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THE NEW YEAR 
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tion has been so often and so well expressed every 

year for a good many centuries that nearly every- 
thing that can be said has been said. Almost everything 
we can say about it has a familiar ring to it. No matter 
how polished the phrase or euphonious the lines, there 
must be a triteness about it. But, as a good thought and a 
word of cheer among friends will bear endless repetition 
so we say it again, “Here’s to You and Yours” and para- 
phrasing the words of Richard Brooks we will add just 
this: May this month and the eleven which follow, bring 
to you and yours the fullest measure of success, happiness, 
and prosperity. 


A NEW Year’s Greeting like the New Year Resolu- 


ND why not? The New Year has opened under very 
favorable auspices and the closing month of the old 
year has given it a particularly good start. In fact, 1923 
has already made a good take-off and while the runner 
who makes the quickest start is not necessarily the win- 
ner in the race, a good beginning certainiy is encourage- 
ment for the continued effort required to make a strong 
finish and a highly successful ending. 


HE past year has been a hard pull for many manu- 
facturers, merchants and distributors. Declining 
markets, followed by strikes in this country and a long, 
drawn-out upheaval in Europe, has made the year just 
passed a period of adverse conditions with which all have 
struggled to meet and which all have had to buck up 
against The year 1922 opened most unpropitiously and 
business was at a pretty low ebb in the summer months 


when the purchasing power of a great many was lessened 
at the time when merchandise began to increase in price. 


HIS was unfortunate for business and trade in gen- 

eral and tragic for a good many who were ill pre- 
pared to weather so severe a crisis. As the first six 
months of last year were decidedly the worst, so were the 
number of business failures largely grouped within the 
first quarter of the old year. An indication of what 
American business has been through may be graphically 
visualized by merely citing a few figures. In 1922 the 
suspension of mercantile firms was the greatest in the his- 
tory of the country. About 22,400 firms failed, an in- 
crease of over II per cent over 1921, and an increase 
of 164 pr cent. over 1920. All of which indicated 
that the road leading up to 1923 was pretty hard travel- 
ing. 


UT as the last quarter of 1922 registered a steadily 

increasing gain to reach a climax of record produc- 
tion and distribution during the holidays, 1922 was by vir- 
tue of its strong finish a year of fulfillment. The continued 
surge of domestic trade and industry will continue and 
as frozen credits are now thawed out and the strain oc- 
casioned by the cumulative evils of over-buying and 
under-consumption of the past year are now over, the 
outlook for a pretty good year is quite clearly discernible. 
The only fly in the ointment is the fear that labor will 
demand more wages and so cause industrial friction. This 
apprehension may not materialize and as the skies are 
bright just now, there is no use in worrying about the 
possibility of clouds which may never come, 
New Year! 


A Happy 
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Tell Customers the Merits of Your Goods 


Have Your Salesforce Know Their Lines 
and Pass the Knowledge on to Patrons 
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merchandise that they enter with a very definite 

idea in mind respecting the goods they wish to 
buy. These customers have only to inquire about prices 
to effect a purchase. In point of fact these particular 
well-posted patrons virtually serve themselves, but the 
overpowering majority of customers are neither so well 
informed or so confident, and therefore depend to a 
very great extent upon the advice and suggestions of the 
salesforce. As every sales person is, or should be, more 
than a human lead pencil, so should all who come into 
contact with the consumer in the distribution of mer- 
chandise of every kind make it a point to aid customers 
in every way necessary to make a satisfactory transac- 
tion. Only by consistently following this method ot 
making a sale can any high standard in salesmanship be 
attained or developed. 

A prominent manager of a large and successful store 
insisted that the average retail salesman very often does 
not know the merits or the fine points of the goods that 
he is to sell to the consumer. I believe, said he, that a 


S customers of every store are so familiar with 


large percentage of the sales\ force in reta:l stores 
throughout the country would be absolutety at sea if a 
discriminating customer should ask to be shown the 
really fine points of the merchandise that is offered. 

How would the average salesman show just where 
one article would be a better purchase than something 
else the customer might have in mind, or why the particu- 
lar pattern, or, perhaps, the finish of the merchandise 
was the best? The sales clerks call these people “ tough 
customers.” ‘They are not really tough customers at all. 
They are simply people who want to know why they 
are buying certain merchandise and in what way it wil! 
give service and utility. They are entitled to know. But 
does the sales person “ stick”? with them and enlighten 
them? Jn a number of cases he certainly does not. 

In fact, judging from the feeble efforts of some sales- 
men, the idea seems to be to let the goods speak for them- 
selves. When the salesman shows an article called for, 
in a good many cases he feels his duty is done and that 
a sale must be made forthwith. There is a basis here for 
a strict comparison between the wholesale salesman and 
the one who actually handles the consumer. Few manu- 
facturers or wholesale houses send out salesmen who are 
not thoroughly grounded in the lines they represent from 
A to Z. They know the qualities, the superiorities and 
the advantages of buying that particular line of merchan- 
dise backward and forward. If necessary, they could 
recite them in their sleep. But quite a different story is 
met with in the case of many a retail salesman. 

An instance might be cited, in the case of a relatively 
minor department, showing just what knowledge of the 
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fine points of the merchandise offered means from the 
standpoint of increased retail sales volume. The case in 
point is the electric utilities department of a large store. 
Electrical devices had long been sold in that store as 
electrical goods and nothing more. The clerk showed 
the goods, and if a sale was made, well and good. If not, 
it could not be helped. Sales continued on a dull basis 
for long periods. 

But suddenly some in the store woke up to the possi- 
bilities of teaching the sales force in that department just 
how the labor-saving qualities of percolators and toasters 
and curling irons and washing machines could be shown 
to the customers. They were instructed when showing 
these goods to tell just how they could be used to fullest 
advantage right in front of the purchasers, and in general 
the effort was made to stimulate the sales of the merchan- 
dise through actual showing of its real possibilities. As 
a result that department became one of the most wide- 
awake in the store, with a largely increased turnover. 
Those who made that experiment feel that it is capable 
of application elsewhere. 


Some clerks, it has been found, carry their lack of 
knowledge still further, and do not even know what is 
contained in the stock of the particular departments they 
are serving in. Excuse in part may be made for the one 
who is employed in a large store, but even here this condi- 
tion shows a lack of efficiency on some one’s part. In a 
small store it is absolutely inexcusable. 


A few weeks ago a woman who was accustomed to 
buying high quality merchandise walked into a retail 
store not so very far from this city and asked to be shown 
some art ware of a certain make. She specified a certain 
brand that is liberally advertised. The salesman pro- 
tessed ignorance of the name of the article desired and 
said there was none in stock in the store. The customer 
did not care to see any others and was preparing to leave 
the store without further ado. 

Just then the proprietor of the store walked over to the 
salesman and asked what the customer desired. The 
salesman explained that she was seeking a vase of “ —— 
make ” which was not in stock. 

“ Not in stock?” returned the owner. “ Where are 
your eyes, man? Here are several different patterns of 
vases and bowls of that factory.” He pointed out the 
marks on the bottom. One of them proved to be exactly 
what the customer wanted. 


This sale was almost lost because the clerk did not 
know the merchandise he was selling. It brings up the 
point again as to the position this clerk would be in if he 
were asked to point out the really fine points of any of 
the other articles he was handling. 
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I am reminded through this story of another experi- 
ence which was related a few days ago of a customer 
walking into a store and asking to see a bridge lamp of a 
certain distinctive design which were included in the 
lamp sale the store was conducting. The salesman heard 
the request, but insisted that the bridge lamps in question 
were not included in the sale. The man did not have a 
copy of the newspaper in which the announcement was 
made with him, so that he took the clerk’s word. Asa 
result, he bought a different lamp from the one he really 
wanted, in order not to have wasted the time he spent in 
making a special trip to the store. But when he got back 
to the office he found that his first impression had been 
entirely correct and that the lamp he wanted was included 
in the special offering. He thought of the lamp he had 
bought and became dissatisfied. He called up the store, 
explained the situation, and was now assured that the 
bridge lamp he wanted was included in the sale and that 
the one purchased could be returned and the other for- 
warded. This was satisfactory to the customer. 

But for the time being the patronage of that customer 
hung in the balance, and he might have avoided future 
dealings there as the result of the salesman’s ignorance. 

Another of the more conspicuous defects of the retai! 
salesman is the lack of attention given to small idiosyn- 
crasies on the part of the customer. 

I was in a small department store in a Middle West city 
just before the holiday season began and was passing 
the fancy china department: There was a young woman 
behind the counter showing some lily bowls to a rather 
old lady. The latter was plainly irascible in tempera- 
ment. “I want to see some jade green bowls,” the cus- 
tomer was saying, “and this is the third time I have 
asked you to show them. I haven’t got all day to stand 
here.” 

You should have seen how the clerk responded in a 
tone even louder and more offensive than the old lady 
used. “If you don’t care to wait till the jade bowls come 
from the stock room, why, madam, you can walk out of 
the store.” The old lady did. 

The fact was that the supply of that particular color 
bowl had been limited on the counter where the lady was 
and the clerk had sent for some from the reserve stock 
room. But she had not explained this to the lady, who, 
seeing no action as the result of her inquiries, became an 
gry. A few words of explanation and the matter would 
have been adjusted without further trouble. But as it did 
end, a customer was lost to that store. 

These are but sample illustrations of what matters in 
retail selling. The conscientious salesman will find indi- 
cations of where service can be improved. They are 
offered, not by way of captious criticism, but as a help. 


Forecasts Stability of Trade for 1923 
TABLE trade conditions, probably with a tendency 
S to declining activity, may be looked for early in 
1923, said» Dr. H. P. Willis, professor of banking 
at Columbia University, and editor of the New York 
Journal of Commerce, in an address at Chicago last week 
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at the meeting of the American Economic Association. 
The speaker forecast a continued process of readjusted 
prices and business relations, “ pending the time that 
industry is restored to a profitable money-making basis 
in which the labor element renders an equivalent for the 
wages paid to it.” Dr. Willis said, in part: 

The year 1922 has been a period of disappointment. 
Forecasters had looked to an early revival of business 
which, however, has come only with the present autumn, 
although it had been preceded by financial and stock 
market revival, beginning some six months earlier. In 
the field of prices resumption of the upward movement 
had set in at about the beginning of the year and had con- 
tinued until a little past midsummer, only to be followed 
by recession and later by the present period of compara- 
tive stability. 

Thus at the close of the summer of 1922 the question 
to be asked was simply this: Have prices and business 
conditions been sufficiently carefully readjusted to one 
another to permit activity of business to be resumed and 
to continue? 


ACTION OF CONGRESS 


The answer to these questions was partly afforded by 
the action of Congress in adopting a tariff bill which must 
necessarily have a very seriously reflex effect on our 
foreign trade. It was partly afforded by the action of 
groups of producers who insisted upon maintaining prices 
through trade agreements and refusing a readjustment to 
pre-war conditions. 

It was partly afforded by the refusal of bodies of 
organized labor to accept any adjustment with the 
employer which would imply a considerable reduction 
from the high level of war wages. These restrictions 
upon competition necessarily retarded the movement back 
toward normal conditions, and made it evident that the 
business improvement which has set in must be partial 
and incomplete. 

At the same time several internal factors in the situa- 
tion were at work. It was evident, as business activity 
grew that business men instead of borrowing more 
heavily from banks, were getting the funds they needed 
by “ dumping” their holdings of securities on the market. 
thus at once taking profits and preventing further upward 
movement of values. Increasing business activity also 
drew off from the market funds which had been offered 
at short term by banks, with the result that stock market 
quotations naturally tended to shrink. 

The condition thus created, although technically 
assignable to such factors as changes in the banking sit- 
uation, refusal to produce freely, and the like, was thus 
fundamentally the outgrowth of incomplete readjustment 
after the war. Prices had not fallen sufficiently nor had 
they fallen anything like evenly enough to provide a 
sound, stable basis upon which to build the new business 
structure. : 

The result has been a halting and incomplete recovery 
which probably could not have been perfect even if our 
tariff and fiscal policies had been more enlightened and 
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which, when combined with unsatisfactory tariff and 
fiscal measures, had the effect of preventing improvement 
from going far. 

PROSPECTS FOR 1923 

Judging from present prospects, therefore, one should 
look forward, during the early part of 1923, to a continu- 
ation of moderately good business as at present, but prob- 
ably with a tendency to declining activity, and on the 
whole to declining profitableness. Recognizing this sit- 
uation, the stock market may perhaps be expected to con- 
tinue on a level similar to that which it now occupies 
pending the time that definite improvement in business 
is noted. With expansion thus checked, price expansion 
may also be expected to undergo a check, and to con- 
tinue relatively slowly, if at all. 

As for the value of securities, they, with nothing much 
better in sight from the general economic standpoint, can 
hardly be expected to go far above present levels. The 
effect of this slowing down of business should be to 
release capital, by taking the potential strain off from it 
in a measure, and to that extent may tend to sustain 
security prices by putting a certain amount of funds back 
into the invested form in proportion as the demand for 
such money in short term commercial business is lessened. 

On the whole, however, a slight upward tendency in 
interest rates, sufficient to hold funds to the desired 
extent in active business, may be anticipated. Summing 
up, we should naturally look, in these circumstances, for 
stable or somewhat lessened trade, stock and bond quota- 
tions of a fairly stable variety, slightly higher interest 
rates, and a continued process of readjusted prices and 
business relations, pending the time that industry is 
restored to a profitable money making basis in which the 
labor element renders an equivalent for the wages paid 
LOMA 


How’s Business? 

Business enters the new year with every prospect that 
1923 will bring a better business period. This is re- 
flected not so much by the big sales reported throughout 
the country for the holidays, but is indicated by the basic 
economic factors which form the foundation of national 
prosperity. The holiday buying for 1922 was the best 
since 1919, which was a highly prosperous year, and the 
week following has brought more than the usual volume 
of new business booked. In the weekly survey of business 
Bradstreet’s reports that the state of trade is cheerful 
with more than normal activity in trade and industry, with 
optimism the dominant note as new year opens. 

IN THE East 

In New York the crockery and glassware trade has 
entered the brief seasonal lull which is customary in the 
week after the new year and before the spring buying de- 
mand has taken a very definite form. While the present 
tendency of buyers continues to reflect that orders will 
continue to be placed in comparatively small amounts at 
frequent intervals, some in the trade are looking forward 
to a broadening of placements later on. The supply of 
domestic wares is steadily increasing as production in 
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the factories is getting under way and when the early 
spring buying is fully under way, a particularly generous 
number of new shapes and varied decorations will be 
shown in the local market. Prices have shown a firmness 
for some time past and a slight upward revision in prices 
is confidently looked for. Housefurnishings are in fair 
demand with the market well supplied for requirements 
but collections are a little slow. Retail trade is, of course, 
a little quieter after the holiday rush and manufacturing 
and general industry is fair. In Boston retail trade con- 
tinues good and the larger retailers are not entering the 
wholesale markets, but are placing orders merely for cur- 
rent needs. Philadelphia reports a big holiday trade, 
present business quiet and collections slow. In Buffalo 
retail trade is fair, manufacturing active and collections 
a bit slow. In Pittsburgh retail trade continues good, 
manufacturing fair and collections improved. 


IN THE WEST 

In Chicago holiday trade was the greatest known in 
recent years, seasonable sales amounting to about one 
hundred millions of dollars, and retail stocks are reduced 
to normal. Mail-order houses are doing well, sales for 
Sears, Roebuck & Co. for the month of December aggre- 
gating $20,756,296, or over 21 per cent. larger than the 
same month in 1921. Sales of Montgomery Ward & Co., 
are about 20 per cent. greater than 1921. Detroit reports 
the customary annual lull following the holidays and ad- 
vertised sales are being used to stimulate consumer buy- 
ing. Auto plants are operating at capacity and all other 
large industries active and collections are fairly good. 
In Kansas City retail trade is good, retailers beginning to 
order in large quantities and collections fair. In St. Louis 
retail trade is quiet, but stores report biggest holiday busi- 
ness in years, manufacturing fair, building active and col- 
lections fair. Milwaukee reports retail trade good, building 
brisk and collections fair. Minneapolis reports retail busi- 
ness as good, manufacturing quiet and collections im- 
proved. In St. Paul retailers report record holiday trade 
and last few months have offset previous losses. In Butte, 
all stores report increases in sales over a year ago, mines 
operating at about 60 per cent. of capacity and collections 
fair. Omaha reports holiday trade beat expectations and 
continues good, orders for future delivery are satisfac- 
tory, building active and collections fair. 


IN THE SOUTH 

In Baltimore an unusually big holiday trade is reported 
sales being twice as large as last year’s, and continues 
good, manufacturing active and collections fair. Charles- 
ton reports retail trade as good, manufacturing and build- 
ing active but collections inclined to be slow. In Chatta- 
nooga retailers say holiday buying was far greater than a 
year ago and collections better than last year. In Nash- 
ville trade is dull, manufacturing fair and collections 
somewhat spotty. Birmingham reports trade quiet, busi- 
ness as whole fairly good and collections fair. In New Or- 
leans holiday buying was satisfactory and all are prepar- 
ing for an active business year. In Tulsa retailers report 
trade as good, ore shipments heavy and collections gen- 
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erally slow. In Fort Worth trade is quiet and manufac- 
turing and industry fair, 
ON THE PaciFIc COAST 
In San Francisco holiday trade beat expectations and 
continues good, building continues active in large volume 
and merchants satisfied with outlook for new year. In 
Portland, Ore., holiday business was bigger than last 
year, lumber business active, and car situation improved. 
Seattle reports trade as good, industry and manufacturing 
active and collections fair. 
IN CANADIAN CITIES 
In Toronto holiday trade was as good if not better than 
last year but buying was heaviest in practical goods, in- 
dustry and collections fair. Montreal reports retail trade 
as fair and collections slow. In Winnipeg trade is quiet, 
industry slow and failures are reported as more numerous. 


The Glass Trade in France 

Some improvement is reported in the crisis in the glass 
industry of Central and Southeastern France and Proy- 
ence the situation is good. Unfortunately, however, the 
crisis has become more acute in the Bordeaux and Cham- 
pagne districts, where fires have been drawn now almost 
without exception. The crisis in these districts is due to 
the regime of prohibitions affecting Bordeaux and Cham- 
pagne wines in America and certain other countries. The 
“Etablissements Paul Wagret et Cie,” of Escaupont, and 
of “Schicht Fréres,” of Fresnessur-Escaut, have now 
completed the repairs to their kilns and are about to re- 
commence production. The recovery of work is becom- 
ing more accentuated in the machine-power glass works 
at Chalon-sur-Saone. At Aniche a glass works, employ- 
ing over 200 hands, has again resumed work. The situa- 
tion has also improved considerably in the north of France 
and in the Nievre district another glass works has also 
resumed operations. 


German Glass Production 

The glass industry is still making excellent progress, 
and the difficulties of laying in stocks of raw materials, 
and especially of fuel, have been largely compensated for 
by the very remunerative prices obtained. The glass 
works situated near the German coal fields are profiting 
especially by the situation, as the sale prices fixed by the 
syndicates are based especially upon the cost prices of the 
glass works in the south of Germany, which are forced to 
use foreign coal, and especially Bohemian lignite. As the 
scarcity of fuel restricts manufacture, glassware of all 
kinds is in great request. There is great need of supplies 
by makers of liqueurs, whose requirements have increased 
considerably since the war, but the production of bottles 
is still below the pre-war level. Prices continue to ad- 
vance. The Rheno-Westphalian Glass Makers’ Syndi- 
cate, at Bonn, has raised the increase percentage from 
700 to 900 per cent; the Lausitz, Silesian and Saxon syn- 
dicates have also followed this example. The Cologne 
Plate Glass Syndicate has increased prices 25 and 100 per 
cent for unsilvered and rough sheet glass respectively. 
The Berlin Syndicate has increased the price of armored 


glass 100 per cent. The basin or “tank” at Sulzbach 
(Saar), fitted with eight Fournault machines, after a 
period of very satisfactory working, has now been stopped 
for lack of sufficient working capital. This is due to the 
collapse of the mark. 


The German China Industry 

According to the latest official statistics, published in 
the official “ Wirtschaft u. Statistik,” the production of 
the 97 chinaware factories forming part of the Associa- 
tion of German Porcelain Factors, amounted in 1921 to 
62,935.60 tons, as compared with 48,151.3 tons for 92 fac- 
tories in 1920; the average output of each factory has in- 
creased from 523.4 tons in 1920 to 648.8 tons in 1921. 
About one-half the hands employed are women, the total 
hands numbering 2,753 in 1920 and 29,627 in 1921. Com- 
pared with pre-war figures, production has fallen off con- 
siderably, owing to the lack of fuel. Owing to the present 
economic situation in Germany, the exportation of china- 
ware is very important, but it is gradually falling off, 
owing to the lack of coal, which hampers production. The 
following table shows the proportion of sales at home 
and abroad during the past two years and before the war: 


Per Cent Per Cent 

Abroad At Home 
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Sales have, therefore, changed in favor of the home 
market, but it is suspected that a large quantity of goods 
purchased for home account have really fraudulently 
passed into foreign hands. 


The Belgium Glass Situation 

The Libbey-Owens Works at Limbourg will start oper- 
ations early in 1923; at first work will be done with two 
tanks only. The bottle industry, owing to the bad times 
experienced this summer, is now suffering from a paucity 
of orders, and stocks are increasing rapidly. A new com- 
pany has been floated at Rhode-St. Genese for the manu- 
facture of bottles. Since July the Moll works of the 
“Verreries du Pays de Liege et de la Campine” have 
commenced manufacture, and the question as to the neces- 
sity for exportation is daily becoming more pressing. The 
situation in the hollow-ware market remains fairly satis- 
factory as regards those manufacturers who continue to 
get orders from abroad, especially from England. It is, 
however, thought that this period of activity will cease 
about Christmas time. In cut glass things remain dull, 
and no improvement is expected for a long time to come. 
In all branches the scarcity of hand labor, and especially 
of apprentices, is being keenly felt. Several more trained 
glass hands have recently left to take up work in France 
and Spain. In Central Belgium a dispute has broken out 
at the Manage and Bois-d’Haine Glass Works on the 
score of wages, and hands are all under notice, excepting 
at the “ Verreries de la Motte’ at Manage, where an ar- 
rangement has been come to satisfactory to all concerned. 
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At Loth at the “ Verrerie Ste. Marie” the defective tank 
is also repaired and will resume work shortly. At Vil- 
vorde arrangements are being completed for the resump- 
tion of bottle-making and pressed glassware production 
by machinery. General complaints, says “ Le Verre,’ are 
being heard everywhere as to the dearness of coal, which 
is enhancing costs of production. 


Pottery and Glass in Italy 

The leading Italian industries are practically dependent 
upon foreign sources of supply for the raw materials they 
require. According to the Italian Government inquiry 
made in 1919, the following are the materials that the pot- 
tery, glass and refractory goods industries normally re- 
quire to import from abroad: Styrian magnesia, about 
50,000 tons per annum; Veitsch magnesia, 7,500; Dinas 
silica, 57,000; Chamotte silica, 3,000; kaolin, 28,000; re- 
fractory earth and modelling clay, 80,000; flint stones and 
pebbles, 1,000; Naxos emery, 3,000; corundum, 1,000; 
carborundum, 100; magnesite, 2,000; various sands, espe- 
cially from Fontainbleau, 25,000, and potters’ earths, 
6,000. The Societa Ceramica Richard-Ginori, Milan, is 
paying a 5 per cent dividend on its past working year. 
The Society Anonima Industrie Ceramiche, Cremona, is 
increasing its capital by 500,000 lire. The Societa Anon- 
ima Majolica Deputa, is increasing its capital by 100,000 
lire. The Vetreria Riccardo Sennato Co., Naples, capital 
600,000 lire, has been formed. The Unione Fabbriche 
Vetrarie e Ceramiche, Rome, capital 100,000 lire, has been 
formed. 


The Russian Glass and Porcelain Trade 

Although some factories of the Moscow Glass and 
Porcelain Trust have been working incessantly with the 
exception of the periods when the workmen were absent, 
their work on the whole in the summer months moved 
more slowly. Some factories stopped altogether. At 
present the productive activity of the Trust is correctly 
expressed as follows: The Mischeronsky Glass Factory 
is constantly producing chemical and wine bottles to the 
order of Government establishments. The factory has 
orders to keep it going for a long time, and is working up 
to full capacity. The Sergiyevsky Glass Factory, after 
summer repairs, began work on September 1 with per- 
fumery bottles to the order of the Zhirkost Trust. At 
the present time the factory is supplied with decoloring 
materials, which has made it possible to obtain white 
glass of pre-war quality. The question of starting the 
Solnetchnogorsky Glass Factory (which was laid idle in 
the spring) to produce assorted and chemical vessels is 
still unsettled. As regards porcelain production in tea 
services, this is limited to the Kuzyaievsky Factory, which 
began to work in September at full capacity. This made it 
possible to stop the weaker porcelain factories—Retchitz- 
ky and Fryazevsky. This latter began in the month of Sep- 
tember to finish the half products lying at its disposal in 
considerable quantities. The proposed production of the 
Kuzyaievsky Factory will more than cover the possible 


production of the factories that have been closed down. 
The production of porcelain table glass is done at the 
Retchitzky Porcelain Factory, which recommenced work 
in September. Anticipating an immense demand for por- 
celain vessels, the factory named, from the beginning of 
October, has considerably increased its production, and 
will work a large furnace, besides the small furnace work- 
ing now. Besides this, in November it 1s proposed to 
start the Elektro Porcelain Factory also in the production 
of porcelain vessels. The production of electro-technical 
porcelain, which in itself is a specialty of the “ electro” 
factory, will not be re-started because of the extremely 
small demand on the part of the Government establish- 
ments for this kind of product. The Pheninski fac- 
tory for acid-resisting porcelain vessels has been work- 
ing since the end of September in the production of ordi- 
nary vessels—cups, basins, earthen pots, ete—the de- 
mand for which is extremely strong. Reports from 
Kovno state that the Petrograd glass industry, which has 
been combined into a trust, shows undoubted signs of 
recovery. The Droujna Gorka factories, which make 
lamp glasses, have resumed work since the month of Sep- 
tember this year. 


The Novgorod Glass Industry 
It was intended to revive the glass industry of the 
Novgorod Government in the month of November. The 
following factories are included in the Novgorod Glass 
Trust: The Tchudoff, the Vischersk, the Krupitsky, and 
the Bereraisky. One produces window glass and the 
others hollow glass goods. These factories were started 
at the end of last year, but did not run for a long time 
for want of fuel and because the equipment was seriously 
worn. The smelting furnaces had to be entirely recon- 
structed. Besides, large stocks of finished goods were ac- 
cumulated, which could not be sold. The idle months 
have been used for a complete restoration. The Trust 
has opened stores in Petrograd, where its products are 

competing successfully with local manufactures. 


Brazil’s Crockery Trade 

Recent statistics published by the Brazilian Minister 
cf Commerce show that the imports of china, crockery, 
glass and cut glass goods has declined considerably as 
compared with the previous years. In 1913 the imports 
of these goods amounted to 37,350 tons, to 8,483 tons in 
1919, and to only 6,839 tons in 1921. The chief import- 
ing countries are Germany, Czecho-Slovakia, and the 
United States for glass and china hollow ware; Germany 
and the United States for pots and flasks; water bottles 
and bowls, Germany and Holland; lamp glasses, Germany 
and America; pipes, tubes and insulators, Germany, 
Czecho-Slovakia and America; spectacle glasses, France 
and Germany; lenses and polished glasses, Germany ; 
window glass, Belgium, England and America; crockery 
and chinaware, Germany and England. 
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U.S. China Exports for October 


Domestic exports of china and porcelain for the month 
of October show, according to figures compiled by the 
Department of Commerce, a considerable increase in 
quantity and value from the figures of September. The 
increase in the value of exports of table, toilet and k:tch- 
enware, exclusive of sanitary and chemical wares, ‘s 
$7,874. The figures for the month of July just published 
follow: 

Domestic Exports oF CHINA AND PoRCELAIN FROM THE UNITED 
STATES BY COUNTRIES 


Table, Toilet 
or Kitchen Ware 


Other China & 
Porcelain Ware 


Countries Pounds Dollars Pounds Dollars 
SELMA eee ne tie Cie As ox — -— 260 250 
Pitioriniieon ss ccdt ss san cs - 763 325 -- — 
Canada— 

Martine: tO Va es) ieee 6,729 1,199 5,099 1: 

Pyiepee se Ont: . 55 tates 22,064 6,590 11,925 2,985 

Prairies bTOVi.s ascnee ese: 65 76 516 131 

Bee Cole akon ae or 337 186 176 48 
layaqoia IBkerenbhoes «cob pdoaue 150 De — — 
(Griatennialameae eer iirecos one ZA 63 — — 
LOUCULASE CE eR een te oe oe RY 1,015 80 12 
INI CAA CIA Setar teiere es 33% 168 38 — —- 
IRB EG ENO), ave. cin parncihes Reena Zalel'S 470, Z iS, 
Salvad Otguce eee. nears oe oe 40 25 — = 
WiexiCO wae) cen tan sea 5,259 1,836 2,850 1,676 
Newfoundland and Lab..... 934 173 94 34 
IBEEMUdameee ote ae ee 740 364 Sor 210 
iathaiCam gs uate meee cfs ins he 928 268 105 43 
Otheme brit aVWoarluds onset 327 190 971 162 
(Cie) pp Leh ce, Pe oy ere 9,869 5,330 1,243 600 
Dominican Republic........ 84 48 42 10 
Dutch West Indies......... — — Bye 13 
artiste tees coe ces oe oos 447 — — 
Witetiels Of) Ue usc sant « 70 12 651 103 
Brazile ero cores eet 61 25 13 23 
Golombiave neces edie « 2,760 1,621 1,194 456 
ID (Cite oo déogeeoeaus 10 5 — — 
eri merry es te ote 2 126 60 3 5 
WASTGPAT SEY Se amato ems eras 358 90 216 24 
(Chinameeene, (lot cue ees = — 1,184 720 
Philippine Islands.......... 70 30 184 89 
PATISti AM Amer Ge ere egies Ne eae 24 22 — — 
INGwWaE Aaland san seleiptics cee ce — — 243 29 
PROV BL Gee es kote ctw epee eee 100 50 — = 
TEN ue le Rares cease ero mice Z, 12 — — 

Motalaven st cseees ase 61,477. 20,601 27,420 8,401 


Exports of Glassware 
Domestic Exports FROM THE UNITED STATES BY COUN- 
TRIES FOR OCTOBER, 1922 
Exports of glassware for the month of October show 
an increase in value over the month of September, the in- 
crease in table glassware amounting to $35,400, while 
lamps and illuminating glassware (excepting globes and 
shades) showadecrease of $1,814. Figures for the month 
by countries, excluding chemical glassware, follow: 


Lamps 
Table Table Lamp &other 
glass- glassware chimney  illumi- 
ware cutoren- lantern nating 


plain graved globes glass 
Countries ’ Dollars Dollars Dollars Dollars 
ESRI ERE” GES Sine yaaa — = — 
DEPORT, 1c ass > 9 caso. 2y/ — — —— 
Wermatke. s... ve gee — 
897 


EIEN gee o's oisce os nae 
Russia in Europe ........ 
a es Banc nhs chenin wos 
PEG OTS ee tle Pera o oyxvg 20> — 


as a et 


tat util _| 
| 


et >B og Oe 
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Twenty-five 


MICKEY IMO uLOpe = sens 10 — — — 
icra IfveM meee eile 's sled dine — _- — — 
lntaped EW nal" 2A eden: eat Perouse 50,228 2,023 72 32 
Seotland ress a ctco ee 1,489 — 246 — 
elancl Speer sok eee an leths 839 — — 759 
Canada— 
Maritimes ierOvelsse see: 1,388 913 5 5 4 
Quebec and Ontario ... 21,773 9,088 685 10,080 
{ENB Whaie IPA Ee Ghee ener 1,500 476 Ji 1 
Brit. Col. and Yukon .. 3,097 462 259 471 
British ionduras ee 4ces 179 10 126 57 
(Coen livin Ansel tikes — — 54 — 
(Cuatemialameers a> omen 876 — 55 14 
FLOMGULA Smet leo neteeie ee 1562 — 78 25 
CATA OLIN on cies oie okten 163 — 75 —- 
IRatiainia wets cnc iene oe 1,061 74 TANS: 140 
Seu btectalere c clossn ool Gnas 77 — Vi — 
NWiexico. Peete ose ete tie 14,947 2,120 2,548 830) 
Newfoundland and Lab. .. B15 129 1,287 14. 
PGE INCA Pests varore = ngene ws 635 48 12 210 
at Dad OSmmeEin sore mci sare 277 — 253 — 
JOE), Bee aomoeber vnc 429 — 308 370 
Trinidad & Tobago ...... 383 iM 67 14 
Other Brit. West Indies .. 699 — 438 236 
Coiling beh ene Mew nates ete he 26,862 1,192 443 1,041 
Dominican Republic ..... 394 — 504 231 
Dutch West Indies ...... 94 — 28 65 
French West Indies ..... — — 25 29 
Latin aes oon carer 533 315 WY 78 
Nareriyls. Oly Wn.ces ey eas > 165 — 53 34 
PNG OCT LIN mr nere teeta 10,127 — = 2,126 
IBOlinia meet on ae Saami ns 187 — 374 — 
ISSBSV AE OR Aye ihe gical Grcke- GO — 369 6 332 
Ghilewro est eee ieee ete 35 — — 35 
Golombiame cette ee 1,854 31 180 362 
Bcila OTe ctertne 5, acciactenwias 62 — — — 
Bima: (GbIENI, Cocogqeccne 135 — 46 201 
Dat chin Guiana eerie — = 12 —. 
ar etich Gulanawe seni ne — — 4 — 
PEVEYRDERY “Lebegodob sod ace _ _ 13 -- 
IPGiabh)_-g oe BEE De Aon i mae 426 85 645 — 
ORD EERE RE 88 Se Ment acre 162 202 — — 
WiGinGratley ance oben mudte 111 — 108 72 
Isao IACEEY ooo onccou doe 289 — 3,892 = 
Ger loneeneeyerie a rictirn. — a 20 64 
Straits Settlements ...... — = — 101 
Chinaman ee ee are 1,425 588 3 23/5 
Choscnametecton Pace ae — — 41 -- 
aveacandsMadtraia.. 00: — — — — 
BAe ODM ete’ + oe ake cies i 161 — — 10 
APAtes te tak etek ae 156 100 — 29 
Palestine and Syria ...... 100 — ~- — 
Philippines slandsess-. 32 583 87 1,750 
Sia eee ee eee ee one — — — — 
ENUM” “Gian Ae G onomcrdree 22,764 89 3,500 899 
ByminGn (ONE oo eoncock — — 134 100 
renchm Oceania eae sc. Sl — 18 23 
ING WaeZea lati eltaieirercte clots 2,477 = 465 lily 
Wicre. C)ceaniaw ccs. acai — = 34 — 
De IGTANMINONGO  ainis uae se 37 -- 33 — 
British West Africa ..... = — 361 96 
British South Africa .... 2,224 = 160 330 
ineinne ISIE VAGRRIG nea cbe — — 533 242 
eee ore. dewes 5.23 — — 98 — 
Portuguese East Africa .. — — 44 -- 
Other Portuguese Africa . De — — — 
HL Ota leet reece reas 173,278 19,027 19,351 25,426 


December Retail Trade Heavy 


Sales in December by department stores, chain stores 
and in the wholesale markets, have been substantially 
ahead of the sales for 1921, according to The Monthly 
Review of Credit and Business, issued yesterday by the 
Federal Reserve Bank of New York. The holiday busi- 
ness is declared by the bank to have been particularly good 
in all lines. 

This large holiday business has been very generally dis- 
tributed among the various departments of the big stores, 
The demand for furniture, especially the smaller pieces, 
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china, lamps, rugs and draperies, was especially good. 
Heavy sales of furs, costly silks, musical instruments and 
other of the so-called luxury articles, indicate the ability 
of the buying public to spend in a larger way than in 
December last year. 

A diagram compares the sales by sixty-four depart- 
ment stores during 1922 with sales by the same stores in 
1921. The diagram shows that a large increase in sales 
during the latter part of 1922 has been sufficient to offset 
declines in January, February and March. For the year 
as a whole sales were 3 per cent larger than in 1921, but 
2 per cent less than in 1920. When allowance is made 
for changes in prices it is apparent that more goods were 
sold in 1922 than in any previous year. 

Final reports, the review continues, show that Novem- 
ber sales increased 8 per cent as compared with Novem- 
ber, 1921. A gain in sales by mail order houses, amount- 
ing to 35 per cent, reveals the larger distribution of mer- 
chandise among the rural population as a result of higher 
prices for agricultural products. 

Detailed figures for November are shown in the follow- 
ing table: 


November Stock, 

sales in Dec. 1, in 
percentages. percentages. 
1921. 1922. 1921. 1922. 
All department stores ...... 100 108 100 101 
INGw AWOL Kane kee 100 107 100 101 
Buttaloy poner a ae 100 104 100 97 
tale Newarkie se eer ee 100 114 100 106 
Rochestemmann ent toner 100 103 100 98 
SVIaCuSe eer Ee ee eee 100 103 100 99 
Bridgepontmeeeeett ee eee 100 107 100 92 
Elsewhere in Second District 100 107 100 92 
INDPALelyStOLeS meen en eee 100 112 100 105 

Manond crenolsess ae 100 135 ae 


stores during 1922 was about the same as that carried 
the year previous. During the first quarter the stock 
was somewhat higher, and sales smaller, but toward the 
latter part of the year the stock was reduced and at the 
same time sales increased. For the year as a whole the 
annual rate of stock turnover was the same as in the 
previous year, 3.7 times, but more rapid than in 1920, 
when it was at the rate of 3.2 times a year. 


Danish Pottery On View 

Beautiful Danish pottery, exquisite in shape and de- 
lightful in color and design, is being shown at the Frankl 
Galleries, 4 East Forty-eighth St., New York, where it has 
attracted the attention of Museums who are purchasing 
pieces as examples of fine modern work. The pottery 
from which the ceramics come is an old one, generations 
in the same family, grandfather, father and son, and is in 
the little old town of Nestved, in Denmark, a little town of 
old houses whose people seldom leave to go into the outer 
world. Kahler, the present descendent of the family, in 
charge of the pottery, might be called a man working along 
the best modern lines—or following the best of the ancient 
art-craftsmen—it means the same. He believes in in- 
spiration and his people put the best that is in themselves 
into the work. 

It is not possible to give a definite order for Kahler 
ceramics, 


An order for so many pieces of this and so many 
of that would not be taken. It is not a commercial pot- 
tery, which it would become if the workmen did not work 
for the love of what they are doing. But while every 
one works for love of beauty at the pottery, there are also 
a number of men, accepted artists, who do some of the 
most beautiful work. It is interesting the way in which 
they graft their decorative personality upon the work of 
others. Several small bowls, for instance, may have been 
made. But in the molding and firing a few have not come 
into the perfection of beauty expected of them, but one 
is lovely—it has reached the zenith. That one the artist 
picks out with joy, decorated and glazed and it becomes 
his work. Or he may do the work from the beginning. 

Much of the pottery from the Kahler pottery at the 
Frankl Galleries is by a single artist, Thirslund. There 
is a wide variety in the work. There are vases, lovely in 
curved lines, fruit bowls in rich tones to bring out the 
beauty of the fruit they contain, small bowls, large mas- 
sive vases for the court yard or porch and there are 
beautiful dashes of color, lovely all-over colors, glazes 
which charm and designs which interest. 


English Silverware Production 


Revival of demand, coupled with improved manufac- 
turing methods and increased enterprise, is held respon- 
sible for the increased production of silver and electro- 
plated ware that is reported from Birmingham, England, 
to the Bureau of Foreign and Domestic Commerce. At 
the present time production there is at the highest point 
in the history of the trade. 

Great strides in the production of both types of ware 
have been made in Birmingham in recent years, and 
the increased production there has cut into the supremacy 
of the silversmiths in London and Sheffield. Birmingham 
hollowware factories are now buying more silver bullion 
than those of the latter city, but Sheffield leads Birming- 
ham in the manufacture of spoons, forks and other flat- 
ware. 

In general, according to Consul John F. Jewell, who is 
at Birmingham, the largest demand experienced in that 
city is for the cheaper lines of goods. Owing to the keen 
competition in this class of merchandise, however, manu- 
facturers and wholesalers tell him that it is necessary to 
quote prices which barely yield a small margin of profit. 


Pioneer Department Store Occupies New 
Building 

Founded by Solomon Sweet, a pioneer tradesman, in 
1854, the S. Sweet Co., Visalia, Ariz., moved into its new 
store building in time to serve its customers for the holi- 
days. The new building which has been in progress of 
construction since June 1920 is thoroughly up to date and 
provided with all the conveniences afforded by the largest 
city stores. On the occasion of the grand opening of the 
store’s new home, thirty-one pages of space was taken in 
the local daily for advertising and for relating the in- 
teresting history of this progressive retail establishment. 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


AVING discontinued his quarters at 24 West 
H 23rd St., last Saturday, Herman A. Diehl will 
hereafter conduct his business in glassware spe- 
cialties from his office and wareroom at Rutherford, N. J. 
Aside from his activity in this line, Mr. Diehl has also 
been engaged as sales manager for the Consolidated Tex- 
tile Co., whose factory is located at Mt. Holly, N. J., 
having started with the concern in this capacity on Jan- 
uary 2. 


Arthur A. Bean has been engaged by the Hirsch-Mal- 
good Co., manufacturers and decorators of glassware, to 
represent them in New York State, as well as the New 
England States, having taken up his duties with the firm 
on January 2nd. Mr. Bean, who is one of the trade’s 
best known glassware salesmen, is no stranger to this line, 
having formerly represented it over western territory. 
When not on the road Mr. Bean will assist in looking after 
the trade at the firm’s city salesroom, 141 Fifth Ave. 


H. Benedikt will be at the Pittsburgh show, where he 
will greet his friends, at the display of the Canonsburg 
Pottery Co., which line is represented by him in the New 
York market. The concern will have an exhibit in room 
462 of the Wm. Penn Hotel. He will also devote a 
part of his time to the display of the Cowan Pottery 
Studios, in rooms 417 and 418 of the same hotel, this 
being another line that Mr. Benedikt recently acquired 
for representation here. 


The Hirsch-Malgood Co., who have had a salesroom 
on 23rd Street, for the past year, removed on January 
2nd to 141 Fifth Ave., where they will occupy room 
1005 on the tenth floor of the building. This is the 
same building where the Fred C. Reimer Co., and the 
Fostoria Glass Co. are located. The concern’s sample 
lines of glassware specialties are now in place at the 
new address, including their new creations for 1923. 


Ernest W. Merrill, buyer for the New England Furni- 
ture and Carpet Co., Minneapolis, Minn., in a letter to 
the CROCKERY AND GLASs JOURNAL, writes that his de- 
partments enjoyed one of the best holiday seasons they 
had ever had, and that business throughout the store 
was exceptionally good. 


C. W. Conant, buyer for Porteous Mitchell & Braun 
Co., Portland, Me., is in the market this week placing 
orders for his February sales. 


A. T. Rathbun, with John A. Roberts & Co., Utica, 
N. Y., 1s another buyer in town this week, placing orders 
for early delivery to fill in his stocks depleted by heavy 
holiday sales. 


Stephen A. Clark, formerly assistant buyer to Langley 
Hawthorn with Abraham & Straus, Brooklyn, has been 
engaged by Charles L. Weddle, New York manager for 
the Fostoria Glass Co., as general assistant, having as- 
sumed his duties with the concern on Tuesday. As a 
testimonial of the high esteem in which he was held by 
them, the employes of the Abraham & Straus china and 
glassware departments presented Mr. Clark with a hand- 
some gold watch, the presentation taking place just before 
the close of business last Saturday, the date when his 
resignation took effect. 


W. E. Pomeroy of the Horace C. Gray Co. leaves on 
Sunday night for Pittsburgh, to be ready for the opening 
of the annual glassware and pottery exhibit. He will 
assist with the Westmoreland Specialty Co’s. display for 
a few days, or until Miss Minnie Walters of the Gray 
Co’s. office arrives on January 11th to take his place. 


Leon Vallee, traveling representative for J. H. Venon, 
Inc., leaves on January 15th for a trip that will keep him 
occupied for some time to come, and will take him over 
territory in the New England states, the west and south. 
After making New England he will work his way to 
Chicago to be there for the opening of the China and 
Glassware Show, where he will have charge of his con- 
cern’s display. 

An Appeal For a Worthy Cause 

The crockery, glass and allied trade are pledged to 
raise a substantial part of the $1,000,000 required by the 
fifty-eight hospitals for their free care of the sick-poor 
As chairman of the committee, I have promised to secure 
our full share of contributions. 

I am sure you will agree that we should make every 
effort at a 100% response to the needs of those great in- 
stitutions, none of which is run for profit. By caring for 
the sick-poor of every race and creed, they directly or 
indirectly serve our industry in a way which unmistak- 
ably invests us with a profound obligation 

It is up to us to meet that obligation—not only the heads 
of our organizations, but every employee as well. 

The Forty-fourth Annual Collection of the United 
Hospital Fund of New York and Brooklyn is now on. 
Help us to show this year that our interests do know how 
to come through. 


Twenty-seven 


Twenty-eight 
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Your contribution entitles you to the privilege of secur- 
ing free hospital treatment for people in your employ 
adjudged as proper cases, on reference to Frederick D. 
Greene, general secretary, Room 413, 105 Ikast Twenty- 
second street. Your committee rests assured that it can 
rely upon your generous contribution. 

Will you kindly make contributions payable to the 
United Hospital Fund and send them to me for credit. 

KENNARD L. WEDGWOOD, 
225 Hitt eave: 
New York City. 


Nonik Buys Interest in Decorating Plant 

A subsidiary corporation known as the Nonik Decorat- 
ing Works, Inc., of New York has purchased a full inter- 
est in a decorating plant in New York to do decorating 
exclusively for The Nonik Glassware Carp. The plant 
is to be managed by a well known local decorator of long 
experience and will specialize on variousu gold, amber and 
colored decorations. The corporation has originated a 
new character of oridescent treatment which not only en- 
hances the beauty of their iridescent lines but is a novelty. 

The Nonik’s decorated line has been oversold through- 
out the Fall season and the concern is making alterations 
and additions with a view of adding space for more work- 
men to take care of the additional business that is ex- 
pected as a result of the national advertising campaign 
on the Nonik fancy lines, coming out during the year 1923. 

Samples of all decorations will be on exhibition at the 
concern’s display at the Fort Pitt hotel in January and 
attractive catalogs anad folders are now being published 
to properly illustrate the line. 


Jones & Butcher Open Chicago Sales Office 

Walter F. Jones, for 28 years with the United States 
Glass Co., Pittsburgh, Pa., and Thomas H. Butcher, for 
many years in charge of the sales department of the Cen- 
tral Glass Works, Wheeling, W. Va., have joined forces 
to open a sales office in Chicago. 


Walter F. Jones 


Thos. H. Butcher 


Perhaps there are no two young men in the glass busi- 
ness today who possess such a large and favorable ac- 
quaintanceship as do these salesmen. Both have traveled 
about every state in the Union during their time, and 
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both have been connected with the same houses for many 
years. 

The Messrs. Butcher and Jones will have their head- 
quarters in the Heyworth Buildding, Chicago, and alter- 
nately they will travel over their usual territory between 
Pittsburgh on the east and Denver on the west showing 
the lines of the Central and the Paden City Glass Mfg. 
Co: 

Mr. Jones and Mr. Campbell will be at the Ft. Pitt 
Hotel during January, and will show these lines in suite 
702. 


Don’t Shirk Jury Duty, Macy Employes Told 

R. H. Macy & Co. have informed their employes that 
there must be no more shirking of jury duty. A letter 
has been sent to the courts and to the Commissioner of 
Jurors, asking that no employe of the firm be excused 
from jury duty except where circumstances are such 
that an excuse is imperative. 

The letter sent to the judiciary follows: 

“This company has always endeavored to encourage 
civic pride and responsibility on the part of its employes, 
and because of this we have always insisted that our 
people do jury duty whenever the occasion demanded. 

“It has been brought to our attention that on several 
occasions our people have sought to avoid this by claims 
of business pressure, and in order that no unjust claims. 
of this sort should be made, we are asking the courts not 
to accept this statement unless it is in writing and bears 
the signature of some officer of the corporation, or the 
general manager.” 

The management has cases in the courts and knows. 
the need of honest and intelligent jurors, it was said, and 
for this reason it felt that it could not expect others to 
serve while its own employes sought excuses for evading 
their duty. The letter, it was said, was impelled also by 
the fact that employes have been excused on the ground 
of business pressure when such an excuse was not valid. 


New Tariff Affects All Goods from Sept. 22 


Efforts to escape the application of the new tariff 
schedules are being made by scores of importers whose 
goods reached the United States but were not entered 
through the customs before the act became effective, it 
was said at the Treasury. The customs service, how- 
ever, has ruled that the rates provided under the new 
act apply to all goods entered through customs on or 
after the effective date of the act, September 22, officials 
declared, whether or not the consignments had reached 
this country before that date. Apparent hardships may 
be worked in some cases by the ruling, it was said, but 
the difficulty of administering any exceptions preclude 
their possibility. 


Buyers in New York 
DECEMBER 28, 1922 


C. J. Robinson, china, glass and fancy china, Jordan-Marsh 
Co., Boston, Mass., 432 Fourth Ave. 

L. Arnstein, housefurnishings and toys, Ed. Schuster & Co., 
Milwaukee, Wis., 105 Grand St. (Jay Co.), Imperial. 
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A. K. Burnham, housefurnishings, Reid & Hughes Co., Water- 
bury, Conn., 404 Fourth Ave. (D. G. Alliance). 
Rie hata VM att, general mdse., Watt & Shand, Lancaster, Pa., 432 


Fourth Ave. 
DECEMBER 29, 1922 


D. B. Loveman, President, W. M. Sporborg, mdse. mgr. all de- 
partments, D. B. Loveman Co., Chattanooga, Tenn., Baer & 
Lilienthal, 1150 Broadway. 

George O’Hara, kitchen furnishings, Shartenberg & Robinson, 
Pawtucket, R. I., 404 Fourth Ave., care D. G, Alliance. 

Asin Ane Wolf, representing, H. P. Wasson & Co., Indianapolis, 
Ind., 120 W est 32nd St. (Littman & Storch). 

H.S.W allerstein, glassware and housefurnishings, Weisberger 
Co., Richmond, Va., Pennsylvania. 


DECEMBER 30, 1922. 


G. L. Larson, mdse. manager, Dayton Co., 
Retail Research, 225 Fifth Avenue. 


JANUARY 2, 1923. 


M. Koch, housefurnishings, M. Koch, Baltimore, Md., Mar- 
tinique. 

EB, G, Brost, lighting fixtures, E. A. Kennets, lamps, J. N. 
Adam & Co., Buffalo, N. Y., 16 West 39th Street. 


TANUARY 3, 1923: 


E. A. Kennets, lamps, F. G. Brost, Mdse. mgr., J. N. Adam & 
Co., Buffalo, N. Y., 16 West 39th Street. 

C. G. Sheffield, mdse. mer., J. L. Hudson Co., Detroit, Mich., 
1372 Broadway, (Affiliated Retail Stores). . 

M. C. McCubbin, mdse. mgr., Bowman & Co., Harrisburg, Pa., 
32 West 35th Street, (Jay Co.) 

J. J. Gauthier, portable lamps and lamp shades, Derome, Ltd., 
Montreal, Canada, Pennsylvania. 

A. Singer, lamps, Thalhimer Bros., Richmond, Va., 352 4th 
Ave., care Kirby, Block & Fisher. 

Sol Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn., 
1150 Broadway (Baer & Lilienthal). 

S. Schwartz, lamps, LaSalle & Koch, Toledo, O., 225 5th Ave., 
(Retail Research Assn.). 

C. Greenblatt, genl. mdse., Ed. Schuster Co., Milwaukee, Wisc., 
1372 Broadway, Affiliated Stores. 


Minneapolis, Minn., 
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Telephone adison Square 9723 


19 Madison Avenue 
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CHARLES J. DELA CROIX CO. 


Formerly DELA CROIX - WILCKEN CO. 
Representing 


Hom OR LEW OSD eo; 


Manufacturers of Glassware 


WHEELING, W. VA. 


RAINBOW GLASS—Four distinctive colors—Radiant in effect, comprising shapes and designs appeal- 
ing to the lover of Art for home decoration. 


THE H. E. RAINAUD CO. 


Manufacturers of Lamps 
MERIDEN, CONN. 


Metal lamps for TABLE, BOUDOIR and FLOOR. Original in design—Distinctive in pattern—Prices 
commensurate with Rainaud Quality and Service 


DECORATIVE LAMP AND SHADE CO. 


Manufacturers of Lamp Shades 
PHILADELPHIA, PA. 


GENUINE Parchment Shades and Shields in a variety of shapes and artistic decorations. 


Plain and Decorated glass for illumination 


Lamps and 
Candlesticks—Solid Mahogany and Decorated 
LUSTRE ART GLASS CO. 
Manufacturers of Glassware 
MASPETH, L. I. 
For home 


Hand-made Iridescent Glassware, devised by skillful artists of the Glass Workers’ Craft. 
decoration and illumination 
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Twenty-nine 


J. G. Jens, housefurnishings, Jens Bros., Niagara Falls, N. Y., 
Pennsylvania. 

C. W. Conant, housefurnishings, Porteous, Mitchell & Braun 
Coy. Portland) Me., 432 4th Ave. 


JANUARY 4, 1923. 


Miss D. V. Rosenberg, representing H. P. Wasson Co., Indian- 

apolis, Ind., 116 West 32d St., care Littman & Storch. 
Krauch, TOYS, +L... Sy Ayers & Co., Indianapolis, Ind., care 

Retail Research, 225 Sth Ave. 

A. A. Hali, china and glassware, Hutzler Bros. Co., Baltimore, 
Md., 352 4th "Ave. Kirby, Block & Fisher. 

jes Davis, toys, Carson, Pirie & Scott Co., Chicago, IIl., 404 
4th Ave. 

A. A. Levy, lamps, Famous Barr & Co., St. Louis, Mo., 37 West 
26th Street, (E. M. Sostman). 

Paws O'Hara, toys and houesfurnishings, Strouss-Hirschberg 
Co., Youngstown, O., 1150 Broadway, (Baer & Lilienthal). 

W. W. Bechtold, toys, M. Y. Garvin & GompBancasterm bana 
West 26th St. 

M. E. Lautman, mdse. mgr., Kaufmann’s Dept. Store, Pitts- 
burgh, Pa., 1261 Broadway, M. A. McNulta. 


Business Briefs 


S. S. Kresge Co. have opened a green front 25¢. to $1 
store at Lowell, Mass 


J. G. McCrory Co, have opened a 5 and 10 and 25-cent 
store in St. Petersburg, Fla. 


J. R. Beaver, Harriman, Tenn., 
variety store. 


has opened a new 


Warren C. Gray, Elmira, N. Y., is contemplating the 
opening of a new department store in the new Dunn 
Building. 
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STEM WARE—TUMBLERS--FANCY WARE 


Manufactured from lead crystal, and annealed, 
Xr oe that a superb lustre and durability is assured. 
Our line contains new creations in Light Cut- 
"=" tings, Needle Etchings, Plate Etchings and Pen 
Etchings, Iridescent Lustres and Coin Gold 
Decorations. 


YOU WILL FIND OUR PRICES ATTRACTIVE 
AND OUR QUALITY EXCELLENT 


BUSINESS BOOSTERS 
WE WILL SELL CERTAIN ITEMS 
IN EACH OF OUR LINES 


AT 
REDUCED PRICES 


FOR 


SPECIAL SALES 
GET YOUR SHARE 


H-A-MARSHALL nc. 


| 200 Fifth Ave NewYork RA TR 


SARI, 


RECA EEE ROES 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


O far as the new year concerns manufacturers of 
S dinnerware, the prospects for heavy business 

throughout the first and second quarters seems to be 
more pronounced than ever. There is a reason. It is 
but to recall that the generalware potteries of the country 
engaged in but nine and one-half months production dur- 
ing 1922, on account of the nine weeks strike in the trade, 
and to this must be coupled the slowing down of 
output before the strike became operative and the time 
consumed in getting plants ready to operate after the 
strike was declared off. 

While potteries were idle, stocks in the hands of job- 
bers and retailers were being moved. Domestic consump- 
tion continued. There were no replacements from the 
factories. This situation, coupled with heavy holiday 
buying, has almost exhausted stocks in the hands of dis- 
tributors. Therefore demand for stocks during the Jan- 
uary buying season is bound to be heavy. Since the 
plants resumed operation, there has been a decided brisk- 
ness in the receipt of new orders. This has resulted in 
business piling up in the various offices, and the January 
trade yet to hear from. 

Nineteen hundred and twenty-three promises much 
for the generalware pottery industry. 

George B. Fowler and Herbert K. Connors, of the Car- 
rollton Pottery Co., will not open their display at the 
Ft. Pitt Hotel until January 8. “ We'll then spend the 
balance of the month in the Pittsburgh market,” Mr. Con- 
nors explained. 


The Crooksville (O.) Pottery Co., manufacturers of 
stoneware and stoneware specialties, 1s adding several 
new buildings to its plant. 


There was a special meeting of the western members 
of the United States Potters’ Association in the Potters’ 
Club in East Liverpool, the afternoon of De- 
cember 28, when W. E. Wells, as chairman of the Labor 
Committee of the Association, made a _ complete 
report of the results of the recent joint wage confer- 
enee held at Atlantic City. At the same time, Mr. 
Wells also reviewed the joint meeting with the Executive 
Board of the Brotherhood held in Pittsburgh, Decem- 
ber 5. 

Construction is progressing under favorable circum- 
stances on the new plant for the Sebring (O.) Aluminum 
Co., which is being erected by Oliver H. Sebring, of the 
French China Co., of Sebring. The new plant is a little 
to the west of the site of the French China plant. Some 
machinery has already been installed. 


The Morton Pottery Co., Morton, Ill., has been formed 
with a capital stock of $50,000, by D. W. Rapp, William 
Rapp and J. E. Cerber. The company will take over and 
operate a pottery in Morton that was established some 


vears ago. 


The commercial department of the W. S. George Pot- 
tery Co., at East Palestine, O., is now occupying its new 
offices, located on the second floor of a new addition to 
the plant just completed. It is also on this floor that the 
new sample room will be located. The first floor of this 
new addition, together with the former commercial de- 
partment on the first floor, will hereafter be used for fac- 
tory and warehouse purposes. 


J. E. Boring, Chicago representative for the Crooks- 
ville China Co., spent the holiday season at Crooksville 
with old friends. 


According to information received here from coast 
representatives of local potteries, the Broadway Depart- 
ment store at Los Angeles, Cal., will erect an addition to 
its present store in the spring at a cost of $500,000. The 
addition will be eleven stories in height. 


The Knowles, Taylor & Knowles Co. have placed in 
its sample room a number of new border patterns it will 
feature during the new year. Each one is exclusive with 
this firm. 


Operating forces in all potteries hereabouts are not up 
to normal. During the pottery strike a number of work- 
ers entered other industries, and some of these have not 
returned. 


The new office building for the Thompson Pottery Co. 
will be ready for occupancy within a few weeks. It has 
been inclosed, and the interior is now being completed. 


On the cheaper priced lines of dinnerware this year, 
a firmer list will be maintained, especially on all stock 
that has been heretofore sold on a base of $8.50 the pound 
and less. This plan follows the action of the glass manu- 
facturers in increasing the list, on their cheap lines. 

Buyers registered in the market during the last few 
days have been: Lincoln Messick, of the Missouri Pot- 
tery Co., Kansas City, Mo.; L. E. Nelson, of the Central 
City Crockery Co., Syracuse, N. Y.; Mr. Truman, with 
the Root Drygoods Co., Terre Haute, Ind.; Walter 
Miller, with W. L. Milner Co., Toledo, O.; Clarence 
Levy, Brooklyn, N. Y. 
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Pittsburgh Glass and Chicago Glass, Pottery and 
China Show House Furnishings 
Jan. 8th—20th Feb. 4th—18th 
Room 435 Wm. Penn Hotel Room F-49, Congress Hotel 
WALTER BisHoP in charge Ira A. JONES in charge 


Also At Our Sales Offices 


A Happy and Prosperous New Year To You! 


THE H. E. RAINAUD CO., Britannia Street, Meriden, Conn. 


NEW YORK: CHICAGO, ILL.: BOSTON, MASS.: SEATTLE, WASH.: SAN FRANCISCO: 
Dela Croix-Wilcken Co., Ira A. Jones Co., Casey-Sheldon-Foster, Inc. C. W. Jolly, Clyde C. Brooks, 
19 Madison Ave. 9 North Wabash Ave. 60 India St. 516 Olive St. 220 Post Street. 


The 43rd Annual Pittsburgh Exhibit 


Big List of Foremost Pottery and Glass 
Manufacturers Promises Record Show 


71TH practically every arrangement completed for Central Glass Works, Wheeling, W. Va........s.seeceuses 702 
the opening of the Pittsburgh Exhibit, Monday, The "Lancaster Cl Co. Lancaster Ohio. 02222. 12.706 
Jan. 8th, the large reservation list of exhibitors Indiana Glass Co,, Dunkirk, Ind............ Seber 708, 710 
may be accepted as good evidence that the Forty-third New Martinsville Glass Mfg. Co., New Martinsville, W. Ls mh 
show will prove not only the largest but the most com- Paden City Glass Mfg. Co., Paden City, W. Va............. 716 
prehensive in years. Now that the pottery strike is over The fisil China CoE Liveipool, Ole 700, 922 
there will be a considerable addition to the number of Pag tas Glas oe es W. Va. thes Banepa’ a 
ee eee : ie Brus cCoy Pottery Co., Zanesville Ohio: oo. asees «2 
pottery exhibits, Buyers are also showing more than The Cambridge Glass Co., Cambridge, ONO aeeracs terete: 28 
usual interest in the show this year and being attracted oe Re ote Co, Carsollton, Ohion a qaa...t ye. 739, ue 
: ae ‘ Remmomy Lumbler (Co,, Morgantown, W.Va. . ons. e nase us 
by the fact that it affords the first opportunity of the = 4, H. Heisey & Co., Newark, Ohio.........00ccceeeee nee 742 
year for viewing collectively the new wares for 1923, the ee Co., Jeanette Ea. eae oa © ae ae 743, ES 
oe : ; Test En ottery Co iverpool, KoemS eR i SAE Cia 
attendance of visiting buyers will undoubtedly set a new The Duncan & Miller Glass Co., Washington, Pa........... 778 
high record. Rae Brass & Glass Co., Chamber of Commerce Bileren 
Following is the representative list of firms who have the Alayer Ching’ Coy, Beaver Falls, Bal L0100.0.U000000284 
reserved display space: PanenicaGlass Co.) Menace & Pr awedion coh mange cae oe shen 785 
. The Bartlett-Collins Glass Con ‘Sayngiies (lbs aomtencawocno. 788 
IRON IPI TaKOMMELE The Hocking Glass Co., Lancaster, Ol iad teammate 792 
Mound scity» Glass, Go. Lamberpori.s We Vas ae apie. a oe < 794 
See aa FLOOR The’ Potomac- Glass’ Co.,. Gumberland: Md. )..2.....2%-..-%. 796 
. D. Bloc Com Gwar kore. Gitvire hers sone a: Rose Roo 
Pecmry,. Claes Coe mOChKeS(er, Pa... ices cscs sdudeecnese ae EIGHTH FLOOR 
FIRST FLOOR The National China ‘Co., Salineville; Or... 2 ase e-- 838, 839 
: oe Wheeling Decorating Co., Wiheelinoai Wem Viale. errareelasie oe 840, 872 
Dace enidnss Glass’ Co. Kokomo, Ind... .... oo. .a. cee ba 123.128 Quaker City Cut Glass Car JCI idle ac oe wal trains Gas Herne 841 
Bryce Bros. Co., IMIS CELE CE VTE ie tap og OR ae ot ance a 129 Camden City Cut Glass coe CamdeneNe. teoress eee. 842, 843 
Co-Operative Flint Glass Co.. Beaver Halls (Pade. s.r. 13080137 Jeannette Glass Co., Jeannette, Pa a iitlatcsodwtate 3.3 dentd « 844 
Westmoreland Specialty Co., Grapeville, Pa. Geqrmurebassctacs GouslncemN cw Vora Criy on, ete as ssi © 885 
Assembly Room, 139, 140 ae 
SECOND FLOOR m pa ae ie Ae 
Beever @icuccas Co, Philay (Pa... 2225 +.2sc005.0. cs 239 Petes Gre GLa uma tot b nt Gadt une 
Susquehanna Cut Glass Co.. New York City........ 240, 241, 294 BOE Uo GIS HARE Bees EE Sy cada ew irae 
Pere Cis Ca = New Vork City ’ 549" Frontier Cut Glass ComBualciNeavee merece econ: 942 
: “i lee ee ane ae 42, 243 The Geo. H. Bowman Gon Cleveland, [Sitio ye a ones 943, 944 
HIRD FLOOR 
TENTH FLOOR 
Bier wood" BLos. 60. New brighton Pa... 6scss. sek cel con 339 
McKenna Bros. Sales Gorpe New- Vor: City). custo 340, 341 Empire Cut Glass Co., Flemington, N. J......... 1038, 1072, 1039 
Paden City BS ets Co., Paden Cita Vale 6 ee 342 Ernest Wolf, Inc., Ghicica lI eee cn sas cis ack eee 1040 
David L. & Chas. . Wise, New York City........ 343. 344. 385 The Phila. Cut Glass Co., Philadelphia, Pa........... 1041, 1042 
FOURTH FLOOR ; 5 Fischer Cut Gl. Co., Atco, IND rates deer ne. te ecy ok. ars 1043, 1044 
Pperammasiaer Ca, Rochester. No«Y. 55. .c0t0s0veeass 439, 440 ES NE tee 
Mitchell Woodbury Co., Boston, Mass. ..........++++-. 441, 442 Tear ralletaleWOrkSt 0st e ar unser rel de eweetes: New York 
Koscherak Bros. New York City..........c.cceceee 443, 444 Cfetmret WB TOUCES: ce Oeste Sls in crsene Sk erin hee Sin 0 New York 
teaa Gite Glass: Works, Philadelphia |... :......-.0..0s 0s: 485 Aap ncity  sO00S aM 1008 CO arate owe cmlge ne cisse cle nse Wisconsin 
FIFTH FLOOR [NNO ILSPs Comcns darn oor obing omen RL aae ae New York 
‘ Maio wrctistell etek ae tres a, Hotes wa als ae mare New York 
Doguceddrop Co. Cleveland, OQ... csceeccsesn dene. 539, 540 RiepeCetn anys tei esas «chine tren ca lores ola New York 
Bonita Art Glass Co., Wheeling, W. Va. ...+...sssse00 541, 542 Pickard Studios, Pickard Art China.........--..-00008: Chicago 
Overseas Import Co., New York ClO cen bs ottioln a ncaa 0 543 ional Aver (GGG (CG: cc conn annem mun coon oODmror New York 
Louis Levien Cut Glass Gi Newe Vote Citys snows cies aa44 Cae Ren @rtiST Glan cay aS eae hen tcn keno eas «5 New York 
SIXTH FLOOR The Basket Importing Company, Inc. ...........0.5.; New York 
Hugo W. Schmidt Picture Frame Co............+.++- .. Wetroit 
emeteamivelty CO, New VOCk. City. cos ic weds et ea wae cues 621 Cale RE OE Ner See. Mee ees re he note» oats eo Paes New York 
Hirsch-Malgood Co., Tne New, York’ City ug 634, 635, 636, 637 [Dae (MOUNIG. 5 ooomhaooe AG aor 50 UD Om DER cad oe New York 
S. A. Weller Co., Zanesville, SENG Gastegtecn easels Heit eae? 639 Teele eats ee On ok isctars cos caer wiciaie'= saw ia araie ne Oss, oo. Philadelphia 
The American Clay Products Uo, Zanesville, Ohio. v5.5 «208 640 Ben S. Loeb (Effie Soy a SENN Ore eee eee ae Yew York 
The Crooksville China Co., Crooksville, OM Gaaee ticeks see 642 ARETE Tetiret ene rien ere Stree eles Siete ere metreralerets ome Philadelphia 
The Fenton Art Glass Co., ‘Williamstown, AE ee oe rae ae 643 LiMn MELE Cli atet ais Sm disicints Pete igs wai epeenione eeteain > Philadelphia 
The Belmont Tumbler Co. Bellaire, Ohictit eter sees 673 fate on SO ee re ee ee East Liverpool, O. 
The Vodrey Pottery Co., E. Liverpool, Ohio.............0.. 676 Kemer Comets Re) rezk eek d esas Conastota, N. Y. 
Hopewell China Corp. Hopewell, Va............0.seeee: 678 AN TS cine MP cls Saas feo 5a! cdr dine Aa New York 
ie aes Gl. ae Cumperlandae dere sedas et aa ee. 684 
mit ASE COG Tae leASANt tb a>| dae ls cae ea ode cks aes 685 HOTEL HENRY 
H. R. Wylie China Co., Huntington. Wee Van ee ener ee. 690 
The Zane Pottery Co., Se Zanesville, On. de dil met ata eee 691 (Gee. Ro IWiGS eee Cierane oe eo neAnenenocer Jeannette, Pa. 
Monongah Glass Co., Fairmont, W. a Pe ee ee an 692 Teel (NG, Mpeihistice Ooi ne se 5 eemcia tien cer ore peatcerar New York 
The Federal Glass Cas Ceieeb Ne eA VINTG), coh cures ately fake a0 ays 4 694 Hianvarte conte i wirth- GO. .in a claw sl oie cars sis ers rie elereteein ciel New York 
The Sebring Pottery Co., Sebring, CONG cde Peder ves ae Oates 696 Cataract Sharpe Mfg. Co....... cece eee e eee e eee e ee eeeee Buffalo 
The Lipincott Glass Co., ’ Alexandria, RE Pate ier Aces 697 WinteeGut Glass CON evan cuentas caved Reems pes Maat 
Wulkan & Gl SO Rac: Me ee Ae Cra me ere heel 5 ew Yor 
SEVENTH FLOOR Lillian Mig. Co. ng Rnd Mra eee rer ean oon New York 
fae Nortuwood Co., Wheelitic, W., Va......is00.-.acees ees 700 Geo Borafeldt & C0... veviw sis iles ieee cede meee rete New York 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


ROM all angles, giass manufacturers this week 
Fi hold the view that the new year will prove to be 
one of the most active the trade ever experienced. 
The glass market starts the new year on a very firm basis, 
more so than January, 1922. Some months ago the mar- 
ket on all cheap lines was advanced, as it was clearly 
demonstrated that these lines of merchandise could no 
longer be sold under cost. There is no sign that the higher 
grade lines of glassware will suffer a change in the mar- 
ket. For many years it has been the custom of manu- 
facturers to offer special sales merchandise in January at 
a low market, but this is not likely to be made a matter 
of record this year. 

H. E. Erickson, who has been traveling out of the 
Chicago office of the United States Glass Co., through the 
west and northwest, has been appointed to the territory 
formerly covered by Walter Jones, resigned. Mr. Erick- 
son will travel out of the main office and will carry the 
full line of this company. 

While fire was still raging in the warehouses of the 
W. L. Milner & Co., Toledo, the night of Dec. 27, Walter 
Miller, buyer of china and glass for this department store 
left for the East Liverpool and Pittsburgh market. “I 
haven’t any stock to speak of, and what we have ts a 
‘sight.’”’ Mr. Miller declared when he was here late last 
week. ‘‘ There was considerable water in the basement 
of our store, and while our fire loss was confined to the 
warehouse, the retail stock was rather badly damaged 
by water.” 

In both the East Liverpool and local market, Mr. Miller 
specified merchandise for immediate delivery. He de- 
clared that the holiday trade was the heaviest in the his- 
tory of the store. 

The Gill Bros., Co., of Steubenville, have started the 
erection of a 12-pot furnace at its Toronto, O., plant. 
According to report heard in the local glass district, the 
Pennsylvania Railroad Co., has acquired some of the Gill 
real estate in Steubenville, and the addition to the To- 
ronto plant will cause some lines of the company to be 
transferred from Steubenville to Toronto. 

Among buyers in the glass market late last week were 
C. R. C. Brown, of the Sunshine Cut Glass Co., Cleve- 
land; @.- ‘Thomas. Claffey, of VA. Harris.Co. Dallas, 
Texas; Charles J. Schlessing, of the Merchandise Re- 
porting Co., New York City. 

For the 1923 trade, the United States Glass Co. is 
showing a rather large variety of new items, but no new 
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line of table ware has been listed. However, there have 
been additional items added to a number of the table 
lines. Eight new lines of decorated art ware have been 
issued by their’ Factory “D” and from thesis. 
factory ten new lines of cuttings, needle etched, plate 
etched, sand blasted and gold encrustations have been de- 
signed, including a new line of optic stemware. Their 
Glassport factory is showing from six to eight new lines 
on their blown ware. A new irridescent line is to be had 
from this plant also a plain and wreath cutting. Several 
lines of colored and gold band designs have also been 
put out from the Glassport shop. 

From Factory “kK,” the company has added to their 
satin finish ware, about 50 new pieces being shown in 
their blue and canary, 40 in black satin and 15 new pieces 
in their red satin colored line. From their Factory “A” 
has come 15 new articles in mixing bowls, butter jars and 
kitchen jar sets. All of these items are now being dis- 
played in the main sample rooms here. 


Daniel Taylor, Jr., will assume the management of the 
New Cumberland (W. Va.) Glass Co.’s plant, which is 
featuring chimneys and globes. 

There has been very little “doing” around the Ft. 
Pitt Hotel this week, other than salesmen getting their 
lines in shape for the trade which will begin to arrive the 
latter part of the week. The majority of the ex- 
hibitors will not reach the market until the last three 
days of the week, and then of course will be the delay 
getting new tables built as has been the custom in former 
years. Only a few lines arrived at the Ft. Pitt during 
the early part of the week. The majority of the reserva- 
tions begin Jan. 4 and by Monday next the 1923 Pottery 
and Glass Exposition will be in full blast. 

Reuben Haley, factory superintendent of all plants of 
the United States Glass Co., has returned to his desk 
following a swing around the eastern circuit, which took 
him into the New England territory. “The business 
situation looks mighty encouraging for the new year,” 
he said upon his return to the home office. 

A general meeting of the stockholders of the United 
States Glass Co. was scheduled to be held this week, at 
which time the re-financing of the corporation will be 
completed. At a recent meeting of the share holders, it 
was voted to reduce the capital stock from $3,200,000 to 
$1,600,000 by cancellation of one-half of the capital stock 
to affect all holders pro rata and to reduce the par value 
from $100 to $25 per share. After this reduction has been 
made a matter of record, the capital stock of the cor- 
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poration will then be increased from $1,600,000 to 
$3,200,000. 

Since 1918 the stock of this company has been rather 
active on the Pittsburgh board. In that year it was high 
at 3776 and low at 31. In 1919 the stock was high at 
62% and low at 30, and in 1920 the stock hit the peak 
when it was sold at the high value of 6434 and low that 
year at 52. In 1921 the shares sold up to 40 and low at 
30, and in 1922 it was high at 55 and low at 4o. On the 
new basis of $25 per share, the stock will pay not less 
than eight per cent per annum. The fiscal year of the 
corporation closes as of December 31 and the annual 
meeting will be held March next. 


The plant of the Fostoria Glass Co., at Moundsville, 
W. Va., has resumed operations, following a suspension 
of one week over the holiday period. 


According to reports received at the office of the Glass 
Association here, there is a greater demand for bottles 
now than for many years. All factories featuring this 
line, and also those making other containers are reporting 
an exceptionally active demand. 


Reorganization of the Ball Glass Co., of Indiana has 
been completed, and hereafter the company will be known 
as the Ball Bros., Glass Manufacturing Co. The new 


= 


TTT TITTTTTTAMEDSSTE Tweet UVTULTETERUUT HH TTSTETNUUVUTAATIGOMMOTCOOMOUUOUOMOLUOOTUELOOOMTCUOOOATIUOGIIOTEUCCHITIUOOOATCUOCOHITUCCOTTTTCNCOTITUTTUNTTUITCCO OTTO TOTT Ce 


Camden City Cut Glass Co. 


CAMDEN, N. J. 


UOTE 


Exclusive Light Cut 
Glass Tableware 


Buyers are invited to 
inspect our extensive 
display of original 


patterns. 
ROOM 842 
BRORTSPIET HOTEL 
PES Gi Ge 


During the Show in January 
MR. BORTZ IN CHARGE 


C000 eee eee 


eT” Mon the MMMM 


capital stock has been placed at $11,000,000 and under 
the new organization a number of additional plants will 
be operated under the parent company. The company is 
exceptionally active in the production of fruit containers. 

Howard Fry, of the Fry Glass Co., Rochester, Pa., 
who has been spending a holiday in Florida with his fam- 
ily, has returned to his desk, and will divide his time this 
month between the factory and the Fry display rooms at 
the Ft. Pitt Hotel. 

Reorganization of the Illinois Glass Co., with offices 
at Alton, Ill., has been reported. The capital stock of the 
company is now placed at $11,000,000. 


Chimneys will be the principal production of the Mon- 
roe Glass: Co, recently formed at Monroe, La., and by 
interests formerly associated with the glass industry at 
Anderson and Alexandria, Ind. The new plant is nearing 
completion, and it will get into production at an early 
date. 


The plant and business of the Industrial Glass Co., 
Morgantown, W. Va., which was sold at auction several 
weeks ago has been purchased by the recently organized 
Eureka Tumbler Co., who will specialize in the manu- 
facture of thin blown table tumblers, including light cut- 
tings and etchings. 
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Many New and Beautiful Things 
Have Been Produced in 


COWAN POTTERY 


With that same unmatched beauty of line 
and depth and quality of rare coloring that 
characterize all Cowan Pottery, the new 
designs have a charm that is irresistible. 
The entire line is now on display. It will 
be a revelation to any buyer. 


THE COWAN POTTERY STUDIO 
Office and Sales, Rocky River, Ohio (Suburb of Cleveland) 
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Other Sales Offices and Show Rooms 


New York City 
HENRY BENEDIKT 
7 West 22nd St. 


Los Angeles 


HENRY C. HUBLEY 
402 Hibernian Bldg. 


HUT 


J.H. WALKER, Ltd., 32 Front St. 


Toronto 
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Increase Your Glass Sales Ten Fold 


It 


ee 


Triple Your Business on Silver Sets 


We manufacture Mirror Plateaux for Cut 
Glass and Silverware and for decorating 
tables—also as reflectors for display of mer- 
chandise. 


Use Them for Your Window and Counter Displays 


Try our 
$5.00 sample 
assortment 
including 
three of our 
best sellers 


(postpaid). 


A postcard 
will bring 
our catalog. 


ye Our New Decoration No. = Bo 
WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 
CHINA AND GLASSWARE 


The line will be displayed by Brown & Redrop, 
Room 540, Fort Pitt Hotel, also by M.S. Koch 
Room 518, Wm. Penn Hotel at the Pittsburgh 


Our 1923 line will be displayed at the Ft. Pitt Hotel, Pitts- 
burgh, in January. Rooms 840 and 872. 


R. D. Otto in Charge 


REPRESENTATIVES Shovw. 
Earl W. Newton U. 8S. Crockery & 
9 N. Wabash Ave. Glass Exchange < s © 
Chicago 922" Chestnut St National Mirror Plateaux Manufacturing Company 
I. Silverberg Philadelphia k 
2 E. Twenty-third St. F. A. Wallenhorst 311 Broadway New Yor 
New York £ Oo 
“Liber Telephone Worth 5186 
Bartlett & Straight 21 N. Liberty St. elephone ort 


Los Angeles, Cal. Baltimore 
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By 


R. B. Hemenway, Representative 


BOSTON OFFICE 


BOSTON NEWS NOTES ' 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


VERY department store and many other places of 
K business in Lynn were closed for an hour last 
Thursday as a mark of respect during the funeral 
of Mrs. P. B. Magrane, wife of a well known merchant of 
Lynn and Boston, who is known as one of the pioneer dry 
goods merchants of the city. Services were conducted at 
the Magrane residence, 247 Ocean street, and a solemn 
requiem high mass was celebrated by the Rev. Michael 
F. Madden, assisted by the Rev. George A. Gateley, Rev. 
William J. Clarke and Rev. Francis W. Malley. The 
four priests went to St. Mary’s Cemetery, where another 
service was held. Members of the Chamber of Com- 
merce, several bank presidents, store owners and mana- 
gers, with delegations from the Kiwanis and Rotary 
clubs, with members of several women’s organizations 
attended. Mrs. Magrane was interested in many civic 
organizations and was a patroness of many local charities. 
Dispatches from Hartford, Conn., dated Dec. 29, report 
that thirty of Hartford’s leading wholesale organizations 
have banded ‘together in a Credit Association for an 
exchange of confidences and ideas which will go to make 
more substantial business relations. It is not wholly to 
refuse credit to unworthy or shaky organizations which 
might seek unwarranted credit, but will protect its 
members against loss by bankruptcy by concerted effort 
by all hands to prevent such a catastrophe where possible 
by extensions of credit or advice. E. S. Pierce is chair- 
man; C. F. Loomis, vice-chairman; Raymond Lincoln, 
treasurer, and R. H. Phillips, secretary. 


Harry R. Wheeler has again found it necessary to 
move his office to care for his ever increasing lines, and 
can now be found in the new building at 99 Bedford 
street, in room 309. He worked over the holidays in 
order to get his place in shape, and is now ready to do 
business, although his shelving has not yet been com- 
pleted. 


Albert Steiger, Inc., has been chartered to do business 
in Hartford, Conn., as a department store, with a capital 
of $1,000,000. Albert Steiger of Springfield and Charles 
S. Hills of Hartford are the sponsors. 


A report issued by the Federal Reserve Bank of Bos- 
ton says: “ The holiday trade in New England amounted 
to more this year than ever before. Similarly, the whole 
fall was a better one for the retail merchant than any 
previous one, due possibly to increased wages in several 
important industries.” Charts also compiled by the bank 


show that the average purchase was greater than in pre- 
ceding years. “Stocks carried by reporting Boston 
department stores were seven per cent lower at the end 
of November than last year, while those carried by 
department stores outside of Boston were three per cent 
lower.” In spite of the rise in the amount of the average 
sale, merchants are apprehensive of the effect of any 
appreciable increase in prices, and are of the Opinion it 
would have an effect on the volume of business. They 
say there has been considerable resistance on the part of 
the public to increases which have been made, even where 
such increases have been justified. 


William R. Claflin, who was formerly located at AI 
Pearl St. has removed to 122 Pearl St., where he will 
occupy one of the rooms with Chase & Francis. He is 
right in the midst of getting his samples unpacked and 
arranged on display but expects to have everything in 


apple-pie order by the end of the week. 
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ATTENTION! 


Hotel and Restaurant Supply 
Houses 


WE 


Vinegar and 
Oil Bottle 


$1.25 Dozen 


Packed 10 dozen to bar- 
rel. Guaranteed first 
quality. 


DESCRIPTION 


Ten flutes, plain ground 
bottom, 3% in. center diam- 
eter, height 53% in. to top of 
neck, pierced cork and white 
porcelain tube. 


Having secured a liberal 
price concession in a large 
purchase from the Govern- 
ment am enabled to offer 
these fine bottles made by 
the McKee Glass Co. and 
other well known manufac- 
turers at this very attractive 
price. 


SENDAR 
New York 


MORRIS 
291 Bowery 
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Telephone 
Orchard 6077 


He 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better 


Housekeeping—Time Savers 


and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BEatTrIicE MILLER WISNER 
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Household Utilities Sales Reach High Mark 
S si the prudence of housewives has developed 


with practiced economy during the past year, house- 

hold utilities have been demanded for holiday gifts 
in all sections of the country. Vacuum cleaners, wash- 
ing machines, ironers and the smaller electric devices, 
together with culinary articles have all found ready pur- 
chasers seeking these useful and practical holiday remem- 
brances. Thrift propaganda has brought household neces- 
sities an unprecedented sale in department and drug 
stores, where consistent prices have accommodated the 
conservative pocketbook. Gift Shops have even found 
it profitable to include household needs attractively boxed 
and labeled as holiday tokens, and so the spirit of giving 
practical devices for the home has been encouraged 
through this novel and unique manner of featuring small 
household articles. Dealers have put their best efforts 
in dressing up useful items with holly berry and attractive 
cards, which has largely popularized Home Equipment 
outfits. ‘The Christmas atmosphere of windows where 
home necessities have been conspicuously displayed has 
added to the large sale of these domesticated goods. Util- 
ities for gifts are becoming more and more demanded, 
showing the necessity of carrying an assorted stock oi 
household and culinary devices for anniversary tokens. 
Home is the pride of every true American, and time- 
saving devices are a natural addition to the well-equipped 


domicile. 


“ Commonwealth” Brand Aluminum Ware 

Every housewife knows the need of a substantial alum- 
inum preserving kettle, which will answer many useful 
The Indiana Aluminum Ware Co., Elkhart, 


purposes. 
Ind., are featuring their 
“ Commonwealth” Brand, 


which has met with much 
warranted popularity 
through its highly polished 
outside finish and beautiful 
sun-ray inside finish. This 
ware is unusually well con- 
structed and is furnished in 
4 to 14 quart sizes. The il- 
lustration herewith gives a 
good idea of the shape, and attractive proportions of the 
preserving kettles manufactured by the above concern, 
which through repeat orders have established the high 
standard of the firm’s products. Consumers are ever 
on the outlook for cooking vessels of quality and sturdy 
construction and the “ Commonwealth” Brand has sup- 
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plied all the requirements in aluminum ware of superior 
manufacture and finish. The firm above mentioned will 
furnish information concerning their lines upon request. 


“ Biltrite”” Egg Beater That Stays Right 


No kitchen utility has suffered more abuse than the 
much used egg beater, thus the necessity of securing a 
beater which will stand up under the hard and constant 
strain of daily usage. The “ Biltrite Egg Beater and 
Cream Whipper illustrated, manufactured by the Stuber 
& Kuck Co., manufacturers of Pieced 
Tin Ware, Cans and Specialties, Peoria, 
Ill., has stood the acid test and repeat 
orders are proof positive of its efficiency 
and sturdy construction. This worthy 
beater and whip is mechanically perfect, 
being heavily tinned throughout and 
made of steel, cannot rust, no cast iron, 
fits the hand. The driving wheel is cen- 
tered like bicycle wheels, one piece white 
enamleled handle, keyed into wheel, and 
then molded into solid piece. No rivets 
to become loosened. The upright pieces 
through which the crank operates are 
made of half oval forged steel, no sol- 
dered wire to break apart. Crank operates through two 
uprights, one on each side of the drive wheel, therefore 
operates on two bearings which causes an easy and rapid 
motion. The “ Biltrite’’ beater is sanitary and easy to 
clean, direct positive drive, blades strongly built of heavy 
material, concave. Waved beater blades insures quick 
results, built so close to plate that one egg is drawn up 
from a flat plate. This is an excellent feature which the 
careful housewife recognizes and is an element of satis- 
faction and comfort for quick service. For literature 
concerning this estimable product send to the above con- 
cern and be convinced of the merits of the “ Biltrite,”’ and 
its profits through right price. 


“ Snow-White” Ironing Board Cover of 
Quality 


With the constant changing of ironing board covers, 
there brings to the busy mistress of the household an 
added task to daily duties, and an ironing board cover 
which is always ready for service, is a boon to the cul- 
inary department. The “ Snow-White” Ironing Board 
Cover, put out by the Snow-White Products Company, 
249 West 34th St., is all it claims in durability and neat- 
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THE CHICAGO MARKET an 


By 


J. H. SMyTHE, REPRESENTATIVE 


SOUTH 
CLARK 
STREET 


NVENTORIES and January clearance sales now 

occupy the time of the buyers. After closing what 

is said to be the biggest Holiday season the Chicago 
merchants ever enjoyed, they are going after a new 
record in 1923. Pushing for sales and preparing the way 
by careful inventories and clearance sale events, the 
stocks of the local retail establishments are far from 
complete after the rush of buying in December. American 
dinnerware stocks are lower in most stores on State 
Street than they have ever been during the past fifteen 
or twenty years. Glassware sales were extremely good 
during the closing months of last year, especially for 
colored and decorated glass, and here also the stocks have 
reached a low point. Styles in lamps and shades change 
almost as rapidly as styles in women’s clothing, so buyers 
are disposing of their 1922 stock of lamps at low prices, 
although the carry-over of this character of merchandise 
was not heavy. 

There was a meeting of the Glass, Pottery, Lamps and 
Housefurnishings Association of Chicago on Thursday 
of last week at the Morrison Hotel. The entertainment 
committee made a splendid report, which assures the 
visiting buyers of ample diversion while in Chicago next 
February for the big show at the Congress Hotel. Sev- 
eral new members were presented by the Membership 
Committee and accepted by the association as a whole. 


The Entertainment Committe held a special session at 
the Chicago Athletic Club on Wednesday of this week, 
and had as their guests several of the officers and com- 
mittee chairmen of the association. 


I. E. Mincks, secretary of the Albright China Co. and 
in charge of their Chicago office in the Palmer House, 
left for his factories in Scio and Carrollton, O., last 
week. W. T. Darden, manager of sales at the Chicago 
office of the Albright China Co., left this week for a busi- 
ness trip South, which he will wind up by visiting the 
Pittsburgh Show. 


The Art Lamp Mfg. Co. of Chicago, makers of the 
famous “ Almco” lamps, increased the eapital stock of 
their company last week from $200,000 to $1,000,000, and 
increased directors from three to five. 


E. J. Boring, accompanied by Mrs. Boring, returned 
to Chicago recently following a trip on the West Coast. 
Mr. Boring, who is in charge of the Chicago office and 
display of the Crooksyille China Co., is now at the factory 
in Crooksville, making arrangements for the coming 
year’s business. 


Edward Katzinger Co., manufacturer of pans and 
kitchen utensils, plan extensive improvements in their 
organization and products during the new year. The 
capital of the company was recently increased from 
$300,000 to $1,500,000, 


Many changes took place at The Fair, Chicago’s big 
popular priced store, on the first of the New Year. Four 
retiring executives of The Fair, including George W. 
Montgomery, general manager; J. F. Dailey, senior mer- 
chandise manager; L. H. Webb, dress and silk goods 
buyer, and Sam J. Natkin, crockery and glassware 
buyer, were guests at a farewell dinner at the Palmer 
House on Dec. 30. 


W. T. Darden Co., manufacturers’ representatives 
well known to the trade in the Middle West, have taken 
new quarters in the Palmer House. Their new display, 
located in room 435 of the Palmer House, will give them 
increased facilities for showing the various pottery and 
lamp lines they represent. The Jackson China Co.'s line 
of hotel ware and the Home Electric Sales Co.’s seamless 
mica shades and hand-carved wood lamp bases will be 
headliners for this sales organization. Clifford Cox and 


Edgar Darden are handling the local territory. 


Assurance that Chicago is soon to become the largest 
furniture market in the world was given recently when 
the plans for erecting ‘‘ The American Furniture Mart,” 
to cost between $8,000,000 and $10,000,000, were defi- 
nitely passed. This is good news for the Chicago firms 
representing potteries and glass factories, as well as for 
the lamp and housefurnishing manufacturers. The de- 
cision was reached at a meeting of the Furniture Manu- 
facturers of America, when more than 100 furniture 
makers agreed to lease space in the building, totaling 
500,000 square feet, at approximately $1.15 per foot 
The building will be completed in January, 1924, in time 
for the annual winter furniture show in Chicago. Such 
an institution will undoubtedly attract thousands of 
buyers to the Chicago market, many of whom will be 
interested in glassware and china lines. The structure 
will be located on Lake Shore Drive and extend from 
Huron to Erie, and will be eighteen stories high. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


| Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E.. Boring 

Telephone Central 5271 


W. ©. Darden Co., Room 51 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Genesee Pottery Co., Inc. 
Transparo Cloth Corp. 
Home Dlectric Sales Co, 


Potters Co-operative Co., Room 43 
Dinnerware, Hotel China and Spe- 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 
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WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAH GLASS Co. 
Co-OPERATIVE FLINT GLass Co, 
Tame DuNcAN & MILLER GLass Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 
Chicago display with 
Ww. C. OWEN 


17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 
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THE SHOPS BUILDING 
17, N.Wabashdves 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Manufacturers’ Representative sell- 
ing dinnerware, glassware, lamps, 
willow-ware, nickel, copper and 
silverware. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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| THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
¥. T,. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON.- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
JoHN G. EpMunpDs 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 
6 N. Michigan Ave., 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


Chicago 
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READY TO 


BOYER Smale 


fr; 


SERVE 


STETSON CHINA CO. 
1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


While in Chicago Visit 


CHICAGO 


Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
' LAMPS AND 
HOUSEFURNISHINGS 
at the 
CONGRESS HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 
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Gra A Jones @ 
VA 1. [ONES - 
9 ‘North J Wabash Avenuc 
ae 
Chicago 
REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co, 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 
Earl W. Newton & Associates 
9 N. Wabash Ave. 


JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel) 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates, 


Forty-two 


W FAG Ne ee 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hskgi Pe WASNT EeD 


ANTED—Salesman for 1923, having a thorough knowledge 

of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of 
recent experience. Fisher, Bruce & Co., Philadelphia, Pa. 


ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
3oston, Mass. 


Ga ees wanted by eastern glass manufacturing company 
to cover crockery and glass-department store trade. State 
experience ,age and salary wanted. Apply Box 226, care 
CROCKERY AND GLASS JOURNAL. 


OREMAN wanted by glass manufacturing company to man- 

age cutting shop. Must be thoroughly acquainted with light 
cuttings for vases or illuminating glass. Give age, experience 
and salary wanted. Apply Box 227, care CrRocKERY AND GLASS 
JOURNAL. 


ALESMEN or manufacturers’ agents to sell our line of Mir- 

ror Plateaux on a 15% commission basis, as a side line. 
These go with cut glass and silverware sets. Territory open 
in any part of the continent outside of New York City. Reply 
to National Mirror Plateaux Manufacturing Co., 311 Broadway, 
New York. 


STIsU FAST ONES Bane Nee 


AN of unusual experience in selling china, earthenware, 

hotelware and kindred lines. Established reputation as a 
producer. Will consider proposition from first class house from 
January 1, 1923, to travel New York, Pennsylvania, the New Eng- 
land States as well as Baltimore and Washington. Unquestion- 
able references. Address Box 218, care CROCKERY AND GLASS 
JOURNAL. 


OUNG MAN well acquainted in the trade and having over 

five years’ experience both buying and selling in -china, 
glassware and housefurnishings with well known house, desires 
to make connection as road man for the year 1923. Will be open 
to a good proposition January Ist. Best of references. Reply to 
Box 229, care CROCKERY AND GLASS JOURNAL. 


Sore ownsoeee=" Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’’ Caps 


ALSO CELLULOID DISCs. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples 


WILLIAMSBURGH FLINT GLASS Co. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades. 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y 
New York Office: 290 Broadway. 


CROCKERY AND GLASS JOURNAL 
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In the Household Utility Aisle 
(Continued from page 38) 


ness. These covers are made of 10 oz. double filled duck, 
and fitted with grommets which will not rust, and 6 yards 
of tape for lacing. The unusual feature of lacing as- 
sures a perfectly smooth surface and avoids all the o'd- 
time method of tacking or pinning, thus keeping the cover 
free from wrinkles or creases. These covers are made to 
any size ironing board, and are a revelation to the house- 
wife who has experienced the annoying features of 
using old linen or sheets for ironing purposes. These 
indispensable time-saving covers, are one of the neatest 
and newest contrivances for kitchen equipment. They 
come packed in an attractive envelope with full direc- 
tions and guarantee thereon. There are three and six 
dozen to the carton. 


Must Mark Imported Articles 


Attention is called by a bulletin of the National Coun- 
cil of American Importers and Traders, Inc., to viola- 
tions of the provisions of the new tariff law relating to 
indicating the name of the country of origin on a wide 
variety of metal merchandise. The provision applies to 
numerous articles of cutlery, surgeons’, dentists’ and 
other professional watch movements, 
wether imported in cases or not; other time-keeping arti- 
cles, thermostatic bottles, &c. Failure to have these arti- 
cles properly marked does not prevent their impor- 
tation, but they must be marked in accordance with 
the law before they can e delivered. Further than this, 
all articles imported without the proper marking are sub- 
ject to a penalty of a tax of 10 per cent of their appraised 
valuations, in addition to the regular duties on them, 
unless these articles are exported under customs super- 
vision. 


instruments, 


Saxon Toy Losing Ground 


Wholesale prices of toys manufactured in Saxony 
have gradually attained world market values, because of 
high prices of raw materials, high costs of production, in- 
crease in wages and taxes levied on the importation of 
necessary raw products, says Vice-consul Scott, Dresden, 
in a report to the department of commerce. 


The principal seat of this industry is the city of Chem- 
nitz. The worker in the villages and hamlets produces 
mostly toys made of wood and paper-mache. Dolls, metal 
and mechanical toys are also being made by o!der work- 
men, The villager’s surroundings cause him when at 
work to give scope to fancy and to gay colors. 

All the family from the aged grandmother down to the 
youngest of the children assemble daily in the work- 
shop which is usually a low roofed room in a cottage. 
The father sits at his lathe, turning bodies for his toys 
while the others with their whittling knives finish these 
shapes and paint them many colors. 
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THE BUSINESS PROSPECT 


OTT TTTTTETATVTTTTTTTOOOGTHOLLOCCOOHULOCOGOOHIUOOOOTIUOOHTIITOOTA 


: HILE a nation-wide survey of business in gen- 
\\) eral and retail trade in particular clearly indi- 
cates that a period of greater prosperity is here 
and that the early spring buying season will prove a much 
better one than last year, a good many merchants and not 
a few manufacturers are apparently convinced that a big 
buying boom will soon be under way. Why? Frankly 
we do not know. But we do know that business is facing 
quite serious problems just now. Business is good and is 
steadily growing better, and the chief reason why it is 
gaining and holding its gains, is due to the sound and con- 
servative methods of conducting business. 


E are optimistic and look forward to good business 
and a large turnover this year. However, there 
is no side-stepping the fact that business is exactiy what 
we make it. As policies are now being shaped for the 
spring season, we firmly believe all should adopt an atti- 
tude of moderate expansion, rather than make a rush for 
new business. There are incentives and temptations to 
buy rather heavily at the moment. The fact that materi- 
als are in many cases quite low now, makes their purchase 
in big volume quite attractive. Even in cases where 
prices of raw. materials and manufactured goods are not 
very low, practically everyone entertains the belief that 
they are headed for a rise. As most of us are aware that 
retail values are well on the upward trend, there is a 
natural desire to take advantage of the markets and buy 
early enough to make a profit on the rise. There is no 
reason why this should not be done, but there is a good 
reason why overbuying should not be done. 


ND the most important reason why the merchant and 
the manufacturer should not wade in too deep, lies 


in the danger that a big speculative wave will sweep them 


off their feet. We believe that now is a particularly good 
time to buy, but we also believe that the wisest policy is 
to buy prudently and refrain from speculation in mer- 
chandise. While one may be able to make good profits 
by buying heavily just now on credit, we do not consider 
the risk worth taking. The lesson learned in the inflation 
period following the war, pretty conciusively proved that 
the use of bank credit in payment for large quantities of 
goods, piles up such a big surplus that it is practically 
impossible to dispose of it at a fair profit. Goods can 
be carried for a comparatively long period on credit but 
eventually goods must be sold and when piaced on the 
market in larger amounts than current demand can dis- 
tribute them, the hoarded goods must be liquidated at a 


loss. 


O far, business has been keeping its capital liquid and 

if the moderation which has been guiding trade in 
the past year or so is continued, 1923 wili undoubtedly 
prove a very prosperous year. But some bankers and 
economists perceive signs of another inflation period. We 
hope this will not occur and it assuredly will not if mer- 
chants and manufacturers buy largely from their own 
funds and do not seek substantial financial help from 
their banks. 
large proportion of the consumer’s income, it would be 


As the costs of living now take a very 


easy to boost prices as they were increased before. We 
do not want another business depression and a new period 
or re-adjustment. For this simple reason, neither mer- 
chant nor manufacturer can, we believe, afford to take the 
risk of overbuying at this time. 
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Shooting Ads Direct to Customers 


Direct Advertising Does Not Supplant Pub- 
lication Space But Should Dovetail With It 


CMU EVOTUORUOALUALPRTRUGUOAURAULATUOLUGAUOAUOUOAUUOLUOAUOATUOAUOTUOA UAT UOT LOH 


HE great value of direct advertising is thoroughly 
understood by a good many stores, as well as by 
manufacturers and wholesale distributors. Its 

worth in building sales volume cannot be disputed away 
by the mere statement that “I don’t be'ieve in this 
method. Nothing much to it.’”’ The value of direct ad- 
vertising lies not in its theoretical advantages but it is ac- 
curately measured by the one and only infallible yard- 
stick of success—if it is rightly used it builds sales which 
represent profits. 

~ It is because direct advertising of the right kind ts 
profitable that it is used by merchants who are ever alert 
to make use of any legitimate means of expanding vol- 
ume. Because direct advertising is as well adapted to 
the small store and enterprise as it is to the largest mer- 
cantile institution, no tradesman can afford to overlook 
If you happen to be one of the mer- 
chants who are prejudiced against this method, about the 


its opportunities. 


best advice we can give you is to call up your bookseller 
and order a copy of Effective Direct Advertising by 
Robert E. Ramsey. We regard it as one of the most con- 
structive books which appeared last year, and quote some 
of its good points in part as follows: ~ 

“The first American direct advertising booklet was 
issued by William Penn in 1681 and it told of the ad- 
vantages of the ‘ Province of Pennsilvania.’ Benjamin 
Franklin, standing in the forefront of early American 
printers issued the first house organ. In 1732 he founded 
Poor Richard’s Almanac, the prototype of the modern- 
day patent medicine almanac. And, continuing down the 
years, we may arrive at some appraisal of the value of 
direct advertising by glancing at the business done by 
mail-order houses. These catalogue firms have been 
built largely by direct advertising. The total mail-order 
business of America in 1917 (we take thi§ year so as to 
secure an estimate prior to the inflated war period) was 
estimated the mail-order specialist at $1,500,000,000. Con- 
sidering the mail-order advertiser alone, let us take the 
net sales for a period of ten years ending December 31, 
1919, of one leading company, namely, Sears Roebuck & 
Co., which amounted to $1,214,826,121. For the year 
1919 alone the net sales of this company were $233,982,- 
584, the largest single year’s business it had ever expert- 
enced, being fifty millions ahead of its 1918 total and 
nearly four times larger than its 1910 total. 

A man who has specialized almost exclusively in mail 
selling estimated late in 1920 that 45 per cent of the total 
of American commerce was done through the mails. This, 
of course, may be conjecture, but the fact remains that at 
the Indianapolis convention of the Associated Adver- 
tising Clubs of the World (1920) the proportion of the 
total advertising investment of the United States was 
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placed at $1,284,000,000, of which $300,000,000 was es- 
timated as direct advertising. 

To all too many business men, as well as students and 
others, advertising is a mixture of signs, cards, pictures, 
cuts, folders, catalogues, type, borders and an unending 
variety of visible, vocal, physical and even intangible ways 
and means of calling someone’s attention to something. 
To some, advertising seems to be the main reason for the 
existence of magazines and newspapers, an excuse for 
the regular coming of the mailman, or for the hiding of a 
landscape, or an economical method of decorating the 
interior of street cars, all of which makes it confusing un- 
less we analyze and classify the various general methods. 

Broadly speaking, all forms of advertising divide them- 
selves into two main classes: (1) General Publicity and 
(2) Educational Advertising. The two extremes may 
well be illustrated (1) a mammoth painted wall display 
reading “ Buy Liberty Bonds,” and (2) a 1000 page book 
published by one of the New York magazines which re- 
produces in facsimile 1,000 letters of inquiry received. 
Another example of the educational advertisement may 
be noted in a mail-order catalogue which in some cases 
may reach a thousand pages or more. 


Many definitions have been written, yet the shortest 
we have found reads: “ Direct advertising is the kind that 
goes direct to the class of people who use or can use the 
product advertised.” Direct advertising, therefore, is a 
medium for reaching the classes primarily, and for the 
masses as well, where the mass makes up a class. Or 
expressing it another way, direct advertising is not a 
medium to reach a mass blindly. Not all direct adver- 
tising is mail-order advertising. Mail-order advertisers 
are large users of direct advertising to be sure, since on 
account of their dealing direct by mail with their cus- 
tomers, it is the only form left for the completion of the 
sale. Yet by far the larger portion of the total sum indi- 
cated as being invested in direct advertising is contributed 
by others not 1n the mail-order business. 

Two Forms oF Direct ADVERTISING 

There are two general forms of all direct advertising 
considered from the standpoint of their physical differen- 
ces and variations. One general class is conventional and 
practically speaking, standardized, while the other gen- 
eral elass is auto-contained or unconventional. Under the 
first class are letters, letterheads, books, booklets, cata- 
logues, portfolios, bulletins and house organs or house 
magazines. Under the second class are mailing cards, 
circulars, enclosures, broadsides, folders. blotters, poster 
stamps, novelties or specialties of several kinds, including 
photographs, rules, calendars, menus and other forms of 
printed direct advertising novelties. 
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The list is vital to the success of every direct adver- 
tising campaign. The finest booklet in the world selling 
an automobile accessory would be useless if mailed to 
people not owning an automobile or not having the means 
to buy one. <A good list is an accumulation of names, 
accompanied by complete addresses, of persons or firms 
who have use for your product or service, who can prob- 
ably be influenced by your advertising appeal and who 
should be your customers. 

A good list is not always a big list. Let us relate an 
actual case. In a certain New England state there is a 
mail-order concern that started with desk space and now 
has three floors. Originally this house had 60,000 names 
on its mailing list. As this is written, late in 1920, this 
list, originally made up from Dun’s, and street addresses 
supplied from telephone books, has been gradually pared 
down so that, after eliminating all of the unproductive 
territory, it now contains fewer than 20,000 names, more 
than one-half of which represent actual customers. The 
best lists are those which give you the largest number of 
possible prospects in the fewest names, all other things 
being equal. 

After taking into consideration our list of customers, 
the names on our ledgers give you a list of Sources of 
names of prospects as complete as we have ever been able 
to find. It should be studied with care and followed 
with reverence in the preparation of any list. Big adver- 
tisers watch closely the arrivals of buyers published. For 
our purposes let it suffice to say that every incoming 
buyer receives at his hotel a letter of invitation to call at 
So-and-so and any of these buyers accept and order So- 
and-so’s products while the out-of-town buyers are still 
wondering how they knew he was in town. 


How To ComPILE A LIST 


Having decided what will make a good list, and the 
sources from which you are to get your names, the next 
step is to compile the list. In connection with the name 
you want all the data you can get that will help you better 
to visualize the prospect: man, woman, child, married, 
single, nationality, age, etc., etc. Do not put your list on 
sheets. Cards only should be used to make up a mailing 
list properly, especially when the list is to be used over 
and over again. The size of cards most frequently used 
is 3x 5 inches. You will have to decide whether you are 
to file these cards alphabetically by the individual or firm 
name, or perhaps geographically by post office address, or 
by special advertising campaign you are putting on, as 
say, “ Clearance Sale,’”’ “ Glassware Sale,” etc. 

For the retailer the main sources are: charge customers, 
cash customers, telephone book, social registers, church 
rolls, lodge rolls. Retailers, because of the comparatively 
restricted territory which they cover as a rule, can use 
unusual methods of getting lists. Garver Bros., the Ohio 
retailers who are located in a very small town and do a 
very large business (over $500,000 a year), have a mailing 
list of nearly 15,000 names, for instance. They have a 
paid correspondent in every school district within a radius 
of about twenty miles who keeps them informed of new- 
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comers and departures. From this information additions 
or corrections are made. 

The J. L. Hudson Co., Detroit, one of the foremost of 
the department stores to use direct advertising, has built 
up a very valuable mailing list through a unique system. 
Its employes are numbered among the members of every 
local fraternal society, lodge or other social organization. 
These members make a note of the new members admitted 
to their own lodge and send their names and addresses to 
the company, whieh in turn writes to the initiates letters 
of much cheery comment with little of the commercial in 
them. This method frequently develops a business con- 
nection for Hudson. 

Whatever kind of copy you elect to use, it should be 
carefully prepared. You may prefer letters or booklets, 
or perhaps both. If you are a manufacturer you may 
want to create a greater consumer demand for your line. 
This may be done to fullest advantage by dovetailing 
direct advertising in with your advertising. Publication 
advertising ; newspaper space for the retailer is naturally 
the most potent force for building sales. Where but one 
medium is used, publication space is obviously the best, 
and while there is yet no substitute for publication ad- 
vertising, direct mail advertising can be combined with 
it often to good advantage. 


How’s Business? 

One of the general signs which indicates that trade 
and general business is moving forward at a faster 
stride in 1923 is noted in the week following the holidays. 
Normally there is a shutdown at this time, which is 
regarded as seasonal, and while it occurred this year the 
period of inactivity was far shorter than normal. This 
and the fact that trade and industry are facing the future 
with considerable more confidence than for two years 
past, is interpreted by Bradstreet’s as a cheerful attitude. 

IN THE East 

In New York the trade outlook is uniformly good in 
both the crockery, glassware and allied lines. Retail 
trade and industry continues fair. Philadelphia reports 
trade and industry as fair, collections slow but.a little im- 
proved. In Pittsburgh retailers are holding special sales 
with fair success, more orders are being placed for steel 
and collections are fair. Buffalo reports that post-holiday 
trade at retail is very good, manufacturing and industry 
active and collections slow. | 

IN THE WEST 

In Chicago trade and industry are good, more steel 
and merchandise buyers are in the market, mail-order 
trade is making a strong showing and collections are 
good. Cincinnati reports post-holiday trade as quiet, all 
report good holiday trade with stocks lower than last 
year. In Detroit retailers report moderate profits for 
1922, current business 40 to 50 per cent. larger than 1922, 
employment compares favorably with normal times and 
collections are good. Kansas City reports sales are pro- 
ducing satisfactory results, unemployment at a mini- 
mum, building continues uninterrupted and collections 
are fair. In St. Louis business is fair, salesmen antici- 
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pate a large spring trade, collections show improvement 
and much outstanding indebtedness is now liquidated. 
St. Paul reports retail and mail-order business good, but 
orders for later shipments are light, collections fair and 
improving. In Omaha clearance sales are benefiting 
retail trade, which is fair. 
IN THE SOUTH 

In Baltimore trade continues good, retailers’ stocks are 
low, building active and collections fair. Chattanooga 
reports unprecedented trade during the holidays, and 
merchants are not pushing post-holiday sales as vigorous 
as usual because of light stocks. In New Orleans a bet- 
ter feeling in business circles is noted, interior merchants 
are carrying light stocks and good business is antici- 
pated in future, building active and collections show 
- improvement. Fort Worth reports business in all lines 
fairly satisfactory, trade is optimistic, crops in fair shape 
and collections good. 

ON THE PaciFic Coast 

In San Francisco post-holiday trade is good, manufac- 
tiring and industry active, shipping and building active, 
and collections slow. Los Angeles reports retail trade 
as good, industry active and collections fair. In Spokane 
retail trade is good, manufacturing and industry active, 
bank clearings in 1922 larger than 1921 and collections 
‘slow. 


Stability in 1923 Say Economists 


Opening the annual session of the American Economic 
and Statistical Association in Chicago last week, the 
session was devoted to business forecasting with special 
reference to the probable course of events for 1923. 

Among the speakers were E. A. Young of Harvard, 
W. W. Stewart of the Federal Reserve Board, H. P. 
Willis, editor of The Journal of Commerce; A. H. Han- 
sen of the University of Minnesota, W. C. Mitchell of 
Columbia University and others. 

There was general agreement as to the main elements 
of the outlook, although the speakers differed consider- 
ably regarding details. 

In the main, the views expressed pointed to reactionary 
tendencies in business, with slight recession or, at most, 
stability in general security values, with higher interest 
and discount rates and probably a slight further advance 
in commodity prices, although only perhaps for the first 
months of the new year. On wages, it was predicted that 
there must be a standstill, pending the time that prices 
“catch up,” since otherwise money profits of producers 
cannot be sufficiently restored. 

Fears of inflation, due to failure to restrict credit, were 
expressed by nearly all of the speakers. Another opinion 
prevailed that discount rates at Reserve banks ought to 
be raised in the near future in order to have any real 
effect upon credit conditions. 

The situation in our foreign relations was spoken of as 
very doubtful, due to the possible effect on domestic con- 
ditions that might grow out of a resumption of foreign 
financing. Such resumption, it was noted, might easily 
help a return to inflation and to exert an important in- 
flence on the domestic situation. 


Retail Trade in 1922 
A rather striking exhibit of retail trade during the past 
two years is to be had in the monthly returns of two 
mail-order houses for twelve months and seven chain 
stores for eleven months of both 1922 and 1921, given 


below: 
MAIL ORDER, TWO HOUSES 


1922 1921 
WARE Viera artcotis ee ae eee le tee $ 19,782,575 $ 21,319,252 
PCD riatae ces. cess exe aa Ae 18,197,993 19,465,148 
Marchamice city dees eee ee 23,832,535 27,501,889 
TON TURD. © ep RM «do Race Ohio n hee 22,070,272 22,839,363 
IN Etc are ieee er SS) eR Eh | 20,854,770 17,559,033 
Wilert Mos they io cof pide Gee er ee ee 19,565,551 17,899,997 
timers ce ccd setae eth ee ame ae 17,355,124 15,005,447 
PNAS US Chet cue ee eee yao eae 17,709,096 17,960,843 
September: Vraaee foe an ei ee 21,464,093 21,163,802 
OCHO DETAR tte Ret ye ee eee 30,222,078 24,982,284 
INOV.erlber eer oes ae ce 5 eee 31,700,309 23,767,564 
Mecembermerne a Chace wea re 32,379,588 24,506,006 
Miwelne months seein os etree 275,133,984 $253,970,628 

CHAIN STORES, SEVEN HOUSES 

1922 1921 
CSCS ES igen MR oe ey eae ener ee $ 23,861,717 $ 23,503,378 
Mee Ua yaa et tek eae Rta ere 25,993,573 25,329,886 
IMAC tie © h Git ots cae te See 27,628,127 29,187,543 
Pat met ok cis ce sic Senter eer ay ee 26,372,167 22,319,794 
Daven Ahi c. tare hour aee Ran 28,824,394 25,371,516 
Tepe reer ak ok Lemans ore deine ee 27,569,247 24,485,532 
etl yarter tee eau Set aiercn a ee 26,162,579 23,221,/17 
TaN CSS UeS AS Fe Anene Sie ners 7. Lae ah CL 27,031,041 24,559,902 
Septem ein aah. her aa ee nee 27,373,245 23,104,991 
OCOber> oa ee rk eee. 35,485,278 32,230,479 
November! tae oo" see eee ee 34,637,940 29,817,300 
Décember nics. dace gs cased: oae.o ue © Ne acs eee 
levene months: seen eee $310,939,308 $283,132,038 

TOTAL RETAIL TRADE, NINE HOUSES 

1922 1921 
Jantatyea eee erro Meee ee $ 43,644,292 $ 44,822,630 
INGUAEIA Sanh b bd agabnom oto calor 44,191,566 44,795,034 
INES Wel 1 ARS ee i eee ne tg APN 51,460,662 56,689,432 
PAT TAME a akc ck te Mee eee ae 48 442,439 45,159,157 
IVa oleic ait Ue ce iene oe a ee 49 679,164 42,930,549 
NCR eyt. AS yak, Pen aco 47,134,798 42,385,529 
Vet Vas ees nib RtN AL Ce ee AS S708 38,227,164 
PSTICUS UE fae 5c eee ee 44,740,137 42,520,745 
September Seater ee 48 837,338 44 268,793 
(WCLODET Seon vice Oe ee eee 65,707,356 57,212,763 
BV OVEN DOL” Sardis neti eee 66,338,249 53,584,864 
December 22. saosin cent ho aaaky os 5 coe eg 
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Two mail-order houses returned twelve months’ sales 
of $275,133,984 in 1922, a gain of 8.3 per cent over 1921. 
Seven chain stores showed sales of $310,939,308 in 
eleven months, a gain of 10.8 per cent. The combined 
total sales for eleven months were $553,693,704, a gain 
of 8.4 per cent over 1921. Mail-order sales were at 
their low point in July, 1921, and at their peak in Decem- 
ber, 1922. Chain stores were at their lowest in April, 
1921, and at their peak in October 1922. Indications for 
December was that a still higher peak was touched in 
that month. 


Lamp Manufacturer Adds Radio Line 

Under the urge of a nation-wide demand for radio 
parts, the Alladin Mfg. Co., Muncie, Ind., has added a 
radio line to their products. As the Alladin company 
has won a well-merited reputation as manufacturers of 
exclusive lamps and artistic shades, the same high man- 
ufacturing standard will be maintained in the new radio 
department and a circular describing the radio parts will 
be mailed on application. 


CAUGHT IN THE NEWS NET 


can manager for the well known Limoges factory 

of L. Bernardaud & Co., will be delighted to hear 
that a heavy cold, with which he has been confined to his 
bed for several days, and which threatened to develop 
into pneumonia on Tuesday, as been checked and _ his 
condition is gradually improving. 


(iz great many friends of James J. Temple, Ameri- 


Wm. S. Anthes of the Herman C. Kupper sales staff, 
is spending this week calling on the trade in Philadelphia, 
Baltimore and Washington in the interest of the firm. 

Justin Tharaud, head of Justin Tharaud, Inc., im- 
porters, is a passenger on the Paris, due to arrive in New 
York on Saturday. Mr. Tharaud has been spending 
several weeks on a visit to his factories in England, 
France and Germany. 


D. King Irwin is spending this week at the Pittsburgh 
show, where he will assist at the exhibits of the National 
China Co. and the Paden City Glass Mfg. Co., both of 
which he represents in the New York market. 


Charles A. Postley & Son have added another factory 
to the list they represent in the New York market, which 
is the Standard Mfg. Co., Mount Joy, Pa., manufacturers 
of an excellent line of ice cream freezers and food 
choppers. 


J. W. Powers formerly buyer for the Stewart D. G. 
Co., Louisville, Ky., passed through New York last week 
en route to Hartford, Conn., to take up his duties as buyer 
for the Sage Allen Co. Mr. Powers is returning to the 
concern, after an absence of a year during which time he 
had been with the St. Louis firm. 


Jacques Bernardaud of L. Bernardaud & Co., the well 
known china manufacturers of Limoges, France, arrived 
in New York last week aboard the Savoie, which is his 
first trip here since before the war. He has a wide circle 
of friends who will be glad to welcome him here again. 
When Jas. J. Temple, the concern’s American manager, 
who is now ill, recovers, and is able to travel he and Mr. 
Bernardaud will make a road trip to call on the trade, in 
order that the latter can familiarize himself with their 
needs at first hand. 

In preparation for the coming import season the sales- 
room of Percy N. Leyland, Inc., 184 Fifth Avenue, has 
been undergoing alterations of a considerable extent, 
which add greatly to the attractiveness of the place. A 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


partition has been added at the rear of the salesroom, 
which makes more available space for their stock and 
shipping departments, while it also adds to the appearance 
of the salesroom. The installation of several new fixtures 
also gives much needed room for display purposes. 


Leon Neubrik, buyer for the Crowley & Milner Co., 
Detroit, was a visitor in New York this week. He plans 
to leave for Pittsburgh at the end of the week. 


C. W. Conant, buyer for Porteous Mitchell & Braun 
Co., Poriland, Me., was called home last week on account 
of a fire at the store. The damage done 1s said to be 
mostly by water. 


Harry L. Seixas, traveler for the Edw. Boote lines, is 
calling on the trade in New England this week. E. S. 
Curtis, also of the concern’s sales staff, left last Monday 
for his territory in the South as well. 


H. A. Miller, the new buyer for Bowman & Co., Har- 
risburg, Pa., is in town this week on his initial buying 
trip for the concern. He is accompanied by the mer- 


chandise manager of the firm. 


S. J. Nealis, buyer for the Gamble-Desmond Co., New 
Haven, Conn., left for home Wednesday night, after 
spending several days here buying goods for immediate 
shipment. Following an excellent holiday business, his 
January sale also proved to be the largest in the history 
of the house, hence he is in desperate need of mer- 
chandise, as well as needing goods for a February sale 
now in preparation. 


Straub Salesmen To Share In Profits 

In appreciation of unusually efficient service rendered 
the firm, for their untiring devotion at all times, to its 
interest, which has been responsible to a large degree in 
placing the business on its present highly successful basis, 
Paul A. Straub & Co., the well known importing concern, 
105 Fifth Avenue, have made an arrangement dating 
from January 1, 1923, whereby the concern’s sales staff, 
composed of George A. Fehn, Chris. Hauser, and Fred 
C. Herr, will participate in the earnings of the firm. 

In speaking of putting the profit-sharing plan into op- 
eration, Mr. Straub said, “not only do I consider that 
the men are entitled to receive recognition in a substan- 
tial way, for the reasons stated, but if such a thing is pos- 
sible, as an incentive to still greater efforts, as well.” 

This is perhaps one of the first concerns in the china 
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Where To Buy 


The Fifth Avenue Building offers un- 
usual advantages to the buyer who makes 
a trip to New York every season. Here, 
under one roof, are grouped the New York 
offices and salesrooms of the leading manu- 
“More than an office building” facturers of house furnishings. The buyer 
who begins his buying in this building fre- 
quently finds it possible to place his entire 
season’s orders without leaving the building. 


Located at the intersection of two 


susan FIFTH AVENUE BUILDING famous thoroughfares, Broadway and Fifth 
Avenue, at Twenty-third Street, the build- 
Broadway and Fifth Avenue ing is easily accessible to railroad and 


steamship terminals. It is also. convenient 
to wholesale and retail shopping districts, 
New York theaters and hotels. 


at Madison Square 
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Joseph Friedman’s New Building 


Old Dutch Silver 


Complete Line 
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made in Bowls, Ww 
Candelabras, aa 
Candlesticks, including 


Double Boilers, 
Roasters, Kettles, 
Sauce Pans,Pitchers, 


Bread Trays, 
Salt and Pepper 
Shakers, Baskets, 
Bon Bons, etc. 
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Special eAnnouncement 
We are now occupying our new Factory Building, 
where the entire premises are devoted to the manu- 
facture of our well known lines. This is located at 


1226-1238 FLUSHING AVENUE 
Telephone, Stagg 8700 BROOKLYN, N. Y. 
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and glassware field to place its business on a cooperative 
basis, which is a plan that has worked most successfully 
in other lines. 


Friedman Moves to Fine New Building 


Joseph Friedman Metal Ware Inc., manufacturers of 
silver and nickel plated ware, old Dutch silver reproduc- 
tions, silk shades, mahogany lamps, novelties and alumi- 
num ware, whose salesroom is located at 133 Fifth Ave., 
corner Twentieth St., have moved into their spacious new 
four story factory at 1226-1238 Flushing Ave., Brooklyn, 
where the entire building, consisting of 75,000 square 
feet of space, is devoted to the manufacture of the above 
mentioned lines, which are well known on the market. 

The new factory is built along lines of the most ap- 
proved type and is equipped with every modern con- 
venience, both for efficiency in manufacturing and for the 
comfort of its employees. In the new place the concern 
will be enabled to take care of a larger vo'ume of business 
than ever and through the improved facilities afforded 
will be able to give better service to their customers than 
ever before. 


Penn. Retail Assn. on Business Outlook 

Edward T. Sexton, manager of the Pennsylvania Re- 
tail Dry Goods Association, has issued the following state- 
ment concerning the business outlook for 1923: 

“Tt seems to be the opinion of our representative mer- 
chants that labor conditions are settling; that there will 
be a distinct shortage of labor felt during the coming year, 
and that there will be employment for all who are willing 
to give a full day’s work for a full day’s pay. The consen- 
sus of opinion is that prices will remain firm, with the ten- 
dency to advance to the latter half of the year at least. 

“ Volume of business will continue steady, and it is ex- 
pected that it will increase even above the 1922 mark, 
although no ‘boom’ conditions are expected—nor are 
they desired. It is interesting to note that the major fac- 
tors feared as liable to upset the good business conditions 
expected during 1923 are labor troubles fostered by labor 
dishonesty and labor leaders, unfair and burdensome tax- 
ation is another factor that will be disastrous to the pros- 


perity of the people.” 


Portland Store Suffers $75,000 Damage 

Stock of-the Porteous, Mitchell & Braun Co. depart- 
ment store was damaged $75,000 by a fire that started on 
the top floor of the five-story Congress Street structure 
from defective wiring or spontaneous combustion. Loss 
by flames will not reach $500. All was covered by 
insurance. 

Firemen were prevented by smoke from entering the 
top floor by interior stairways, and dragged hose up fire 
escapes and burst in windows. Water which they poured 
and that from the sprinkler system seeped through every 
floor to the basement and thoroughly soaked a large part 
of the $800,000 stock of dry goods, wearing apparel and 
home furnishings of all sorts. 
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Buyers in New York 


JANUARY 5, 1923 

H. W. Sweinhart, housefurnishings, Shaner, Sweinhart & Co., 
Pottstown, Pa., Imperial. 

A. S$. Marlow, housefurnishings, L. Hart & Son, San Jose, 
Calif., 370 7th Avenue, Imperial. 

S. J. Bourne, mdse. manager, Rike-Kumler Co., Dayton, Ohio, 
225 5th Avenue (Retail Research Assn.). 

G. E. Groesbeck, housefurnishings, H. R. Ware Corp., New 
Rochelle, N. Y., 105 Grand Street (J. B. Fox). 

Miss Nugent, toys, Kaufmann’s Dept. Store, Pittsburgh, Pa., 
1261 Broadway (M. A. Nulta). 

A. A. Hall, china and glassware, Hutzler Bros. Co., Baltimore, 
Md., Kirby, Block & Fischer, 352 4th Avenue. 

R. R. Davis, toys, Carson Pirie & Scott Co., Chicago, Ill., 404 
4th Avenue. 

W. W. Bechtold, toys, M. T. Garvin & Co., Lancaster, Pa., 
care Ben F. Levis, 37 West 26th Street. 

A. Mendel, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 
care Baer & Lilienthal, 1150 Broadway. 

E. H. Niehaus, china and glassware, Scruggs, Vandervoort & 
Barney, St. Louis, Mo., 171 Madison Avenue. 

L. Levy, lamps, Famour & Barr Co., St. Louis, Mo., 37 West 
26th Street, care Sostman, 

_P. J. O’Hara, housewares and toys, Strouss Hirschberg Co., 
Youngstown, Ohio, care Baer & Lilienthal, 1150 Broadway. 


JANUARY 8, 1923. 

C. R. Bowman, toys, Bowman & Co., Harrisburg, Pa., 105 
Grandese, 1 jay. Go.) 

A. Cohen, wholesale mdse., Sanger Bros., Waco, Texas, 19 E. 
24th St. 

L. T. Huston, toys, Woodward & Lathrop, Washington, D. 
C., 370 7th Ave., room 1701. 

G. Smith, housefurnishings, A. W. Weiboldt & Co., Chicago, 
Ill., Pennsylvania. 

R. T. Herrick, housefurnishings, Kohn, Furchgott Co., Jack- 
sonville, Fla., Mdse. Reporting Co., 23 East 26th St. : 

G. Glass, housefurnishings, Maas Bros., Tampa, Fla., Baer & 
Lilienthal, 1150 Broadway. 


JANUARY 9, 1923. 

M. Martin, housefurnishings, Sisson Bros. & Weldon, Bing- 
hampton, N. Y., Mdse. Reporting Co., 23 East 26th St. 

J. E. Yennaco, lamps, R. H. White & Co., Boston, Mass., 432 
4th Ave. 

M. Riordan, housefurnishings, Crowley, Milner & Co., Detroit, 
Mich., c/o Alfred Fantl, 120 West 32nd St. 

L. A. Dempsey, lamps, McCreery Co., Pittsburgh, Pa., care W. 
T. Knott, 23 East 26th St. 

J. Winkler, housefurnishings, Lipman, Wolfe & Co., Portland. 
Ore., 315 4th Ave. 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 7th Ave. 

C. R. Kennif, toys, A. Hamburger & Sons, Los Angeles, Calif., 
448 4th Ave. 

Miss Horbach, gift shop goods, Lansburgh & Bro., Washington, 
D. C., care Weill & Hartman, 115 West 30th St. 

Miss H. L. Spinning, dolls, D. M. Read Co., Bridgeport, Conn., 
404 4th Ave. D. G. Alliance. 

. W. Bowman, representing Bowman & Co., Harrisburg, 
Pael05' Grand St. (Jay & Co.) 

Mrs. E. V. Capps, gift dept. mdse, J. L. Brandies & Sons, 
Omaha, Neb., 212 5th Ave. 

G. H. Charlton, housefurnishings, china and glassware, Jones 
Stonesicansas City, Mo., 23 Bast 26th St, (CW. 2. Knott). 

JANUARY 10, 1923 

W. W. Dodge, glass and housefurnishings, J. G. Meyers Co., 
Albany, N. Y., 220 Fifth Ave. (F. Atkins). 

J. Winkler, housefurnishings, crockery and glassware, Lipman, 
Wolfe & Co., Portland, Ore., 315 Fourth Ave. (C. K. Kaufman). 

L. Goldsmith, housefurnishings and toys, Scranton D. G. Co., 
Scranton, Pa., Martinique. 

R. A. Illsley, toys and china, Barnard, Sumner, Putnam Co., 
Worcester, Mass., 404 Fourth Ave (D. G. Alliance). 

A. Whitelaw, mdse. megr., Fowler, Dick & Walker, Binghamton, 
N. Y., Mdse. Reporting Co., 23 East 26th St. 

H. G. Chamberlain, toys, S. F. Iszard Co., Elmira, N. Y., 404 
Fourth Ave., York. 

S. Harris, mdse. mer., Mendel’s, Inc., New Haven, Conn., Baer 
& Lilienthal, 1150 Broadway. 

A. B. Quehn, mdse. megr., Kaufmann Dept. Store, Pittsburgh, 
Pa., 1261 Broadway, care McNulta. 

A. H. Baum, housefurnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 

R. H. Padget, toys, John C. Macinnes Co., Worcester, Mass., 
432 Fourth Ave. 


Pittsburgh Show in Full Swing 


Opening Days of 43rd Exhibit Show 
Good Buying Demand for Wares 


AEC TO ULEC CL LLC 


and Glass Exposition at the Ft. Pitt Hotel,: 


W ITH the opening of the 43rd Annual Pottery 


Pittsburgh last Monday, the outstanding fea- 
ture was the demand for merchandise for immediate de- 
livery. This was especially true with reference to the 
demand for dinnerware. 

Inquiry for special sale dinnerware stock has been 
rather pronounced, but because generalware pottery man- 
ufacturers are so far back in deliveries there is very little 
of this class of goods available. So far as the dinnerware 
market is concerned, lists are firm with a rising tendency. 
This bears out a situation which was discounted by the 
CROCKERY AND GLASS JOURNAL several weeks ago. 

No less active has been the inquiry for most all lines of 
glassware for early shipment. This market is also firm 
and it seems that buyers would benefit by taking advantage 
of existing market conditions and anticipate further re- 
quirements as far as possible. Rising cost in overhead 
and materials may soon cause glass manufacturers to 
make changes in their lists to meet existing conditions. 

An excellent inquiry has developed early for portables, 
boudoir and desk lamps, some of the early orders for 
these lines being far ahead in volume than that written 
during the early period in 1922. The market on these 
lines shows a firmness which indicates that early buying 
will prove advantageous. Any future advances in these 
lists will be attributed to additional overhead and material 
costs. More buyers were in the Pittsburgh and East 
Liverpool markets the first three days of the buying sea- 
son than were recorded during the same period a year 
ago. There was little if any attempt noticeable to question 
the markets, as it was early indicated that because of wage 
scale changes and other overhead factory changes, little 
possibility would exist for a “ buyers”? market. If any- 
thing the situation this season is more a “ seller’s ” mar- 
ket than anything else. In the dinnerware game, demand 
is running strong to border patterns. New open stock 
offerings have proved popular with the trade so far, and 
it seems that this situation will continue. All buyers so 
far in the market report a shortage of stocks, due in the 
main to the very heavy holiday retail demand and the 
scarcity of dinnerware, due to the recent sirike in the 
pottery trade. The same situation prevails in the glass 
market—shortage of retail stocks. All exhibits were 
ready for the inspection of buyers on Monday. Some 
beautiful new examples in both glassware, new dinner- 
ware patterns and dinner shapes are to be observed. The 
Pittsburgh show will continue until the last Saturday of 
January, although a few lines may continue on display 
until January 30th. 


Tiventy-two 


The following buyers were in the Pittsburgh-East 

Liverpool market early this week: 

J. E. A. Keefe, McDonald Bros., Minneapolis, Minn. 

J. Coan, Hahne & Co., Newark, N. J. 

C. Pinkney Jones and W. J. Kuschel, Millar Co., Scranton, Pa. 

John H. Harris, Kaufman Dept. Store, Pittsburgh, Pa. 

Nathan Basescu, Ohio, China Co., New York. 

H. E. Keltner and Clyde Keltner, Star Glass and Supply Co., 
Fostoria, O. 

Walter Browning, R. H. Macy Co., New York. 

M. Marker, Bon Marche, Lowell, Mass. 

Robert Evans, J. N. Adams Co., Buffalo, N. Y. 

W. B. Stanton, Stewart & Co., Baltimore, Md. 

A. Hall, Hutzler Bros. Co., Baltimore, Md. 

Robert Yarwood, Hager Bros., Lancaster, Pa. 

J. Bason, Palais Royal, Washington, D. C. 

I. Feldman, Stiz, Baer & Fuller, St. Louis, Mo. 

Samuel B. Chaney, Standard Dollar Store, Charleroi, Pa. 

Avery Davis, Geo. W. Davis & Co., Rochester, N. Y. 

Guy Robinson, Chas. H. Lang, Mr. Bell, Kinney & Levan, 
Cleveland, O. 

A. E, Trautman, Trautman & Co.. Greenburg, Ind., and Butler, 


par 
Al Schauchat, Famous & Barr Co., St. Louis, Mo. 
Miss L. Schner, McAlpin Co., Cincinnati, O. 
Joseph Donovan, Sutherland Co., Lawrence, Mass. 
Herman Klein, Watt & Schad, Lancaster, Pa. 
C. H. Leh, Leh & Co., Allentown, Pa. 
Mr. Miller, Miller Bros., Hanover, Pa. 
Arthur Lit and assistant, Miss Bracken, Lit Bros., Philadelphia, 


IPB). 

Geo. G. Minard, Stern Bros., New York. 

Willis B. Sutton, Louis Traxler & Co., Dayton, O. 

P. Dunn, Oelman & Co., Dayton, O. 

“Gus” Bub, Lebeck Bros., Nashville, Tenn. 

F. F. Debolt, East Liverpool, O. 

Jessie Birn, Henry Birn & Son, New York. 

W. J. Casey, McDonald Bros., Minneapolis, Minn. 

C. M. James, T. M. James & Sons China Co., Kansas City, Mo. 

B. H. Palmer, Fred D. Bell Co., Ft. Wayne, Ind. 

F. N. Caine, Peacock Art Glass Co., Akron, O. . 

Mrs. Kantzman, Mr. Schweitzer, L. Bamberger & Co., Newark, 
NG IE 

Lee Schoenthal, Gimbel Bros, New York. 

A. S. Baker, Gimbel Bros., Philadelphia. 

Mr. Hollup, Gimbel Bros., Milwaukee, Wis. 

Mr. Sargent, T. Eaton & Co., Toronto Canada. 

Mr. Nutting, St. Louis Glass & Queensware Co., St. Louis, Mo. 


Sears, Roebuck’s Net Profits 8 Million 


The decided turn for the better in Sears, Roebuck & 
Co.’s business, ushered in with the harvesting of the crops, 
was continued through December. The company’s report 
of sales covering the first twenty-seven days of December 
shows a total of $20,756,296, the largest for any month 
since November, 1920. It compares with $20,196,559 for 
the full month of November. 


The company this year has succeeded in effecting 
economies, and its net profits for the year, it is under- 
stood, will approximate $8,000,000, as compared with a 
deficit of $16,435,469, after interest charges, in 1921, and 
with net profits, after charges, of $11,746,674 in 1920. 


WHAT THE POTTERIES ARE DOING 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


O far as local pottery manufacturers are concerned, 
S all 1923 sample lines of open stock dinnerware 

are ready for the inspection of buyers. Some 
exceptionally attractive patterns are being offered, and 
in the majority of instances all new designs are con- 
trolled patterns. There was some delay in getting the 
new lines ready, this being due to the six weeks’ strike 
in the generalware industry, but as soon as the decorat- 
ing shops “got going” there was very little delay in 
assembling all new treatments. Border designs of course 
predominate in all offerings, but there is a wide range 
of variety. There is more “class” to the new borders 
than ever before, and these coupled with the best of the 
1922 patterns present a collection of treatments that is 
bound to fill the wants of all classes of buyers. 

All sample rooms have been renovated and in many 
instances rearranged. All salesmen are at the home 
offices, and have been quite active during the week 
looking after visiting buyers. 


The sample line of the new Homer Knowles Pottery 
Co., of Santa Clara, Cal., is now being made, and this 
indicates that this new Pacific coast pottery has started 
production. The company long ago obtained its supply 

_of raw materials, and now eastern pottery workers are 
arriving. The full line of dinner and hotel ware of this 
firm will be shown in a permanent sample room in the 
Furniture Exchange Building, San Francisco. 


After spending several years as general manager of 
the plant of the Chelsea China Co., at New Cumberland, 
W. Va., Will A. Rhodes has retired from that organiza: 
tion, and this week became associated with the Albert Pick 
& Co., Chicago. Mr. Rhodes is well known to all pottery 
manufacturers and buyers. He spent his early life with 
the Knowles, Taylor & Knowles Co., then with the W. S. 
George Pottery Co., at East Palestine, and later with the 
Colonial Co. of this city. He has been succeeded at the 
Chelsea plant by H. J. Buhl of Wheeling. 


Marcus Aarons, of Pittsburgh, president of the Homer 
Laughlin China Co., spent the latter part of last week 
at the factory offices. He will be the principal speaker 
at the annual meeting of the East Liverpool Rotary Club 
the evening of January 16, 


During the current month most all local pottery corpo- 
rations will hold their annual meetings. Few, if any, 
changes in the personnel of boards and officers are 
anticipated for in most all instances the stock in each 


_ concern is closely held. 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


A rather fair volume of mail business is being received 
by the manufacturers in this district and from over a 
rather wide distributed territory. Some ask that mer- 
chandise be shipped immediately, but this cannot be done 
in every instance. Reasonably prompt shipment can be 
made on plain white goods, but when it comes to deco- 
rated ware new orders generally take their turn in the 
order they are received. 


Within a few weeks bisque ware taken from the 
former plant of the Crescent China Co., at Niles, Ohio 
and transferred to the new Crescent plant near Sebring, 
will be fired off. General Manager Samuel Morley of 
the Crescent shop is now assembling crews for the various 
departments in this new shop, and it is believed that by 
March 1 the plant will be in active production. The 
Crescent Shop is under the control of the Sebring Pot- 
tery Co., of Sebring, of which Charles A. Sebring is 
president. 


Both the No. 1 and No. 2 plants of the Hall China 
Co, are working on active schedules. A number of new 
items have been added to the hotel line of this firm 
during the last season. 


Since generalware potteries resumed operations fol- 
lowing the strike in the industry manufacturers have 
been very fortunate in getting out production. There 
has been only slight loss in the number of kilns fired, 
due to severe weather, when fuel was denied, and this 
has occurred but once, and then only for a day or two. 
In other words, the weather has been in favor of steady 
production, especially where natural gas is used for kiln 
firing. Gradually stocks are being built up as a result 
of this situation. 


George McNicol has returned to the Chicago office of 
the Potters Co-Operative Co. after spending some time 
in the local district. 


Col. Edward Orton, founder of the School of Ceramics 
of the Ohio State University, has been prevailed upon 
by Forrest K. Pence, head of the Research Department 
of the Knowles, Taylor & Knowles Co., to make an 
address here the evening of January 25 at a dinner of the 
“Minute Men” of the First Methodist Episcopal 
Church. For the last two years Col. Orton has been 
president of the Chamber of Commerce of Columbus. 


Within a short while the No. 2 plant ofthe Potters 
Co-operative Co. will be placed in operation. This pot- 
tery was first erected by the old Burford Pottery Co. and 
sold by them to the Standard Pottery Co. It was from 
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Every Buyer 
Should Feature This Line 


BECAUSE 
It Sells Quickly and With Splendid 


BEL- GLO aj) COMPANY 


An Innovation In Glassware 
LEAD (BLOWN) GLASSWARE 


Pen etchings done by artists who exert their indi- 

viduality. Etched glass of a higher ¢rade, having 

a greater degree of artistic conception, and priced 

so it will compete with the ordinary lines of Plate 
Etched Glassware. 


H-A-MARSHALL Ke 
200 Fifth Ave NewYork 
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the latter interest that the Potters Co-Operative Co. 
obtained the plant. It was inactive most of 1922. 
Buyers in the pottery district within the last few days 
were: Mr. Sexton, of the Sexton China Co., Chicago, III. : 
P. Bernstein, of the Bernstein Pottery Co., Cincinnati, O. ; 
Harry Ritz, New York; Mr. McGinnis, with Strouss, 
Hirshberg, Youngstown, O.; Mr. Dubendorff, with Mer- 
rall, Greer & Chapman, St. Paul, Minn.; Mr. Waldman, 
of the Waldman Crockery Co., Chicago; Pa 


Co., Brooklyn, N. Y. 


cific Crockery 


The sale of lots to guarantee the location near Alliance. 
O., of the Crescent China Co., has closed successfully. 
The entire allotment of 77 building lots was disposed of 
within a few weeks. 

Because of the recent death at New Brighton, Pa., of 
W. H. Elverson, founder of the Elverson flower pottery 
there, an application has been filed at Harrisburg, Pa., for 
a charter for the W. H. Elverson Pottery Co. During his 
early davs Mr. Elverson was a resident of East Liverpool. 

According to an announcement just made by the Rose- 
ville Potttery Co., at Zanesville, O., the retail department 
of that plant has been discontinued. The move was made 
to protect dealers who have been handling this line. As 
Zanesville is on the National Highway, the fame of the 


| pottery for art ware has spread all over the country, hence 
the active local demand. 


The Research Committee of the United States Pot- 
ters’ Association is rendering a wonderful service to 
every member: of the organization, by giving each new, 


_ tried and proven plans and ideas having to do with the 


improving of quality of ware and better production. Dur- 
ing the past year the Committee has held a number of 
meetings, and the different subjects discussed have been 
reduced to printed text. These manuscripts have been 
printed and the entire series has been inclosed in a loose- 
leaf binder. Each member of the Association will soon 
receive a binder and its contents, to which other printed 
papers, plans and drawings are to be added from time 
to time. Never before has the trade been so favored with 
such important trade facts, all of which have been suc- 
cessfully worked out in practice. 


Potters’ Club Holds Meeting 

The first meeting of the Potters’ Club in over a year was 
held in the Fort Pitt Hotel, January 9, taking the form of 
an informal dinner. The gathering was arranged by 
Frank P. Judge of the National China Co., Salineville, O., 
and T. A. McNicol of the T. A. McNicol Pottery Co., 
East Liverpool, O. 

A. VY. Bleininger, head of the research department of 
the Homer Laughlin China Co., a guest, addressed the 
gathering on the value of research work in pottery man- 
ufacturing. 
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MADE IN JAPAN 


For The Spring Season 


E are displaying a more ex- 
tensive variety of “the ever 


popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
ercomletess 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
inerefore, aa searty call: 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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There was a discussion also relative to new factory 
costs and also about the joint sub-committee meeting 
scheduled for next week when the adjustments in the 
kiln and packing departments, left open at the recent At- 
lantic City wage conference, will be finally made a matter 
of record. 

It is probable that a meeting of the United States Pot- 
ters’ Association will be held in Washington, April 16-18. 
This will take the form of the annual meeting, postponed 
from December last. The program of the meeting has 
not as yet been prepared. 


Palm Bros. Showing Distinctive Line of Decals 

One of a variety of distinctly different treatments, in 
their new line of decalcomania transfers, for dinnerware 
decoration being shown by the Palm Bros. Co., 71 Mur- 
ray St., is the ever-popular Blue Willow pattern, ex- 
ecuted in a striking combination of harmonizing colors. 
The pattern is truly a revelation in its colorful new dress. 
This original idea of coloring was conceived and ex- 
ecuted under the supervision of Herbert Schulenburg, 
manager of the concern’s Ceramic Department, who 
should feel proud of his achievement. Other outstanding 
patterns among the patterns being shown by the firm are 
some extremely interesting Crown Derby and Minton ef- 
fects worked out in unusual border and scroll designs. 
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Increase Your Glass Sales Ten Fold 


I 


Triple Your Business on Silver Sets 


We manufacture Mirror Plateaux for Cut 
Glass and Silverware and for decorating 
tables—also as reflectors for display of mer- 
chandise. 


Use Them for Your Window and Counter Displays 


Try our 
$5.00 sample 
assortment 
including 
three of our 
best sellers 


Steel Department Store 
Opens In Denver 


The new $700,000 department store of the L. R. Steel 
Co., which opened early in December, is one of the most 
pretentious establishments catering to the popular price 
trade in the west. The slogan of this store is “ Nothing 
more than $20” and large and comprehensive depart- 
ments of china, glassware and housefurnishings are 
attractively arranged on the third floor. The new store 
is under the supervision of H. M. Watts. 


Toy Imports Large 


Although Government import figures are complete only 
through August 31, they indicate imports of German toys 
in 1922 will probably be about the same as 1921. 

For the first eight months of 1922 imports of German 
dolls totaled $793,200, and all other toys $2,812,497, a 
total of $3,605,697. This compares with $7,106,000 from 
all countries in 1921 including $1,098,000 dolls and $3,- 
769,806 other toys from Germany and $1,310,000 toys and 
dolls from Japan. 

In 1914 the United States imported toys valued at 
$9,084,000, of which, $7,718,000 came from Germany. 
Record high figure for imports was reached in 1920 when 
they totalled $10,937,000 and included $1,051,367 dolls 
and $3,186,650 other toys from Germany, and $1,705,348 
dolls and $3,858,051 other toys from Japan. 
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Decorated Glassware 


The national advertising campaign on NONIK 
GLASSWARE has been started. See leading 
Sunday newspapers (rotogravure section) and na- 
tional magazines for the finest display advertising 
ever originated on table glassware. 


Write for prices and descriptive matter on the 
NONIK decorations. 


(postpaid). 
A postcard 
will bring 
our catalog. 
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The line will be displayed by Brown & Redrop, 
Room 540, Fort Pitt Hotel, also by M.S. Koch, 
Room 518, Wm. Penn Hotel at the Pittsburgh 
Show. 


National Mirror Plateaux Manufacturing Company 


311 Broadway New York 


Telephone Worth 5186 


ATVTVVTUAUUTGRUUTUATOAUOUUUOUOTUATUAVUUOUOTUITOUO LOA UOUAPUGUOMULAUOLUOLUOUUOUOUUA CULO COA UOLUAOOLE 


2 


EATTTTONUONUUATOOHIOAUOOTCOATOOICONUONIUOTUOADOOTUCATOOVUOIUOORUGALONLONUUONUOIVOGAHOUOIVUGAUOAULAOUONUUILUOAUOAULALOAUOAUOOTUNOOAIUONUOUOAUUGUNNOOOTUGILOUUOTUOAUOAUOOUUUOILOMUMOOOLUOUUUUOLUM UU IO UL IOOOLULUMUUA LUO PUO HOO UIL UOMO UAUO MOO UOA OOO OOOO OOOOH o 


PUTTTIITUNUNNHLUUUUUUDITUOLLU LULL. ULLLLEULLLULLLLLLLLLLLLA LLC LLL LLL LLCO OOOO 


Here is a popular priced line that will stimulate 
your entire glassware department sales. 


Beautiful NONIK decorated glassware that 
resists breakage, will appeal to every family. 
(Immediate Deliveries Can Be Made) 


MAIN OFFICE 


The Nonik Glassware Corporation 
Mohawk Bldg., Fifth Avenue and 21st St., NEW YORK 


See our display at Fort Pitt Hotel, Pittsburgh, 
during January 
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M. K. ZIMERMAN, REPRESENTATIVE 


GLASS FACTORY ACTIVITIES 


MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 


HERE THE 
PERMANENT BEAUTY 


LASS manufacturers have not been spending as 
ic; much money in recent years for moulds for table 
For some 

time manufacturers have been adding a few new items to 


lines as was the rule some years ago. 


old lines. Another reduction in overhead factory expense 
has been effected by manufacturers using moulds long 
since discontinued, when a new special line of glass is de- 
Some of these old moulds have proved to be well 
adapted for such use, and the buying trade appears to be 
perfectly satisfied with the latest offering. 


signed. 


The old scheme of presenting six or seven new lines of 
table glass from one factory has been done away with. 
It has not paid. There does not seem to be the demand for 
table ware that prevailed seven or eight years ago, but in- 
scead the demand for specialties has shown a marked de- 
crease. 


About 200 people were to be put to work this week in 
the new plants of the Kearns-Gorsuch bottle plant at 
Zanesville, according to Secretary C. O. Stewart, who is 
also general manager of the plant. 

The glass trade this week expressed considerable inter- 
est over the recent development near Rushville, Ohio, of a 
large and proven deposit of silica sand. The capacity of 
the plant, now placed at three cars per diem, is to be in- 
creased to eight, and the entire output is now sought by 
one large glass interest. Shipments of silica sand from 
that part of Ohio will prove a big saving in freight rates 
to manufacturers in the Ohio and West Virginia and 
Western Pennsylvania glass districts. 


Sale of $2,500,000 six per cent ten-year sinking fund 
gold debenture bonds of the Illinois Glass Co., dated as of 
Jan. 1, 1923, has been sold to a Chicago underwriting syn- 
dicate. The bonds are being offered at 99 and to yield 
about 61% per cent. 


Bryce Bros., of Mount Pleasant, Pa., one of the best 
known blown and stemware plants in the country, has in- 
augurated a pension system for its old and faithful em- 
ployes. Two: old employes have already been placed on 
the list, and one of these had been in the service of the 
firm for 28 years. 


Managers of china and glass departments in local de- 
partment stores this week declared that trade immediate- 
ly following the holiday held up exceptionally well and 
better than had been expected, when the heavy holiday 
trade was taken into consideration. There was a tendency 
to clean out of stock all odd lots, and many of these items 
Were offered the retail trade at reductions which com- 


pelled their movement. It is the opinion of the china and 
glass department managers here that the volume of busi- 


ness willl continue steady throughout the year. 


The Paden City Glass Co., which is under the manage- 
ment of David Fisher, has added a blown and cut line to 
its list, and the first samples of these are now being 
otfered the trade here. ‘‘ We operated steadily through- 
out the old year, and from present indications we will 
have a big volume of business during the current year,” 
Mr. Fisher declared here this week. 


The old plant of the Atlantic Bottle Co., at Bracken- 
ridge, Pa., formerly the plant of the old Tarentum Glass 
Co., and which was destroyed by fire the night of August 
28 last, is to be rebuilt. Plans are now being arranged 
and construction is expected to begin at a very early date. 


“As soon as we can get to it we propose to have sev- 
eral travelers out of our Chicago office,” Thomas H. 
Butcher, of the Butcher-Jones Co., announced this week. 
Mr. Butcher and his partner, Walter Jones, are now at the 
Fort Pitt with the Central Glass Works line, and at the 
close of the January season they will work out of their 
Chicago office between Pittsburgh and Denver. 


A. F. Patterson has been elected secretary and general 
manager of anew interest which has taken over and will 
operate the former plant of the Henryetta Glass Com- 
pany’s plant at Henryetta, Okla. Frank Miller will be the 
factory manager. The new interest bought the plant in 
at a recent receiver’s sale. 


Earl W. Newton, of Chicago, continues president of the 
Newton Cut Glass Co., whose cutting plant is at Bowling 
Green, Ohio. The annual meeting of the company was 
held a few days ago. Arthur L. Reber, of Columbus, 
Ohio, continues as secretary-treasurer of the company. 


The capital stock of the Silica Glass Sand Company, of 
Sturgission, W. Va., has been increased from $100,000 
to $125,000. 

The annual banquet of the Western Glass and Potters’ 
Association will be given in the dining room of the 
Kaufman Department Stores Monday night, January 15. 
John H. Harris, buyer of china and glassware for this 
store, with his committee has completed all arrangements 
for the event. Announcement of the result of the election 
of officers for 1923 will be made 
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Many vee and Beautiful Things 
Have Been Produced in 
COWAN POTTERY 


With that same unmatched beauty of line 
and depth and quality of rare coloring that 
characterize all Cowan Pottery, the new 
designs have a charm that is irresistible. 
The entire line is now on display. It will 
be a revelation to any buyer. 


THE COWAN POTTERY STUDIO 
Office and Sales, Rocky River, Ohio (Suburb of Cleveland) 


Other Sales Offices and Show Rooms 


New York City 
HENRY BENEDIKT 
7 West 22nd St. 


Los Angeles 
HENRY C. HUBLEY 
402 Hibernian Bldg. 
J. H. WALKER, Ltd., 


Toronto 32 Front St. 
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_ Camden City Cut Glass Co. 


CAMDEN, N. J. 


TINT 


migeivayale Mialalh (un 
Glass Tableware 
Buyers are invited to 


inspect our extensive 
display of original 


patterns. 
ROOM 842 
FORT SRID TS ROTLEr 
PITTSBURGH 


During the Show in January 
MR. BORTZ IN CHARGE 
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~and was built in 1915 at a cost of $250,000. 


Schoenfelds Buy 12-story Building 

The twelve story building at 15th Street & Pacific Ave- 
nue, Tacoma, Wash., has been purchased by L. Schoen- 
feld & Sons, Inc., and plans now under way will alter it 
into one of largest and most attractive house furnishing 
stores in the Northwest. The building is one of the finest 
in the city, constructed of seel and modern throughout 
Berman 
Heyman, president of the Schoenfeld company, plans 
to make the building a modern department store estab‘ish- 
ment in every particular. 

The growth of L. Schoenfeld & Sons is the history of 
one of Tacoma’s most enterprising mercantile establish- 
ments. It was established in 1902 by Berman Heyman 
in a small portion of its present location and it is planned 
to greatly expand its departments and add many new 
ones when it takes over the new building. The officers 
of the company are Berman Heyman, president ; Berman 
Schoenfeld, vice-president ; Ralph Schoenfeld, treasurer 
and Herbert A. Schoenfeld, trustee. 


OBITUARY 


Lewis H. Simpson 

Lewis H. Simpson, for more than thirty years con- 
nected with the china and glassware business, died at his 
home in Chicago last Saturday, after a brief attack of 
pneumonia, followed by heart trouble. Mr. Simpson was 
a worker and had gained the friendship and respect of 
members of the crockery and glass trade the country over 
through his organization, Lewis H. Simpson & Co., man- 


(Continued on page 34) 
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NOTHER move in the building at 99 Bedford 
Street was announced following the first of the 
4 month, that of Howard Leary of Cincinnati Gal- 
vanizing Co. fame. He has moved down the hall to room 
310 on the same floor as his previous office and is now 
associated with Park E. Quinn, who handles the Cannons- 


burg Pottery and Old Colony Cut Glass lines. This 
change was made necessary by the addition of a full line 
of samples of the Schaffer Tinware Manufacturing Co., 
which ariived this week. James H. Turner who handles 
the Effaneff line of bathroom fixtures with the Colum- 
bian Enamel and Stamping Co. and the Forman and 
Learner nickel and silver goods, occupies the office at 316 
with C. W. Pingree, who is New England agent for the 
Taiyo Trading Co., importers of Japanese goods. 


The building at 09 Bedford Street is rapidly getting 
to be a crockery and glass and house furnishing head- 
quarters with the above agents together with the United 
States Glass Co. salesroom on the top floor and Harry 


) Wheeler who has just opened his office in room 309. 


Some of the most homely of kitchen utensils often 
prove to be good sellers from the standpoint of the agent 
and proves that the housewife knows what she wants and 
will buy it if it is possible. The demand shown in some 
of the retail stores for a new “hot plate lifter”’ sold by 
James H. Turner is a fair example of this. It is a stamped 
metal affair, very simple in construction, yet heavy enough 
to stand the pressure and found instant favor. Turner 
calls it a Safety Pie Grip but the women call it a lifter, 
why not? 


The Cincinnati Galvanizing Co. have come out with a 
new label on all their goods. The mark is large but looks 
a lot better than a small one put on in a haphazzard man- 
ner and is in the form of a shield like a coat of arms. 
It is emblazoned in colors with red, yellow and black 
and bears the trade name “ King” in the centre. Even 
a garbage pail can assume an air of distinction with such 
a dress. 


Jones McDuffie and Stratton Corp. are firm believers 
in advertising and point to the sales during the past two 
weeks as a concrete example of letting the public know. 
In full page ads in the Boston dailies they advertised arti- 
cles from 10 cents to expensive dinner sets in both do- 
mestic and imported ware. Shoppers literally besieged 
the store on the first day of the sale so it was necessary 


R. B. Hemenway, Representative 


BOSTON OFFICE 


BOSTON NEWS NOTES 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


to close the doors five times during the day, passing the 
customers out a back exit, until the floor was sufficiently 
cleared out to admit of a second crowd. Nothing in the 
way of active stock patterns which would in any way 
conflict with the concern’s wholesale trade was offered, 
Lut many slow moving and old patterns were cleaned out, 
making way for more lucrative business. Dead stock: is 
never an asset and this can be carried into the crockery 
business as well as in any other. An innovation was 
practiced in that some of the tables were marked seventy- 
five, fifty or twenty-five “off” or ten “ off ” the marked 
tag. It seemed as if the idea of letting the customer 
figure the discount made it look more like a bargain than 
as 1f they were laid on a table marked 25 cents or ten 
cents or whatever the amount. Their advertising carried 
cuts of the ware arranged in attractive groups or even 
one single piece where the decoration was unusual and be- 
low was a list of the articles under a caption giving 
the price. This is the third semi-annual sale conducted 
by the company and according to Mr. Dixon, who with 
“Ted” Lewis, retail department manager, arranged the 
sale, it has now become an institution. Coming just be- 
fore the inventory it also makes it possible to put through 
that spirit killing annual affair with a great deal more 
zest, for not only is the stock lower but dust covered 
objects have been pulled out and brushed off so the 
“taking” of the stock is just a matter of routine. 


Speaking of “homely kitchen utensils,’ Arthur T. 
Otis of 111 Summer Street, who handles the Keystone 
line, tells us that he had heard discussion by the women 
as to the relative merits of meat choppers. To the average 
man the meat chopper is just a “‘ hasher” that is instru- 
mental in giving him his Monday night supper. But to 
the housewife there 1s just as much difference in that 
tool as there is in automobiles to her husband. They will 
discuss the size of thie blade and the handle action and 
whether or not it cuts or “ squeezes ” the meat and those 
things are woithy of the distinguished buyer’s attention. 


Just now the Pittsburg show is getting its share of at- 
tention and a flock of the buyers will spend a week or 
more in the smoky city and come back loaded with new 
ideas and samples. Why not send some of the new 
samples to Boston and give the salesmen who do not 
take in the show a chance to put them across to some 
of the less fortunate buyers who are staying at home 
“tending to their knitting.” 
ready made their appearance but it is expected that the 
bulk will arrive within the next few weeks. 


A few new lines have al- 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Duncan & Miller Show New Line 


The Duncan & Miller Glass Co., Washington, Pa., have 
sprung another surprise on the trade with their new num- 
ber ninety-nine line, which they are introducing at their 
display at the Fort Pitt Hotel, Pittsburgh, for two weeks 
and possibly longer. The line has also been placed on 
view by the factory’s New York representative, Paul 
Joseph, at his salesroom, 92 West Broadway. To say 
that it is attracting considerable attention, does not begin 
to express it—for it is undoubtedly one of the best things 
they have brought out in some time, which is saying a 
great deal when reviewing the factory’s succession of 
successful patterns produced in past years. The design 
is one of refined simplicity, in an unusually attractive 
deep flute, employed with a wide plain space, which forms 
a border, while the shapes are very graceful and well pro- 
portioned. It is particularly effective just as it is, while 
cutters and decorators are enthusiastic about the won- 
derful possibilities it offers for their purpose, lending it- 
self ideally to a diversified variety of ideas in decoration. 
As an open stock glassware pattern, for department and 
specialty stores, it is also destined to find a ready sale, for 
it is just the type of design that a person of good taste 
would select. It is made in a most complete line of 
items, some of which are stemware, tumblers, iced tea 
sets, cheese and cracker dishes, candlesticks, vases, va- 
rious styles of bowls, including a wonderfully attractive 
style with a rolled edge, candy jars, including a quarter 
pound size, comports both with and without cover, syrup 
jugs, celery, sugar and creams in several sizes, oil and 
vinegar, plates, nappies, baskets, peppers and salts, in 
fact there are very few items that could be mentioned in 
glassware that are not included in the line. 


Some New and Charming Patterns 


Particularly designed to meet the discriminating taste 
of the American housewife, are the new patterns which 
the W. S. George Pottery Co. are showing, and of which 
advanced samples were received last week by H. Benedikt, 
7 West 22nd Street, the company’s New York repre- 
sentative. Featured on the good looking Derwood No. 7 
shape are nineteen new decorative treatments comprising 
a varied collection of tasteful and colorful decorations. 
Among the new arrivals is a 1-inch border pattern, con- 
sisting of pink and red flowers combined with bird treat- 
ment and finished with green shoulder and edge bands. 
Also in medium width is a border decoration in brilliant 
blue with squares and horizontal panels, delightfully fram- 
ing pink, yellow and mauve flowers. Another effective 


pattern comprises a border of medium width with blue 
flowers and daisies with four large moss-roses and buds, 
in soft glowing pink tones, the outlines of the leaves 
breaking the regularity of the band. In the Persian pat- 
terns, strong red and blue tones predominate and a charm- 
ing center decoration is formed by a Persian ornamental 
design in the same henna red and glowing cobalt blue. 


New Samples from Thomas and Krister 
Factories 


The Continental Ceramics Corp., 149 Fifth Ave., 
which represents the F. Thomas factory of Marktred- 
witz, Bavaria, and the Krister factory, Waldenburg, 
Silesia, is displaying new samples just received from both 
these factories. Quite noticeable are the samples from 
the Krister factory. They show a medium priced line, in 
very handsome border decorations and it is stated by the 
Continental Ceramics Corp., that large orders have already 
been taken for dinnerware from the new samples on dis- 
play. An especially interesting feature of the Krister 
line, is that the new samples, all the way through, show 
marked improvement in the body of the china over former 
years. Since the Bavarian Rosenthal interests, took con- 
trol of this factory, they have made a sweeping reorgan- 
ization, both in its management as well as in the manu- 
facture. The body of the ware is beautiful and the new 
decors are exceptionally pleasing. They should prove 
particularly interesting to the large jobbers on account of 
the very attractive prices quoted. 


Junior Lamps That Strongly Appeal 


As specialists in lamps and fixtures, the extensive dis- 
play of the products of the Pittsburgh Lamp, Brass & 
Glass Co., at the company’s New York salesrooms, 35-37 
West 23rd Street, Charles Kraft manager, includes not 
only the famous line of table lamps but a particularly ar- 
tistic line of metal junior floor lamps. Numbered among 
the appealing line is a very atractive Venetian finish, with 
black fluted shaft and richly ornamented base in two- 
toned bronze. Of very rich effect is a combination con- 
sisting of black shaft with a luxuriously modeled base in 
gold plate, and similar designs in silver combined with 
black. The Melino, in soft gray-green with classical de- 
sign in gold and touches of red is also proving a very 
popular number. In Bridge Lamps two distinctive num- 
bers can scarcely fail to attract a good deal of favorable 
comment. The design is unusually graceful and indj- 
vidual and the rich bronze and verte green finishes are 
really noteworthy. 


stocks are down to a low point. 


J. H. SMytTHE, REPRESENTATIVE 


are now completing their inventory and preparing 

for their annual buying trips. Many will leave 
this week for Pittsburgh and New York, for inspection 
of new lines, while others are putting off this trip, feeling 
that more lines will be in readiness for the trade by the 
time the Chicago exhibit opens. Retail trade has been 
active since the opening of the new year and many short 
and incomplete lines have been offered at reduced prices 
during the inventory sales. Crowds of shoppers in the 
loop district during the past week bear out the claim 
that the inventory selling has been successful. Stocks 
are admittedly low and replenishing all along the line 
will be in order. 


B exer in Chicago’s big State Street institutions 


Wholesale trade and the business of the manufac- 
turers’ representatives, has been marking time during the 
past week. It is believed that buying will open up by the 
end of the present month and will get into full swing be- 
fore the opening day of the Chicago Exhibit, Feb. 5th. 
Many of the manufacturers agents have left for the Pitts- 
burgh Exhibit, and will move their display from that city 
tc Chicago for the show at the Congress Hotel. 


The State Street Furniture Co. has increased its cap- 
ital stock from $100,000 to $200,000. 


Mandel Brothers have increased the stock of their com- 


/ pany from $5,000,000 and 50,000 shares of no par value 


stock, to $5,000,000 and 75,000 shares of no par value 
stock. 


The Mid-Winter Furniture Market is now in progress 
in Chicago, opening immediately after the first of New 
Year. Furniture buyers from all parts arrived in the city 
in goodly numbers. The buyers and sellers who visited 
the market last week, have words only of optimism on 
the outlook for the year’s business. Their optimism is 
backed up by the fact that practically all furniture fac- 
tories are now running at capacity and many of the re- 
tailers enjoyed such a splendid holiday season that their 
The furniture business 
and the crockery and glass trade are so strongly inter- 
locked that prosperity for one usually means prosperity 


for the other. This is only one of the many encouraging 


year of 1923. 


developments of recent months looking toward better 
trade for the china and glass manufacturers during the 
Attendance at the Furniture Market is 


: unusually large this season. 
: 


CHICAGO OFFICE 


THE CHICAGO MARKET an 


SOUTH 
CLARK 
STREET 


John G. Shedd, after completing his fiftieth year with 
Marshall Field & Co, last week resigned the presidency 
of that great organization and will be succeeded by 
James Simpson. The board of directors accepted Mr. 
Shedd’s resignation and elected Mr. Simpson to fill the 
office. Mr. Shedd was elected chairman of the Board 
of Directors and will continue active in the management 
of the business. Mr. Simpson was formerly first vice- 
president of Marshall Field & Co., and his election to the 
presidency comes after thirty years of faithful service in 
that organization. Marshall Field once said that he se- 
lected Mr. Simpson for his confidential service because 
of “his energetic application to business, his keen men- 
tality and his fundamental integrity.” 


E. J. Boring and Mrs. Boring returned to the Chicago 
office of the Crooksville China Co., in the Palmer House, 
last week after a trip to the factory and their home in 
Crooksville over the Holidays. 


The Metal Art Studios, 703 Fulton Street, Chicago, 
makers of fine wrought iron lamps, have been admitted 
to membership in the Chicago Association of Commerce. 
The Metal Art Studio’s line will be exhibited at the Chi- 
cago Glass, Pottery, Lamp and Housefurnishing Show 
at the Congress Hotel in February. 


The Van Briggle Tile & Pottery Co. of Colorado 
Springs, Colo., makers of the world famous Van Briggle 
Pottery, recently appointed W. T. Darden Co., room 435 
Palmer House, sales representatives for the Chicago ter- 
ritory. Van Briggle Pottery is original in colorings, 
artistic in designs and attractive when used in combina- 
tions. This pottery has received highest awards in a 
number of World’s Fairs and Art Exhibitions. It is 
called “the pottery with the inimitable glaze.” The en- 
tire line will be on exhibit at the Chicago show, during 
February at the Congress Hotel, and permanently on dis- 
play in the show rooms of W. T. Darden Co., Palmer 
House, Chicago. 


Thomas F. Reid, better known to the pottery and glass 
business as “ Tom,” returned to his Chicago display room 
in the Palmer House last week after visiting his home in 
Cambridge, O., over Christmas and New Years. Mr. 
Reid is a manufacturer’s agent showing pottery, glass- 
ware and housefurnishing items. 
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BYVYERS Of 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. FT. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Blectric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. MeNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representine 
MONONGAH GLASS Co. 


Co-OPERATIVE FLINT GLass Co, 
THE DUNCAN & MILLER GLass Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Ine. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


= = f 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 


Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 


Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
Chinas Go: 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
JoHn G. EpmMuNDs 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 
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CHICAGO 
Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 
at the 


CONGRESS, HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzell 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 
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Gra A, Jones ©. 
9 North J Wabash Avenue 
Chicago 


REPRESENTING 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates, 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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AV Aco es aertie taay for 1923, having a thorough knowledge 
of the china and earthenware lines. Territory South, 
Southwest and East. Preference to those having an established 
trade. Salary and commission. In reply give full outline of 
recent experience. Fisher, Bruce & Co., Philadelphia, Pa. 


ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


ALESMAN wanted by lamp and shade manufacturers, to 

cover New York State, Canada and New England. State 
previous experience and give details and salary expected. Box 
233, care CROOCKERY AND GLASS JOURNAL. 


Sil) UA LO Nise. ANT E D 


Ayes MAN well acquainted in the trade and having over 
five years’ experience both buying and selling in china, 
glassware and housefurnishings with well known house, desires 
to make connection as road man for the year 1923. Will be open 
to a good proposition January Ist. Best of references. Reply to 
Box 229, care CROCKERY AND GLASS JOURNAL. 


BUSINESS? OPPORTUNITIES 


OR SALE—Crockery, Glassware and Silverware business of 

the late Wm. I. Kollisch, together with lease and good wili 
located at 356 Bowery, New York City. Can be seen January 
12-13, one to five. Henry Herdling, Attorney, 26 Court St., 
Brooklyn, N. Y. 


FOR RENT 


ESIRABLE space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


se Or Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y 
New York Office: 290 Broadway. 


Lewis H. Simpson 
(Continued from page 28) 
ufacturers’ agents, 17 N. Wabash Ave. It was there- 
fore with deep feeling that the news of his death spread 
through the trade, especially in Chicago. Prior to | 
formation of Lewis H. Simpson & Co., Mr. Simpson was 
connected with Burley & Tyrell, the old established crock- 
ery and glass house of Chicago. This gave him the ex- 
perience necessary, as well as the acquaintance in the 
trade, to successfully carry on the work of manufacturers’ | 
agent when he formed his own company. At the time of 
his death, Mr. Simpson’s organization was representing | 
the Athens Glass Co., the Fenton Art Glass Co., the 
Huntington Tumbler Co., and the New Martinsville Glass 
Manufacturing Co. Mr. Simpson was a member of the 
Chicago Glass, Pottery, Lamps and Housefurnishings 
Association and a number of other business and fraternal | 
organizations, and was at one time captain in the 2nd 
regiment infantry, active in the Spanish-American War. 
Mr. Simpson was first of all a man of forceful character, 
energetic, resourceful and enthusiastic; the sort of person, 
that friends and business acquaintances suffer by losing. | 
THE CROCKERY AND GLASS JOURNAL joins the members| 
of the trade in extending heartfelt sympathy to the bereft 
family. He is survived by a widow and three sons, 
Lewis P., Martin M., and Maynard Simpson. 


Business Briefs 
The Maryland Toy Mfg. Co., Baltimore, Md., has pur-| 
chased the plant and equipment of the International Wood| 
and Paper Products Corp., and took possession of the 
newly acquired plant January I. 


Neisner Bros., Rochester, N. Y., are planning the erec- 
tion of a new $250,000 building at 202 Main St., which 
they will occupy as a store and office building. 


C. A. Magin, for twelve years manager of the house- 
furnishings department of Wilkins Bros. Co., Des Moines, 
Ia., has opened a variety store at Fourth and Locust Sts.) 
making a specialty of housefurnishings. 


The first 25 cent to $1 store has been opened in Duluth 
Minn. by the S. S. Kresge Co., with Geo. S. Davis, for 
merly in charge of the Kansas City, Mo., stores, as mam 
ager. 


The International China & Silverware Co., New Haven 
Conn. has been incorporated. The incorporators art 
Samuel Levy and Y. Wolfe of Springfield, Mass., an 
Charles S. Isenberg, New Haven, Conn. 


The Jansen-Upp-Meyer Co., Tulsa, Okla., which wa 
founded in 1920 has built up so extensive a business 1 
equipping hotels and restaurants that they have placed or 
ders for the erection of a new factory and warehouse. Ac 
cording to a statement of Andrew V. Jansen, president 0 
the company, the new location will enable the compan 
to handle thirty carloads of china a year. 
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The Roessler & Hasslacher Chemical Company NEW york | 


BRANCHES: 


Cleveland, O. Chicago, Ill, Trenton, N. J 


New Orleans. La. 


7 B 
Pittsburgh, Pa 


Liquid Bright Gold | 
Overelaxe-C lors —Urcersiaee | Minerals and Oxides (QE 


oston, Mass. Philadelphia, Pa. 


Kansas City, Mo. 


CHEMICALS 


San Francisco, Cal. 


[Lecoreuenreannienenenneeeasiemeesiaeeeeeeee 


3 
3 
i Liquid Lustre Colors—Oxides and or 
i Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
4 Coloring Clay Products 
i ° e 
i Fac-Simile of Label. America’s Leading Ceramic Material House 
u “MADE IN AMERICA.” 
‘ume none anaTMTnn nT RANRENMAeEEmmeannn 
AAA Heenan 2 
| B B Manufacturers of z 
bryce brothers Compan 
) Blown Lead : 
| lassware : 
MOUNT PLEASANT, PENNSYLVANIA G : 
In Crystal and Colors A 
NEW YORK OFFICE, 240 FIFTH AVENUE z 
Representative. J. Duncan Dithridge 3 
TRAVELING REPEBSENTATIVES: 5 
BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL E E 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood E 
TAA AGAR 
SUISUN 
66 99 
ZANE WARE 


THE LIMOGES CHINA CO., SEBRING, O. 
REPRESENTATIVES: 


‘w York, Edward B. Dickinson, 200 Fifth Ave. 
; Chicago, John G. Edmunds, 1319 Michigan Ave. 


A MARK OF 
DISTINCTIVE POTTERY 
FRUIT AND FLOWER BOWLS 
Seen) Dor CRS VASES 

JARDINIERES, ETC. 


in beautiful;colored glazes and 


FAMOUS MOSS AZTEC FINISH 
THE ZANE POTTERY CoO. 


South Zanesville, Ohio 
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Business Briefs 
The Biltwell Factories, Wichita, Kan., which were 
tablished late-last fall, exhibited a line of wooden 
‘echanical toys for the holidays. The toys retail from 
) cents to $8 each and the management of the factory 
iunder the charge of C. W. Rogers. 


F. W. Woolworth Co., who have acquired a 99-year 
lise of the property on the corner of Adams and Superior 
‘s., Toledo, O, will begin the construction of a new store 
Vilding on March 1. 


1) oa Bros. Product Corp. has been incorporated in 
tooklyn, N. Y., with a capital of $50,000 to manufacture 


| 


and deal in glass cutting machinery. A. Cohn and S. 
Aipert are the incorporators. Attorney, J. M. Baum, 
342 Madison Ave., New York. 


Plans for the construction of a seven story department 
store building have been prepared and the Arcade Build- 
ing & Realty Co., Seattle, Wash. will start construction 
as soon as present leases expire. The building will cost 
about $600,000 and will be ready for occupancy late in 


1923. 


A petition in bankruptcy has been filed against Martin 
Friedlander, wholesale crockery dealer, 903 First Ave., 
New York. Liabilities not given; assets about $2,500. 
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~ New York Directory 


IMPORTERS 
FERDINAND BING & CO-/S. Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, 
Lamps. 


Marbles and 


EDWARD BOOTE. 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO. 73 Barclay 
St. 
“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


CONTINENTAL CERAMICS CORP. 
Representing F. Thomas-Marktred- 
witz and K. P. M., Waldenburg. 149 
Fifth Ave. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTVU GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


Sy C. KUPPER, 39-41 West 23d 
t. 
Ahrenfeldt French China. 


eam NAS & MILLER, 39-41 West 23d 
t. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS.. 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 


PERCY N. LEYLAND, Inc.. 184 Fifth 


Ave. 

King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


SU ge oe oe 


Uptown Headquarters 
for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION. 


104 Fifth Ave. 
Grindley, Doulton. 


ROSENTHAL CHINA CORP. 


Representing Rosenthal Selb. Ploes- 
berg and Kronach. 149 Fifth Ave. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


Furnival. 


Special- 


— 


.. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 


Formerly M. Redon. Alfred G. Mo- plication. Tel.—Stuyvesant 3823 
ment, Agent. Chicago Office, 327 West Madison St 


B. TOMBY. Inc.. 9 East 47th St.. Repre- 
senting: 
Royal Berlin, Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt. Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


patterns. 


J. H. VENON, Inc.. 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave.. between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 


* The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE (0.) GLASS CO. New 
York Salesroom, 184 Fifth Avenue. 

Manufacturers ‘“ Nearcut” tableware, 
thin blown tumblers and stemware. 
DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W.Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 
Pressed and blown glassware. 
Nixon, Representative. 
GILLINDER & SONS, Ine., 224 Fifth 
Ave. 
Lighting glassware. glass specialties. 


LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. 


UNITED STATES GLASS CO. Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


John 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood. N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 
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THE STORE POLICY—WHAT’S YOURS? 
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important things. The distribution of merchandise 
of whatever kind at whatever price, is one of the very 
There are 


: | N modern methods of selling at retail there are many 
: 


4 
biggest cogs in the great machinery of trade. 


other cogs of equal importance to be sure, but as the re- 
| tailer is the only one who comes in direct contact with the 
_consumer, the service rendered by him is, for this reason, 
)ot vastly more importance than in other divisions of mer- 
cantile activity. To serve the people well it is essential 
‘that the store have a very definite and broadly liberal 
store policy. This does not imply that any store should 
be lax in handling any of its business transactions, but it 
‘does mean that every reasonable requirement of the public 
‘should be met so far as value and service are concerned. 


INibaag one of the big details of this idea of giving 
thoroughly good service to the public is built upon 
the foundation of having one price for all. The corner 
stone is dependability and the framework of the structure 
is courtesy. Everyone likes to be treated considerate'y, 
and as one discourteous clerk will often offend customers 
to the extent of limiting if not entirely withdrawing trade 
from the store, the management of any retail enterprise 
should firmly establish its policy, and make a point of 
laying all employes co-operate to eliminate all complaints 
30 far as possible. Without a policy of this kind, with- 
put hearty co-operation of all engaged in serving the pub- 
ic, a store cannot forge ahead as fast as it should and 
yuild up good-will which alone insures a steadily increas- 
ng sales volume. 


S all men are by no means born equal, as is easily 
demonstrable by the mere comparison of the results 
which they individually accomplish, so is there inequality 
in retail stores. Broadly, there is practically speaking 
This fact 
exists whether or not you happen to believe that all com- 


equality in price and merits of merchandise. 


peting lines are on general principles inferior to your own. 
As a rule the public gets pretty much what it pays for, 
whether it happens to be a ten-cent item or a one thousand 
dollar piano. A surprisingly large number which form the 
purchasing public are pretty well informed about prices 
too, and values are more carefully weighed by customers 
than many retailers are apparently aware of. But the alert 
merchant and the bigger stores which have grown from 
little stores, know all this and by giving careful considera- 
tion to these things in formulating their store policy, they 
are steadily growing bigger. 


AKE two stores which handle the same identical 
goods as an example. [ven if the prices are equal! 
it will be found that one store gets more business than the 
other. Why? Because of this fact: that while prices 
and values may be the same in each, the service isn’t. 
People like to trade where they are served the best. You 
do and so do I. This also explains why some one or 
several departments in a big store lead in sales; the sales 
force are more efficient and by their service make cus- 


tomers like to trade there. 


You Cant Get Away from Advertising 


Publicity About a Store Is Simon-Pure 
Advertising In One of Its Many Forms 
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O retail merchant can possibly go a single day 
N without advertising in some form or other. Sales- 
manship is really personal advertising, just as 
advertising is impersonal salesmanship. The store win- 
dow display is an advertisement; his name over the door 
is an advertisement; every word said about his store is 
an advertisement, good or bad. Thus writes Harold 
Whitehead, head of the department of sales relations, Col- 
lege of Business Administration, Boston University, in a 
yery practical volume on How to Run a Store. Con- 
tinuing, Mr. Whitehead says, getting right down to brass 
taéks’ and hewing close to the line all the way: “ We'll 
consider the store window separately on account of its im- 
portance and the peculiar conditions surrounding it. The 
other forms of advertising in which we have interest are: 
(1) newspapers (2) bill-boards (3) booklets or price- 
lists (4) magazines (5) street car signs (6) store win- 
dow signs (7) house organs (8) motion picture ads and 
theatre programs (9) special features (10) form letters. 
By far the most important advertising medium for the 
retail merchant is the first on the list—the newspaper. 
But that is worthless unless he advertises. There’s a 
difference between filling white spaces and advertising.” 
When a merchant buys space in a publication, he is not 
buying so many square inches of white space but he is 
buying an opportunity to give a message to the com- 
munity. The cost per agate line in most newspapers is 
no small amount when we realize that there are fourteen 
lines to an inch, and we cannot say much in a one-inch 
column advertisement. When a customer asks about an 
article, the salesperson takes pain to answer ctearly and 
fully—yet when the same article is advertrsed in the 
newspaper the “ copy” is all too frequently thrown to- 
gether, with little thought to the fact that the copy will 
be read by thousands of women. How much more im- 
portant for the proprietor of a store to use his time in 
writing advertisements which will draw trade from a 
whole community than to dust glass cases and to tie price 
tags on new stock. 

The retail merchant who advertises should have a 
consistent policy. Decide first of all what appeal you 
want to use. Shall it be price, or quality, or service or 
novelty? Whatever it is, be consistent with it. Hammer 


‘ 


the idea home until people associate the idea with the ad- 
vertiser. Having decided upon the appeal, adopt a method 
of presenting it. Don’t be stilted, formal or stody. Be 
human and natural. Be humorous if you wish but do not 
be flippant. Remember that the advertisement represents 
the store and see that it upholds the dignity of the 
business. 

A well written advertisement should be newsy. It 
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should tell something definite about whatever 1s adver- 
tised. It should prove interesting to the class of people 
most likely to buy the advertised commodity. It should 
be personal. So many advertisements sound like a man 
haranguing the throbbing multitude from an upturned 
soap box. Don’t advertise to the crowd, make it indi- 
vidual. Don’t try to interest everybody in your adver- 
tisement—it cannot be done. The tone of the advertise- 
ment should be cheerful, optimistic and sincere. 

Of course you should have an advertising appropria- 
tion. Normally it should be about two per cent of your 
estimated sales. Having decided upon how much to 
spend, use it judiciously. Don’t spend it in one grand 
splurge. One-time advertisements do not build trade, they 
merely arouse in the reader a slight interest in the adver- 
tisement. It is the continual telling in print of your story 
that turns readers into buyers. 

Advertising is a pulling force. It begins with a slight 
tug but every repeat advertisement adds another strand 
to the wire of interest until the “ wire ”’ is strong enough 
to haul customers into the store. If the store sells good 
goods at right prices and with cheerful courtesy, the cus- 
tomer is permanently secured. Advertising brings cus- 
tomers; service and value hold them. Advertising and 
Salesmanship are partners in the successful store. 

The retail merchant who would keep his advertising 
newsy must constantly change his copy. Seldom is it 
wise to run the same copy twice. Make some changes 
even if the same article is advertised. Only by keeping 
freshness and snap in his copy can he hold the interest 
of the public. 

Do not try and see how much copy you can squeeze 
into your space. Advertise one thing and give ** reasons 
why” for buying. If you advertise a dozen items in a 
small space you not only crowd the space but you scatter 
the buying appeal. Department stores can advertise a 
number of items in an advertisement because they take 
big spaces and divide it into sections or departments. In 
reality the department store advertisement is really a num- 
ber of separate advertisements under one firm name. 

Avoid generalities as you would the whooping cough. 
To advertise “Big Bargain ””—“‘ Great Reduction ”— 
“ Splendid Values ”—‘‘ Tremendous Slashes in Prices ’”’— 
“Less than Cost” and such meaningless babble is sheer 
waste of money. Such talk has been used so often by 
concerns of dubious reputation that the public takes little 
notice of it. If you have a really good bargain, tell why 
its’ a bargain. Many an advertisement costs five cents 
and more a word. If every retail merchant will consider 
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that each word he writes costs him a nickel he wiil weigh 
carefully every sentence, he will make every word worth 


| 
| 


\ its price. 


expense of replacement is comparatively slight. 


WRITE HUMAN INTEREST IN Copy 

Study the make-up of the advertisement. Its general 
_ appearance should attract favorable attention. “The head- 
ing should be interest arousing and the descrfption that 
follows should turn that interest into desire while the 


price, and service rendered by the advertised arucie should 


create desire to buy at once. Don’t say “ at ali prices” 


if the line advertised has several prices. Say from —— 


to ——. Be specific. Usually it is better to emphasize 
one price only, adding if advisable “ others at ——”’ (giv- 


oe 


ing the prices) or “ others of cheaper (or better) quality 
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Street car signs are well worth while if the merchant 
has an exclusive agency or if he specializes in some par- 
ticular line of goods or service. Street car signs, like 
bill-boards, should be specific in their story, but they need 
not have such a permanent appeal as bill-boards for the 
Care 

should be taken to see that the advertisement is bold, clear 
and easily read. Before deciding on a sign see what it 
looks like in a car. The curve and height of the car 
card container may give the card a decidediy different 
appearance from what it has when seen flat on a table. 
Color is important in street car signs. Look at them in 
the next car you ride in. Notice how color is used skitl- 
fully to attract the roving eye to the message. Your 
advertisement has to compete with these so you should 
use color to attract. 

Store window signs are of two kinds (1) price tickets, 
(2) talking signs. Price tickets are merely plain tickets 
containing nothing but the price. Originality may be 
displayed by use of color, design or shape. Color can be 
used to indicate the season, the design may suggest the 
use of the article while the shape of the card can add a 
touch of individuality. As soon as wording is added to 
the price, the ticket becomes a talking sign. <A talking 
sign, as the name indicates, is a price ticket containing a 
few laudatory words on the article priced, or a suggestion 
as to its use, or the reasonableness of the price. Avoid 
meaningless superlatives just as you would in your news- 
paper advertising. 

House organs may be used successfully only when the 
sphere of trading influence is sufficient to make the cost 
proportionately small. I mean by that, that if you spend 
a hundred dollars a month in a house organ to reach a 
thousand people and your sales are, say, two thousand a 
month, the expense is altogether too large to justify 
it. If you can reach ten thousand people and your 
sales are twenty-five thousand a month, the hundred 
dollars would be well spent on a_ house organ. 
Certain national advertising and publishing concerns 
issue house organs at nominal cost. These house or- 

gans are syndicated affairs, one merchant only in a 
community using them. They therefore have the same 
general value as a specially prepared affair and often con- 
tain articles by well known writers. \ house organ should 
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contain household suggestions, brief articles of general 
interest, at least one short “ heart throb” story, humor 
and—of course—store items. 

Offer a prize for the most severe justified criticism of 
the house organ. Offer a price for a short original poem 
or story. Publish pictures of local children—all these 
things in your house organ will surely help to keep your 
cash register ringing “ welcome little stranger ”’ chimes. 

The motion picture advertising is not so popular as it 
was because patrons of movie houses object to the injec- 
tion of ‘* Bunko’s Bile Blessing ”’ after the final love clutch 
of the latest movie vamp. Movie advertisements should 
always be light, cheerful and humorous. Theatre pro- 
grams do have a value to many retail merchants and es- 
pecially if the article advertised has a social use. People 
in a theatre are in a holiday mood and naturally do not 
respond to serious appeals or buying suggestions which 
are opposed to the spirit of enjoyment. Handbills, special 
circulars, baloons and other novelties containing your 
store name prominently displayed, have value and are 
worth considering, especially in connection with a special 
sales effort. When possible, refuse to advertise in oc- 
casional and ineffective “ special” programs. If you do 
spend money in this way I suggest merely saying “ This 
space donated by——.” But such expense should not 
be charged to advertising. It should be charged to 


charity—or graft—and so lose itself as an item of ‘‘ gen- 


eral expense.” 


How’s Business? 
There is a good deal of confidence expressed at the 


upturn in trade and industry which, reaching the peak 
in retail sales during the holidays, still is in evidence. 
This cheerfulness is based upon a good reason, and one 
of the fundamental reasons is that consumption has not 
only overtaken production but has at length outdistanced 
it in many lines. Broadly, stocks are pretty low in re- 
tailers’ hands and for the most part manufacturers’ stocks 
are only about sufficientsto fill orders on hand. In Brad- 
street’s survey for the current week it is reported that 
holiday quiet is disappearing, retailer’s stocks are thought 
to be lighter than normal, industry is more than season- 
ably active and collections are beginning to improve under 
the large receipts of the late holiday trade. 
IN THE East 

In New York a very good volume of orders are being 
booked for future delivery and prices are firm, with a 
strong uptrend but collections are a trifle backward. At 
retail business is a little better than normal. Boston re- 
ports retail trade, manufacturing and industry as fair 
In Philadelphia retail trade is quiet, 
Buffalo reports de- 


and collections slow. 
industry fair and collections slow. 
partment store trade normal, manufacturing and building 
active and collections backward. 
IN THE WEST 

In Chicago retail trade is fair, mail-order houses are 
making good sales, steel industry at 85 per cent. of ca- 
pacity, railroads are doing a large business and collections 
are good. Cincinnati reports retail trade as slow, reduc- 
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tions sales being held to stimulate sales, industry and col- 
lections fair. In Detroit retail trade continues good, the 
new high total of employment totaling 190,000 in auto in- 
dustry and collections good. Kansas City reports retail 
trade good, business optimistic of future and many firms 
enlarging their sales force. In St. Louis trade is un- 
usually heavy after holiday buying, mild weather has 
helped with building and collections fair. Milwaukee re- 
ports trade feeling the usual post-holiday dullness but 
conditions equal banner years. In Minneapolis many 
retailers are overstocked but trade is good, although farm- 
ers are purchasing minimum. Sioux City reports retail 
trade good, building active and collections slow. In Butte 
retail trade is quiet, building is active and collections 
somewhat improved. Omaha reports retail trade fair, 
country retailers’ stock low and collections fair. 
IN THE SOUTH 

In Baltimore retail trade is good, trade and industry 
being unusually active for the season, year-end settle- 
ments were not a strain on the banks, the financial situa- 
tion being good and collections fair. Chattanooga re- 
ports retail trade good, manufacturing and industry ac- 
tive, many losses of ’20 and ’21 now made up and collec- 
tions fair. In Nashville retail trade 1s good, retail stocks 
are generally low, manufacturing showing notable im- 
provement, and collections improving. In New Orleans 
retail trade is fair and collections slow. ‘Tulsa reports 
retail trade fair, oil supply business good, manufacturing 
active and collections a little slow. 

On THE PactFic Coast 

In San Francisco retail trade is fair, manufacturing 
and industry active, wholesale crockery trade reporting 
difficulty of securing goods, fruits doing well and collec- 
tions fair. Portland, Ore., reports trade good, manufac- 
turing and industry active, building continues in good 
volume, floods have caused some losses and collections 
fair. Seattle reports trade as good, industry active, mail- 
order houses show gains in sales and collections fair. 

IN CANADIAN CITIES 

In Toronto retail trade is in good volume, industry 
active for season and collections fair. Montreal reports 
retail trade good, country merchants’ stock low, sterling 
exchange $4.70 and collections fair. In Vancouver re- 
tail trade is fair, lumber industry fairly active and col- 
lections fair. 


Russian Glass and Porcelain 


Two principal questions occupied the attention of the 
recently held Pan-Russian Congress of Glass and Por- 
celain Industries, namely, organization and production. 
These industries are still recognized as in difficulties. 
The Congress considered the expectations as to sale of 
window and crown glass to be too sanguine, viz., 253,000 
cases, and advised a limitation of the activity of some of 
the glassworks. On the other hand, the programme of 
production in the porcelain factories, viz., 45,000,000 
pieces, was not considered too high, and did not cause 
any fear as to marketing. 
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Saxon Porcelain Trade 
American firms have become very cautious in placing 


orders for porcelain goods in Saxony because the short- 
age of coal has delayed the production, and deliveries 
are in no case obtained in less than six months. Wages 
are continuously increasing and the eight-hour day, which 
was expected to improve quality and increase quantity 
of production has had the opposite effect. It is generally 
claimed that the increase of the United States tariff on 
porcelain ware from 55 to 70 per cent. induced buyers 
in Dresden to refrain from placing large orders until 
the development of conditions in the American market 
in this connection becomes evident. 


Earthenware Exports 
Domestic exports of earthenware and stoneware for 
October show a decline of $1,485 in earthenware from 
September figures. Latest figures compiled by the 
Department of Commerce follow: 
Domestic Exports oF EARTHENWARE AND STONEWARE 
OctorErR, 1922 
*Other 


Earthen, Stone 
and Crockeryware 


Table, Toilet 
or Kitchenware 


Countries Pounds Dollars Pounds Dollars 
ID crimanlcsannen ee eee = a 230 50 
penne Me ee rane, el 75 = = 

Clillanlymert + eye eee —- — 432 
Netherland Sanaa = — -— a 
INGE Wa yee nae ee — ~- — — 
difialanid tan. Siders ee eke 1,005 304 630 47 
Canada-Martime Proy. .. 6 5 4,754 377 

Quebec and Ont, ...... 1,960 1,682 1,903,143 26,161 

Penne IP RONe, soosdoue- 80 24 4,867 963 

Br, Col. and Yukon.... 187 108 43,879 3,768 
British Honduras ....... 190 28 385 18 
Gostamhi cama eee — — — — 
(Citic tei cl cae 90 38 535 81 
unditrasih. cs. se cee eee 6,551 1,699 182,564 1,897 
Nicaragua: cucu — — 135 26 
ana inaliee c.0e,aeee eee 435 84 4,212 576 
Salvador SR ee — == 175 93 
INI GXICO: cet eee ee 1,568 451 102,320 3,238 
Newfoundland & Lab. ... — —_ 992 146 
ae SRS cone ath 71 1,347 221 

AMAICA Men tee eee AZ 145 1 
Trinidad & Tob. ........ = aa 560 157 
OthermsSrit. \Weelnd aes _ — 50,427 6,889 
Cuba Tee eee he suniogte 14,068 LAT. 478,620 11,516 
Dominican Republic ..... 251 73 7,859 16235 
Dutch West Indies ...... = = WAL ul 
LOE epi tit RNG od cca We = = 887 222 
Wargine 1§ ote Uno: ctes cee — — 541 135 
(GUN Uh ot Be ae Sar aE ee — — Selae 1,368 
levee val oat a — — re ome 3 
Rabel C087 aichorene nae ae sae — — 880 295 
Colombiana eee Zeri 658 2,052 1,006 
Ecuadoras ut) «nai e 27 11 380.2 15 
lesancilal (qm, 5 54-6ncn ce == — 395 85 
SEU Bieta ears et 136 47 2,241 339 
Moenezucla lc: she Seen — — 177 120 
British WOKE encores enact: 446 71 20 14 
Ching gees oe 689 242 859 323 
@hosenmesmys 1 eee eC — = 90 37 
toes Rolando egret — a —_ — 
ADAM e ea ea eae 115 60 
Philippine Islands ....... a3 ES Bia pe 
POHOCENNEY. 0468 so euwn oa e a = 454 44 
irenche © ceaniamee ee — —_ 5 - 26 
New Zealand ........... 1,060 277 129 53 
Belgian Koneo, 7) — — 45 12 
British Som Anrica aie ae = 835 41 
Briiisoeh A (rica eee — = 40 14 
ESV piece tee ae oe = — 120 97 
hibernate ee — —_— 240 30 
Other Fortuguese Africa. = = 2,282 1,898 
[Rota | Ane carer 32,598 7,930 2,928,430 70,918 


: * Not including sanitary or chemical wares, 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 
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HE craze for unique and unusual perfume bottles 
is still climbing the ladder of popular favor, and 
milady emphasizes feminine distinctiveness in 
securing a dainty perfume container, a real personal 
expression of her taste, to add to dresser accessories. 
Stern Brothers has some practical as well as artistic 
shapes with silver and enameled stoppers, perfume dip 
attached. These come with blue or pink stoppers and 
finely cut in several designs. The prices range from 
$10, $14 and $15 each, and others of plainer design in fine 
cuttings at $6.00 up, and less expensive ones of amber 
and green glass at $1.95. Some of the shades are tall 
with slim body, others squatty and round with low necks, 
and still others broad at the base and tapering to a very 
slim body and neck with tall slim stopper. There is 
nothing wanting in the variety of shapes and decorations 
to harmonize with the color and tone of bureau or 
dresser equipment, which will appeal to special regard 
for these useful feminine needs. On the fourth floor, 
china and glassware section, George Manard, buyer, a full 
line of extraordinary values in stemware is displayed, 
iridescent table glass in several shapes at 40 cents each, 
optic glass at $5.60, $3.60 and $2.20 a dozen, and needle 
etched stemware at $1.25, $2.40 and $3.75 a dozen. 
These are all priced to supply the demand for stemware 
of quality at moderate figures. 


To still preserve a custom of many years’ standing, 
Ovington’s is having their usual January sale of China 
and table crystal at great reduction prices, buyer, E. O. 
Parker. Every item in the tremendous stock of fine 
china and table crystal shows a discount from 10 to 50 
per cent. on the former fair prices. This is a great 
inducement to shoppers looking for really extraordinary 
values in characteristic table crystal and dainty china 
at cut prices, including especially attractive tea sets, din- 
ner ware and a variety of stemware in shapes and 
designs to well please the most discriminating tastes. At 
“The Gift Shop of Fifth Avenue” every article is 
selected with a view to artistic values and fine quality. 


For the holiday week, Bloomingdale’s Gifts from the 
China Gift Shop, J. Hughes, buver, have proved especially 
attractive, consisting of the firm’s own importations of 
Italian pottery; comprising comports, fruit dishes with 
and without handles, candlesticks, tea sets, cigarette 
_ boxes, all ranging in price from $3.95 to $65. Venetian 
imported glassware also claims a part of the special 
display; decorative candlesticks, perfume bottles in 

various designs and colors add to these fine importations. 
Chocolate sets at $2.95, and tea sets at $4.50, 17 pieces, 
| gold edges and border decorations are included, choice 
selections, as are black glass items; fruit bowls and can- 
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dles to match at $3.95. All these articles are priced 
within the reach of the most conservative pocketbook. 
Pottery base lamps in boudoir size, complete with shade 
at $5.95, make the collection of gifts noteworthy. 


Lewis & Conger, Forty-fifth Street and Sixth Avenue, 
have made an excellent feature of holiday goods in sev- 
eral attractive windows, showing some worth while 
gifts. Breakfast sets consisting of coffee pot, tea pot, 
sugar and creamer with cups and egg cup in plain white 
with border decorations, tea sets iridescent luster china, 
with black handles and rims, are exceedingly novel and 
beautiful for dainty service; others with medallion insert 
cesign and conventional borders are equally irresistable. 
Brass chafing dishes, Cape Cod fire lighters, and a special 
line of fine old English brass log fire utilities, bellows, 
etc., are some of the special season’s offerings which 
inake the windows an alluring spectacle. 


Culinary utilities and household articles are well dis- 
played at Charles & Co., Forty-third Street and Madison 
Avenue, in an attractively arranged window; percola- 
tors, vacuum bottles and electric toasters, glassware and 
cutlery, together with many smaller items, and an unusual 
assortment of porcelain pitchers ranging in price at 25, 
40, 60 and 85 cents each according to size. These 
pitchers are rather novel in color, being brown mottled 
on the outside and white lined, they serve the purpose 
both for kitchen and dining table service. 


The popularity of lamps seems to be increasing with 
each season, and a large variety of models with orna- 
mental trimmings are being featured by Max Schaffer 
Co., 31 West Fifteenth Street. One very beautiful floor 
lamp with hand-carved Italian Renaissance polychrome 
stand, the shade of black pleated Georgette and brocaded 
tinsel gold silk is lined and interlined with rich quality 
gold silk. Antique braid-lace band, tinsel bullion black 
silk fringe and gold silk flounce adorn the edge of the 
shade, the whole priced at $58, a remarkably reasonable 
figure for shade and lamp combined. In the large assort- 
ment of lamps there is a richness and quality of material 
devoted to each lamp, which adds to the distinctive style 
of every model included in the assemblage. 


The Woolworth Chain Stores are making a specially 
noticeable showing of candle shades and candles. These 
are a most seasonable and colorful display. Candles in 
green, rose, blue, yellow, orange and shades of the same 
colors all at the popular Woolworth 1o-cent value. Arti- 
ficial flowers and ferns are also well shown and glass 
candlesticks and others of attractive design and modeling. 
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NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


OST of the buyers’ and manufacturers’ repre- 
M sentatives who left for Pittsburgh Sunday, Jan- 
uary 7, have and with but few 
exceptions all seem pretty much agreed that the 43rd An- 


nual Exhibit was a particularly good one and an unusually 
large volume of orders were placed. 


returned, 


Charles A. Postley & Son, the live-wire representatives 
of the lines of many prominent house-furnishings manu- 
facturers, have made a considerable improvement in the 
display of their basket lines by devoting one room entirely 
to this class of merchandise. This firm has also added a 
new salesman to their staff, H. Kaplan, who will cover 
the city and adjacent territory for the firm. 


Charles H. Baxter, buyer of china, glassware, gift and 
art goods, housefurnishings and toys for Lasalie & Koch 
Co., Toledo, and D. L. McCarthy, buyer of housefurnish- 
ings and toys for Rike-Kumler, Dayton, O., are visitors 
in the local market this week and sail on Saturday, Jan- 
uary 20, on the Volendam to visit European markets. 


Among the Southern buyers noted in the trade the 
current week was Mrs. J. E. Dunwoody, buyer of house- 
furnishings for the Chamberlin-Johnson-Duioise Co., 


Atlanta, Ga. 


€ 
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Clarence Newcomb, of the United States Glass Co., 
returned from Pittsburgh a day or two agu and reports 
business at the show and elsewhere as particularly good. 


H. Benedikt, manufacturers’ agent, 7 West 22nd St., 
who left on January 7 to assist the companies he repre- 
sents in this city at the Pittsburgh Exhibit, enjoyed but 
two perfectly good days before he was taken so seriously 
ill that three doctors were called in. His brother, W. T. 
Benedikt, buyer of china and glass for L. Bamburger & 
Co., Newark, who accompanied him was also taken seri- 
ously ill, but a later report informs us that both are 
improving. 


Harry Hollander, buyer for the Outlet Co., of Provi- 
dence, is temporarily out of business through a severe 
illness. It is believed it may be some time before he 
will be able to be back at his desk. 


Ernest Wolf, Inc., Chicago manufacturers of a 
strong line of salt and pepper shakers, salt dips, as 
well as an assortment of cut and decorated glassware 
specialties, has appointed Vail & Young, 1133 Broad- 
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way, their representatives for New York and the 
Metropolitan district. The concern will have a com- 
plete line of samples on view at their salesroom at the 
above address within the next week. 


J. Carl Underwood, manufacturers’ agent, 170 Fifth 
avenue, has secured the exclusive sale for the United 
States and Canada of the silverware lines of the Hoff- 
mann Mfg. Co., Hoboken, N. J. 


Plummer Goes With Fondeville 


John E. Plummer, who has an extensive and favorable 
acquaintanceship in the trade gained through his many 
years of association with some of the best known firms 
in the business, has been engaged by A. J. Fondeville 
& Co., 135 Fifth Avenue, the well known importers, as a 
member of their sales staff. Mr. Plummer, who was for- 
merly traveler for Percy N. Leyland, Inc., will cover 
territory from Chicago west for the firm. The Fonde- 
ville concern will now have three travelers: Edward Rei- 
wald, formerly with Fisher, Bruce & Co., Philadelphia, 
who joined the firm on January Ist, as previously an- 
nounced, will cover the middle west and eastern territory; 
while Eugene Fondeville, head of the firm, will spend 
considerable time on the road covering other parts of the 
country. 


Harris Schwartz Gives 50th Anniversary 
Dinner 


Harris Schwartz, who founded in 1888 the well known 
crockery jobbing business now being conducted by his son 
Joseph H. Schwartz, 195 Bowery, gave a dinner to his 
friends at the Elmsmere, 80 West 126th Street, Tuesday, 
January 9th in celebration of the 50th anniversary of his 
marriage. Relatives and friends from many parts of the 
country attended the golden wedding anniversary din- 
ner, and many prominent in the crockery trade were 
numbered among the guests. Among those present were: 
Morris Bergman, John L. Pasmantier, David and Mac 
Pasmantier, H. Rosenberg, of the United States China & 
Decorating Co., and Morris Sendar. Henry Martinique, 
manager for Joseph H. Schwartz, and who has been con- 
nected with the firm for over 23 years, acted as toast- 
master, and among the speakers were: Dr. Katz, of the 
Montifiore Congregation of. the Bronx and Rey. Philip 
Jaches, who officiated at the marriage and the silver anni- 
versary of Mr. Schwartz twenty-five years ago. During 
the dinner a fund was raised in response to an appeal of 
Mrs. Joseph H. Schwartz, which totaled nearly $10,000, 
which amount will be donated to various worthy chari- 
table organizations irrespective of creed. 
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Muirheid to Introduce New Sebring Line 

A particularly interesting feature of the past week’s 
news was the announcement made by the Sebring Pottery 
Co., Sebring, O., that they had secured the services of 
Harry P. Muirheid, one of the trade’s best known sales- 
men. 


He has been engaged as sales manager of the concern’s 
new line of dinnerware—an innovation in American pot- 
tery manufacture in both body and shape, which has been 
in the course of development at the Sebring plant for 
the past two years. 

After being finally perfected, it was exhibited for the 
first time on January 8th, at the opening of the Pittsburgh 
Show, where it created quite a sensation. 


Mr. Muirheid, who has charge of the Pittsburgh ex- 
hibit and will personally introduce the line to the trade 
throughout the country, is an ideal selection for the task 
of presenting the line which is essentially a product for 
the better class stores. 


Mr. Muirheid was formerly associated with the Bed- 
ford China Co. as sales manager. 


Importer Gives $10,000 to German Poor 


A gift of 100,000,000 marks ($10,000) to the poor 
in Germany and Austria was announced recently by 
George Semler, President of George Borgfeldt and 
Company, of New York, importers. Mr. Semler per- 
sonally contributed 50,000,000 marks and his firm a 
like amount. 

The company funds were distributed in cities where 
the firm maintained branches. And Mr. Semler’s con- 
tribution went to Munich, Vienna and Potsdam, in 
equal amounts. The gift to Munich included 5,000,000 
marks for needy patients in the hospital for the blind, 
established by Duke Karl Theodor. 

The donation was at ‘Christmas time, but delay in 
transmission prevented distribution to the different 
charities then. 


OBITUARY 


George B. Stinson 


In the death of George B. Stinson, the well known 
crockery dealer, of Broadway, Paterson, N. J., loses one 
of its oldest active merchants, the Stinson business having 
been carried on in this city for over seventy years, first 
by his father and for nearly a half century by the de- 
ceased. 


Notwithstanding the fact that he was seventy-seven 
years of age, the deceased was in active control of his 
business, the only exclusive crockery business in the city, 
until his illness a short time ago, and its success was pri- 
marily due to his thorough knowledge of the needs of the 
public in his particular line, together with his well known 
reputation for reliability and his wide acquaintance among 
the citizenship of the city. 


Wanamaker Donates Scholarship 


Rodman Wanamaker last week established the John 
Wanamaker Memorial Scholarship at Pennsylvania Mih- 
tary College. 

The scholarship is in memory of his father, the late 
John Wanamaker, world-famed merchant and former 
Postmaster-General, who for nearly a quarter of a cen- 
tury was President of the institution’s Board of Trustees. 
The late Mr. Wanamaker was a firm believer in military 
training for young men. The scholarship is of the value 
of $1,350 a year, a sum that covers the total cost of board 
and tuition for a year at Pennsylvania Military College. 


Earthenware a la Jonah 


In a personal letter received from Henry Johnson, 
senior member of Johnson Bros., Ltd. by Geo. B. Jones, 
the United States and Canadian representative of this 
famous manufacturer of English earthenware, was the 
following clipping from the Sydney Sun: 


“A couple of dinner plates made by Messrs. Johnson 
Bros. (Hanley) Ltd., have been found in the interior of 
a huge shark ‘hauled from the deep’ off Botany Bay, 
New South Wales. 


‘Captain Stewart, the chief skipper of the State trawl- 
ers, reported on his return from a flathead fishing ex- 
pedition, that the waters off Botany Bay were infested 
with sharks. One of these monsters, which was captured, 
measured 18 feet, and somebody took the trouble to count 
his 110 teeth. Inside him was a smaller shark, four feet 
long, six peculiar disc-like objects about six inches in 
diameter—apparently a variety of marine growth—and 
the two plates. The Sun suggests that the ptates may 
have dropped overboard from some steamer, and it may 
also be suggested that, seeing where they came from, the 
shark thought them worthy of a tasty dish, so swallowed 
one of his smaller brethren together with the added deli- 
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cacy of some ‘ marine vegetables’. 


Buyers in New York 
JANUARY 11, 1923 

S. D. Sampson, mdse. manager, Bernheimers, Baltimore, Md., 
1261 Broadway, care S. Soloman. 

Miss M. Kinsella, representing Hutzler Bros., Baltimore, Md., 
Kirby, Block & Fisher, 352 4th Ave. 

G. S. MacKay, china and glass, Kern Co., Detroit, Mich., 1170 
Broadway. 

Rew ottemchina and basement mdse., Wolf & Dessauer, Ft. 
Wayne, Ind., Kirby, Block & Fisher, 352 4th Ave. 


JANUARY, 12, 1923 
C. H. Hurlburt, china and glassware, D. M. Read Co., Bridge- 
port, Conn., 404 4th Ave., care of D. G. Alliance. 
R. E. Kennington, mdse. mgr., R. E. Kennington Co., Jackson, 
Miss., Alfred Fantl, 120 West 32nd St. 
Mr. Harrison, toys, Bullocks, Los Angeles, Calif., care Retail 
Research, 225 5th Ave. 
C. H. Nevins, housefurnishings and toys, Castner, Knott D. G. 
Co., Nashville, Tenn., Wm. T. Knott, 23 East 26th St. 
A. Mendel, mdse. manager, Mendel’s Inc., New Haven, Conn., 
care Baer & Lilienthal, 1150 Broadway. 
(Continued on page 34) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


WHAT THE POTTERIES ARE DOING 


OFFICE M. K. ZIMERMAN, REPRESENTATIVE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


by generalware pottery manufacturers in the East 

Liverpool district so far this season, is quite be- 
yond expectations of the last quarter, and yet since word 
reached the district of the heavy holiday buying, the sit- 
uation is not so much of a surprise after all. Every buyer 
who has been in the East Liverpool district, has shown 
interest in getting merchandise quickly. And there is 
where the rub comes in. 

Judging by the activity in the dinnerware market, and 
the closeness of stocks, and also because the trade is an- 
ticipating its wants into the third quarter of the year, it 
is generally believed that the approximate value of all 
dinnerware business placed with dinnerware plants dur- 
ing January will run upwards to close $3,000,000. 

During the last week, local manufacturers have written 
business for delivery as late as September, and there is 
one instance where October delivery has been specified. 
Second quarter delivery business is heavy with a large 
number of manufacturers, this being interpreted that 
“summer ” goods are being purchased now. Some spring 
delivery business is always in order, but there is precious 
little ware, especially decorated, available in any shop for 
immediate delivery. 

The American dinnerware market today is exceptionally 
firm, and there is not even a rift in the sky to indicate 
that the market will become “easy” later. As a result 
of this condition, all classes of buyers are protecting 
themselves on deliveries as far in advance as possible. 


qs volume of new business being underwritten 


Cards have been received in the district announcing 
the marriage on Jan. 10th of Miss Anna M. Pennock, 
buyer of china and glass for the Piersol Carpet Co., Lan- 
caster, Pa., to Paul D. Brown. Mr. and Mrs. Brown will 
be at home after Feb. 15th, at No. 60 South Franklin 
street, Lancaster. 

The East Liverpool Potteries Co. is showing one open 
stock spray pattern this season on its “ Classic” shape. 
In addition the line includes a new over-all blue spray 
treatment, and also three new medallion patterns. New 
business with this office is declared to be excellent, ad- 
vance orders accumulating rapidly. 


Broken orders predominate in the 15 new dinnerware 
offerings of the Knowles, Taylor & Knowles Co., the line 
being shown for the first time. There has been a com- 
plete re-arrangement of this sample room this season. 

One of the new patterns is shown on a table placed 
at the entrance of the sample room, but in complete 
form. The table is fully dressed, to include glassware 
and all other table items. 
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A new scheme has been designed to display the full 
list of white ware, a display case being built on a left angle 
in the southeast corner of the room. On the opposite, a 
case has been built at right angle, and here is shown a 
complete assortment of the older decorations. 


IX. M. Meder, Chicago representative for the Smith- 
Phillips Co., did not find it convenient to visit the district 
late last week when he was in Pittsburgh. He returned 
to his desk last Friday night, and plans to visit the factory 
here in February. 


Fred Kline, of Dallas, Texas, representing the Knowles, 
Taylor & Knowles Co., in the southern territory is spend- 
ing the season in the north, dividing his time between 
the Pittsburgh Exhibit and the factory office. In due 
time, Mr. Kline plans to travel a number of salesmen out 
of his office. He is also handling the Hall China Co.’s 
line of cooking ware and the Rockingham and Yellow 
line of the D. E. McNicol Pottery Co. 


The Hopewell China Co. this season has brought out 
an octagon shape salad, which is being shown in both 
solid and over-all colored treatments. On their ‘“ Dixie ” 
dinner shape, the firm is showing four new border pat- 
terns. The line was shown at the Pittsburgh Exposition 
during the last fortnight by A. J. Strikow, formerly of 
East Liverpool, who was accompanied by his wife. 


Charles H. Phillips, of the firm of Phillips, Thistle & 
Smith, New York, eastern representatives for the Smith- 
Phillips China Co., has been dividing his time between 
the factory office and the Pittsburgh Exposition. 

William Tickell, of Baltimore, eastern representative 
for the Edwin M. Knowles China Co., is spending the 
month at the factory office, in conjunction with George 
Bratt, western representative. The new patterns of this 
firm are being attractively displayed this season as is the 
usual custom with this company. 


James Eardley has been named sales manager for the 
Saxon China Co., of Sebring, O., succeeding W. A. 
Weaver, who has retired to become associated with the 
management of the Alliance Manufacturing & Decorating 
Co., a concern recently formed for the purpose of deco- 
rating dinnerware. 


Six very attractive new border treatments are being 
shown this season on the “ Kwaker” plain shape of the 
Homer Laughlin China Co. These and all other offerings 
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of the Laughlin Co., are being displayed in the handsome 
sample room of this company, which was opened to the 
public just a year ago. The Laughlin sample room is 
really the most elaborate of any generalware pottery in 
the world, and few buyers visiting the district fail to 
visit it. 


William Cook, formerly with the Harker Pottery Co., 
East Liverpool, who left that firm last season to go with 
the Homer Knowles China Co., at Santa Clara, Cal., has 
been made superintendent of the Empire China Co.’s 
plant at Burbank, Cal. D. L. Bowman, formerly with 
the Summit China Co., Akron, is now superintendent of 
the Santa Clara plant. 


The plant of the Mohawk Clay Products Co., at Per- 
rysville, O., is being offered for sale by the trusteeship. 
The property has been inactive for some time. 


The Hall China Co., announced this week that it would 
continue national advertising during 1923 in the Ladies 
Home Journal and also Good Housekeeping. In addition, 
this business will be supplemented with its trade paper 
campaigns. 


George A. Granville, New England representative 
for the Knowles, Taylor & Knowles Co., with head- 
quarters in Boston, was a Pittsburgh Exposition vis- 
itor last week. 


On account of his activity at the factory during the 
current season, J. W. Mackey, sales manager for the 
Smith, Phillips China Co., spent last Sunday visiting 
among the displays at the Ft. Pitt Hotel, Pittsburgh. 


Pottery Kilnmen Strike 


Kilnmen employed in a number of potteries in the East 
Liverpool district went out on an unauthorized strike last 
Monday. Method of paying the “ Pin Boy” was the 
cause of the strike. 


President John T. Wood of the National Brotherhood 
of Operative Potters as soon as his office had been advised 
about the strike immediately ordered the kilnmen back to 
work. They did not obey the order promptly. 


At the December Conference in Atlantic City, the kiln- 
men were granted an increase in wages from $2.90 per 
kilnmen’s day to $3.17 per day. This trade makes 
two kilnmen’s days in one working day. One or two 
special problems remained over from the Atlantic City 
conference to adjust in committee and the first of these 
discussions relating to the kilnmen was held last week. 
The action of the kilnmen was uncalled for and in posi- 
tive direct violation of the agreement between the United 
‘States Potters Association and the National Brotherhood 
of Operative Potters. 


As we go to press we are informed that President John 
ip Wood of the Brotherhood, issued an ultimatum to the 
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striking kilnmen to return to work Thursday, January 18, 
or suffer expulsion from the National Brotherhood of 
Operative Potters. The present trouble is due to the 
glass kilnmen and it was a committee of this branch of the 
industry which signed their agreement with the United 
States Potters’ Association last week. 


Art Calendars 

Among the attractive calendars distributed to the trade 
the seasons’ greetings from the Canonsburg Pottery Co., 
Canonsburg, Pa., is conspicuously attractive. It consists 
of a large watercolor marine, painted by hand and framed 
with a heavy mat in brown embossed in a perfect repre- 
sentation of chased leather. 

From the Roessler & Hasslacher Chemical Co. the 
trade has received a colorful hand painted study of two 
gracefully posed embodiments of pulchritude, on a garden 
bench with a big bowl of flowers in the foreground. The 
picture is attractively mounted on a dark brown card, 
with border in gold. 


Brush-McCoy Issue New Catalogue 

The Brush-McCoy Pottery Co., Zanesville, O., have 
issued a new catalogue showing many new finishes in 
their art wares. The comprehensive and appealing line 
of this pottery is well shown in the illustrations in color. 
Among the many good things are the new finishes, 
Onyx, Zuniart and Jetwood, first shown on January 1, 
and also exhibited at the Pittsburgh show, with the 
company’s other strong lines. The Brush-McCoy Pot- 
tery Co. will also exhibit at the Congress Hotel during 
the Chicao show and likewise at the Hardware Show in 
Philadelphia in February. 


Canadian Pottery Company Expands 

Reuters Trade Service reports from Medicine Hat, Al- 
berta, as follows: The Medalta Stoneware, Ltd., which 
has been in business at Medicine Hat for a number of 
years, recently increased its capital to $500,000, and in- 
corporated as Medalta Potteries, Ltd. The Medalta Co. 
has hitherto confined its activities to the manufacture of 
crockery, mining bowls, and articles of that nature, but it 
is now their intention to manufacture white ware also. 


Business Briefs 
Margolin’s 5-and-1o-cent store has opened at Berlin, 
N. tee 
Murphy’s 5-and-1o-cent store has opened at Beaver 
Falls, Pa., with big specials in a variety of merchandise. 


The Leader Toy & Novelty Co., New York, has been 
incorporated with a capital of $10,000 by M. Cangilos, 
M. Heyser and I. Kasofsky. Attorneys, Sobel & Brand, 
320 Broadway, New York. 


Fields’ Department Store, Chicago, has taken over the 
Goldberg store, Antigo, Wis., and the latter store will 
henceforth be operated as one of the chain of Field Stores. 


Western Banquet Scores 


Sets High Record for Attendance and Keeps 
Guests’ Interest Keyed to a High Pitch 
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E must take off our hats and bow to the com- 

VV mittee in charge of the annual banquet of the 

Western Glass and Pottery Association, held 
at Kaufmann’s Store Restaurant and Auditorium, Pitts- 
burgh, last Monday evening, January 15th, for they un- 
questionably have mastered the gentle art of how to please 
both in the arrangement of a bang-up dinner and a still 
better entertainment. 

This yearly affair, which is becoming to be more and 
more of a yearly event in the lives of the pottery and glass 
men each succeeding year, substantially demonstrated its 
ever growing popularity this year by bringing out the 
largest crowd in the history of the organization with an 
attendance of four hundred and five, which is a record 
of which the association has every good reason to feel 
all puffed up about. 

Things proceeded like clock work and not a dull mo- 
ment was allowed to creep in from the time me guests 
began to assemble, before seven o’clock, until the enter- 
tainment held following the dinner in the auditorium, had 
ended at close on to eleven o’clock. Things were, how- 
ever, just on the ragged edge of a near riot at intervals 
during the service of the dinner, due to over officiousness 
of the head waiter—one of the surprise features of the 
evening that created a lot of fun. 

Here is the menu that contributed in keeping the guests 
in good humor: 

MENU 
Fruit Cocktail 
Celery Olives 

Consomme 

Broiled Lobster 

Tenderloin Steak, Fresh Mushroom Sauce 
June Peas 
Hearts of Lettuce Salad 


Ice Cream Cake 
Coffee Mints Cigars 


There were singers and still more singers to pep things 
up during the dinner, not to mention one of the jazziest 
of jazz orchestras which only stopped jazzing tong enough 
to furnish the accompaniment occasionally for some of 
the good old songs of former days, in which everybody 
joined. 

The cigar stage of the dinner was reached about nine 
o’clock and the guests then deserted the dining room for 
the spacious auditorium where they made themselves com- 
fortable, to enjoy the following program: 


PROGRAM ME 


Miss Bonnie Preston 
The Clever Character Singing Cabaret Entertainer 


Miss: Helen Coppes. «isice se The Little Girl with the Big Voice 
Miss Mildred Frederick ...... Rag and Character Singing Artist 
IMBC: legeuater: laloieerehily ao conaan on oo: In Songs Up-to-the-Minute 
COP LV eon ee eh ee ASO aa en ene The Jazz Musician 


Surprise Magical Offering 
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Mr. Edward Kiroen*’ .2) 2.5. se ses pete tee ere eee Tenor 
“Sweet Little Woman o’ Mine” 

“Love Sends a Little Gift of Roses” 
Batrinetoneand) St laiCem et aieeeeeeeeee Man and Woman 
Comedy Singing and Talking 
Mr™ Max Kroen*< 2 )dccere s,s sie: orice « oie eee ne eee Baritone 
(a) “ OF Carlina”’ 

(bin Dita = 


Miss: Gladys Yatestransis cis cio cesta: ane The Dancer De Lux 
Messis! E. and? M. Kroen® i237... see ene eee Duet 
ce Love »? 

Grevory and Rodgers s5s-0 ae eee Songs and Patter 
Danzell oe cei vies bao - oe we ot ce She eis Oey oe eee Dancer 


* By courtesy of Mr. J. Howard Fry. 

One of the most enjoyable features of the entertain- 
ment was the singing of Edward and Max Kroen, whose 
musical talent is well known in the trade through their 
singing with the Fry Band. Their services were secured 
through the courtesy of J. Howard Fry of the H. C. 
Fry Glass Co. 


Before closing our report of the dinner it would be 
an injustice and exceedingly neglectful on our part not 
to make mention of the highly interesting combination 
menu and program executed in leaflet style with well 
studied and tasteful illustrations. We believe the asso- 
ciation is mainly indebted for this to the originality of 
John Harris, buyer of Kaufmann’s Store. 


It is said that the sketches were worked out in detail 
by Watson W. Lang, the genial treasurer of the associa- 
tion from suggestions furnished by Mr. Harris. Be that 
as it may, whether Dame Rumor has it right or wrong, 
it was clever and some one should come out in the open 
and acknowledge their responsibility for this artistic bit 
of work. It is quite safe to say that their services would 
at once be in demand as designers by the china and glass- 
ware manufacturers. 

The financial report shows the association to be in_ 
excellent condition. 

Officers for the new year follow: 

President, James M. Lewis, of the Consolidated Lamp 
& Glass Co., Pittsburgh, Pa. 

First vice-president, Reuben Haley, United States Glass — 
Con seittsbure asia | 

Second vice-president, William C. Lynch, Taylor, Smith 


' & Taylor Co., Chester, W. Va. 


Third vice-president, F. I. Simmers, Hall China Co., | 
East Liverpool, O. ‘ | 

Fourth vice-president, Morris Smith, McKee Glass Co., 
Jeannette ay 

Secretary-treasurer, Watson K. Lang, Kinney & Levan | 
Co., Cambridge, Pa. 

Directors for two years: Albert Binswanger, with 
Joseph Horne Co., Pittsburgh, Pa.; E. P. Ebberts, Phoe-_ 
nix Glass Co., Pittsburgh, Pa., J. W. Irwin, Edwin Me 

(Continued on page 34) 
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ORE activity characterized the second week of 
M the 43rd annual Glass and Pottery Exposition 

than was experienced the week previous. An 
immense volume of business was placed with the glass 
and pottery salesmen and sales are now being compared 
with the volume underwritten during the 1yzo season. 
‘There have been no idle moments. Salesmen were kept 
on the jump from early last Monday morning. 

During the first week of the show the smaller trade 
predominated. This week however, both “small” and 
“big”? buyers rushed into the market and every one was 
bent on getting merchandise as quickly as possible. 

Dinnerware lines have’ been in exceptionally heavy de- 
mand and glassware has been in equally heavy request. 
The art glass lines have had a bigger demand this season 
than has been experienced in years. 


Jobbing interests have not been the least backward in: 


placing specifications and for a longer period than Hage 
tofore. This is the rule in the glass lines. 

Some dinnerware salesmen who cater to the jobbing 
trade have written numerous orders for from one to ten 
ears. This means large volume. One firm on December 
23rd last received specifications for $100,000 worth of 
merchandise to be delivered on or before July Ist. 

Those pottery firms featuring open stock patterns have 
been just as active in writing new business as those con- 
cerns seeking volume. In fact open stock dinnerware 
business has been exceptionally good since the settlement 
of the two months’ strike. 

Lighting merchandise is now and has been in fine re- 
quest. Houses making a feature of these lines have an- 
ticipated requirements into the second and in some in- 
stances the third quarter delivery. Portables and other 
lighting specials are wanted by the trade, and they are 
buying accordingly. 

A very fine market prevails in both the dinnerware and 
glass trades. Buyers have shown no inclination to beat 
down the market, although most all lists are somewhat 
tighter than even a year ago. 

The following buyers have registered in the Pittsburgh- 
T-ast Liverpool market during the last week: 

A. C. Berg, The Famour Co., McKeesport, Pa.; J. Frank 
O’Brien, The Cohen Co., Inc., Richmond, Va.; W. S. Stinson 
and W. H. Evans, Geo. B. Evans, Philadelphia, Pa.; W. Saufe, 
The Saufe Bros. Co., Inc., New York; Edward Wild, Wild & 
Rohn, Milwaukee, Wis.; William L. Breen, Alms & Doepke, 
Cincinnati, O.; Mr. Willerton, Willerton Art Store, Bellaire, O.; 
L. King, King Coffee Co., Indianapolis, Ind.; Norman King, 
King Coffee Co., Pittsburgh, Pa.; Duncan Bell, Ford & Uo.,, 
Paris, Ky.; Arthur Lauber, H, Lauber, Cincinnati, O.; Oscar 
Foerberg, GrandsG Out Glass Co., Minneapolis, Minn.; Albert 
Carlson, C and C Cut Glass Co., Minneapolis, Minn.; Ross F. 
Beckett, Anderson Newcomb Co., ’ Huntington, W. Va.; Geo. L. 
Davis, Davis and Braisted Co., Minneapolis, Minn.; C. G. Car- 
michael, Carmichael Bros., Huntington, W. Va.; C. R. Kerr, 


Sisterville, We Vas; Mr. Weiss, Henry Swern & Co., Trenton, 
Bee Cc. ry: Koster, Katz and Goldsmith, Braddock, Pa.;:E. A. 
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Brillinger, McCrory Stores, New York; Carroll Robinson, J. 
S. Martin, Jordan Marsh Co., Boston, oe elem cLOvitr leak. 
Evans Co, Stamford, Conn.; Mr. Cotterel, K, Whitner Co., 
Reading, Pa. ; Mr. Keifer, Klein Eppiheimer ‘Cox Reading, aa 

C. H. Bidelman, H. B. Graves Co., Rochester, N. 4G AD, Salis- 
bury, Wallace Co., Schenectady, N. Y. F, es “Marsh, Con- 
solidated Electric Cor, Danners, "Mass. ; Fred D. Bodtke, C, E. 
Wheelock Co., Peoria; Ill; H: Gay, Hunter & Tuppin Co., Syra- 
cuse, IN. Y.; O. G. Lerinhenter Blackwell Willandy Co., St. ’ Louis, 
Mo.; F. R. Martin; Detroit, Mich.; H. E. Wheelock, Geo. H. 
Wheelock & Co., South Bend, Ind.; William G. Mcllvain, Wm. 
G. Mcllvain & Co., Mt. Holly, N. J.; S. L. Soelberg, Sioux City 
Crockery Co., Sioux City, lowa; John Mangus, Chicago, IIL; 

Alf, Papke, Ed. Schuster Stores, Milwaukee, Wis.; Bernard G. 
Twitchell, Wise Smith Co., Hartford, Conn.; Joseph Levy and 
Mr. Mayer, Lewis & Neblett, Cincinnati, Ox iy W. Chaput, The 
Harris & Mowry Co., W oonsocket, Rae George L. Kern and 
Harry Agenbroad, Take Moskowitz, Dayton, O.; J. W. New- 
berry, Woolworth Syndicate, New York; Mr. Hubbard, Hub- 
bard & Co. sGortland ony so Ge Hartford, Erie D. G. Co., Erie, 
‘eae Clarence Louarce, Bush & Bull Co. Williamsport, Pa.; 
Ray J. Bour, Kenney Bros., Canton, O.; J. E. Myers, Piersol 
Carpet Co,; Lancaster, IRENE W. D. Coulter, Adam Meldrum & 
Anderson .Co., Buffalo, .N..¥.; Mrs. Katherine Struve, Struve & 
Theo. Schlueter, A. Schlueter 
& Go., Oakland, Calif.; Alois; Hellenthal, The Bon Marche, Seattle, 
Wash.; Frank E. Leonard; H. Leonard & Sons,. Grand Rapids, 
Mich»: Charles Ge Och: Pittsburgh, pay 


Harry Lowengart, M. Seller & Co., Seattle, Wash.; Charles 
Becker, Becker, Hazelton Co., Dubuque, Iowa; T. A. Keller, 
Denholm & McKay, Worcester, Mass.; Charles Smith, Brown 
Thompson Co., Hartford, Conn.; M. F. Fickes, ae Paes 
Andrew Moser, Boston Store, Milwaukee, Wis.; L. A, Gregg, 
Charles Hall, Inc., Springfield, MiaSSaea ie Mansam, H. H. New- 
mark Co., Louisville, Ky.; A. W. Kinzmann, Bannon, Inc., 
St. Paul, Minn.; Walter O. Rouse, Chas. Mayer & Co., Indian- 
apolis, Ind.; W. D. Davis, Birmingham, Ala.; Robt. Good- 
win, Goodwin Crockery Co., Memphis, Tenn.; Jake Lowen- 
stein, Memphis Queensware Co., Memphis, Tenn.; Mr. Judy, 
Chas. Rosenheim Co., Louisville, Ky.; Mr. Urquhart, Cassidy’s 
Ltd., Montreal, Canada; Mr. Dorsey, T. Eaton Co., Winnipeg, 
Canada; Wm. Kite and Son, Dean Kite, Cincinnati, O.; 
W. J. Van Deman and Mr. Sibley, Butler Bros, New York; 
Mr. Algrin, Forbes & Wallace, Springfield, Mass.; Mr. Dulin, 
Dulin & Martin, Washington D. C.; Mr. Clark, Lansburg & 
Bro., Washington D. C.; Mr. Treppi, Universal Cut Glass Co., 
Buffalo, N. Y.; Bert Day, Day Crockery Co., Cedar Rapids, 
Iowa; Mr. Hitchcock, Kresge Syndicate, Detroit, Me James 
Means and Son, Peasley, Gaulbert Co., ‘Louisville, ; Joseph 
Brinton, Bayless Bros., Louisville, Ky.; Frank Warren: Boston 
Store, Providence, R. I.; A. J. Carlin, Dives, Pomeroy & 
Stewart, Reading, Pa.; Henry Von Hagel, Sears, Roebuck 
Coz Chicago, Tll.; Miss Essie Klein, Klein’s China Store, Wilkes- 
Barre, IPey Langley Hawthorne, Abraham & Straus, Brooklyn, 
N. Y.: Ferd Schmidt, Brinsmaid Co., Des Moines, Iowa; E. C. 
McLogan, The China Closet, Flint, Mich.: Ted Austin, ‘Austin 
& Co., Battle Creek, Mich.; F. Pfeifer, F. H. Pfeifer Crockery 
Cos Peoria, Ill.; Leon Moses, Frederick Loeser & Co., Brooklyn, 
NepYSe Mrs. M. A. Garnsey, Japana Specialty Co., Grand Haven, 
Mich.; R. D. Stevens, Stevens & Co., Barnesville, O.; Mr. Freeze, 
Freeze & McKenzie, Winona, Minn.; N. M. Lee, Nonik Glass- 
ware Corp., New York; Charles L. King, Jr., Nonik Glassware 
Corp., New York; J. Mansam, Niagara Falls, N. Y.; D. Nathan, 
H. H. Newmark Co., Louisville, Ky. 

C. H. Hartford, with Erie Drygoods Co., Erie, Pa.; F. Kirsh- 
baum, with R. H. Macy Co., New York; Joseph I. Adler, of the 
Adler-Jones Co., Chicago, Ill.; F. W. Givler, with C. H. Yeager 
Co., Akron, O.; H. W. Becker, with Fowler and E Macey Co., 
Converse, Ind.; Mr. and Mrs. J. H. Slocum, of the China Closet 
Co., Akron, O., and the Slocum Co., Ft. Dodge, Iowa; Mr. Block, 
with Neiser Brothers, Rochester, N. Y.; William Powell, of the 
William Powell Co., Oklahoma City, Okla.; Frank Leonard, of 
H. Leonard & Sons, Grand Rapids, Mich.; John Goggard, with 
Irving Cut Glass Co., Honesdale, Pa.; E. Munro, with the Lion 
Store, Toledo, O.; T. M. Kinth, with St. Louis Glass Co., St. 
Louis, Mo.; Miss Bertha Newman and Simon Roth, with A. 
I. Naiman, Brooklyn, N. Y.; L. H. Hillman, of the Hillman 
China Co., Ft. Wayne, Ind.; W. H. Wiseman, with Ware Glass 


Twenty-three 
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Co., San Francisco, Cal.; Miss Marie Hart, with L. S. Ayres 
& Co., Indianapolis, Ind.; D. R. Ballentine, with J. L. Hudson 
Co., Detroit, Mich.; L, B. Lilenthal, of Lilenthal Crockery Co., 
Atlanta, Ga.; O. C. Helm, of Helm & Soukep Crockery Co., 
Chicago, Ill.; Paul Schneeloch, with George Borgfeldt & Co., New 
York. 

M. J. Enright, with the R. M. Simpson Co., Toronto, Canada; 
T. W. Crain, Peacock Art Glass Co., Akron, O.; George F. 
Eddy, of Eddy Refrigerator Co., Boston, Mass.; C. D. Mc- 
(Juaid, Howell China Co., Wilkes-Barre, Pa.; M. Sutton, with 
L. Draxler Co., Dayton, O.; H. G. Shutts, with Osborn, Nor- 


man & Zahniser Co., Erie, Pa.; W. R. S. Shower, Mound City. 


Glass Co., Lumberport, W. Va.; L. C. Gregory, with Thomas 
Flynn Co., Ford City, Pa.; L. W. May, of May & Leopold, Steu- 
benville, O.; Harry Schwartz, with L, Barth & Son, New York; 
Louis Reizenstein, Pittsburgh, Pa.; Silas Ichenhauser, of Ichen- 
hauser & Co., Evansville, Ind.; George J. Veach, Oil City, Pa.; 
Louis Klayf and R. I. Ratner, with Bloomingdale, New York; 
C. H. Bidelman, with H. B. Graves Co., Inc., Rochester, N. Y.; 
J. W. Moorehouse, merchandise mnager, M. Sauenders; Fred 
Vogelsang, Josephine Beneauhaur and William Swartz, all with 
George H. Bowman Co., Cleveland, O.; Edward Wright, with 
George H. Bowman Co., Syracuse, N. Y.; Harry Todd, with 
George H. Bowman Co., Rochester, N. Y. 

John Hackenberg, of the Hackenberg Co., Milton, Pa.; The 
L. Bloomstein Co., New York, N. Y.; R. Spreng, representing 
E. M. Meader, Chicago, IIl.; Miss Anna Masch, with H. Batter- 
man, Inc., Brooklyn, N. Y.; Mr. Stanley, with the C. H. Smith 
& Sons, Oil City, Pa.; Mr. Levan, with Smith, Metzgar & Wright 
Co., Warren Pa.; George A. Davis, of G. W. Davis Co., Roches- 
ter, N. Y.; Robert Slick, with McKelvey Co., Youngstown, O.; 
Edwin S, Gardner, of The Gardner Co., New Orleans, La.; John 
Eldridge, with McCreery Co., New York; D, H. Pischel and L. 
J. Rissmann, with Dohrmann Commercial Co., San Francisco, 
Cal.; Miss Doyle, Gilbert R. Smith, George Brown and John 
Record with Marshall Field Co., Chicago, Ill.; Fred Foster, 
with Jewell Tea Co., Chicago, Ill.; Martin Carlesten, with the 
Martin Mercantile Co., Chicago, Ill.; J. G. Rinkin, with the 
Boston Store, Chicago, IIl.; D. D. Ottstott, of the D. D. Ottstott 
Co., Dallas, Texas; C. H. Haessler, of the Alert Manufacturing 
Co., Philadelphia, Pa.; M. G. Steinrich, with the Consolidated 
Merchants Syndicate, New York; Walter Briggs, with Sibley, 
Lindsay & Curr, Rochester, N. Y.; Herman Clayton, with H. E. 
Blatt Co., Atlantic City, N. J.; Frank Hillman, with Kinney & 
Levan (retail department), Cleveland, O.; Mrs. Heller, with Rike- 
Kuhlman Co., Dayton, O.; Mr. Benedikt, with Bamberger & Co., 
Newark, N. J.; C. Becker, with McCrerry & Co. New York; 
Herbert Wilson, Newark, N. J.; Mrs. May Lawer, with E. W. 
Edwards Co., Syracuse, N. Y.; Miss Pearl Rosenow, with E. W. 
Edwards Co., Buffalo, N. Y.; Miss Mary Bond, with E. W. 
Edwards & Co., Rochester, N. Y. 


Future glass and pottery expositions in Pittsburgh will 
be confined to manufacturers, so far as the Ft. Pitt Hotel 
displays are concerned, although jobbing interests and 
manufacturers’ agents are at liberty to display their lines 
in other hotels. There is no desire or intent to make the 
Pittsburgh event a merchandising proposition as is the 
case in Chicago. This has been clearly indicated by man- 
ufacturers who in 1922 exhibited at both places. 

The new association will contract with the Ft. Pitt 
Hotel to take over a certain number of rooms. Reser- 
vations for space must be made through the office of the 
secretary of the association. The management of the 
hotel will have nothing to say where this or that firm is to 
be located, as these details will be looked after direct by 
the secretary of the association. 

From a buyer’s standpoint, it is quite possible that the 
1924 Exposition will prove more of a drawing card than 
ever before. 


Walter H. Wiseman, of the Ware Glass Company, San 
Francisco, is at the William Penn Hotel attending “ Pitts- 
burgh Exhibits.” The Ware Glass Company are the 
Pacific Coast Sales Representatives of the Monongah 
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Glass Company, and the Pittsburgh Lamp, Brass and 
Glass Company. 


William J. Bryan spent several hours while in Pitts- 
burgh late last week viewing the dinnerware and glass 
exhibits in the Ft. Pitt Hotel. He went into every room 
on the seventh floor and when he ended his journey de- 
clared that from an educational point of view the Expo- 
sition had great value, 

Murt S. Wallace of Boston, representing the Duncan 
& Miller Glass Co., Monongah Glass Co., and the Geo. 
West decorated line, spent the week at the Ft. Pitt Hotel. 


Joseph C. Rent, aged 77 years,-salesman with the Dun- 
can & Miller Glass Co., Washington, Pa., since the fac- 
tory was established 30 years ago was buried from Holy 
Rosary Catholic Church, Pittsburgh, Pa., last Monday 
morning. He was the oldest glass salesman in the trade. 
Before going with the Duncan & Miller Co., to travel 
Indiana, Michigan, Canada, New York State and Penn- 
sylvania Mr. Rent was with the old firm of Cavitt, Pollock 
Co., then the largest glass jobbing house in the United 
States. Mr. Rent was a veteran of the Civil War, being 
a drummer boy. He was a member of the Homewood 
Board of Trade, Pittsburgh. 

Mr. Rent was removed from the home of his daughter 
to the Homeopathic Hospital December 30th last and 
died from a complication of ailments Friday, January 
12th. A beautiful floral tribute was contributed from his 
host of friends at the Ft. Pitt Hotel, Pittsburgh. 


New Pottery-Glass Association Formed 
Dee of Pittsburgh being continued the 


central market for glass and pottery during Jan- 

uary has been assured by the formation, following 
a lunch in the Norse Grill of the Ft. Pitt Hotel at one 
o’clock, January 11, of the Associated Glass and Pottery | 
Manufacturers of the United States, Inc. 

Last fall a temporary organization was formed among 
particular glass manufacturers to boost the Pittsburgh 
Glass and Pottery Exposition, with Ira M. Clarke, of the 
New Martinsville Glass Manufacturing Co. as president. 
This temporary organization builded better than it an- 
ticipated, and its work resulted in a greater number of 
buyers visiting the Pittsburgh and East Liverpool market 
during the first week of the Exposition than ever before. 

W. E. Wells, of the Homer-Laughlin China Co., of 
Newell, W. Va., accepted the invitation of Mr. Clarke to 
preside at the permanent organization meeting. Mr. 
Wells, although the Laughlin Co. does not exhibit at 
Pittsburgh, believed that the success of the glass market 
in Pittsburgh would always prove the success of the East 
Liverpool market, and therefore was glad to extend the 
support of the Homer Laughlin China Co. 
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There was some discussion relative to the name of 
the new association, but because the glass manufacturers 
initiated the display season years ago, it was proper that 
the word “ glass” should come first. Then it was agreed 
that the name of the Associated Glass & Pottery Manu- 
facturers of the United States should apply. 

The association, while it will operate under a charter, 
will not be for profit. It is a co-operative, boosting 
scheme solely. The annual dues will be $50, and mem- 
bership is limited exclusively to manufacturers of pottery 
and glass. 

An extensive campaign of trade paper advertising will 
follow for the 1924 Exposition. In the meantime, how- 
ever, the entire trade will be presented with a personal 
invitation to visit the Pittsburgh and East Liverpool 
markets. As has been pointed out, when a buyer visits 
the Pittsburgh market in January, it would be folly for 
that person to neglect to visit the East Liverpool market, 
{ not to buy, for the purpose of trade education. There- 
fore, the association has a two-fold purpose. 

An historical tinge is also to apply to future trade ex- 
dositions of these trades. At the request of the Carnegie 
Museum, manufacturers are to present the Museum an- 
qually, one sample piece of their wares, and in the years 
o come, these will become priceless. 

The possible membership of the new association seems 
0 be limited to 108 firms, the trade being equally divided 
vith 54 glass firms and 54 manufacturing pottery. 

Efforts of the Pittsburgh Chamber of Commerce to aid 
n the boosting program of the Annual Glass and Pottery 
<xposition were not without success this year. This will 
€ intensified in future seasons, as representatives of the 
chamber have already indicated. 

Officers for the initial term have been elected as 
ollows: 

President, Charles E. West, Westmoreland Glass Cos 
rrapeville, Pa. Vice-president, D. Harry Cushwa, United 
states Glass Co., Pittsburgh, Pa. Secretary, Charles L. 
sebring, Sebring Pottery Co., Sebring, O. Treasurer, 
reorge H. Brush, Brush, McCoy Pottery Co., Zanesville, 
). Directors, Harry A. Ross, Pittsburgh Lamp, Brass 
< Glass Co., Pittsburgh, Pa.; Charles C. Ashbaugh, West 
nd Pottery Co., East Liverpool; Kirk R. Bryce, of Bryce 
>ros. Co., Mt. Pleasant, Pa.; Ira M. Clarke, New Martins- 
alle Glass Manufacturing Co., New Martinsville, W. Va. ; 
». S. Wasson, Pittsburgh Hotels Co.; J. M. Hammer, 
“hina, Glass & Lamps Pub. Co., Pittsburgh, Pa. 


\. JOT in many years has the January buying sea- 
NI son experienced the activity prevailing this 
. year. During the war period there was a heavy 
emand for merchandise, but it is recalled that at that 
ime buyers rarely knew where they stood, so far as 
he market was concerned. The situation this month 
5 quite different. Although the market is admitted by 
oth manufacturers and buyers to be firm, no war- 
me conditions prevail. Prices have been established, and 
hat is the end of the story. Buyers, therefore, are com- 


k into the market, first to give all lines in which they 


are interested the “once over” and on second trips 
orders are made up, and in some instances with un- 
usual quickness. All in all, a very happy situation pre- 
vails throughout the glass industry. 


“I thought it would be an education for them to 
spend a day looking over the displays in the Ft. Pitt, 
and that is the reason I brought them up,” declared 
Ira Clarke, president and general manager of the New 
Martinsville Glass Mfg. Co., of New Martinsville, W. 
Va., when he piloted the members of the board of di- 
rectors of his company about the hotel last week. In 
the party were Vice-president L. S. Hall; Treasurer AE 
F. Martin; W. F. Duerr, W. J. Postalthwaite, S. R. 
Cox, and Joseph Stender. In addition to viewing the 
different new lines of glassware, these gentlemen were 
also entertained by salesmen showing dinnerware lines. 

The New Martinsville Co. contemplates building 
another lehr at an early date, and this improvement 
will in measure increase the capacity of the plant. 


“ T’ve been selling glass for 50 years,” said Chester 
DuBois, of the Lancaster Glass Co., “and I believe 
that I’m now the oldest active glass salesman in the 
trade.” This honor was held for years by J. C. Rent, 
deceased, late of the Duncan, Miller Glass Co. The 
removal of Mr. Rent from the trade now puts Mr. 
DuBois at the top of the list. He started selling glass 
when he was 17 years of age, and has been at it contin- 
ually since. 


When Walter Browning, buyer of glassware and 
dinnerware for R. H. Macy & Co., New York, ar- 
rived in the market last week, he was accompanied by 
Paul Kohns, son of Lee Kohns, president of the Macy 
Co., and also L. Strauss & Sons. This was the 
first visit of the young man in the market, and after 
hustling through the exhibits here, the duo went to 
East Liverpool, spending a season in the pottery mar- 
ket. In that city, Mr. Kohns went through the plant 
of the Smith, Phillips China Co., from the clay cellar 
to the packing department. 


E. H. Reel, of Columbus, O., always spends a few 
weeks here during the Pottery and Glass Exposition. 
He represents the Lancaster Glass Co. in the Ohio 
territory, also the Taylor, Smith & Taylor Co., and 
the Central Glass Works. He is always to be found 
active about the Lancaster display, which is in charge 
of DSEaeviartin, 


Andrew J. Cunningham, sales manager for the 
Libby Glass Mfg. Co., of Toledo, O., spent several 
days at the Ft. Pitt last week. It is possible that this 
line will be shown permanently in the South during 
the vear, as Mr. Cunningham discussed this proposi- 
tion while here with a well-known Texas representa- 
tive. 
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Attractive PRICES — QUALITY £xcellent 


When in New York City 
convince yourself of these 
facts by inspecting the line 


STIMULATE YOUR BUSINESS BY USING OUR 
BUSINESS BOOSTERS 


WE WILL SELL CERTAIN ITEMS 
IN EACH OF OUR LINES 


AT 


REDUCED PRICES 


FOR 
SPECIAL SALES 
GET YOUR SHARE 


H-A-MARSHALL INC. 
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Whats New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Kupper Displays Impressive Variety of New 
Patterns 

Augmenting a very complete showing of the celebrated 
Ahrenfeldt French china, Herman C. Kupper, 39-41 West 
23rd St., has just placed on display a very notable addition 
of 1923 import samples. The new arrivals which have 
been specially prepared for the American trade embodies 
many distinctive and appealing decorations which are de- 
cidedly unique. In point of fact the new decorations 
are entirely original and should be viewed in a class by 
‘themselves, for they are not characteristic of the regular 
‘French china patterns. Conspicuous among the new ac- 
quisitions is a group of decorative treatments with a de- 
cided Italian atmosphere. One particularly effective pat- 
‘tern consists of a center decoration of a horn of plenty, 
filled with flowers. This is executed in soft and mellow 
yellow, red, and green colors, the cups being decorated 
inside, and the outside finished with a gold hair line 
around the center and finished with gold edge band. 
Another unusual pattern embraces flowers of strong red 
_and green with 1% inch black shoulder band, finished most 
artistically with black edge band, enclosed with gold hair 
lines. Very unusual and elegant is a “tapestry ” ground 
‘in gray, pink and blue, which strikes a new note and 
affords a most effective background for the decorative 
patterns in color. In service plates a novelty is shown 
in Ahrenfeldt registered effect in paste gold in period de- 
signs and charming developments of paste gold and colors. 
Many new shapes are being shown for the first time and 
the short lines comprise thirty-five different patterns in 
stock, with twenty-seven stock patterns in dinnerware 
for immediate delivery. 


U. S. Glass Shows Many New Lines 


While not overlooking cut and etched wares the United 

| States Glass Co., 1107 Broadway, represented by E. T. 
|W. Craig, is showing a varied line of noverty glassware 
which is attracting a good deal of attention. Samples of 

_the new complete line of satin finished glassware which 
_ created such favorable comment at the Pittsburgh Show, 
_are now on view. In black satin a new and very graceful 
candlestick in Colonial design and several fanciful gro- 

_tesque pieces are noted. The latest addition to this ex- 
| tremely popular number is a 54-inch gold panelled border. 
‘In the “ Fairfield’ a charming addition is added to the 


satin line, the colors consisting of yellow and pink, with 
border of two black hair lines and black edge band. Some- 
thing of an innovation in decorated glassware is found 
in the ““ Conneaut,” consisting of a wide band of stippled 
color in mellow brown upon which is a graceful floral 
border in dull red and green. Making pariicuiarly good 
use of a plain stippled ground is the “ Andover,” the stip- 
pled color in the form of a wide band in ruby, green and 
blue, is enhanced by an inside gold line and gold edge 
band. All of these novelty lines are obtatnable in the 
most popular fancy items, such as covered bon-bons, com- 
ports, candy jars, candlesticks, bowls, salad plates, etc. 


Dutch Art Metal Candlesticks 

An excellent line of Dutch Art Metal Candelsticks 
which is proving popular among the buyers, is manufac- 
tured by, and is now on view at the office and salesroom 
of Joseph S. Weinstock, Fifth Avenue Building. The 
line is being displayed in ten- and twelve-inch sizes. Each 
is shown in a very effective embossed figured design, and 
bears the stamp, “ Fine Dutch Silver Finish.” <A particu- 
larly interesting feature is the fact that the candlestick 
may either be used for a candle, or by the addition of a 
small socket attachment be utilized for electricity. These 
are being offered at exceedingly attractive prices insuring 
a gratifying margin of profit to the retailer. Immediate 
delivery may be had, the merchandise coming packed two 
in a corrugated box with a minimum of twenty-five pair 
to the case. 


Snappy Line of Mirror Plateaux 


A line of mirror plateaux that has long enjoyed con- 
siderable favor with the buyer is that made by the Nat- 
ional Mirror Plateaux Mfg. Co., 311 Broadway. This 
old established line promises even to surpass its former 
popularity, under the ownership and management of 
Louis J. Silberman, who after being associated with the 
firm for a number of years has now taken over the busi- 
ness. The line for 1923 will feature all the rormer pop- 
ular numbers as well as new designs in a variety of styles. 
These plateaux, properly displayed in a store not only 
sell themselves but increase sales of glassware and silver- 
ware as well. They are also used extensively for window 
and interior displays in the store, adding wonderfully to 
the effectiveness of the merchandise displayed. 
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Increase Your Glass Sales Ten Fold 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


Triple Your Business on Silver Sets 


We manufacture Mirror Plateaux for Cut 
Glass and Silverware and for decorating 
tables—also as reflectors for display of mer- 
chandtse, 


We import direct 
and have a complete 
stock at pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton. 

Write for Price List 


Use Them for Your Window and Counter Displays 


Try our 
$5.00 sample 
assortment 
including 
three of our 
best sellers 
(postpaid). 
A postcard 
will bring 
our catalog. 


National Mirror Plateaux Manufacturing Company 


311 Broadway New York 
Telephone Worth 5186 


Gold Medallion Dinnerware 
7-9 Mott St. Chinatown New York 
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BOSTON NEWS NOTES i 


By 


R. B. HEMenway, Representative 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


HERE was a goodly proportion of buyers in 

town during the week and all over the district 

reports have come in that “ business is good” 
particularly for January. A freight embargo on New 
York, New Haven & Hartford points has held up ship- 
ping for many southern New England points, but 
salesmen are encouraged by reports that the railroad 
expects to dig out within the week or ten days and 
many of these centers will probably be taken off the 
list. The long series of snow storms, one on top of 
another, during the past three weeks has put the In- 
dian sign on all forms of transportation. 

Passenger traffic is such that a salesman can't figure 
on connections and must indeed be a pretty good sport 
to attempt anything like an extended tour under the 
conditions prevailing. Several have started to cover 
their regular routes and probably the most courageous 
is Ed Tucker, of Chase and Francis, who has gone to 
Maine, where four feet of snow has been reported. 
Among the buyers in town were several who have not 
been regularly in this market, including G. L. Desaul- 
niers, of Woonsocket, R. I., and Emil Vezina, with 
Flagg and Willis, Brockton, Mass. 

Chester Pingree, with The Tayio Trading Company, 
spent part of the week in New York preparing his new 
samples for the spring business. 

Two Boston men are in charge of exhibits in Pitts- 
burgh, Paul M. Philips for the S. A. Weller Co. and 
Pierbert H. Wellington, Jr., for Mitchell Wood- 
bury Co. 

New samples have begun to arrive in Boston. 
Chase and Francis are showing several new patterns 
from the kilns of the D. E. McNichol Potteries and 
the Potters’ Co-operative Co. 

A. E. Haskell has joined the Chamber of Commerce 
crowd desporting themselves in the snow at Jackson, 
N. H., for the three-day tour. Several hundred of the 
members and their ladies took advantage of the par- 
ticularly good offer secured by the Chamber and a 
good time was arranged by the committee in charge. 
The carnival lasted from the 1&th to the 21st and was 
largely attended. 


F. W. Fisher, formerly the man behind the gun in 
the Nelson Syndicate organization, who operated 
stores in seven New England cities, was in town on 
Monday to say hello to a number of his friends. Mr. 
Fisher left the outfit when it was sold to the Steel 


Corporation about two years ago and has not been in 
the game since. 

Morris Gordon, dealer in house furnishings at 83- 
101 North Street, suffered a $1,500 loss by fire Sunday 
night. The Gordon store occupies the greater part of 
the upper floors, but the first floor is given over to 
stalls occupied by provision firms. The blaze started 
on the second floor from some unknown cause and 
burned through to the third. Owing to the nature of 
the stock carried, the loss by smoke and water was 
small. ~ 5 

Miss Minnie L, Towle, for thirty years associated 
with Timothy Smith and Co. of Roxbury, died Sunday 
at Plymouth, N. H., where she had gone for a short 
vacation. For a considerable time Miss Towle has 
been the assistant treasurer of the company. She was 
born at Meredith, N. H., and made her home at the 
Hotel Eliot with her mother. 


Employees of the Jones McDuffee and Stratton 
Corp. have completed arrangements for the first dance 
in connection with the annual get-together of the 
Mutual Benefit Association. It is to be held in Whit- 
ton Hall, Codman Square, Dorchester, on January 27. 
A good programme has been arranged for a short en- 
tertainment among some of the latent talent within 
the organization. Herbert Brooks is chairman of the 
committee and assisting him are Elizabeth Gillis, Ber- 
tha Lechton and R. B. Toomey. 

The Lippincott Glass Co., Alexandria, Ind., have ap- 
pointed A. L. McMullin, 12 Pearl Street, Boston, their 
representative for New England. The company manu- 
factures a fine line of lead blown tableware, including 
stemware, tumblers, and fancy ware—p’ain, etched and 
encrusted. 

OBITUARY 
William R. Elhot 

The death of William R. Elliot, which occurred at the 
Boston Hospital, Boston, Mass.., last Wednesday, January 
10, after an illness of three weeks from kidney trouble, 
takes one of the old time cut-glass salesmen from the 
trade. Mr. Elliot was for many years connected with the 
Meriden Cut Glass Co., Meriden, Conn., during which 
time he became well known to buyers all over the country, 
by whom he was held in high esteem. For the past two 
years he had traveled for the Fischer Cut Giass Uo., Atco, 
N. J., covering territory for the concern through New 
England, the West and South. He was sixty-three years 
of age and is survived by a widow. 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By BeatricE MILLER WISNER 


TVAVOEOPOOPIATUAULULUATOAUOTUAIOAUELUOLLTULLULULUOLUGUULUA COLE CPOE 


Copper Artistically Hand Modeled 


ITH the popularity of copper gifts, craftsmen have 

put their best thoughts in creating suitable designs 
and effects which appeal to the exclusive Gift Shop. 
The two illustrations herewith, are worthy examples from 
the Craftsman Studios, 2818 So. San Pedro Street, Los 
Angeles, Cal. The flower bowl pictured is a fine speci- 
men of hand-hammered work, finished in royal copper, 
blue or green bronze with copper frog. Its shape and 
design is novel and extremely useful for decorative floral 
display or for ornament. An assortment of fresh flowers, 
harmoniously 


such a bowl, at ance appeals 


arranged in 


to the artistic eye and en- 
hances any interior decoration 
or table adornment. This 
bowl is equally appropriate 
for artificial flowers, fruits or 
an arrangement combining 
candlesticks or small vases as 
hand 
hammered copper match box 
and ash tray illustrated, con- 
sists of four nested ash trays, 
which have met with unprecedented demand, owing to 


ay ecenter-piece. ye . He 


the popular vogue of smokers’ accessories for the gentler 
sex, and are a needful addition to library, den or any 
room where smokers are admitted to enjoy a puff at 


nicotine favorites. This combination of ash-tray and 


match box, gives to the prosaic match an artistically de- 
signed container, which is a convenient and useful recep- 
ticle. The Craftsman Studios have given tine examples 
of handicraft in artistic modeling, an expression of in- 
tricate workmanship and well chosen designs. Selections 
can be made which will demonstrate the value of these 
unusual hand-wrought productions for appropriate gifts, 


Thirty 


awakening a desire for tokens embodying the finest de- 
velopment of handicraft in artistic finish ane graceful 
hand modeling. 


Lamp Shades of Enticing Beauty 

HE coming season offers more privileges for the 

ingenious to indulge its talents to the fullest than 
any time of year. The variety of lamp shades shown 
in the shops is a positive proof of the artisan’s skill 
in combining colors and the effective use of silks, chiffons, 
lace, tinsel and gold braids which beautifies tnese heav- 
enly creative “ Dim-lights.” The shapes show an inven- 
tive turn of mind in the curious and novel models; bell, 
dome, canopy, parasol, pagoda and various others which 
demonstrate the achievement in lamp shade making. 
Some shapes have taken on gigantic proportions, almost 
as large as an umbrella, but these naturally require a 
massive lamp base, which is generally of heavy bronze or 
pottery. The less magnificent and quite as compelling 
in the development of trimmings and dainty silks or 
crepes, show pleatings, rushings, and a mass of beads 
to give a real jingle to the edge of adornment trimming. — 
But above all, the little “ Boudoir’ lamp stands pre-em- 
inent, outrivaling her grander sisters, casting its love- 
light through flimsy transparent rainbow colorings, a 
Thing of Beauty and a Joy Forever.” 


ia 


gleaming 


Unique Parrot and Cockatoo Lamps 

HE demand for porcelain bird design vases, lamps 

and other ornate objects 1s demonstrated in the craze 
for these ornamental bipeds. The Schulpturecraft Stu- 
dios, 400 Boylston Street, Boston, Mass., are offering a 
most fascinating and artistic lamp, showing parrots in 
natural poses for lamp bases. These lamps have a most 
novel lamp shade carrying out the parrot design to cor- 
respond with the lamp base, and the addition of foliage 
decoration. The base of these lamps are designed with 
the parrot perched in bird-like pose on a tree stump. The 
brilliant coloring adds to the realistic development of the 
art in modeling, and with the shade employing the same 
colors makes a most conspicuous and delightful deco- 
rative lamp for hall, sun parlor, or dining room. The 
above concern, formerly the Boston Sculpture Company, 
are manufacturers of Antique and Modern Sculptured 
Arts in many designs and reproductions. 
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HE favorable factors surrounding the crockery and 
glass trade at the turn of the year are now being 
realized to the fullest extent by the buyers, who 

are planning new stocks and additional sales efforts for 
the first six months of 1923. Buying by the “ consumers ”’ 
has been on a liberal scale the first two weeks of the new 
year, and indications are that the brisk demand will hold 
up for some time. Many of the buyers of Chicago’s 
biggest stores are now making their January buying trips, 


‘and others are completing their inventory work, pre- 


paratory to the purchase of new supplies, 


A group of the manufacturers agents left Chicago last 


- week for a trip to Pittsburgh. Many of them will return 
ina few days, after an inspection of the Pittsburgh Glass 


| show. 


Others will exhibit or assist in display rooms of 


_ factories they represent. 


Interest is now running high in connection with the 
forthcoming second Chicago Exhibit, at the Congress 
Hotel commencing Feb. 5. Last minute reservations have 
been heavy and the association headquarters at 9 N. 
Wabash Avenue, report several of the floors filled to ca- 
pacity and the number of remaining rooms very small. 
Early last week a check of the exhibitors showed that 
approximately two hundred and twenty-five concerns 


had reserved a total of two hundred and sixty-six rooms. 
There is every assurance that the entire available space 


! 


’ 
| 


: 
| 
| 


will go during the last weeks of January. This was the 
case a year ago, when all of the 320 rooms were occupied 


and many asking to exhibit, who could not secure place. 


J. Mandel, who was formerly connected with the Eagle 
Wood Turning Co., lamp manufacturers, together with 
John S. Ward, head of sales company dealing in glass- 
ware, china, lamps, etc., and bearing his name, have 
formed the Mandel-Ward Co. and are manufacturing a 
line of high grade lamps to retail at a reasonable price. 
The concern is also making all the silk shades used on 
their lamps, carrying out the scheme of making the shade 
to match the construction of the base in design. The 
line is ready for the trade and is being shown for the first 
time at the Chicago Furniture Market, 1414 S. Wabash 
Avenue. The factory and office is located at 614-618 
S. Canal Street. 

Adolph Karpen, a member of the firm of S. Karpen 
& Brothers, was elected president of the Chicago Furni- 
ture Market Association last week. Other officers are 
J. W. Caswell of Huntington, Ind., vice-president; A. C. 
Hehn of Sheboygan, Wis., treasurer and Irving L. Brown, 
Chicago, Secretary. 


It was with deep regret that the glass trade of Chicago 
learned last week of the death of Mrs. Henry Malcom 
Withers, mother of Pickett Withers, secretary of the 
new Inland Glass Co. of Chicago. 
trade is extended to Mr. Withers. 


The sympathy of the 


The Paramount Glass Co. of Star City, W. Va., has 
appointed Helm & Soukup, manufacturers agents and 
importers, sales agents for their entire line in the Middle 
West. This concern makes a very attractive line of 
stemware, tumblers and glass specialties. Samples are 
on display in the show rooms of Helm & Soukup, 17 N. 
Wabash Avenue, and will be shown at the Congress Ho- 
tel during February. 

The Iilinois Glass Co. has been incorporated for $roo,- 
ooo to do a manufacturing business in glass items, mostly 
bottles. The incorporators are J. H. Davis, E. M. Ash- 
Ctacpeand Garroll. Lord. 


The International Lamp Corporation is showing a rapid 
growth, having been incorporated only a year ago for 
$300,000, built up a large manufacturing and selling or- 
ganization, and is now increasing the capital stock of the 
company from $300,000 to $2,000,000. 

Hulbert H. May, who has been associated with several 
of the manufacturers agents on the Chicago market dur- 
ing the last few years, is now connected with Walter G. 
Minnemeyer, sales agent for the Hocking Glass Co. 

T.C. Heisey of. A. H. Heisey & Co., makers of the 
famous diamond “ H ” crystal tableware, visited the Chi- 
cago market during the past week. 


The Northwestern Terra Cotta Co. has changed its 
name to the Chicago Ceramic Co. 


The Furniture Exhibit is now in full sway in Chicago. 
A number of the leading lamp manufacturers are partici- 
pating in this annual “ Mid-Winter Furniture Market,” 
and they report the arrival of buyers to be quite satisfac- 
tory for so early in the month. 


California College Gives Course in Pottery 
The California School of Arts and Crafts, 
Cal., recently incorporated as a college under the laws of 


Serkeley, 


that state, has added a course in pottery for the spring 
term. Professor William G. Whitford of the University 
of Chicago, well known as an authority in art education 
and a leading specialist in pottery and cerainics will be 
in charge. 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


EADY TO 


LUYVYERS Of- 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. ©. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at East 
| Liverpool. Geo. W. McNicol, Mgr. 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representinc 
MoNONGAH GLass Co, 
Co-OPERATIVE FLINT GLass Co. 
THE DUNCAN & MILLER GLASS Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


r LN 


SERVE 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


January 18, 1923 


. ’ 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Fhone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass _ Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
Ghinam@o: 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


anuary 18, 1923 
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SERVE 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


CHICAGO 


Visit the 
2nd Annual Exhibit 
of 

GLASS, POTTERY 
LAMPS AND 

HOUSEFURNISHINGS 

at the 

CONGRESS HOTEL 

Feb. 5-17, 1923 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMuNDS 
1319 Michigan Ave. 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


DARRAH & CONWAY 
CUT GLASS CO. 
6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 


Telephone State, 7263 JOYCE ART STUDIO 


Finest encrusted gold china work, Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street Temple 
Phone Calumet 0876 Flint Glassware, Harry G. Dalzel) 


We are prepared to make immediate 
shipments. 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
- GIFT SHOP & ART GOODS-DOLLS & TOYS 


oa 
oo 
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f/ "Wabash Aven 
Chicago 
O 


REPRESENTING 


rad. 


9 North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 
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following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


ANTED—Experienced crockery salesman for local trade. 
Commission basis. Box No. 234, care CRrocKERY AND 
GLASS JOURNAL. 


LINES WANTED 


ALESMAN wants lines of glassware china and_house- 
furnishings, Cleveland and Northern Ohio. Best of refer- 
ences. N. Nusbaum, 1424 East 85th St., Cleveland, Ohio. 


EO FR RAEN Go 


ESIRABLE space in salesroom including fixtures. Bates 


& Ledden, 16 West 23rd Street, New York. 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCs. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Buyers in New York 
(Continued from page 19) 
JANUARY 15th 1923 


E. H. Zeller, foreign toys, Wm. Koch Importing Co., Balti- 
more, Md., Imperial. 
E. W. Koch, representing, Wm. Hengerer & Co., Buffalo, 


N. Y., 16 West 39th Street. 

Xx. W. Mallory, housefurnishings, Wyman, Partridge & Co., 
Minneapolis, Minn., 43 Leonard Street. 

J. W. Boston, housefurnishings and toys, Famous & Barr Co., 
St. Louis, Mo., 37 West 26th Street, care Sostman. 

P. B. Weill, housefurnishings and toys, B. Nugent & Bro. 
D. G. Co., St. Louis, Mo., Affiliated Stores, 1372 Broadway. 


JANUARY 16, 1923 


W. B. Stanton, toys, china and housefurnishings, Stewart & 
Co., Baltimore, Md., 16 West 39th St. 

C. W. Benzow and R. Harp, toys, Wm. Hengerer & Co., 
Buffalo, N. Y., 16 West 39th St. 

R. Evans, china and housefurnishings, J. N. Adams & Co., 
Buffalo, N. Y., 16 West 39th St. 

Mr. McCarthy and D. Jones, housefurnishings and toys, Rike 
Kumler Co., Dayton, Ohio, Retail Research, 225 Fifth Ave. 

C. R. Kenniff, toys, A. Hamburger & Son, Los Angeles, Calif., 
448 Fourth Ave. 


Western Banquet Scores Again 
(Continued from page 22) 


- Knowles China Co., Newell, W. Va.; M. K. Zimermanj 


CROCKERY AND GLASs JOURNAL, East Liverpool, O. 
Territorial vice-presidents : 
New York City: D. King Irwin, National China Co.% 
Lee Schoenthal. Gimbels’; Harry W. Whitney, Phoenix 
Glass Co. 


Chicago, Ill: William T. Darden, Albright China Co. ; 
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E. M. Meder, Smith, Phillips China Co.; A. B. Reineckj ) 


West Moreland Glass Co. 

Boston, Mass: H. P. Hunt and Harry M. Lewis. 

Philadelphia, Pa.: Alexander Frazer, Fry Glass Co.; 
Cecil E. Taylor, Taylor, Smith & Taylor Co. 

St. Louis, Mo.: Thomas H. Lohr, Pittsburgh Lamp, 
Brass & Glass Co.; Fred H. Obermeyer, Krenning; 
Westerman China Co. 

Baltimore, Md.: Harry Thomas. 

3uffalo, N. Y.: Edwin T. Schaefer, John W. Murray: 

Cleveland, O.: Charles H. Lang, with Kinney & Levan 
Co.; Charles R. D. Brown, with Sunshine Cut Glass Co. 

Wheeling, W. Va.: D. A. Tayloy, Northwood & Co. 

os Angeles, Cal.:” J. iy |aconserm 

Cincinnati, O.: .Nathaniel Clark. 

Evansville, Ind.: 
hauser Co. 


Silas Ichenhauser, of the Ichen- 


Minneapolis, Minn.: John R. West, with Powers Mer- 
cantile Co. 
Detroit, Mich.: Hugo Schmidt. 
Dallas, Tex.: Fred Kline, Knowles, Taylor & Knowles 
Company. 
Milwaukee, Wis. : 
Youngstown, O.: 


Zanesville, O.: 


Thomas A. Neely. 
Ben F. Feldner, Roseville Pottery Co. 


OBITUARY 
William J. Dillon 


William J. Dillon, aged 62 years, for many years sales- 
man with the United States Glass Co., but for the last 
four years with the Mortimer Glass Co., is dead follow- 
ing an extended illness. Paralysis was the cause of death 
and he had been bedfast upwards of eight months. Mr. 
Dillon spent his life in the glass trade in early years being 
employed in a chimney plant in the Brooklyn, N. Y., dis- 
trict. He went to Pittsburgh and continued in the same 
employment and was then elected secretary of the Amer- 
ican Flint Glassworkers Union. He served in this office 
from 1886 to 1893, retiring to start with others a bottle 
plant at Hyde Park, Pa. When he retired from that in- 
terest he went with the United States Glass Co. as a sales- 
man, continuing with that firm for some years. He left 
the company and went to Denver, Colo., where he en- 
gaged in the tobacco business, staying there two years, 
when he returned to Pittsburgh and again engaged with 
the “States.’”’ He continued this connection for some 
years, traveling west and south until four years ago when 
he went with the Mortimer Glass Co. 


Edward Wild, of Wild & Rohn Co. 
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throvgh the mistakes which we make than by suc- 
) cesses achieved. This, of course, means that 
while success is a just cause for elation, the reverse js 

likely to stimulate the brain to a good deal of hard think- 
ing. Much more can be learned from mistakes than suc- 
cesses is a very true saying. But it does not go far 
enough. And one reason why it does not is that most 
people interpret it to mean profiting by the mistakes each 
individual makes himself. 


A N old saying tells us that we learn much more 


HEN we come to think about this mistake business 
and how we can profit from the errors each one 
of us makes and have made, we are likely to perceive that 
if we are limited in our experience to our own mistakes, 
_ our range of experience is not a very extensive one. But 
_a rather more liberal extension should be given to the 
definition of profiting by mistakes, and it should very 
properly and sensibly include, not only our own errors, 
which should be clear enough, but should also encompass 
to as wide extent as possible the experiences of others. 
And particularly should it include the mistakes and the 
successes of people in our own line of work. A merchant 
cannot learn very much by knowing the mistakes which 
_a bricklayer may make in erecting a wall, but he can 
assuredly pick up something in the form of an idea by 
| keeping his eyes open and observing what other merchants 
have accomplished and are now busily engaged in work- 
ing out, particularly in our own line of selling. 


VERY day there are hundreds of new enterprises 
started and every day there are a certain proportion 

: of enterprises which fail. Why? We can answer this 
by saying that certain varieties of shows are supposed to 
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be purveyors of entertainment for “the tired business 
man.” Very likely the tired business man contributes 
generously to the success of these theatrical enterprises, 
which serve as a kind of mental cocktail, and it is un- 
questionably true that the tired business man contributes 
very generously to the number of business failures. 


USINESS is exactly what we make it. An ener- 
getic business man is the successful man—the tired 
business man soon becomes a retired one. A big list of 
incompetents were weeded out of the business world last 
year. In round numbers 24,000 business enterprises 
failed in 1922. This is admitted to be a pretty large 
number and a pretty large percentage of those who failed 
were individuals who should never have gone into the 
businesses in which they fizzled out. 


HY did they fail? Simply because they did not 

succeed, meaning that sometimes the cause was 
due to lack of capital, but more often to lack of knowledge 
of the business and lack of energy, or both, or all three. 
Some one has suggested that there should be established 
some advisory authority to pass on the qualifications of 
those who desire to enter business. But this cannot be 
done as it is done to some extent with corporations which 
sell stock to the public. There is, unfortunately, no man 
competent to gauge the capacity of his fellow men. To 
attempt it would stop all achievement, for many big and 
vastly important enterprises have started with but little 
tangible capital but with plenty of skill, faith and work. 
Capital is essential, but success is absolutely dependent 
upon knowledge of the business and the energetic man- 
agement of it. Twenty-four thousand business failures 
in the past year is a pretty good proof of the pudding, 
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Making Business Letters Friendly 


Merchants With a “ Grouch” on Should Not Slip It In 
Their Letters, But If They Feel Otherwise They Should 


HE day of the old time-worn stilted and cold busi- 
ness letter is passing which is a good thing in more 
ways than one. In the first place, the “ literary ” 

effort required to turn out a sentence-perfect model letter 
of the old-school type was somewhat of a nervous strain 
for the majority of business men. In the second place, 
the letter often misfired and did not always have the de- 
sired effect and make the anticipated good impression on 
customers who received it. All of which may be taken 
as abundant evidence that less “ literature” is required in 
business than many believe, but more friendliness and 
naturalness. At any rate this is the opinion clearly ex- 
pressed in an interesting article on Friendliness in Busi- 
ness Letters, written by John T. Bartlett in a recent issue 
of Printers’ Ink, from which we quote, because it tells the 
story particularly well. 

Enthusiasm and conviction—shown—help the salesman 
to sell goods. An attitude of real regret—made manifest 
—helps the merchant to placate the outraged customer. 
An attitude of independence—realized—helps the busi- 
ness man, bargaining for the sale of a property, to get a 
fair price. Revealed friendliness creates confidence, in 
a dozen different business situations. 


We could go on and multiply situations in which self- 
revelation of one kind or another is important in affect- 
ing the reaction of another party to our act or proposal. 
People are influenced by how we feel as well as by what 
we say. They are influenced by our personal attitude 
toward them. 


A friend of the writer once declared, in defense of his 
persistent neglect to say much about himself in his letters, 
that he felt, hereditarily, that self-revelation was more or 
less “ indecent.” 


Some such inhibition would appear to be on many busi- 
ness letter writers, judging from the sales letters they 
write which do not show enthusiasm; the adjustment let- 
ters which do not show regret and a moving desire to do 
the right thing; the routine letters which do not show 
friendliness. Failure to use self-revelation in business 
letters, employing the letter writer’s personal feelings to 
attain desirable ends, is a common fault of business cor- 
respondence in general. 


Not so much a constitutional aversion, as simple neglect 
to realize the importance of manifested feelings, and to 
learn how to show them in letters, probably explains this 
condition. The writer’s observation is that there are few 
letters in which revealed personal feelings won’t help the 
business purpose, while there are numerous situations in 
which an indicated attitude is fundamental handling of 
the letter problem. 


If it isn’t indicated plainly, the letter recipient will try 
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to read personal attitude between the lines. There is 
opportunity in deductions of this sort for many unfor 
tunate mistakes. That is why, when all is said and done 
that the first “ secret ’’ of letter attitudes is so simple. I 
is, Say how you feel. 

Don’t depend on the length of your sentences, or the 
historic origin of your words, or the tone of your letter, 
to reflect accurately how you are feeling. If you are 
friendly, say so. If you are sorry, or pleased, or grate 
ful, or fearful, or hopeful, or astonished, or dismayed, 91 
anything else, and it will help the letter purpose for the 
recipient to know how you are feeling—tell him. 


FRIENDLINESS IN ADJUSTMENTS 


A certain correspondent who prides himsceif on his 
ability to adjust difficult complaints doesn’t take chances. 
A letter which does nothing but discuss a subject in dis- 
pute—containing» no other measure to show how the 
writer personally is feeling—is nearly always highly dan- 
gerous. It is much easier for the recipient 10 picture the 
letter writer as personally antagonistic than as friendly 
and calm. This is true though the latter may be written 
in good-nature and with friendliness. 


“T tell how I feel,’ confided this correspondent. “I 
say something in the first paragraph to correspondents to 
show that I regard them as good friends, and friendly 
toward them as I write. Then I proceed to take issue 
with them with hard facts, if I have to. Often I make the 
adjustment on the basis I set out to. However the mat- 
ter works out, I seldom lose the customer.” | 


This correspondent begins his letters like this: 


I remember well the first order you ever placed with us. It 
amounted to $9.65, and I landed it as a cub on the road for my 
first selling experience. The old gentleman, Mr. Lang, gave the 
order to me. 


Since then we have been good business friends uninterruptedly, 
and I feel sure that we will continue to be. There is no firm 
in the trade whose good-will we prize more highly than’ Lang 
Brothers, or one for whom we would do more. 


In this matter of the boxed-goods complaint, I believe yo 
would want me to talk frankly and fully, and, with your permis- 
sion, I shall. 


We have appreciated your generous orders and your invariable 
prompt payment of bills, and on our part want to do everything 
that we can do meet your wishes. We are sorry a misunder 
standing has arisen, and hasten to make a complete friendly ex 
planation, as our investigation indicates the situation to be. 


A friendly close, such as “ With kindest regards, 
Cordially yours,’ or, “ Cordially yours,” or, “Very 
cordially yours,” may tell the recipient for the writer how 
the latter regards him personally. However, i 
the case of an adjustment letter in which the writer must 
disagree or refuse a request, the psychological 
point for the expression of personal feeling is the firs 
paragraph, before the matter in dispute is gom 
into. Tell a man in the first paragraph that you af 
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friendly toward him, and want to do everything for 
him that you can, and unless he is an exceptional individ- 
ual he will not be personally resentful when you do not 
grant all that perhaps he wishes. 

Saying how you feel, in the first paragraph, has a 

marked effect on the rest of the letter. There may be 
men who can begin a letter with an expression of friend- 
liness in the first paragraph, and be brutally untactful in 
‘the second and third paragraphs, but the writer has never 
‘met them. The result of an initial indication of friend- 
liness is naturally a letter written in a friendly spirit 
straight through. Moreover, it is most apt to sound 
‘friendly to the recipient. The first paragraph is as a 
‘colored glass through which the recipient reads the whole 
letter. 
' A sales letter writer stumbled on this psychology while 
‘composing a letter which he wished to contain the quality 
‘of enthusiasm. He had destroyed one attempt after an- 
other. Finally, beginning a second paragraph, he wrote, 
“T am intensely enthusiastic about this new product.” 
| This seemed to help, and to his surprise the merchant 
for whom the letter was being composed complimented 
him, “ You certainly wrote an enthusiastic letter.” Others 
said the same. 

Announcing his enthusiasm in so many words made it 

easier for the letter writer to show the feeling subse- 
quently in what he wrote. Also, such is the power of 
suggestion, the announcement made it far easier for his 
readers to see enthusiasm in his statements. 
_ Had he written, instead, “ I lack confidence in this,” or 
“T am cheered by the prospect of this,” or, “I can con- 
‘sider this only with amusement,” or, “I am indignant at 
os or, “ I am astonished at this,” it would come easier, 
ereby, to write that which showed lack of confidence, 
amazement, amusement, indignation, or hopefulness. And 
having been told what feeling to look for, readers would 
shave found it, if humanly possible. 


) PutTTING FEELING IN SENTENCES 
| Sentence and paragraph construction indicate feelings. 
In a matter of dispute long sentences are pacifying, sooth- 
‘ing; short sentences are provoking. This is apart from 
their content. An insertion incorporating several facts 

ill be better received expressed in one long sentence 
than cut up and expressed in several. Short, forceful 
sentences are the speech of anger, excitement, invective. 
Long sentences are the speech of calmness and poise. 

' Short, abrupt paragraphs, in a situation where the sug- 
gestion of displeasure or ill-will is a danger, are to be 
avoided. 

Enthusiasm is both forceful and profuse. Picture the 
enthusiastic person giving expression to his feelings. He 
gives you fact after fact of concentrated information. 
He deluges you with statement and opinion. Enthusi- 
asm in the letter is typically associated with wide lines, 
Linote space, long paragraphs, a long letter. It is asso- 
ciated with a great abundance of information, plenty of 
details. A letter writer certainly can so express en- 

usiasm that the reader feels the mental state far more 
easily in a lengthy letter than in a brief one. This ex- 
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plains, the writer believes, why clever “ natural” letter 
writers, notably some of the heads of successful mail- 
order businesses, characteristically write lengthy letters. 
A warm, profuse enthusiasm, which they put on paper, 
is their great personal asset. 

It is possible, deliberately developing skill, to answer 
a high proportion of one’s letters, if they are of an ave- 
rage nature, with one or two sentences. Let the reader 
experiment with the idea. The reference to the received 
letter can be left out—the simple fact you are replying 
shows you got it. Your reply simmers down to an an- 
swer (Yes, or No, or Undecided) anda reason. If you 
are at all practiced you will find you can make your reply 
in a sentence or two, in a great many cases. 

You would hesitate to write so briefly, however, be- 
cause of the effect on the recipient. He would think you 
curt, maybe. He would feel, perhaps, that your short 
reply did not show respect for his proposal or for himself. 

A THREE SENTENCE LETTER 

Many business concerns are wrestling with the prob- 
lem, carrying economy of letter costs as far as they dare. 
Some have discovered what they can do with expressed 
feeling. Here is a sample letter sent out by the corre- 
spondence department of Sears Roebuck & Co. which is a 
fine example. In passing, we might observe that this 
wasn’t written by a correspondent of many years’ ex- 
perience. 

Thank you for returning the shoes that did not fit. 

We are glad to exchange them for you, and have allowed all 
postage you have paid. 

We look forward to better success with your future orders. 

In the first paragraph of this letter we have gratitude, 
indicated by the words, “Thank you.” In the second 
paragraph we have pleasure, registered by the words, 
“We are glad.” In the third paragraph we have hope 
and confidence, indicated by the words, “ We look for- 
ward to better success.” 

It is a three-sentence letter—and not long sentences at 
that—and written rapidly. Yet it is a masterpiece of 
effort to put warmth into intercourse with the customer, 
blotting out the annoyance of shoes which did not fit, and 
strengthening the relationship for the future. 

The correspondent who is not afraid to use such good 
words of feelings as “grateful,” “pleased,” “ glad,” 
“happy,” “thank you,” “cordially,” “friendly,” and 
others, does not find it hard to make the brief letter safe 
for business intercourse. 

The business world realizes that, in early collection 
efforts, an indicated friendly attitude is one of the best 
means to success. Friendliness, manifested, goes well in 
most business letters—it takes the place of the smile and 
handshake of face-to-face dealings. 

One little trick the letter writer can resort to, making 
a different sort of letter, is to use his cleverness to get 
“friend,” or “ friendly,” or some such word—“ cheer- 
fully, say, or “smilingly ’—into the letter. What he 
wants is a word of a social nature. It need have no con- 
nection with the recipient. So long as it is in the letter 
it will warm it up. A sample routine letter will do for a 
laboratory study: 
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“We are able to give instant shipment to B— and T—. 
An order filled up to noon should reach you by afternocn 
of the morrow.” 

This is doubtiess all right, but we want something with 
more warmth. If the question was put to us by the in- 
quirer in person, we would endeavor to answer it p'eas- 
antly. So we set out to get something warm in the letter, 
like this: 

“We are able to make instant shipment of B— and 
T—. An order received up to noon should, with the 
usual co-operation of our good friends of the postoffice 
reach you by the following afternoon.” Or, “We are 
happily able to make instant shipment.” Or, “ The ship- 
ping room boss is all smiles these days, for Friends the 
Shipping Clerks are hitting a 100 per cent stride. We 
can fill instantly B— and T— orders, getting them to you 
within 24 hours of receipt, if received before noon.” 

These are only routine letters, but words of feeling, 
coloring them, make them better business instruments. 
Yes, there are many ways the letter writer can put feeling 
into his letters, with benefit all round. 


How’s Business? 

The trend of domestic trade and industry as re- 
flected in the situation this week, shows continued 
strength. Manufacturing plants are busy, there is no 
unemployment to speak of, and building continues 
active over a wide area. The European situation is 
admittedly serious but in spite of this business men are 
highly optimistic of the future. 

IN THE East 

In New York business may be classed as fair and 
improving. In the crockery and glass trade the out- 
look is good. The seasonal lull which invariably fol- 
lows the holidays is practically over and the trade is 
reporting many buyers in the market and a fair amount 
of orders are being placed. Manufacturers are prepar- 
ing for a good volume of future business, and while 
collections are a little backward, they are improving. 
The demand for seasonable house furnishing goods 
continues active. The retail stores report trade as 
fair and collections fair to good. In Philadelphia, 
trade and industry are fair, retailers buying more goods 
than a year ago, and collections fair. Pittsburgh re- 
ports general business active, steel industry at capa- 
city, all classes of labor in demand at high wages, 
building active and collections fair. Buffalo reports 
retail trade quiet, owing to cold weather and snow, 
outlook for manufacturing favorable and collections 
slow. 

IN THE WEST 

In Chicago retail trade is good, steel buying more 
active, there is a shortage of labor, the car supply is 
improved and collections are good. Cincinnati reports 
retail trade fair, manufacturing and industry active, 
glassware jobbers report business as good but deliv- 
eries slow. Detroit reports retail trade good, auto 
plants running overtime, labor scarce and collections 
good. St. Louis reports retail trade as fair, retailers 


reducing stocks by clearance sales and placing new 
orders for fresh merchandise, building active and col-) 
lections fair. In Milwaukee business is good, manu-, 
facturing plants at about 75 per cent of capacity, 
building active, skilled labor scarce and collections’ 
fair. Omaha reports trade as fair, future business| 
improved and collections fair. | 
IN THE SOUTH 

} 


In Baltimore retail trade is good, sales for this! 
month so far exceeding sales in January, 1922, by 10) 


to 15 per cent, manufacturing and industry active 


and collections fair. Birmingham reports business in 
all lines resuming normal and retail sales are good as 
result of heavy advertising and collections fair. New 
Orleans reports general trade more active, retail trade 
fair and prospects improving. 
On THE PactFic CoASsT 
In San Francisco retail trade is fair, shipping lee 
active, building continues active, manufacturers busy 
and icceone fair. Portland, Ore., reports trade as! 
good, industry active, feeling is optimistic as business 
improves and collections fair. Seattle reports retail 
trade good, manufacturing and industry active, much 
building being done, shipments hampered by car 
shortage which is acute and collections fair. | 


Montgomery Ward Expanding | 

Highly satisfactory business for the year 1922 and : 
most encouraging outlook for 1923 are shown by the sale: 
statement of Montgomery Ward & Co. Sales for the 
month of December were $11,620,202, compared with 
$7,425,126 for the same month in 1921, or an increase of 
56.62 per cent. | 

The total sales for 1922 amounted to $92,474,182, ar 
increase of 21.75 per cent over 1921. The total numbey 
of orders during 1922 was 15,413,842, compared with 
11,471,199 in the previous year, an increase of 34.37 pel 
cent. 

Orders for December and for the calendar year 1924 
were the highest in the company’s history, surpassing 
1919, which was the peak of volume in mail order busi. 
ness in this country. | 

With but one exception during the last year each montl 
showed an increase over the same month in the preceding 
year. The statement gives new evidence of the growing 
prosperity of the agricultural districts. The sales state. 
ment by months follows: i 


Percen 

1921 1922 Increas- 
POUT A LY Tent, bk Mee $5,721,485 $5,594,153 
Bebrttary eee ator eek ee 5,461,849 5,784,685 
March @e480 27.402 ee 7,395,985 8,681,474 
ABELL Ea hinek oo eee eee 6,464,073 7,357,640 
INLAY es oe Poets ae 5,320,858 6,377,076 
INO en beeen eee 6,806,143 8,655,443 
aya vs Suis ee ee 4,329,1664 3,110,163 
PATIOUST LG A Wek oe er ene 5,483,413 5,552,906 
September, i250 ae ee 6,363,455 7,088,684 
October it... ka eee 7,604,031 10,288,916 
November: sack cance ee 7,581,069 11,003,750 
Decemberioces...2 010.9 ne if 425, 126 11,623,292 
Ota) yar ey ed ee $75,956,649 $92,474,182 


*Decrease. 
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Retail Trade and Stocks 


The following table, made up by the Federal Reserve 
Bank of New York, shows the condition of retail trade 
and stocks, mainly of department stores, in November, 
in different districts: 

Stocks end of 

November 


compared with 
Last Previous 


Comparison of net 
sales with corre- 
sponding period 

last year. 


District Nov. July 1 to date year month 
[it AD ri AAs i Pee r 4.0 
o . Vi 1 8&1 1 69 in waht eee, 
Philadelphia ........ Te lal eet Tee Onl ih) ey eo 
formgeland .......... 1 16.3 fe HEN Dee 9 
Riepmond .......... it oy, ii Als) Deal i, PAG 
Su 3:9 Dee ay Syl ies ileal! 
1 16.2 P12 1 Ml 1 14 
SMesOUIS .......-... ie Xoual in MS} pe 2.0 ite Pay 
Mimneapolis ........ pd 4.0 it RH Zag ie 2.4 
PeEESAGHCITY ....65. 5 i Seas} Dele i. ail im St 
Coil) Se 94 me! p 18 n 10.9 a 
San Francisco ...... t 14.5 ie WEEE int AS nv eho 
Waited States* ..... 1 9.0 1 6.0 Dey, in 


*Four hundred and eighty-eight stores reporting. : 
The following stable shows the changes in value of 


cetail trade as reported by the New York Federal 
Reserve Bank, the average monthly value in 1919 being 
‘aken as 100: 


Dept. Mail Chain stores 
stores order 5 & 10 

' 1921 176 4 4 
Ml ee ee ene 102 69 86 
WI ge ee 87 64 92 
a 116 95 121 
a 112 77 111 
dit se co eee ee 111 60 112 
Ls eee 108 62 109 
«wks... 80 49 108 
re 83 56 116 
a 93 72 113 
ee 128 88 141 
De ileal 83 134 
ere... 176 80 241 

) 1922 

i ee ge ee es 87 65 95 
| Se 80 59 101 
Ce. se ee ee 102 84 118 
| a i 77 135 
| oS 114 70) 130 
0 Se ae 106 69 125 
ae... 78 58 126 
BUC © eo sew ac ee oe o's 85 oY) 130 
MED 5... 103 76 136 
re 131 110 057, 
femeier www... wwe ee 127 iS} 152 

The French Glass Industry 
| A report has been received from the French Commer- 


Hal Attaché in Australia stating that French cut-glass 
ond china table sets are but little known in that country, 
xcepting perhaps some richly decorated china from Li- 
moges and a little “ Baccarat” high-class glassware. 
“here seems to be an excellenet demand for medium qual- 
ry goods of this kind, and French firms now propose to 
york the Australian market. Business is also increasing 
he Egypt. The three leading soda works in France are 
ituated at Nancy. They are in the hands of the firm of 
hailey. which thus has a very tight monopoly. During the 
‘ar the proximity of these works, and of the frontiers, 
id not fail to alarm powder manufacturers who use 
da in the production of their explosives. Hence in 
‘ugust, 1917, it was proposed to establish a State soda 
orks. At the commencement of 1918, M. Fabius Hen- 


rion founded the “ Société d’Etudes et de Produits Chim- 
iques,” with a view to exploiting at Mouguerre the salt 
waters on the Briscous concession, in order to manufac- 
ture carbonate of soda by the ammonia process. The 
works commenced operations at the end of 1910, but its 
output (20 to 30 tons daily) is too small to render it eco- 
nomical. As the company’s finances have not enabled 
them to install additional plant, and thus reduce costs of 
production to a minimum, a law is now being considered 
whereby the State will make an advance of about eight 
million francs to enable the plant to be increased. 


China and Pottery in France 
The production of china in France during the month 


of October was normal, writes Consul E. L. Belisle, 
Limoges. The factories were kept busy filling their 
orders and could hardly turn out all that could be sold, 
on account of scarcity of labor. They are not, how- 
ever, running to full capacity, a number of the fac- 
tories having only two-thirds of their pre-war force 
of workers. There has been no change in the rate of 
wages paid and the prices of raw materials have also 
remained stationary. 

Recent exports of china from France to the United 
States have been as follows: August, 821,890 francs; 
September, 1,046,217 francs; October, 1,031,275 francs. 
Exports to other countries show a slight tendency to 
increase, but it is hardly expected that any important 
improvement in this respect can take place under ex- 
isting conditions. 


Germany’s China Trade 

Germany is now considering the possibilities for export- 
ing her porcelain and china to neutral markets. For 
many years past the United States of America have been 
the chief market for German goods of these classes, but 
now greater interest is being devoted since the war to 
European markets, and more especially to the old neutral 
States. This trade tends more and more to be carried 
out through professional exporters. Holland, thanks to 
its high rate of exchange, seems to afford very attractive 
prospects for trade, and doubtless orders would be good 
were it not that this country is also suffering from an 
economic crisis. Formerly Holland used to assist largely 
in spreading German goods all over the world, but at 
present German exporters feel that there is no longer 
any need to have recourse to this roundabout way; con- 
sequently, the absorptive power of the Netherlands has 
considerably fallen off of late. 

In Scandinavia the high rate of the kronor has merely 
proved a golden chain for these three countries. Norway 
is just passing through a very difficult economic crisis; in 
Sweden the fall in the prices of raw materials has re- 
duced her purchasing power for some time past; Sweden 
has now passed through this crisis. As regards the Baltic 
Provinces and Finland, these are markets of great im- 
portance for the German producer, as they are the door- 
way to the great Russian market, where available lots of 
goods are now in urgent request. Due to the rise in the 
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exchange rate of the Finnish mark, and in spite of the 
high Customs duties, Finland could be an excellent cus- 
tomer to Germany, who so far only exports there two- 
fifths of the goods which she imports from that country. 

All these countries are heavy buyers of finished Ger- 
man china, porcelain and crockeryware and also, al- 
though it should not be necessary, Germany imports there- 
from some raw materials, such, for instance, as Nor- 
wegian feldspar, either alone or mixed with German 
feldspar. Ceramic articles of good quality are freely im- 
ported by these northern countries, and, despite active 
English competition, Germany still rules the roost. In 
Switzerland the demand for china is good, but the trade 
is very badly organized, to the great detriment of Ger- 
man manufacturers. Switzerland is a ready buyer of 
German crockery and chinaware, for which there is now 
a big demand. The same remarks apply to electro-tech- 
nical chinaware; artistic and high-class china does not 
interest this market very much. Still, judging from 
various reports and information collected, Germany is 
of opinion that it would be profitable to try and push 
trade with Switzerland. The stoneware industry is still 
well occupied as a result of considerable orders from 
home and abroad. 


Germany Increases Tax on Glassware 
Owing to a decision of the Office for the control of 
Foreign Trade in Glassware, all goods sold to foreign 
travellers will be subjected to an additional tax of 150 
per cent. At the moment of writing we learn that the 
German glass syndicates have again increased prices from 
30 per cent to 50 per cent throughout the country. 


British Industries Fair Opens Feb. 19 

The ninth annual British Industries Fair will hold its 
double opening at London and Birmingham, England, on 
February 19 and will remain open this year until March 
2. The London section, organized by the Department of 
Overseas Trade, will be housed in the White City ; that of 
Birmingham, organized by the municipality and the Bir- 
mingham Chamber of Commerce, with the support and 
under the auspices of the Board of Trade, will be held 
at the Castle Bromwich Airdrome. 

In each case the entire show is under a single roof, a 
special inducement held out to buyers as reducing the 
expenditure of their time and labor to a minimum. Ad- 
mission to the trade fair is limited to trade buyers and 
crowds of sightseers cannot hamper the expeditious 
transaction of business in any way. 


Sears Roebuck Net for 1922 Over Five Million 

Sears Roebuck & Co., for the year ended Dec. 31, 1922, 
reports gross sales of $182,165;824, against $178,014,981 
in the previous year. Net income for the year, after all 
expenses and provisions for the employes’ saving and 
profit-sharing system amounted to $5,435,108, which after 
allowing for preferred dividends was equal to $4.88 a 
share earned on the $100,000,000 common stock outstand- 
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ing. In the year 1921, the company reported a deficit o 
$16,435,409 before dividend payments. | 

The annual statement to stockholders carries no re 
marks on the year’s operations by any of the officials o| 
the company. The consolidated balance sheet on Dec 
31, 1922, shows a profit and loss surplus o!| 
$6,621,587 against a surplus of $1,745,607 at the closi 
of the previous year. Net current assets amounte, 
to $86,289,320, against $109,078,143 at the end of 1921) 
and net current liabilities of $15,463,445, agains 
$37,156,652, leaving net working capital of $70,825, 87 
against $71,921,401 the year before. 


Wanamaker Estate Goes to Family 
The will of the late John Wanamaker, filed for pre 
bate January 109, leaves the bulk of his estate to mem 
bers of the Wanamaker family and provides substan 
tial sums for religious purposes and for charity. Ml 
Wanamaker died December 12. 
The petition for probate states that the estate i 
valued at $400,000 and upward. A statement issue! 
by the Wanamaker counsel said this “is simply a nom 
inal figure for the purpose of fixing preliminary fee 
for the Register of Wills.” 
The text of the will was not made public, but | 
statement summarizing its contents was given out D. 
counsel. It stated that substantial provisions wer 
made for Mrs. Wanamaker but they fell as she diel 
before her husband. The statement said that “M_ 
Wanamaker several years ago disposed of a large pai 
of his estate by gift to his beneficiaries. Large trus| 
were created for the benefit of his daughters, Mr. 
Barclay H. Warburton and Mrs. Norman MacLeoi 
while the entire capital stock of his mercantile co! 
porations in Philadelphia and New York was tran: 
ferred to his son, Rodman, who succeeds his father ¢ 
president of both corporations.” | 
Part of Mr. Wanamaker’s large holdings in Phil 
delphia real estate, including the Wanamaker stoi 
building, were made part of the store organization an 
are owned by the corporation, John Wanamaker, Phi 
adelphia. 
Trust provisions of $1,000,000 were made to each « 
the two daughters, this being in addition to the tru; 
fund Mr. Wanamaker created for their benefit durin 
his lifetime. 


Earlier Toy Buying Expected 

In view of their unsatisfactory experience last yea 
retailers are expected to place earlier orders for a lar. 
part of their toy requirements. Manufacturers who hav 
sounded out the trade believe they will have a betti 
chance this year to plan their factory schedule ahead thz 
was the case in 1922. Much is expected to be accor 
plished in this direction at the toy fair to be held at tl 
Hotels Breslin and Imperial from Feb. 4 to March 1 
More than 200 exhibitors will display their lines at th 
time, said F. D. Dodge, Secretary of the Toy Manufa 
turers’ Association, recently. Prices of lines in tl” 
larger number of instances have not been made as yet, | 


lo Direct Future Pittsburgh Show 


Newly Formed Organization Meets to 
Perfect Plans for Bigger Exhibit in 1924 


MUTT ULLAL LLLOLLLGEEUUTUAA ICO LUOA DOO LO ODEO POH OOP 


T a meeting of the recently formed Associated 
A Glass & Pottery Manufacturers, Inc., held at the 

Fort Pitt Hotel, January 18, it was agreed to set 
March 6, as the date when the charter will close for mem- 
bership. This new association will hereafter have com- 
plete charge of the annual glass and pottery exposition in 
Pittsburgh, Pa. 


Charles H. West, of the Westmoreland Glass Co., pres- 
ident of the new organization, presided at the last special 
meeting, at which time committees were appointed to take 
up details to be worked out before a charter is applied 
zor. hese are: 


Finance—W. E. Wells, of the Homer Laughlin China 
Co., East Liverpool, O., chairman; George S. Brush, of 
the Brush, McCoy Pottery Co., Zanesville, O., and Harry 
B. Duncan, of the Duncan, Miller Glass Co., Washing- 
ton, Pa. 


Hotel—Kirk Bryce, of Bryce Bros. Co., Mt. Pleasant, 
Pa., chairman; Charles C. Ashbaugh, of West End Pot- 
tery Co., East Liverpool, O., and D. Harry Cushwa, of 
United States Glass Co., Pittsburgh, Pa. 


Membership—Charles L. Sebring, Sebring Pottery 
Co., Sebring, O., chairman; W. C. McCartney, Cambridge 
Glass Co., Cambridge, O., and Harry A. Ross, of Pitts- 
burgh Lamp, Brass & Glass Co., Pittsburgh, Pa. 


Publicity—D. H. Cushwa, United States Glass Co., 
Pittsburgh, Pa., chairman; F. I. Simmers, Hall China Co., 
East Liverpool, O., and T. Clarence Heisey, of Heisey 
Glass Co., Newark, O. 


Membership fee has been placed at $50, but after the 
charter closes March 6, it has been proposed that this be 
increased to $100 per firm. 


Reservations for display space at the 1924 Glass and 
Pottery Exposition will hereafter be made through the 
secretary of the Associated Glass & Pottery Manufac- 
turers, Inc. A number of sleeping rooms are also to be 
placed at the exclusive disposal of the members for the 
use of buyers next season, so that when buyers do visit 
the market there will be no necessity for buyers to wait 
on a room when they reach the market. 


It has also been proposed that a complete arrival list, 
of buyers be maintained next season. The initial plan 
started this season was worth while, but there is much 
room for improvement. Manufacturers and salesmen 
will co-operate to keep this list “ up-to-the-minute ” next 
season. 


At the March meeting, everything in detail relative to 
the organization plans will have been worked out. The 


matter of applying for a charter has been left with Mr. 
West. 


Although the membership fee has been placed at $50 
per annum per firm, it has been made plain that any sur- 
plus remaining after the close of the year will serve to 
reduce the membership assessment during 1924. The 
organization is strictly co-operative and non-profit, its 
design being solely to boost the Pittsburgh glass and East 
Liverpool dinnerware market during the January buying 
season. It is because of this fact that the East Liverpool 
dinnerware manufacturers are taking such an interest in 
the plan. 


Hazel-Atlas Glass Co., Wheeling, W. Va.; United States Glass 
Co., Pittsburgh, Pa.; New Martinsville Glass Mfg. Co., New Mar- 
tinsville, W. Va.; the Homer-Laughlin China Co., Newell, W. Va.; 
the Bryce Bros. Co., Mt. Pleasant, Pa.; the Cambridge Glass Co., 
Cambridge, O.; the Taylor, Smith & Taylor Co., East Liverpool; 
Westmoreland Specialty Co., Grapeville, Pa.; Lancaster Glass 
Co., Lancaster, O.; Indiana Glass Co., Dunkirk, Ind.; Diamond 
Glassware Co., Indiana, Pa.; the Hall China Co., East Liverpool, 
O.; the Brush-McCoy Pottery Co., Zanesville, O.; the Vodrey Pot- 
tery Co., East Liverpool; the Mayer China Co., Beaver Falls, Pa. ; 
the West End Pottery Co., East Liverpool, O.; Fenton Art Glass 
Co., Williamstown, W. Va.; the Lippincott Glass Co., Alexandria, 
Ind.; the Belmont Tumbler Co., Bellaire, O.; the Maryland Glass 
Co., Cumberland, Md.; the Dunbar Flint Glass Co., Dunbar, W. 
Va.; Canonsburg Pottery Co., Canonsburg, Pa.; H. Northwood 
Co., Wheeling, W. Va.; A. E. Hull Pottery Co., Zanesville; D. N. 
McNicol Pottery Co., Clarksburg, W. Va.; Co-Operative Flint 
Glass Co., Beaver Falls, Pa.; L. E. Smith Glass Co., Mt. Pleasant, 
Pa.; T. A. McNicol Pottery Co., East Liverpool, O.; Bartlett- 
Collins Glass Co., Sapulpa, Okla.; Monongah Glass Co., Fair- 
mont, W. Va.; Consolidated Lamp & Glass Co., Coraopolis, Pa.; 
Economy Tumbler Co., Morgantown, W. Va.; National China 
Co., Salineville, O.; the Duncan & Miller Glass Co., Washington, 
Pa.; Jeannette Glass Co., Jeannette, Pa.; Sebring Pottery Co., 
Sebring, O.; Sherwood Bros. Co., New Brighton, Pa.; Paden City 
Pottery Co., Paden City, W. Va. 


Italy’s Trade With U. S. 


Owing to the fact that the general industrial crisis, 
beginning in 1920 in other countries spread to Italy, many 
factories were obliged to shut down in 1921. Another 
big factor in the ceramic industries in Italy was the severe 
competition of German, and Czechoslovakia, which coun- 
tries, by reason of their weaker exchange, were able to 
place their goods on the Italian market at extremely low 
prices. From July to December, 1921, Italy’s imports of 
earthenware totaled 18,737,120 lire, imports of glass and 
crystal 37,999,225 lire. Exports of earthenware for the 
same period amounted to 6,002,528 lire and exports of 
glass and crystal 14,013,794 lire. 


Peru’s Crockery and Glassware Trade 
During the year 1919 the value of Peru’s imports of 
china and china manufactures totaled $355,603 and $387,- 
976 in 1920. Glass and glassware imports for 1919 were 
$644,949 and $762,654 for the year 1920. 


Twenty-one 


[N TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


week is Eugene F. Loge, who is here on his first 

buying trip since he assumed his duties as buyer 
for the Leopold Adler store, Savannah, Ga., early in No- 
vember. He is enjoying an excellent business in his de- 
partments and from present prospects anticipates a big 
year. He expects to leave for home on Saturday. 


\ WELCOME visitor in the New York market this 


Carl Meyer and Jos. Levy of the Lewis & Neblett Co., 
Cincinnati, O., after visiting the Pittsburgh Exhibit last 
week arrived in New York on Monday to spend the week 
here placing orders. 


The growth of their business has twice before, during 
the past year, necessitated David L. and Charles L. Wise, 
manufacturers’ representatives, 10 West 23rd St., ac- 
quiring more room. They have again added to their space 
by signing a lease from May 1, next, for the entire fourth 
floor of the building, part of which is now occupied by 
them. es ae 


John Hawthorn, formerly buyer for the John Wana- 
maker stores, returned to New York last Tuesday after 
spending several months on a trip to California. 


Max Strensch, with Koscherak Bros., sailed last 
Saturday aboard the Amerika for a ten weeks’ buying 
trip abroad which will take him to Holland, Czecho- 
Slovakia and Italy. 

Chris Hauser, of the Paul A. Straub & Co. sales 
force, leaves the middle of next week for Chicago, to 
prepare his exhibit for the opening of the show at the 
Congress Hotel on February 5th. 

Henry Benedikt, the well known manufacturers’ rep- 
resentative and his brother, Wm. G. Benedikt, mer- 
chandise manager of the china, glassware, lamp and 
housefurnishing departments of the L. Bamberger 
store, Newark, N. J., both of whom were taken ill dur- 
ing their stay at the Pittsburgh Exhibit were able to 
make the trip back to New York last Friday after hav- 
ing been confined to their beds at the Wm. Penn Hotel 
for a week. Both suffered from attacks of influenza, 
which is more or less prevalent in that section of the 
country. 

George Unger started on Monday for a two weeks’ trip 
through New York State to call on the trade with the 
East Liverpool Potteries Co. line represented in the local 
market by his father, Edward A. Unger, with whom he 
is associated. 
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“ Billy ’ Lynch at the Imperial 

William C. Lynch, vice-president of The Taylor, Smith 
& Taylor Co., East Liverpool, O., who also occasionally 
does some selling for the concern, is showing his line of 
dinnerware in room 241 of the Hotel Imperial, where he 
will remain until February 1st, when he departs to take 
up his abode from February 5th to 17th at the Palmer 
House. Chicago. 


To Show Knowles Line at McAlpin 

“ Billy ” Tickell, traveling representative for the Edwin 
M. Knowles China Co., East Liverpool, O., will open up 
at the McAlpin Hotel with the factory’s line on February 
5th for a two weeks’ stay. This gives the local, as well 
as the visiting buyers an opportunity of viewing the con- 
cern’s 1923 line of samples, which includes a very attrac- 
tive selection of patterns. 


The Langs Plan Active Year 

The well known traveling representatives for the Kin- 
ney & Levan Co. of Cleveland, O., Watson W. Lang and 
F. A. H. Lang, have planned an active sales campaign 
for 1923, which opened with an excellent business at the 
Pittsburgh Exhibit. In connection with the regular Kin- 
ney & Levan lines of dinnerware, fancy china, art pottery, 
glassware, etc., they will also show the metal lamp and 
decorated shade line of the Consolidated Lamp & Glass 
Co., Coraoplis, Pa., and the line of light cut glassware 
made by the Harper J. Ransburg factory, Indianapolis. 
The Messrs. Lang cover territory in Western Ohio, Penn- 
sylvania, Virginia, West Virginia, Maryland and North 
and Scuth Carolina. 


Hamilton To Represent Lancaster Line 

T. \W. Hamilhon, the well known manufacturers’ rep- 
resentative, 139 Fifth Avenue, has been appointed New 
York representative for the Lancaster Glass Co., Lane 
caster, O., whose line of samples are now on view at his 
salesroom at the above address. 

Haviland Will Filed 

Application for the probate here of the will of Charles 
Miller Haviland who died March 15 last at Limoges, 
France, has been filed. The petition shows that Mr. 
Haviland had an estate of $100,000 abroad and $5,074 in 
New York. His will gave his account with Haviland & 
Co. and his personal estate to provide an income of 36,000 
francs for Eugenie Hulat, but she has since died. The 
Haviland estate now goes to his sons, George, John and 
Paul Haviland, all living abroad, and to four grand- 
children. 
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“Tom ” Neely To Open Another Store 


Thos. A. Neely, one of the best known buyers in the 
trade, who resigned his position about a year ago with 
the Strouss-Hirshberg Co., Youngstown, O., to open 
a china, glassware and gift shop store in Youngstown, 
has made such a splendid success of the venture that 
he will open another store at Warren, O. about the 
middle of February. 


Branch Tariff Office Opened 
The New York branch office of the United States Tariff 
Commission was opened in the Custom House, Room 503, 
January 22, with Frederick L. Koch in charge. The 


office here of the tariff body has been renovated, new 


furniture installed and everything put in readiness for the 
formal opening today. 

The work of the New York office, while not yet clearly 
defined, will relate principally to investigations and the 
compilation of data required by the commissioners in 
Washington. Applications may be filed with the New 
York office, but this, it was explained, will prove of no 
advantage as all applications will be forwarded to the 
Washington headquarters. It was further intimated that 


attorneys and others who seek to “ argue”’ cases involv- 


ing duty increase and decrease requests before the New 
York agents will also waste their time as all hearings, 
unless specifically provided for, will be held in Wash- 
ington. 


Tariff Hearings to Start Soon 
Hearings by the Tariff Commission may be started 


during the first part of February, the commission has 


announced. The commission’s investigations, it was ex: 
plained, are being confined mainly to the study of produc- 
tion costs in this country, as the lack of funds is limiting 
the foreign work of the organization. With only $150,000 


to spend until the end of the fiscal year it was contended 


that the commission could not undertake any extensive 
investigations into the production costs of commodities. 

Moreover, it was asserted that investigations in foreign 
fields will have to be confined mainly to the determination 
of production costs by extraneous evidence such as prices 


, - . 
and wages, as few German, French or other foreign man- 


ufacturers will open their books to the commission’s 


representatives. 


| OBITUARY 

| William C. King 

_ Announcement of the death of William C. King, one 
of the pioneer glass manufacturers and for years a prom- 
inent figure in the glassware industry, will be received 
with profound sorrow by the trade, for his friends in the 
trade were legion. Mr. King, who died at his home in 
eh on Tuesday night, January 23rd, from a com- 
plication of diseases resultant from his advanced years, 
had been ill for several weeks. He was born in Pitts- 
burgh eighty-three years ago and had practically been 
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He was considered 
one of the best versed men in the industry and his advice 


brought up in the glassware business. 


was often sought on problems of manufacture. He 
started in the business as a boy with the Johnson King Co., 
of which his father was the head, later becoming one af 
the firm in 1856, when the name of the concern wus 
changed to King Son & Co., and still later to the King 
Glass Co. In 1892, when the United States Glass Co. 
was organized, the King Factory, which is now known 
as the concern’s factory K, was sold to them and Mr. 
King, who was one of the organizers of the company, 
was made treasurer of the concern, a position which he 
held, up to his retirement from business ten years ago. 
Co-ineident with his retirement from this position, he 
also resigned from the directorship of several banks and 
other concerns in which he was interested. He is sur- 
vive by a widow and one son, Wm. C. King, Jr., also a 
niece and two nephews, one of which is D. King Irwin, 
the well-known manufacturers’ agent. Immediately upon 
receipt of the news of his uncle’s death, Mr. Irwin left for 
Pittsburgh to attend the funeral as did also Ed. Craig, 
manager of the New York office of the United States 
Glass Co. 


John C. Roop 

Many friends in the trade will learn with great regret 
of the passing of John C. Roop, of the well-known firm of 
manufacturers’ representatives, Peacock and Roop, 1007 
Filbert St., Philadelphia, Pa., which occurred at his home 
in that city on January 13, following a long illness. 
Through his many years of association with the glass 
business, Mr. Roop had become widely known in the 
trade and was well liked by everyone with whom he came 
in contact. In 1907, Mr. Roop, who prior to that time, 
had been connected with Wright Tyndale & Van Roden, 
Philadelphia, formed a partnership with Frederick O. 
Peacock to go into the manufacturers’ agency business. 
And the firm which has represented some of the best- 
known glass factories in the business, has been at the 
same address, 1007 Filbert St., ever since it was estab- 
lished fifteen years ago. Mr. Roop’s experience in the 
glassware business also included a connection of a few 
years with the National Glass Co., which was dissolved 
a number of years ago, having traveled for the company 
through the state of Pennsylvania. Mr. Roop is survived 
by a widow, an aged mother, a brother and a sister. 


James J. McCarty 


James J. McCarty, widely known in the trade through 
his association for sixteen years as salesman for Gillinder 
& Sons, Philadelphia, Pa., died at the home of his brother, 
Dayton, Ohio, at the age of 42 years on Thursday, Jan- 
uary 18th from blood poisoning following a slight opera- 
tion the latter part of December. Up to that time he had 
attended to his duties with the Gillinder concern as usual. 
Most of the time of his connection with the Gillinder 
factory had been spent as traveling representative for the 
middle west, where he enjoyed great popularity with the 
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trade, in fact, he was possessed of an engaging personality 
that readily made friends for him wherever he went. For 
a time he was connected with the New York office of the 
concern, as assistant to Chas. Kerr, who was then the 
company’s local manager and while here made many warm 
friends. Mr. McCarty’s funeral was held at St. Augus- 
tine’s Church, Brooklyn, last Monday morning, where 
mass was celebrated by his uncle, the Rt. Rev. Sgr. 
McCarty. Burial was in the Holy Cross Cemetery, 
Brooklyn. A. Gillinder, Howard S. Beatty and Leslie 
Grant, of the factory in Philadelphia, and Paul L. Zoell- 
ner, manager of the concern’s New York office attended 
the funeral. Mr. McCarty leaves a widow, three brothers 
and one sister. 


Leon Gerstenfeid 

Many in the trade will be surprised and greatly shocked 
to learn of the death of Leon Gerstenfeld, a member of 
the concern of the West Philadelphia Cut Glass Co., 
Philadelphia, Pa., which occurred on Monday at the Ft. 
Pitt Hotel, Pittsburgh, after only a four days’ illness from 
pneumonia. Mr. Gerstenfeld had been at the hotel during 
the show in charge of the concern’s exhibit and was taken 
ill there last Thursday. The doctor at first pronounced 
it a mild case and thought by careful nursing he would 
recover, but he grew steadily worse until the end came. 
He was about 28 years of age. 


Namm Estate Appraised at $269,695 

The estate of Adolph I. Namm, founder of the busi- 
ness of A. 1. Namm & Son in Brooklyn, who died Oct. 20, 
1920, in Manhattan, was appraised yesterday at $269,695. 
The report shows that the chief asset of the estate was 
a note for $250,000 made by A. I. Namm & Son in 1919, 
on which $268,333 was due when he died. The report 
shows that in 1915 he retired from business and trans- 
ferred his property to his wife, Mrs. Cecelia Namm, under 
an agreement by which she was to support him and her 
household, assume a mortgage for $250,000, and make a 
note for $250,000. 

Mr. Namm gave $42,306 each to his wife and children, 
Benjamin, Estelle Namm and Rose Baum. He gave $10,- 
000 to his son-in-law, Edgar A. Baum, and $5,000 to his 
brother George. The Brooklyn Federation of Jewish 
Charities got $10,000 and $1,000 each went to eleven other 
Brooklyn charities. 


Statue for John Wanamaker Planned 

A statue of John Wanamaker, to cost $50,000, will be 
erected on the east side of City Hall Plaza, Philadelphia, 
as a memorial to the merchant. This was decided today 
at a meeting in the office of Mayor Moore. That the 
memorial may be a tribute of the people it was decided 
that contributions would be sought from persons in all 
walks of life and from the children of the public 
schools. 

The statue will face the Wanamaker store and will be 
carved by John P. B. Sinkler, architect. The suggestion 
that a statue be erected as a memorial was made by Judge 
McDevitt and was adopted unanimously by the committee. 
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Buyers in New York 
JANUARY 18, 1923. 


Miss E. Bristow, toys, R. H. White Co., Boston, Mass., 225 
Fifth Avenue. 

_J. Buchanan, toys, Buchanan & Brown, Lancaster, Pa., Mar- 
tinique. 

A. A. Blankenmeister, china, glass and lamps, B. Nugent, & 
Bros. D. G. Co., St. Louis, Mo., Affiliated Stores, 1372 Broadway. 

R. J. Miedel, toys, Geo. M. Snook Co., Wheeling, W. Va., Im- 
perial. 

JANUARY 19, 1923. 


W. B. Shockley, toys and housefurnishings, J. B. Ivey & Co., 
Charlotte, N. C., Pennsylvania. 

W.-M. Sporborg, mdse. mer. all departments, D. B. Loveman & 
Co., Chattanooga, Tenn., Baer & Lilienthal, 1150 Broadway. 

J. H. Schoenberg, toys, Rothschild Co., Chicago, Ill., 448 Fourth 
Avenue. 

A. Mendel, mdse. mgr., Mendel’s Inc., New Haven, Conn., Baer 
& Lilienthal, 1150 Broadway. 

F. S. Maxon, housefurnishings, Kerr D. G. Co., Oklahoma City, 
Okla., John M. Biggins, 319 Seventh Avenue. 

Mr. Hellenthal, housefurnishings and toys, Bon Marche, Seat- 
tle, Wash., Retail Research, 225 Fifth Avenue. 


JANUARY 20, 1923. 


Mr. Olmstead and Mr. Campbell, lamps, Wm. Hengerer & Co., 
Buffalo, N. Y., 16 West 39th Street. 
Z E. D. Stauffer, toys, May Co., Cleveland, Ohio, 37 West 26th 

Liects 

E. W. Cruickshank, housefurnishings, Strawbridge & Clothier, 
Philadelphia, Pa., 230 Fifth Avenue. 

G. Salisbury, china, Wallace & Co., Schenectady, N. Y., Park 
Avenue Hotel. 


W. B. Shockley, housefurnishings, J. B. Ivey & Co., Charlotte, 


N. C., Pennsylvania. 


Mrs. Heller, lamp shades, Rike-Kumler Co., Dayton, Ohio, 


Retail Research, 225 Fifth Avenue. 
JANUARY: 22, 1923. 


G. C. Brunson, china and glassware, Chamberlain, Johnson, 
DuBose, Atlanta, Ga., 56 West 35th Street (Wm. Van Buren.) 

W. M. Benesch, housefurnishings, L. Benesch & Sons, Balti- 
more, Md., Claridge. 

A. B. Weil, art and gift shop goods, Burger D. G. Co., Birming- 
ham, Ala., 352 Fourth Avenue, Kirby & Fischer. 

W. Lawrence, housefurnishings, Killian Co., Cedar Rapids, 
Iowa, 105 Grand Street (Jay Co.) 

C. C. Cessna, dinningroom supplies, Harned-Von Mauer, Dav- 
enport, Iowa, 23 East 26th Street (Mdse. Reporting Co.) 

R. L. Mims, toys, Monnig D. G. Co., Fort Worth, Texas, Bristol. 

H. Gernsbacher, housefurnishings, Gernsbacher Bros., Fort 
Worth, Texas, Breslin. 

E. S. Beebe, toys, J. W. Robinson Co., Los Angeles, Cal., 303 
Fifth Avenue. 


D. Gradwohl, toys, Raphael Weil & Co., San Francisco, Cal., 15 


East 26th Street, Latham. 

G. M. Hearne, Jr., housefurnishings, Hearne D. G. Co., Shreve- 
port, La., 333 Seventh Avenue (J. M. Biggins.) 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 Seventh Avenue, Room 1701. 

R. Kaufman, art goods, Z. L. White Co., Columbus, Ohio, 171 
Madison Avenue. 

G. A. Effroymson, mdse. manager, H. P. Wasson Co., In- 
dianapolis, Ind., Littman & Storch, 120 West 32nd Street. 

A. Mendel, general mdse., Mendel’s Inc., New Haven, Conn., 
care Baer & Lilienthal, 1150 Broadway. 


JANUARY 24, 1923 


H. T. Dennis, housefurnishings and toys, Becker, Ryan & Co., 
Chicago, Ill., Imperial. 

C. Mesh, dolls, Cincinnati Mdse. Co., Cincinnati, Ohio, Grand. 

S. Mendel, mdse. manager, Mendel’s, Inc., New Haven, Conn., 
care Baer & Lilienthal, 1150 Broadway. 


H. J. Finney, gift shop goods, Clarke & Co., Peoria, Ill., Prince 


George. 

Miss H. L. Spinning, dolls, D. M. Read Co., Bridgeport, Conn., 
404 Fourth Ave., care D. G. Alliance. 

Mrs. W. A. Mueller, art goods, Sanger Bros., Dallas, Texas, 
19 East 24th St. 

Mrs. E. J. Wightman, lamps and art goods, Pat Yo Gift Shop, 
Long Beach, Calif., McAlpin. 

E. M. Luther, housefurnishings, 
Memphis, Tenn., 116 West 32nd St. 

G. Taylor, toys, Albert Steinfeld & Co., Tucson, Ariz., 105 
Grand St. 

J. J. Reardon, housefurnishings and toys, McAuslan & Wake- 
lin Co., Holyoke, Mass., Martinique. 


B. Lowenstein & Bro., 
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for the Second Annual oa. 
Exhibit of Glass, Pottery, Lamps and Housefurnishings 
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Strong Organization Backs Chicago Show 


Prominent Men in Trade Co-Operating to | 
Make Big and Attractive Event This Year 


PEEVOULUOALURA UDOT OLOALLCARECOEECEAUCOOTOOHTUOOTLLOAOUOTOOHIIUOONUOOTIUNYTUOV0U 


T has been said, and with some justification, that the 
Chicago Association and the Chicago exhibit owe 
their existence to various enterprises in Cleveland, 
Ohio. This is true, inasmuch as Cleveland, early in 1922 
planned to move the Pittsburgh exhibit of Glass and Pot- 
tery to their city. When Cleveland made this attempt 
they merely gave the idea to members of the Chicago 
trade, who immediately set to work either to bring the 
Pittsburgh show to Chicago each year or to organize an 
association for holding a separate exhibit in this city. 
Delving a little into the history of the Chicago organ- 
ization we find that the prime movers included Frank B. 
Tinker, manufacturers’ agent, John Ling, buyer, and John 
Bowman, of The Chicago Association of Commerce. 
These men, after comparing notes, called together about 


ten members of the Chicago trade to discuss the possi- 


r = 


John F. Bowman, President 


bilities of holding such an exhibit in this city. One meet- 
ing lead to another until a permanent organization was 
formed, the main purpose of which was to give Chicago 
the greatest exhibit of Glass, Pottery, and Lamps ever 
held. This they accomplished the first year, much to the 
credit of the Chicago trade, and more especially to the 
credit of the men who were directing the affairs of the 
association. 

The organization behind this year’s show at the Con- 
gress Hotel does not differ materially from the one which 
brought about the first Chicago show. In fact the officers 
and directors are practically the same. John F. Bowman 
was re-elected to the presidency of the association be- 
cause of his ability to organize and to get things done, 
and also because of his experience as chairman of the 
Convention Bureau of the Association of Commerce. Mr. 
Bowman is a man of wide vision and considerable ability, 
and it is probably a fortunate thing for the Chicago Asso- 
ciation that they selected a man, who is neither a buyer 
nor a seller, for their leader. 

Henry Von Hagel, who is buyer for Sears, Roebuck 


Twenty-six 


Henry Von Hagel, 


& Co., is vice-president for the second year. Mr. Vor 
Hagel has been an active worker in association matter; 
and has directed the meetings of the Chicago Associatior 
on various occasions during the absence of Mr. Bowman 

Earl W. Newton, manufacturers’ agent, succeedé¢ 
Walter B. Andrews this year, as treasurer. Ira A. Jones 
succeeded Jerome W. Power as secretary. 

The Chicago Association has held meetings semi 
monthiy for a year, during which time they have beer 
evolving ways and means of giving the buyers a biggei 
and better service during the second Chicago exhibit. The 
association is incorporated, not for profit, and its sole 
ambition is to make Chicago the biggest market in the 
world for glass, lamps, pottery and house furnishings, 
The early achievements of the association indicate that 
they are rapidly fulfilling their aims. 


Vice-President 


Ira A. Jones, Secretary 


The work of the association has been divided into com- 
mittecs with leaders in the trade as chairmen. The fol- 
lowing are the committees which have been working on 
the 1923 exhibit. Iach committee has reported progress 
at the various meetings of the association and now as the 
time draws near for the big Show the work of these com- 
mittees has been rounded into shape and completed. 


The committees are: 


EXECUTIVE ComMiTTEE—John H. Ling, chairman; John 
F. Bowman, Chicago Assn. of Commerce; A. C. Dixon, 
Butler Bros.; Oscar W. Eckland, Central Cut Glass} 
Ki tod san OE Foster, Jewel Tea Co.; Ira A. Jones, Ira! 

Bone: Co.; E. M. Meder, Rican Representative; 
S J. Natkin, ie Fair; Earl W. Newton, E. W. New- 
ton & Associates; Chas. L. Patterson, Carson, Pirie, 
Scott & Co.; C. W. Reasner, Kelly & Reasner; Henry 
Von Hagel, Sears, Roebuck & Co. 


*. M. Meder, chairman, Fac- 


tory Representative; Martin Carlstein, Martins Mer- 


(Continued on page 40) 
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All Set for Greater Chicago Exhibit 


Second Annual Exhibit of Glass, Pottery, Lamps 
and Housefurnishings Promises to Be Best Ever 


IUUUTERLUUVRRUULOOAOLUGTUUUOALUOVAAULOHTUOLAILOLEHY CUOLLLCOOLUCLOTELOGE LU 


HICAGO’S second glass, pottery, lamp and house- 
furn:shing exhibit will open for the buyers of the 
country on February 5, at the Congress Hotel. 

The exhibit will rival that of a year ago, held at the 
Morrison Hotel, and will probably prove to be an even 
greater event for buyers and manufacturers from all 
parts of the country. 

All details and arrangements have been worked out for 
the convenience of both the buyer and the exhibitor, and 
it now only remains for the gates to be thrown open early 
next month. 

According to the latest information received from the 
Association, a total of 
two hundred and fifty 
concerns have reserved 


three hundred rooms at 
the Congress Hotel. The 
house is filled to capac- 
ity as far as the exhibi- 
fers are concerned. 
Seven floors of the big 
Annex at the Congress 
Hotel have been turned 
over to the Chicago As- 
sociation for this mam- 
moth merchandise fair. 

This is an event that 
no buyer of glass, pot- 
tery, lamps or house- 
furnishings can afford 
to miss, for here under 
one roof he will have 
assembled for his in- 


Courtesy Lewis J. Schanz 
Congress Hotel, where the “ Greater Chicago Show™” will be held 


locate the floors showing these lines and inspect the 
various samples. 

This is Chicago’s second big show, and judging from 
the success of the first event, which was more or less 
of an experiment, there is every assurance that this year’s 
event will surpass that of a year ago in the number of 
buyers attending as well as the volume of business trans- 
acted. 

The Congress Hotel, situated on the famous Michigan 
Boulevard, overlooking Grant Park and Lake Michigan, 
was selected for this year’s show by the Chicago Associa- 
tion because of the service guaranteed by the manage- 
ment of the hotel. An- 
other feature considered 
was the fact that the 
rooms of the Congress 
are much larger than the 
average hotel, this per- 
mitting a better display 
of merchandise. 

The Congress Hotel is 
only a few minutes’ walk 
from the big State Street 
It will 
be convenient for buyers 


Ws 
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business section. 


who wish to study State 


Street methods while 
visiting the Chicago 
Show. The Chicago As- 
sociation could probably 
have picked no better lo- 
cation. 

Elaborate prepara- 


spection hundreds cf 


tions have been made to 


lines from the most re- 
liable manufacturers of 
the country. 

The floors are arran- 
ged in such a manner 
that the glassware ex- 
hibits are centered on 
one or two floors and the 
same scheme is worked 
out for the pottery, 
house furnishings and 
lamp lines. This group- 
ing will add materially 
to the convenience of the 
buyer, for if he is in- 


entertain the visiting 
buyers. Oscar W. Eck- 
land, who is a past mas- 
fer at the art of enter- 
taining, is Chairman of 
the Chicago Association 
Itntertainm ent Com- 
mittee. He has arranged 
for a banquet on the 
night of February roth 
in the Gold Room of the 
Congress Hotel. He 
promises to serve the 
visiting buyers with a 
banquet 


such as they 
have never had the 


terested only in glass- 


~ 5-9) 


ware and pottery for ex- i — — 
ample, he will be able to 


View of the Famous “Gold Room” of the Congress Hotel 


pleasure of tasting be- 
(Continued on page 51) 
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Adler Manufacturing Co. 
Advance Wood Turning Co. 
Albright China Co. 

Aluminum Cooking Utensil Co. 
Aluminum Products Co. 
American Clay Products Co. 


American Woodenware Co. 
Anchor Manufacturing Co. 
Art Industries, Inc. 

Art Lighting Fixtures Studios 
Art Specialty Co. 

Artistic Metal Products Corpn. 
Atlantic Refining Co. 

Atlas Manufacturing Co. 
Avalon Iron Works 


Basket Importing Co. 
Beaver Valley Glass Co. 
3ellaire Enamel Co. 
Benjamin & Leipzig 
Berghoff Importing Co. 
Bernstein, Samuel E., Inc. 
Best Lamp Co., H. A. 
Bing, Ferd., & Co.’s Successors 
Bonita Art Glass Co. 
Borgfeldt & Co., Geo. 
Borin Manufacturing Co. 
Bowman Co., Geo. H. 
Brown-Reddrop 
Brush—McCoy Pottery Co. 
Bryce Brothers Co. 
Buckeye Aluminum Co. 
Burke Studios 


Canonsburg Pottery Co. 
Carrollton Pottery Co. 

Carson, Pirie, Scott & Co. 
Cassidy Company, Inc. 
Cataract-Sharpe Mfg. Co. 
Central Cut Glass Co. 

Central Glass Works 

Central Specialty Mfg. Co. 
Chicago Lamp & Fixture Works 
Chicago Lamp & Frame Co. 
Colonial Lamp & Fixture Works 
Consolidated Lamp & Glass Co. 
Continental Silver Co. 

Corning Glass Works 

Crockery & Glass Journal 
Crooksville China Co. 

Crown Cut Glass Co. 

Crystalart Studios 


Daison Mfg. Co. 

Darden Co., W. T. 

Decorative Lamp & Shade Co. 
Diamond Glassware Co. 


East Liverpool Potteries Co. 
Ebeling & Reuss 
Economy Tumbler Co. 


Farber Brothers 

Fensterer & Voss 

Finn, J. B. 

Fostoria Glass Co. 

Friedlander Co., Oscar G. 
Friedman, Jos., Metalware, Inc. 
Fry Glass Co., H. C 


Gould & Co., L. 
Graham & Zenger 
Great American Art Mfg. Co. 


Haeger Potteries 

Hall, Charles, Inc. 

Hallgren, A. 

Hamilton Ross Shade Factories 
Haven Co. 

Hazel-Atlas Glass Co. 

Helm & Soukup 


famous Congress Hotel. 


American Stamping & Enameling Co. 
x 


Manufacturers! 


SECOND CHICAGO 
EXHIBIT 


OF 


GLASS, POTTERY, LAMPS AND HOUSEFURNISHINGS 
FEB. 5th to 17th, 1923—-CONGRESS HOTEL 


AN UNEXCELLED OPPORTUNITY <a 


Buyers! Last call! Get ready to come! Over three hundred leading lines await your inspection at the 
Note the firms listed below who will display. ee 
days between Feb. 5th and 17th, 1923, to be spent at the Second Chicago Exhibit. Do it now. 


Partial List of Exhibitors—1923 Exhibit Glass, Pottery, Lamps and Housefurnishings 


Herbert, S., Cut Glass Co. 
Hesse, Michel 
Hirsch—Malgood Co. 

Hocking Glass Co. 

Hodges & Co., William 
Hopewell China Corporation 
Housefurnishings Journal 


Illinois Pure Aluminum Co. 
Illinois Specialty Co. 
Imperial Glass Co. 

Importers Corporation ; 
Indiana Aluminum Ware Co. 
Iroquois China Co. 


Jackson Vitrified China Co. 

Jacobsen, J. A. 

Jeannette Glass Co. 

Jefferson Co., The 

Jennings Bros. Mfg. Co. 

Jones Co., Ira A. 

Jones, McDuffee & Stratton Corporation 


Kee Once 
Kamenstein, M. 

Katz & Co., Frank M. 
Katzinger Co., Edward 
Kee & Co., Soy 

Kelly & Reasner 

Ken Wire Products Co. 
Kewaskum Aluminum Co. 
Kindt & Co., Geo. C 
Knapp Candle & Wax Co., E. J. 
Kohl-Thomas Co. 

Kopf, Marcus §. 
Koscherak Bros. 

Krantz & Sell Co. 
Kurtz, Frank B. 

Kyle Co., William 


Lacey, M. J. 

Lake Manufacturing Co. 
Land-Dilks Co. 
Lazarus & Rosenfeld 
Lee-Marion Co., The 
Lehman Brothers 

Leyse Aluminum Co. 
Lippincott Glass Co. 
Little-Jones Co, 


McAnulty Co., The 
McKee Glass Co. 
MacBeth-Evans Glass Co. 
Maibrunn Co., The 
Manning, Bowman & Co. 
Marion Glass Mfg. Co., The 
Marks, M. M. 

Martin’s Mercantile Co. 
Maryland Glass Co. 
Masillon Aluminum Co. 
Meder, E. M. 

Metal Arts Studios 
Minnemeyer, Walter G. 
Moe-Bridges Co. 

Morton Pottery Co. 
Mound City Glass Co. 
Mueller, Wm. G., Ine. 
Mulvaney Art Studios 
Munising Woodenware Co. 
Mutual China Co. 


National China Co. 
National Pottery Co. 
Newark Art Lamp Mfg. Co. 
Newton & Associates, Earl 
Newton Co., Earl W. 

Noe & Sons, Wm. R. 
Northwood Co., H. 

Ohio Pottery Co. 

Osborne Art Studios 

Owen, J. C. 


K For sixteen page prospectus giving full information regarding the 
Exhibit, write to Ira A. Jones, Secretary, Glass, Pottery, Lamps and Housefurnish- 
ings Association, 9 North Wabash Avenue, Chicago. 


Don’t forget the date February 5-17, 1923 


Be sure to reserve several 


Paden City Pottery Co. 
Pacific Importing Co. 
Parch-O-Lite Co. 
Parker Co., Charles 
Patrick, T. H. 

Peerless Light Co. 
Pellegrini & Co., L. 
Peru Basket Co. 
Phillips Glass Co. 
Pittsburg Lamp, Brass & Glass Co. 
Pope-Gosser China Co. 
Porcelain Enameliug Assn. 
Pyres Sales Divisiun, Corning Glass Wks. 
Queen Manufacturing Co 


Racine Iron & Wire Works 
Rainaud Co., H. E. 

Reading Saddle & Mfg. Co. 
Redmon, Sons & Co., W. C. 
Red Wing Union Stoneware Co. 
Regal Art Co. 
Rehberger & Saul 
Republic Stamping & Enameling Co. 
Retherford, R. Milt. 
Riviere Brass & Bronze Co. 
Rockford Peerless Furniture Co. 
Rome Manufacturing Co. 
Royal Art Glass Co. 
Royal Metal Mfg. Co. 


Sanitary Refrigerator Co. 

Saquoit Toilet Paper Co. 

Saunders Co., D. 

Saxon China Co, 

Schlesinger, M., Inc. 

Schlueter Mfg. Co. 

Schmidt Co., Hugo W. 

Schneider, J. c 

Sebring Pottery Co. 

Seneca Glass Co. 

Shepherd Co. 

Sherwood Bros. 

Simpson & Co., Lewis H. 

Skidoo Company, The 

Smith Metal Arts Co. 

Smith-Phillips China Co. 

Somers & Stitzburg 

Stadler Photographing Co. 

Stage-Kashins Cut Glass Co. 

Steelcraft Co. 

Steinbeck Co., The 

Steuben Sales Division, Corning Glass 
Works 

Steubenville Pottery Co. 

Straub & Co., Paul A. 

Susquehanna Cut Glass Co. 


Taiyo Trading Co. 

Thompson Pottery Co., C. C. 
Tinker, Frank B. 

Toledo Cooker Co. 

Tribble Cordage Mills 
Turchin Mfg. Novelty Co. 


Uhl Pottery Co. 
Union Brush Co. 
Utility Glass Works 


Venon, J. M., Ine. 


Wabash Basket Co. 
Wagner Mfg. Co. 
Weil-Ransom Co. 
Wellsville China Co. 
West & Sons, Geo. R. 
West Bend Aluminum Co. 
Weston Glass Co. 
Wheeling Decorating Co. 
Wolf, E., Inc. 

Wood Art Co. 


Zanesville Stoneware Co. 
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SP JUPREPER’S 


Fine China for 1923 


Beautiful new shapes and decorations which 
will please that particular customer 


See our display February 5-17 
Rooms 33 and 35, Floor E, Congress Hotel 
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THES) Shi LOC EEE RECO: 


2619 Prairie Avenue Chicago, III. 
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KOSCHERAK BROS. 
129-131 FIFTH AVENUE 
NEW YORK 
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Decorated Candles 
Meet Us At Artificial Flowers 
The Chicago Show 


Venetian Glassware 

Italian Pottery 

Czecho-Slovakian Pottery 

Czecho-Slovakian Fancy 
Glassware 


Artificial Fruit 
Open Work Faience 


5 = 

Royal Teplitz Novelties : Con 2ress Hotel = Bohemian Glassware 
Bronze Novelties = = Gold Encrusted Service 
Encrusted and Decorated E February th lol 7th 2 Plates 

Glassware and China = Room B:- ae 5 and 
Dresden Decorated China E = Our Lines of 
Polychrome Candlesticks : aN AEH Charge 2 Open Stock Dinnerware 
Book Ends ia ee I ae and Glassware 
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Directory of Exhibitors at Chicago Show 


Key to Room Numbers—Complete to Jan. 20th—Many Lines Not 
Included in This List Will Be Shown by Manufacturers’ Agents 


_ Adler Mfg. Co., Brooklyn, N. Y. Room 
G-20. 

Advance Wood Turning Co., Chicago. 
Rooms G-5 and G-7. 
Albright China Co., 

6 


H. L. Alexander, Chicago. Room 1112. 


Aluminum Cooking Utensil Co., New 
Kensington, Pa. Room H-15. 


Aluminum Products Co., LaGrange, III. 
Room H-11. 


American Clay Products Co., Zanesville, 
O. Room E-32. 


American Stamping & Enameling Co., 
Massillon, O. Room D-35. 


American Woodenware Co., 
Mich. Room D-35. 


Anchor Mfg. Co., New York City. Room 


Chicago. Room 


Manistee, 


Art Industries, Inc. New York City. 
Room D-52. 
Art Lighting Fixture Studios, Buffalo, 


N. Y. Room G-12. 
Art Specialty Co. Room G-26. 


Artistic Metal Products Corp., Newark, 
N. J. Room 1-50; 

Atlantic Refining Co., Philadelphia, Pa. 
Room G-44, 


Atlas Mfg. Co., New Haven, Conn. 
Room H-74. 

Avalon Iron Works. Rooms G-68 and 
G-70. 


Bartlett-Collins Glass Co., Sulpa, Okla. 
Room E-33-35 


Basket Importing Co., New York City. 
Rooms 1156 and 1158. 


Beaver Valley Glass Co., Rochester, Pa. 
Rooms C-34 and C-36. 


Bellaire (Con 
Room H-37. 


Benjamin & Leipsig, New York City. 
Room H-51. 


Berghoff Importing Co., Chicago. Room 
H-38. 


Bernstein, Samuel E., Inc. Room H-22. 

Best Lamp Co., H: A; Chicago. Room 
G-50. 

Bing, Ferd. & Co.’s Successors, 
York. Room G-34 and G-36. 

Bonita Art Glass Co., Wheeling, W. Va. 
Room 1114. 

Borgfeldt & Co., Geo., New York City. 
Rooms 1152 and 1154. 


Enamel Bellaire, Ohio. 


New 


Borin Mfg. Co., Chicago, Ill. Room 
H-70. 

Bowman Co., Geo. H., Cleveland, O. 
Room E-47. 


Be ey Co., Cleveland, O. Room 


Brush-McCoy Pottery Co., Zanesville, O. 
Room E-15. 


Bryce Brothers Co., Mt. Pleasant, Pa. 
Room C-30. 


Buckeye Aluminum Co., Wooster, Ohio. 
Room H-16. 


Burke Studios, Chicago. Room F-47. 


Canonsburg Pottery Co., Canonsburg, Pa. 
Room E-34. 
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Carrollton Pottery Co., Carrollton, O. 
Room E-52, 

Carson, ‘Pirie, Scott & Co. Chicago. 
Room F-48. 


Cassidy Company, Inc., New York City. 
Room G-9, 


Cataract-Sharpe Mfg. Co., Buffalo, N. Y. 
Room D-48, 

Central Cut Glass Co., Chicago. 
C-18. 


Central Glass Works, Wheeling, W. Va. 
Room D-47. 


Central Specialty 
Room H-24. 

Chicago Lamp & Fixture Works, Chicago. 
Room B-60. 

Chicago Lamp & Frame Co., Chicago. 
Room F-47, 


Colonial Lamp & Fixture Works, Chi- 
cago. Rooms G-68 and G-70. 


Consolidated Lamp & Glass Co., Pitts- 
burgh. Room F-38. 


Continental Silver Co. Room F-31. 

Corning Glass Works, Corning, N. Y. 
Rooms 1102, 1104, 1106, 1164 and 1166. 

Crockery & Glass Journal, New York. 
Room D-74, 

Crooksville China Co., Crooksville, O. 
Room F-11. 


Room 


Mico Ge, 


Chicago. 


Crown Cut Glass Co., Chicago. Room 
D-7. 
Crystal Art Studios, New York City. 


Room G-51. 
Daison Mfg. Co., Chicago. Room F-30. 
Darden Co., W. T., Chicago. Room E-48. 


Decorative Lamp & Shade Co. 
G-68 and G-70. 


Glassware Co., 


Rooms 


Diamond inidianaveebars 


Room C-31. 


East Liverpool Potteries Co., East Liver- 
pool, O. Room F-15. 


Ebeling & Reuss, Philadelphia, Pa. Room 
E-49, 


Economy Tumbler Co., Morgantown, W. 


Va. Room D-32. 

Eldridge Importing Co., Omaha, Neb. 
Room D-46. 

Farber Brothers, New York City. Room 
B-66. 

Fensterer & Voss. Room 1172. 

Finn, J. B., Chicago. Room E-50. 

Fostoria Glass Co., Chicago. Rooms C-5 


aievel (O57. 


Friedlander Co., Osca O. Rooms G-68 
and G-7(. 


Friedman Metalware, Inc., Jos., Brooklyn, 
NSY ee Roompr-o0) 


Fry Glass’ Cof4H. C.J (Rochester, Pa: 
Rooms C-34 and C-36. 


Gould: & Conus Chicago: 


Graham & Zenger, 
Rooms D-40 and D-42. 


Great American Art Mfg. Co., Chicago. 
Room B-32. 

Haeger 
B-10. 


Room H-18. 


New York City. 


Potteries, Dundee, II]. Room 


Hall, Charles, Inc. Rooms B-6 and B-8. 
Hallgren, A. G., Chicago. Room E-62. 


Hamilton-Ross Shade Factories, Chicago. 
Rooms G-5 and G-7. 


Haven Company. Room F-47. 

Hazel-Atlas Glass Co., Wheeling, W. Va. 
Room D-i8. 

Hall China Co., East Liverpool, O. Room 
F-14, 

Helm & Soukup, Chicago. Room D-50. 

Herbert Cut Glass Co., S. Rooms D-9 
and D-11. 


Hesse, Michel, St. Louis, Mo. Room 
G-11. Michel Hesse. 
Hinkle-Leadstone Co., Chicago. Room 


D-39. 

Hirsch-Malgood Co., New York City. 
Room G-48. 

Hocking Glass Co., Lancaster, O. Glass- 
ware. Room C-31. 


Hodges 
Room H-20. 


Hopewell China Corporation, Petersburg, 


Va. Room D-30. 


House Furnishing Journal, 
Room H-52. 


Chicago. 


Illinois Pure Aluminum Co., Lemont, Ill. — 


Room H-64. 


Illinois Specialty Co., Tuscola, IL. 
H-40. 
Imperial Glass Co., Bellaire, O. Room 


Room 


Importers Corporation, New York. Room 


Indiana Aluminum Ware Co., Elkhart, 
Ind. Room H-39. 


Iroquois China Co., 
Room E-62. 


Jackson Vitrified China Co. 
Jacobsen, J. A., Chicago. Room F-38. 


Jeanette Glass Co., Jeanette, Pa. Room 
F-35. 


Syracuse, N. Y. 


Jefferson Co., The Follansbee, W Va. | 
Room G-32. ; 

Jennings Bros. Mfg. Co., Bridgeport, 
Conn. Room G-49. 


Jones Co., Ira A., Chicago. Room F-47. 


Jones, McDuffee & Stratton Corp., Bos-§ 


ton, Mass. Rooms F-54 and F-56. 


K. & O. Company, New York City. Room™ 


G-32. 
Kamenstein M., Brooklyn, N. Y. Room 
H-36. 
F Katz & Co., Frank M., New York. Room 
7-16. 
Katzinger Co., Edward, Chicago. Room” 
H-72. 
Kee & Co., Soy, New York City. 


G-15. 


Kelly & Reasner, Chicago. 
B-24, B-26 and B-28. 


Kerr Wire Products Co., Chicago. Rooms _ 


G-58 and G-60. Mr. Kerr. 

Kewaskum Aluminum Co., Kewaskum, 
Wis. Room D-31. 

Kindt & Co., Geo. C.. New York Citys 
Room F-39. 

Knapp Candle & Wax Co., Syracuse, N 
Y. Room E-50. 


& Co., William, Philadelphia. 


Room E-48, ~ 


Room — 


Rooms B-227) 


| 
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Kohl-Thomas Co., Rooms G-58 


and G-60, 


Chicago. 


Kopf, Marcus S., Chicago. Room H-37. 
Koscherak Brothers, New York City. 

Room B-32. 
Honesdale, Pa. Room 


Krantz & Sell Co., 


Kurtz, Frank B., Chicago. Rooms F-53 
and F-55. 

Kyle Co., William. Rooms G-54 and 
G-56. 

Lacey, M. J., Jefferson, Wis. Rooms 


1102, 1103, 1104, 1106, 1164 and 1166. 
Lake Mig. Co., Rosslyn, Va. Room H-74. 


Land-Dilks Co., Ind. Room 
H-44 


Lazarus & Rosenfeld, New York. Rooms 
B-34 and B-36. 


Lee-Marion Co., The. Room B-62. 
Lehman Brothers, New York. Room F-5l. 


Richmond, 


Leyse Aluminum Co., Kewaunee, Wis. 
Room B-16. 
Lippincott Glass Co., Alexandria, Ind. 


Rooms B-22, B-24, B-26 and B-28. 


Little-Jones Co. Room G-22. 
McAnulty Co., The, Chicago. Room 
H-55. 
Mckee Glass Co., Jeanette, Pa. Rooms 
| B-22, B-24, B-26 and B-28. 
Mac-Beth-Avans Glass Co., Pittsburgh, 


| “Pa. 


Rooms H-5 


i 


Room 1120. 
Maibrunn Co., New York. Room G-39. 


Manning, Bowman & Co., 
and H-7. 


Marion Glass Mfg. Co., Marion, O. Room 
D-37. 


Meriden, Conn. 


| Marks, M. M., Chicago. Rooms G-68 
and G-70. 
Martin’s Mercantile Co., Chicago. Room 


TI-31. 


\laryland Glass Co., Cumberland, Md. 


» «vom F-32. 


Massillon Aluminum Co., 
Rooms H-54 and H-56. 


Meder, E. M., Chicago. 
Room F-30. 


Metal Arts Studios, Chicago. Rooms G-53 
and G-55. 


Minnemeyer, 


C-31. 
ee ridges Co., Milwaukee, Wis. Room 


Massillon, O. 


Dinnerware. 


Walter G., Chicago. Room 


Morton Pottery Co., Morton, III. 
F-58 and F-60. 


Mound City Glass Co., 
Va. 


Rooms 


Lumberport, W. 
Rooms B-22, B-24, B-26 and B-28. 


Mueller, William G., Inc., New York. 
Room E-36, 

Mulvaney Art Studios, Chicago. Rooms 
G-33 and G-35. 

Munising Woodenware Co., Piqua, O. 
Room H-66. 

Mutual China Co., Indianapolis, Ind. 


Rooms E-5 and E-7. 


renal China Co., Salineville, O. Room 


Beare! Pottery Co., Roseville, O. Room 
Newark Art Lamp Mfg. Co., Newark, N. 
Rooms B-22, B-24, B-26 and B-28. 


Newton & Associates, Earl W 


.. Chicago. 
Room D-35. Earl W. Newton. 


Thirty-nine 


Noe & Sons, Wm. R., 
F-5 and F-7. 

Northwood Co., H., 
Rooms B-22, B-24, B- 

Ohio Pottery Co., 


New York. Rooms 


Wheeling, W. Va. 
26 and B-28. 
Zanesville, O. Room 


E-66. 

Osborne Art Studios, Chicago. Room 
G-46. 

Owen, W. C., Chicago. Room G-47. 


Pacific Importing Co. Room 1124. 


Paden City Pottery Co., Paden City, W. 


Va. Room F-37. 
Parch-O-Lite Co., Chicago. Rooms G-72 
and G-74. 
Parker Co., Charles. Room G-18. 
Patrick, T. H., Chicago. Room F-15. 
Peerless Light Co., Chicago. Room G-28. 
Pelligrini & Co., Room G-66. 
Peru Basket Co., Peru, Ind. Room H-32. 
Phillips Glass Co., Cincinnati, O. Room 
D-50. 
Pittsburgh Lamp, Brass & Glass Co., 


Pittsburgh, Pa. 


Pompeian Bronze Co., 
Room G-58-60. 


Pope-Gosser 
Room F-46. 


Room F-16. 
New York, N. Y. 


China Go™ (Gcshcctonm©: 


Porcelain Enameling Assn., Sheboygan, 
Wis. Rooms H-33 and H-35. 
Queen Mfg. Co., Chicago. Room B-38. 


Racine Iron & Wire Works, Racine, Wis. 
Room H-74. 


Rainaud Co., H. E., Meriden, Conn. 
Room F-49. 

Reading Saddle & Mig. Co., Reading, 
Pa. Room H-74. 

Redmon Sons & Co., W. C., Peru, Ind. 
Room H-34. 

Red Wing Union Stoneware Co., Red 
Wing, Minn. Room E-31. 

Regal Art Co., Chicago. Room G-46., 

Rehberger & Saul, New York City. 
Room H-74. 

Thomas F. Reid, Chicago. Room E-33-35. 

Republic Stamping & Enameling Co., 


Canton, O. Room H-9. 


Retherford, R. Milt., Munice, Ind. Room 
G-62. 


Riviere Brass & Bronze Com 
City. Room G-37. 


New York 


Rockford Peerless Furniture Co., Rock- 
ford, Ill. Room F-30. 

Rome Mfg. Co., Rome, N. Y. Room 
H-48. 

Royal Art Glass Co., New York. Room 
G-38. 

Royal Metal Mfg. Co., Chicago. Room 

-62. 

Geo. F. Ruby, Chicago. Room F-52. 
Russell Electric Co., Chicago. Room 1110. 

Sanitary Drain Flusher, Chicago. Room 


B-52. 
Sanitary Refrigerator Co., Fond du Lac, 


Wis. Room H-50. 

Saquoit Toilet Paper Co., Utica, N. Y. 
Room D-35 

Saunders Co., D., Chicago. Room D-48. 


Saxon China Co., Sebring, O. Room 


B-18. 

Leo. Schlesinger & Co., New York. G-24. 

Schlesinger, M., Inc., New York. Rooms 
1160 and 1162. 

Schlueter Mfg. Co., St. Louis, Mo. 
D-33. 


Room 


Schmidt Co., Hugo W., Detroit, Mich. 
Room G-30. 

Schneider, J. A., Buffalo, N. Y. Room 
G-12. 

Sebring Pottery Co., Sebring, O. Room 
E-18. 

Seneca Glass Co., Morgantown, W. Va. 
Room F-48. 

Shepherd Company, Jackson, Mich. 


Room F-47. 


Sherwood Brothers, New Brighton, Pa. 
Room E-37. 

Simpson & Co., Lewis H., Chicago. Room 
D-49. 

Skidoo Co., The, Columbus, O. Room 

-74, 

Smith Metal Arts Co., Buffalo, N. Y. 


Room G-64. 


Smith-Phillips China Co., 


East Liverpool, 
O. Room F-33. 


Somers & Stitzburg, Chicago. Room 
H-74. 

Sphinx Co., Chicago. Room F-62. 

Stadler Photographing Co., Chicago. 
Room E-9, 

Stage-Kashins Cut Glass Co., Lawrence- 
ville, Pa. Room D-50. 

Stamm Mfg. Co., St. Paul, Minn. Room 
F-70. 

Steelcraft Company, Detroit, Mich. 
Rooms B-2 and B-4. 

Steinbeck Co., The, Chicago. Room B-12. 


Steubenville Pottery Co., 
Rooms F-34 and F.-36. 


Stouffer Co., The J. H., Chicago. 
E-33-35. 


Steubenville, O. 


Rooms 


oe & Co., Paul A., New York. Room 

cane Cut Glass Co., Columbia, 
Pa. Room F-50. ig, 

Taiyo Trading Co., Chicago. Room he 9. 

Thompson Pottery Co., C. C., East. Liver- 
pool, O. Room F-14. Pare 

Tinker, Frank B., Chicago. Rooms; D-5 
and D-7. ‘ “4 

et Cooker Co., Toledo, O.. Room 

Tribble Cordage Mills, Boston, Mass. 
Room H-53. 

Turchin Mfg. Novelty Co., New York. 
Room G-31. 

Uhl Pottery Co., Evansville, Ind. Room 
E-50. 

Union Brush Co., Cincinnati, O. Room 
B-50. 

Utility Glass Works, Lonaconing, Md. 
Room D-5 


Vernon, J. E., Inc. New York. Room 
1170. 


Wabash Basket Co., 
Ha26; 


Wagner Mfg. Co.,, 
-28. 


Marion, Ind. Room 
Sidney, O. Room 


Weil-Ransom Co., Chicago. Rooms H-58 
and H-60. 


Wellsville China Co., Wellsville, O. Room 


West & Sons, Geo. R., Jeanette, 
Rooms B-22, B-24, B-26 and B-28. 


x 


‘ar 


Weston Glass Co. Room D-5. 
Wolf, E., Inc., Chicago. Room D-7. 
Wood Art Co., Chicago. Room F-47. 


Zanesville Stoneware Co., 


Zanesville, O. 
Room E-50. 
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Pattern 4141 


The Puritan 


The richest white and gold 


on the market. One of a 
number of salable patterns 
carried in open stock on 
this unique shape. 


At Chicago Exhibit, 
Congress Hotel, Room E11 


Paul AStraubaCo. W 


105707 Fitth Ave. 
at 18 th Street 


BAVARIA 
TIRSCHENREUTH /# 


Strong Organization Backs Chicago Show 
(Continued from page 20) 


cantile Co.; Oscar W. Eckland, Central Cut Glass Co.; 
M. Kaplan, Kaplan, Inc.; S. J. Natkin, The Fair; Chas, 
L. Patterson, Carson, Pirie, Scott & Co.; Frank BJ 
Tinker, Factory Representative. 

Pusiiciry CoMMITTEE—C. W. Reasner, chairman, Kelly 
& Reasner; Franklin Butler, Housefurnishings Jour- 
nal; Earl W. Newton, E. W. Newton & Associates; 
S. A. Pexton, Geo. H. Bowman & Co.; J. W. Power, 
The Guide; J. H. Stouffer, J. H. Stouffer Co.; Henry 
Von Hagel, Sears, Roebuck & Co. 

Room CommittEE—John H. Ling, chairman, Mandel 
Bros.; Ella Brennan, Rothschild & Co.; S. J. Natkin, 
The Fair; Chas. L. Patterson, Carson, Pirie, Scott & 
Co.; Henry Von Hagel, Sears, Roebuck & Co. 

EXHIBIT COMMITTEE—F. C. Foster, chairman, Jewel Tea 
Co.; H. G. Dalzell, Fostoria Glass Co.; Wm. H. Fergus, 
The Boston Store; E. M. Grable, Aluminum Cooking 
Utensil Co.; W. G. Minnemeyer, Hocking Glass Co.; 
J. H. Smythe, Crockery & GLAss JOURNAL; Jack Wil- 
son, Aluminum Goods Mfg. Co. 

FINANCE CoMMITTEE—S. J. Natkin, chairman, The Fair; 
Walter B. Andrews, Factory Representative; Harry 
Kelly, Kelly & Reasner; A. H. McAnulty, The Me 
Anulty Co.; Hugo Pick, Albert Pick & Co.; Peter Rin- 
ken, The Boston Store. 

RECEPTION AND ENTERTAINMENT COMMITTEE—Oscar 
W. Eckland, chairman, Central Cut Glass Co.; J. EB 
Boring, Crooksville China Co.; Frank Burch, LaLance 
& Grosjean; E. A. Hinrichs, Onondaga Pottery Co.; 
C. S. Maginnis, The Fair; Fred Renshaw, U. S. Glass 
Co.; B. H. Walsh, Republic Stamping & Enameling Co. 


Saxony Glassware Output Declines 

Manufacturers in Saxony of lamp, concave, and house- 
hold glassware have in no case reached the volume of pre- 
war days, says Consul John A. Scott, Dresden, reporting 
to the Commerce Department. Taking lamp glassware 
first, not only are domestic conditions of production un- 
certain, but the exportation of this product has fallen off, 
particularly to the United States where the widespread 
introduction of electric lighting calls for much less glass 
than when kerosene was the chief method of illumination. 
Domestic trade in concave glassware has held up quite 
well in spite of the enormous depreciation of the mark 
and consequent wage increases. Export trade in this com- 
modity has shown slight recent improvement but on the 
whole remains dull. 


China’s Imports and Exports 
Chinese imports of china and earthenware in 1913 to- | 
taled $897,833; in 1920, $1,172,457; in 1921, $954,722. | 
Imports of glassware (exclusive of window glass) 
amounted in 1913 to $808,295; in 1920, $1,538,660; in 
1922, $1,544,222. Enameled ware imports, 1913, $8517 | 
535; 1920, $803,344; 1921, $868,073. 
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Sentiment Needed in Business, Says Charles 
Schwab 


The manufacturing companies which cannot implant 
in their employes loyalty, efficiency and love by kindness 
and fair treatment sooner or later will end in the courts 
of bankruptcy, Charles M. Schwab, chairman of the 
Board of the Bethlehem Steel Corporation, declared in 
an address at the seventh annual meeting of the Asso- 
ciated Industries of Massachusetts, an organization rep- 
resentative of more than 1,500 Massachusetts industries. 

Declaring that business without sentiment would have 
no joy for him, Mr. Schwab took issue with a previous 
speaker, Dr. Dyer, and asserted that although theoretical- 
ly speaking, the political economy professor might be 
right in his stand against wage bargaining as opposed to 
the law of supply and demand, yet the system employed 
in the steel industry had been successful. 

Every time some new difficulty comes up now, Mr. 
Schwab said, I feel that after forty-three years of active 
business life the time has nearly arrived for my retire- 
ment, but when that time does come I want to be remem- 
bered as having been one of my men. 

Every man should be paid for what he is worth. I 


will not have anything to do with any man who insists 


our employes should have equal pay regardless of the 
quality of their work, and I will have no man come in 


from the outside and tell me how I am to treat workers, 


but I believe that our system, corresponding to that of 


the United States Government in principle, is the right 


system. I believe that a man who has labor to sell has 
just as good a right to bargain for that sale as we have in 


- selling anything else. 


t 


I challenge anyone to disprove that our attitude and 


actions have not been successful, for although in the post- 


_ war deflation period we had to cut wages three times, 


_ there was no complaint from the men. We frankly told 


. 


them the situation, showed them our profits and losses 


and they accepted our judgment without murmur. 
Optimism for the future of American business was the 


keynote of the steel magnate’s remarks. Recounting 


briefly his experiences in the past, he asserted that in 


_ forty-three years of building and spending money, he 


_had never yet built or capitalized a plant or enterprise 


/ 


which, as the years passed by, was able to meet the needs 
of the country. 

Today I see an even greater future for American in- 
dustry, he said. Do not be afraid to risk your everything 
on American business. If I had life to live over again, 
starting from the very bottom, I would borrow every cent 
I could and put every ounce of energy into the business 
that I had chosen, and have faith in the future of America. 


The Bedford 


A decoration, exquisite 
in taste and beautiful 
in execution. This and 


other good patterns 
on this unusual shape 
carried in open stock. 


At Chicago Exhibit 
Congress Hotel, Room E11 


105-107 Fifth Ave. 
at 18th Street 
_NEW YORK 


BAVARIA 
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ROOM D-74 Will Be 
HEADQUARTERS 


during the Chicago Show 
at the CONGRESS HOTEL 


for 
BUYERS 


and 


MANUFACTURERS 
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THE CROCKERY W GLASS JOURNAL 


Has reserved Room D-74 for the 
convenience of both buyers and 
sellers. You are welcome to use our 
room for special appointments, or 
to call upon us for any information 
of the trade or the Chicago Show. 


The room will be in charge of 
F. Calvin Demarest, Publisher and 
J. H. Smythe, Western Representa- 
tive. 
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THE CHICAGO MARKET a 


J). H. SMytHe, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


HE Chicago Show was the main topic of conversa- 
el tion among both the buyers and the sellers in the 

Chicago market during the past week. Elaborate 
preparation has been made to make Chicago’s second 
show an even greater success than the first. The latest 
development in the Chicago association work on the show, 
was the announcement last week by Oscar Eckland, chair- 
man, Publicity Committee, that all exhibitors, or the 
representatives of the company in charge of the displays, 
have been appointed members of the entertainment com- 
mittee. An advanced opportunity to all exhibitors to buy 
tickets for the banquet has already been mailed. The 
tickets are $3.00 each, which covers only the cost of the 
meal, the entertainment during the banquet and following 
being provided by the Chicago association, with the vis- 
itors as guests. It is also possible for one concern to re- 
serve an entire table seating ten, and on which the com- 
pany’s table card may be shown. 


Lighting glassware business was big in and near Chi- 
cago last year. Construction of new buildings in 1922 
exceeded all previous records and the total estimated 
amount for construction in the United States during the 
past year was four billions of dollars. Of this amount 
Chicago spent $102,700,000, leading the entire country. 
Philadelphia was second with more than $72,000,000, 
and New York third with $52,000,000 spent for new 
structures, which included homes, offices and all forms 
of building construction. 


The Parisian Novelty Co. increased its capital stock 
last week from $25,000 to $200,000. 


_ I. E. Mincks, secretary of the Albright China Co., and 
in charge of their Chicago display rooms in the Palmer 
House, returned this week from a trip to Pittsburgh and 
his factories. While at the factories the annual meeting 
of the stockholders of the Albright China Co. was held, 
and the following officers elected for the ensuing year: 
Frank W. Poland, president; I. E. Mincks, secretary ; 
James I. Lore, treasurer. These three officers together 
with Mrs. Tillie Albright and W. E. Long were elected to 
the board of directors. 


The sales force of The J. H. Stouffer Co. has started 
out with the new line for 1923, which is reputed to be 
the most beautiful line of gold encrusted china and lustre 


Ware ever produced by the concern. Never before, in 


the history of the company, has the line contained so 
many new and attractive shapes and designs. G. A. 
Kenney will cover the Central West territory, A. E. Holt 
is handling the line on the Pacific Coast, and James E. 
William C. 
Jackson is working the Chicago territory and the South- 
ern states have been turned over to C. G. Eddy. 


Kennedy is calling on the Eastern trade. 


Carl Hoffman, buyer for The Rosenbaum Co. of Pitts- 
burgh, was in Chicago early in January, where he placed 
some heavy orders for housefurnishings. Mr. Hoffman is 
making big preparations for this year’s business, and is 
said to have his department at the Rosenbaum Co. in 
better shape than ever before. 


New samples from the Artistic Metal Products Co. 
of Newark, N. J., have recently been received by Helm 
& Soukup, middle-west representatives for the company. 
The 1923 line is larger than the 1922 line in number of 
designs and finishes. The boudoir lamps made by this 
company proved popular during the past year and were 
ready sellers for the retail trade. 


The permanent exhibit of the Potters Cooperative Co. 
is now located in room 684 Palmer House, with Geo. T. 
McNicol in charge. 


“ Niloak of the Ozarks,” a line of art pottery made at 
Benton, Arkansas, is now being sold in the Chicago ter- 
ritory by E. M. Meder, direct factory representative. The 
bowls, vases, ash trays, etc., of this line are decidedly 
attractive being multicolor affairs, formed by the natural 
color of the clays used. 


The Great American Art Manufacturing Co., makers 
of “ Great-Art”’ lamp shades and art goods, have moved 
their offices, and the various branches of their manufac- 
turing and creation departments, all under one roof, at 
3222-24 N. Halsted Street. This concern was formerly 
located at 225 N. Michigan Ave. The line will be shown 
at the Chicago Exhibit, Congress Hotel. 


The Schwartz Picture Frame Co. of Chicago increased 
the capital stock of the company last week from $100,000 
to $150,000. 

The Modern Lamp & Shade Co., Chicago, has been 
declared in the state of bankruptcy, in a petition filed by 
the creditors of the concern. 


Forty-four 
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Phillips Glass Co. 
Light Cut Glassware 


Paramount Glass Co. 
Steinware and Tumblers 


Stage Kashius Glass Co. 
Machine Cut Glassware 
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W. R. Renouf, sales manager for the Niloak Pottery, 
Benton, Arkansas, manufacturers of a distinctive line of 
art pottery, has announced the appointment of E. M. 
Meder, 17 North Wabash Ave., Chicago, as the factory’s 
representative for Chicago and Milwaukee. 


A Minneapolis Store’s Booklet 

A particularly good illustration of how direct advertis- 
ing can be effectively employed by retail stores, may be 
cited in the very attractive eight page booklet distributed 
to the consuming public by the New England Furniture 
and Carpet Co., Minneapolis, Minn. The booklet, ‘‘ Father 
Time and His Boys,” is attractively printed on cream pa- 
per and carries a cheery Christmas and happy New Year 
message to all who read it. This booklet is a holiday 
greeting pure and simple and not an ad. In fact the com- 
pany says on the first page, ““ We thoroughly understand 
that we are deviating from the ordinary procedure of a 
commercial establishment in scattering this bit of senti- 
ment; but, without apology, we are handing it to you as 
our holiday message of friendship and cheer, and with 
it our very best wishes for a Merry Christmas and a 
Happy New Year.’ Certainly there are not many who 
will take exception to this or fail to read the pages of 
this interesting and attractive contribution in the spirit 
in which it was sent to them. We call it a good idea well 


expressed. 


DURING THE CHICAGO EXHIBIT 
CONGRESS HOTEL, FEB. 5-17 


WE WILL SHOW REPRESENTATIVE SAMPLE LINES IN 


ROOMS D 50-52 


OF THE FOLLOWING MANUFACTURERS, FOR WHOM WE ARE SELLING AGENTS— 


Gill Glass Co. 
Fishglobes, Etc. 


Art Industries, Inc. 
Art Pottery 


Artistic Metal Prod.Corp. 
Boudoir Lamps 


AND OUR OWN IMPORT SPECIALTIES 


HELM & SOUKUP 


Permanent Show Rooms, 17 No. Wabash Ave. 
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Martin Glass Spoon Co. 
Glass Spoons and Sippers 


Anchor Mfg. Co. 


Decorated Glassware 


CHICAGO, ILL. 


” Rene a SO en ee 
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Five-and-Ten-Cent Stores in Mexico 


The fact that the Mexican population in the border 
cities of the United States liberally patronize the “ five- 
and-ten-cent”’ store, and that the several hundred “ curb- 
stone’ merchants in Tampico, who handle the same class 
of merchandise, do a good business, leads to the belief 
that there is an opportunity in Tampico for this type of 
department store, writes Consul James B. Stewart, Tam- 
pico, Mexico. 

At present the “ five-and-ten-cent ” needs of Tampico 
(a city of approximately 100,000 inhabitants) are inade- 
quately supplied by its small sidewalk dealers, who gather 
each morning along the curbstones, spread out their wares 
on boxes and boards, and successfully cry them to the 
passersby. 


While these. dealers, having no overhead expense and 
conducting business on Sunday, which is the big market 
day in Mexico, would no doubt afford considerable com- 
petition to the department store, this competition would 
not, it is believed, be of a serious nature, because of the 
large amount of new business which the store would at 
once create. By handling extensive stocks and selling 
goods on a fair margin of profit, the firm would attract 
a class of customers who would not care to patronize the 


sidewalk merchants. 
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Explains Dollar’s Spread 

George L. LeBlanc, a Vice-President of the Equitable 
Trust Company, speaking before the Bankers’ Forum of 
the New York Chapter of the American Institute of Bank- 
ing, described in detail how foreign exchange trading has 
ripened into international banking. 

“When the war came,” Mr. LeBlanc said, “ we were 
but ill prepared. Foreign exchange is one thing, but in- 
ternational banking is quite another. The banks have not 
as yet produced as many international bankers as were 
needed. The private banking houses, it must be admitted, 
had a much better knowledge of foreign banking practice. 
They had foreign affiliations and also men whose banking 
education had been gained, to a great extent, in the Euro- 
pean markets. But our banks accepted the challenge and 
foreign trading ripened into international banking. This 
evolution is a most important phenomenon. | It was 
brought about by the growing importance of New York as 
a world center, and more especially by the dollar’s su- 
premacy. 

“ A world which would recognize the dollar as the cur- 


rency unit par excellence would practically ignore any 


other currency. Now it becomes daily more pertinent 
that a good part of the world has chosen the dollar as its 
currency standard. * * * At the present stage, we 
have outgrown the foreign trading activities, and dollar 
financing has increased and will keep on increasing our 
international banking.” 


All Set for Chicago 
(Continued from page 35) 

Those who attended last year’s banquet during the Chi- 
cago Show will remember Ernie Young’s 1922 Review, 
the entertainment feature of the evening. Ernie Young’s 
Review of 1923 has again been engaged to give their new 
show at ihis year’s banquet. This in itself assures the 
success of the evening. After dinner speaking will be 


_ greatly discounted and following the entertainment the 


hail will be cleared for dancing. 


{| 


Arrangements have been made with various club mem- 
bers of the Chicago Association to secure the privileges 
of the Chicago Athletic Club and Illinois Athletic Club, 
South Shore Country Club and a number of other pop- 
ular clubs throughout the city for those who are visiting 
the Chicago Show. 

The exhibit will be officially opened on Monday, Feb- 
ruary 5 and closed on the 17th. Every buyer should plan 
to attend for at least three days during this time. The 
exhibit will be so large and comprehensive in its scope 
that no buyer will be able to properly inspect and com- 
pate prices and qualities unless he spends several days at 
the exhibit. 

Word has been received from various buyers as far 
east as Maine and as far west as California that they will 
be on hand for the Show. 

All buyers interested in the lines of merchandise to be 
Shown are welcome. “Come to Chicago,” is now the 
slogan of the trade. 

Don’t forget the dates, February 5 to 17. 
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Gurnseyware 
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New Samples in Room 


E 33-35 


Congress Hotel 
Chicago Show 
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Permanent Display 


Thomas F. Reid 


562 Palmer House, Chicago 
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Have you a competent selling or- 
ganization, not carrying, but pushing 
and selling your lines in Chicago and 
surrounding territory—an organiza- 
tion composed of men with sales rec- 
ords, and one which entails no cost to 
you, except as earned in commissions ? 


Such an organization in Chicago, 
with a permanent display room, is of- 
fering its services now to one or two 
additional manufacturers of lamps, 
cut glass, staples and novelties, and 
gift shop merchandise. 


We would appreciate hearing 
from those seeking a profitable 
Chicago Selling Connection 


Write Box S-12 


Crockery & Glass Journal 


312 S. Clark St. 
CHICAGO 
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Selling for You— 


A Message to Manufacturers 


TTTNTTTTTTTITNTTTTTTITNTTTTTITCTOTTTITTUNTTTIN TUTTI NTOPTTTICUUTTTITOTUNTTIUUCUTTUTUUTTLICCUOT UIUC PUUIOL ULLAL LULL LULL LCLLULLeLLLLLLGLULLLLLo LLL LULL CLL LULLULee LULL LULL eLLLGLeLLLLLLL LLL coe 


ull 


Fifty-two CROCKERY AND GLASS JOURNAL 


SE AG 


READY TO 


January 25, 1923 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. BE. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


rol 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS « 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


THE PALMER HOUSE 


BUYVERS Of 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAB GLass Co. 
CO-OPERATIVE FLINT GLass Co. 
Tame DUNCAN & MILLER GLaAss Co. 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


THE HAEGER POTTERIES, Ince. 
Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
WwW. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


Q 
oo 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMuNDs 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


i 


EADY TO 


Fifty-three 


EOVERS  Ofs 


CHICAGO 


Visit the 
2nd Annual Exhibit 


of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 


at the 


CONGRESS HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel) 
Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497, 


&r, 


SERVE 


<Q 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 2 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


lones @. 
/ Wabash Avenux 
Chicago 


REPRESENTING 


Gad 


9 'North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 


For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


LOsEEA 
Why not Move In? 
Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


reached this month, so far as generalware pot- 

teries are concerned, and the most active week of 
the month was that of Jan. 15-20. All buyers who have 
been in the East Liverpool district have declared that the 
need of merchandise is urgent, but as there is a limit to 
production, the trade will be cared for as quickly as pos- 
sible. Department store buyers have anticipated their 
requirements as far in advance as the third quarter, and 
it is not denied that several buyers have placed open 
stock orders for one pattern for 1924 delivery, although 
this pattern will not be available until late in the year. 


IES peak of the dinnerware buying season was 


Jobbing interests have been interested in obtaining 
quick deliveries, as these distributors have declared that 
inroads made on their stocks during the late holiday sea- 
son left little merchandise for them to offer the trade. 

More new faces were seen in the East Liverpool 
district during the month than ever, and this is attributed 
to the advance publicity given the Pittsburgh Glass Mar- 
ket and the East Liverpool district during the last two 
months of the old year. 

It remained for William C. Browne, sales manager for 
the Potters Co-operative Co., to inaugurate something 
new in a sales plan this season, when he opened a sample 
line from this plant in two rooms in the Elks Club. The 
nine new controlled open stock patterns of this firm were 
shown only by Mr. Browne, each pattern being placed on 
an individual table. Special electric fixtures were in- 
stalled, and in all, although condensed, the display proved 
an attractive one. 


George C. Thompson, of the Thompson Pottery Co., 
accompanied by Mrs. Thompson has left for Mt. Dora, 
Fla., where they will remain several months, as is their 
custom at this season of the year. Mr. Thompson has 
quite recovered from a recent accident, when he suffered 
a broken leg. 


Col. Edward Orton, Jr., founder of the Ceramic School 
at Ohio State University, Columbus, and a charter mem- 
ber of the American Ceramic Society, was to be the prin- 
cipal speaker at a dinner of the “ Minute Men” of the 
First Methodist Episcopal church the evening of January 
25. He was invited to speak here by F. K. Pence, re- 
search chemist of the Knowles, Taylor & Knowles Co. 


Although one can never tell, as it is now being said 
among buyers who have been in the East Liverpool dis- 
trict of late, no clouds appear in the pottery labor world. 


Fifty-four 


After going out on an unauthorized strike, which lasted 
three days, kiln placers returned to their benches the 
morning of Jan. 18. There was some suspension of work 
in departments ‘“‘ back” of the kiln placers, until such 
times as room was available for green ware. The kiln- 


men “ fought” over the payment of a pin boy, which few 


concerns now employ. 


Perhaps not in years have commission salesmen been 
so active in soliciting accounts without result as has been 


experienced this season in the dinnerware game. 
able lines are few and far between. 


Avail 
Territories are. 


pretty well covered, and manufacturers are not finding it. 


convenient at this time to open additional agencies. Prac-. 
tically every manufacturer in the district has applications | 


on file from agency men soliciting accounts, but most all 
are being held for future reference. 


A new high record in dinnerware production was 


reached here for the first 15 days of the month, and up 


to Jan. 20 the record was still soaring. Up to Saturday 
night, Jan. 20, there were 584 kilns fired off, or an average 
of 39 per day. On Jan. 19 there were 56 kilns “ loaded ” 
and prepared for firing. These kilns represent those fired 
with either coal, oil or gas. The record proves beyond 
all doubt that manufacturers are exerting every possible 
effort to supply the demand. 


S. L. Parker, who has been associated with the Fulper 


Pottery Co. at Flemington, N. J., for 21 years, selling 
through New York State out of the New York office, has 
been appointed to travel 14 southern states. He is to 
show the entire line of art ware from this plant. 


The new open stock dinnerware patterns shown the 
trade for the first time this year have been selling 
well, and as a result some very heavy initial orders 


have been booked. This is taken as a good indication 


that retail distributors are anticipating a good trade 
throughout the year. Even old established open stock 
dinner patterns have been moving nicely, both for 
immediate and future shipment. 


Several technical representatives from the East Liver- 
pool district spent last week at Mt. Clemens, Mich., 
making a close study and observance of the Harrop 
tunnel kiln in operation at the plant of the Mt. Clemens 
Pottery Co. The result of these observations will, per- 
haps, have much to do with the erection of tunnel kilns 
in the East Liverpool district ere long. i 
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The A. E. Hull Pottery Co., at Crooksville, O., has be- 


na. 
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imum The House of Cups and Saucers 


gun the erection of a Harrop tunnel kiln at its No. 2 plant. 
This kiln will be 325 feet in length, and will be the fourth 
to be erected in the Zanesville district. THE VERY LATEST IN 
The first battery of Harrop kilns was built by the a anese 
‘American Encaustic Tile Co. Success of the design has p 
been proven beyond all question of doubt. A considerable . 
volume of ware from the Hull plant was put through the | | portato! iS 
tunnel kilns of the American Encaustic Tile Co., and the 
success of this firing caused the Hull Co., which is a CUPS and SAUCERS 
part of the American Clay Products Co., to immediately DINNERWARE 
consider the erection of a kiln at one of its plants. There FANCY LINES 
is a vast saving in labor and fuel costs in the operation of mre re 4 SHADES 
these kilns, hence the interest in the invention by the gen- ; es aka 


eralware manufacturers. Ere tiie Delis 


New York Representatives 


H. R. WYLLIE CHINA CO. 


Domestic Dinnerware 


| Hickman Elected President 

} V. Q. Hickman of Pittsburgh, Pa., was elected presi- 
ident of the Smith, Phillips China Co., at the annual meet- 
ing of the stockholders held the afternoon of January 19. 
‘Other officers elected are: vice-president, Mrs. B. W. 
Robinson, Akron, O.; secretary-treasurer, P. V. Robin- 
son; general manager, H. Dan Smith. With William H. 
Phillips, the officers compose the board of directors. The 
sales management will continue under the direction of 
William J. Mackey. The company made a number of 
improvements in its plant during 1922, all with a view to 
increasing production. Their sample room has been re- 
modeled, and their open stock dinnerware patterns are 
now being shown in a more interesting manner than ever 
before. 


) 


| Taiyo Trading Co. 
101 Fifth Ave., New York 


325 W. Madison Street 
CHICAGO 
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Increase Your Glass Sales Ten Fold 


Watte Now at His Desk in Homer Laughlin 
Plant 

J. W. Watte, formerly dinnerware buyer with the But- 
ler Bros. Co., New York, is now at his desk in the offices 
of the Homer Laughlin China Co., Newell, W. Va., as 
assistant to W. E. Wells. After Mr. Watte retired from 
the Butler organization, and completed the removal of his 
household effects to East Liverpool, he went to Europe 
for a holiday, returning only recently. 


Triple Your Business on Silver Sets 


We manufacture Mirror Plateaux for Cut 
Glass and Silverware and for decorating 
tables—also as reflectors for display of mer- 
chandise. 


Use Them for Your Window and Counter Displays 


t 

| 

Operative Potters Assess Members Five Per 
Cent. 

At a meeting of the Executive Board of the National 
Brotherhood of Operative Potters held here late last 
week, it was ordered that an assessment of five per cent. 
be levied on the wage of all employed generalware and 
Sanitary potters, in order that the depleted “ defense” 
fund of the organization could be built up. With the 
customary assessment of 14 per cent. this will cause the 
employ ed potters to turn over 6% per cent. of their wages. 
Strong objections have been fodeed against the order of 
the Executive Board by individual pottery workers and 
iit may follow that the “order” will be the subject of 
Serious debate in future local union meetings. 


Try our 
$5.00 sample 
assortment 
including 
three of our 
best sellers 
(postpaid). 
A postcard 
will bring 
our catalog. 


National Mirror Plateaux Manufacturing Company 


311 Broadway New York 
Telephone Worth 5186 
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TREMOR ERERERE RENEE EERE EEE ERE EEE EE ene Lay Foreman Takes Over Southern Potteries 

Application for membership in the United States Pot- 
ters’ Association by the Southern Potteries Co., of Er- 
win, Tenn., Tuesday, disclosed that this plant had been 
taken over by Charles W. Foreman, late of the Owen 
China Co., Minerva, O. New officers of the company 
are given as follows: President, C. W. Foreman; vice- 
president and general manager, George F. Brandy; treas- 
Ufet enV babi. 


Meritorious 


Merchandise 


Attractively PRICED 
QUALITY Excellent 


The Southern Potteries Co. operates a seven kiln plant, 
and was built by New York and Tennessee interests from 
plans advanced by Edward J. Owen, who, by the way, also 
was the originator of the plan to build the Owen China 
Co.’s plant at Minerva. 


HUTTE LUPO 


The deal for the change of interests in the Southern 
Potteries Co. has been pending for some time. In fact 
an Ohio pottery interest was in the mood about a year or 


VITRIFIED HARD more ago to take over the property. 
(HOTED) HOTEL) Future plans of Mr. Owen have not been announced. 
CHINA / PORCELAIN 


Pome 


Kilnmen Return to Work 


Following a three days’ unauthorized strike, kiln placers 
in the potteries of the East Liverpool district returned 
to work Thursday morning, January 18. The kilnmen 
were threatened with expulsion from the National Bro- 
therhood of Operative Potters if they failed to return to 
work and a decision to go back was reached following a 
three hour meeting of the craft. 


“se 


GIBRALTAR POTTERY 
COMPANY 
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WHITE AND DECORATED 


DINNERWARE 
GENUINE (TRANSLUCENT) CHINA 


ST TT TTC TTR TVET LED 


eT TLTTTTT TUTTO OOOO LUCCA OOO UOT LUUOTLOUOIT LOOM TOUT MTOOOUUUAICUU LCC MMOOIUCOLCGCECLULOOMOOULOOULLLECOLLUOLALLOLLOOLLOLLECO LCE LLEL PLUG ELL Loon 


HERE IT Ts! 


BEL-GLO é 
LEAD (Blown) CER NEEDLE PEN 
CRYSTAL Se= and PLATE 
Plain and Optic i, ETCHINGS We know you want our in- 
Stemware WH Coin Gold Irides- dividual, economical 
Tumblers | apa cent Lustres and 
Fancy Ware BELL METAL Light Cuttings S = 
a anitary 
COMPANY 
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Sugar Bowls 


In 3 Sizes 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


Bread Trays 

Fruit Baskets 

Cake Compotes 
Vases 


Dutch Finish 
Candlesticks 

Bread Trays 

Boudoir Lamps 


We guarantee these bowls as represented 


SUOUUUUUAUETUUVOVT ETE T TUL CEUO UE TTT 


H. A. MARSHALL 


INCORPORATED 
200 Fifth Ave. : New York 


Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 


Manufaciurers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


43rd annual Glass and Pottery Exposition at 

the Ft. Pitt Hotel. Buying of this class of mer- 
chandise was active throughout the period covered be- 
tween Jan. 8-20, and only straggling buyers were listed 
as being due to arrive in the market this week. 

It was declared Monday by the sales management 
of a large glass concern, that judging from the volume 
‘of busines his house booked during the month, that 
the volume of business done in glass and pottery dur- 
ing the month would run mighty close to $5,000,000. 
In this volume of business are orders placed for both 
immediate and future deliveries. 

In all, the 1923 Glass and Pottery Exposition was 
the most successful ever held, both in volume of busi- 
‘ness written and the number of buyers registering in 
the market. The success of the Pittsburgh glass mar- 
ket this year is also duplicated in the East Liverpool 
dinnerware market. Peak business in both markets 
was written between Jan. 15-20. 

The salient feature of the glass market during the 
last ten days is the fear on the part of buyers of a rise 
in the price of packages. Barrels that have been in- 
voiced by the trade at $1 are now costing the trade 
$1.10, and just how long the coopers will continue to 
icharge this list no one can tell. It will be no surprise, 
therefore, to learn of the glass manufactuers making 
mecessary changes in their package lists. 
| Heavy cut glass this season was in mighty slow de- 
‘mand, and as one salesman has put it, the line “is 
‘shot ” as least for the time being. Popular demand is 
running strong to the light cut patterns and on these 
lines all factories are doing a rather heavy business. 
‘Even colored light cut glassware has had a stronger 
call this season than has the heavy cut glass lines. 


T's current week witnesses the closing of the 


. Many salesmen, by comparing order books with 
January, 1922, show that more business was written 
during the first week of the exhibit season than during 
all of January last. It is recalled that present market 
conditions are entirely different than a year ago—a 
time when buyers did not know “ where they stood ” 


‘as to the market, and bought sparingly. The situa- 
t 


ition seems to be reversed this year. 


| Perhaps, maybe, sometime! a permanent exhibit of 
iglass and American dinnerware will be maintained in 
‘Pittsburgh as a result of the formation of the Asso- 
Ieiated Glass & Pottery Manufacturers of the United 
States, Inc. “We can do it, and I believe it would 
\pay from the start,” one member of the new organiza- 
oh has said. Stranger things have happened. 


HERE THE 

MOLTEN 
CRYSTALOF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


Announcement has been made of the increase in the 
capital stock of the Patterson Glass Co., Cameron, W. 
Va., from $50,000 to $150,000. 


Ira Clark, of the New Martinsville Glass Co., put over 
a new one while he was at the Ft. Pitt, by presenting vis- 
itors with a real good cigar neatly wrapped in tissue paper. 
The printing on the tissue read: ‘‘ Compliments of the 
New Martinsville Glass Mfg. Co.” ‘“ We like to give the 
boys value in smokes as well as value in merchandise,” 
Mr. Clark declared. 


In about six weeks the new furnace at the Toronto, 
O., plant of Gill Bros., of Steubenville, O., will be placed 
in operation, and then the company will be employing 
upwards of 250 people. The firm is now working at 
about 75 per cent of capacity, employing 200 workers. 


As has been the custom of the company for several 
years, district representatives of the Capstan Glass Co. 
were entertained at the Connellsville, Pa., factory during 
the month. There was a two-day sales conference. 
Among those at this conference were: C. W. Gearhart, 
Boston, representing the New England district; D. Corin 
and R. Kelly, New York, representing the Atlantic dis- 
trict, also G. F. Ward, of Philadelphia, Pa.; S. S. Shaw 
and H. H. Jones, of Pittsburgh, Pa., representing the 
eastern district; S. C. Vassy and C. W. Verry, of Cleve- 
land, representing the Ohio district; H. Brooks Brown, 
of Louisville, Ky., representing the southern district; 
J. J. Phals, of Houston, Texas, representing the south- 
western district; G. P. White and A. G. Costello, of Chi- 
cago, Ill., representing the central district. The Capstan 
plant was first operated as a glass factory by the late 
Daniel Ripley, following his retirement from the United 
States Glass Co., and later was taken over by the Capstan 


Glass Co. 


Quite a number of glass and pottery salesmen left 
the several hotels at Pittsburgh last Saturday, and 
others packed up Monday. Others prepared to leave 
as soon as they entertained several who were expected 
in the market, and whose late arrival had been antici- 
pated. 


The news reached here from Chicago, Monday, that 
the plan was now being considered by those in author- 
ity, to change the date of the Chicago Merchandise 
Show from February to July. Not as many exhibits 
are to be moved from Pittsburgh to Chicago this year 


Fifty-seven 
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as January last. There are signs here that the Chicago 
proposition lacks the interest in Pittsburgh this month 
as was experienced a year ago. 


Stockholders of the United States Glass Co. have been 
notified that holders of record at the close of business 
January 26th may subscribe for 40,000 shares of stock 
of the par value of $25 per share. The offer will be made 
by issuing warrants or subscription rights to stockhold- 
ers, evidencing the right to purchase their pro rata pro- 
portion of the shares at par for cash on or before Feb- 
ruary 26, next. The company has made the request that 
old $100 par certificates be exchanged immediately for 
the temporary certificates, par $25, at the office of the 
Union Trust Co., Pittsburgh, Pa. 


Buyers in Pittsburgh-East Liverpool District 


Among the buyers in the Pittsburgh-East Liverpool 
market were the following: 


Frank Miller, with G. Sommers & Co., St. Paul, Minn.; Ferd 
Hollweg and Mr. Lavery, of the Mutual China Co., Indianapolis, 
Ind.; Joe Moses, of the United China & Glass Co., New Orleans, 
La.; Mr. Swartz, of L. Barth & Son, New York; Mr. Hayward, of 
W. H. Hayward & Co., St. Joseph, Mo.; Mr. Silverstein, of New 
Orleans Queensware Co., New Orleans, La.; John McClellan, of 
McClellan Crockery Co., Houston, Texas; Mr. Harms, of Harms, 
Folwell Crockery Co., Cedar Rapids, Iowa; F. W. Kammerer, 
Greenville, Pa.; Howard T. Dennis, with Becker, Ryan Co., Chi- 
cago, Ill.; Mortimer Schwartz, with Golden Rule, Milwaukee, 
Wis.; Carl Paff, with Pitkin, Brooks, Chicago, Ill.; Mr. Spring, 
with Robert Fraser & Co., Utica, N. Y.; John Roth, of Roth 
Crockery Co., Peoria, Ill.; Mr. Reckler, of Buffalo Crockery & 
Glassware Co., Buffalo, N. Y.; S. Kaspin, New York; F. O’Brien, 
with Cohen & Co., Richmond, Va.; Mr. Menke, with Lyons & 
Marks, Toronto, Canada; H. A. Gorschboth, with American 
Wholesale Corporation, Baltimore, Md.; Pete and M. Goetz, of 
Otto Goetz & Co., New York; A. C. Smith and Mr. Duncan, with 
Phillips, Buttorff Mfg. Co., Nashville, Tenn.; D. L. Horowitz, of 
D. Horowitz Co., New York, N. Y.; Mr. Blankmeister, with B. 
Nugent Co., St. Louis, Mo.; W. Kossorsky, of Manhattan Job- 
bing Co., New York. 

M. C. Shoup, of Regnier & Shoup, accompanied by O. E. 
Digan, St. Louis, Mo.; Albert Jasmann, with Meier & Frank, 
Portland, Ore.; W. J. Riveley, with William F. Gabel Co., Al- 
toona, Pa. 

W. G. Ryan, with Webster, Smith Co., Ltd., Halifax, N. S.; 
Mrs. George F. Breig and daughter Miss Mary, of George F. 
Breig Stores, Vandegrift, Pa.; Mr. Myers, with S. H. Kress Co., 
New York; D. M. Ogilvie, of the Ogilvie Department Store, East 
Liverpool, O.; Carl Hoffman, with Rosenbaum & Co., Pitts- 
burgh; Mr. Riley, with Elder, Johnson Co., Dayton, O.; Mrs. 


Falls, Pa.; C. F. Roebling, with Pitkin & Brooks, Chicago, IIL; 
M. N. Cohen, with Victor Sales Co., Buffalo, N. Y.; Bert 
Day, of the Day Glass & Crockery Co., Cedar Rapids, Iowa; 
R. H. Schneff, with Columbus Drygoods Co., Columbus, O.; 
C.-C. “Cullen, “of ‘the: Ce CG.) Cullen® Go. Knoxville.) Tenn 
William Lawrence, of the Killian Co., Cedar Rapids, Iowa; Mr. 
Jones, of the Jones Bros., Moundsville, W. Va.; Mr. Webb .of 
Hunt Department Store, Tulsa, Okla.; Miss Ella Brennan, with 
Rothchilds, Chicago, Ill.; Frank L. Warren, with Callander, Mc- 
Ausland & Troup, Providence, R. I.; Julius Hertzberg, with S. 
Kann & Son Co., Washington, D. C.; Thomas A. Keller, with 
Denhilm McKay Co., Worcester, Mass.; Mr. Hubert, with D. M. 
Reed Co., Bridgeport, Conn.; H. Beren, of Beren Crockery Co., 
New York, N. Y.; Mr. Brunyer, of Eagle Supply Co., St. Louis, 
Mo.; Mr. Campbell, with Almy, Bigelow & Washburn, Inc., 
ee Mass.; W. J. Ryan, with Mitchell, Woodbury Co., Boston, 
ass. 

William H. Hosack, Blairsville, Pa.; Mr. Dixon, with Butler 
Bros., New York, N. Y.; Mr. Saville, with Zion’s Co-Operative 
Mercantile Co. Salt Lake, Utah; Mr. Nelson, of Central City 
Crockery Co. Syracuse, N .Y. 
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MADE IN JAPAN 


For The Spring Season 


E are displaying a more ex- 
W ccosive variety of “the ever 

popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
Lecomplete. 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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Whats New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 


PTT UTE ee 


Ttalian Fancy Lines Make Appealing Display 
at Kuppers 


_ Conspicuously beautiful in combining artistic shapes 
with elaborate ornamentation of colored flowers exquis- 
itely modeled in clay, in many brilliant colors and covered 
with a rich glaze, the new and comprehensive line of 
Italian novelties in fancy wares from Aristide de Simone 
& Co., exclusively shown by Herman C. Kupper, 39-41 
West 23rd St., are noteworthy additions to the market. 
The new arrivals in art pottery embrace a very extensive 
line and include a particularly complete array of twig 
paskets in a wide range of forms and sizes. These bas- 
xets, made of ivory ware, are shown in tall, flaring shapes, 
oblong, square and round forms, with a border around 
che rim of flowers, beautifully modeled and charmingly 
colored. Particularly striking are jardinieres in the twig 
design, and fancy plates decorated with fruit centers in 
glowing colors with twig borders. Other numbers in the 
‘ine include fruit baskets, comports and decorative table 
vieces. In vases several striking numbers are shown, 
one of large size in classical shape is embellished with 
ounches of grapes, another with rambler rosebuds, hyd- 
vangea in delicate pastel colors, while yet another of full 
arecian shape is enhanced with foliage and daisy blooms. 
in addition to vases in many shapes and decorative treat- 
nents in the Italian style, the display of fancy figures and 
statuettes may be cited as noteworthy. These fancy fig- 
ares comprise boys and girls in small and medium sizes, 
especially designed for lamp mounts for nursery use, 
vhile the figures in fancy costumes are likewise designed 
‘or mounts for boudoir lamps. All are charmingly 
nodeled and delightfully decorated and richly glazed. 


- 
ventral Glass Works Showing Many New 
Things 

Emphasizing novelty happily combined with unusual 
‘ichness at moderate prices, the new arrivals of samples 
ust put cn display at the New York office of the Central 
alass Works, under the management of A. P. Doctor, 
re attracting a good deal of attention among buyers. 
ne outstanding number is an all-over gold encrustation, 
1 effective chased treatment, including console sets, han- 
led and tall candlesticks, handled sandwich trays and 
temware. Likewise appealing are several new border 
€corations in gold encrustations, while a particularly ef- 


, 


fective number consists of a %-inch gold encrusted band 
combined with a 34-inch blue border finished with inside 
gold band. Striking an unique note is a decoraton con- 
sisting of scroll medallions of clear glass, outlined with 
gold and with a border of vertical gold lines on a Harding 
blue ground. A hand-painted number is in canary glass 
with medium width dotted border broken up by inserts 
of large butterflies in colors, while in the “ Radiant ” line, 
of soft green with shimmering tones of bronze, something 
quite different has been achieved in nappies and fruit 
bowls. The advance samples of the 1923 lines also in- 
clude a large assortment of fruit bowls, nappies, lily 
bowls and colognes, in rolled edge and straight edge 
shapes, in canary, blue, green and amber. Some of the 
decorations consist of stippled gold in diamond pointed 
bands, straight gold encrusted bands, hand-painted 
flowers combined with gold band and the several colors 
decorated with black edge bands. A new shape in cig- 
arette ash trays with ring handle, in canary, blue, amber 
and green is also a new arrival, and a novel treatment is 
shown in a satin finish with black handle and black edge 
band. 


Cowan Pottery Makes Big Hit 


Comprising a decorative line of shapes in a wide variety 
of artistic forms, in a wide choice of items in popular de- 
mand, the wares produced by The Cowan Pottery Studio, 
attractively displayed at the salesroom of Henry Bene- 
dikt, 7 West 23rd St., the metropolitan representative, this 
line is in many respects a very unique one. The wares 
are shown in many shapes in vases, lamp bases, bowls, 
candlesticks, etc. Starting with a foundation of a par- 
ticularly good body, the various shapes at once attract the 
discriminating eye of the buyer by their graceful mod- 
eling. Among the larger items is a colorful Chinese vase 
in glowing yellow lustre and several charming shapes in 
vases, alike suited for ornamental purposes or for utili- 
In smaller vases there 
are an array of distinctive forms, obtainable in the seven 


zation for attractive lamp mounts. 


colors and an equally comprehensive selection of com- 
ports, fruit and flower bowls, the latter being shown in 
rolled and plain edges. The selection of candlesticks and 
bowls makes it possible to make up many delightful com- 
binations in console sets. Among the other popular items 
are included particularly we!l modeled ash trays and 
cigarette boxes. All of the unique shapes in this art line 
are obtainable in Larkspur, 


Blue, Delft, Jet and Ivory, in true glaze and in glowing 


Marigold, Sea-Green, Fire 


lustre colors. 
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BOSTON NEWS NOTES 


MAY STREET 
NEEDHAM 
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N Friday morning the Woolworth store at 142 
(S) Harvard Ave. was practically destroyed with a 
loss estimated at $40,000. It was a one story 
structure and the fire had a start before it was dis- 
covered. After a half hour battle the commanding officer 
ordered two engine companies out of the building, a one- 
story structure, as a safety measure; his judgment was 
good, for only a few minutes later the floor collapsed, 
carrying with it almost the entire equipment, counters 
and stock, dropping the mass into the basement. It was 
only a few months that the store had been remodeled. 
Another fire was that of E. H. Farnsworth & Co., of 
Rockland, Mass., who suffered a loss estimated at $20,000 
during a general alarm fire which destroyed two blocks 
in the center of the town, with a total loss of $150,000. 
Mr. Farnsworth has had satisfactory assurance that the 
block will be rebuilt and that he may be able to again open 
the store early in June. The owner of the property is 
hard at work to this end and has already made contracts 
for the erection of the structure. 

Harry Wheeler, with his assistant, have developed the 
“Kant Ratel”’ line of automobile vases for cut flowers. 
They are of cut glass, with a special solid metal holder, 
which very effectively prevents rattling in the holder. 
Three turns of a small screw permits the removal of the 
vase for cleansing, and it slips back just as easily. It is 
also equipped with a clever anti-splash device. It has 
taken wonderfully well with the retail trade. It has been 
whispered that some of the men in the families have been 
known to use it as an ash receiver. 


Jos. E. Bostock of the Bostock Furniture Co., Taunton, 
announces that contracts have been let to add another 
floor to their two story block in the center of the business 
section, which will be ready for occupancy about July I. 
This is in line with the previous development of the com- 
pany, who have added to their first small store a bit at a 
time, until they now have one of the largest institutions 
of its kind, outside of greater Boston. The Bostock Co. 
handle a general line of furniture, kitchen furnishings, 
china, glass and pottery. 


Announcement comes from Sandwich, Mass., of the 
death of Charles H. Macy, considered one of the best au- 
thorities in the country on Japanese products, particu- 
larly bric-a-brac. He was for many years buyer for Van- 
tine of New York and made many trips to the orient. 

Several years ago he severed his connection with that 
concern and opened a chain of stores of his own at Oak 
Bluffs, Nantucket, Portland, Maine, and Onset, Mass. 
This latter store he later closed, opening an art shop at 


Sixty 


By 


R. B. Hemenway, Representztive 


his home in East Sandwich. Mr. Macy was born in Nan- 
tucket seventy-eight years ago and lost his wife about a 
year ago. 


The Metropolitan five to fifty cent store will open a 
store at Taunton at an early date, in the H. L. Davis 
block. It will be operated on the same principle as the 
other stores of the Metropolitan chain. 

Among the celebrities in the trade from Boston and ad- 
jacent territory who returned from the Pittsburgh show 
on Saturday were “Joe” Donovan of the A. W. Souther- 
land Co., Lawrence; James Geehan, sales manager of the 
A. H. Hews Pottery Co. of Cambridge; Park E. Quinn, 
of the Old Colony Cut Glass Co.; Harry Wheeler, George 
Granville, “ Bill”? Amidon, M. A. Lovell, M. J. Ryan, with 
the Mitchell Woodbury Co., Arthur St. Louis, James 
Edgar Co., Brockton; Mr. 


McKeon of Gilchrist’s, Ber- 


nard Twitchel of Wise Smith, Hartford, J. W. Chaput 


of Harris & Mowry Co., Woonsocket and Robert W. 
Corey. Murt S. Wallace will visit his factories before 
he returns. | 

Carroll Robinson, merchandise manager for Jordan 
Marsh & Co. and John Martin, buyer, are now in Ohio 
doing a round of the potteries. James Geehan also left 
for Ohio during the early part of the week. 


S. E. Bunker has assumed charge of the crockery, glass 
and house furnishing department of the Lester Dry Goods 
Co., of Haverhill. 


Paul Phillips has closed his exhibit at the Pittsburgh 
show and has left for Baltimore and Washington. He 
will work his way back to Boston through New York 
State. | 


George Granville is showing two wonderfully pleasing 
new patterns from A. H. Heisey & Co. They are the 
“Tudor” and “Wedgwood” lines of table ware, made 
with a prismatic effect and executed in long narrow 
panels: These designs lend themselves particularly wal 
to decorative treatment and are most effective. 


1 
house furnishings, 
is in the 


Gardner Brewer, who _ handles 
crockery, china and toys in Burlington, Vt., 


limelight this week as the director of one of the flourish- 


ing banks in New England. The Burlington Free Press 
featured the celebration of the seventy-fifth anniversary 
of the founding of the institution in a special issue. 
pictured the board of trustees, among whom was Mr 
Brewer, who is soon to leave for Florida. 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers 
and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BrEatricE MILLER WISNER 
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A Plan To Feature A. B. C. Washers 


[ has been conclusively demonstrated by department 

| stores that a good washing machine is a profitable 
factor for a special department in featuring these pop- 

ular time-saving electric devices. The A. B. C. line, manu- 
factured by Altorfer Bros. Company, Peoria, Il., has evi- 
denced this in the enormous demand for their washers 
and ironers in the best department stores throughout the 
country. The illustration herewith shows one of the con- 

_ cern’s popular models; A. B. C. cylinder type, which re- 
tails at $135 and $150. Other models include A. B. C. 
Oscillator Rocking-tub type, retailing at $115., A. B. C. 
“Alco” Dolly type, retail price $95., and $120. In the 
_ arduous task of shopping, women are at once attracted to 
a department where washing machines have a special 


——— 
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place and are shown and demonstrated comfortably 

This can only be done in a separate and a ae 
Space where the washer can be displayed, so that the con- 
Sumer may inspect and learn the advantages of the ma- 
‘chine, its working principles and construction without 
being jostled and annoyed by shopping crowds. Half 
the sale of a w ashing machine is accomplished when it is 
favorably shown. High grade department stores are 
‘Tealizing the profits in attractive washing machine dis- 
| play departments and are constantly adding these sections 
to their organizations. One of the largest department 
Stores in Cleveland made a red letter sales day in a 
‘special washing machine department featuring the A. B. 
}C. line. The above concern will be glad to give an out- 
line of the methods employed and assist in the plans of 


procedure in establishing such a department, upon re- 
quest. 


“ Acme” Freezer a Household Necessity 

Much speculation among housewives as to the most 
convenient ice cream freezer to obtain, has resulted in the 
decision that a well made metal freezer which will do the 
work efficiently is one of the most satisfactory freezers 
for general household use. The “Acme” Freezer, man- 
ufactured by the Ritter Can & Spe- 
cialty Co., Philadelphia, Pa., pictured 
herewith, gives a good idea of this es- 
timable metal freezer. It is substan- 
tially made of best non-rusting metal 
absolutely without gears, and its easy 
working principles have established its 
popularity among fastidious consum- 
ers. It is economical, as ice consum- 


N RY R, seo ; 
SUITES & tion is materially lowered by placing 
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the freezer in the refrigerator until 

ready to serve the frozen cream. It is 
absolutely sanitary, and easily cleaned, no parts to fall 
apart and does its work rapidly and efficiently. It is so 
simple in operation that a child can turn the crank with 
ease, only taking five minutes to obtain smooth, velvety ice 
cream. It is compact and can be conveniently placed on 
the pantry shelf when not in use. The “ Acme” is built 
for long service, it is light, yet sturdy, only weighing 2% 
lbs., and can easily be placed in an automobile or carried 
to distances with comfort. A general ice cream freezer 
for immediate use, the ‘““ Acme” has proven its durability 
and economic value and is recognized as one of the best 
time-saving devices on the market. A booklet describing 
this estimable freezer, will be supplied by the firm, on 
application. 


“ Brillo ” the Modern Aluminum Cleanser 

Today’s housewife is a careful preserver of her cul- 
inary utensils and she is ever on the outlook for an alum- 
inum cleanser and polisher that will effectually remove 
stains and make her kitchen ware look like new. The 
Brillo Manufacturing Co., Pearl and Tillary Sts., Brook- 
lyn, have put on the market in their “ Brillo,” one of the 
most efficacious products for removing all discolorations 
from aluminum, leaving it bright and sparkling. It is 
economical, and does the work, quickly with little effort, 
accomplishing lasting results. The above concern is also 
maker of Supreme Steel Wool, in one pound packages 
and 10 cent household size in all grades. 
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ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


W ANTED—Expericnced crockery salesman for local trade. 
Commission basis. Box No. 234, care CROCKERY AND 
iLASS JOURNAL. 


~~ 


EPRESENTATIVE WANTED in Chicago District for 
handling Genesee Pottery. The Genesee Pottery Co., Inc., 
Chittenango, New York. 


ANTED—Agency to handle exclusive line of high grade 
pottery table lamps by established pottery. Box 236, care 
CROCKERY AND GLASS JOURNAL. 
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ALESMAN wants lines of glassware china and _ house- 
furnishings, Cleveland and Northern Ohio. Best of refer- 
ences. N. Nusbaum, 1424 East 85th St., Cleveland, Ohio. 


BOR ROE NSE 


Lee eee space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


186 Fifth Avenue 


Southwest corner 23rd Street 
Overlooking Madison Square 


A few choice offices and 
suites in the heart of the 


GLASSWARE DISTRICT 


Space units of 274 square feet and upwards 
Rents very reasonable 


CRUIKSHANK COMPANY, 141 Broadway 


British Exports and Imports 


The foreign trade in British products for the month 


of October, 1922, shows a considerable increase in 
pottery exports to the United States compared with the 
figures for September. The complete list as compiled by 
the Pottery Gazette of England follows: 


Exports OF CHINA EARTHENWARE AND GLASSWARE 
Month Ended 
October 31 
1921 1922 
POTTERY : cwt. 
To Germany. one Ce eee eee 11 18 


SY SE Tane@ut so Uh c. enn oe a Ieee Sw AS) 24,366 
Ui, Sd ACH nisi +. a... 26,980 16,45! 
SAS TAZIL SM eeee wie Aces hw ken Ca ee 5,963 7,82 
oo Argentine Republic. ./.\;..+ 51) tea 17,501 14,46. 
“British South Africa 5... acne meee 13,030 5, 9% 
Sa) British Mast Indies: 22sec eee eee 31,002 23,22) 
So eAustralia. mos tee esse tac ee eee 16,477 14,87 
star NGwoZealatid’ceetc. diet 0) dac sa eee 11,146 6,754 
we Canada ye ciiacrs ley os cosas & ang ? ol 
so. Other Countries 9. oc'4.1..se beeen 60,432 28,13¢ 

Made up as follows: | 
Porcelain, Chinaware and Parian. eee 1,453 67; 


*Jet Rockingham, Samian and other Glazed 

Earthenware (except Terra-Cotta Ware).. 76,724 50,97: 
y*Stoneware and Terra-Cotta Ware and Un- 

glazed Red Pottery, Brown and Yellow 


Waren state bitasc 2c ots 3.4/3 cls cote One ee 152,294 157,00 
GLASS: 
Tlluminatingig denice.’ «ss «a> sae08 a) ee 323 36! 
tDomesticvand Fancy. .:.... 0-9 eee 958 1,70: 
IB Otlesmand a arses se. eer eet eee eae gross 28,937 26,90! 


Imports OF CHINA, EARTHENWARE AND GLASS 
POTTERY : 


Porcelain, Chinaware and Patian 2.0... 1.082 171g 
Allmother feito 5 GOs he eo nee ee 19,522 25,17 
GLASS: 
Tluminatine <5. .e ce. : ee os 12.754 16,06. 
+ Domestic’ and -Bancy..: 0225.81 s0 shee ae 35,937 37,64: 
Bottles and ars cece sasha eee gross 75,700 86,65) 


*Including glazed terra-cotta ware prior to 1922. 
+Not including glazed terra-cotta ware prior to 1922. 
tIncluding cooking utensils, table glassware, ornamental glass: 
ware. 
Re-Exports oF CHINA, EARTHENWARE AND GLASS | 
POTTERY 


Porcelain, Chinaware and, Panianyses ase 51 ib 

All othérssortsy. coats. caseecis Son tO ene 142 15) 
GLASS: 

jplOlernateyave chatal IWS? Goeoocs; oan occog scent 314 55) 

Bottles;andJarstece: 0.0 see ae gross 1,565 35) 


tIncluding cooking utensils, table glassware, ornamental glass 
ware. 


Merchandise Fair Will Open July 23rd 


The Merchants’ Association, which was instrumenta 
in bringing the National Merchandise Fair to this city fo: 
its first season last summer, and which has been working 
through its convention bureau to keep the fair here, ha) 
adopted the following preamble and resolution: | 

“Whereas, The National Retail Dry Goods Associa] 
tion has decided to hold a National Merchandise Fair i 
New York city, July 23-August 3, 1923, for the purpos! 
of showing all lines of goods handled by retail dry good 
stores as well as many lines handled by department stores. 
and for the purpose of stimulating business, curtailin; 
the cost of merchandise distribution and simplifying thi 
work of buyers, thus bringing about a reduction of price! 
and promoting economy and efficiency ; therefore, be it | 

“Resolved, That the Merchants’ Association of Nev 
York commends the National Retail Dry Goods Asso 
ciation for engaging in this undertaking as a practica 
contribution to healthy economic conditions and a genuin 
stimulus to business in this city, and tenders its co- opera 
tion to the National Retail Dee Goods Association in ar 
rangements for the fair.” 


| 
Custom Rulings . 


Earthenware clock sets, consisting of one decoratet 
earthenware clock case with a small clock inserted an 
two small earthenware vases decorated to correspon 
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| The Roessler & Hasslacher Chemical Company NEW YyorK — 
' BRANCHES : : 
Cleveland, O. Chicago, III. Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. 3 
3 New Orleans. La. Pittsburgh, Pa Kansas City, Mo. 4 
he e e e E 
Liquid Bright Gold CHEMICALS : 
Oversiazxe—C lors —Urersiace | Minerals and Oxides 
. Liquid Lustre Colors—Oxides and —for— = 
f Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, = 
\z Coloring Clay Products Z 
> 5 
= = 
‘2 ac-Simile of Label. America’s Leading Ceramic Material House g 
= “MapDm IN AMERICA.” HIGHEST GRADES. = 
I Se eT cin ti ttt Mn Mm 
peeeemiucmetenrunacnsneavcanennaecrgneane cetaceans aeaeneveaeeereteetvee sense esc eeocvcteacacaociteoaeeacasenegnceacecocaneeineecaeeeevaeeeneeacaveeatceeeiecaceneuacageaenatae = 
: : 
7 : 
/& = 
| 
.£ Manufacturers o 
: = 
| : 
i Bryce Brothers Company Blown Lead | 
Glassware : 
7. MOUNT PLEASANT, PENNSYLVANIA : 
E In Crystal and Colors 2 
E NEW YORK OFFICE, 240 FIFTH AVENUE 
le Representative. J. Duncan Dithridge = 
= TRAVELING REPRESENTATIVES: = 
z= BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 5 
- Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood = 
| = 
mt mmm mM nn mn Mn Mn 
Sole O f the Patent Ss ° 
oe Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCs. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 


Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadwav. 


THE LIMOGES CHINA CO.,’SEBRING, O. 
REPRESENTATIVES: 


New York, Edward B. Dickinson, 200 Fifth Ave. 
Chicago, John G. Edmunds, 1319 Michigan Ave. 


Grass Toys 
Glass toys, in the form of lamps, trumpets and pipes, 
were the subject of a ruling by the board sustaining pro- 


with the clock case, were assessed at 40 per cent ad 
valorem under Paragraph 79, Act of 1913, as decorated 
earthenware articles. Sustaining a protest of the Inter- 


national Forwarding Co., the customs board finds that 
cases and movements of the clocks should have been 
assessed separately, the clock movements ar 30 per cent 
under Paragraph 161 and the cases at 40 per cent under 
Paragraph 70. 


GLAss BASKETS 


Baskets composed of metal or other material, orna- 
mented with beads, and assessed with duty at 50 per cent 
ad valorem, under Paragraph 333, Act of 1913, should 

have been classified as cut glass, with duty at 45 per cent 
ad valorem, under Paragraph 84, the board rules in sus- 
taining a protest of O. O. Friedlaender, Inc. 


| 
| 


tests of A. Strauss & Co. Duty was assessed on these 
articles at the rate of 45 per cent ad valorem under Para- 
graph 84, Act of 1913, as glass articles. The board now 
finds that duty should have been imposed at the rate of 
but 35 per cent ad valorem under Paragraph 342. 
HALLOWE'EN Goops 

Sustaining a protest of B. Illfelder & Co., of Boston, 
the Customs Board finds that certain Hallowe’en pump- 
kins, Easter novelties, etc., made of cardboard, assessed 
as toys, with duty at 35 per cent ad valorem under Para- 
graph 342 of the 1913 law, should have been assessed 
at 25 per cent ad valorem as manufactures of paper, under 
Paragraph 332. 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO/’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood &_ Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


‘The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St. 


Ahrenfeldt French China. 


MADDOCK & MILLER, 39-4] West 23d 
St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 Eass 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc.. 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


we naeee 3 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION. 
104 Fifth Ave. ; 


Grindley, Doulton. Furnival. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirs¢ Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


— 


. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc. 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY., Inc.. 9 East 47th St.. Repre- 
senting: 
Royal Berlin, Royal Dresden, Lorenz 
Hutschenreuther, Koenigszelt. Paul 
Mueller, Royal Nymphenburg, Rein- 
hold Schlegelmilch, Royal Karlsruhe 
Majolica. 


JUSTIN THARAUD, 24 West 23d St. 


Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


VOGT & DOSE, 65 Barclay St. 


Open stock dinnerware 
White China for decorating. 


J. H. VENON, Inc., 104 Fifth Ave. 


Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave.. between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


patterns. 


DOMESTIC GLASSW ARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 

Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 
DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 
FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. John 
Nixon, Representative. 
GILLINDER & SONS, Ine., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 
LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. 
UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO., Factory, Gar- 


wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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F. CALVIN DEMAREST 
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THE BUSINESS PROSPECT 


Ge TTT TTT TUCO LUTE UL TOoeT PLATO 


[TH preparations for Spring business now well 

\ \ / under way, the number of buyers in the markets, 
; to which is added the good volume of orders 
placed with traveling salesmen, affords a reasonably fair 
foundation for the belief that a much better Spring busi- 
ness is in prospect in trade than last year. While making 
no prophesies and no attempt to forecast the future, we 
are willing to go on record and say that the volume of 
_ buying is now large and covers practically the entire mer- 
_chandising markets. 


| HERE is, of course, a good reason for this activity 

and one of the reasons is, that retail distributors are 
_now pretty well agreed that there can be no advantage 
»gained by holding back orders any longer and it seems 
very probable that loss may be occasioned by keeping out 
of the markets too long. Practically all merchants are 
‘now convinced that prices are firm and are not now think- 
‘ing they will recede in the immediate future. 


RROADLY, the outlook is very favorable for a good 
volume of trade. From practically every corner of 
the Nation, reports are heard of the scarcity of labor. 
With employment about normal and demand for all man- 
‘ufactured products increasing, the prospects for buying 
ona larger scale by the public is assuredly bright. A tour 
of the primary markets shows that wholesalers have not 
been marking time. Never before has the assortment of 
merchandise been exceeded and we cannot recall a time 
‘when quality and price have been so advantageously com- 
bined. This activity of the wholesalers has served to 
stimulate greater production, consequently with all work- 
fn and earning, retailers are anticipating a good Spring 
| Summer business. 


ETAILERS have now completed their inventories 

and as most stores went through the period with 
almost the minimum of stock on hand, the gratifying re- 
sponse of the public to January sales, has impressed them 
with the necessity of replenishing their shelves. 


T is also evident that retail distributors, in small towns 
as well as in the larger cities, are showing a com- 
mendable and sensible attitude in considering the custom- 
er. With but few exceptions, retailers are really striv- 
ing to restrict margins of profit and depend to a larger 
extent that heretofore, upon volume of sales. 


ET another practical aid to lower merchandise dis- 
tribution, is indicated in the endeavor of retailers to 
lower the cost of doing business by means of more ef- 
ficiency in both buying and selling. All of these points 
are highly important and they are about the only methods 
which may be used for effectually preventing prices from 
advancing to any extent. 


HE whole range of manufactures is upward, as ris- 

ing cost of production slowly but steadily climb. 
The added cost of materials and labor clearly indicate 
a general advance. But the trend toward more inflation 
need not develop into materially higher prices, providing 
retailers take every reasonable precaution to check them 
by means of economical distribution. This is not difficult 
to do but it is the only effective means of keeping prices at 
a level which will assure a good sales volume. 
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Keeping Workers Satisfied with 
Their Jobs 


Some Reasons Why Business Control is Apart from Ownership—And 
Why Employes’ Representation Has Fallen Short of Expectations 


MUUVAACHUAALUUULLULORLULLLLLOCELLUOLLLULOOLULULEELIDEEALLOUOA LOO DOce 


employe representation plans have failed to work 
satisfactorily were cited by F. C. Henderschott, 
manager of the Bureau of Education of the New York 
Edison Company, in outlining developments in the per- 
sonnel field in the past twenty years. Particular stress 
was laid on four such reasons, and in leading up to them 
Mr. Henderschott said: 
The problems involved in what has come to be under- 
stood as personnel management became important or 
acute as the labor union developed in size and power. 
Broadly classified, the problem subdivides into employe 
representation in management, labor turnover, employ- 
ment, training, safety and health, thrift and welfare ac- 


Sirus reasons why the five principal so-called 


tivities. 

The problem of personnel management increased in 
importance in the period when the effects of the World 
War began to be felt in the United tSates. After that 
time it became acute and it received much attention alike 
on the part of executives of industrial and commercial 
organizations, philanthropists and other well-meaning up- 
lifters and professors in educational institutions whose 
teachings were concerned with the factors involved in the 
problem. 

During the period when labor conditions were much 
disturbed because of the war, and when production was 
demanded on a scale never before broached, interest in 
how to keep workers satisfied and at their tasks almost 
reached the boiling point. Executives of some business 
organizations, not vitally affected, saw the possibilities 
for aggrandizing themselves through proclaiming their 
interest in personnel problems, and used the subject for 
propaganda. 

Those in the United States concerned with a solution 
reached out into other countries for information which 
might be helpful in determining the many perplexing ques- 
tions involved in the attempt to “ render unto Caesar the 
things that are Caesar’s”’ and unto the laborer the things 
that are his. Research in other countries evolved little, 
however, as, with the exception of England, practically 
nothing had been done along this line. The Whitley in- 
vestigation in England and researches conducted by com- 
mittees appointed by the Government yielded something 
of value. But, in England as in this country, nothing 
much has been done in the way of scientific research since 
the signing of the armistice. 

In the boom period which followed the first depression 
after the cessation of hostilities, many schemes were 
tried out in the United States in an effort to keep the 
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workers at their tasks, and at one time the statement was 
made that there were 327 representative industrial and 
commercial organizations which had instituted some one 
of the five principal “employe representation plans.” I 
have no data to verify this statement, but a survey made 
by myself about eighteen months after the close of the 
war disclosed 228 representative industrial and commer- 
cial organizations which had instituted an employe repre- 
sentation plan designed to give their workers a voice in 
management. Emphasis was placed upon wages, work- 
ing hours, working conditions, discipline and safety, and 
especially upon wages and working conditions. 

Of the 228 organizations which replied to the question- 
naire, thirty-two stated that their plants were, at the mo- 
ment, inactive. About 125 organizations affirmed that 
the plan had worked with a degree of satisfaction, and 
the others who replied gave more or less noncommittal 
answers. While in a few instances the plans which were 
instituted are still operating fairly satisfactorily most of 
the organizations which instituted a plan have either 
allowed it to fall into disuse or deliberately discontinued 
its operation. 

The reasons advanced for the failure of these plans. 
according to Mr. Henderschott, were: 

That business management should be a scientific func- 
tion apart alike from ownership and from the domination 
of the workers. 

Those who have a natural liking for management will 
rise from the ranks of the workers into management posi- 
tions. Other workers are not interested in management. 
problems and will not assume the responsibility that must. 
accompany authority. | 

Workers have not the ability or training to become good. 
managers. Their interests are almost wholly in increasing 
their earnings and in bettering their working conditions. 
At the present time the majority of those who are classed 
as laborers, either skilled or unskilled, feel that their 
objective can best be accomplished through labor unions. 

Both management and stockholders have come to feel 
that management is a problem quite apart from owner-. 
ship and quite apart from the workers. Many have. 
reached the conclusion that management, being a scientific 
function, is responsible alike and in the same degree to 
ownership, to the workers and to the public. This has | 
led to a new and better conception of the functions of 
management. 

With the depression which followed the boom times- 
after the war, Mr. Henderschott continued, most of the 
personnel work that had been so quickly developed was 
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just as quickly discontinued. Industrial executives fol- 
lowed the natural trend and returned to the conditions 
which existed prior to the World War. As a result, much 
strife has developed which has proved costly to both 
stockholders and to the workers. Within the past few 
months a broader and much better conception of the place 
of the personnel department in an industrial or com- 
mercial organization has been realized. This statement 
applies only to the United States. 

While there was inquiry during the war for informa- 
tion about personnel management problems with a view 
to forming organizations the movement actually resu'ted 
- in such an organization only in England. France, Japan, 
Italy, Germany and the Mysore Government in India all 
sent delegates to the United States to study the move- 
_ ment, but, with the close of the war, interest seems to 
_ have lapsed. In England the organization has functioned 
_ for a period of about four years, but with little growth 
_ and practically no research which has resulted in informa- 
| tion of value. Little information of value has deve!oped 


in the United States in the past two years. 


About a year and a half ago the National Association 
of Corporation Training, which did much in the personnel 
management field, collecting valuable data as the result 
of scientific researches, ceased to function due to insuf- 

ficient financial support. Since that time there has been 
much thrashing of old straw, resulting in piffle and maud- 
| lin advice by novices anxious to capitalize their knowledge 
‘or rather their rehashing of various factors involved in 


_ the problem. 


Some organizations, which have set up well-thought- 
out and constructive plans, are still functioning and give 
promise of becoming permanent successes. The Penn- 
oo Railroad is an excellent example of this type. 
This organization has classified all of its personnel man- 
7 agement problems under a vice-president; has organized 
‘its workers into a company union and has successfully 
‘functioned through the methods instituted. The Ameri- 
can Telephone and Telegraph Company has likewise 
‘elected a vice-president in charge of personnel manage- 
\ment and is functioning its personnel problems through 
'this officer. . 


Recently the New York Central Railroad added a vice- 
president to its organization, whose duties will be to ad- 
minister personnel. Other industrial and commercial 
organizations have segregated their personnel problems 
and placed them under an assistant to the president or 
‘some other officer, and in some cases have also placed 
relations with the public in charge of the same officer. 


| There undoubtedly is a recognition on the part of 
executives of business organizations of the need for an 
official who will be charged with the administration of 
‘personnel activities. This officer may, and in many in- 
stances will, be advised by delegates representing the 
workers. In some cases, as, for example, that of the Proc- 
er & Gamble Company, representatives of the workers 
lave been placed on the Board of Directors. This plan 
las its advantages. 


U. S. China Exports for November 


Domestic exports of china and porcelain for the month 
of November show, according to figures compiled by the 
Department of Commerce, a considerable decrease in 
quantity and value from the figures of October. The 
decrease in the value of exports of table, toilet and kitch- 
enware, exclusive of sanitary and chemical wares, is 
$4,036. The figures for the month of November just 
published follow: 

DoMESTIC Exports OF CHINA AND PORCELAIN FROM THE UNITED 
STATES BY COUNTRIES 


Table, Toilet Other China & 
or Kitchen Ware Porcelain Ware 


Countries Pounds Dollars Pounds Dollars 
Pra ncegareneen- ele aba — — 2006 124 
ey st fe ee -- — 25 20 
Swiedeniermer nse nha. cats es 56 10 = = 
Belardes... ystte eta sta 127 140 55 38 
Canada—Maritime Prov... 1,610 336 7b} 326 

Quebec and Ontario.... 14,955 2.898 9,585 3,256 

Prairie Provinces....... 264 343 258 236 

Brit. Col. and Yukon.... 600 277 1,765 224 
British Elondutas......... 2,595 538 81 22 
Guatemala 4. es. 1,526 419 2,000 180 
Elon ditnacm rere in coerce. 6,940 11,523 = = 
Nicaractiameerremes oo.) 1,651 931 — — 
Rata maw peti... ae. 1,153 384 32 19 
Salyvad 0 Gee ee 1,800 300 — = 
Mex COMP sss slink 4,230 1,405 3,952 1,115 
Newfoundland and Lab.... 906 161 147 86 
Bernniudage saves ee 1,934 1,173 458 123 
Vaca ice tea oscars? Scag 688 254 245 107 
Trinadad and Tobago..... = — 31 9 
Other British West Indies 2,748 1,559 ASV) 116 
Erion). ike Bias ee aes 1,603 27 1,221 407 
Dominican Republic...... 25 26 81 31 
lave ee oe sud 157 25 = 
Vireimisiands of U.S... 56 66 29 10 
Chilemeereccert ssc. Se ae = — 41,043 4,337 
Golempiayeae 4... ee 547 307 = — 
Peru neee os 4 tees cron 64 71 93 11 
China see ee ime, 147 598 = — 
Javaand Madura......... — — 111 36 
FIGHGK OME eet. vig. i.) s 66 28 59 9 
fa pane eerie ey ete 87 135 — — 
Philippine Islands ....... 193 389 47 146 
VAIS ine hie So | 01 aa eae a = — 75 25 
Brenche©Oceaniasa anes. 130 89 = i= 
Nigh Bealennish a5 sna oneke 806 310 358 9] 

WoT Wee ee eee 48.449 16,565 63,977. 11,126 


Earthenware Exports 


Domestic exports of earthenware and stoneware for 
November, 1922, show an increase of a few hundred 
dollars in table and kitchen earthenware from October 
figures. Latest figures compiled by the Department of 
Commerce follow: 


Domestic Exports oF EARTHENWARE AND STONEWARE 


*Other 
Earthen, Stone 
and Crockeryware 


Table Toilet 


or Kitchenware 


Countries Pounds Dollars Pounds Dollars 
iINétherlandsiess.0. se oss 47 22 — — 
NOR Wa Wo utes bee toare ee — — 100 35 
lreaked Wael = be tuts te pe eee — — 1,483 1,081 
SS COL ATIC Se 2 ttn re — — 960 137 
el ati Gi ere en ee ness — a= 20 14 
Canada-Maritime Prov.... — — 883 206 

@tebecrand Ont...-... 493 118 2,497,603 31,520 

Eeiainies Braves: 02h. — — 233,813 2,478 
Bie Coleands V ukonl.0s 300 102 9,164 878 
Guatemalaemen eaters 57 ly — — 
OTC Uta See were ee eerie oc 311 67 4.831 1,150 
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Nicatagtiamen eee ee tee — — 70 11 
Panamagven.. pee eee 3,196 534 841 243 
Salvadoran eee 34 Td. 301 121 
MEXICO) eae eee 5,651 1,779 40,168 1,971 
Newfoundland and Lab... 3,150 158 163 20 
Bermudaaeeeeer eee 315 144 1,256 246 
Jamaica pence. cee — — 346 89 
Others ritalin eee 1,845 441 1,446 258 
Cubase co teh ot eae 10,416 3,215 899,838 17,421 
Dominican Republic ...... 75 16 5,188 1,209 
Dutch West Indies........ — — 166 5 
Haiti pace ree 276 36 1,631 136 
Virgin, Islands -ofeW., paar _- — 1,343 311 
Argentinajger saeue nt ee 600 148 2,948 1,701 
GH ER oct oe eee 184 101 — — 
C@olombiageaecee eer eee 471 141 1,096 B55 
[DEE ISOS ad sc oo.0,0006 s65 00 — am 40 6 
BritishuGuiatlammeer eee — — 7\ 16 
(P Ertlecy. cee see oe hes — = 542 197 
Wire lay eee tee: re —- — 70 3 
Wienezuela aimee eee —- = 120 50 
Bretntlay lhe C5 Sconce enor 55 14 — = 
Chitiaweeee eee seo ae eee 417 332 245 
ADAtieepe rte eared sa cnes. 56 19 ae ~- 
Philippine Islands......:. 250, 142 = — 
PATIStra lian eee ae 156 91 363 114 
BritishiOceaniasere eee eee 7\ 14 — — 
NiewiaZ caland/iaeeer eeiaei 1,101 Bij 778 168 
Belvian WOoneoseceee see _— — 150 71 
British South Africa .... 600 5 == — 
Eoyot) ener eee ee — — 100 50 
Portuguese East Africa... — _ 165 56 

3,708,604 62,635 


LOtal eee eee or eo 50 8,130 


To Act on Elastic Tariff 


The Tariff Commission is to lay the ground work to- 
morrow for a number of important investigations into 
the competitive conditions surrounding articles of import, 
with a view to the application of the elastic provisions of 
the Tariff law. 

Preliminary investigations covering the more important 
commodities which have been made subjects of com- 
plaints to the commission have been completed by its 
advisory committee, which is to submit its report to- 
morrow. On the basis of this report the commission is 
to determine which commodities will be investigated thor- 
oughly by its experts before public hearings are held to 
decide what recommendations should be made to Presi- 
dent Harding for changes in the tariff schedules. 


To Establish French Commercial Mission 
Here 


The French Government is about to establish a special 
commercial mission in New York with the object of fos- 
tering commercial relations between the two countries 
and generally endeavoring to secure for France a greater 
percentage of the American import trade. 

The mission will be headed by A. L. Leneveu, formerly 
commercial attache of the French Embassy in Washing- 
ton. M. Leneveu sailed for New York January 27. 


Macy Wins Import Duty Refund 


In probably the most important ruling that has so far 
been rendered under the Tariff Act of 1922, Judge 
Fischer of the Board of United States General Apprais- 
ers ruled yesterday that the failure of R. H. Macy & Co. 
to include as part of the dutiable value of certain mer- 
chandise entered through the customs here an item cov- 


ering the Japanese home consumption tax was due to in- 
advertence and without any intention to defraud the reve- 
nue of the United States. A petition filed by this concern 
for the remission of the additional duties imposed upon 
the merchandise imported from Japan, due to failure to 
include this tax, is granted by the customs board. 

When this petition was before the general appraiser 
counsel for the Government moved to have it dismissed 
on the ground that it did not set forth the facts required 
by the board’s rules. Denying this motion, Judge Fischer 
writes: 

“In the affidavit accompanying and forming part of the 
petition herein afflant states: ‘That I am familiar with 
the circumstances surrounding the purchase of the mer- 
chandise in the matter herein noted, and that I know of 
my knowledge and belief that there was never any inten- 
tion to defraud the revenue of the United States, or to 
conceal or misrepresent the facts of the case or to de- 
ceive the appraiser as to the value of the merchandise.’ 
The moving papers also set forth the name of the vessel in 
which the goods were imported, the date and number of 
the entry and the date of final appraisement. 

“Such statements we regard as constituting a sub- 
stantial compliance with said rules of the board. The 
application need not necessarily set forth the requisite 
proof to support the petition, nor contain a definite state- 
ment that the petitioner will present proof in support of 
the application, since it follows as a matter of course that 
the petition can only be granted upon the introduction of 
satisfactory evidence. Nor is it necessary to argue that 
even though each statement made threin is supported 
by the necessary proof, it still rests within the discretion 
of the board to determine whether the proven facts war- 
rant granting the petition.” 

In conclusion, Judge Fischer writes: 

“On the whole record, we are satisfied that the failure 
to include in the dutiable value of said merchandise on 
entry the item covering the Japanese tax was due to inad- 
vertence and without any intention to defraud the revenue 
of the United States, or to conceal or misrepresent the 
fatcs of the case, or to deceive the Appraiser as to the 
value of the merchandise.” 


Bamberger Gives One-Half Million to Newark 


Before sailing on the White Star liner Homeric Jan- 
uary 20, on a sixty-five days’ cruise of the Mediterranean, 
Louis Bamberger, head of the L. Bamberger & Co. depart- 
ment store, Newark, gave $500,000 to the Newark Mu- 
seum Association to enable it to erect a building in which 
to house the collection that is now kept in the Newark 
Public Library at Broad and Washington Streets. Mr. 
Bamberger is a trustee of the Museum Association, but 
his gift came as a surprise to the Board of Trustees. 

Mr. Bamberger went to Newark about thirty years ago 
and opened a small store on Market Street, near Library 
Court. He developed the business, until today the name 
of Bamberger is over the door of the largest retail store in 
New Jersey. 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


country in four years was Emil C. Bronnum, 

traveling representative for the Royan Copen- 
hagen Porcelain Co., Copenhagen, Denmark, whose New 
York headquarters are at 19 West 57th St. Mr. Bron- 
num will find a hearty welcome awaiting him among his 
many friends in New York and throughout the country. 
After conferring with Frederick Dalgas, president of the 
company, who is due to arrive in New York on Friday, 
aboard the Mauretania, Mr. Bronnum expects to leave 
on a trip to the coast to call on the trade. 


RRIVING here last week on his first visit to this 


Local manager for A. H. Heisey & Co., Wm. J. Ken- 
nedy, is justly proud of the good looking new semi-in- 
direct lighting fixtures installed in their salesroom last 
week, which adds still further to the attractiveness of the 
place as well as furnishing much more efficient illumi- 
nation for displaying the samples than formerly. 

Guy Cooke, New York representative for the Crooks- 
ville China Co. and American Clay Products Co., has 
made arrangements to sail on February 20th aboard the 
Berengaria, for a two months’ business trip, one of the 
principal objects of which will be a visit to the Leipzig 
Fair. This will be Mr. Cooke’s second visit to the fair, 
having attended last year as well. 


W. D. Stone of the Athens Glass Co., Morgantown, W. 
Va., is in New York this week to consult with Frederick 
Skelton, the concern’s New York representative and to 
attend to other business for the factory. 


S. Sareski. formerly assistant to Mr. Barnet, house- 
furnishing buyer for R. H. Macy & Co. on February Ist 
assumes his duties as housefurnishing buyer for Bloom- 
ingdale Bros., succeeding J. Hughes. 


The well-known importer, Herman C. Kupper, who has 
been in Europe for three months on a visit to the fac- 
tories which he represents in this country sailed for home 
on Wednesday aboard the Olympic, due to arrive in New 
York next Tuesday. 


A. A. Miltz, of the Libbey Glass Mfg. Co’s. sales staff, 
who calls on the glass cutters and decorators for the con- 
cern, arrived in New York this week for a ten days’ stay 
to visit the trade in the Metropolitan territory. 


The self service idea is soon to be applied in a chain of 
variety stores to be opened by a new company just formed, 
known as the Peter Rabbit Stores, with offices at 128 
Market St., Newark, N. J. The lines carried will con- 


sist of china, glassware, housefurnishings and groceries, 
with $1.50 as the highest retail price. The first store will 
be opened in Newark about March Ist, while others in 
East Orange, Summit, Montclair, Dover and Madison, 
N. J. will follow in as quick succession as is possible to 
get them ready. The company also plans to invade 
Brooklyn and Long Island as soon as their Jersey stores 
are in operation. G. W. Doerr, treasurer of the con- 
cern, has been in the market this week looking over vari- 
ous lines that the company will handle. The other officers 
of the company are R. M. Otis, formerly with the Kresge 
Co., president and R. O. Dawson, vice-president and 
secretary. 


Tickets Out for Salesmen’s Dinner 

Arrangements for the Annual Dinner and Entertain- 
ment of the Pottery, Glass & Brass Salesmen’s Associa- 
tion are going forward and present indications point to 
one of the most successful affairs held in years. 

One of the features put into effect this year, which will 
mark a refreshing change, will be the elimination of all 
scpeakers with the exception of short addresses by Lee 
Schoenthal, the retiring president and E. W. Hammond, 
the new president of the Association. 

Mr. Hammond, who is chairman of the dinner com- 
mittee as well, is determined to make the dinner a gen- 
uinely enjoyable occasion that one will leave with the feel- 
ing that they wouldn’t have missed it. Just leave it to 
m.Gdieuc! 

The tickets, which are now ready for sale, are six dol- 
lars each and should be secured early so that table res- 
ervations may be made as far in advance as possible. 
Reservations should be made through the secretary of the 
Association, L. S. Owen, 126 Fifth Ave. 


Klayf to Merchandise Departments 

Louis Klayf, with Bloomingdale Bros., one of the 
trade’s most prominent buyers, will today, (February Ist) 
become merchandise manager of the concern’s china, 
glassware, lamps and _ housefurnishing departments. 
This, however, does not mean that he will discontinue 
his activities as buyer, but probably will leave more of 
the actual buying to his assistants than formerly. 

Mr. Klayf has made wonderful success of his depart- 
ments and he has the reputation in the trade of being one 
of the most able buyers in the business. His present pro- 
motion is ample evidence of what his firm thinks of his 
ability. 

If he considers conditions are sufficiently settled in 
Europe for him to make the trip, he expects to sail on the 
Berengaria February 20, for a buying trip. 


Twenty-three 
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Moment Showroom Distinctly Different 

A distinct note ,of originality has been struck in the 
handsome new salesroom of Alfred G. Moment, well 
known American representative for the La Porcelaine- 
Limousine factory, located on the fifth floor of the Miller- 
Kupper Building, 39-41 West 23rd St. The distinctive- 
ness of the place is a feature that impresses one im- 
mediately upon entering, and once inside, anyone with 
an eye for the artistic is bound to be enthusiastic. It is 
quite different in treatment from any other salesroom in 
the trade, and lends itself ideal!y to the display of dinner- 
ware and fancy lines, shown from the above-mentioned 
factory. 

Mr. Moment gives his traveling representative, Fred 
Dabarrcell) iullecredituror 
the salesroom, for it was he who laid out the plans for the 
room and designed and assisted in the execution of the 


the beauty and cleverness of 


beautiful fixtures. 

Mr. Farrell’s ability as an artist is well known to many 
of his friends in the trade, but this is the first time his 
sense of the artistic has found expression in the realm of 
interior decoration, and what he has accomplished is de- 
serving of the highest praise. 

The soft two-toned French gray of the walls furnishes 
an effective background for the fixtures in ebony. The 
latter lend the principal note of distinction to the room, 
being of a style that is absolutely unique for use in a 
wholesale showroom. They combine grace of line and 
practicability with an artistic result that is quite unusual. 
Instead of the usual long side wall fixtures, these are 
arranged in separate units, alternating in a high and low 
style which gets away from the monotony of the set 
style of the built-in fixture. They take the form of high 
or low tables with high backs of open latticed woodwork, 
on which are arranged racks for holding plates and other 
dinnerware samples. 

These fixtures line the side of the room, while in the 
center are arranged a series of small tables, covered with 
white linen table cloths. 

Wilton rugs in soft tones of old rose and blue are used 
on the floor and add just the proper note of coloring. 

Neat ceiling fixtures in a new semi-indirect style, give a 
very agreeable and efficient light. 

At the rear of the salesroom and separated by a railing 
from the main part of the room, is located the office of 
Mr. Moment and his assistants and at the side, with direct 
entrance from both the front and rear of the sample room 
is a well-arranged stock room. 


Passport Office to Remain at Custom House 

The Merchants’ Association has announced that ar- 
rangements had been made for keeping the office of the 
Passport Agency in the Custom House, where it has 
been located for several years. It was recently reported 
that because of lack of space for governmental depart- 
ments desiring quarters there, the authorities were consid- 
ering removing the bureau to another location. The 
association sent a protest to Washington. 
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Hartford Store Expands 
Moses Fox, president of G. Fox & Co., one of Hart- 

ford’s largest department stores, has bought for about 
$550,000 the First Baptist Church property, near the Fox 
store, at the corner of Main and Talcott streets. This 
property is in the heart of the city’s business centre, and 
it is Occupied by a brownstone church which was com- 
pleted early in 1856. 


Buyers in New York 


JANUARY 25, 1923. 

G. Lamson, housefurnishings, Sage, Allen & Co., Hartford, 
Conn., 404 4th Ave. care D. G. Alliance. 

A. Bamberger housefurnishings, L. Bamberger & Co., Newark, 
N. J., Pennsylvania. 

Carn Jones, art goods, Duffy, Powers Co., Rochester, N. Y. 
1261 Broadway care S. Solomon. 

Miss Gott, gifts, Killian Co., Cedar Rapids, Iowa, Pennsyl- 
vania. 

Mrs. W. A. Mueller gift novelties, Sanger Bros., Dallas, Texas, 
19 East 24th Street, Pennsylvania. 

H. R. Slason, housefurnishings, Wm. F. Gable & Co., Altoona, 
Pa., 240 Madison Ave. 

W. D. Coulter, housefurnishings, Adam, Meldrum & Ander- 
son Co., Buffalo, N. Y., 240 Madison Ave. 

S. J. Natkin, china and glassware, and D. H. Davies, toys, 
Mandel Bros., Chicago, Il., 13 East 22nd St. 

Miss M. Spede, gut goods and lamps, F. & R. Lazarus & Co., 
Columbus, Ohio, 225 Fifth Ave. (Retail Research). 

A. J. Kline, housefurnishings, Pomeroy & Stewart, Harriesburg, 
Pa., 240 Madison Ave. 

Miss G. Gensler, toys, Meier & Frank Co., Portland, Ore., 212 
Fifth Ave. 

A. P. Shannon, toys, Bon Marche, Seattle, Wash., 225 Fifth 
Ave. (Retail Research). 

R. G. Phillips, housefurnishings, Palace Store Co., Spokane, 
Wash., 11 East 26th St. (McGreev ey, Werring & Howel ID) 

ie Keller, housefurnishings, Denholm & McKay, Worcester,. 
Mass., 240 Madison Ave. 

S. Levy, housefurnishings, Strouss, Hirschberg Co., Youngs- 
town, O., 1150 Broadway (Baer & Lilienthal). 

I, E. Fronani, special items in china, glassware, baskets and 
pottery, Woodward & Lathrop, Washington, D. C., 370 Seventh 
Ave. Room 1701. 

A. H. Baum, housefurnishings, M. Goldenberg, Washington, 
Dee Pennsylvania. 

Gs Brunson, china and glassware, Chamberlain, Johnson, 
DuBose Co., Atlanta, Ga., 56 West 35th St. 
ae Beebe, toys, J .W. Robinson, Los Angeles, Calif., 305 Fifth 
Ave. 

E. M. Luther, housefurnishings, B. Lowenstein & Bro., 
Memphis, Tenn., 116 West 32nd St. 

I. H. Roth, crockery, I. H. Roth & Co., Peoria, Ill. Martinique. 

D. Gradwohl, toys, Raphael Weil & Co., San Francisco Calif., 
Loptast coth St. 

M. B. Hagedorn, housefurnishings, Tepper Bros., Selma, Ala., 
132 West 35th St. 


JANUARY 26, 1923. 

J. C. Nichols, toys, Faris-Walker, Los Angeles, Cal., 115 W. 
30th Street (Weill & Hartman). 

Miss K. M. Riordan toys and housefurnishings, J. H. Bunce & 
Co. Middletown, Conn., 404 4th Ave. (D. G. Alliance). 

A. Mendel, mdse. manager, Mendel’s Inc., New Haven, Conn., 
1150 Broadway, Baer & Lilienthal. 

C. H. Jones, art goods, Duffv-Powers Co., Rochester, N. Y., 
1261 Broadway (S. Solomon). 

A. A. Harms, house furnishings, Denecke Co., Cedar Rapids, 
Iowa, 120 West 32nd Street, care A. Fantl. 

F. Stackpole, housefurnishings, May Co., Cleveland, Ohio., 37 
West 26th Street. 

Mrs. A. G. Richards, art goods, Joslin D. G. Co., Denver, Colo., 
23 East 26th Street (W. T. Knott). 

G. W. Wolf, cut glass, Montgomery Fair, Montgomery, Ala., 
23 East 26th Street (W. T. Knott). 


JANUAR Y3#27751 923; 
S. E. Price, housefurnishings, Powers Merc. Co., Minneapolis 
Minn., 16 West 39th Street. 
F. Barr, toys, Faris, Walker Co., Los Angeles, Cal. care Weill 
& Hartman 116 West 30th Street. 
(Continued on page 34) 
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WHAT THE POTTERIES ARE DOING 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


INNERWARE manufacturers throughout the 
iP) land during January, passed through one of the 

most active buying seasons in history, It was a 
season quite different from that experienced a year ago. 
It is recalled that during January, 1922, buyers hesitated 
in anticipating future requirements for two reasons, first 
the uncertain condition of the market, and second, the 
attitude of retail buyers. This year the picture changed 
from one of “watchful waiting” to one of “hurry up 


shipments.” Retail and jobbing distributors were elated 
over the heavy fall and holiday demand. Stocks moved 
quickly. Dinnerware plants were idle for a period be- 
cause of a strike, and no merchandise in volume was to 
be had. Then came the rush immediately after the year 
end inventory season, and it has since continued. From 
_the producers’ point of view, the year gives early promise 
of being unusually active. Better merchandise is being 
produced. A higher character of decoration is being 
‘offered on open stock dinnerware. Retail demand is de- 
clared by buyers to be good. Production is as active as it 
‘can be. It does seem that in the battle for business, busi- 
ness has gone over the top. 


At the annual meeting of the stockholders of the War- 
wick China Co., Wheeling, W. Va., the following board 
Of directors were elected: C. E. and F. A. Jackson, 
B. W. Peterson, M. N. Cecil, Myron Hubbard, O. P. 
McKee, H. L. Bond. This is the old board, and at its 
next meeting, officers for 1923 will be elected. It is quite 
probable that present officers will be continued. 


W. R. Renouff has left for a business trip through the 
southeast and south in the interest of the Niloak Pottery 
Co., Benton, Ark. He will return here within six weeks, 
and then leave for the Pacific Coast. He is showing a 
complete line of the art ware of this concern, the produc- 
tion of the only pottery in Arkansas. 


The new shapes in candlesticks of the Brush, McCoy 
Pottery Co., Zanesville, in blue, red and green onyx 
zlaze treatments, shown for the first time this season has 
met with the approval of the trade. The same glazes 
are to be had on a varied line of vases and fancy pieces 
of art pottery. There are six sizes in the candlestick 
ine. The former line of bulb and flower bowls of this 
irm have been in active request during the recent market 
ictivity. 


Clay shops in the new plant of the Crescent Pottery 
te at Alliance, O., will begin operation Feb, 5. Con- 
struction of this shop is the “last word” in dinnerware 


plant construction. Every possible labor-saving equip- 
ment possible has been installed, and plans were worked 
out with a view of convenience to employes. The plant 
has a capacity of four 18-6 bisque kilns and three 16.6- 
foot glost kilns, these seven kilns, because of their size 
having a possible production equal to a nine kiln plant. 
The new pottery will be under the management of Samuel 
I. Morley, while Herbert Goodwin, formerly of East 
Liverpool, and widely known as a factory superintendent, 
will be in charge of production. 


James Geehan, salesmanager of the A. H. Hews, Inc., 
pottery, Cambridge, is authority for the statement that 
many buyers are buying for price alone, and that many 
manufacturers are manufacturing to meet the cheap 
trade, particularly in the household lines. He has un- 
doubtedly sounded a note which has been a source of 
much worry to the man who has tried to keep up the 
standard of his product. If buyers could only be made 
to see this point, it would prove a boon to honest va!ues 
and do much to stabilize the market against cut throat 
competition. Mr. Geehan has been in the pottery game 
only a few years and has a prospective that some of us 
who have been in the business for years, may have 
missed. 


William R. Claflin, at his new quarters, 122 Pearl 
Street, is showing some new samples in the Utility Glass 
Works line, of Laconing, Md., in light cut rose and blue 
bird patterns. Besides stemware he also has a big line of 
bud vases, low footed nappies and comports, a particu- 
larly good line of candy jars also makes an interesting 
display. 


Hugh L. McNichol, of the D. E. McNichol Pottery 
Co., was in Boston for three days with Messrs. Pindar 
and Tucker, of the Chase and Francis organization. He 
reported unusual activity in the East Liverpool potteries 
and said many patterns were sold up for the next six 
months. He expressed himself as more than gratified at 
New England’s showing during the past year. 


Murt ‘Wallace is busily engaged in unpacking new 
samples from the George R. West & Son factory, for 
which he is agent for New England. They are shown in 
colors, some heavily decorated, in iridescent ware and 
all in original new designs. Among the sets already on 
his tables are salad sets, which consist of bowl and plate 
with six serving plates, fork and spoon, all in glass. Con- 


Twenty-five 


Twenty-six 


sole sets, ranging from inexpensive to the higher priced 
ware, are shown in orange and black, jade, green, blue 
and yellow and other beautiful combinations. Boudoir 
sets consisting of plate, jug and tumbler, come in delect- 
able enameled and encrusted treatments. Mr. Wallace 
expects to receive some additional samples within a week 
that he says will be eye openers. 


Harry Bennett, eastern salesman for the Crooksville 
China Co., Crooksville, who had charge of the Ft. Pitt 
Hotel exhibit of this concern, left Pittsburgh for Cleve- 
land, and then started over his eastern territory. 


The Hall China Co. is showing for the first time the 
largest teapot ever made by that concern. It has a ca- 
pacity of almost a gallon. “‘ You see our line is growing,” 
declared F. I. Simmers, in charge of the sales department 
when he exhibited the pot for the first time. The big 
teapot is being made for “ show ” purposes, and the item 
is in heavy demand by those who are marketing the Hall 
line of teapots. The smallest teapot made by the Hall 
company holds six ounces, or one small cup of tea. The 
“big” teapot has a capacity of 25 cups. 


The Sebring Pottery Co., Sebring, O., of which Charles 
L. Sebring is the directing head, has awarded the con- 
tract for the erection of two-story addition, 40 by 100 
feet to its plant, the first floor of which is to be used for 
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decorating purposes, and the second floor for commercial 
and sample room purposes. The present office space is 
hereafter to be used for warehouse purposes, and ex- 
clusively for the new “ Barbara Jane” dinner shape, 
which was shown for the first time at the Ft. Pitt Glass 
and Pottery Exposition by Harry P. Muirheid. The new 
shape will also be exclusively decorated in the new build- 
ing. Brick and steel will be used in construction of the 
addition, and it is to be completed and ready for oc- 
cupancy within 9o days. 


A. C. Hoagland, buyer of dinnerware for A. Leath & 
Co., Elgin, Ill., and operating a chain of 18 department 
stores through that section of country, spent several days 
in the local market late last week. 


Earl Sebring of the sales department of the Sebring 
Pottery Co., Sebring, O., was operated on for appendicitis 
at the Alliance, O., Hospital a few days ago. He isa 
son of the late Will Sebring, and will be absent from his 
desk for a month at least. 


In his address before the Minute Men’s organization of 
the First Methodist Episcopal Church here last week, Ed- 
ward Orton, Jr., founder of the School of Ceramics at 
Ohio State University, now serving his second term as 
president of the Columbus Chamber of Commerce, urged 


(Continued on page 34) 


The basic idea back of our national 
advertising during 1923 offers a remark- 
able opportunity for retailers to increase 
their sales on Syracuse China. 


We are telling millions of women, 
through beautiful color pages and attrac- 
tive black and white advertisements, 
about the value of Syracuse China as a 
“ Best china for everyday use.” 


You know that many women, even 
those who want lovely china the most, 
have considered it too costly for every day. 


Our advertisements explain that Syracuse 
China is as fine as the most exquisite egg shell 
china but far more durable and resistant to 
breakage, nicks and cracks. They also explain 
the policy of carrying all patterns in open stock 
so that a set of china can be enlarged at any 
time. 


You can tie up with this campaign and make 
it pay you most by displaying Syracuse China 
and selling your customers on the “ Best China 
for everyday use” idea. 


ONONDAGA POTTERY CO. 


Syracuse, New York 


58 E. Washington St. 342 Madison Ave. 
Chicago, Ill. New York 


CHINA 
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American Ceramic Society Convention Opens 


° Feb. 12 
Prepare for aSurprise 


HTN 


| 
iT} 


The Silver Jubilee convention of the American Ceramic 


Make a memo- 
randum now to 


TOUUTNAVEUEOTO TONE U TOTO TTT 


Society, which opens Monday, Feb. 12, in the ball room 
of the William Penn Hotel, Pittsburgh, Pa., gives early 
promise of being one of the most interesting and instruc- 
tive ever held. 

Special “ side trips,’ 


I 


which have been outlined by Sec- 
retary Ross C. Purdy, includes a visit to the plant of the 


Z see our 1923 = Mayer China Co., at Beaver Falls, Pa., the East Liver- 
= lines pool district, and to include trips to the Homer Laughlin 
E = plants in Newell, and the Hall China Co.’s plants in East 
5 Comprising an = Liverpool, and also to the several factories in the Pitts- 
3 extensive array of = burgh district of the United States Glass Co. The plant 
z items of the greatest = of the H. C. Fry Glass Co., at Rochester, Pa., is also to 
2 sales possibilities, in- = be visited. 
3 cluding a big line of = The program of papers to be presented at the meeting 
= novelties that will = of the White Ware Division and their authors have been 
E prove a genuine = listed as follows: 
= revelation. = A better design for a Jug Mould Clinch, Paul E. Cox. 
2 : A study of plasticity with practical potters’ methods 
Z = Paul E. Cox and D. A. Moulton. 
= = Recent developments in control and operation of mod- 
3 = ern kilns, T. A. Jeffrey, L. E. Jeffrey and T. R. Harrison. 
3 ° : 2 Further studies of porcelain glazes maturing at high 
New Martinsville Glass Mfg. Co. — See tee 
: NEW MARTINSVILLE, W. VA. : Preliminary experiments in use of American ball clays 
le Sr = in generalware bodies, Forrest K. Pence. 
The effect of variation in firing on the physical proper- 

ties of vitreous china bodies, H. H. Shortwell, U. S. Bu- 

He TTT UUTLTEGEELETTTALLULLLGOLenUUOLUOGeMOAALUEOUUCOOOGTOUOOUOUUOOOOTOLOUOUOOOOONTOTIUOUOOOOHOATODUCLOOUOIHOTIUUOUOUNOOAOTUUUOUUOOOTOTITIUUOUUUOHHOLLEUUUOCOUOTUUIUDU OULD = 


reau Standards, Washington, D. C. 

Impact tests on tableware, H. H. Shortwell. 

Heat distribution of the updraft kiln, A. V. Bleininger. 

How to install oil system, J. D. Talor, C. J. Hudson and 
Lawrence H. Brown. 

Treatment of clay, feldspar, etc., for use in ceramic 
works, Messrs. Dinkins and Darby. 

Colloquium on feldspar, led by Edward Schramm. 


100,000 
Pieces 


1. Feldspar for glass makers, F. C. Flint. 

The missing link in the fields, R. F. Segsworth. 

3. Proposed test in the evaluation of feldspar, H. 
Spurrier. 

4. Polarizing Microscope in feldspar standardiza- 
tion, Howard C, Arnold. 

5. Relation of classification and specifications of feld- 


) LO A «4 Vo T T E RK Y 2 spar to quarry requirements, J. C. Murray. 


: Colloquium on saggers, led by Walter A. Hull. 
Benton, Ark. 


NOr>H>O FON OzMU 
OZ AUN> DCOK AMOR 
to 
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(In this connection, several have indicated intentions 
to participate in this colloquium with factory data on 


DISTRIBUTORS methods, materials and life. ) 
Peat afelde aaa rs pee Ceramic Jewel Bearing, Taine G. McDougal. 
NEW YORK CINCINNATI The meaning and microscopic measurements of average 
Geo. Borgfeldt Lewis & Neblitt particle size, G. St: J. Perrott. 
Breit ar ieicce ponte Bana csican Ceramic opportunities of the Pacific northwest and the 
BALTIMORE SAN FRANCISCO Department of Ceramic Engineering, University of 


H. P. Chandlee Geo. Borgfeldt 


TORONTO, CANADA 
Geo. Borgfeldt 


So ITT TINT ATTTITT I TTATSTESTERULTTOTOTOTOTOOU GoD TUATOTOTOOOOOOOUOUOOOOUODUMODLITIOOITUNTIOTIOIOOOOOIUOOEOUUUUUUITTITITTIDOATOOTOUUOUNUUOTUNUUUUUU TUDO UODOTTOTTCeOUUUUUTT TI 


Washington, Hewitt Wilson. 
Residual kaolin and feldspar in the Pacific Northwest, 
Hewitt Wilson. 


SVUVTTUNTTUNTTUCATULILIUATLOMLUUIUULI LUCIO LOLUILILUG LICORICE LUUELLOG ILC ULUG LULL LOGH ccGLLOE CCE LOeL OL 


5 


HERE THE 

MOLTEN 
CRYSTAL OF MAN'S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


= 


M. K. ZIMERMAN, REPRESENTATIVE 


LASSWARE in solid colors is being made a lead- 
G ing feature this season by the Co-Operative Flint 
Glass Co. of Beaver Falls, Pa., the sales depart- 
ment of which is under the management of William A. 
Reaper. These colors are black, blue, canary, amethyst, 
turquoise and cobalt blue. These colors are to be had 
in such items as candle sticks, flower and fruit bowls, 
bulb bowls and vases and salad plates. The latter spe- 
cialty has had an exceptional demand since the item was 
first shown early in the month. This company has re- 
cently added a new cutting shop to its equipment, new 
lehrs, a gas producer and is now using a new air system. 
The factory is one of the most modernly equipped in the 
Pittsburgh district. 


Charles F. Goodwin, who has been secretary of the 
United States Potters’ Association for the past ten years, 
has been confined to his home in East Liverpool since 
January 25, suffering from an attack of pneumonia. 


W. D. Gilmore, who was formerly buyer of dinner- 
ware and glassware for the Kaufmann & Strauss store, 
Louisville, Ky., and who is now buying these lines and 
also housefurnishings for the John Shillito Co., Cincin- 
nati, O., succeeding “ Nat” Clark, who some years ago 
was a member of the old firm of Hamilton & Clark, Pitts- 
burgh, Pa., spent the latter part of last week in the East 
Liverpool market. George Clarkson, formerly with the 
Quaker City Cut Glass Co., Philadelphia, has succeeded 
Mr. Gilmore in Louisville. 


The Kinney & Levan Co., Cleveland, have two new 
salesmen this season, Mr. Roantree taking the western 
territory covered by the late Edward J. Touhill, while 
Mr. Johnson has taken the Ohio, Indiana and Michigan 
territory heretofore covered by M. E. Baker. After 33 
years’ service, Mr. Baker has retired from the K. & L. 
service to continue with the Hower Co, of East Akron, O. 


Among the selling representatives of the United States 
Glass Co. who spent considerable time at the factory 
offices here during January were: F. M. Dunn, San Fran- 
cisco, Cal.; D. D. Ostott, Dallas, Texas: F. T. Renshaw. 
Chicago, Ill.; Clarence Newcomb, Frank Chalimor and 
Harry Bunker, from the New York office; “Cap.” 
Hinkle, Philadelphia, Pa.; John and Gifford Lentz, Bal- 
timore, Md.; J. Donald Fisher, St.. Louis, Mo.; Murt 
Lovell, Boston, Mass. 


C. B. Roe, of the Fostoria Glass Co., Moundsville, W. 


Twenty-eight 


Va., spent several days here at the close of the Glass and 
Pottery Exposition. The lines of this concern were 
opened at the Ft. Pitt by Percy Pownall, late in the 
month, this for the sole benefit of the local or Pittsburgh 
trade. It may follow that the Fostoria will maintain a 
display here next January, this proposition now being 
under consideration by the company officials. 


The Radio Glass Co, is arranging to erect a new etching 
shop that will give employment to about 60 people at 
Lumportport, W. Va., and adjoining the plant of the 
Mound City Glass Co., from ¥hieh: lattér @@ricttn the 
former interest will obtain its blanks. The Radio Glass 
Co. has been formed by E. P. Boggess and V. L. Hornor. 
The plant will consist of two buildings and immediate 
construction work has been ordered. 


Information has reached the glass trade here that Fred 
D. Bell, for the last ten years with the J. A. Morris Co. 
of Bluffton, Ind., most of the time as secretary-treasurer 
of the corporation, has left that interest and formed the 
Fred D. Bell Co., with headquarters at Ft. Wayne, Ind, 
where a jobbing and importing business will be conducted. 
Associated with Mr. Bell will be Fred D. Dailey, a son 
of tormer United States District Attorney Dailey of 
Indianapolis, Ind., and H. Palmer, for the last ten years 
manager of the Chicago office of the Western Glass Co. 
Among the lines to be featured by the new concern will 
be glassware, dinnerware, aluminum ware and allied lines. 
Six salesmen will be employed. A four-story and base- 
ment building at 124 West Columbia street has been 
secured. 


Donald Fisher, in charge of the St. Louis office of the 
United States Glass Co., who has been spending several 
weeks at the home office sample room, has returned to his 
desk. He spent a portion of the January season here 
looking after the trade from his territory. 


A card of appreciation has been received by Watson W. | 
Lang, secretary-treasurer of the Western Glass & Pottery 
Association, located at Cambridge Springs, Pa., from the 
family of the late J. C. Rent, “ gratefully acknowledging | 
and thanking you for your kind expression of sympathy.” 
This was addressed to “ Associated Fellow Salesmen,” 
and was in acknowledgment of the floral tribute “the 
boys” placed at the bier. 


D. C. Jenkins, head of the glass factory of that name_ 
of Kokomo, Ind., visited the recent Pittsburgh glass. 
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exposition. It was his first visit to the local market at 
this season in several years, and at the Ft. Pitt he had 


opportunity to renew many old acquaintances. 


A number of changes have been announced in the 
sales organization of the Pittsburgh Lamp, Brass & 
Glass Co., of which Harry A. Ross is the directing 
head. J. J. Young, who formerly traveled the South 
with this line, has been made manager of the St. Louis 
office, and Thomas H. Lohr will show the line through 
Missouri, Indiana and Illinois. Norman D, Boyer is 
manager in the Denver office, and will have charge of 
the Colorado, New Mexico and Wyoming territory. 

In the South, this line has just been placed with the 
D. D. Otstott Co., and a full line will be displayed in 
the sample rooms of this firm at Dallas, Texas. 

John A. Fess from out of the Buffalo, N. Y., office will 
travel Eastern Pennsylvania and a part of York state. 

C. Earl Fritch will travel Delaware, Virginia and 
North Carolina out of the Philadelphia office. 

James Reardon, formerly with the Consolidated 
Lamp Co., has been appointed special representative 
for the lighting unit division of the Pittsburgh Lamp, 
Brass & Glass Co. 


Pittsburgh Association Working for Reduced 
Rail Fares 

One of the aims of the Associated Glass and Pottery 
Manufacturers, Inc., which organization was formed at 
a meeting in Pittsburgh during January, is to conduct a 
campaign which will have for its intent the reduction of 
railroad fares to those who contemplate visiting the Glass 
and Pottery 1924. 
“ There is just as much reason for this fare reduction as 


Exposition here during January 


there is offered those who attend any fraternal or mer- 
chandising convention,” declared an officer of the new 
organization, “and I can see no reason why such fare 
reductions as are proper should not be agreed to by the 
carriers for the annual Glass and Pottery Exposition.” 

To have reduced fares on railroads during this period 
would cause hundreds of buyers to flock to the Pitts- 
burgh glass and East Liverpool pottery markets who 
now remain away. It will also mean increased business 
for the railroads. The new organization proposes to work 
in conjunction with the Pittsburgh Chamber of Com- 
merce in obtaining reduced fares. Should the new or- 
ganization accomplish this one purpose, if nothing more, 
it will have been worth while. 


There is more or less talk about having a three weeks’ 
Glass and Pottery Exposition next January. It has been 
pointed out that too much business is being crowded into 
a rather short period, by having the Exposition con- 
tinuing but two weeks, hence the desire to lengthen the 
“show.” The proposition will very likely be discussed 
at length at the next meeting of the glass and pottery 
manufacturers, which is scheduled to be held here in the 
rooms of the Chamber of Commerce March 6. 


SAUNT NATTA ENTERS eee eee eee eee ee 


SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


ONVAUAELENEAUEDEAUOCTAEUEAEEUEUETEEEATATOEOA COUTTS EAN 


We import. direct 
and have a complete 
stock at pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, 
Write for Price List f, 
[/ 


TALL LLL 
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Gold Medallion Dinnerware 
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7-9 Mott St. Chinatown New York 
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Our New Decoration No. 51 


WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 
CHINA AND GLASSWARE 


REPRESENTATIVES 


I. Silverberg L, S. Fiteman 
2 BE. Twenty-third St. 404 W. Baltimore St. 
New York Baltimore, Md. 
EB, M. Bartlett Julian Goldberg 
829 San Fernando Bldg. 108 N. Queen St. 
Los Angeles, Cal. Durham, N. C. 
D. Saunders Co. John W. Trenck & Son 
17 N. Wabash Ave, 52 S. Pennsylwania Ave, 
Chicago Indianapolis, Ind. 
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BOSTON OFFICE 


ss BOSTON NEWS NOTES 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


Of interest to many New Englanders is the dispatch 
from Buffalo announcing the resignation of Leonard R. 
Steel, organizer and promotor of the various L. R. Steel 
enterprises. The steel syndicate, it is understood, were 
heavily interested in the Nelson syndicate, who operated 
a chain of stores throughout the New England states. A 
change of the executive board is said to have taken place 
and Henry W. Killeen, Mr. Steel’s legal adviser, says the 
new organization expects to continue all existing opera- 
tions and maintain them on a sound business basis. 


Legitimate business has joined forces with the news- 
papers and the government’s law enforcing forces to 
drive out of Boston the last vestige of fraudulent mer- 
chandising and untrue advertising. This announcement 
was made during the third annual meeting of the Massa- 
chusetts Retail Merchants’ Association held in Boston 
during the week. Edward L. Greene, manager of the 
Boston Better Business Commission addressing the asso- 
ciation said “ we have but to go to the newspapers with 
evidence of fraud and the newspaper will tell the mer- 
chant to stop. The public has got to have a clear line of 
demarkation between honesty and fraud in business and 
we are trying to give that demarkation.” The association 
intend to send out professional shoppers to follow adver- 
tised offers and if it comes to a showdown will prosecute 
through indictments by the district attorney. Gordon Kk. 
Creighton, vice-chairman and controller of the E. T. Slat- 
tery Co., Boston, discussed the scientific phase of store- 
keeping and planning, based upon past experiences which 
had been successful. Charles C. Ferris, president of the 
Gilchrist Co., was re-elected president, and Laurence A. 
Hansen, secretary. Mr. Hansen offered as the 1923 Slo- 
gan, “ Let us put ourselves in such a position the other 
fellow can work with us.” In addition to the above 
Harry C. Annable, of Bigelow & Washburn, was elected 
first vice-president ; A. B. Wallace, of Forbes & Wallace, 
Springfield, re-elected second vice-president; and Asa 
A, Mills “ote Rage. LGW hitts. Co. eer al leeniver, 
re-elected third vice-president. Directors are Albert 
Steiger, of Albert Steiger Co., Springfield; Frank A. 
Black, of Wm. Filene’s Sons Co.; Abbott B. Rice, of the 
Glen Shirt & Collar Co., Boston; John Wilson, of John 
Wilson & Co., Greenfield, and Harry Dunlap, of A. G. 
Pollard Co., Lowell; James W. Eadie, Jr., was re-elected 
auditor. Alexander Whiteside was re-elected attorney. 


Coincident with the announcement, that Harry Wheel- 
er has taken over the Irving Cut Glass Co. line, comes 
the news of a ten per cent cut in the price of the com- 
pany’s product. This is not a strange line for Harry, 
having had it before he enlisted for the little job over 


Thirty 


By 


R. B. Hemenway, Representctive 


but the white rose is still by far the best seller. Mr. 
Wheeler expects to have two more new ones on display 


in France. One new pattern, a poppy, has been evolved, | 


| 
| 
| 
| 
| 


at his salesroom the latter part of next week. Eugene | 


Raymond, who is working out of Wheeler’s office, has 
just returned from Connecticut and Rhode Island and 
reports business in much better shape than a year ago. 


William R. Amidon, agent for the Philadelphia Cut 
Glass Co., the Cambridge, Glass Co., the Hopewell China — 
Corp., and the lona Cut Glass Co., lines, has moved his — 


office to 99 Bedford st., where he will occupy room 416 
His samples will be placed on display just as soon as the 
carpenters and plasterers vacate. 
been at 261 Franklin Street. 


Another addition to the 99 Bedford st. family is the 


Fry Glass Co., who are refitting room 508 for the display — 


of their lines of oven glassware and their other lines of 
art, etched and cut ware. 


Amidon’s office has 


Ernest L. Dower, who has 


been travelling Ohio for the organization, has charge of | 
the new office. This is a new departure for the Fry con- | 


cern, who have heretofore sold only through agents. A 


sales organization working out of the Boston office, will — 


cover New England. 


Murt Lovell has returned from Pittsburg with some 
mighty good looking stemware among his other new 
items from the U. S. Glass Co. This ware is shown cut, | 


etched, and in colors. 


A line of novelties such as never 


have been before are also making a hit with the lovers of — 


the unusual. 


James Turner is showing some particularly good val-_ 


ues in the “‘ Effaneff” line of bathroom fixtures. New 


samples in towel bars and soap dishes have just been — 
added to the line, The bars are of metal tubing or glass. — 


OBITUARY 
Charles A. Royce 


In the death of Charles A. Royce on January 24 at his 
home in West Newton, Mass., the crockery and glassware | 
trade has lost a prominent figure long identified with it. 
Born in Wales, Mass., July 23, 1844, Mr. Royce entered — 
the dry goods business after graduating from Wilberham — 
Academy. Later he became associated with the old-time 
china house of Abram French & Co., which subsequently — 
became the Mitchell, Woodbury Co., where he remained — 


for 20 years as credit manager. 


Mr. Royce was 78 years 


of age and leaves a son, Charles, and a daughter, Miss | 
Alma, who made her home with him. Mrs. Royce died | 


in 1899. 


J. H. SMytTHeE, REPRESENTATIVE 


business of January has been very encouraging for 

the pottery, glass, lamp and housefurnishing trade. 
Business in January was far in excess of the same month 
2 year ago and more than double the business of two years 
ago for the corresponding month. Those in the local 
trade who visited the Pittsburgh show this month report 
that business there was very good, and they are all look- 
ing forward to a hustling two weeks during the Chicago 
Show. 


| NROM both a retail and wholesale standpoint, the 


By the end of this week buyers from all parts of the 
country will be arriving in Chicago. The stage is all set 
for the big Pottery, Glass, Lamp and Housefurnishing 
Show at the Congress Hotel. Manufacturers’ samples 
commenced to arrive at the hotel early this week, and the 
management is lending every facility available to assure 
the exhibitors that their displays will be in readiness and 
the halls cleared of packing equipment by the opening day 
of the show, next Monday, Feb. 5. 


_ The final meeting of the Chicago Association prior to 
the opening of the Chicago Exhibit was held on Thursday 
of last week. Committee chairmen reported the work 
of the various bodies completed or nearing that point. 
All details for the handling of the exhibit have been 
worked out, and it only remains for the Hotel employes 
to follow their instructions in order to have the mechanical 
‘end of the exhibit run smoothly. The regular meeting 
‘of the association was held at the Morrison Hotel, and 
‘was well attended. An elaborate program of entertain- 
ment for the banquet on the night of February 10 was 
announced. 


The business of Lewis H. Simpson & Co., manufactur- 
ers representatives, will continue the same as it was prior 
to the death of Mr. Simpson early in January. The two 
sons of the late Mr. Simpson, who have been connected 
with their father in the business of Lewis H. Simpson & 
Co. for some time past, will be in charge of the business, 
and they recently announced that all factories which they 
represent have agreed to continue their lines with this sale 
organization. The name of the firm will remain the same 
and display rooms will be maintained in the Shops build- 
ing, as heretofore. 


Following heavy losses in 1920 and 1921, the readjust- 
ment of Sears, Roebuck & Co., the largest mail order house 
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in the world, has been complete and the annual report 
on 1922 business shows an earning of $4.87 a share on the 
common stock. This business has weathered the greatest 
crisis in its history and come back with flying colors. 
The operating profit of the company for the year, as 
shown by the report was $2,662,288, which is in strong 
contrast with the loss of almost $20,000,000 the previous 
year. Cash holdings of $8,470,000 as of January I are 
the largest in the history of the company, putting this 
concern in a very strong financial position. The outlook 
for business during the year of 1923 for Sears, Roebuck 
& Co., as well as other large mail order houses, is now 
indeed bright. 


The following new members were recently admitted 
to the Chicago Glass, Pottery, Lamps and Housefurnish- 
ings Association: A. K. Matthews of the Central Special- 
ty Mfg. Co., Chicago. ; C. A. Smith of the Jones, McDuf- 
fee & Stratton Corp., Boston, Mass.; W. C. Lynch of Tay- 
lor, Smith & Taylor Co., East Liverpool, and T. M. Schol- 
lenberger of Sherwood Brothers Co.’s Chicago office. 


Salzman & Co., manufacturers representatives, have 
moved into a large display room in the Shops building, 
where a permanent display of lamps, lighting fixtures and 
glassware will be maintained. Among the lines being 
shown by this sales company are the “ Classique ” lamps 
made by the Classique Lamp Studios of Milwaukee, and 
the Owen Walsh line of fixtures and imported glassware. 
Room 510, Shops Building, is the address of the new 
display recom. 


The International Lamp Corporation, Chicago’s largest 
corporation engaged in the manufacturing of floor lamps 
and shades, recently increased the number of members 
on their board of directors from six to nine. 


The Lawrence Toy & Specialty Co., located on the 
north side of Chicago and engaged in the manufacturing 
of wooden toys and specialties, retired from business last 
week and the company was dissolved. 


Mr. Haeger, president of the Haeger Pottery Co. of 
Dundee, IIl., has been in California for several weeks past 
on a combined business and pleasure trip. He has found 
business so encouraging in that section that he recently 
wrote his home office that he had decided to extend his 
trip another month. 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


EADY TO 


S 


BYVYERS OF 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 43 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAR GLaAss Co. 
Co-OPERATIVE FLINT GLASS Co. 
THH DUNCAN & MILLER GLaAss Co. 


r LN 


ERVe 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
1523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
W. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
ILLINOIS 


CHICAGO 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M.’"MEDER . capa 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunpbs 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHIN . 


SERVE 


CHICAGO 


Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 


at the 


CONGRESS HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzel) 
Pressed and Blown Phone 


Htchings, Cuttings 
and Iridescent. 


Central 3497. 


GS og 


GIFT SHOP & ART GOODS-DOLLS & TOYS ™ 


lones CO. 
Wabash Avenux 
Chicago 


REPRESENTING 


Sad 


3 North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


Thirty-four 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum. initial 
charge $2, payable in advance. 
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HELP WANTED 


ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


EPRESENTATIVE WANTED in Chicago District for 
handling Genesee Pottery. The Genesee Pottery Co., Inc., 
Chittenango, New York. 


SITUATIONS WANTED 


OUNG MAN wishes position. Hotel china line. Four years’ 
experience as salesman. Box 235, care CROCKERY AND GLASS 
JOURNAL. 


BUS TNES oS OPP O RARWIN TT LES 


O LEASE—FExclusive crockery and glassware department on 

very attractive terms. Departmental space 30 x 70, with 
packing room, equipped with glassware and crockery shelving 
and tables. Splendid opportunity for right party. No such de- 
partment within radius of seventy-five miles. Trading popula- 
tion, 150,000. Michael Brothers, Athens, Ga. 


EO RBRIENeEE 


1D aoe space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


Sole pea oeme Fate=* Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps 
ALSO CELLULOID DISCS. 
We carry about fifty stock sizes of caps; and 


are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Pottery News 
(Continued from page 27) 
that a ceramic museum be established in East Liverpool. 
“TI believe,’ Mr. Orton went on to say, “that no greater 
service could be rendered the community, the state or the 
Nation, than by the maintenance of a ceramic museum in 
East Liverpool. You have the greatest pottery centre 
in the world, and the opportunity is at hand. You could 
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assemble the most wonderful collection of America’ 
ceramics ever gathered, and when the old unused piec 

in the cupboard at home have been gone over, you wi 
find some of the first pieces of ware ever made i 
America. Then reach out after examples from othe 
worlds. What a wonderful advertisement the museur 
would be for East Liverpool! Think what it would mea) 
to the State, your state and my state, and to your natio’ 


{?? 


and my nation. Think this over! 


In his appeal for an additional appropriation for us 
by the United States Tariff Commission, United State 
Senator Frelinghuysen, of New Jersey among other thing! 
said: “* * * it is vital almost in carrying out the a¢ 
that the commission be allowed proper appropriations t 
secure the necessary personnel in order that they ma’ 
carry on their work properly, including the study of th! 
chemical and pottery tariff.” 


F. W. McKee, general manager of the Salem (O.) 
China Co.’s plant, together with Charles H. Coburn, man} 
ager of the George H. Bowman cut glass factory also o 
Salem, were members of a committee which have peti 
tioned the Governor of Ohio to take some action whic 
would cause the removal from office of Mayor John Pos 
of Salem. | 


Buyers in New York 
(Continued from page 24) 


J. W. Stuart toys and china, Emporium Merc. Co., St. Pau 
23 East 26th Street (W. T. Knott). 


Minn., Martinique. 
JANUARY 29, 1923 


R. E. Anderson, housefurnishings, Daniels & Fisher Stores Gel 
Denver, Colo., 35 ‘West 39th Street. 

S. E. Price, housefurnishings, Powers Merc. Co., Minneapohi 
ae 16 West 39th Street. 

J. McCall, housefurnishings; J. Haller, toys, and J. 7 

Harris. china and glassware, D. H. Holmes Co. New Orlean: 
Lai, 15 East 26th Street: 

‘ie M. McDaniels, housefurnishings, Amer. Wholesale Comp 
Baltimore, Md., 354 4th Avenue. 

Mrs. Emmerich, art goods, H. P. Wasson & Co., Indianapoli 
Ind., 120 West 32nd Street soya & Storch). 

Feo Morris, crockery, M. Seller & Co., Seattle, Wash., dj 
Leonard Street. | 

A. H. Hilker, housefurnishings, Gilmer D. G. Co., Winstot 
Salem, N. C., 44 West 18th Street, Breslin. 


JANUARY +30; 1923: 


Miss M. V. Nugent, toys, Kaufman’s Dept. Store, Pittsburg] 
Pa., 1261 Broadway (McNulta). 

M. L. Frank, gift shop mdse., Meier & Frank, Portland, Ore 
212 5th Ave. 

J. G. Paulett, housefurnishings, Miller & Rhodes Co., Rick 
mond, Va., 432 4th Ave. (D. G. Union). 

R. Boisvert, china and housefurnishings, Davidson Bros, Cc 
Sioux City, Iowa, 120 West 32nd St. (Littman & Storch). 

Mr. Phillips, housefurnishings, Palace Store Co., Spokan) 
Wash., 11 East 26th St. (McGreevey, Werring & Howell, Inca 


JANUARY 31, 1923. 


W. H. Brittain, Mdse. manager, J. M. High Co., Atlanta, Ga 
120 West 32nd Street (A. Fantl). 

R. Warner, toys, American Wholesale Corp., Baltimore, Mé 
354 4th Avenue, 

S. Mendel, mdse. manager, Mendel’s Inc., New Haven, Conn 
1150 Broadway (Baer & Lilienthal). 

D. J. Knieren, housefurnishings, Cohen Co., Richmond, Va 
1150 Broadway (Baer & Lilienthal). | 

Miss Prager, gift shop novelties, Sanger Bros., Dallas, Texa: 
19 East 24th Street. : 

J. G. Paulette, house furnishings, Miller & Rhoads Co., Rick 
mond Va., 432 4th Avenue. 
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Sale EDIT ORSSEES, sly 


| ABOUT THIS “TOO MANY RETAILERS” BUSINESS 


UOUCEUEOU DE OU DEAD EL ELDEST CELE 


HE present is a period which a well known writer 
has in a facetious vein referred to as the “ bunk 


| 
f 
| production age,”’ meaning that it is an age of opin- 
‘on and especially of individual opinion. But as this is 
. free country it is not surprising that there is a good deal 
of free speech, a good deal of which we may as well 
acknowledge we are not inclined to agree with. A good 
many fads and fancies are masquerading under the guise 
of facts and we have reforms and reformers upon a be- 
wildering number of subjects. Fads are not always harm- 
ful. In physical culture, music, art and what-not, these 
cransitory delusions and illusions are not very important. 
[n many phases of human endeavor reforms are not of 
real import. But in business we should hew pretty close 
to the line, to the line of common sense, resting on the 
foundation of facts and figures and not upon opinions. 


EFORMS in business are always of doubtful value 

and very often are harmful. And one of the most 
imposing of these reforms is that there are too many re- 
tailers. From the ideal economic viewpoint doubtless 
there are. But if we carry the same reasoning a little 
further we will certainly find that there too many manu- 
facturers, too many newspapers, too many salesmen, too 
many politicians, and too many workers engaged in every- 
thing except farming. But this line of reasoning is nothing 
but a circle of opinion and we return always to the start- 
ing point. There is nothing constructive in it, for while 
'we are told that there are too many retailers, we are not 
told how to reduce their number, or what should be done 
with the retailers and their employes after they close 
their stores. 


| 


r 


ee ” 


ET a good many people take this idea 
with prodigious seriousness and we are glad to note 
that the Chamber of Commerce of the United States has 
issued a special bulletin on the subject of too many re- 
tailers. And we have noted in reading this bulletin, that 
the Department of Domestic Distribution which issued 
it says, that so far as it can determine, there is no one in 
the country who can state even approximately the num- 
ber of retailers in any particular line of business. 


too many 


ROM the Census Bureau we can find the number of 
persons employed in all industries, but there are no 
figures compiled of establishments and private estimates 
are too limited to even give a rough approximation. There 
is thus no proof that there are too many retailers and no 
one can be cited as an authority for determining that there 
is or is not a necessary distributive link from producer 
to consumer. Unquestionably there are too many re- 
tailers who do not manage their stores as efficiently and 
economically as possible, but that is quite a different thing 
from too many retailers. 


S no one can answer this question with facts and as 

there is no other way of answering it, the Depart- 
ment of Distribution has undertaken the work of finding 
out if there are too many retailers. It is a pretty big un- 
dertaking to accumulate this mass of data and a still 
bigger undertaking to make any practical use of it. But 
it is worth something at least to know that there are too 
many retailers and the least we can do is to wish the 
Government good luck in its undertaking to prick what 
we suspect is nothing but a bubble of opinion. 


Thirteen 


One Reason is That They Make It Easy for Their Cus- 
tomers to Buy—But Read the Others in This Story 


UDLNNIO TVS USD UUALD EDEN TATTO TREO TS DTT TENT 


HEN a salesman who knows his line thoroughly 

\\/ is a hard worker, becomes discouraged and be- 

gins to complain about competition, something 
must be wrong with him, said the sales manager of a 
prominent metropolitan firm recently. ‘“ The highly suc- 
cessful salesman today,” he continued, “is fully aware 
that competition is stiff, but he does not let that knowl- 
edge worry him. In fact he makes use of this knowledge 
to spur him on to keep ahead of the competing salesmen, 
and he does it by using his brain matter.” This is pre- 
cisely that which A. L. Townsend has chosen for his 
theme in an instructive article on salesmanship in a re- 
cent number of Printer’s Ink Magazine, from which we 
quote in part as follows: 

So Peters skims the cream, eh? reflected the sales man- 
ager. Well, just what do you disapprove of in him? I'd 
like to know. 

He has worked when I was in the store, and it’s too 
crude for words, answered the young salesman. He 
walks right in, hardly says “ howdy” to the proprietor, 
takes off his coat, grabs his notebook, and goes right back 
of the counter. It makes no difference to him if custom- 
ers are all about the place. Then he flutters the pages 
of the book under Mr. Whelan’s nose and says: “ You 
need so many gross of that, and such and such of this” 
and runs down a long list, without ever asking if the 
owner really wants the merchandise. He takes things for 
granted. Impudence—nothing more. I can’t sell a man 
in any such fashion as that. 

But the sales manager happened to know how Peters 
really manipulated his salesmanship, and he could not 
sympathize with his own fledgling. 

Peters is a man past forty. All his life in selling goods 
he has made it a practice to relieve the dealer of as much 
worry as possible. Knowing his line, he simply looks at 
stock, sees what is low, what is not selling, and makes 
out an honest list. It saves the dealer from going to that 
trouble. 

Here’s ONE Way To Do It 


But here is the real secret of Peters’ salesmanship ; 
he never oversells. And the dealer finds it out. Time 
and time again, Peters has said to a store proprietor, as 
he studies his stock: “I see you are not selling Number 
Six as you should; had ten cases on your shelves for over 
a year. I'll just tell the boy to have them packed and sent 
back to us. We’ll place them somewhere else where they 
are going. We'll give you a refund or an exchange. But 
you are short on Number Nine, and I think I had better 
send you three gross over the old order. The company 
is about to advertise that number extensively—there’ll 
be a heavy demand.” 
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The buyer has grown, through long experience, to ac- | 
cept Peters’ quick, efficient, and altogether honest verdict. 
on stock conditions. It pleases him to have Peters quietly 
meander down the aisles and size up the situation. Peters 
sells goods by looking through the eyes of the man behind | 
the counter, He does not attempt to force the issue in| 


to low stock, where the line is going well. When he has 
made out an order, it is right and the dealer realizes it. 


individual buyer’s needs is vast. If there is one thing the 
average customer dislikes, it is to bother with stock, to 
make up lists. He is too busy, as a rule. When a sales- 
man calls, it is almost invariably at an inopportune hour. | 


The difference between “ impudence ” and studying the | 


There is a salesman for a hardware house who has | 
always followed a peculiar scheme in cementing business : 
friendships. He takes off his coat, figuratively, rolls up_ 
his sleeves, and spends a day in a man’s store actually 
selling his own line to exacting customers. Clerks and 
the proprietor are keenly interested in this every time he 
does it, which is twice a year. 

The salesman is such an adept and brings out so many 
arguments for his line, that setting a good example lives 
long after his departure and the end of the exhibition of 
salesmanship. 

In another instance, the salesman makes lasting friends 
because of his intimate knowledge of many of the 
products in the stores he visits, aside and apart from his 
own, He goes in and chats newsily about the stock im 
general and as a rule brings information not generally 
known to the customer himself. . 

One of the shrewdest salesmen I ever encountered, says 
a sales manager connected with a Chicago manufacturer, 
always seemed to be short on all his lines. To hear him 
sell, you’d think it was a favor to let a dealer have any- 
thing at all. He never forced an issue. He never seemed 
to be soliciting business. Presumably, it was just a good- 
natured, friendly call. He would enthusiastically de- 
scribe new lines, and boost old ones, telling how they 
were going and the exceptional territorial demand—alk- 
ways in the other neck of the woods, but he refrained 
from asking for an order. 

In time, the dealer would begin to inquire or actually 
to place an order, whereupon the salesman would hesitate 
and frown and look into the pages of a notebook. And 
the more he held back the more the customer was de- 
termined to have that stock. 

“ A salesman, a member of my own organization, fol- 
lows the practice of appearing to be a highly important 
personage. He lectures on our line, squirms his way to 
the top of convention lists and is apparently a significant 
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‘s To the dealers in his territory he is a noted figure 
and every door swings wide open to him. They consider 
it a privilege to talk to him, and his opinions are eagerly 
sought. Thus, it will be observed, he rises above the mere 
'salesman, in the estimation of his customers. 

| “The salesman who is that and no more is, in my esti- 
mation, behind the times. Just plain, unvarnished selling, 
uncoupled with some flash or other of the humanizing 
influence, is largely obsolete. Business is obtained and 
‘held by something which is not quality merchandise or 
right prices or prestige or any of those familiar in- 
'gredients. It is something in the man who sells. 

' “T do not approve of the chap who claimed he was a 
‘member of every known existing fraternal organization, 
merely to get on the good side of his customers, but I do 
feel that there are happy middle-ground practices which 
‘endear a salesman to his trade. The most potent of all 
igenerally introduces some form of practical service.” 

_ This strikes us as pretty good selling logic. Most of 
‘us know from personal contact with salesmen that a very 
few, perhaps no more than one or two, stand out prom- 
inently. To them we give the bulk of orders, in prefer- 
ence to the large number of representatives of houses who 
visit us. Why? Not entirely because we like their house 
‘the best, but rather because they greet us friendly and 
isincerely try to be of real help in aiding the merchant to 
place his orders for goods which will afford him the quick- 
est turnover and consequently the best merchandise in- 
westment afforded. 


How’s Business? 
_ With Spring business now getting under way and do- 
mestic trade and industry continuing to show a big im- 
provement over last year, the trade prospect is decidedly 
favorable. The month of January has shown a very big 
improvement over the same month a year ago in retail 
sales, and mail-order sales for last month exceeded by 38 
per cent sales for January, 1922. General wholesale sales 
indicate gains of from 25 to 50 per cent and while retail 
sales are lagging a trifle at this writing, the eastern mar- 
‘kets are quite active. In its weekly survey of trade and 
industry Bradstreet’s reports that the events of the cur- 
rent week are mainly favorable. 
IN THE East 
’ In New York trade in the wholesale crockery and 
glass lines is reported as being satisfactory for the sea- 
30n, with a steadily growing number of buyers in the mar- 
ket. Dinnerware is going well and both staple and fancy 
lines of glassware are encouragingly active, Retail sales, 
manufacturing and industry and collections are fair. Bos- 
ton reports an improvement in practically all lines, the 
whole business and trade situation being summed up as 
fair with favorable prospects. In Philadelphia retail is 
beginning to show signs of breaking the seasonal quiet 
which has prevailed for the past few weeks and collec- 
‘ons are fair. Pittsburgh reports retail trade good, man- 
facturing and industry active and collections fair. Buf- 
falo reports retail trade a little quiet, general manufactur- 
ng active and expanding and collections slow. 
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IN THE WEST 
In Chicago the foreign political situation has had, as 
yet, no apparent effect on business sentiment which is 
optimistic. Retail trade is good, manufacturing and in- 
dustry active and collections are also good. Cincinnati 
reports retail trade good, manufacturing and industry 
active, coal output large and building materials in demand 
and collections slow. Detroit reports bad weather slow- 
ing up retail trade but tone is strong, building active, em- 
ployment situation about at peak of 1920 and collections 
good. Milwaukee reports business in all lines good, build- 
ing active, and collections fair. In St. Paul retail trade 
is good, crockery and glassware moving about normal and 
housefurnishings are active. Omaha reports retail trade 
and manufacturing fair, Spring trade already exceeding 
last year and collections fair. 
IN THE SOUTH 


In Baltimore retail trade is good, January sales exceed- 
ing last year by 50 per cent, manufacturers speeding up 
production and collections fair. Nashville reports retail 
trade fair, country buying much better, manufacturing’ 
active and collections fair. Birmingham reports retail 
trade good, lumber active, coal production 80 per cent. 
of normal and collections fair to good. Tulsa reports 
retail trade fairly good and outlook promising, building 
active, oil industry stimulated by increases in prices of 
crude, but collections remain a little slow. Dallas reports 
retail trade fair, general feeling of optimism regarding 
outlook, building active, and collections fair. 

On THE PaciFiIc CoAsT 


In San Francisco retail trade is fair, manufacturing and 
industry active, savings bank accounts growing, shipping 
holding its own, building under way on biggest scale in 
history. Rains help crops, and collections slow. Portland, 
Ore., reports retail trade good. In Seattle retail trade is 
good, industry active, and collections fair. 


Retail Trade and Stocks 
Following will be found a summary of sales of mail- 
order houses for January this year, with comparisons: 


aneeOZ3 Nangeloe2 Dec., 1922 

Sears-RoOebUCK™ Sic ar $18,930,082 $14,188,422 $20,756,296 
Montgomery, Ward ... 8,477,239 5,594,153 11,623,292 
otal oie aes ve $27,407,321 $19,782,575 $32,379,588 


The following table, made up by the Federal Reserve 
Bank of New York, shows the condition of retail trade 
and stocks, mainly of department stores, in December, in 


different districts: 


Comparison of net Stocks end of 


sales with corre- December 
sponding period compared with 
last year Last Previous 
District Dec. Julyltodate year month 
Boston. ates anes t 4.7 Te.) 1 43 p 14.6 
News York sich ccs 115.0 1 64 Tae p 16.0 
Philadelphia ........ I 8&9 De O/ 1 2.4 p17.2 
Cleveland ort. vac. s 1 14.1 re tZ.6 p 1.0 p 15.8 
Richpiongs. se 2s. +. Lod y 3.1 he gales p 18.2 
A Sia Rta cart eee sa. wie 1 49 Te eS Tard: | ayy eS) 
Chacko. Anes 6 xs Tel ZZ 1 12.9 elec p 16.0 
SEMEMIEE weedy con ara T6035 1 48 p18 p 16.3 
Minneapolis ........ i, BUY i, Binet 1d WAbkts. p 15.6 
KamenseCityic 2. txey.... 1 89 pd 9 D Soh D 20.2 
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Dallas... sere ce i) ell iy les} p 58 in) 17h 

Sanalranciscos- ee ee VA) 1 89 ie ees p11.3 

United! States* a2... 1 88 Ten05 ie Migs) p 15.9 
*Four hundred and seventy-four stores reporting. 


The following table shows the changes in value of re- 
tail trade as reported by the New York Federal Reserve 
Bank, the average monthly value in 1919 being taken as 
100. Grocery, shoe and cigar sales shown for compari- 
son: 


Dept. Mail Chain stores 
stcres order Grocery 5&10 Drug Cigar Shoe 
1921 176 4 17 4 7 3 5 
Vane OZ 69 126 86 Ries 119 85 
FED so ees 64 120 92 110 116 82 
Marae LLG 95 132 121 123 131 141 
mube saan Why 77 123 111 121 134 139 
Mayueaceslil 60 120 112 119 129 136 
Juner. .2 108 62 119 109 120 127 127 
Julyee 0 49 116 108 122 128 100 
ANNE), 509 te 56 122 116 119 127 86 
Septaeeceae oo 2 122 113 119 128 103 
Oct eree 2S 8&8 138 141 125 138 135 
Nove.ees lal 83 136 134 116 124 119 
IDC) soon IE 80 149 241 146 172 149 
1922 
Jet 3555 BY 65 138 95 117 1 80 
Retiyeenns a0 59 130 101 114 109 81 
WIE os on, IllO2: 84 149 118 123 124 102 
INOS 6 ye, AU Ti. 139 135 120 125 156 
Mayan. 0114 70 138 130 123 129 127 
June .... 106 69 137 125 124 106 122 
Julyot eyo 58 135 126 126 127 101 
ANICA EE OD 57 139 130 128 127 87 
Sepia. er Us 76 141 136 128 135 118 
OCH remo 110 149 157, bos 127 121 
INOvar nee 29 eS 162 152 122 127, 122 
Décaern tos 109 166 279 16] 179 165 


Tariff Hearings Put Off to April 
It will be April before the Tariff Commission will be 
able to hold public hearings on complaints seeking the ap- 
plication of the elastic provisions of the new customs law 
to various commodities, it is said at the commission. 
The commission’s advisory committee will be unable to 
finish its report on a number of important complaints 
for another week, due to the amount of typewriting yet 
to be done, and it was indicated that in view of the mag- 
nitude of the questions to be investigated the steps pre- 
liminary to formal hearings will not be hurried. 


Exports of Glassware 
Domestic Exports FROM THE UNITED STATES BY COUN- 
TRIES FOR NOVEMBER, 1922 
Exports of glassware for the month of November show 
a slight increase in value over the month of October, 
the increase in table glassware amounting to $1,870, while 
lamps and illuminating glassware (excepting globes and 
shades) an increase of $8,024. Figures for the month 
by countries, excluding chemical glassware, follow: 


J amps 

Table Table Lamp & other 

glass- glassware chimney illumi- 

ware cut or en- lantern nating 

plain graved globes — glass 

Countries Dollars Dollars Dollars, . Dollars ‘¢ 

Denmarky-te en neces — 30 == 25 
Portucal See eee — — AN — 
Sweden "ee oc cree aoe — — 392 = 
Enolanda: .... ee eee ee 46,090 2,495 1,331 7,709 
Scotlands... eso cee 3,794 59 — = 
Grelandien- ar terete totes 31 — FS oe — 
Canada-Maritime Provy.... 529 B22 90) 45 
Quebec and Ontario.... 9,948 9,033 536 6,081 
Prairie rover nen 866 688 1735 478 
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British Col. and Yukon. 5,025 524 155 893 
BritsSnenonGutasm eens 1,346 = 81 135 
(Cegiad REN SS oun 568 cueE 125 — 19 — 
Guatemalae seers eee 125 — 20 108 
Elonduraseeracetr incre 2,140 — 240 108 
INACATA CTIA S et ae ciae len sce 242 35 56 816 
Banana peek. tee 889 42 465 215 
‘Seilietalere eaeloanoeorca sees — — — 12 
IMIEXICO' hee ce oe a ee 17, 598s 222 2,988 1157 
Miquelon and St. Pierre 

iislandstitee nicest eecins — — 84 — 
Newfoundland and Lab... 439 — 133 3,492 
Bermudaertma ee 1,536 679 — 588 
Bar badasmanen cette 25 — 74 17 
aimatcas seers REN e 233 — 128 1,295 
Trinidad and Tobage..... 155 — 185 68 
Other British West Indies 713 36 169 376 
Cuba. Ace ee ee tes 19,351 2,855 1,507 3,223 
Dominican Republic...... 331 -— 478 94 
Dutch West Indies........ Dif — 20 49 
i aitieeientc see eee eee 580 — 92 176 
Virgin Islands of U. S... 70 109 32 — 
ANGI SNCHE), Bao Abe atromacns 6,813 66 26 _- 
IB Olinaeeeer tons tec eee 45 37 — 
SRG WAN Wn. sores x AN ne ania ee 5 44 = 11 751 
GhileRercac ce oh tee 187 = 13 — 
Colombiaw ee eee 2,904 179 871 235 
JQURVGRONR “hon de nebo ed on ome 79 — 141 44 
Byetiger (GOrRWIE soataccaace 73 — 11 168 
Ditches Guiana eee = —_— = 128 
Joi era hh: 5 & Geer Sek ee aaa 1,342 = 179 190 
ROS Vales cic cre ci eee — 8 — — 
WETIEZIIC La mene an ne ee 1,494 — 215 64 
JaNCGL Sg). ise rae ee eR IS a a 185 == 20 — 
BGitishimlncdiawceeee eee = — 2,192 860 
Gey onesie ne ere tee — — 131 — 
Straits Settlements ...... 120 ses 302 22 

IAVRU les eae Bley MMe ee os — 1,162 — 192 
lon ekonew resets hee 82 — 40 — 
a panere bch bea eaten nec — 626 — ae 
Philippine Islands ....... 3,871 346 27 — 
IRIE) sh INSE) coca cuoac 96 == 88 480 
STATI arete Meee ean ee em = — — 409 
PN UIStia Lica we ceeares aan ee 7,218 — 2,523 1,300 
British.© ceaniaw seer 161 — 147 30 
Eirench Oceania. eee 12 = 107 131 
INewaZealat diet: era 5,749 181 438 154 
Other Wceania .. ae — — 7 18 
Belsians Congo... 2 oe ee — oe — 232 
British West Africa.... = a 459 614 
British South Africa..... 972 = 495 143 
BrittsimbasteAhticaameneee — — 181 63 
Egy pts: ee Meee 19 — SZ -- 
Other French Africa...... = — 7S — 
Portuguese East Africa... 85 = — 5 

otal feet ae oe eee 143,759 20,897 19,805 33,450 


N.R. D. G. Association Convention Opens 


The twelfth annual convention of the National Retail 


Dry Goods Association opened February 7, at the Hotel 


Pennsylvania, following the meeting of the national com- | 


mittee held the night before. 


After the registration, the address of welcome was 


made by Irving T. Bush, president of the New York State 
Chamber of Commerce. His address was followed by 


the speech of the president, Jesse Isidor Straus, and the 


report of Lew Hahn, managing director. In the after- 


noon session, Wesley C. Mitchell, of the department of | 
economics at Columbia University, spoke on price ad-_ 
vances and the cost of living. E. H. Sull, of Chicago, — 
and Mrs. John Dickinson Sherman, president of the Gen- | 
eral Federation of Women’s Clubs, completed the pro- | 
gram. The evening was given over to informal discussion © 
and the answering of questions by the advertising, traffic . 


and comptrolling committees of the association. Dr. 
Willard Scott of Boston also spoke. 
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Addresses on Thursday were made by Irving S. Paull, 
of the recent Congressional Committee, on the rights of 
the farmer, and Dr, O. E. Klingaman, of the University 
of Iowa, on the buyer and seller. Other speakers 
were Alfred M. Dest, on insurance; O. A. Bradfute, pres- 
ident of the American Farm Bureau, and Philip Reilly, 
of the Retail The annual ban- 


Research Association. 


quet followed. 


Westmoreland Exhibit a Big Feature of 
Pittsburgh Show 
Over three thousand pieces of glassware were listed 
in the mammoth exhibit of the Westmoreland Giass Co., 
arranged in the Assembly Room of the Ft. Pitt Hotel, 


Pittsburgh, Pa., during the recent Glass and Pottery Ex- 


position. The display was the biggest thing of its kind 


ever assembled in the Pittsburgh market during the buy- 


ing season. 


In all 14 round tables were placed in the 


The arranging of the display was in charge of R. B. 
Reineck, of Chicago, and he and his aids spent seven days 
getting the display ready for the inspection of the visiting 
trade. 

The display in itself occupied a space 100 by 24 feet. 
pesquaner OL 


the room, together with four-foot rounds in the centre, 


In all 92 barrels of glassware were 


or near the entrance. 
unpacked, and at times the services of ten sales peop’e 
were required to take care of the trade. 

Side walls of the display were mirrored, while crystal 
plate glass, on top of a white surface formed another dis- 
| play space. 

Each particular line was divided by a trellis, at the 


point of this division or intersection also being placed an 
upright cylinder glass decorated portable. 

_ The main feature of the display this year was the cop- 
per wheel engraved line, with diamond cuttings and 
_puntys. Their satin Morie in solid colors with ivory com- 
binations, proved attractive to all those who were inter- 
| ested in decorated glasswate, this because of its exclusive- 


| 
| 
| 
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ness. The solid color copper wheel engraved line was 
representative of the Fifteenth century period. 

Their Old English line of specialties, represented treat- 
ments of centuries ago, and these were quite novel to say 
the least. This line was in crystal. 

The effort put forward by Mr. Reineck in arranging 
this display was one quite worth while. The display 
proved to be one of the “ big shows” of the January [x- 
position. For next January, the company has already 
made reservation for a still larger space, which will 


include that used during the season just closed. 


Good News for Traveling Men 


News of the reduction of 20 per cent in mileage rates, 
ordered by the Interstate Commerce Commission and pub- 
licly announced on February Ist, was hailed with delight 
by business men of all lines, commercial travelers, both 
salesmen and buyers who go to market, theatrical people, 
and every one who travels at least 2,500 miles per year. 

This saving will be accomplished through the issuance 
of interchangeable scrip-coupon books for the equivalent 
of 2,500 miles of travel, and containing $90 worth of 
coupons, to cost only $72. This is a direct saving of $18 
per book, or 20 cents per dollar now spent in railroad 
fare. The Commission has directed all Class I carriers 
(about 250 lines) to place on sale such a book as de- 
scribed, to be available on and after March 15, 1923. 

Re-establishment of the mileage book system, which 
was abandoned during the war by order of the U. S, Rail- 
road Administration, is the result of a fight of over five 
years duration conducted by the National Council of 


Traveling Salesmen’s Associations. This organization 


A view of the big and at- 
tractive arrangement of _ the 
Westmoreland Glass Co.'s dis- 
play, in the commodious 
of the Fort 
Pitt Hotel, was one of the out- 
standing features of the Forty- 
third Annual Pittsburgh Show. 
A good idea of the size of this 
exhibit may be gained by con- 
sidering that ninety-two barrels 
were used and ten 
utilized to greet the trade. 


Assembly Room 


salesmen 


represents a co-operative group of thirty-two trade and 
territorial associations of commercial travelers, and is 
very active in legislative efforts designed for the advance- 
ment of the best interests of that formidable and most im- 
portant division of the nation’s industrial army, its 912,- 
ooo traveling salesmen. 


(Continued on page 34) 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


market and among the number of new arrivals 

well known in the up-town district are Thomas 
Stackpole, buyer of china, glass and housefurnishings for 
The May Co., Cleveland; E, J. Lewis, buyer of house- 
furnishings for Mandel Bros., Chicago; Chas. M. Libby, 
housefurnishings buyer for the Gilchrist Co., Boston; 
Fred Warren, buyer of housefurnishings for Callender, 
McAuslin & Troup Co., Providence, R. I., and F. L. 
Parks, buyer of china, glass and housefurnishings for O. 
T. Johnson Co., Galesburg, II1. 


BR, mit in large numbers are visiting the local 


J. L. Lynch, buyer of housefurnishings and toys for J. 
Bacon & Sons, Louisville, Ky., has arrived in the city on 
his customary Spring buying trip and expects to cover 
the market pretty thoroughly during his two weeks’ stay. 
Incidentally, it is rumored that “ Jack” is doing a neat 
turnover for his department and has boosted sales to a 
substantial level in the past few months. 


J. I, Lynch, buyer of housefurnishings for the Kaufman 
Department Stores, Pittsburgh, is a visitor in the market 
and sails Saturday on the Cedric on a European buying 
trip. 


C. Allen, assistant to Lee Schenthal, buyer of china 
and glassware for Gimbel Bros. is among the number 
of New Yorkers who are attending the Chicago Exhibit 
of China, Glass, Lamps and Housefurnishings. 


Wm. J. Craig and Larry O. Lankas, travelers for 
Guerin-Pouyat-Elite, Ltd., will leave for their respective 
territories in a few days, Mr. Craig calling on the trade 
throughout the Middle West and West, and Mr. Lankas 
covering the eastern coast. Both are enthusiastic regard- 
ing the possibilities of the new Guerin lines. 


W. J. Swartz, of Geo. F. Bassett & Co., is wearing the 
sunny beneficent smile of the benedict, the reason being 
the arrival on Monday, January 29, of a boy, which was 
born while Mr. Swartz was on a business trip in the South. 
We most certainly hasten to add our congratulations 
among the large number of friends of Mr. Swartz, who 
leaves on January 12 for an extended trip in the interests 
of his firm. 

A. H. Holbrook, of Geo. F. Bassett & Co., sails Satur- 
day, February 10, on the Cedric on a business trip to 
England, France and Czecho-Slovakia. 


Littman & Storch, resident buyers, now at 120 West 
Thirty-second Street, will be located at 38 West Thirty- 
second Street beginning next Monday. The removal is 
made necessary because of the need for larger quarters. 
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Chas. A. Postley & Son have opened their annual toy | 
display which will be continued through February, the 
showing embracing a comprehensive display, including | 
a very attractive line of mama dolls. This enterprising — 
firm has also secured the representation of a new line of | 
popular-priced ice cream freezers, manufactured by the 
New Standard Corp., Mt. Joy, Pa. 


Davis to Assume Buyership with Hengerer | 
Store 


W. D. Davis, buyer of china, glass and housefurnishings _ 
for Loveman, Joseph & Loeb, Birmingham, Ala., has re- 
signed his position with this firm to accept a similar po- | 
sition with The William Hengerer Co., Buffalo, N. Y., 
assuming his duties with the latter concern on March 1. 
Mr. Davis was formerly assistant to John Henry, buyer 
for the J. L. Hudson Co., Detroit, and before the war 
was buyer for Maberley & Carew Co., Cincinnati. He 
served as a lieutenant during the World War and saw ac- © 
tive service overseas. Mr. Davis has a wide acquaintance — 
in the trade and having the reputation as a capable buyer, © 
his many friends wish him success in his new position. 


Taiyo Trading Co.’s New Dinnerware | 
Department I 

To form an effective individual display of their newly 
acquired lines of English, Czecho-Slovakia and Japanese : 
dinnerware, the Taiyo Trading Co., 1o1 Fifth Ave. has) 
arranged a very attractive and convenient dinnerware. 
section in the rear of their commodious sales floor. An- 
array of exclusive patterns in a splendid selection of ap- | 
pealing decorations, in open stock, is provided in a room: 
entirely devoted to this purpose. | 


OBITUARY 

Miss Alice Murphy | 

The many friends of Miss Alice Murphy, assistant. 
buyer of lamps for Gimbel Bros., were shocked to hear of. 
her death which occurred at her home, 157 Bergen St., 
Brooklyn, by pneumonia February 2, after a few days’ 
illness. Miss Murphy was held in high esteem and en- 
joyed a wide circle acquaintance and many prominent in 
the lamp trade attended the funeral services which were 
held in St. Paul’s Church. Miss Murphy was for many 
years assistant to Mrs. Jennie Levine, buyer of china! 
and glassware for Stern Bros, and after the departments 
were re-arranged she was promoted to the position of 


: 
\ 
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— 


buyer of lamps and made many trips to Europe. For 
the past three years Miss Murphy has been assistant to 
Miss Bernice Bowser in the lamp department of Gimbel 
Bros. where she, was held in high esteem. Miss Murphy 
was 48 years of age and lived at home with several 


‘sisters. Interment was in Holy Cross Cemetery. 


‘Salesmen’s Annual Dinner to be Big Event 


' The Annual Dinner of the Pottery, Glass and Brass 
Salesmen’s Association, which will be held in the ball 
‘room of the Hotel Astor, Tuesday Evening, February 20, 
promises to prove the biggest and most enjoyable trade 
event ever given. The banquet this year celebrates the 
thirty-first anniversary of the Association and reserva- 
tions for special tables are now being made. The Enter- 
‘tainment Committee of which Edward W. Hammond is 
chairman has functioned so smoothly, that there is every 
indication that the attendance will be much larger than 
in previous years and that the dinner will set a precedent. 
The customary speeches will be omitted this year and an 
entertainment will be provided by professional talent 
which will appeal to all. The cover charge is $6 per 
person, and tickets may be obtained of the committee or 
through the Crockery and Glass Journal. 


Strobel & Wilken Co. of Ohio Dissolved 


' The Strobel & Wilken Co. chartered under the laws 
‘of the State of Ohio has been dissolved and liquidated 
and announcement to this effect has been sent the trade 
that new business will not be accepted after January 25. 
All outstanding orders will be executed and all obliga- 
tions met when due according to agreement. All ac- 


counts outstanding will be collected by the company 
when due. The Strobel & Wilkins, Inc., chartered 
under the laws of the State of New York will continue 
to operate along the lines of the old company and will 
solicit a continuance of the patronage and cooperation 
accorded the old company. It is understood that the 
New York company will not take over the assets or 
liabilities of the Ohio company and that most of those 
identified with the latter will in future be associated 
with the new company. 


United China Purchases Building 

The five story building at 39-49 Portland Street, Bos- 
‘on, located in the heart of the city, has been purchased 
oy Harry Waldman, proprietor of the United China Co., 
now situated on 3133 Portland Street, Boston. Plans 
ow under way will alter it into one of the largest and 
‘nost attractive wholesale crockery houses in New Eng- 
‘and. The building is of brick construction and covers 
a space of 20,000 square feet of land. The main floor will 
he fitted up as an office and show room where will be dis- 
olayed an extensive array of dinnerware and items of 
che greatest sales possibilities. One floor will entirely be 
composed of a modern decorating department, with two 
-arge brick kilns. The basement and upper floors will be 
vised for a large stock of crockery and earthenware in sets 
ind open stock. 


. 
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Barnes With Business Bureau 

Julius H. Barnes, of 42 Broadway, president of the 
United States Chamber of Commerce, has accepted an 
invitation to become a member of the advisory council 
of the Better Business Bureau of New York City, accord- 
ing to an announcement made yesterday by H. D. Robbins, 
president of the Bureau. The chairman of the council 
is David F. Houston, former Secretary of the Treasury. 


Elting Selected for Collector of Customs 
President Harding sent to the Senate January 29 the 


nominaion of Philip Elting of Kingston, to be Collector 
of Customs for the Port of New York. There will be 
no opposition to the confirmation of the nomination, for 
while Senator Calder did not join in recommending Mr. 
Elting’s appointment, he has no objection to him and will 
recommend a favorable report by the Committee on Com- 
merce to which the nomination will be referred and of 
which Mr. Calder is a member. 

Mr. Elting is a lawyer of Kingston. He is Chairman 
of the Ulster County Republican Committee and has been 


active in politics for many years. The salary of the office 


is $12,000. 


Buyers in New York 
FEBRUARY 1, 1923 

C. H. Garrity, housefurnishings, American Wholesale Corpo- 
ration, Baltimore, Md., 354 4th Ave. 

Miss Sweitzer, gifts and lamps, Walker Bros., D. G. Co., Salt 
Lake City, Utah, 303 5th Ave. 

I. Halpern, housefurnishings and toys, Stix, Baer & Fuller 
D. G. Co., St. Louis, Mo., 1107 Broadway. 

FEBRUARY 2, 1923 

A. Farkas, toys, Hillmans, Chicago, IIl., 131 West 135th St. 

J. A. McKelvey, housefurnishings, N. F. Arbough & Co., 
Lansing, Mich., Fellows Buying Co., 1164 Broadway. ; 

A. Dagleish, housefurnishings, Symons D. G. Co., Butte, 
Mont., 141 5th Ave. (Broztell). 

Mr. Lowengart, housefurnishings, M. Seller & Co., Spokane, 
Wash., 395 Broadway( R. A. Kener). 

FEBRUARY 3, 1923 

G. J. Chandler, toys, Pioneer Toy & Novelty Co., Pittsburgh, 
Pa., Breslin. 

Mr. Henry, housefurnishings and toys, J. L. Hudson \Co., De- 
troit, Mich., Retail Research, 225 5th Ave. 

Miss R. S. Moore, housefurnishing and T. J. Gill, china and 
glassware, Emery, Bird, Thayer D. G. Co., Kansas City, Mo., 25 
Madison Ave. 

G. B. Cricklow, small wares, Goldstein, Migel Co., Waco, 
Texas, 352 4th Ave., Kirby, Block & Fisher. 

W. B. Stanton, toys, china and housefurnishings, Stewart 
& Co., Baltimore, Md., 16 West 39th Street. 

C. S. McLane, toys, Marshall Field & Co., Chicago, Hl., 1107 
Broadway. 

F. L. Parks, housefurnishings and toys, O. T. Johnson Co., 
Galesburg, Ill., 1164 Broadway (Fellows Buying Corp.) 

S. E. Price, toys and housefurnishings, Powers Merc. Co., 
Minneapolis, Minn., 16 West 39th Street. 

H. Hirsch, toys, Burger D. G. Co., Birmingham, Ala., 352 4th 
Ave. (Kirby, Block & Fisher). 

Miss B. Prager, gift shop goods, E. L. Sanger, mdse. thanager, 
Sanger Bros., Dallas, Texas, 19 East 24th Street. 

Mrs. L. Emmrich, lamps, H. P. Wasson & Co,, Indianapolis, 
Ind., 120 West 32nd St. (Littman & Storch). 

R. H. Moore, housefurnishings, Emery, Bird, Thayer D. G. 
Co., Kansas City, Mo., 25 Madison Avenue. 

F. Schleyer, housefurnishings and toys, Mack & Co., Ann 
Arbor, Mich., Latham. 

Mrs. M. Donovan, china, Morehouse, Martins Co., Cleveland, 
Ohio, 276 5th Avenue. 

W. M. Baldwin, toys, Paris D. G. Co.; Great Falls, Mont., 120 
West 32nd St. (A. Fantl). 

W S. Saltmarsh, housefurnishings, Hibben, Hollweg Co., In- 
dianapolis, Ind., 320 Broadway. 

A.N. Silverstein, china, crockery and glassware, New ‘Orleans 
Queensware Co., New Orleans, La., Hargrave. 

OM Ws Clayton, house furnishings, M. E. Blatt Co., Atlantic 
City, N. J., Mdse. Reporting Co., 23 East 26th St. 

(Continued on page 34) 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


tinues, there being no noticeable decline in de- 

mand. In fact this line of merchandise is in very 
heavy request from all sections of the country, and by 
all classes of distributors. The second month of the first 
quarter opened just as brisk as did January, with this ex- 
ception ; instead of buyers coming into the market, heavy 
business was done by mail. All of which goes to prove 
that manufacturers are forcing production in an effort 
to supply the demand. Indeed, the manner in which the 
generalware potteries are now being operated takes the 
mind of one back to the “ good old times ” of yesteryear. 
There are no idle generalware kilns in this immediate 
district, and even those “outside” are being operated 
on an active basis. 


\ CTIVITY in the generalware pottery industry con- 


Eight additional kilns are to be added to the list pro- 
ducing generalware this season. One kiln has been added 
to the capacity of the Albright China Co., at Carrollton, 
O., and seven are about to be placed in operation by the 
Crescent China Co., at Alliance, O. There will be no 
trouble in finding an outlet for the production of these 
additional kilns, as both additions are under the manage- 
ment of firms well noted for their commercial activities. 


_C. E. Newman, head of the Newman Drygoods Co., 
of Arkansas City, Kansas, and operating two large stores, 
stopped in the local market late last week en route to New 
York. He was interested in buying open stock dinner- 
ware and also sets, 


Inquiry for merchandise for special sales purposes is 
rather active, but very little of this class of merchandise 
is available. The main reason for this is found in the 
fact that production is on a higher plane, and the class 
of merchandise which formerly went into these special 
sales stocks is not near as heavy as was formerly the 
case. Special sales stocks, so far as potteries in this dis- 
trict are concerned, are exceptionally low, although here 
and there an occasional shipment is possible. 


William L. Tickell, eastern salesman for the Edwin M. 
Knowles China Co., has left for his usual territory, while 


George T. Bratt, western salesman, left last Sunday, and 


opened Monday at Columbus, O. He will not hit the 
Chicago territory until later in the month. 


The W. J. Pette & Co., of Oklahoma City, Okla., was 
represented in the district last week by their Mr. Condliff. 


No time has been announced for the proposed general 


meeting of the United States Potters’ Association, post- 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


poned indefinitely since December last. It is generally 
believed, however, that the meeting, which will take the 
place of the annual gathering, delayed because of the re- 
cent strike in the trade, will be held in Washington, per- 
haps in early April. The executive committee of the 
Association, which has this detail to consider, will likely 
issue a definite announcement, perhaps in March. 

Salesmen for the Potters ‘Co-Operative Co., who 
started out Monday, are showing 37 new and exclusive 
patterns, mostly borders, on the plain “ Panama” and 
fancy “ Banquet” dinner shapes. In addition to this ar- 
ray, a dozen new and exclusive treatments are to be 
shown on the new salad of this firm. W. C. Browne is 
now in Chicago with the line, and after making a trip 
through the Northwest, will return to Chicago, and from 
there will start on a Pacific coast trip. 

E. D. McNicol, who travels Pennsylvania and York 
state with this line left last Sunday for Philadelphia and 
New York. 


The Thompson Pottery Co. expects to be occupying 
its new office building within the next few weeks. In- 
terior finishings are now being completed. Construction 
of this new brick and steel office building has been in 
progress several months. 


The Rockingham and yellow ware plant of the D. C. 
McNicol Pottery Co. is being operated to capacity, with 
demand for the line more brisk than ever. The latest 
offering of this plant, their nested bowl set, is in heavy 
request. 


Unconfirmed reports are to be heard hereabouts, of 
the proposed erection of a new generalware pottery in 
this district, the feature of which will be its battery of 
tunnel kilns. While confirmation of the report at this 
time is lacking, the signs seem to indicate that some such 
plans are in the offing. The story that “the most modern 
generalware pottery ever designed ” is to be built this year 
hereabouts, will not down. 


Charles F. Goodwin, secretary of the United States 
Potters’ Association, who has been seriously ill at his 
home suffering from an attack of pneumonia, is gradually 
improving. 


Homer Longstreth, representing the D. E. McNicol 
Pottery Co., in the Pittsburgh, Pa., district, spent several 
days at the factory offices late last week. 


When the new store of the Wolf-Wile Co., at Lexing- 


Twenty-one 


Twenty-two 


ton, Ky., is completed, which is expected to be ready for 
occupancy about Sept. 1, the china department will be en- 
larged. This will permit the firm to feature a larger 
assortment of open stock patterns. 


The Guernseyware China Co., at Cambridge, O., which 
recently passed to the control of new interests, plans to 
resume operations immediately. Juggermen, casters and 
turners are to be employd. The new company will manu- 
facture a line of hotel china. 


With a capital stock of $175,000 the W. H. Elverson 
Pottery Co. has been granted a Pennsylvania charter. The 
company has been operating for many years at New 
Brighton, Pa., featuring a line of flower pots. The re- 
cent death of the founder of the business caused it to be 
taken over by a corporation. 


William L. Murphy, of the executive department of 
the Saxon China Co., Sebring, O., is spending a season 
in the eastern territory on business. 


In taking over the control of the Southern Potteries 
Co., at Erwin, Tenn., Charles W. Foreman, late an execu- 
tive of the Owen China Co., of Minerva, O., has asso- 
ciated with him Arthur Hartsell, of Johnson City, Tenn., 
and Judge R. M. Barry, of Erwin. The intent of the new 
owners of the property is to increase production imme- 
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To Visiting Buyers 


We take pleasure in announcing 
to the trade coming to New York, 
that our Mr. Fred C. Reimer has just 
returned from Europe with a col- 
lection of exquisite shapes and dec- 
orations in ‘‘Theresienthal’’ Glass, 
<Krattiein seDinnerwatesand 
“‘Schierholz”’ Art Goods. 


We are now ready to show you 
these new wares, which we know will 
meet with your approval. 
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diately. G. F. Brandt, for many years general superin- 


tendent of the Owen China Co.’s plant, but during the 
last year with the rubber industry at Akron, O., will be 
general manager of the Erwin plant. Harry Schwall, 
former assistant superintendent at Minerva, will be gen- 
eral superintendent for Mr. Brandt. 

J. Wilkinson, Jr., who has been sales manager for 
the Owen China Co., has left that concern to take a sim- 
ilar desk with the Southern Potteries Co., which will also 
maintain a general sales office at Canton, O. Mr. Fore- 
man will divide his time between Erwin and Canton. 


OBITUARY 


E. R. Jones 
E. R. Jones, a native of Shropshire, England, and for 


the last 27 years general superintendent of the S. A. 


Weller pottery at Zanesville, O., died following a few | 


days illness, and was buried last Sunday. Mr. Jones 
came to the United States when he was eight years old 
and located in Columbus, O., where in later years he en- 
gaged in the express business. He went to Zanesville 
and became associated with his brother, A. O. Jones, in 
the manufacture of sewer pipe. He left this connection 
to go with the Weller interests, with which he remained 
until his death. Mr. Jones was a musician of note, and 
a soloist in St. James Protestant Episcopal Church, 


Zanesville. He was a member of the Masonic and Elk 
fraternities. 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


INCE the close of the Glass and Pottery Exposition 
S here, it has been estimated by some of the glass 

manufacturers that the volume of new business 
placed by distributors during the month totaled approx- 
imately 20 per cent of yearly production. In other 
words, one-fifth of the production of some plants was 
bought during the month. On some lines, manufacturers 
refused to accept business under three months delivery, 
but this had to do with particular staple items. 

Since the close of the Exposition, new mail business 
has been in rather heavy receipt, and this added to that 
booked in January gives the glass manufacturers an ex- 
ceptionally heavy order file. Stocks in the warehouses 
are far from heavy, the rule for many months being to 
“work on orders.” 

The glass market is very firm, and it is bound to re- 
‘main in this condition for months to come. Distributing 
interests who anticipate their wants at least three months 
in advance, will be acting wisely. 

. 

A decided improvement is reported in the condition of 
‘Harry A. Ross, sales manager for the Pittsburgh Lamp, 
Brass & Glass Co., who has been suffering for several 
weeks from the effects of a severe cold. 


The “grippe wave” which has been sweeping the coun- 
try, during the last five weeks has had a decided effect in 
decreasing production in glass factories. Many workers 
have been forced to remain at home because either of per- 
sonal illness, or illness in their family. The same situa- 
tion has prevailed in the pottery industry in the East 
Liverpool district. Fatalities, however, have been almost 
inil, when compared with the “flu” epidemic of several 
years ago. 

_ The annual wage conference between glass manufac- 
turers and committees representing the American Flint 
Glassworkers’ Union will be held this year as usual at 
Atlantic City. These discussions will be held in the Marl- 
boro- Blenheim hotel as has been the custom for some 
years, It will be May before the manufacturers will be 
advised what changes in the wage scale will be proposed 
-by the workers. 

_ The announcement made here late last week of the 
Rosenbaum Co. becoming an arm of the recently formed 
National Stores Corporation created considerable inter- 
vest among the trade. The merger of a number of leading 
department stores throughout the country, brought out 
by the stores of the Affiliated Retail Stores Corporation, 
is to be capitalized at $6,000,000. This consolidation will 


: i besides the Rosenbaum store, of which Carl Hoff- 


| 


man is manager of the china and glass department, the 
stores of George E. Stifel Co., and George R. Taylor 
Co., Wheeling, W. Va.; B. Nugent & Bro., St. Louis, 
Mo., and the Bailey Co., of Cleveland. The stores, ac- 
cording to reports, do a gross business of $33,000,000, 
employ over 4,000 people and serve a population quite in 
excess of 5,000,000. The various stores will retain their 
present management. The board of directors include 
Walter Rosenbaum, of this city. 


Daniel Taylor, the well known glass manufacturer, who 
has been ill in a hospital here, has recovered sufficiently 
to return to his home in New Cumberland, W. Va. While 
in Pittsburgh, Mr. Taylor suffered an operation. 


The R. & K. Glass Co., has been formed at Wellsburg, 
W. Va., for the purpose of taking over the affairs of the 
former Monarch Glass Co., which was formerly the Tan- 
ner Frank company. Stock of the new concern is now 
being subscribed for in the Wellsburg district. 


Credit managers of local glass factories have been in- 
formed of the formation at Springfield, Ill., of the Rem- 
ington Mail Order Co., headquarters of which will be 
maintained in Chicago. The company has been formed 
by Thomas H. Remington and Lawrence W. Mertz, all 
of Chicago. The company has a capital stock of $25,000 
and will conduct a mail order business in all kinds of mer- 
chandise. 


Gross sales for the Kaufmann Department store here 
for 1922 fell short of the record business of 1920, when a 
peak of over $30,000,000 was reached. Sales with this 
house for the last six months of the old year were quite 
in excess of that of the first two quarters. 


A motion picture film has been taken of the making 
of glass in the Ball Bros. plant at Muncie, Ind. This will 
prove of interest to women of the home, all of whom 
know of the “ Mason”’ jar, an item to be found in prac- 
tically every home. 


After being idle for many weeks, during which time 
a program of repairs was completed, the No. 3 tank of 
the Indiana Glass Co. at Dunkirk, Ind., has been placed 
in operation. This line of tableware and specialties was 
exhibited at the recent show in the Ft. Pitt Hotel. 


At a meeting of the stockholders of the Jenkins Glass 
Co., of Kokomo, Ind., it was the opinion of operating of- 
ficials, that the current year, so far as business is con- 
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Prepare for a Surprise | 

p p T 


Make a memo- 
randum now to 
see our 1923 
lines 


Comprising sam 
extensive array of 
items of the greatest 
sales possibilities, in- 
cluding a big line of 
novelties that will 
prove a genuine 
revelation. 


Our New Decoration No. 51 


WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 
CHINA AND GLASSWARE 


REPRESENTATIVES 


I. Silverberg L, 8S. Fiteman 
2 H. Twenty-third St. 404 W. Baltimore St. 
New York Baltimore, Md. 
E, M. Bartlett Julian Goldberg 
829 San Fernando Bldg. 108 N. Queen St. 
Los Angeles, Cal. Durham, N. OC. 
D. Saunders Co. John W. Trenck & Son 
17 N. Wabash Ave. 52 S. Pennsylwania Ave. 
Chicago Indianapolis, Ind. 


New Martinsville Glass Mfg. Co. 


NEW MARTINSVILLE, W. VA. 
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Send for Your Copy 
of 


GIFTWARES 


Crockery and Glassware dealers 
alive to the growing Gift Merchan- 
dise business will welcome GIFT- 
WARES, the Monthly Magazine of 
the Gift Trade. 


GIFTWARES is replete with illus- 
trations of merchandise to widen 
the scope of your department and 
stimulate increased sales. 


FeRGESE: 


to readers of the CROCKERY & 
GLASS JOURNAL. 


Send us your name on your letter- 
head and you will receive this most 
interesting journal every month 
without cost. 


GIFTWARES PUBLISHING CO. 


1181 Broadway, New York, N. Y. 


Reg. U. S. Pat. Office 


Decorated Glassware 


The national advertising campaign on NONIK 
GLASSWARE has been started. See leading ~ 
Sunday newspapers (rotogravure section) and na- 
tional magazines for the finest display advertising 
ever originated on table glassware. 


NONIK decorations. 


Here is a popular priced line that will stimulate 
your entire glassware department sales. 


Beautiful NONIK decorated glassware that 
resists breakage, will appeal to every family. 


(Immediate Deliveries Can Be Made) 


MAIN OFFICE 


The Nonik Glassware Corporation 
Mohawk Bldg., Fifth Avenue and 21st St., NEW YORK 


See our display at Fort Pitt Hotel, Pittsburgh, 
during January 


Write for prices and descriptive matter on the zZ 
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erned, given early promise of being one of the best the 
-orporation ever experienced. At the Pittsburgh display 
maintained by this company, a heavy future business was 
00ked. 


| The Interstate Commerce Commission, according to a 
4ecision recently handed down, has declared that freight 
ates on glass bottles and bottle fittings from Reading, a 
suburb of Cincinnati, O., to Lexington and other Ken- 
cucky points during 1918 and 1919 were excessive. It 
may now follow that rebates will be sought through the 
oroper channels. 


Among improvements planned by the Imperial Glass 
Co., of Bellaire, O., is an enlarged electric plant. This 
company has been making its own power for years. 


ledo, O., are progressing. The affairs of the company 
‘have been in the courts for some months, and should the 
effort to reorganize the corporation be put through, the 
plant will then soon be placed on a production basis. 


. Reorganization plans of the Modern Glass Co., at To- 
| 


. With a capital stock of $500,000, the Geneva Glass 
Products Go, at Geneva, N. Y., is to be taken over by 
the Geneva Vacuum Bottle Co. R. S. Ellinwood, who was 
manager of the old interest, is to take over the manage- 
ment for the new company. 


Business Briefs 
The Gift Shop, 12 S. Third Street, Columbus, O., will 


soon move to larger and more desirable quarters at 54 
E. Broad Street. 


_ The Variety Store of B. Gordon, 459 Smithfield Ave., 
‘Pawtucket, R. I., was slighted damaged by fire last week, 
caused by an overheated stove. 


_ The Renshaw variety store, Russellville, Ark., operated 
by J. P. Renshaw, has been sold to L. M. Rasco who 


‘operates a chain of stores in Arkansas. 


| 
| 


_ Peter Hart, who operates a chain of 5- and ro-cent 
stores in Connecticut, has taken over the management 
of the Derby, Conn., store, Frank Persons having gone to 
‘assume management of the Milford, Conn., store. 


Eli Clevinger, Malvern, Ark., has opened a general 
store in the Phillips building. 


5. K. Yoden, importer of Japanese merchandise, will 
soon open a novelty store at 421 Sixth Avenue, Des 
, . 

Moines, Ta. 


| The Sunlight Lamp Co., Newton Falls, O., has been 
‘Incorporated with a capital of $50,000 by David E. Jones, 


Oscar S. Stephens and R. H. Patchin, all of Newton 
| Falls, O. 


| 
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MADE IN JAPAN 


For The Spring Season 


E are displaying a more ex- 
\\ Vigne variety of “the ever 

popular gifts in hand painted 
china” than ever shown heretofore. 
In conjunction with this line we 
have also augmented our selection 
of flowers, lacquer goods, bronzes, 
etc. In a word, our display is now 
‘““ complete.” 


Your inspection will prove quite 
profitable if for no other reason 
than to acquaint you with our new 
presentations. 


It is our earnest opinion that this 
class of merchandise will not be 
plentiful this fall. We _ suggest, 
therefore, an early call. 


Mogi, Momonoi & Co. 


Importers of Japanese Goods 


105 East 16th St. New York 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Tharaud Showing Many New Things 


To the extensive of English dinnerware from the fac- 
tory of Myott, Son & Co., many new and unusual decora- 
tions have just been placed on display by Justin Tharaud, 
Inc., 24 West 23rd Street, who are the sole representa- 
tives of this firm for this country and Canada. Particu- 
larly striking is the new “ Alexander ”’ shape, a distinctive 
and artistic contribution of the potter’s art in the Empire 
mode. The shape in novel circular form, with graceful 
handles and ornamental knob, lends itself unusually well 
to a wide range of appealing decorations. One treatment 
consists of a wide border of checkered panels alternating 
with panels of branches and flowers in red, blue and green, 
with a large center decoration of figures in Chimese design. 
Three different combination of this treatment are shown, 
with and without the center decoration. Contrasting with 
this quaint and colorful treatment, is a 1-inch wide floral 
border pattern, which might be appropriately called a gar- 
den of flowers, for the decoration includes a variety of 
floral forms in pink, blue, purple, red, etc. The colors are 
bright and the effect is distinctly pleasing. In more con- 
ventional borders, a charming pattern consists of a 34-inch 
wide border of figured blue, broken at intervals by orna- 
ments and a single large red flower ; the center decoration 
being a vase of flowers, under the glaze. Equally colorful 
and soft in tone is a wide all-over floral border in bright 
colors combined with medallions of a bird on a flowering 
branch. This number is shown with center decoration of 
a bird on the branch and with plain center. 


Guerin-Pouyat-Elite Show Many New Things 

Discriminating buyers are finding a very interesting dis- 
play of china in the new samples from the three factories 
of Guerin-Pouyat-Elite, Ltd., which have just been placed 
on view at the New York salesroom of the company at 
43-47 West 23rd Street. The new samples of Cristal- 
leries de Baccarat glassware are likewise worthy of at- 
tention. Not only are the decorations new but the 1923 
treatments of this celebrated French china are unusually 
extensive and cover a full range of prices from low-priced 
dinnerware to richly decorated service plates. 


Ideal Cut Glass Line Includes Specials 


Good cut crystal in a splendid showing of designs, in- 
cluding the higher priced cuttings as well as many inter- 
esting specials, is displayed by F. L. Morecroft of the 
Ideal Cut Glass Co., Canastota, N, Y., at room 362, Hotel 
McAlpin. The complete lines in the “ Diamond-Poin- 
settia,” “ Biltmore,” and “ Texas” cuttings on the finest 
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quality blanks comprise a very appealing range of cut 
crystal in a variety of mitre and floral designs. Shown. 
for the first time in this market is a new line of water 
sets. These are obtainable in a varied assortment of mitre’ 
and floral cuttings, and the same charming cuttings are to” 
be had in nappies sugars and creams and various staple 
items. One outstanding feature of the disptay is the! 
large assortment of vases in many styles of cuttings, af- 
fording the buyer the oportunity of selecting many special | 
items to retail at $5 and $10. In addition to these sale | 
boosters is shown a most attractive line of moderate priced. 
items, unusually well cut for the price, in such popular: 


items as bowls, sugars, creams, celery trays and nappies. 
i 


Taiyo Showing New Dinnerware Lines 

Featuring open stock dinnerware in many new patterns, 
the display of china for table use just placed on view by 
the Taiyo Trading Co., 101 Fifth Ave., is one of the i 
teresting things in the wholesale market. Among the! 
array of decorative treatments is a rich and dignified | 
black and gold pattern. This is of fine German China and | 
consists of a narrow border of gold diamonds combined | 
with a delicate and charming trellis ground and vertical | 
lines. In Czecho-Slovakia china are several distinctly | 
attractive treatments and a very dainty and refined pat- 
tern formed of garlands and groups of pink rose buds on | 
an ornamental narrow border of black and green. Equally | 
appealing are the selections of new patterns in Japanese | 
china dinnerware, among which are numbered many 
medium and wide paneled border effects and a very dis- | 
tinctive pattern consisting of a narrow Grecian key border 
in black with medallions of twin pink rosebuds. | 
Cambridge Features Novelties in Glassware 


A number of new colors and additions of novelties in| 
glass are on display at the New York salesroom of the) 
Cambridge Glass Co., 184 Fifth Ave., of which | 
Alex Menzies is the metropolitan representative. One 
of the outstanding numbers in colored glass is) 
the “ Primrose,” plain and decorated with blue, green! 
and black edge bands. Another charming color 
is the “ Helio,” plain or decorated with bright gold and | 
white gold, the “ Azurite,’ an appealing turquoise color | 
decorated, with white gold encrustation and plain 
white gold band, and the ‘“ Ebonite’” a jet black, 
plain with two hair lines in gold and a gold edge band. | 
All of these new color treatments are obtainable in a wide | 
range of items, such as large and small vases in various | 
shapes, console sets, fruit and flower bowls, candy jars, 

(Continued on page 34) 
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\ EW ENGLAND merchants received good news 
) N February 1, with the announcement of a cessation 
of embargoes on practically all of the main lines 
‘into the district. The tie-up was the worst ever 
experienced even during the days of the war, when 
-everything had to give way for munitions. At 
South Boston releases on the Union Freight railroad 
,saves the receiver about $30 a ton, as against the 
advanced charge for trucking across the city. The Port- 
, land gateway is closed for a while longer, however, against 
,all shipments west on all classes of merchandise, except 
_print paper and perishable freights, such as food stuffs. 
Boston & Maine embargoes are notified to permit carload 
lots eastbound from D. & H. Co. at Albany, New York 
City at Rotterdam and the Rutland Railroad at Beflows 
Falls, Vermont. Southbound freight from the Quebec 
Central is released through Sherbrooke. This will give 
_the shipper an opportunity to re-route some of the freight 
_tied up at these points, There still exists an embargo on 
the N. Y., N. H. & H., from New York to points beyond 
New Haven, but in all probability as soon as the bulk of 
the freight clears the intermediate points, it will be ex- 
tended to include Providence or even Boston. 
Speaking of freight, probably there is not one among 
-us but who has a kick of some kind. Each one says, 
“Well I am only one and my kick won’t amount to any- 
thing.” Some of these cost real money, cash of the realm 
and the CRocKERY AND GLASS JOURNAL suggests that some 
of these can be obviated by concerted action. The Boston 
representative has learned that six merchants within the 
past two weeks have not received a first notice of freight 
_arrivals, and with the “second” notice they found they 
owed demurrage. This is clearly an oversight and some- 
thing that can be obviated. The Boston representative of 
the CrocKERY AND GLASS JOURNAL offers to consolidate 
such claims and present them to the proper authorities 
once a week if forwarded to above address, guaranteeing 
that confidences such as consignor, consignee or class of 
' goods, etc., will remain inviolate. Mr. Hemenway cannot 
-act as a lawyer for the collection of claims but there are 
‘small abuses which can be cleaned up by presentation to 
| a proper authorities. All that is required are the correct 
_ acts. 


, James Turner has received a letter from F. A. Mc- 
_Mann, who formerly handled the Ray Mfg. Co. line and 
‘the L. & G. line, who left for Los Angeles about a year 
-ago. He is at his old line, manufacturers’ agent, there 
}and reports business good. He has to send back to Bos- 
| ton for his own brand of cigars just the same. 

_ Tom Barker, who will be remembered as buyer for the 


R. B. Hemenway, Representative 


BOSTON OFFICE 


BOSTON NEWS NOTES ss 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


Rk. H. White Co. for more than thirty years, who is in 
New York representing the house, is reported to be build- 
ing a home in Mount Vernon. 


Mrs. Anna Lazerovitz, widow of J. Lazerovitz who died 
a few years ago, has opened a store at 1352 Massachusetts 
Avenue, Arlington, for the handling of crockery, glass 
and china. She was associated with her husband for the 
greater part of the twenty-five years he was in business 
and knows the lines. 


Announcement has been made that Harry Wheeler now 
has the Belmont Tumbler Co. line exclusive for New 
England and will show samples of the complete line. In- 
cidentally his wife, known to many in the trade as “ Miss 
Ruth ” has just joined forces with him and is now holding 
forth at his office at 99 Bedford Street. 


James Bryce, superintendent of Factory F, U.S. Glass 
Co., was in Boston during the latter part of the week and 
just missed Lloyd Bryant, salesmanager of the Tiffin fac- 
tory, who left the latter part of the previous week. 


George Granville left Monday night for a two weeks’ 
trip through Connecticut with a drayload of trunks. 


Paul Phillips returned on the morning of the 11th after 
an absence of two months. Part of the time he put in 
at his factories and part at the Pittsburgh show working 
his way back through New York state. 


George D. Dinkle, has joined the ranks of the up-town 
office holders and is now on the top floor of the five story 
building at 93 Summer Street. His new quarters are all 
settled and in working order with the addition of the Po- 
tomac Glass Co. line and a line of the Alley Glass Co. 
product. Within a few days he expects to receive sam- 
ples from the Aladin Lamp Co. 


Announcement is made of the sale of the Edward 
Miller & Co. plant at Meriden, Conn., to Rex J. Cole, sole 
owner and president of the Duplexlite Corporation, con- 
summated during the past week. The Miller plant capital- 
ized at $1,000,000 is operating at capacity on its usual 
product of lamps, fixtures and oil heaters and, it is said, 
a large contract has been received for oil heaters which 
will keep the department busy for a long time. It is be- 
lieved part of the production will go to China. The 
Miller business was established in 1844 and was made a 
joint stock company in 1866 under the present name. The 
founder was succeeded by his son Edward and the busi- 
ness grew to one employing 1,000 hands. 


Twenty-seven 


Twenty-eight 


CROCKERY AND GLASS JOURNAL 


February 8, 1923 


PNUD TT 4 


Chas. L. Sebring 


President 


The 
Sebring 
Pottery 
Company 


SEBRING 
OHIO 


DINNER WARE 
MANUFACTURERS 


Shapes and Patterns 


Exclusive 


M. J. GEORGE 


Direct Representative 
Permanent New York Sample Room and Office: 
Armion Building, 469 Seventh Ave. 
Cor. 36th St., Fourth Floor 
New York Furniture Exchange, Space 413 and 414 


Western Representative 


Cc. D. WEIGEL, Box 458, Seattle, Wash. 


New England Representative 
Chas. A. Pearce, 157 Summer St., Boston, Mass. 
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: HOPEWELL CHINA 
: CORPORATION 


5 Hopewell, Va. 
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3 DISTINCTION 3 
J OM 
3 Rastern Representatives: Western Representatives: 3 
F HERBERT & NEUWIRTH Co. EARL W. NEWTON ASSOCIATES ix 
3 25 West 23d Street 706 Heyworth Bldg. % 
z New York City Chicago, Ill. iz 
9 Factory Manager, A. J. STRIKOW 3 
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eT ae The House of Cups and Saucers wn 


iz 


Always the Leader in 
the Latest Creation 


European and Japanese 


DINNERWARES 


mm 


Exclusive Stock Patterns 


CUPS and SAL CERS 
FANCY CHINA ASSORTMENT 
BRONZE WARES 
LAMPS and SHADES 
NOVELTIES, Etc., Etc, 


Taiyo Trading Co., Inc. 
101 Fifth Ave., New York 


Canadian Representative 


H. C. Bedlington 
79 Wellington St., W. 
Toronto, Ontario 


Taiyo Trading Co., Inc. 
325 W. Madison Street 
CHICAGO 
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VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 
FoR 
HOTELS HOSPITALS y 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 


RESTAURANTS 
THE MAYER CHINA CO. 
BEAVER FALLS, PA. 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By BratricE MILLER WISNER 


WOVULIVEVTIVUUYTOOUYYUOSUYN DEAL LLU ERY 


Japanese Wares of Exceeding Beauty 

Some of the most delightful importations have found 
ieir way to America from the factory of Maruhachi & 
ompany at Nagoya, the manufacturing center of Japan, 
hich are being displayed at the firm’s show rooms. This 
xtraordinary collection comprises the glories of the 
rient in many excellent objects; vases, bowls, tea sets, 
anging baskets, wall pockets, trays, all exemplifying the 
bove concern’s fine taste in selections and showing 
rtistic values in every item. Tea sets show Japanese art 
1 exquisite decorations ; delicate white china, finely deco- 
ated with gold and some with realistic Japanese scenes, 
omprising 17 pieces, others with the oriental dragon de- 
ign, which has become so popular for its native charac- 
eristic element. A most unique shape “ Champagne 


‘oot,’ tea set in various colors, with rose gold and black 
‘ecorations, and unusual bowls, Awaji and Tokonabe 
vare, two of which are herewith illustrated, brings the 
ery essence of Japan’s inimitable art to the door of the 
Vestern World, Lacquer trays with heavy silver deco- 
jation designs, hanging vases, Babco ware, are only a 
ew of the firm’s compelling specialties. Because of the 
tremendous demand for these unusual importations, the 
oncern has found it necessary to find a home in larger 
juarters, to accommodate their products, and after Feb- 
uary Ist, they will be 'ocated at 17 East 17th Street. 
\ visit to their show rooms will be a convincing proof of 
he real value of these offerings; native wares from the 
Vorld Famed Eastern Art Center—Japan. 


Special Art Pottery from Holland 

Expressing fine characteristic designs found in the pat- 
ms emptoyed in Far Eastern Rugs, the Dutch folk, of 
dolland, have brought out some very interesting pieces 
of pottery which are being displayed at the rooms of 
Arthur H. Poynter, 225 Fifth Avenue. The city from 
vhich the designs originated is plainly marked on the bot- 
om of each item, which includes many beautiful and un- 


| 
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usual models; baskets, bowls, vases, candlesticks and va- 
rious other which add to the exquisite numbers found 
in the collection. These can be had separately or in 
quantities for immediate delivery. With the season full 
on for unique and artistic wares, these reproductions in 
art pottery, becomes at once a compelling influence to the 
buyer seeking special inducements. The whole display 
is an excellent choice in values, and most highly deserv- 
ing of inspection. The above concern in addition to this 
collection, has many art pottery objects that has won 
popularity through consistent price and fine craftsman- 
ship. 


. Unusual Book Ends 

The Pompeian Bronze Company, with factory at 603 
Dean Street, Brooklyn, and show room at 225 Fifth Ave- 
nue, is offering some original designs in a well chosen 
display of artistic Book Ends. Figures have become a 
conspicuous element in the choice of Book Ends, and 
many delightful reproductions have been accomplished 
with this in view. One very desirable model, from the 
above concern, depicts an American Indian, truthfully 
and humanly modeled in graceful stooping pose. The 
back of the figure serves as a good support for the books. 
The graceful and realistic pose of the body is at once 
recognized for candid conception of America’s aborig- 
ines. The above concern is showing many new and 
original models in an astounding variety of art objects, 
many lamps, candlesticks, in delightful designs, display 
mastery of subjects well developed in fine finish and orig- 
inality. For the enterprising Gift Shop, there is nothing 
more persuasive than a selection from this varied and 
artistic assemblage of tokens for every occasion. 


Kapershell, a Novel Lighting Feature 

VERY new lamp accessory is received with en- 

thusiasm, and the imported Kapershell, a thin 
translucent lustrous shell, has been well adapted in the 
manufacture of lamp, candle and lantern shades. This 
unique lighting effect, has been exceedingiy well chosen 
in unusual designs for luminators which are being dis- 
played by E. H. Wardell, importer, 17 East 42nd Street. 
The artistic adaptation of this shell has opened a new 
field in the branch of lamp shade material, and its novel 
and peculiar iridescent coloring is intensely harmonious 
and pleasing where striking decorations are employed for 
interior furnishings. A visit to Mr. Wardell’s sales room, 
where many beautiful lanterns, candle and lamp shades 
are on view, will be convincing and highly interesting. 


Twenty-nine 


} 
| 


Thirty CROCKERY AND GLASS JOURNAL February 8, 194 


STTINUUULIUNOOUUUTLUOTOUUUUTTOOOOUUUUUOTOOUUUTUUTTOUUUUUUOTTONUCUUTTTITOOUUUUTTTOOUUTUOTTOUUUOTOVNOONOUTUUTTTOOOOOOOOTTOCUUUUTVVOCUUUUOONOUCUUUUUTTOOUUOCOOTOCCCUOUOUOVOQUCCOUUUMTOOQUUUUUUNQUUUTUONOOOUUUUTTOOOUUUUUTOUUUUUULCOONUUUUUCUUCUUOUUUUULATCUUUULULOCOCUUUUOOTTOCUUUUOCITOCUUULMUOOUUUUULLIOCUCCLLLUOCUUULLLUULOCULLUULELALUUULLLULLOLLLLLULGcoLoLLLLoLoLLLoLLL LULL 


L. BERNARDAUD & CO. 


LIMOGES, FRANCE 


FINE FRENCH CHINA 
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IMPORT 
Decorated Dinnerware White for Decorating 


STOCK 
Twenty Patterns for Prompt Delivery White for Decorating 


AUSUERYOQEQQCQOQ0QQ09 00000 4000000000000 00000 AOL LEEPER 


L. BERNARDAUD & CO. 


46 MURRAY STREET, NEW YORK 
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| MERCER 


Underglaze Decorated 


Hotel W are 


Half-Thick $2 Roll Edge 


|e 


A new and distinctive underglaze print 


“LAUREL” 


Printed in bright green under our rich 
hard glaze. 
4 
Every hotel supply house should have 
at least a sample line of this decoration 
which is selling wherever it is shown. 


Write for samples which we will gladly 
supply free of charge. 


CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE 


MERCER POTTERY COMPANY, Trenton, N.J. 
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| THE CHICAGO MARKET i 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


Monday, January 5. The Congress Hotel was the 

scene of activity from Sunday morning until the 
pening of the show the following day. Samples arrived 
m Saturday and Sunday and were delivered to the re- 
eiving room of the Congress Hotel. Salesmen and man- 
ifacturers’ representatives were on hand all day Sunday 
mutting their display rooms in order, and the entire mat- 
er was handled in a systematic manner. 

The early arrival of buyers on Monday and Tuesday 
yas most encouraging and it was estimated that more 
han five hundred buyers arrived the first two days of 
he show. 


T big Chicago exhibit was officially opened on 


_ Business at the Pittsburgh show and in New York the 
early part of this year has been good, and it is expected 
hat the buying done at the Chicago exhibit before the 
losing of the event, will surpass even the high mark of 
. year ago in the matter of sales. 


Both buyers and sellers of glass, pottery, lamps and 
1ousefurnishings in the Chicago market have directed 
heir attention to the opening of the Big Exhibit and con- 
equently the market has not been over-active in the 
natter of goods sold during the past week. 


_ O. A. Christensen, for many years cashier of the Mid- 
city Trust and Savings Bank, resigned recently to be- 
ome treasurer of the International Lamp Corporation of 
chicago, a $2,000,000 corporation. 

F. L. Tignor, who has been showing the Zane Pottery 
ine at the Palmer house for the past two weeks, has 
noved his display to the Congress Hotel during the Chi- 
ago Exhibit. 

Edward E. Bartlett of the Bartlett-Collins Glass Co., 
dapulpa, Okla., left Chicago recently after conferring 
vith his Chicago representative, Thomas F. Reid, Palmer 
Touse. 


The display of the Potters’ Cooperative Co., under the 
nanagement of Geo, T. McNicol, is now located in room 
984, Palmer House. The complete line including new 
amples is now ready for the trade. 


| Clifford Cox is now sole owner and manager of W. T. 
Jarden Co., his partner, Edward Darden having with- 
lrawn from the firm on Feb. 1. The W. T. Darden Co. 
succeeded Darden & Cox in February of 1922, the original 
irm having been composed of Clifford Cox and Sperry 
Varden. Some of the lines included in the permanent 


| 
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display of this firm, located in the Palmer House, are the 
Van Briggle Tile & Pottery Co., Jackson China Co., and 
the Home Electric Sales Co. Mr. Cox will be in charge 
of the firm’s display at the Congress Hotel during the 


Chicago Show. 


Something new in lamp bases is being prepared for 
the trade by the Metal Craft Studios of Chicago. This is 
a new floor and bridge lamp standard made entirely of 
white metal, and the first samples shown are very com- 
mendable productions. 


The General Furniture Co., one of the largest furniture 
retail concerns in Chicago, has bought property at 4206 
W. North Ave., and will erect an eleven story building of 
brick and terra cotta, with an eighty foot frontage on 
North Ave. This will add one more store to the large 
chain now operated by the company in Chicago. It is also 
reported that the company is seeking locations for two 
other stores in the city. 


The Will & Baumer Candle Co., well known as manu- 
facturers of decorated candles and wax goods, with fac- 
tories in Syracuse, N. Y., was incorporated under the 
state laws of Illinois recently for $100,000. The Chicago 
offices located at 322 W. Washington St. Those in- 
terested in the Illinois corporation are Albert J. Will, 
Theodore C. Eckerman and Alexis N. Muench, 


The Kaplan Electrical Supply Co. has taken out a state 
charter, incorporation capital $20,000. This concern spe- 
cializes in electrical fixtures, lighting equipment and 


lamps. The officers and retail store are located at 3141 
W. Roosevelt Road. D. & S. Kaplan are the principal 
stockholders. 


The Florence Art Co., 671 W. Ohio Street, makers of 
floor, table and novelty lamps, as well as art goods, were 
recently made the defendants in a petition in bankruptcy 
filed against them by the H. L. Patterson Co., U. S. 
Novelty Co., and John N. Bickley. The assets of the 
company are placed at $25,000 and the liabilities at 
$40,000. 


The Everson Lighting Co., dealers in lighting fixtures 
and lamps, recently suffered a small loss by fire at their 
store and warehouse at 70 W. Lake Street. The company 
carried $44,000 insurance covering stocks on hand. 


The business of Herman L. Alexander, known as the 
Alexander Metalware Co., has been declared in a state 
of bankruptcy in a petition filed by creditors, which in- 
cluded two glass factories of Ohio, and the Royal Metal- 
ware Co., of Chicago. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


READY 10 SERVE 


BYVYERS Of 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 3 
“" GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


WALTER B. ANDREWS 
80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAB GLASS Co. 
CO-OPERATIVE FLINT GLASS Co, 
THE DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicel, Mgr. 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 
Chicago display with 
WwW. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 


Factory Representatives. Imported 


and Domestic Table and Illuminat- | 


ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 


Aluminum Goods for special sales. | 


Copper and nickel plated ware. 
Fhone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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| THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
BF. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 


TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMuNDs 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


EADY TO 


COVERS EC 


CHICAGO 


Visit the 
2nd Annual Exhibit 
of 
GLASS, POTTERY 
LAMPS AND 
HOUSEFURNISHINGS 


at the 


CONGRESS HOTEL 
Feb. 5-17, 1923 


More than 300 lines were 
on exhibit last year and 
over 1500 buyers were in 
attendance. An event no 
buyer can afford to miss. 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 


Flint Glassware, Harry G. Dalzel) 
Pressed and Blown Phone 
Etchings, Cuttings 
and Iridescent. 


Central 3497. 


Mm, 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


Gra SA, fones (. 


Wabash Avenut 
Chicago 


REPRESENTING 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 


For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 
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Wg Alege Nel Eee 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WAN TED 


ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


EPRESENTATIVE 
handling Genesee Pottery. 
Chittenango, New York. 


WANTED in Chicago District for 
The Genesee Pottery Co., Inc., 


FOR RENT 


Drie space in salesroom including fixtures. Bates 


& Ledden, 16 West 23rd Street, New York. 


Sole Orpen of the Patent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’’ Caps 


ALSO CELLOLOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes to 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coLors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Cambridge Features Novelties 

(Continued from page 26) 
compotes, sandwich trays, cheese and cracker sets, 
handled flower baskets, etc. A comprehensive showing 
of colognes is one of the strong features among the novel- 
ties in the Cambridge lines, and include some fifteen dec- 
orations and colors, in bright gold bands, bright gold en- 
crustations and also in white gold bands and tasteful white 
gold encrustations. 


Good News For Traveling Men 
(Continued from page 17) 

A. M. Loeb, president of the National Council of 
Traveling Salesmen’s Associations, speaking at a recent 
meeting of one of its affiliated bodies, in New York, said: 

“Bills for the repeal of the Pullman surcharge have 
been introduced in both the Senate and House. We are 
advised that this measure has almost universal approvai; 
and we are hopeful of its early passage, possibly by the 
present Special Session. Inasmuch as this legislation does 
not call for hearings before the Interstate Commerce 
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Commission, and does not involve constitutional rights, — 
but is simply the Congressional decision to rescind an or- | 
der originally issued during the War, through permission . 
of Congress, by its then-authorized Railroad Administra-_ 
tion, it is expected that the act will become operative im- 
mediately following its passage.” | 
Mr. Loeb said that he believed “ Now, that the 912,000 
traveling salesmen of the nation are awakened to a full | 
sensibility of their latent power and importance, there 
will be a solidification of purpose and unification of effort | 
through the medium of the National Council, which is the | 
only nationally organized group of traveling salesmen’s 
associations representing all divisions of American in-— 
dustry—and which is constantly promoting and fostering | 
numerous measures for the betterment of the commercial, | 
financial and industrial structures of the country.” | 


OBITUARY | 

William H. Griggs 

The death at Trenton, N. J., late last week of William | 

H. Griggs, general manager of the Anchor Pottery Co.’s — 
plant there, was a distinct shock to the trade here. Mr. 
Griggs was for years before going to Trenton with the 
Smith, Phillips China Co. here, and before that was with 
the Taylor, Smith & Taylor plant when that firm began 

business. He attended the last meeting at Washington of | 

the United States Potters’ Association, of which his firm | 

is a member. 


Buyers in New York 
(Continued from page 19) 


Miss A. Marks, lamps and shades, Mandel Bros., Chicago, Ill, | 


iSsEastj22nd St. 
Mr. Gerlach, housefurnishings, Gus Blass Co., Little Rock, 
Ark., Mdse. Reporting Co., 23 East 26th St. 


Mr. Rosenthal, housefurnishings, M, Nathan & Bros., New | 


Brunswick, N. J., Mdse. Reporting Co., 23 East 26th St. 


S. Harris, mdse. mgr., Mendel’s, Inc., New Haven, Conn, } 


Baer & Lilienthal, 1150 Broadway. 

F, L. Warren, china and glassware, Callender, McAuslan & 
Troupe, Providence, R. I., 240 Madison Ave. 

Miss M. Mountain, toys, The Bon Marche, Seattle, Wash, 
Retail Research, 225 Fifth Ave. 

F. P. Ford, toys, Scruggs, Vandervoort, Barney D. G. Co., St 
Louis, Mo., 171 Madison Ave. 


Mr. Pierce, housefurnishings and china, B. Nugent & Bro. D. | 


G. Co., St. Louis, Mo., Affiliated Stores, 1372 Broadway. 


Mr. Baxter, housefurnishings and china, La Salle & Koch, 


Toledo, O. Retail Research, 225 Fifth Ave. 


Mrs. A. G. Richards, art goods, Joslin D. G. Co., Denver, Colo., 


23 East 26th Street (W. T. Knott). 


F. A. Dodge, toys, Daly Bros., Eureka, Cal., 115 West 30th | 


Street (Weill & Hartman). 
A. Jasman, housefurnishings, Meier & Frank, Portland, Ore. 
212 5th Avenue. 


R. A. Cunliff, china, glassware, housefurnishings and lamps, » 


W. J. Pette & Co., Oklahoma City, Okla., Belmont. 


Mr. Johnston, toys, Block & Kuhl Co., Peoria, Ill, 120 West — 


32nd Street (A. Fantl). 


F. C. Holtzschue, toys, Townsend, Wyatt & Wall D. G. Co., St | 


Joseph, Mo., 220 5th Ave. (F. Atkins). 

H. Bruce, housefurnishings, G. Innis D. G. Co., Wichita, Kan., 
220 5th Ave. (Atkins). 

F. Kauder, housefurnishings and toys, Leopold, Adler Co., 
Savannah, Ga., 352 4th Ave. (Kirby, Block & Fisher). 

H. B. Morris, L. K. Brin, A. P. Shannon, crockery and genl. 
mdse., M. Seller & Co., Seattle, Wash., 43 Leonard St. 4 

T. V. Cavanaugh, housefurnishings, Rollman & Sons Co., Cin- 
cinnati, Ohio, Littman & Storch, 38 West 32nd St. 

Miss E. Kunkel, gift shop goods, Art & Gift Shop, Harrisburg, 
Pa., Pennsylvania. 

I. B. Campbell, toys, Jos. Horne Co., Pittsburgh, Pa., care A. 
Fantl, 120 West 32nd St. 
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AS THE EDITOR SEES IT 


THE TRADE PROSPECT 
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year stretching out before, and although 1923 is 

not yet out of its swaddling clothes, it is cer- 
ainly highly encouraging to know that our six weeks old 
afant is such a lusty little chap. In fact, all in the trade 
re pretty well agreed that the new year has made a sur- 
risingly good beginning. A few are inclined to hold their 
ptimism in leash and venture the opinion that a good be- 
‘inning does not always make a good ending. Of course it 
oesn't, but a beginning is important as a beginning and as 
_ good one is decidedly better than the reverse, so has 
ais year all the advantage which may be derived from a 
ood start. 


\\ Vis there is a good deal of newness about the 


ND now that trade and industry is doing particu- 

larly well in the face of a big handicap in the form 
fa coal shortage and a car shortage with its.delaying em- 
argoes, we have but to look existing facts in the face to 
nd pretty good evidence for the belief that business in 
923 is going to measure up to expectations. This is well 
videnced in making the rounds of the wholesale mar- 
ets. A few weeks back there were more luke-warm op- 
mists than now and while a few crepe-hangers are still 
ith us, there is an overwhelming majority of boosting 
otimists who say that business is good and mean it. 


DARTICULARLY was the note of optimism an out- 

standing feature in the convention of this city during 
‘ past week of the representatives of the big department 
ores of the country. Confidence was a prominent note, 
‘stinguishable in the formal and informal discussion on 
€ many phases of store management. While the com- 
ex foreign situation is admittedly a grave matter, noth- 


| 
| 


ing was heard which could be construed as reflecting ap- 
prehension of the immediate future. So far as we are 
able to determine, the consensus of opinion of these re- 
tailers who are closest to the public, are pretty unanimous 
that things are shaping up for a very successful Spring 
and Summer season, 


ND this is not only true of the great diversity of mer- 
chandise which the department stores carry but it is 
also true of other important commodities. Among the 
constructive features which marked the N. R. D. G. Asso- 
ciation meetings, was the stressing of more efficiency and 
economy in store operation, with the object of eliminating 
needless waste in distributing goods to the public and thus 
keep down rising prices so far as possible. This is a 
subject which every merchant, no matter how small or 
in what class he may be, should be deeply interested in. It 
is closely related to profits and the cost of doing business 
should be carefully checked up on this account. 


| wee ee related to this movement for greater store 

economy is the question of buying. Ample buying 
for adequately serving the public is essential but over- 
stocking should be guarded against, that frequent turn- 
overs may be utilized to keep capital liquid and not frozen 
up in too large stocks, Speculation in merchandise is 
usually fatal to profits. It is a business truism that mer- 
chandise is often more easily secured than money bor- 
rowed. In other words, the best advice for merchants 
that we know of, is to buy all that your trade will absorb, 
but avoid the congestion which inevitably occurs with 
hang-overs. This insures good profits without undue 
risk. 
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How Much Income Tax Must I Pay 


If You are in Doubt on Any Phase of Your Income Tax 
Statement, This Series of Articles Will Keep You Posted 


By M. L. Sempman, C.P.A. 
Of Seidman & Seidman, Certified Public Accountants 
(Part I) 


HI: Law requires that every individual having a 

net income for the taxable year of $1,000.00 or 

over, if single or if married and not living with 
wife or husband, must file a return showing income and 
deductions even though no tax need be paid. The same 
is true of every individual having a net income for the 
taxable year of $2,000.00 or over if married and living 
with husband or wife. Likewise, even though a single 
or a married person has no net taxable income whatso- 
ever, a return must be filed if the gross income exceeds 
$5,000.00 for the taxable year. 


ally noted here, although the subject will be discussed in 


It might be parenthetic- 


greater detail in a subsequent article, that by gross in- 
come is meant in the case of a merchandising business, 
income from sales less cost of goods sold plus any 1n- 
come from investments and from outside operations. In 
the case of individuals not in business but earning a salary, 
it has reference to the income 


from salary pius income from 
any other sources. 
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its income and deductions as well as the names and a 
dresses of individuals entitled to a share of the incom 
and the amount of their distributive shares. In this co 
nection it should be noted that the death or withdraw 
of a partner ordinarily dissolves the partnership and th 
a return is required for the period covering the beginni1 
of the partnership’s taxable year to the date of its di 
solution. If the business of the partnership is continue 
a new accounting period is established and the next 1 
turn must cover operations beginning with this ne 
period. 

Every fiduciary or trustee, except a receiver appoint 
by law and in possession of only part of the proper 
of an individual, must make returns for the individua 
estates or trusts for which he acts, where the individt 
has a net income of $1,000.00 or over if single, $2,000. 
or over if married, or $5,000.00 or more of gross incon 
or where the estate as such has 
net income of $1,000.00 or ov 

Every corporation must ma 


Furthermore, if a husband and 
wife living together have an ag- 
gregate net income for the tax- 
able year of $2,000.00 or over, 
gregate gross income 


or an age 
tor the vear of $5,000.00 or over, 
each must make a return or the 
income of each may be included 
in a single joint return. If the 
latter method it adopted, the tax 


will be computed on the aggre- 


MANY merchants are not sure how to answer 
many complicated questions on their Income 
Tax Returns. To assist the large number of our 
readers who do not employ an expert for this pur- 
pose, we have arranged for a series of articles on 
income tax requirements. The author, M. L. 
Seidman, is a well-known tax expert, has written 
many articles orm taxation and is affiliated with a 
firm of accountants which serves many of the 
most important business interests in the country. 
Mr. Seidman will answer any question on the sub- 
ject directed to him by our readers. To receive 
attention, all communications must be signed by 
the writer. but no names will be published. If 
you want to settle any doubtful point, ask Mr. 
Seidman about it. Address all inquiries to “ Tax 
Editor, Crockery and Glass Journal.” 


a return unless expressly e 
empt from tax regardless of t 
amount of its net income. TI 
is so even if the corporation f 
been in existence but a porti 
of a taxable year. When t 
corporations are affiliated, a ec 
solidated return may be made | 
stead of individual returns. U 
der prior laws no option in t. 
respect could be exercised, it | 
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gate income. It is entirely op- 
tional whether or not a joint re- 
turn will be filed, and so it has been he'd that a husband 
and wife may elect to file a joint return one year and 
separate returns the next, regardless of whether such 
election results in a benefit to them or to the Government. 
The advantages or disadvantages of a joint return will be 
treated in the discussion of the tax rates effective for 
the year 1922. 

A minor is required to make a return if he has a net 
income of his own of $1,000.00 or over and is single or 
$2,000.00 or over if married, or a gross income of $5,- 
000.00 or over. Income is deemed to be his own when 
the minor has been emancipated by his parent or where 
the income is derived from property which he possesses 
or from funds held in trust for him. Unless a minor has 
been emancipated or has income on his own account, a 
parent will be assumed to have the legal right to the earn- 
ings of the minor and must include them in his return. 

Every partnership is required to make a return showing 
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ing mandatory for the consolic 
ted return to be filed. The 1¢ 
Act however, gives such corporations the right to exere! 
the option. 

The foregoing refers to returns of income solely. } 
sides the income returns, subsidiary and informatio} 
returns are required to be filed. Thus, all individus 
corporations and partnerships making payment to anot! 
individual, corporation or partnership, of interest, re 
salaries, wages, etce., of $1,000.00 or more in any ti 
able year, must file what is known as information retuis 
annually. 

The tax on individuals is of two-fold nature—a nor 
tax and a surtax. The normal tax is at the rate of J 
upon the first $4,000 of net taxable income after e 
ducting exemptions and 8% upon the net income in exé 
of $4,000. Thus for normal tax purposes, if an indi 
ual’s net income were $10,000, $4,000 less exemptil 
would be subject to the normal tax of 4% and $6,000 
the normal tax of 8%. 


| 
; 
| 
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. The net income for surtax purposes, need not be the 
lame as the net income upon which the normal tax js com- 
outed. It is not intended here to go into the question of 
het income, since a subsequent article will discuss it in 
letail. It is best to note at this time, however, that divi- 
lends from a domestic corporation and in some instances 
oreign corporations, are not subject to the normal tax 
Nut are surtaxable. So also is interest on Liberty Bonds, 
‘te. 

' For 1922 the surtax rates range from 1% to 50%. The 
% rate is applied on the income between $6,000 and 
j10,000. Net incomes less than $6,000 are not subject to 
the surtax. The surtax rates graduate upon the. basis 
of 1% increase in the rate for each additional $2,000 of 
‘income after $10,000 and up to $1,000,000. Thus, in- 
‘ome between $10,000 and $12,000 is subject to a surtax 
ate of 2%. The next $2,000 of income is subject to a tax 
ate of 3% and so on. The last $2,000 of a total income of 
3100,000 is surtaxed at the rate of 47%. The next 
450,000 of. income is taxed at the rate of 48%, and $50,- 
poo thereafter at 49%. This brings the basis to the 
$200,000 mark, and all income in excess of that amount 
3 taxable at the rate of 50%. 

There are just two exceptions to the imposition of the 
egular surtax rates. First, is the case of a sale of min- 
ral deposits where under special circumstances the sur- 
ax rate cannot exceed 16%. The second is the tax on 
vapital net gains, a phrase new to the 1921 law, and which 
vill be discussed in a subsequent article. Here it would 
e significant to note that a gain on the sale of capital 
‘ssets, that is, property held by a taxpayer for profit or in- 
estment for more than two years, is taxed at a maximum 
ate of 124%4%. 

Partnerships as such are not subject to tax, but the 
‘istributable income of a partnership is taxed to the indi- 
idual firm members, whether or not actually distributed. 
| 


_ Corporations are taxed upon a basis entirely different 
rom individuals, as they always have been. From 1917 
'p to the beginning of this year, corporation taxes, too, 
vere of double nature, there being a normal tax and an 
xcess profits and war profits tax. Beginning with 1922 
owever, the latter class of taxes are repealed, so that 
ll that remains is the normal tax which is at the rate of 
'24%4%, as compared to previous tax rates that ran as 
igh as 80%. 

‘In view of the material difference in the tax rates as 
‘etween individuals and corporations, the question 1m- 
nediately suggestst itself as to the advantage of one form 
{ doing business over that of another, for it is apparent 
lat in the case of a small business where the net income 


f each of the individuals having an interest in it is less 
an $32,000, that type of organization that will create 
he tax savings to the owners of the business is the in- 
ividual or partnership form as against the corporation, 
or individuals are not taxed at the rate of 1214% until 
heir incomes reach $32,000. The entire income of the 
rporation, on the other hand, is subject at all times to 
| 12%% tax after making proper allowance for the ex- 
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emption. The difference, therefore, in tax liability as be- 
tween one organization and another is obvious. 

For the purpose of further clarification, however, let 
us assume that corporation A is composed of three stock- 
holders and that the net income of the corporation is 
$30,000, Let us further assume that partnership B is 
composed of three members and earns the same net in- 
come, namely, $30,000. The tax for corporation A would 
be $3,750. (1214% of $30,000.) The tax on each of the 
individuals of partnership B however, assuming they were 
married and had no children, would be $520, or a total of 
$1,560. The immediate saving therefore is $2,190. This 
Saving is the minimum, since it does not take into con- 
sideration the tax that the individuals would have to pay 
in the event that the income of the corporation were dis- 
tributed to them as dividends. 

On the other hand, in the case of corporations having 
a comparatively large income, the situation is reversed, 
and the advantage will lie with the corporation. Let us 
take the same two organizations, this time assuming that 
the income of each is $150,000. The corporation would 
have a tax to pay of $18,750. (12%% of $150,000. ) 
Each of the individuals however, on a $50,000 income 
would be called upon to pay $8,640 or a total of $25,920. 
The saving to the corporation $7,170 therefore results. 
Of course, here too, the question of dividends must be 
considered, since the individuals would be surtaxed on 
the dividend distributions to them, 

No hard and fast rule therefore can be laid down to 
determine the most advantageous form of business organ- 
ization. As a general proposition, however, under the 
law as it now stands, coneerns with large incomes will 
have a smaller tax bill when doing business under the 
corporate form, than the total tax paid by the owners of 
a concern earning the same income, doing business as an 
individual, proprietorship or partnership—and vice versa. 

(To be continued ) 


Adjusting Import Claims 

Arrangements will soon be concluded whereby all 
claims for concealed loss and damage to import shipments 
will be adjusted by the railroads on the basis of 50 per 
cent of the cost of the merchandise, if efforts now being 
carried on by the National Council of American Im- 
porters and Traders are successful.. C. L. Hilleary, traffic 
manager of the F. W. Woolworth Company and chair- 
man of the council's Committee on Import Claims, reports 
that a number of the Western roads have agreed to this 
basis of settlement and that the Eastern claim agents are 
expected to concur within a short time. The question of 
import claims for concealed loss and damage to incom- 
ing merchandise has been the subject of negotiations with 
the rail carriers for many months. Numerous confer- 
ences have been held in this and other cities, but until re- 
cently little progress was made in reaching a satisfactory 
adjustment of the matter, 
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Summary of Exports for October 

On account of the continued delay in the import re- 
ports, only the exports of domestic merchandise by 
articles and principal countries are now publishing by the 
Department of Commerce. We understand this is a tem- 
porary condition and that the statement of imports will 
be published when the delayed reports are received. Data 
for domestic exports for October, 1922, show a moderate 
increase in outgoing domestic ware as follows: 


EXxPporTS 
China and porcelain: 1921 1922 
‘Table and! kitchenware "0. scses> sea | sees tie $72,606 
*Other china and porcelain ware .... $20,736 8,401 
Earthen and stone ware 
Pablewandelcatchen wae ener rete ta mee en: 7,930 
+Other earthen and stoneware........ 94,699 70,918 
Lotal Wee usec nce ha a oe bate $115,435 $159,855 
For Ten Months Ending October 
China and porcelain: 1921 1922 
‘Rablewandekitchenwalci eee een mene cher: $165,234 
*Other china and porcelain .......... 269,363 100,650 
Earthen and stoneware: 
Mablesands kitchenwatceeenre er een 85,440 
+Other earthen and stoneware........ 1,667,438 750,295 
LOtal ew. eRe coo orate $1,936,801 $1,001,619 
Dotts AND Toys 
1921 1922 
Dolis\and parts oi dolls.(¢..2..-- 3: $18,161 $34,454 
Games ti. See RRS Sane Saree Commas easter: 16,940 
Mechanical mtoys meee renter et 16,900 8,628 
All cothet-toysoe encore ee eer one 202,972 185,927 
Totaligeccus seen Fe Eee ae $238,033 $245,949 
For Ten Months Ending October 
1921 1922 
Dolls and parts (ot dolls... Wetess -.- $116,195 $171,113 
Games ore hc Teeter econ none es 80,074 
Mechanical ttoysa.. cage -o casts user 139,483 64,099 
All Lothenatoys set) eee 1,315,161 1,072,408 
Tota Maat one ee eas $1,570,839 $1,387,694 
GLASSWARE 
1921 1922 
Table glassware, plain: ....-5.seesee eee $173,278 
Table & other gl’ware, cut or engraved $14,092 19,027 
‘Gilaves emul Ghewkss accussosocuongdces  odocé 40,089 
Lot eV Aas rh ooon.d opinonion aia DT Oo $14,092 $232,394 
For Ten Months Ending October 
1921 1922 
Table glassware, plain ........-----.  ss--0 $1,140,298 
Table & other gl’ware, cut or engraved $160,790 137,160 
Globestandeshades mere otc hein icra 354,186 
Total cee oreo etiat th ote, ate $160,790 $1,631,644 
CHINA CLAY 
t For Ten Months Ending October 
1921 1922 1921 1922 
pare ' $3,006 OI $22,993 


TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Ten Months Ending October 
SS ee 
1921 1922 1922 j 
$49,246 $102,585 $582,825 
® Not including electrical porcelain. 
+ Not including sanitary and chemical wares. 


1921 
$1,726,447 


Trade Relations With Mexico 
As a means of assisting American manufacturers and 
exporters in marketing their products in Mexico and 
because of the many changes that have taken place 
during the past two years, the Commercial Intelligence 
Division has made a detailed study of Mexican busi- 
ness firms and has revised all its lists of prospective 


buyers and agents. 
The question of credits to. customers located in the 
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Republic of Mexico is just at present a problem which 
can not be solved by ordinary methods of procedure. 
It varies with the environments of the individual buyer 
and. with. the manner in. which the goods are sold— 
whether from stocks carried in Mexico, by direct repre- 
sentative, through local agents, or by orders as a result 
of correspondence. | 

Many of the old established houses in Mexico are 
zealously guarding their credit reputations and are re- 
ceiving customary trade accommodations from firms in 
this country. Some exporters in the United States em- 
phasize the importance of securing, in each instance, an 
up-to-the-minute rating by one of the recognized Ameri- 
can reporting agencies, or frequent reports in the case 
of small regular shipments. Others rely upon their own 
judgment and the reports of their agents. | 

Reduced production and the consequent decreased in- 
come of all classes have seriously affected the trade 
of the Republic. Local merchants experience frequent 
difficulties in making collections, and the tendency to- 
ward small cash purchase is increasing. Interest rates 
are very high and money is usually scarce, This results 
in dealers financing themselves and placing small order; 
for quick turnover. Comparatively large orders fron 
small firms should be carefully scrutinized. 

The study of the individual business firms was made 
with the cooperation of the American Consular Service 
which has been able to furnish much valuable data. Thesi 
data have been indexed according to the commoditie: 
handled by the various firms. . Fy 

The following revised lists for Mexico, relating, ex) 
cept where stated otherwise to importers and dealers, hav: 
been mimeographed and copies may now be obtaine. 
from the Bureau of Foreign and Domestic Commerce 0. 
its district and cooperative offices by referring to th 
titles and file numbers: mee 


China ‘and earthenware)... =) eee LA—30013—A) 
Electrical apparatus and supplies...... LA—30013—A| 
Glassware: . so. - bes os) ee ee LA—30026—A, 


Commercial Travelers Win Lower Mileag 


The long campaign of the commercial travelers of th 
country today culminated in a decision by the Interstat 
Commerce Commission that the Class 1 roads of the cour 
try, those hving a million a year or more of revenu) 
should sell non-transferable interchangeable scrip coupo 
tickets, with a face value of $90, at 20 per cent off, or fc 
$72. At present a $90 scrip book will buy 2,500 miles ¢ 
transportation. | 

The scrip is to be good for use on all trains, with th 
proviso that if a holder desires to ride upon an extra fat 
train he shall pay enough more to make up the difference 
Parts of some of the Class 1 roads are to be exempte 
from the terms of the decision, as, for instance, the mai 
line of the Virginian west of Roanoke, the Key West 
tension of the Florida East Coast south of Homestea’ 


j 
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I 
Ala., and parts of the Boston & Maine in the Mount 
Washington region of New Hampshire. 

March 15 is the day set for the decision to go into op- 
‘ration. The commission gave the railroads thirty days 
n which to confer on rules and regulations for putting 
‘he new ticket upon the market. The decision was based 
€ the assumption that issuance of such tickets would 
stimulate business; also that tickets of that kind would 
ye cheaper to issue and handle than the other kinds. 
Commissioner Daniels, in a dissent from the majority, 
sstimated the railroads would lose $60,000,000 a year by 
“eason of the issuance of the new form of ticket unless 
‘here was a 30 per cent increase in the volume of travel 
yy reason of its use. He said the railroads made a net 
of only $97,000,000 on their passenger business in 1922, 
and that such a loss could not be borne without serious 
fect upon their financial condition, 


Business Outlook Good, Says Federal Reserve 
That business has discarded most of the hesitating 
attitude which became familiar in 1922 and that in its 
lace a spirit of confidence has arisen in the country’s 
-rade is the report of the Federal Reserve Bank of Cleve- 
and in its view of business conditions at the opening of 
february. The bank continues: 
| “There are good things in store for us in 1923 if we 
snow how to work and look for them. Aside from the 
foreign situation there is little in the conditions outside 
of business that will prevent the continuance of good busi- 
ness; should a check develop, it will be due to conditions 
leveloped within itself. 
_ “In many ways this will be a critical year, a year where 
effective management, sales efforts, better salesmen, more 
-ntensive training, harder and more conscientious work 
will be necessary. 
_ “During the inflation years, when business fairly el- 
»owed its way into our factories, offices, stores and farm- 
_ng sections, there was a tendency to slacken on those 
qualities now needed. Under such conditions it was quite 
iatural that a change should take place. It was natural 
‘hat people should try to ‘ get by’ with as little effort as 
dossible ; to form extravagant habits, for prices to jump, 
for wages to advance and efficiency to recede. It was 
aatural for people after turning many of our good old- 
fashioned, sound principles topsy-turvy, to experiment 
with them and try them out. 
/ “Many are anxiously asking the question, ‘ Is business 
going to continue upward during 1923?’ No one is fully 
capable of answering this question. A lot of just criticism 
could rightfully be heaped upon the shoulders of any one 
who would have the courage to give a definite answer. 
‘There are still too many unsolved problems. The first 
few months, however, seem to be quite firmly established. 
‘There are, nevertheless, sufficient forces at work to make 
business adopt a cautious attitude. 
| “Those conditions which might be cited as favorable 
to continued prosperity can be listed as employment al- 
most universal throughout the country; industries run- 
ning at capacity, or nearly so; money and credit plentiful ; 


| 


commodity prices firming; order books filling ; purchasing 
power of the farmer increasing; the railroads believed to 
be large buyers of materials as year advances; large build- 
ing program, and retail sales increasing. 

“ Those conditions which might be listed as less favora- 
ble are: [Export situation doubtful; transportation im- 
proving slightly; fuel situation unsettled ; labor becoming 
scarce.” 


N. R. D. G. Association Begins Membership 
Drive 

With the imitation of a whirlwind membership cam- 
paign and the forming of committees to get into the mem- 
bership small and middle sized merchants, State and lo- 
cal associations, the expansion of the National Retail Dry 
Goods Association was begun last week at the final ses- 
sion of their twelfth annual convention at the Hotel 
Pennsylvania. A new board of directors was elected and 
a comprehensive program of discussion on the economic 
problems affecting the retailer was completed. It is esti- 
mated that nearly two thousand attended the general con- 
vention, and the special sessions of the traffic, advertising 
and educational groups were well attended. 

Resolutions were passed authorizing the continuance 
of the committee to assist the farmers in the various com- 
munities under the association, another for the forming 
of committees to take up the Rogers-Lodge Honest Mer- 
chandise Act, followed by recommendations to form a 
standing committee to reach the smaller and middle sized 
merchants, giving them more reason to become members. 

The drive to double the membership of the association 
as advocated by Frederick H. Rike, of Rike, Kumler & 
Co., Dayton, Ohio, was accorded unanimous support by 
the members present. 


Mail Business in New York Tops 56 Millions 
in 1922 

A total of $56,009,257.19 was taken in over the coun- 
ters of Post Offices in Manhattan and the Bronx last 
year, according to figures furnished by the Central Post 
Office, Eighth Avenue and Thirty-third Street, to The 
Times. The business more than doubled since 1912 and 
increased $2,733,321.71 over that in 1921. 

Postal savings on hand the last of December, 1922, 
totaled $43,491,638. 

Under the heading of domestic mails, there were mailed 
in the two boroughs last year 1,800,000,000 letters, I1,- 
500,000 registered articles, and 900,000,000 circulars, 
while parcel post packages, including insured and C. 
O. D., handled at Post Offices numbered 54,000,000. 

In handling this volume of mail matter and additional 
matter not listed, 500,000 truck loads of mail were un- 
loaded and loaded last year at the Central Post Office. 


Ceylon’s China Imports 
During the first nine months of 1922 Ceylon imported 


chinaware to the amount of 580,298 rupees, compared 
with ware amounting to 399,208 rupees in 1921. The 
present value of the rupee is about $0.30. 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 
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ment, McCreery’s, Miss Bell, buyer, is a section 

devoted to lamp shade making. 
perienced instructress of the firm gives lessons gratis in 
the intricacies and adaptation of fringes, laces, silks and 
beads in the development of and 
the fashioning of silks and chiffons for finished lamp 
shade making. There are many completed models 
to aid the pupil or copyist in the art of correct adjust- 
ment of the materials employed. Wire lamp frames 
shapes, and silks, galoons, beads, 
and gold, colored fringes and gold or silver tassels may 
be had in this department. One model showing a 
most beautiful shade, of champagne colored silk, edged 
with a profusion of coral colored and gold beads, another 
rose silk, lantern shape, with masses of crystal and other 
beads hanging from the edge in long strings, are some of 
the samples which are enticing those seeking instruction 


‘ VERY accommodating feature of the Art Depart- 
v4 


Here an ex- 


these trimmings 


in many crystal 


in the fine art of lamp shade making. 


Although springtime is the prescribed wedding gift 
season, all year there is an earnest call for nuptial gifts. 
Joseph Heinrichs, 948 Broadway, permanent wedding 
gift house, offers many elegant and unique brass and 
copper ornamental and useful wedding remembrances at 
consistent prices. Polished coffe percolators, 
breakfast sets with six egg cups, white porcelain inserts 
and copper holders, pitcher, creamer and sugar, brass 
candlesticks, polished copper door 
knockers, and a vast variety of smaller copper items, also 
white silver service sets, forks, knives, spoons in cases, 
comprise only a few of the extraordinary brass, copper 
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chafing dishes, 


and white silver objects in this unusual store. 


In the basement, R. H. Macy glass and china depart- 
ment, W. Browning, buyer, there is a very remarkable 
offering of Blue Kybe open stock china; tea cups and 
saucers at 43 cents, plates 19, 36, 46 cents according to 
size, and soup plates at 48 cents. These are excellent 
values and are extremely appropriate breakfast or tea 
service ware. Dinner sets 52 pieces, at $16.74, American 
porcelain, with conventional flower borders, handles part 
burnished coin gold, are exceptional inducements for the 
season. Some remarkable tea cups and saucers at 5 cents 
each, with gold bands and tracings, conventional designs, 
also broad orange banded white china cups, plates and 
saucers at special prices add to the above assemblage. An 
assortment of mixing yellow bowls priced at $1.08, six to 
the set, also white with blue bands and decorated in sets 
of six at $1.39 are good values. A variety of pottery 
jardiniers in various sizes, red, green and rose at $1.08, 
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are noticeably attractive items of this department. 


Many gift suggestions are specialized on attractive | 


tables, in the gift section, Miss Ferguson, buyer, A. Hearn, 
West 14th Street, near the front entrance, main floor. 


Glassware, pottery, imported and domestic, are conspicu- | 


ously and tastefully arranged on the several tables. Luster 


tea sets in various colors; blue, orange and green, and a | 
very attractive assortment of Danish pottery occupy a> 


4 


/ 


portion of the tables, as does some decorated glassware; | 


birds-egg blue, and green with gold bands and a beautiful 
collection of Dresden china; footed bon bon dishes, plates. 
four sizes and smaller dishes, open work borders and 
centers decorated with festoons of tiny roses. A quantity 
of black and orange glass in unique shapes, make a splen- 
did setting for the whole arrangement. A variety of 
artificial flowers, crysanthemums, lilies, roses and others 
give a special tone to the tables employed. 


An unusually attractive window is shown by Rothen- | 


berg & Co., West 14th St., devoted to housewares, S.} 


Leslie, buyer, in which the rear of the window is massed _ 


with ash cans and laundry baskets, making a very season- 
able showing. At one side to the left is a splendid exhibit 
of Vollarth white enameled blue rimmed ware. A few 
of the articles displayed are; dish pans at $1.45, tea ket- 
tles at $1.49, and numerous smaller objects equally well 
priced. To the right of the window utility boxes in 
many sizes, from bread and cake sizes at $1.98, to utility 
spice boxes at $3.98 a set. In the center of the window 


especially noticeable is a splendid arrangement of bath-_ 


room white enameled cabinets and mirrors which are 
well placed on a white porcelain kitchen table. 


ground of the window, kettles at $1.95, covered pots $1.29 


and $1.89 and metal egg boxes at $1.25. All these articles | 
show a careful study of window arrangement for the bene- | 
fit and enlightenment of shoppers seeking worth while | 


values to be found in the housefurnishings department. 


There is exemplified in the fine display at Gimbel’s, with | 
floor china and glass department, Lee Shoenthal, buyer, | 
some of the most desirable patterns and shapes from | 
Theodore Haviland & Company in fine white Limoges - 


dinnerware. 
distinctive Haviland 
This unusual dinnerware is remarkably 


ful with the ever 
decoration. 


priced for the introductory period at $87.50, 107 pieces” 
and is one of the most attractive china special offerings | 


of the season. The fine clear white china with coin gold 
handles makes this new shape particularly attractive for 


homes where elegance is the requirement of table service. 


A prac- | 
tical display of aluminum ware is featured in the fore-— 


The shapes are exceedingly new and grace | 
rose border 


————— 
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CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


orders in good volume are being placed, the 
freight embargoes which have been in effect for 
several months, still continue to prevent the adequate de- 
livery of goods to retailers. However, we learn from 
official sources that car loadings are increasing and the 

| congestion is daily decreasing. 


\ TOUR of the local market discloses that while 


t a 


__ As the buyer is generally regarded as the harbinger ot 
_ trade, the number of buyers now in the New York market 
_ would seem to supply plenty of evidence that the spring 
| buying season has started in a substantial way. This is 
true of all merchandise lines and the visiting buyers in the 
china, glassware, housefurnishings and toy lines are par- 
ticularly well represented. A few of the many visiting 
buyers whom we have met from the western states 
include R. L. Seitner, buyer of toys for Seitner Bros., 
| Saginaw, Mich.; A. Tautenhoofd, buyer of china, house- 
furnishings and toys for the H. C. Prange Co., Sheboy- 
| gan, Wis., and U. A. Davis, buyer of toys for W. J. Peters 
| & Co., Oklahoma City, Okla. From the middle west the 
‘list of well known buyers includes Leo, J. Hunkeler, 
| buyer of china, housefurnishings and toys for the Elder 
_& Johnston Co., Dayton.; H. A. Matheson, buyer of toys 
for the Seitner Co., Canton; M. V. McMahon, buyer of 
toys for The Higbee Co., Cleveland and W. C. Sharp, 
| buyer of toys for F. & R. Lazarus & Co., Columbus, O. 
From the south W. B. Stanton, buyer of china and house- 
furnishings for Stewart & Co., Baltimore. From the 
eastern cities, T. M. Farrell, housefurnishings and toy 
, buyer for E. W. Edwards & Son, Rochester, N. Y.; F. C. 
. Keffer, china, glass and housefurnishings buyer for Kline, 
Eppihimer & Co., Reading, Pa.; F. V, Zug, buyer of toys 
h for the Kaufman Stores, Harrisburg, Pa.; L. J. Wagner, 
' buyer of toys for J. N. Adam & Co., Buffalo, N. Y. and W. 
H. Badger, buyer of toys for Hens & Kelly Co., Buffalo, 
New York. 


E,W. Merrill, buyer of china, glassware and house- 
_ furnishings for the New England Furniture & Carpet Co., 
Minneapolis, Minn., accompanied by Mrs. Merrill, is a 
Visitor in the city, combining business with pleasure, while 
stopping at the Hotel Commodore. 


Charles H. West, president of the Westmoreland Spe- 
cialty Co., Grapeville, Pa., accompanied by Mrs. West, 
were visitors in the city during the week, Mr. West con- 


ferring with the company’s New York representatives, 


the Horace C. Gray Co. 


E. B. Hill, factory representative for the Duncan & 
Miller Glass Co., Washington, Pa., who is one of the 
best known and most popular traveling men on the road, 
has been given in addition to the territory he formerly 
covered, the larger cities previously included in the late 
Joseph Rent’s territory, namely, Grand Rapids, Detroit, 
Toledo, Cleveland, Buffalo and the principal cities of 
Canada. 


Fred C. Reimer, head of the importing firm of Fred C. 
Reimer Co., Inc., has returned from a several weeks visit 
to his factories in Europe. He is particularly enthusiastic 
over new samp!e lines in Theresienthal crystal and Schier- 
holz fancy china, the latter featuring an entirely new 
decoration called “ Rose La France.” The new lines ar- 
rived by the same steamer with Mr. Reimer. 


Richard Krautheim, head of the Krautheim dinner- 
ware factory, Selb, Bavaria, who is in this country study- 
ing the requirements of the trade, is now making a tour 
of the country. He will return to New York for a further 
conference with his American agents, the Fred C. Reimer 
Co., before sailing, 


Miss Bernice Bowser, buyer of lamps for Gimbel 
Bros., N. Y., sailed on the Olympic February 10, on a 
buying trip to Europe. 


Reuben Haley, general manager of the United States 
Glass Co., Pittsburgh, was a visitor in the city during the 
current week, confering with E. T. W. Craig, the New 
York representative of the company. 


W. F. Watters, vice-president of the Jordan Marsh 
Co., Boston, and Mrs. Watters have sailed for the West 
Indies and South America on the United States liner Re- 
liance on one of the Raymond & Whitcomb tours, There 
is a large gathering of prominent New England people 
sailing from this port and a mighty good time is assured. 
The cruise is to last six weeks. 


Moser Goes With ‘“‘ The Outlet ” 


A. Moser, a well-known figure among the china and 
glassware buyers of the country, who has been connected 
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with the Herzfeld, Phillipson Co., Milwaukee, Wis., for 


the past year, and previous to this, buyer for the Bry- 
Block Mercantile Co., Memphis, Tenn., assumed the 
buyership-on- Monday of. this week, of “ The Outlet” 
store, Providence, R. I., taking the place of Henry M. 
Hollander, who resigned previous to his death. In ad- 
dition to the china and glassware departments, Mr. Moser 
will also buy the housefurnishings, trunks and bags. 


A Good Time Assured for All at Salesmen’s 
Annual Banquet 


Plans for the annual dinner and entertainment of the 
Pottery, Glass and Brass Salesmen’s Association have 
progressed so satisfactorily that we may safely predict 
an evening of good fellowship and good cheer to all who 
enter the portals of the Hotel Astor on Tuesday evening, 
February 20. The program this year will be entirely new 
and the variety which it affords can scarcely fail to appeal 
to the fellows who like speeches and to those who do not 
care particularly about them. Omitting the customary 
addresses, the Entertainment Committee, under the chair- 
manship of Eddie Hammond, has been fortunate in secur- 
ing a number of features which will make a big hit with 
all the boys who attend. For instance the entertainers 
will include Miss La Crause, the California Nightingale, 
Baulais Sisters, song and dance artists and Capt. O’Hay, 
Soldier of Fortune. The Friars orchestra will supply 
the music. Tickets for the event have been selling un- 
usually well and while a large number of tables have 
already been reserved, there are some good seats left. The 
cover charge is $6 per person. If you are late in order- 
ing your tickets you may be able to squeeze in, but the 
best advice we can give you is not to put it off too long. 
No one in the trade should miss it and tickets may be ob- 
tained from members, or through the CROCKERY AND 
GLASS JOURNAL. 


Barth & Son Welfare Ass’n. Hold 5th Annual 
Ball 


The fifth annual ball of the L. Barth & Son Welfare 
Association was held on Lincoln’s Day, February 12, at 
Academy Hall, 115 West 79th Street. In spite of the 
inclement weather a large attendance was present to par- 
ticipate inthe varied program which had been arranged 
by the committee and everyone was unanimous in de- 
claring that they had an unusually good time. The offi- 
cers of the Association are: Charles Schauer, president ; 
Sidney Hymes, vice-president; Sylvia Hirsch, secretary ; 
Martin Englehardt, treasurer; C. A. Dodson, Stanley 
Barth and Theresa Zeller, trustees; Lester Hymes, ser- 
geant-at-arms. The ball committee consisted of: Samuel 
Wolff, Irene Barth, Theresa Zeller, Regina Goldstone, 
Solm Bachrach and H. Semilson. Among the guests 
present were: Harry Barth and Mrs. Barth, Alex. Gold- 
smith and. Hrs. Goldsmith, Herman Kraus: and Mrs. 
Kraus, H, Salmon, Chas. Schauer and Mrs. Schauer and 
Mrs. Strauser. 
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Toy Trade Holds Dinner 


Toy buyers and manufacturers who are here in con- 
nection with the annual Toy Fair, held a dinner February 
11 at the Hotel Breslin commemorating the inception of - 
the Toy Fair twenty years ago. The speakers said that 
the toy industry in America was not created by the war, 
but that there are many manufacturers who have been in 
America here for over half a century, 

The Toy Fair, which closes on March 10, occupies 
four floors of the Hotel Breslin, where everything from 
baby automobiles to penny whistles can be seen. It is 
larger and more complete than ever, but is exclusively 
a trade display, and visited by buyers from every State, 
and well as Canada and foreign countries. 

The Committee of Arrangements was composed of 
Warren M. Goodspead, William Ritchie, Bernard E. 
Franke, Clarence Kinne, Charles E. Graham and C. P. 
Henry. The speakers were Mr. Ritchie, toastmaster; 
George E. Fox, Mr. Graham, Mr. Henry, Victor B. Bear, 
and Robert H. McCready. 


Jordan Marsh Hold “ Quarter Century ” 
Banquet 


Three store employees of the Jordan Marsh Co. who 
have been continuously employed by the company for 
fifty years or more were presented with $1,000 in gold at 
the “ Quarter Century Banquet,” held a week ago. Presi- 
dent G. W. Mitton made the presentation and there were 
260 members present who had completed twenty-five or 
more years service. The trio included John F. Cooney, 
Thomas F. Garrity and George F. Weeks. 

In the course of his talk Mr. Mitton said that in the 
past seven years of the profit sharing system the Jordan 
Marsh Co. had distributed $1,787,258 in one form or other 
to its employes and during the past year has expended 
$802,000 for that purpose. Some of the benefits consisted 
of profit sharing, pensions, health clinic, rest house in 
the country, sick benefit, efficiency rewards, bonus for 
non-sales employees, etc. Entertainment was provided 
part of which was given by Jordan Marsh employees. 


OBITUARY 
Henry M. Hollander 


A wide circle of friends and business acquaintances 
were surprised to learn of the death of Henry M. Hol- 
lander last week at his home, 62 Humboldt Ave., Provi- 
dence, R. I. For the past three months he had been suf- 
fering from a nervous breakdown, although his death was 
caused by pneumonia. Mr. Hollander was well known in 
the local market as a buyer of china and housefurnishings, 
and for many years was associated with J. Samuels 
& Bro., Inc., known as The Outlet Co., Providence, and 
made frequent trips to this city. Previous to assuming 
the position of department manager and buyer of china, 
glassware and housefurnishings with The Outlet Co., he 
was connected with the Siegel Cooper stores in a similar 
capacity. Mr. Hollander was a 32nd degree Scottish 
Rite Mason, a member of R. I. Consistory, St. John’s 
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Commandery, Palestine Temple, Royal Arch Chapter, 
Redwood Lodge, the Town Criers, Metacomet Golf Club, 
and other fraternal organizations. Mr. Hollander was 54 
years of age and is survived by his wife, two sons and one 
daughter. 


Buyers in New York 
FEBRUARY 8, 1923. 

L. W. Clarke, housefurnishings and china, J. M. High Co., 
Atlanta, Ga., care A. Fantl, 120 West 32nd St. 

R. F. Beckett, toys and housefurnishings, Anderson, Newcomb 
Co., Huntington, W. Va., 432 4th Ave. 

O. Herschmann, toys, Kahn Bros., Oakland, Cal., 401 4th Ave. 

Miss A. Risse, art goods, Hager & Bro., Lancaster, Pa. 404 
4th Ave. 

A. Schuchat, china and glassware, Famous & Barr Co., St. 
Louis, Mo., 37 West 26th St., care E. M. Sostman. 

J. Reid, toys, Emporium Merc. Co., St. Paul, Minn., Mar- 
tinique. 

FEBRUARY 9, 1923. 

H. W. Rextrew, mdse. mer., W. M. Whitney Co., Albany, 
N. Y., Fellows Buying Cor 1104 Broadway. 

H. Westbrook, housefurnishings, W. S. Aaron & Co., Altoona, 
Fa., Claridge. 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgeport, 
Conn., 404 4th Ave. (D. G. Alliance.) 

H. Lewis, housefurnishings, Mandel Bros., Chicago, Ill. 13 
East 22nd St. 

W. Peters, lamps, May Co., Cleveland, Ohio, 37 West 26th St. 
care Sostman. 

R. H. Thee, housefurnishings, china and toys, J. H. C. Peter- 
son’s Sons, Davenport, Iowa, Fellows Buying Co., 1104 Broadway: 

G. F. Velardi, toys, Popular D. G. Co., El Paso, Texas, Kirby, 
Block & Fischer, 352 4th Ave. 

H. J. Hartley, housefurnishings, J. M. Hartley & Son Co., 
Fairmont, W. Va., 105 Grand St. 

A. Mendel, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 
care Baer & Lilienthal, 1150 Broadway. 


FEBRUARY 10, 1923. 


W. Behringer, toys and housefurnishings, Hess Bros., Allen- 
town, Pa., 220 Sth Ave. 

W. Peters, lamps, May Co., Cleveland, Ohio, 37 West 16th St. 

L. Vanderschmidt, toys and general mdse., Wm. Small & Co., 
Leavenworth, Kan., Pennsylvania. 

Miss L. Meister, toys, Lipman, Wolfe Co., Portland, Ore., 
315 4th Ave. 


FEBRUARY 12, 1923 


J. Lew, toys, housefurnishings, Kohn-Furchgott Co., Jackson- 
ville, Florida, 23 East 26th St. (Mdse. Reporting Co.). 

ec: G. Walline, toys, D. B. Loveman Co., Chattanooga, Tenn., 
1150 Broadway (Baer & Lillianthal). 

O. Herschman, toys, Kalm Bros., Oakland, Calif., 404 Fourth 
Ave., Room 1303. 

C. W. Schwartz, toys, Boggs & Buhl, Pittsburgh, Pa., 1107, 


Broadway. 
FEBRUARY 13, 1923 

W. B. Stanton, toys, housefurnishings, Stewart & Co., Balti- 
more, Md., 16 West 39th St. 

W. Bader, toys, Hens & Kelly Co., Buffalo, N. Y., Fellows 
Buying Co., 1164 Broadway. 

F. G. Broast, lighting fixtures, J. N. Adam & Co., Buffalo, 

Y., 16 West 39th St. 

W. G. Gilmore, housefurnishings, John Shillito Co., Cincinnati, 
Ohio, 432 Fourth Ave. 

C. W. Sharpe, toys, F. & R. Lazarus Co., Columbus, Ohio, 
Retail Research, 225 Fifth Ave. 

L. Hunkler, housefurnishings, toys and china, Elder & John- 
son Co., Dayton, O., 240 Madison Ave. 

BR. Martin, china, glassware and lamps, F. R. Martin, Detroit, 
Mich., Claridge. 

L. M. Sullivan, china, Broadway Dept. Store, Los Angeles, 
Calif., 77 Madison Ave. 

S. E. Price, toys and housefurnishings, Powers Merc. Co., 
Minneapolis, Minn., 16 West 39th St. 

M. Doyle, toys, Newcastle D. G. Co., New Castle, Pa., 366 
Fifth Ave., care Allied Stores. 

eS Conliffe, china and housefurnishings, W. J. Pettee & Co., 
Oklahoma City, Okla., Pennsylvania. 

J. G. Paulette, toys, housefurnishings, Miller & Rhoades Co., 
Richmond, Va., 432 Fourth Ave. 

Shae Coe, toys, Coe, Yong, Merc. Co., St. Louis, Mo., Penn- 
sylvania. 

(Continued on page 27) 
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HE logical place to begin 

a buying trip. Here are 
located the New York offices 
and salesrooms of the leading 
manufacturers. Convenient 
to railroad and steamship 
terminals, subways, elevated 
and surface lines; close to 
hotels, retail and wholesale 
shopping districts, and the 
financial district. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at. Madison Square, New York 


“More than an office building” 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


WHAT THE POTTERIES ARE DOING 


OFFICE M. K. ZIMERMAN, REPRESENTATIVE 
215 WEST 6th ST. 


EAST LIVERPOOL, OHIO 


HE production of approximately 100 or more kilns 
was lost in this district during the last fortnight 
on account of the period of cold weather, and 

when natural gas was refused by the distributing interests 
for kiln firing purposes. The “ snappy’ weather did not 
subside until Thursday of last week, when 50 kilns were 
lighted. This season proved to be the most severe, so far 
as weather is concerned, that dinnerware manufacturers 
have had to contend with during the present winter. Sus- 
pension of work in the kiln departments here and there 
cut down production in other departments, such as the 
dipping and clay departments. There was sufficient white 
ware in stock to keep decorators employed, and from this 
department shipping continued without very; much inter- 
ruption, except where decorating kilns were being fired 
with gas. 

Since October, manufacturers of dinnerware have suf- 
fered rather severe losses, first because of the ten weeks’ 
strike, and then in January when kilnmen went out on an 
unauthorized strike. Then came on the cold snap, when 
there was no gas for the kilns. 


Although production of dinnerware has been inter- 
fered with, demand continues active for all lines, both 
plain white, decorated and hotel ware. There have been 
mighty few buyers in the district of late, but nevertheless 
mail orders have been in very liberal receipt. These come 
from all sections of the country. The principal cry of 
distributors today is, “ When can you ship?” This in- 
dicates a scarcity of merchandise both in the hands of the 
retail and jobbing interests. Hotel ware also is in very 
active request, the users of these lines wanting goods as 
fast as they can be shipped. 


Not in years has the demand for dinner sets been quite 
as active as is the case now. A lot of business along this 
line has been offered some concerns, which has been re- 
fused for the time being on account of the speed de- 
manded in shipping. A number of new interests have 
started in business during the last few months that are 
making a special feature of sets, hence the increased de- 
mand for this class of merchandise, 


The Cleveland District of the Federal Reserve Bank 
has issued the following statement concerning the pot- 
tery business of the country: 

“ The china business has opened up nicety for the new 
year. The slight advance in prices following the recent 
wage adjustment did not appear to be unfavorably re- 
ceived by the jobber and department store trade. 

“In regard to the effect of the recent strike, the ten 
weeks of suspension coming at the time of the year when 
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the bulk of the goods for the holiday season must be 
produced and shipped, was a hard blow to the gross re- 
ceipts, especially when business had been somewhat slow 
during the summer months.” 

Since C, W. Foreman, formerly of the Owen China Co., 
at Minerva, O., assumed the control of the Southern Pot- 
teries Co., at Erwin, Tenn., this seven-kiln plant is now 
operating on a more steady basis than for many months. 
The sales department of the plant has been reorganized. 
and the distributing territory of the plant has been ex- 
tended. A number of pottery workers from Minerva 
are said to be considering moving to Erwin to continue 
service under Mr. Foreman. 

The condition of Charles F. Goodwin, secretary-treas- 
urer of the United States Potters’ Association, who has 
been seriously ill at.his home in East Liverpool suffering 
from an attack of pneumonia, continues to improve. Mr. 
Goodwin is not yet able to leave his home, however. 


The making of saggers began in the new plant of the 
Crescent China Co., at Alliance, O., late last week. The 
clay department will start this week and within another 
week, decorators will be engaged. First shipments of 
decorated ware will be from that stock the company re- 
moved from its plant at Niles to Alliance, 

Buyers in the district late last week were Mr. Strass. 
of the Strass Co., Richmond, Va.,‘and G. A. Smidt, with 
W. A. Weiboldt & Co., Chicago, III. 

Tentative plans have been worked out for the erection: 
of a generalware pottery at East Palestine, which will 
be under the direction of W. S. George, of the W. S.. 
George Pottery Co, Positive decision to build has not: 
been reached. It is recalled that several years 
ago Mr. George contemplated the erction of a plant in 
East Palestine, but because of the delay in the 
receipt of building materials, the project was aban- 
doned for the moment. 

F, I. Simmers, sales manager for the Hall China Com 
has been representing this firm in the Chicago district: 
during the last fortnight. Following a western trip, Mr.. 
Simmers will then make a trip through the eastern sec-- 
tion. ——-— 

F. M. Sullivan, buyer of dinnerware and glassware for 
the Broadway Department Store, Los Angeles, Cal., was . 
in the local and Pittsburgh glass market late last week. 


Fred Kline, en route to his home office at Dallas, Texas, . 
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from the Pittsburgh Glass and Pottery Exposition, made 
frequent stops on his way south in the interest of the 
Knowles, Taylor & Knowles Co. He will very likely be 
at his desk in Dallas next week. 


A very regrettable accident occurred in Chester, W. 
Va., a few days ago when a child ran from behind a 
passing automobile and directly in front of one being 
driven by Clyde C. Davidson, secretary of the Taylor, 
Smith & Taylor Co. Its death resulted afterwards, A 
coroner’s jury which was empaneled soon after the acci- 
dent exonerated Mr. Davidson from all blame, but the 
event completely unnerved him. 


fee. Horton, of the E, H. Sebring Pottery Co., of 
Sebring, is completing a western business trip, which 
included stops in Chicago, IIl., and Kansas City, Mo. 


Thomas Braunstein, of New York City, was among 
the buyers in the Sebring district last week. 


W. H. Gharis, general manager of the Limoges China 
Co.’s plant at Sebring, O., is back at his desk, following 
a business trip to Detroit, Mich. 


In a special statistical report on Japanese imports and 
exports for 1920 and 1921, United States Consul Gen- 
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Nationally Advertised 


HE Nonik Glass- 

ware Corporation 
takes pleasure in an- 
nouncing a_ national 
magazine advertising 
campaign in behalf of 
Nonik Glassware, the 
outstanding feature of 
the Pittsburgh Show. 

Watch for our ad- 
vertising that will tell 
the story of Nonik to 
10,000,000 users of glassware. Profit by this 
advertising. We are doing it for you. 

Send for our beautifully illustrated cata- 
logue of our Fancy Household Lines or our 
Soda Fountain or Restaurant and Hotel Cata- 
logue. 


The Nonik Glassware Corp. 
Mohawk Bldg., Fifth Ave. at 21st St. 
New York City 
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eral George H. Scidmore, stationed at Yokohoma declares 
that china and porcelain ware was exported by the man- 
ufacturers of that country in 1921 to the value of $3,191,- 
887. Earthenware and crockery products for the same 
term, had an export valuation of $288,700. To all coun- 
tries, Japan exported ceramics in 1921 to the value of 
$10,395,500, and in 1920 this export business was valued 
at $15,726,000. A detailed statement of this record of 
business has just been received in the local pottery dis- 
trict. 


“ How China is Made” was the title of a subject broad- 
casted from the Westinghouse station at Pittsburgh, Pa., 
last Saturday night. The text was prepared by W. E. 
Wells of the Homer Laughlin China Co., and was the 
first subject of the kind ever sent out by wireless. The 
message went out from ‘“‘ KDKA,” which is the West- 
inghouse broadcasting station. 


McCrory Stores Pay 10% Dividend 


Directors of the McCrory Stores Corporation declared 
a stock dividend of 10 per cent. on the common stock, 
payable March 1, to stock of record Feb. 20. A quarterly 
cash dividend of 1 per cent. payable as of the same dates 
also was declared. No change is expected in the policy 
of paying regular quarterly dividends in stock. 
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To Visiting Buyers 


We take pleasure in announcing 
to the trade coming to New York, 
that our Mr. Fred C. Reimer has just 
returned from Europe with a col- 
lection of exquisite shapes and dec- 
orations in “ Theresienthal”’ Glass, 
eekrauthenm «Dinnerware and 


“ Schierholz ” Art Goods. 


We are now ready to show you 
these new wares, which we know will 
meet with your approval. 


FRED C. REIMER CoO., INC. 
141 FIFTH AVENUE 


At 21st St. 


NEW YORK 
Phone, Ashland 7032 
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HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


_ GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


being maintained and continues about as active as 
was experienced in January, with this difference; 
instead of buyers visiting the market in person, these sev- 
eral distributing interests are either giving their new busi- 
ness to salesmen, or, such requirements are being for- 
warded to factories direct. All of which indicates that 
flint glass manufacturers are still in receipt of new orders, 
and that factories are being operated actively. 
Confirmation of some business placed in January has 
been received by most all factories, All such orders have 
now been entered and shipments will go forward as early 
as possible. ; 
Sa'esmen who are on the road are forwarding some 
excellent business to their home offices, and this is taken 
to mean that distributors are not only in need of mer- 
chandise for immediate delivery, but that the trade as a 
rule is anticipating future requirements in rather liberal 


|i erg business in the flint glass industry 1s 


volume. 

In the glass trade, raw material prices are still high as 
compared with pre-war markets, but are not far out of 
line with present levels of values. 

Embargoes on the New York Central and the New 
York, New Haven and Hartford railroads are proving a 
rather severe handicap to buyers of glass and pottery 
products. The rule authorizing special permit authority 
for the movement on these lines on the New Haven road 
has been cancelled absolutely. The New York Central 
seems to be accepting only necessities. It is indeed a 
hard matter to get glass and pottery shipments routed 
over these two roads. The Pennsylvania railroad com- 
pany, however, has no such embargo orders in effect, and 
of course eastern shipments can be routed to the east 
over this line. 


Approval of tariffs ignoring Section 4, of the Inter- 
state Commerce Commission act, filed by the Frisco rail- 
road on glass and glassware between points in Arkansas, 
Missouri, Kansas and Oklahoma to various points in the 
Western Line territory, has been denied. Very recently, 
rates on glassware from points in Ohio to Kentucky and 
the south were held to be excessive by the Commission. 


The new stock issue of the United States Glass Co., 
which was put on the market at its new par value of $25 
per share, has been rather active on the local stock ex- 
change. The stock is now being held at 27, although 24% 
has been bid. ——— 


The demand for solid colored glass plates this season is 
quite in excess of that experienced during the first quar- 
ter of 1922, Not only are gift shops buying the line with 
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considerable liberality, but department stores are also. 
making a special feature of these offerings. 


It has been pointed out that the falling off in the de- 
mand for heavy cut glass during the last few months, even 
during the last year, is due in the main to the increased 
call for the decorated novelty lines and the light cut and 
etched specialties. A greater variety of decorated glass. 
specialty pieces is being offered and sold this year than 
ever before, and buyers declare that these lines cut into 
the sale of the heavy cut lines. There will always be 
some heavy cut glassware sold, but the “ fad ” now seems. 
to be for the decorated and light cut and etched offerings. 


The glass manufacturing trade here has been advised 
that the Ross Stores, Inc., of which L. W. Rosskopf is 
president, and with headquarters at 891 Broadway, New 
York, plans to open a large wholesale department in addi- 
tion to continuing its chain of 13 department stores. China 
and glass departments are maintained in a number of the 
Ross stores, and it is believed here that the new whole- 
sale department will also make a leading feature of these 
two commodities. 


On account of a number of the glass factories in the 
Wheeling, W. Va., using oil for fuel, and others operating 
their own gas producing plants, there was only a slight 
suspension of production in those factories during the 
cold spell last week. The Imperial Glass Co., at Bellaire, 
O., suffered little inconvenience because of the cold 
weather, as this plant obtains a supply of natural gas 
from a private source. 


All of the tanks in the plant of the Indiana Glass Co., ~ 
at Dunkirk, Ind., are now in operation, and production 
is practically on a normal basis. 


Deputy examiners of the Interstate Commerce Com- 
mission have concluded hearings at Ft. Smith, Ark., on 
complaint of the Radiant Glass Co., of that city against 
freight rates on lamp chimneys during the war period, as 
maintained by particular carriers, were excessive. A de- 
cision has not been handed down, The company manu- 
factures a line of tumblers and stemware. 


March 6 has been announced as the date when a meet- 
ing of the Associated Glass, China and Pottery Manufac- 
turers, Inc., will be held in the rooms of the Chamber of 
Commerce here. It is at this meeting that final details 
will be closed before a charter is applied for. This detail 
is in the hands of President C. H. West, of the West- 
moreland Glass Co. 


February 15, 1923 
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Bryan Visits Fry at Pittsburgh 
Alexander Fraser, salesman for the H. C. Fry Glass 
Co. and the Beaver Valley Glass Co., who was in charge 
of the display of these two concerns at the Ft. Pitt 
Hotel, Pittsburgh, Pa., during January, was busy with 
C. Pinkney Jones, of the George V. Millar Co., of 
Scranton, Pa., in the northeast corner of the big display 
room. 

Through the open door from the lobby came a visitor. 
He wore a long black cape. 
and his hair had a bit 
o turn upward from 
the back of his neck. 

“There’s Bryan, go 
over and talk to him,” 
Mr. Jones suggested to 
Mir. Fraser, as he 
poked Mr. Fraser in = 
the side to urge him ae 
on. eB Raiiad 

“T don’t know him,” 
came back Fraser. 

“Makes no differ- 
ence, go over anyway.” 

Bingo! 

moi, O-w-dy, M r. 
Bryan,” opened Mr. 
Fraser. “We are sure- 
ly delighted to have 
such a_ distinguished 
Visitor. My name is Fraser, Alex they call me. 


His face was clean shaven, 


(ERE WAS A TIME 
VEY Solo By THE 
OZEN, MR BRYAN, 
BUT — THosE PAYS 


This 
line is the product of the H. C. Fry Glass Co., and here 
is the line of the Beaver Valley Glass Co.” 


“Wonderful!” exclaimed the gentleman from Miami, 


= 


| Fla. 


“And what is this?” Mr. Bryan queried, as he laid his 
hand lightly upon a mammoth all-glass floor lamp, made 
of Radio glass. 


“And what does it cost?” he went on. 


IT WOULD BE NICE 
FOR GRAPE JUICE, 


“¥hat; Mr. 
plained. 


Bryan, sells for $500,” Mr. Fraser ex- 

“Beautiful indeed,’ came the response. 

“Ah, that is nice,” Mr. Bryan smiled, as he glanced to 
his left and observed on a table a punch bowl set, made 
of Radio glass. 

“You sell many of these?” 

“There was a time, Mr. Bryan,” Mr. 
back in a very serious vein, “that we sold them by the 
dozen, but those days are gone.” 


Fraser came 


There was a big 
crowd about the lobby 
door. Folks within the 
room were quiet—lis- 


tening in, so to speak. 
They expected some- 
thing, and they did not 
wait in vain. 

alge While: WUsscyehs. 
opened, “it would be 
nice for grape juice, 
Pmiesures: 

Most of the folks 
who heard the ciosing 
remark “got it.” 


When Mr. Bryan 
reaches his Florida 
home, he will find 


there a barrel, and the 
label will show the 
name of the H. C, Fry Glass Co., its contents a gift from 
Mr. Fry. 

The accompanying cartoon came later as a big surprise 
to Mr. Fraser. Among those who heard the conversation 
between Mr. Bryan and Mr. Fraser was “Art” Espey, 
then a guest in the hotel. 
his “line” is fire engines. 

As soon as Mr. Bryan left the Fry exhibit, Mr. Espey 
hied himself to his room, “doped” up the cartoon, and 
presented it to Mr. Fraser, just thirty minutes later. 


Mr. Espey is a.salesman, but 


A. M. Curry has been named superintendent of the 
new plant at Marion, Ind., of the Up!and Flint Glass Co., 
which has just been placed in operation. The Upland, 
Ind., plant of this company has been closed indefinitely 
as a result of the starting of the new factory. 


The Canton Glass Co., of Marion, Ind., manufacturers 
of lemonade and water sets, and which operates one 16- 
pot furnace, has reduced its capital stock from $200,000 
to $130,000. 


According: to word received in the local district this 
week, the new chimney plant at Monroe, La., is now work- 
ing full time. A number of Indiana glassworkers are 
now being employed in this new shop, which is the only 
one of its kind in that part of the country. 


Buyers in New York 
(Continued from page 23) 
F, Savage, toys, F. A. Emsall & Co., Watertown, N. Y., Penn- 
sylvania. 
Miss L. Gordon, art goods, Stone & Thomas, Wheeling, \V. Va., 
276 Fifth Ave. 
T. Thretheway, housefurnishings, M. 
Barre, Pa., 134 West 32nd St. 
FEBRUARY 14, 1923 
R. Warner, toys, American Wholesale Corp., Baltimore, Md., 
354 4th Avenue. 
E. Kennets, lamps, J. N. Adams & Co., Buffalo, N. Y., 16 West 
39th Street. 
_ Miss L. Schuer, housefurnishings, china, glassware and toys, 
McAlpin Co., Cincinnati, O., 23 East 26th Street, (W. T. Knott). 
Waleebiavitinstetovsu iene tudson Co. Detroit, Mich. 225 
5th Avenue, Retail Research Assn. 
S. Klugherz, toys and gifts, Tome Music Co., Lancaster, Pa., 
Martinique. 
M. A. Young, china and toys, W. A. McNaughton Co,, Muncie, 
Ind., 352 4th Avenue, Kirby, Block & Fischer. 
J. Trainer, toys, Kaufmann’s Dept. Store, Pittsburgh, Pa., 1261 
Broadway, (M. A. McNulta). 
(Continued on page 34) 


& Williams, Wilkes 


What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Reimer Displaying Strong Lines 

Including a varied and appealing array of new imperta- 
tions in dinnerware, fancy china and glassware, the 1923 
offerings which Fred C. Reimer Co., 141 Fifth Ave., are 
showing, is a very distinctive display. In ‘ Krautheim ” 
dinnerware a new shape known as “ Martha Washing- 
ton” is an outstanding feature, the Colonial form making 
a very effective setting for a large number of new and 
attractive decorative treatments. One very dainty and 
charming pattern consists of garlands of roses on a gold 
and black ornamental border, affording a colorful decora- 
tion of rich and dignified appearance. In borders a par- 
ticularly appealing number is formed of a scroll with 
medallions of pink and yellow flowers. In medium wide 
borders, a treatment consisting of a lattice and scroll of 
blue and yellow flowers with inserts of larger flowers, 
may be cited as certain to interest the discriminating 
‘buyer, while a scroll border in blue with medallions of 
blue flowers and center decoration of basket of flowers, 
is another outstanding number. The “ Princess ” decora- 
tion which makes use of the colorful Indian Tree motif, 
is likewise well worth mentioning, as is a distinctive blue 
lattice border with blue birds and branches of flowers on 
the graceful “Murillo” shape. The showing of ‘“Theres- 
ienthal ”’ glassware embraces many new shapes and novel 
decorations. Among the charming numbers are many 
unique shapes in canary, amethyst, cobalt blue, etc., and 
crystal combined with black, yellow, blue, and ruby glass. 
Twisted optic in iridescent glass, plain and with contrast- 
ing colors are most appealing and the items include novel- 
ties in handled jugs, refreshment sets and a large selec- 
tion of stemware. Quite new is a line of stoneware jugs, 
obtainable in many shapes and decorations, which happily 
combine beauty and utility at very moderate prices. 


Diamond Glassware Co.’s New Novelties 


Manufacturing a number of strong lines in colored and 
iridescent glassware, the new novelties of the Diamond 
Glassware Co., recently placed on display by the com- 
pany’s New York representative, Fredk. Skelton, Fifth 
Ave. Building, are proving fast movers. A new decora- 
tion in jet ware, charming in its simplicity, consists of a 
broken dotted white border, which strikes a novel note 
in fancy lines. Another new number is known as “ Ves- 
uvius Blue,” a rich and appealing color enhanced by the 
graceful shapes. A new number which is also attract- 
ing the attention of many discriminating buyers is the 
“ Blue Crackled,” while the “ Rainbow Lustre” may be 


cited as an unusually attractive line. All these new offer- 
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ings embrace many and varied shapes and among the 


popular items obtainable are vases, flower and fruit 
bowls, comports, candle sticks, candy jars, cheese and 
cracker sets, water sets and tumblers. 


U. S. Glass Co. Displays New Etched Lines 


In addition to a large number of new decorated lines — 


in colors, E. T. W. Craig, New York representative of the 


United Glass Co., 1107 Broadway, is showing an extensive | 


array of new designs in light cuttings and etchings. Par- 
ticularly striking is a new daisy spray design on a new and 
graceful shape with hand-cut flutes, obtainable in a large 
variety of popular items, such as water pitchers, com- 
ports, oils, sugar and creams, bowls, etc. 


In plate etch-_ 


ings many new shapes and designs are shown, a large — 


poppy treatment. being 


conspicuously attractive, while | 


among the novel shapes are footed marmalade jars, vases, 


candlesticks and pitchers. 


W.S. George Pottery Shows Many New 
Patterns 


Introducing nineteen new patterns, the W. S. George > 
Pottery Co. line of dinnerware, displayed by H. Benedikt, | 


7 West 22nd St., is a noteworthy display of fine American 
ware. Utilizing the popular Derwood No. 7 shape, a wide 
variety of treatments are now on display. One outstand- 
ing pattern consists of a wide floral border in pink with 
panels of cream, delightfully combined with a harmonious 
narrow figured border in yellow and finished with green 
edge band. Another decoration that is attracting a good 


deal of attention is a 5@-inch border of small blue flowers — 


and daisies on a black ground with inserts of large pink | 


roses. 
more formal in arrangement, making use of panels alter- 
nating with pink flowers with border line in brilliant blue 
and finished with gold edge band. Stronger in coloring 
but equally appealing is a Persian decoration of red 
flowers framed in a scroll border of brown and brilliant 


blue and a center decoration of a Persian motif in the > 


same rich color tones. Contrasting with this is a dainty 
garland of roses pattern, combined with small medallions 
of pink rosebuds on a blue ground and connected with a 
narrow figured border in geometrical design. 
of narrow border patterns are also decidedly good look- 
ing and a treatment consisting of baskets of pink roses on 


A number | 


In a medium wide border is shown a treatment 


a blue connecting hair line and finished with blue edge 
band, is most attractive in the more moderately priced 


patterns. 


By 


R. B. HEMEnway, Representative 


HE Boston Pottery Company of East Boston was 

a] found guilty of breaking the child labor laws in 

the employment of a boy under sixteen at a hazard- 

ous occupation, before the judge of the Municipal Court 

this week. A fine of $50 was imposed and the pottery 
appealed to the Superior Court. As the boy was injured 

by the machine on which he was employed, counse' for the 

defense asked that the minimum fine be imposed for a 


civil suit for damages would be likely to ensue. 


About 800 members and guests of the R. H. White 
Co. were entertained during the week at a party at the 
Copley Plaza Hotel. Professional talent furnished a 
vaudeville performance following which the evening was 
- given over to dancing. Maurice McBride, acting vice- 
president of the corporation with Herbert Russell, gen- 
eral manager and Gilbert Noyes, merchandise manager, 
were the guests of honor with Sidney H. Blanford and 
other directors of departments. 


Theodore M. Lyon, Benjamin Phelps and Alfred F. 
Siswick have incorporated as Phelps and Cunningham 
Inc., of Stafford, Conn., to do business as a general store. 
Capital is said to be $50,000. 

Fire in Lawrence Monday cleaned out several stores on 
Essex Street in the building known as the Modern Home 
block. Among the business firms to suffer part of the 
$200,000 loss was the Modern Home Furniture Company, 
one of the finest furniture stores in the city. The blaze 
apparently started at the rear of the store and when dis- 
covered all three floors were afire. The flames worked 
‘through to the Essex Street front and raged uncontrolled 
for more than an hour. Harry Abrahams, owner of the 
block and the furniture store is the principal loser. 


} 
| 


“Barney ” Twitchell, buyer for Wise Smith and Co., 
of Hartford, Conn., has severed his connection with that 
organization. He has not made known his immediate 
plans as yet, but it is expected he may locate not far from 
Boston. 


» 
i 


_ Echoes are still being heard from Springfield following 
the disaster there, nearly two weeks ago, when a huge 
gas container blew up causing loss of life and property 
damage of many thousands of dollars. Ed. Tucker, of 
Chase & Francis, the Pearl Street merchants, and Charles 
Acher, representing the Roseville Pottery, were in the 
‘town at the time of the blast. One of the most interest- 
ing sidelights is that of Charles Hall, Inc., who have one 
of the most up-to-date china and glass stores in the city. 
'They had a show window, the largest in the city, which 
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measured over twenty-seven feet long, all in one piece.- 
This window was cleaned out of the sash, just as if it 
had been taken out by hand, and lay in piles on the out- 
side of the store. Within four hours carpenters had in- 
stalled studding and had put in small sash with lights of. 
glass about six inches square and by nightfall Chas Hall,. 
Inc., were the only ones in the city open for business ex- 
cept behind boarded-up windows. A contract let for a 
new window specified the cost as $2,500 and is considered. 


a big job, 


Elmer S. Carlson, buyer for R. H. White Co.’s house- 
furnishing department, sailed for Europe on the Olympic 
last Saturday. His trip will probably include England, 
France, Germany, Austria and Sweden. During his ab-- 
sence M. Henry J. Daly will officiate. 


A. V. Reaves, of A. Stowell is back at his desk after an: 
absence of a week in New York. 


Malden merchants celebrated their second “ Dollar- 
Week” last week, with good success. The first one was- 
last September and so much interest was shown that it- 
was decided to make it a semi-annual affair. Its ram- 
ifications are many, but in general it is planned to make- 
special bargains for a dollar. Genuine mark downs in all 
lines tend to stimulate interest on the part of the public” 
and the bargain week was heralded by full page adver- 
tising in the local papers. Special dollar window displays: 
containing dollar bargains, which under ordinary condi- 
tions retailed from $1 to $3, caught the eye of passersby” 
and signs in place of vantage gave the center of the city” 
a gala appearance. 


M. P. Alkon, of Portsmouth, N. H., who makes a semi-- 
annual buying pilgrimage to the city of beans was in town. 
during the week but without his traveling partner, F. W. 
Hatch of Dover. The trade has seen the pair so much to- 
gether in the past they have come to look at them as a 
sort of a Damon and Pythias combination. 


J. F. Singleton, former president and manager of the 
Singleton Cut Glass Co., of Portsmouth, was a visitor in 
town during the week. He drifted out of the glass game 
a while ago but running true to the traditions of the trade 
he shows up every once in a while to look the “ gang” 
over, 

Doyle & Cook, Lynn, Mass. have opened their new 
jewelry store and one of the big features is a “ crystal 
room,” especially constructed for the display of cut crys- 
tal wares. 
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Chicago Holds Memorable Banquet 


Dinner and Entertainment Held in Con- 
gress Hotel Proves Notable Social Event 


TULOUOQCQULENEON ENA EUO ONO UEE EOL TUD CEUTA GPE 


UYERS, manufacturers and salesmen, their wives 

and ladies of favor, mingled last Saturday night 

at one of the most successful social events in the 
history of the trade, when the Chicago Association was 
host at a banquet, entertainment and dance in the Gold 
Room of the Congress Hotel. The event was held in con- 
nection with Chicago’s Second Annual Exhibit of Pot- 
tery, Glass, Lamps and Housefurnishings, which has been 
under way since the 5th of February at the Congress Ho- 
tel. 

The doors to the banquet hall were thrown open at 
seven o'clock and the hall quickly filled to capacity, ap- 
proximately five hundred participating in the festivities. 
Fifty tables each seating ten people were arranged in or- 
derly manner, and many firms occupying an entire table 
displayed their name or trade mark on a “ table card.” 

An orchestra of twelve pieces entertained while the 
guests were being seated and while the caterers were 
serving the dinner. A quartette, singing from the bal- 
cony, added pleasure to the early part of the evening by 
rendering popular and classical numbers. Later another 
quartette, in bright costume, injected an atmosphere of 
“ Bohemia ” into the party, by wandering leisurely from 
table to table and playing string instruments as they sang. 

There were certainly no dull moments during the eve- 
ning, for whenever a lull was about to cast itself over 
the gathering, the song leader, full of ‘‘ pep,’’ would come 
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to the front and all would take part in an old fashioned 
tune, or a popular jazz. 

As the.dinner was drawing to a close, Mr. Von Hagel, 
vice-president of the Chicago association, and buyer for 
Sears, Roebuck & Co., came to the front. After welcom- 
ing the out-of-town visitors to Chicago on the behalf of 
the Association and of the city, Mr. Von Hagel called on 
Oscar Eckland, chairman of the entertainment commit- 
tee, to come forward and accept a present, as a token of 
good will from his fellow workers in the association and 
the exhibitors at the Second Chicago Show, The present 
was a handsome platinum watch and chain. 

Mr. Eckland, who has worked as hard, if not harder, 
than any member of the Chicago association to make the 
Second Chicago Show a success and who was responsible 
for the high manner of excellence in which the banquet 
and entertainment was handled, responded to Mr. Von 
Hagel briefly, but with fullest appreciation and deep feel- 
ing. 

Those who know Mr. Eckland, personally, know him 
first as a man who not only is an adept in the art of en- 
tertaining, but one who takes extreme pleasure in enter- 
taining others, and who expects and desires nothing but 
their friendship and companionship in return. When Mr. 
Eckland said in his short talk that he did not expect a 
present in return for his work and that he felt he had 
merely done his duty as a member of the association, he 

(Continued on page 34) 


f OND ANNPPL BREN QUE T 
THEYOBASS , POTTERY 4PS AND 
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~ CHIICAGY 


Held in the Gold Room of the Congress Hotel, the Banquet, Given in Connection with Chicago’s Second Annual Exhibit of Pottery, 
Glass, Lamps and Housefurnishings, Was a Big Social Event in Trade, at This View of the Banquet Scene Well Shows 


Thirty 


| ix first week of the Chicago Exhibit was brought 
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to a fitting climax on Saturday night with an elab- 
The 


banquet was attended by approximately five hundred, and 


orate banquet and pleasing entertainment. 


the crowd was in the proper spirit to make the event a 
most enjoyable and memorable one for all present. 

The first week of the Chicago exhibit brought in many 
buyers from all parts of the country, but the attendance 
was not up to the expectation of many of the exhibitors. 
However, it will be remembered that one year ago at the 


_ Chicago show, the*biggest attendance of buyers and the 
_ biggest placing of orders came about during the second 


week of the exhibit. 
year also. 


This will probably be the case this 


Credit for booking the largest order at the show, up 
to the present time, goes to the Albright China Co. with 
W. T. Darden in charge of sales, This concern sold four- 
teen cars of one dinnerware pattern to one company on 
the second day of the show. 

Women smokers, according to J. H. Stouffer, an ex- 
hibitor, are responsible for the popularity of Stouffer’s 
individual ash tray set of seven pieces, shown in various 
colors, and the same set which was illustrated in Vogue 


» magazine last month. 


_ hibit. 


Harry Lehman, has the distinction of being the only 
father at the Chicago Show to receive news of an addi- 
tion to his family. Mr. Lehman received a wire that a girl 
had arrived at his home, Celebration will take place when 
Mr. Lehman returns to the New York offices of Lehman 
Brothers, 197 Grand Street, N. Y. 

Hocking Glass Co. showed an unusual item at the Ex- 
This was a tumbler with the following qualifica- 


| tions : blown, pressed, etched, cut, iridescent and optic. It 
| proved quite popular. 


The Hefter Sales Co. of 222 N. State Street report a 


_ good business and much interest among buyers in the new 


flown blue English dinnerware patterns, as well as other 
English importations from the Kinney & Levan lines of 
Cleveland. The Hefter Sales Co. represents the Kinney 
& Levan Co. in Chicago. 


Mr. Tatman, head of the exclusive fancy g'ass and 


_ china house on North Michigan Avenue, known as Tat- 


man, Inec., was married recently and will sail with his 
bride for Europe on February 20th from New York on 
the Berengaria. The trip will be a combined honeymoon 
and buying trip. 


The Birmingham Glass Mfg. Co., 29 S. La Salle Street, 
The 
purpose of the firm is to manufacture and deal in glass- 
ware of all kinds. Those interested in the company are 
H. C. Bryson, E. R. Owen, R. T. Robb, G. A. Peterson 
and G. E. McDorman. 


Chicago, was incorporated last week for $250,000. 


Peppas & Alex Co., large hotel and restaurant supply 
house with headquarters in Chicago, last week decreased 
the capital stock of the company from $500,000 and 
5,000 shares no par value stock to $125,000 and 2,750 
shares no par value stock. 

The Toymakers, Inc., of Chicago have increased their 
capital stock from $23,000 to $50,000 and changed the 
name of the firm to Mandell Manufacturing Co. 

J. P. Sutton will open a permanent display in the Chi- 
cago market in the near future. 
connected with Fenesterer & Voss, Inc., New York im- 
porters, and will make a feature of this line in his Chi- 
cago display room as soon as the location is determined. 
The line includes imported table ware, hotel supplies, 
lighting glass and crystal chandeliers. Mr. Sutton will 
also represent in the Chicago market, the West Phila- 
delphia Cut Glass Co., showing their line of light cuttings 
and decorated glassware. 


Mr. Sutton has been 


The Illinois Furniture and Carpet Co. has increased 
the capital stock of the company from $25,000 to $75,000. 

Robert E. Douglass, proprietor of Madison’s ( Wis.) 
largest china and glassware store, while in Chicago last 
week, announced plans for increasing the size of his es- 
tablishment by more than twice its present floor space. 
He plans to add more extensive lines of china, glassware 
and lamps. Mr. Douglass started in business in Madison 
on April 29, 1922, and his business has grown to a point 
where it is now advisable and necessary to take larger 
quarters to accommodate his trade. 

The twenty-second semi-annual display of merchandise 
held by the Manufacturers and Importers Association in 
the Palmer House opened on Monday of this week. The 
exhibits of this organization now cover a period of fifteen 
years, and have been a successful buying event for the 
variety and general store merchants. 

The Perfection Lamp & Shade Co. has been incor- 
porated for $1,000 to make lamp shades, lamp stands and 
novelties. The office and factory is located at 1509 Mil- 
waukee Avenue. 
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ae CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9a 
“" GIFT SHOP & ART GOODS-DOLLS & TOYS 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. FT. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Plectrie Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicol, Mgr. 


BOVE Rome Ofa 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representine 
MoNnoNGAR GLASS CO. 
CO-OPERATIVE FLINT GLass Co. 
THE DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
1523 Racine Ave. 
Chicago, II. 
Phone: Hdgewater 2380 
Display Room, 1319 So. Michigan Ave. 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
Ww. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and IIluminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co.,-and Geo. 
R. West & Sons. 

THE McANULTY Co. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Fhone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEW1sS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
Chinas Go! 

Note—Concerns wishing to _ secure 

space in this building fer display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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BUYYERS OF 
ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oa 
“GIFT SHOP & ART GOODS-DOLLS & TOYS 


THE UNITED STATES | Gg | 
suo CHICAGO ra A, Jones ©. 
409, 30 E. Randolph Street ay Y r A a 
B. a danahaw, Chicago i spresentative | North fsrhetea Avenus 
eee ct Visit the | ey 
DIRECT FROM OUR FACTORIES. =e | REPRESENTING 
2nd Annual Exhibit Pope-Gosser China Co. 
Seneca Glass Co. 
of Susquehanna Cut Glass Co. 
= The H. E. Rainaud Lamp Co. 
GLASS, POTTERY | Shepherd Co. 
4 | Wood-Art Co. 
LAMPS AND | Evanridge Pottery 
THE LIMOGES CHINA COMPANY HOUSEFURNISHINGS 
Represented in Chicago by j 
Joun G. EpMuNDs Us 
1319 Michigan Ave. CONGRESS HOTEL 
Partners with You in Success 
Feb. 5-17, 1923 For 1923 


Earl W. Newton & Associates 


More than 300 lines were OUN Wakach Ava 


on exhibit last year and 
over 1500 buyers were in 


DARRAH & SO aes attendance. An event no 
| CUT GLASS CO. ; 
BN Michican Ave. Cites buyer can afford to miss. 
/ Light cut stemware and tumblers. TO LET 
Room 1206 Towers Bldg. i 
Telephone State, 7263 JOYCE ART STUDIO Why not Move In? 
9 Finest encrusted gold china work, Spe. Rent at Pre-War Level 
cial lustre and gold band glassware. 
Original designs in floral decorations. 
Phone Austin 1500 a 


5006 WASHINGTON BLVD. 


While in Chicago Visit FOSTORIA GLASS CO. 


yi “ ” . 
STETSON CHINA CO. Chicago Display, 896-7-8 Masonic This “card” can be made to yield 
1535-37 S. State Street Temple big dividends. Phone Wabash 860 for 
Phone Calumet 0876 Flint Glassware, Harry G. Dalzeu rates 
: Pressed and Blown Ph - 
We are prepared to make immediate Etchings, Cuttings one 
shipments. and Iridescent. Central 3497. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HO EVEsPS WAN T EVD 


ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


EPRESENTATIVE WANTED in Chicago District for 
handling Genesee Pottery. The Genesee Pottery Co., Inc., 
Chittenango, New York. 


ALESMEN WANTED—Immediate connections open to high 

grade salesmen for Eastern, Middle West and Southern terri- 
tories to sell our lines of light cut glassware. To sincere sales- 
men this is an opportunity with a reliable concern. Silver City 
Cut Glass Co., Meriden, Conn. 


LARGE manufacturer of portable lamps and Lighting 

Glassware wants a live young man with some knowledge of 
business to represent them in Wisconsin and Minnesota. Aiso 
young men for other territories. Salary and commission. Ad- 
dress Box 237, care CROCKERY AND GLASS JOURNAL. 


NTED—Packer—Experienced in packing fine china. 
Apply Box 238, care CrocKERY AND GLASS JOURNAL. 


FOR SRE Nel 


De space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


iwaz] OU SHOULD {HAVE PACIFIC ii 
©|/COAST DISTRIBUTION! 


THE ALFRED H. BULLION CO., LARGEST 
SELLING ORGANIZATION OF MANUFAC- 
TURERS’ LINES ON THE PACIFIC COAST, 
WITH NINETEEN SALESMEN CALLING ON 
JOBBERS AND DEPARTMENT STORES, IS IN 
A POSITION TO MARKET THE PRODUCTS 
OF ANY FIRST CLASS MANUFACTURER 
WHO IS SEEKING DISTRIBUTION ON THE 
PACIFIC COAST, IN THE TERRITORY OF 
HAWAII AND IN THE ORIENT. MANUFAC- 
TURERS INTERESTED ARE INVITED TO 
CORRESPOND WITH 


ALFRED H. BULLION CO. 
BULLION BUILDING, 220 POST STREET 
SAN FRANCISCO, CALIFORNIA 
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Chicago Holds Memorable Banquet 
(Continued from page 30) 


was sincere, but his friends, in Chicago especially, felt the 
gift was inadequate to express their appreciation of Mr. 
Eckland’s cooperation and friendship. 

Following the last courses of the banquet, the tables 
were cleared away and twelve numbers of “ Midnight 
Frolics Revue” were rendered in the Gold Room. The 
numbers on this program were interspersed with dances 


until the completion of the “Revue,” when the orchestra 
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accommodated all those who wanted to dance until the 
small hours of the morning. 

The “ Revue” was received with great approval, and 
the excellent costuming and abundance of enthusiasm 
demonstrated by the entertainers, was applauded time and 
time again. 

As a whole it was a most enjoyable evening and one 
which could not have been better planned and carried 
out. It was an occasion to be remembered for some time, 
and a credit to the Chicago hosts. 


MENU 
Canape Congress 
Cream of Tomatoes aux Croutons 
Mixed Olives 
Half Broiled Chicken au Cresson 
Potatoes au Gratin 
French Peas 
Head Lettuce—Thousand Island Dressing 
Biscuit Nationale 
Assorted Cakes 
Cafe 


PROGRAM 
Midnight Frolics Revue 
Columbia Quartette 
Ned Mulroy 
Italian Tripolette Trio 
Irving’s Dancing Seven 
Swenningson’s Orchestra 


Celery 


Cigars and Cigarettes Canada Dry 


Buyers in New York 
(Continued from page 27) 


C. H. Newman, china and glassware, Miller & Rhoades Co., 
Richmond, Va., 432 4th Avenue, Dry Goods Union. 

A. W. Hertzka, housefurnishings and crockery, The Palace 
Dept. Store, Spokane, Wash., 11 East 26th Street. 

C. H. Trueman, toys, china and housefurnishings, Root D. G. 
Co., Terre Haute, Ind., 23 East 26th Street, (W. T. Knott). 

M. Thiel, housefurnishings, crockery and toys, Stone-Fisher 
Co., Tacoma, Wash., 1170 Broadway, (Morgan & Ahrens). 

W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 7th Avenue, Room 1701. 

A. D. Hutzler, china and glassware, Hutzler Bros., Baltimore, 
Md., 352 4th Avenue, Kirby, Block & Fischer. 

H. A. Matheson, toys, Seitner Co., Canton, Ohio, 120 West 
32nd Street, care A. Fantl. 

W. Fergus, housefurnishings, Boston Store, Chicago, Ill., 44 
East 23rd Street. 

W. L. Breen, housefurnishings, Alms & Doepke Co., Cincin- 
nati, O., 350 Broadway. 

W. D. Gilmore, housefurnishings, John Shillito Co., Cincin- 
nati, O., 432 4th Avenue. 

E. V. McGinty, toys, crockery, glassware, pottery, and china,. 
Duluth Glass Block Store, Duluth, Minn., 200 5th Avenue, Room 
504. 

T. W. Barfield, toys, Burden Smith & Co., Macon, Ga., 11 East 
26th Street, McGreevey, Werring & Howell. 

L. Benedict, housefurnishings, Mendel’s, Inc., New Haven, 
Conn., 1150 Broadway, Baer & Lilienthal. 

R. L. Seitner, toys, Seitner Bros., Saginaw, Mich., 120 West 
32nd Street, Care A. Fantl. 

W. B. Hanaford, toys, Wm. Barie D. G. Co., Saginaw, Mich. 
Commodore. 


Elfird to Erect New Store 

J. B. Elfird, head of the Elfird chain of department 
stores, Charlotte, N. C., has announced that he has pur- 
chased additional land for the erection of an addition to 
the present six-story store. The new addition will be 
similar in design to the present structure now under con- 
struction, and will increase the floor space by 33,000 feet- 
The cost of the newly acquired property was $100,000 
and the two new buildings when completed are estimated 
to cost $770,000, giving the store some five acres of floor 
space. 


occasions, the talk about eliminating the small re- 
tailers as a remedy for high distribution costs, is 
)neither logical nor practical, As no data is avail- 
» able to give figures to show how many retailers are in 
_ the country, it is difficult to see why anyone should jump 
to the conclusion that there are too many retailers. This 

is, of course, merely loose and idle talk, but as it is widely 
circulated it naturally reaches the ears of many small 
| merchants, some of whom are wondering just how it is 

coming out. Will they be forced to leave their stores: 
We think not. We are pretty confident that this is a 
_ case where there is a lot of smoke but very little fire. An 
exception to the rule in fact. 


| \ S we have pointed out on this page upon several 


| ROM a business point of view there is nothing to 
this too many small retailers idea. As a social or 
national problem there isn’t anything to it, either. That 
is, there is nothing constructive about it, although much 
on the other side could be said. As nothing can be gained 
by discussing the question, we scarcely think it worth 
while to keep it in print. But as Dr. Steinmetz, chief 
| consulting engineer of the General Electric Co., clearly 
_ brought out the important points in the course of an ad- 
dress before the Boston Chamber of Commerce, we be- 
| lieve it is worth quoting in part. 
| 


OW, Dr. Steinmetz is reputed to be a practical man 

and he emphasized what he called “the frightful 
inefficiency of individual smail-scale distributors by 
numerous small middlemen ” and the high cost which it 

| passes down to the consumer. He contrasted this condi- 
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THE SMALL RETAILER UNDER FIRE 
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tion with the efficiency with which goods are manufac- 
tured by big corporations. He also pointed out, that in- 
creased cost of living, due to excessive cost of distribu- 
tion, boosts wages and also boosts cost of production. 
Because of this rising cost he said we are beginning to 
slide backward and lose the advantage gained by the effi- 
ciency of corporate production. 


ONTINUING, Dr. Steinmetz said: ‘“ Thus, either 

our industrial progress comes to a standstill and we 
begin to go back, or the same methods of efficiency which 
exist in the field of production, must be extended into the 
field of distribution. In other words, this means that 
corporate distribution will wipe out the mass of small, 
inefficient distributors, just as corporate production has 
wiped out the mass of small, inefficient producers.” 


UT, Dr. Steinmetz admitted that the elimination of 
a conservative middle-class spells disaster. Of 
course it does, and that is about all the plan to “ elim- 
inate the small retailers” will accomplish. As the coun- 
try goes bigger and bigger, the inefficient small retailers 
will eliminate themselves. Under the application of the 
universal rule of the “ survival of the fittest” the weak 
links will break away from the business chain. Among 
the 26,000 business failures last vear were numbered a 
good many small retailers. As small retailers are inter- 
ested in keeping prices down, they are interested in elim- 
inating waste and increasing the efficiency of the man- 
agement of their stores. There is more money in it. 
For this reason, Mr. Small Retailer, it is worth thinking 
over. 


Fifteen 


Turnover and Profits Are 


‘Twins 


Modern Retail Merchandising is Based on Freely 
Moving Stocks and Here Are Some Reasons Why 
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ECAUSE the number of times in which the retail- 

ers stock is turned into sales bears a very obvious 

and important relationship to the profits taken out 
of the business, every merchant is naturally keenly inter- 
ested in speeding up turnover. Now, there are three 
recognized methods of doing this. One is by maintaining 
volume of sales and reducing the merchandise investment. 
Another is by maintaining the merchandise investment 
and increasing sales. The third is by reducing the mer- 
chandise investment and increasing sales. Which is the 
best ? 

All three are capable of being utilized to almost equally 
good advantage but the average retail merchant will very 
likely find that the third mentioned method is preferable. 
And the reason why most store keepers will probably find 
this so is, that they are inclined to carry too much of one 
kind of stock, and to thus tie up too big a portion of their 
capital in a comparatively small variety of merchandise. 

In the studies of retail merchandising being carried on 
by the trade associations, the question of turnover and its 
relation to profits is again coming to the fore. Such a 
study has just been completed by the Controllers’ Con- 
gress of the National Retail Dry Goods Association, of 
which T. L. Blanke is director. He issued recently a 
statement in which he discussed the matter from several 
standpoints. 

How can a retail merchant increase his profits? asks 
Mr. Blanke. Does the rate of stock turnover affect the 
profits? If it does, how? What should be a retailer’s 
rate of turnover? 

It has taken some merchants, he continues, fully two 
years to sell the surplus goods with which the last half 
of 1920 caught them. The merchant who could and did 
answer these questions, on the other hand, forestalled 
unnecessarily severe, crippling losses, even possible bank- 
ruptcy, during the decline in prices. It is true that some 
merchants reduced their stock investments to a_ point 
where deficiencies in the stocks carried seriously inter- 
fered with sales. Possibly it was done through necessity. 
The great shrinkage in inventory values resulted in many 
merchants finding their capital reduced to such an extent 
that they could not borrow the required money from their 
banks to increase stocks. [ven though he could do so, a 
merchant whose stock was originally worth $100,000 and 
had shrunk to $60,000 will not be anxious to increase if 
excessively. He wants to be prepared and not altogether 
unwisely. 

There is a feeling among the best posted men that 
prosperity is not possible so long as labor wages and 
farm product prices are so far out of line. Should there 
be a business strike in the wake of the present rise of 
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price levels which will precipitate another business col- 
lapse, the merchant who is prepared can meet such an 
emergency with full confidence. Knowing the proper 
rate of turnover, he can easily compute the amount of 
stock to carry, on the basis of his sales volume. 

Surprising as it may seem, some merchants still have a 
confused understanding of what the term “turnover” 
really means. A simple definition of this is the number 
of times in a year that a certain stock of merchandise is 
sold and replaced, computed either at selling or cost price, 
For example: If the average stock at retail has a value 
of $100,000 and the sales for the year at retail are $500,- 
000, the rate of turnover is five times. Or it may be 
illustrated in the following manner: You have an in- 
vestment of $100 in merchandise which you sell at $150; 
you again invest this $100 in merchandise and sell it at 
$150; and this operation is repeated four times. You 
then have turned your stock four times. 

But just how ‘will this affect profits? At the present 
time, expenses probably cannot be reduced, and increased 
turnover presents the greatest and only possibilities for 
economy in operations. Taking the above illustration of 
the merchant who repurchased a $100 stock four times, 
his purchases cost a total of $400, with sales of $600, 
resulting in a gross profit of $200, or $50 for each turn. 
Consequently, for each additional turn his gross profit. 
would be further increased $50, while expenses will not 
be increased in like proportion. Executive and adminis- 
trative expenses will remain constant with an increase in 


: 


sales volume, as will building maintenance, rent, buying | 
expenses, taxes, interest, light, heat, repairs and deprecia-_ 
tion on buildings and fixtures. Other expenses, such as | 
office and advertising, may increase to some extent, but 
not in proportion to the increase in sales volume. This 
saving may mark the dividing line between failure and 
success. In addition to the savings in expenses, you are 
receiving at least 2 to 4 per cent discount on the increase 
in purchases, 

These savings are not the only ones, and may indeed 
be less than the saving through the avoidance of mark-| 
downs. Often a department is found to be, many | 
times, operated at a loss because of the fact that some of | 
the items are out of date before the retailer has had the. 
goods on the shelves for any appreciable length of time. 
Within a short while the stock will consist of out of style, | 
discontinued numbers, and other odds and ends. Such 
stock, of course, cannot sell. By measuring the turnover | 
rate in the department by a reliable standard this’ 
unsatisfactory condition would have been revealed at its’ 
very inception and the merchant would have been saved 
from a severe loss. 
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Besides actually saving money in this manner, the re- 
tailer will become known as a live and progressive busi- 
“ness man, and his store referred to as a good place in 
which to buy. A store is profitable or not according to 
how well it is merchandised. It is very easily to be seen 
that with a large number of mark-downs, 

The fear that the large department store would sup- 
plant and wipe out the small retail shop in large cities has 
‘been dispelled. The larger institutions are usually better 
managed, and good management means not only efficient 
- salesmanship, but, much more, it means careful buying. 
But some small stores can be and are equally as well man- 
aged as the largest department stores. How can he do it? 
Again the answer is “ quick turnover.” It is this advan- 
tage of a quick turnover that enables the merchant in our 
‘Jarge cities to compete successfully with the stores in 
smaller communities. This fact is even more remarkable 
‘ when it is considered that rents, as in the case just quoted, 
are many times higher, with all other operating expenses 
‘likewise much higher in the larger cities. 

Possibly you feel that your own rate of turnover is 

very good. Such a feeling of satisfaction may very easily 
be the ruin of a business. More wide-awake competitors 
may be operating on a smaller margin of profit, selling 
more goods and, because of a quicker turnover with a 
small percentage of expenses to sales, realizing a hand- 
some profit as compared with your loss. 
Only a few days ago, a merchant from the Middle 
’West wrote in complaining that the rate of turnover 
' shown in a certain periodical’s advertising for the art 
‘goods department was exaggerated and that this 
association should take exception to such misstatements. 
This merchant did not know that there were many stores 
which had a turnover of not only eight times in this de- 
partment, but nine times, and some of them in his own 
vicinity. Had he been properly informed, he would not 
have been so self-satisfied with his own condition. 

In order to make turnover figures real'y worth while 
to a merchant, they should be figured monthly, or even 
weekly or daily. This is not a difficult task for stores 
operating under the retail inventory method. The im- 

portance of these figures proves the necessity of adopting 
practical, up-to-date improvements in methods and _ sys- 
tems. Annual turnover figures are worth little, if any- 
thing. In the first place, they are available too late to be 
a guide in correcting errors in buying. Weekly or monthly 
figures enable the merchant to adjust mistakes of this 
nature when they occur. Moreover, annual inventories 
are taken when the stocks are low and, consequently, do 
not represent average or normal conditions. The results 
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are, therefore, misleading and the figures distorted. 


American Enamel Ware in Ceylon 

' Because of its uniformly high quality, American enam- 
| el ware has attained great popularity in Ceylon, writes 
’ Consul Marshall M. Vance, Colombo. Unfavorable ex- 
change conditions have recently curtailed imports of these 
products from the United States, but conditions are im- 
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proving, with the result that Ceylon merchants are once 
more making inquiries for American sanitary and enam- 
el ware. Chief competition in these lines comes from 
Sweden. Japanese and German wares are also sold in 
Ceylon, but their inferior quality has kept them from 
finding much favor. 


British Exports and Imports 


The foreign trade in British products for the month 
of November, 1922, shows a considerable increase in 
pottery exports to the United States compared with the 
figures for October. The complete list as compiled by the 


Pottery Gazette of England follows: 


Exports oF CHINA, EARTHENWARE AND GLASSWARE. 
Month Ended 
November 30 


1921 1922 
cwt. 
PorTTeRyY : 

SMC ES ELATN Unt Pah tec sile dys tee San 3 Rasa of dh creel’ s 1 1,395 
LST ATI COMO MPI: Sela cieicec Siatele store suc Sie eeyers © 3,063 3,709 
St NU AS UNG ie ia en Res 0 en eee 18,750 20,775 
SS 171 PP TS ed cos ced ees che a uses Deke sie 10,475 6,341 
I CHEICRIEDUDIIG ot oct ap thee osc ne se 27,431 39,124 
eS TiS SOIT ATTICA. ie. sme elaaierine + 7,478 9,317 
em Ritts ASt: LINGIES 2 & se.c.tace.aace estan. © 40,705 44,708 
PAT CC Oali eae crete edechere cus 2 s-okauhe ciel areleiaveiess 16,907 18,125 
oo ING VACATE 8 Ace Reno ipod ae 10,210 5,484 
ty “(Came ta lee, 5 Bees SRI Ae Oe ane eee 29,702 43,176 
© (Oliae (Coyinnlss ds eon eee or aortas 74,062 99 296 
Made up as follows: 
Porcelain, Chinaware, and Parian.......... 2,096 1,893 


*Jet, Rockingham, Samian and other Glazed 

Earthenware (except Terra-Cotta Ware).. 65.455 67,776 
+Stoneware and Terra-Cotta Ware and Un- 

glazed Red Pottery, Brown and Yellow 


WAVGIES \ cores tt o cob ete Reis ON ra Rg enema 113,420 164,994 
GLASS: 
Miltimnattin paar eee aI > ook sand ort l eet oe 311 430, 
HDYovaneSine eunal IEMA oc ooc oboe ope bod co pee cee 996 1,210 
Biouiles eimel eves. Go onon pas boone oe denne gross 29,137 30,504 
Imports OF CHINA, EARTHENWARE AND GLASS 
POTTERY : 
Eoscelainme Chinaware and earian. wt... > 1,053 1,301 
AUR  idaTete Sa en o a5 Joo SO Or OR OnnD tee ieee 18,138 25,611 
GLASS: 
[NinvamrbaR(tinve, GA. goganedles aldde oe ceereene aime 11,321 15,184 
FD Ones ticuealiader tial CViccm welts cine 4 ses sree 32,902 42,977 
Pron emmntiGe | AuSh et. oc ucvadic eas <r +, « gross 76,645 90,197 


*Including glazed terra-cotta ware prior to 1922. 
+Not including glazed terra-cotta ware prior to 1922. 
Including cooking utensils, table glassware, ornamental glass- 
ware. 
Re-Exports oF CHINA, EARTHENWARE AND GLASS. 
POTTERY : 


Porcelain Ghinawatre and Pariani .......... 26 44 

PNUIMOLLIGTAESOLUS Peay ee nics chovshs xe GS cre. Oe o's ensls 457 116 
GLASS: 

TDOMMEST CHAT ATIGY alte ist aiss oe eis doce sass 150 406 

Vira os eras BG] C2 ae i re gross 759 325 


+Including cooking utensils, table glassware, ornamental glass- 
ware, 


A Gift Shop with a Home Atmosphere 


In the new showrooms of the Rombong Co., 1114 
Grand Ave., Kansas City, a very artistic and distinctive 
touch has been given by the introduction of a living room 
atmosphere. There is, for instance, an immense and hos- 
pitable brick fireplace with flanking seats, and an intimate 
little gallery for special display purposes. The new layout 
is attracting a great deal of attention and enables the dis- 
play of art wares in a very appealing setting. 


Salesmen's Banquet Scores a Hit 


Thirty-first Anniversary Dinner of Pottery, Glass and 
Brass Salesmen’s Association Breaks All Records 


UUVOURLUUUUALUIUGTREROOLLUUULALUCUULUGGOLIUUOUTV COTO UORAI OOOO ECOOTLOG TT 


ITH the time and place well chosen, the thirty- 

\\y first anniversary dinner given by the Pottery, 

Glass & Brass Salesmen’s Association of Amer- 
ica, was informally enjoyed by two hundred and seventy- 
five guests, Tuesday evening, February 20. A good many 
well-known people in the trade who failed to make New 
Year’s resolutions, resolved to attend this big trade event 
and if a few were sorry, their plaintive voices were 
drowned in the applause of those who acted as if they 
had a good time and were not afraid to acknowledge it. 
Scheduled to begin at seven, in the north ball room of 
the Hotel Astor, we noted half a hundred smiling faces 
in the foyer as we entered punctually on the hour. 

The reception room adjoining the ball room was well 
filled by happy salesmen who had been sold and were an- 
ticipating exchanging their cards for a substantial real- 
ization. For an hour all had the opportunity of greeting 
old friends and the agreeable privilege of meeting many 
new ones. At eight the doors of the banquet room swung 
open and a representative army of the trade soon filled 
all vacant chairs. For an instant President E. W. Ham- 
mond looked over the sea of expectant faces, then he 
began his salutory address of welcome. 

“ Members of the Pottery, Glass and Brass Salesmen’s 
Association and Guests: I welcome you to their thirty- 
first annual banquet. It is my pleasure to thank you for 
the honor you have bestowed upon me in having elected 
me your president for the coming year. The dinner com- 
mittee, in arranging this banquet, have departed from 
the usual custom of inviting speakers for your entertain- 
ment on this occasion, and have secured a program. of 
amusement makers instead. The only talk of a serious 
nature you will be asked to listen to, will be by myself, 
and that will be in regard to the Association itself. The 
collation will now be served.” 

But the hungry had to wait a minute while having their 
picture took. They always do this at banquets, nowa- 
days. The photographer lets off a flashlight explosion 
from mysterious bags. This is for the purpose of tak- 
ing a panoramic group. It shows how salesmen look in 
a close-up when they are not selling, but just breathing 
natural and watching for the birdie to come out before 
their smiles fade away. It is also the occasion for some 
folks to worry hard for a couple of minutes before the 
eruption. But the photos are finished and on sale before 
the filet de Limande has overtaken the okra a la Creole 
and it is quite the thing to take one of the pictures home 
and show it to your wife, as establishing an honest-to- 
goodness alibi that you were at the banquet. She may 
not recognize you in the print but if you have presence 
of mind vou can tell her you’re the guy away at the other 
Eighteen 


end of the hall with a head about the size of a flu-mi- 
crobe. If you stick to the story she may believe it after 
a few weeks. ) 

The flashlight photo is not without its humorous side. 
The flashlight shock has played tricks on the banqueteers, 
Mr. Skeeziks Hostetter has the appearance of swallowing 
a hand grenade. Mr. Jess Jardiniere has puffed out his 
cheeks and looks like a victim of the mumps. Mr. Lean- 
onder Lampshade has the appearance of just having had 
a molar extracted and the dentist had overlooked the 
simple matter of resetting his face, and Mr. Decal has 
his eye distended until he looks like a Russian weakfish 
at the Aquarium. 

The only man in the room who looks like himself is the 
photographer. Half the banqueteers were worried about 
the shock because they didn’t know when it would hap- 
pen. The other half didn’t know it was going to happen, 
so the result is very similar. And when the banqueteers 
take their pictures home their wives say: “I always 
knew prohibition didn’t amount to anything. What did 
you have at the dinner? ” 

The food and service were up to the best standard of 
this popular Broadway hotel. Here is what the hungry 
and discriminating salesmen ate: 

MENU 


Hors d’Oeuvres variés 
Okra a la Créole 
Céleri Olives 
Filet de Limande a I’Italienne 
Pommes de terre en Croquettes 
Turban de Ris-de-Veau a 1l’Ancienne 
Rizotto aux Petits Pois 
Poulet de Grain roti au Cresson 
Farce au Sage 
Salade d’Escarole et Chicorée, Clémentine 
Génoise glacée, Alexandra 
Café Noir 


Hoyo Cabinet de Banquet Bolivar Flores Egyptian Dieties 


At the conclusion of the dinner President E. W. Ham- 
mond made this short and timely address: 

“Members and Guests: The most fitting subject for 
this occasion, I believe, is the Association itself, as this 
is the only time when a large number of its members are 
gathered together. 

“Tt has often occurred to me how few of our members 
really know what a wonderful Association they belong 
to and in some instances how lightly they treat their 
membership in this organization, when in reality it is an 
Association which every member should be proud to 
belong to. It has grown from the small number who 
were the founders of it, to an association which now 
numbers more than 1200 members and has in cash and 
bonds, in its treasury, more than $25,000 and has paid 
225 death claims. This in itself speaks for the efficiency 
of the management of the organization. 


| 
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| “It seems to me that everyone in our industry, who is 
‘ot a member and is eligible for membership, should be 
‘ery anxious to avail himself of the privilege to become 

member and you will find, placed at each place, an 
pplication blank for membership and, should any of 
ou have guests who are not members, I would ask that 
‘ou secure their application now, so that even at a ban- 
uet, the salesman will have something to sell. Sell a 
yembership. 

“In conclusion, I wish to state that during the past year, 
he Almighty has seen fit to call from our number the 
\ssociation’s most ardent worker and devoted friend; 

man who has served it faithfully and well and as an 
ttribute to his memory, I would ask you all to rise and 
ause for a moment in silence. 

“ An attribute to the memory of John Nixon. 

“Gentlemen, be seated. 

“ This includes all I have to say, and now you will be 
ntertained by the program of performers that the din- 
1er committee have procured for you.” 

_ Then followed the reading of two telegrams received 

‘rom absent members. The first one said: 

| S. S. Berengaria 
ViaNo-Y. 

Members Pottery Salesmen’s Banquet: 

Beyond the 3-mile limit in the best of spirits we 
send you greetings and congratulations to new presi- 
dent and officers, and wishes for continued success 
for the organization and its ideals. 

(Signed) Schoenthal, Rosenthal, Baker, Moses, 
Klayf, Cooke, Marks, Browning, Hawthorn, 
Kohnfelder, Kemer, Stanton, Minard. 


Photo by Drucker & Baltes Co. 


A few minutes later a second message was received and 
read by the president. This one read: 
‘Toronto. 
Members Pottery Salesmen’s Banquet: 

Our very best wishes for a rousing good time to- 
night. Glad to see the program is to be short on 
speeches and long on music. Splendid change, Re- 
member us to all the good heads and only sorry we 
can’t be with you to enjoy the events. All Toronto 
friends send heartiest greetings and best wishes for 
a good time. 

(Signed) Henry NERLICH, 
M. T. Lester, 


The entertainment provided by the Dinner Committee 
which was composed of Edward W. Hammond, chair- 
man, H. R. Handy, Julius Rosenfeld, J. Meredith Miller, 
John J. Hines, Gilbert L. Pitcairn and Arthur G. Stier, 
was nicely balanced. It was of the kind which appealed to 
a large number of T. B, M. and the diners gave the enter- 
tainers a good hand. 

The amusement makers were Miss La Crouse, the 
California Nightingale; Capt. Irving O’Hay, the veteran 
of seven wars; Don Page, the original saw man; Mlle. X, 
in dances, and Sam Rice, monologist. The music by 
The Friars’ Orchestra, with Lou Silver, leader, which 
played throughout the evening, was particularly good. 
Well done, Eddie! 

(Continued on page 24) 


With Plenty of Snap and Pep, the 3lst Anniversary Dinner of the Salesmen’s Association, Established a Record as a Noteworthy 
Social Event in the Trade. If the Genial Faces Fail to Register This, Its All the Photographer’s Fault 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


T is not at all surprising that A. D. Wilhelm, with the 
| White House, San Francisco, is wearing an expres- 
sion of extreme satisfaction these days, having 
broken all records for sales in the china, glassware and 
housefurnishings departments for which he is_ buyer. 
Besides buying for the above lines Mr. Wilhelm and his 
assistant, F. W. Rhodes who accompanied him, is buying 
goods for the opening of a new gift department, which 
will also be in Mr. Wilhelm’s charge. While here he is 
making his headquarters as usual at his mother’s home, 
Central Park West and 95th Street. He expects to stop 
off on his way home to visit his daughter in Buffalo, who 
was recently married to a prominent business man of that 
city. 


Ernest W. Merrill, the popular buyer for the New 
I¢england Furniture and Carpet Co., Minneapolis, who has 
been spending a busy two weeks in the market placing 
orders for china, glassware, housefurnishings and toys, 
leaves for home on Friday. On his way home he will 
take the opportunity of resting up a bit, by stopping off 
at Atlantic City for a few days with Mrs. Merrill who 
accompanied him on the trip. They will also stop at 
Philadelphia, Washington and Chicago en route. 


L. Koster, buyer for Katz & Goldsmith, Braddock, Pa., 
and A. C. Berg, buyer for the “ Famous,” McKeesport, 
Pa., who have been in the market for a week placing 
orders, leave for home today (Thursday). 


James G. Paulette, buyer for Miller & Rhodes, Rich- 
mond, Va., was married on February 1oth to Miss Esther 
Hedgebeth at the home of the bride’s brother in Rich- 
mond. After a honeymoon trip Mr, and Mrs. Paulette 
will be at home at 2108 Grove Ave., Richmond. 


\When seen at the recent Chicago Exhibit, A. J, Strikow, 
head of the Hopewell China Corp., Hopewell, Va., was 
extremely optimistic regarding the future and there 
seemed to be every reason for optimism on his part, judg- 
ing from the nice amount of business he had booked for 
his factory. Mr. Strikow stated that his plant was op- 
erating to the limit of capacity. Two new decorating 
kilns now being installed, he stated would be ready for 
use within another week. rMs. Strikow accompanied her 
husband to Chicago which was her former home. The 
banquet held at the Congress during the exhibit there, 
marked by the way, the first anniversary of a romance that 
began at last vear’s banquet at the Hotel Morrison and 
that culminated a few months ago in their wedding. 

The many friends of Jas. P. Gordon, head of the 
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CAUGHT IN THE NEWS NET 


Gordon Glass Co., and traveling representative for Jones 
McDuffee & Stratton, Boston, will regret exceedingly to 
hear that he is confined to his bed at the McAlpin Hotel. 
He was forced to give up his work in connection with 
his display, at the above hotel several days ago. As soon 
as he is able to be about. he is planning a trip to Atlantic 
City with Mrs. Gordon to rest up before resuming work. 


J. G. Anthony, manager for the housefurnishing de- 
partment of W. C. Stripling, Fort Worth, Texas, is one 
of the buyers in the market this week. Mr. Anthony 
closed a phenominal week’s sale in his dejartment on 
January 27th. Among the items sold were 70 gas ranges, 
which is considered decidedly unusual for an item of this 
character. The remainder of the sale was in keeping 
with this record. 


Among the trade’s celebrities who sailed on the Beren- 
garia on Tuesday were Lee Schoenthal, buyer for Gimbel 
Bros., W. G. Browning, buyer for R. H. Macy & Co, 
Geo. G. Minard, buyer for Stern Bros., Louis Klay#, 
buyer for Bloomingdale Bros., Langley Hawthorn, buyer 
for Abraham & Straus, Lee Moses, buyer for Frederick 
Loeser & Co., Julius Rosenfeld of Lazarus & Rosenfeld 
and Guy Cooke, manufacturers’ representative. 


Jacques Bernardaud, of L. Bernardaud & Co., Li- 
moges, France, who has been in this country on a visit 
since the early part of January sailed for home on the 
La France on Wednesday. Mr. Bernardaud made a short 
business trip as far as Chicago while here, and spent the 
rest of his stay in New York, where he conferred with 
the concern’s American manager, Jas. J. Temple. Mr. 
Temple had intended to make a tour with him, but owing 


to an attack of pneumonia, about the time of Mr. Bernar- 


daud’s arrival from abroad, he was unable to do so. 


Various representatives of B. F. Drakenfeld & Co. 
have been visiting the concern’s headquarters in New 
York during the past week. They included Dr. R. R. 
Shiveley, chief technologist for the firm, W. R. Malkin, 
[ast Liverpool representative and R. F. Thornton, Chi- 
cago representative. 


The National Mirror Plateux Mfg. Co. has changed 
the firm name to that of the Reliable Mirror Plateux 
Mfg. Co, the business being conducted as formerly at 311 
Broadway. 


Old Jobbing Firm Incorporates 
The firm of Merrill, Greer & Chapman, located at Sib- 


ley and Sixth streets, St. Paul, Minn., which has con- 
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tinued as a partnership since 1855, and which is one of 
the oldest jobbing houses in the United States handling 
crockery and glassware, has been incorporated under the 
same name—the partnership therefore being dissolved. 
The firm possesses an excellent reputation with the trade, 
and has built up one of the largest jobbing businesses of 
the kind in the country. The board of directors of the 
new company consists of B. O. Chapman, S. O. Greer, 
O. W. Duebendorf, W. G, Brown and J. J. Fredericks. 
Mr. Duebendorf is quite well known in the pottery and 
glass trade, where he has been doing the buying of these 
lines for the old firm for a number of years. Mr. Chap- 
man has been elected president of the corporation, with 
Mr. Greer vice-president. Mr. Duebendorf will continue 
buying the same lines as in the past. 


Muirheid to Exhibit at Waldorf 

Harry P, Muirhead, sales manager for the Sebring 
Pottery Co.’s Ivory Porcelain line, which has created a 
genuine sensation in the trade, will have an exhibit of the 
ware, including additional decorative treatments, at the 
| Waldorf Astoria (Assembly Room Ist floor) 34th St. 
and Fifth Ave., March 5 to 1oth. Following his exhibit 
here, he will open up at Young’s Hotel, Boston, for a 
_week. 


Hull Now Buying for A. Kaufman 

| J. K. Hull, formerly buyer for the L. Hammel D. G. 
Co., Mobile, Ala., is now buyer for the Charles A. Kauf- 
“man Co., New Ee La., where he assumed his duties 
| ‘on February ist. Mr. Hullon the above date opened up 
new departments in china, glassware and housefurnish- 
ings for the firm, this being an entirely new departure 
with the company. Mr. Hull stated that business was away 
_ beyond expectations from the very start. From the Chi- 
\cago Show, where he was placing orders, he visited the 
‘factory district and will spend some time in the New 
York market making purchases. 


‘Nonik Glassware Demonstration Scheduled in 
Many Leading Stores 


In connection with ads appearing in national magazines 
during March, The Nonik Glassware Corp. are running 
and have arranged for a Nonik demonstration in many 
prominent stores throughout the country including, Car- 
son, Pirie, Scott & Co., Chicago, William Taylor Son & 
Co., Cleveland, Maison-Blanche Co., New Orleans, Joske 
Bros, San Antonio, Rike Kumler Co., Dayton, Alms 
Dolpke, Cincirinati, Auerbach & Co., Salt Lake City and 
[The Famous Barr Co., St. Louis. 


| 
) 


| 
| OBITUARY 
| Oliver McGurin 

The death of Oliver McGurin, at his home in this city 
on February rath, takes an old time crockery dealer, who 
with his two brothers, was in business in New York for 
ae: He was born in Ireland in 1839 and came to 
America in 1855. He started in business with his brother 


| 
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in 1864 at Hudson and Spring Sts. Later on he opened 
branch stores at 8th Ave. and 36th St., 6th Ave., between 
24th and 25th Sts., and 216 Bowery with his brothers, 
John B. and Richard H. McGurin and in 1870 they opened 
a branch at Greenwich St. They were very successful 
and retired in 1908 and since that time have lived privately 
with a sister. Richard H. McGurin died last year and 


the sister about 4 years ago. Oliver McGurin had been in 


good health up until a few days before his death when he 
caught cold and pneumonia resulted. None of the 
brothers nor the sister married. Funeral services were 
held on Friday, the 16th inst., from St. Ignatius Loyola 
church, 84th St. and Park Ave., interment was in Holy 
Gricceecmetery, 


Salesmen’s Associations Elect New Members 


At a meeting of the Board of Management of the Pot- 
tery, Glass & Brass Salesmen’s Association, held last 
Thursday, the following new members were elected: 
Walter W. Koster, of L. Koster & Sons, Brooklyn; Mar- 
tin Adolph Zolle, with Fred C. Reimer Co.; and William 
Kelsey, of George Borgfeldt & Co. 


Buyers in New York 
FEBRUARY 19, 1923 


A. C. Berg, housefurnishings, Famous Co., McKeesport, Pa.. 
38 West 32nd St., care of Livingston & Cohen. 

H. J. Neff, toys, B. Lowenstein & Bro., Memphis, Tenn., 116 
West 32nd St. 

C. A. Kennedy, housefurnishings, Graham Sukes & Co., Musko- 
gee, Okla., care of John M. Biggins, 319 Seventh Ave. 

S. Nealis, toys, Gamble Desmond Co., New HHaven, Conn., 
432 Fourth Ave., care of D. G. Union. 

G. O’Hara, housefurnishings and toys, Shartenberg & Robin- 
son, Pawtucket, R. J., 404 Fourth Ave. 

W. A. Mahaffey, housefurnishings, Boggs & Buhl, Pittsburgh, 
Pa., 1140 Broadway. 

C. Conant, toys, Porteous. Mitchell & Braun, Portland, Me., 
432 Fourth Ave., care of D. G. Union. 

A. D. Wilhelm, objects of art, china and housefurnishings, 
Raphael Weill & Co., San Francisco, Calif., 15 East 26th St. 

L. Goldsmith, housefurnishings, Scranton D. G. Co., Scranton, 
Pa., care of Ben F. Levis, 115 West 30th St. 

R. Son, toys, Son Bros. & Com San Prancisco, Cali 5109" 
Leonard St. 

M. O’Grady, domestic toys, Stix, Baer & Fuller D. G. Co., St. 
Louis, Mo., 1107 Broadway. 


FEBRUARY 20th, 1923. 


A. A. Hall, china and glassware, Hutzler Bros. Co., Baltimore, 
Md., 352 4th Ave., Kirby, Block & Fischer. 

ea J. Fowler, toys and housefurnishings, E. G. Harrison Co., 
Barnesville, O., 120 West 32nd St., A. Fantl. 

J. A. Armstrong, housefurnishings, Hens & Kelly Co., Buffalo, 
N. Y., 1164 Broadway, Fellows Buying Co. 

M. Clausen, toys, L. Klein, Chicago, IIl., 
Fellows Buying Co. 

G. A. Dahlgren, housefurnishings, Rothschild & Co., Chicago, 
Ill., 448 4th Ave. 

Miss L. Schuer, toys, china and glassware, house‘urnishings 
and lamps, M’Alpin Co., Cincinnati, O., 23 East 26th St., Wm. 
ea Koott 

W. K. Sutton, toys and housefurnishings, Louis Traxler & 
Co., Dayton, O., 120 West 32nd St., A. Fantl. 

S. L. McLaughlin, lamps, Newcemb Endicott Co., Detroit, 
Mich., 200 5th Ave. 

aL. i Henry, housefurnishings, J. L. 
Mich., 225 5th Ave. Retail Research. 

A. F. Buchart, china and housefurnishings, Geo. A. Gray Co., 
Duluth, Minn., Waldorf Astoria. 

F. V. Zug, toys, Kaufmanns Dept. Store, Pittsburgh, Pa., 
1150 Broadway, Baer & Lilienthal. 


(Continued on page 34) 
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POOL DISTRICT 
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heavy volume, that some dinnerware interests are 

unable to guarantee deliveries on particular pat- 
terns until late into the second quarter, and in some in- 
stances as late as third quarter. The larger plants are ad- 
mitted to be pretty well loaded with business, but it is re- 
lated that some of the smaller interests are in a position 
to take care of additional specifications. 

Buyers who have been in the market of late have se- 
cured only a nominal amount of business for immediate 
delivery, which means from 30 to 60 days shipping, and 
they have anticipated requirements for summer and fall 
delivery. 

The curtailing of production in all dinnerware plants 
in this district on account of the cold weather, which put 
a ban on the use of natural gas for fuel firing, will of 
course interfere with shipping eventually. Buyers who 
have been in the district during the last few days have 
seen from personal contact some of the difficult manufac- 
turing conditions with which plant owners have to con- 
tend. 


R tee of new business for dinnerware is in such 


Among those buyers who have been in the East Liver- 
pool market of late were the following: Henry Von 
Hagel, with Sears, Roebuck Co., Chicago, accompanied by 
Arch Littlejohn, of the Philadelphia, Pa., branch of this 
concern; Joseph Moore, with the Denver D. G. Co., Den- 
ver, Colo.; W. E. Hinson, with Hinson China Co., Ft. 
Smith, Ark.; Mr. Phelps, with The Fair, Chicago, IIl.; 
L. G. Bussell, with Rhoads Bros., Tacoma, Wash.; Mor- 
ris Bergman, New York City; F. H. Obermeyer, of Kren- 
ning, Westermann China Co., St. Louis, Mo.; Mr. Nich- 
ols, assistant to J. H. Harris, with Kaufmann Department 
Stores, Inc., Pittsburgh, Pa.; P. M. Keller, with Roseck 
Bros., Dubuque, Iowa; L. H. Sexton, with Sexton China 
Co., Chicago, III. 


Mark H. Donaldson, associated with the sales depart- 
ment of the Homer Laughlin China Co., for the last sev- 
enteen years has tendered his resignation to enter the 
manufacturers agency business. He will maintain head- 
quarters in the middle west, but has not announced the 
location. He will handle dinnerware, glassware and kin- 
dred lines. 


Many members of the American Ceramic Society who 
visited the plants of the Homer Laughlin China Co., and 
the Hall China Co., of this city, Friday, Feb. 17, had never 
before observed the making of dinnerware in the volume 
as is the rule here, and workers were asked all kinds of 


questions. The visit at the Homer Laughlin plant in- 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


cluded the No. 5 plant from the “slip” house to the 
packing department, and then the new sample room in 
the No. 4 plant. After the crowd went through the No. 1 
and No. 2 plants of the Hall China Co., many of the men 
and women in the party walked away with a decorated 
fireproof teapot under their arm. The ceramists were en- 
tertained at lunch in the Elks’ Grill by A. V. Bleininger, 
head of the research department of the Laughlin Co., and 
Forrest K. Pence, of the research department of the 
Knowles, Taylor & Knowles. Co. 


“Tl never rest until we have a dinnerware pottery and 
a flint glass factory in Washington,’ declared Hewitt 
Wilson, ceramic engineer of the University of Washing- 
ton, Seattle, Wash., when he visited here late last week. 
“We have a wonderful consuming territory for these 
lines, and we have a lot of raw materials at our back door 
for both industries,” he explained. 


W. E. Wells, of the Homer Laughlin China Co., left 
last Saturday night for a holiday at Pinehurst, N.C. He 
will remain away from his desk for probably four weeks. 


It has been intimated here that ere long the capacity 
of the Southern Potteries Co., Erwin, Tenn., will be in- 
creased by the firm erecting an additional unit. Since 
this plant came under the active management of C. W. 


Foreman, formerly of Minerva, a program of improve-_ 
ments has been inaugurated. The sales department has 


been reorganized, and the general management of the 


plant is now under the direction of G. F. Brandt, 
formerly of Akron, O. The company will maintain a_ 


northern sales office in Canton, O. 


J. C. Davis, of the sales department of the Knowles, — 
Taylor & Knowles Co., is now covering the middle west 


territory, following a week spent in the Chicago district. 


“What have you in the way of a special?” inquired a 
buyer who was in the local market a few days ago. 


“There isn’t a ghost of a chance,” came the quick re- | 


ply from the salesman. 


This situation with reference to “ special’ merchandise 
seems to hold pretty good all over the district. The de- 


mand for general lines is so active and so heavy that to — 


seek specials now does seem to be out of the question. 


ding anniversary March 3,” Morris Bergman, a well 


known New York dinnerware buyer, explained when he 


“ Just tell ’em that I’m going to observe my silver wed- | 
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vas here last Saturday. “It don’t seem that long since I 
vas single, but I guess the record is right.’””, A number 
yf friends of Mr. Bergman from this district have been 
nvited to attend this event. 


“Business out our way is exceptionally good,” ex- 
jlained F. H. Obermeyer, head of the Krenning-Wester- 
nann China Co., St. Louis, Mo., when he was in the mar- 
cet a few days ago. “ We've got a lot of dinnerware in 
tock, and the only way that we are so happily situated 
s because we have been anticipating our requirements 
ong in advance.” 


_H. K. Connors, of the Carrollton Pottery Co., has re- 
urned from the Chicago show, where he spent the last 
veek of that event assisting George B. Fowler, who was 
lisplaying this line at the Congress. 


| W. E. Brown, general manager of the East Liverpool 
otteries Co., expressed his pleasure upon his return 
rom Chicago, Ill., about the business the firm booked 
here. “We were only busy a few days, but in that time 
vhat accounts we secured were worth while,” he said. 
Chis firm showed all their new 1923 patterns at the Chi- 
ago show. 


A number of pottery workers are objecting rather 
trenuously about paying a special “ defense” fund as- 
essment of five per cent as authorized by the Executive 
soard of the National Brotherhood of Operative Potters 
or the purpose of bolstering the fund. In addition to 
tis, the workers pay one and one-half per cent to the 
srotherhood for different purposes. A member of the 
ixecutive Board is authority for the statement that some 
aspensions from the Brotherhood will result unless the 
decial assessment is forthcoming. 


_ Elijah Ray, Jr., is at the head of a new stoneware pot- 
‘Ty company now being organized at South Zanesville. 
+ is proposed to incorporate under Ohio laws with a cap- 
al stock of $150,000. Mr, Ray has been associated with 
le management of a stoneware plant in the Crooksville 
istrict for a number of years. It is likely that a line of 
hiteware will also be made by this new company. 


During the recent Mardi Gras at New (irieans. La., 2 
amber of pottery lines were displayed at the Grunewald 
tel. These included the Weller line, and that of the 
iloak Pottery Co., cf Benton, Ark., which was shown by 
f R. Renouff. The Lazarus & Rotten line was dis- 
aved by their Mr. Cadmus. Mr. Renouff left New 
itleans for the Pacific Coast, first stopping at It. Worth, 
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HERE IT IS! | 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


We guarantee these bowls as represented 
Write for Catalog and Prices 


The Sanitary Sugar Bowl Co. 


Successors to Schoenheit & Pierce 
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Manufacturers 


6230 Penn Ave., Pittsburgh, U. S. A. 
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= IITA 


Are You Equipped 
to Win Success? 


Here is your opportunity to insure against em- 
barrassing errors in spelling, pronunciation, and 
poor choice of words. Know the meaning of 
puzzling war terms. Increase your efficiency, 
which results in power and success. 


WEBSTER’S | 
NEW INTERNATIONAL _ 


DICTIONARY is an all-knowing teacher, a uni- 
versal question answerer, made to meet your 
needs. It is in daily use by hundreds of thou- 
sands of successful men and women the world 
over. 


400,000 Words. 2700 Pages. 6000 Illustrations. 12.000 
Biographical Entries. 30,000 Geographical Subjects 


GRAND PRIZE (Highest Award) 
Panama-Pacific Exposition 


REGULAR and INDIA-PAPER Editions 


WRITE for Specimen Pages. FREE 
Pocket Maps if you name this paper. 


G.& C. MERRIAM CO. 


Springfield, Mass., U.S. A. 
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American Ceramists Hold Silver Jubilee Salesmen’s Dinner Makes a Hit 
(Continued from page 19) 
Among the members and guests present were the fol- 
lowing : 


The American Ceramic Society held a notable four 
day meeting in its Silver Jubilee Convention last week in 


Pittsburgh. The program for Monday, held at the Wil- epee Noel 


liam Penn Hotel opened the convention with a general Edmondson Warrin F. Desmaison 
: : : WES fdreee Be) = Duclos A. V. Reeves 
meeting, President F. H. Riddle delivering an address, Pahertschienker 1). Sa Cone 
in whic -eview “k he society for the A. B. Gunthel F. Sands 
in nen he reviewed ie work of the society fe eee. Bh pane 
previous year and outlined plans for the current year. G. Verneuil P. Kent 
Among the speakers were W. L. Clause, i, Waltes s ee . a Moy ae 
Rosenhain of England, E. Salisbury, Walter S. Primley, : Tastes No. 2 anv 3 
7 A ; A TEE Mr. L. de S. Carton 1) Glark 
Charles F. Binns, Edward Orton, Jr., L. W. Wallace, S: Jaquette HH. Clark 
<1e WWEe - 5 in. F ’ Wasl “n and A. S. Baker J. Jos. Snyder 
Thomas E. Wilson, Dr. H. F. Bain, 1s Ww Washburn at Rpt Ae 
A. L. Scott. At the banquet given in honor of the Mr. Gruyette A. B. Lovett 
: pa wake No GTi! 
founders and charter members Monday evening four Chas, C Callen T . Cannee 2 
hundred were present, and the following new officers were D. D. Gary 5. 9» Pitcairn 
; : ee Mr. Levy GL? Pitcairn 
elected: President, A. F. Greaves-Walker; vice-presi- rwenctan W.. 0. Wilcox 
> Budi, rata 5 “dv: treas- J. McClellan Jos. Hurd 
dent, R. D. Landrum; secretary, Ross C. Purdy; t1 is Wee Baldince: EC. Ledger 
urer, Ralph K. Hursh; trustees, R. M. Howe, B. Salis- B. Mehlman C. H. Hennings 
r : : Geo. O’H E. W. 
bury, F. K. Pence, F. H. Riddle and R. R. Danielson. 7, Lust aor R. Heideck 
‘ogr for Tuesday and Wednesday included R. J. Allen R. Patterson 
Higle eS ae ate : : y p y : J. G. Anthony W. W. Evans 
seven divisions of exhibits of ceramic wares held simul- Oekaman le Honties 
2 - ; “9C] . > i’ Gas Guy Hawthor 
taneously in the Fort Pitt Hotel, embracing art. enamel, N. TS etark Maco 
glass, heavy clay products, refractories, terra cotta and TaBLe No. 4 
ee 5 A eae a : wrth t John J. Hines Frank Warren 
white wares. Tuesday evening a dinner entertainmen EW Torlottiie Jus. Tharand 
ras in the William Penn Hotel at which M. Berthe Louis Mouquin 
and’dance was held 1n th : E. Fondeville Milton Rogers 


the attendance was approximately six hundred. (Continued on page 26) 


~! YRACUSE China enjoys a popularity that 

is breaking all sales records. ‘This fine 
American made china is graceful and beautiful 
in design. It has a wide range of attractive 
patterns. It is remarkably durable. Syracuse 
China is so well made that it will not easily 
break, nick nor crack. Its sensible price has 
helped win the grateful appreciation of millions 
of women. 


During 1923, more than two and a half 
million families in the United States will read 
about Syracuse China in their favorite publica- 
tions. You can profit by this advertising by 


displaying Syracuse China in your store, by 
featuring it in your local advertising and by 
suggesting it to your customers. 


Write us for further information. 


ONON DA GAP OUR Ray 
COMPANY 


Syracuse ne New York 


58 E. Washington St. 342 Madison Ave. 
Chicago, IIl. New York 
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GLASS FACTORY ACTIVITIES 


M. K. ZiMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


ENERAL demand for all lines of glassware con- 
C; tinues almost as active as that experienced during 

January. Salesmen are now on the road, and 
they are forwarding some excellent business, and mails 
are also heavy, some days more than usual. Require- 
ments are running strong in some sections to staples, al- 
though some buyers are active in their requests for the 
decorated novelty lines. Many department stores are fea- 
turing glassware during intensified sales, although in this 
connection the bulk of the merchandise being offered is 
from the general line. The “ specials’? were rather hard 
to obtain this season, more so than heretofore, hence de- 
partment managers have concentrated at times on parti- 
cular lines. 
~ Manufacturers have a considerable amount of advance 


’ 


| business on file, and factories are assured of steady opera- 
tions. Cold weather has interfered with production here 
and there, although the gas producer plants have been 
able to furnish sufficient fuel for almost all requirements. 


A. J. Smith of the McKee Glass Co., Jeannette, Pa., 
has left for California, where he will remain the balance 
‘of the winter season. 
The annual meeting of the Hazel-Atlas Glass Co., has 
been scheduled for Feb. 27, and the stock transfer books 
of the corporation therefore will be closed between Feb. 
21-27. The issues of this concern on the Wheeling Stock 
| Exchange is quoted at 157 asked, with no bids announced. 
The last sale is reported on quotation. 
| According to William L. Percy, of the Dobbs & Wey 
Co., of Atlanta, Ga., the cut glass, chinaware and dinner- 
“ware business continues very active. Observations of 
‘Mr. Percy are to the effect that small merchants are find- 
ing a good trade for these lines, and the road salesmen for 
the firm are sending in some extra good orders for all 


| 
| offerings. The import trade, Mr. Percy says, is the best 
| 


the firm has experienced in a number of years. 


The capital. stock of the Fenton Art Glass Co., Wil- 
-liamstown, W. Va., manufacturers of decorated novelty 
glassware, has been increased from $110,000 to $250,000. 
_ Some improvements to the plant are contemplated. 


| The Pittsburgh Lamp, Brass & Glass Co., is reporting 
_a steady increase in the demand for all its offerings in 
lighting goods. Their new portable line is in very good 
_ Tequest, orders from all parts of the country being active 
for the entire line. All resident agencies have been sup- 
' plied with the new 1923 items, similar to those displayed 


_ by the company during the January Exposition. 


| 


Increased production is the rule in practically all of the 
plants of the United States Glass Co. The numerous new 
lines presented for the first time in January are in brisk 
demand, although during the last month a heavy volume 
of business was booked on all these offerings.. The solid 
colored ware and also the decorated lines are continuing 
in request, while their new all glass one piece electric 
portable is proving to be one of the best selling items the 
company brought out this season. The latter is to be had 
in a selection of colored bases and shades and also deco- 
rations. 


The Geneva Vacuum Bottle Co. will soon start on a 
production basis in its new plant at Geneva, N. Y., un- 
der the management of R. S. Ellinwood. 


The majority of the buyers who were in the East 
Liverpool market last week were also in the local glass 
district, although a few of them spent a day in the Wheel- 
ing, W. Va., and Bellaire, O., territory. Some of this 
trade indicated they were in need of glassware almost 
as bad as dinnerware—stocks of each line being rather 
short. 


Capacity operation is the rule at the plant of the New 
Martinsville Glass & Mfg. Co.’s plant at New Martins- 
ville, W. Va. Their new light cut line, which was shown 
for the first time in January, is having a heavy movement 
as well as their decorated line. 

W. A. Reaper, of the Co-Operative Flint Glass Co., 
Beaver Falls, Pa., declares that the demand for their col- 
ored glass plate item proves that the offering will be one 
of the best features of the year with that concern. These 
plates are to be had in a series of different colors, and the 
line is proving to be an attractive one for department 
stores and gift shops. 


The two glass plants at St. Marys, W. Va., one a deco- 
rating shop and the other a manufacturing plant, which 
were sold recently to new interests, will soon be placed 
in operation, according to N. A. Holloway, of Bellaire, 
O., and with the Bellaire Glass Co. 

Jobbers in dinnerware and glassware at Ft. Worth, 
Texas, are doing a big business these days, the occasion 
being the influx of buyers during the period from Feb. 
12 to March to. All the jobbing interests in Ft. Worth 
advertised this particular buying season actively, and the 
results so far have been good. “ You are always welcome 
in Ft. Worth,” is the slogan these china and glass jobbers 
have adopted in boosting their trade. 
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Salesmen’s Dinner Makes a Hit 
(Continued from page 24) 


TN 


John Plummer Justin Tharaud 
E. Reiwald 
TaBLe No. 5 


= a E. W. Hammond Jos. Nunaw 
= f Walter Pflum Jack O’Connell 
= = J. J. Hines, Jr. Me Bele aee 
= = Chas. Wooley Mr. Robinson 
= NOFA . Gus Bub P. M. Leyland 
5 SNA F | Jos. Moore Harry Leyland 
5 MADE IN JAPAN Mes: TasLe No. 6 
= J. Meridith Miller Chas. Brenner 
= Donald M. Miller John Haines 
= Robert D. Miller Geo. Landon 
= Chas. B. Levy A. Royer 
= Wm. H. DeMars L. G. Bussell 
= a Harold P. Pischel J. Aldrich 
= = W. J. Mooney Mr. Shaw 
q 2 Harold Winheim Harry Bortz 
5 5 e § = Rerole ae A. A. Bean 
= A. T. Schlichting 
. For The Spring Season ae 
2 = H. IK. Satow Lawrence Van Buskirk, Jr. 
=| = T. Nakayama Louis B. Klein | 
i = A. O. Bindig Kotaro Ouchi 
5 a David Walker John Kaiser | 
3 = Harry Beck Alfred F. Lemcke | 
3 = Geo. C. Tonola Raymond J. O’Brien 
2 : ; = Alfred E. Riley Walter T. Feeney 
E are displaying a more ex- = Taste No. 8 
5 . : «“ = John L. Pasmantier Austin Imky 
: tensive variety of “the ever 2 nae lecmiant Mr Pee 
: : : = W. E. Steinfeld Max Pasmantier 
: popular gifts in hand painted : Bye Conk TohnePoeles 
china”’ than ever shown heretofore. = Mr. Nathan David Pasmantier 
A 5 i : z = Edward M. Imky | 
In conjunction with this line we 2 Taste No. 9 
: = J. F. O’Gorman George A. DeNaouley 
have also augmented our selection = Howard R. Handy Dr. Robert H. Rose 
= David J. Wagner Max Hoeftmann 
of flowers, lacquer Bae bronzes, E a Clan eee sD Skinner 
i j = John Fallon Charles L. Sebring 
2 a Ina Guts OES casa OW g E. H. Reiners Harry P. Muirheid 
=| complete. = Taste No. 10 
2 = Chas. Gutman Jack Kahn 
| : a a : = D. Fish Louis Levine 
5 Your inspection will prove quite E Jack Raydill Mr. Sinai 
Si ; . E TaBLe No. 11 
3 profitable if for no other reason = EaCalvin Demerest Mee Geee 
EI : : = David Wise J. Roseman 
3 than to acquaint you with our new Z Chas Wise Mir Hhufenineee 
3 j = Stillman Taylor F. Bauman 
3 PRESET AELE HS: 2 BAS Olver M.Enpleharat | 
: h h = 4K oo ences darts | 
= 1 t ini i z A. Fauli m. Wagner | 
= It is our earnest pPinon WEIS EU = iL. C Kesles Frank Frischman | 
g class of merchandise will not be = A. C Burg H. Farrar . . 
= : . = . D. Kinnan . A. Frischm ; 
= plentiful this fall. We suggest, E Pa enact et | 
= = Taste No. 12 | 
= therefore, an early call. : Fred C. Schmidt Mr. Weil ; 
3 = J. H. Dornstreich Karl Lichardt 
5 2 William Simon Eugene Blum 
= = Carl Heyman William O. Weber 
E = S. Singer 
EI = Tas_eE No. 14 
3 = DSCarlton cracy, Max Meyn | 
2 = Gus. Staelin R. B. Flynn | 
3 z Fred C. Groh Max Nertens | 
= E F. L. Van Deman G. C. Offerman | 
= = J. Stumm F. W. Baxter 
5 . 2 = Allen Dixon E. B. Burgess 
3 O21 omonol 0 5 Emil Steuber Geo. J. Brown 
z >] © = Paul Schneeloch W. W. Jones 
3 = C. P. Sollmann 
=| Importers of Japanese Goods = Taste No. 15 
= = H. L. Bunker Geo. Unger 
3 z BL Wa Craig Geo. T. Buchman 
: 105 East 16th St. New York : C. M. Newcombe Jos. S. Yanase | 
= = Milton Hill Jack Blanstein 
= 5 PA Unger AJ. Epter 
= : TasLe No. 16 
= z J. W. French Ralph King 
= = E. Dolfinger R. A. Williams 
= Raymond Stillman Frederick Cox | 


(Concluded on page 35) 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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New Dinnerware Patterns at Mueller’s 

A large and varied collection of original patterns has 
been forwarded by William G. Mueller from the famous 
“ Heinrich” factory where Mr. Mueller has been a vis- 
itor for several months. ‘These new decorations in china 
dinnerware now on view at the salesroom of William G. 
Mueller, 49 West 23rd St., surpass anything which this 
high-class plant has produced. The new treatments com- 
prise a range of thirty patterns, any one of which may 
be obtained on the “ Manchester,’ “ Imperial” and 
“Cavalier” shapes. One very striking pattern is com- 
posed of a wide, festoon border of small blue flowers and 
small sprays of pink rosebuds, alternating with vases of 
delicately colored flowers on an ivory ground. Outside 
of this is a 44-inch border in figured blue, finished with 
a gold edge band. Another very distinctive treatment is 
a zig-zag border, giving a lattice-like effect in orchid, 
with blue flowers and yellow rosebuds. A yellow-dotted 
border inside gives a very dainty touch and a gold out- 
side band enclosed by fine black lines makes a charming 
border. Rich in color but appealing is a 5¢-inch wide 
border with maroon ground and light and graceful scroll 
enhanced with pink rosebuds. The inside is finished with 
a dainty dotted border and the outside set off with a fig- 
ured black and brown border, gold shoulder and gold 
edge band. Similar in width but reminiscent of the 
English, is a medium wide band of brown with small 
white flowers and insert panels of flowering branches in 
red, blue, yellow and green. The floral center decora- 
tion is in the same delightful shades of red, pink, blue 
and orchid. A large selection of narrow border patterns 
is also shown, one very striking decoration consisting of 
small four-leaved flower, a four-leaf clover motif, alter- 
nating with white vertical bars. The entire shoulder of 
the plates is in ivory and finished with inside hair line 
in brown. 


Fine Crystal Ware and Art Pottery Featured 
by Torlotting 

Conspicuously beautiful are the new shapes and dec- 
orations of fine table glassware from the celebrated Cris- 
talleries de St. Louis factory, now on view at the sales- 
room of E. Torlotting, 35-37 West 23rd St. Several new 
shapes on tall and short stems are noted, embellished with 
finely executed rock crystal cuttings in various designs 
and also floral and festoon plate etchings, with cut stems. 
The display of Gouda Art Pottery is one of the outstand- 
ing features of the market. 
on twenty tab'es, includes a hundred or more novel shapes 
and a very extensive assortment of decorations. 


This line of ware. displaved 


Amone 


the vases, ranging in size from bud vases to the large 
sizes, are many especially modeled for lamp mounting, 
the decorations suggesting Persian and Egyptian periods 
being especially striking. In candlesticks an equally 
large array is shown in many sizes, from the small saucer 
candlestick up to large four-handled candlesticks, twelve 
and fifteen inches in height. Flower, fruit, and lily bowls 
in an extensive range of sizes and decorations is featured 
and special assortments of console sets are shown. In 
novelties for smokers the assortment of ash trays is most 
unusual, as are other popular items such as match hold- 
ers and trays, tobacco jars and very attractive smoking 
sets of three and four pieces, including tray. 


Sebring’s Ne wBarbara-Jane Shape 

The new ivory porcelain dinnerware made by the Seb- 
ring Pottery Co., and represented by M. J. George, Arm- 
ion Bldg., 469 Seventh Ave., was one of the sensations 
at the Pittsburgh exhibit. This original line on the fluted 
“ Barbara-Jane ” shape is unusual in design and remark- 
able in texture. The design is patented and the exclusive 
decorations include a large variety in gold coin treat- 
ments and an extensive collection of decals. Nearly 
three years was spent in perfecting the body and shape 
and this experimenting, together with the assistance of 
the research department of the United States Bureau of 
Standards, gives a body which is conceded by the trade 
to be as nearly perfect as can be produced. 


Jones, McDuffee & Stratton Display Strong 
Dinnerware Lines 


Among the many new offerings in dinnerware shown 
by the Jones, McDuffee & Stratton Corp., Boston, the 
sample lines which have been displayed by James P. Gor- 
don, Room 363, Hotel McAlpin, for the past three weeks 
are decidedly interesting. Among the array is a very 
appealing underglaze treatment in blue from Johnson 
Bros., England, consisting of a trellis border combined 
with dainty and colorful floral medallions. From the fac- 
tory of Adams & Co., a charming pattern known as the 
“Mexico,” is decorated with strong colors of blue, yel- 
low and green on a rich cream body. From Vignaud 
Bros., Limoges, several appealing treatments are noted. 
One charming pattern is a festoon design, composed of 
laurel in green with pink roses and shields of green and 
gold. 
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BOSTON OFFICE 


s BOSTON NEWS NOTES 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


Bay and Brookline circles over the departure of 

Captain and Mrs. Denny Campbell who are to 
spend a belated honeymoon in southern waters, probably 
San Domingo, as this is likely to be the future station of 
Captain Campbell, Mrs. Campbell is the daughter of 
F. O. Shattuck, well known in the trade as the representa- 
tive of George F. Basset Co., china merchants. She has 
acquired considerable fame as a singer. The couple were 
married on February 15. 


Geiss interest has been shown in Back 


Miss Mabelle Abbott of Darling and Rhodes, Worces- 
ter, 
Worcester isn’t far from Boston but we seldom see Miss 
Abbott in this market. 


was among the visitors in town during the week. 


Id Tracy, “the bath-room fixture man” of Karsten, 
Chicago, fame was also in town on his way “ from Pitts- 


burg to Maine.” 


Speaking of bathroom fixtures “ Jim” Turner has a 
new one. He is selling assortments, containing towel 
bar, tooth brush holder and tumbler holder in combina- 
tion or alone, glass shelf with brackets, paper holder, soap 
dish, etc., in the Effaneff line, at less money than you can 
buy the individual articles by the dozen. They come both 
in white and nickle and are “ taking on” in good shape. 


Turner and Chester H. Pingree of Taiyo fame have 
just returned from a trip in Maine. They report five feet 
or more of snow and transportation in horrible shape for 
a man who wants to make a given route and get back 
to the family on Saturday. 


[embargoes make the life of the salesman mighty un- 
happy at the present time but it isn’t a patch on the buyer 
sold up” and can’t get any more. It would be 
no surprise if some of the buyers hung out the “ busy 
day” sign against salesmen, who come for more busi- 
ness with orders still on the books sixty days or more 
old. However they still seem to be in a receptive mood 
when John Salesman arrives with a sample case of new 
things. Business is good as far as booked orders go but 
it is up to the railroad to deliver the goods. A traffic 
man holds out a ray of hope for he has said that this 
weather cannot be expected to hold for more than two 
Hope his hunch is good. 
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who is ‘ 


weeks longer. 
New England hardware men will gather in convention 
at Mechanics building on Feb. 21, 22 and 23 for their thir- 


tieth annual convention. The annual banquet and ball is 


Twenty-eight 


By 


R. B. Hemenway, Representative 


scheduled for the evening of the 22nd at the Copley Plaza 
where the speaker of the evening will be the Hon. John 
Barrett of Washington, D. C. His speech is to be broad- 


casted by radio by arrangement with the Shepard stores. — 


One of the features of the convention is to be ten hours 
devoted to a question box discussion which may do much 


to get the men together for concerted action along several — 


much discussed policies. 


Among the week’s reports of new corporations are, 
Arthur A. Clark Furniture Co., wholesale and retail, | 


Milo, Me. Capital stock $50,000. Directors Bessie M. 
Clark, Arthur A. Clark and Harry A. Moores. North 
Shore Furniture Co., Gloucester. Capital $50,000. Ber- 
nard Levy, Jacob Levy, Ethel Publicover, Aaron Zeff and 
Martin Levy. 


A, H. Hews & Co., of Cambridge, potters and jobbers, ; 


have recorded in the purchase of the pottery plant in the — 
Maspeth section of Queens, Long Island, N. Y., situated - 


at the corner of Flushing and Furman avenues. 


They — 


have purchased 15,000 feet of vacant land for storehouse © 


and railroad siding. 


Miss Maria Gray, a sister of “ Tommy ” Gray, veteran | 


potter, who is still actively associated with the trade, is 


expected soon from Rome, where she has made her home > 


for the past fifty years. 


Felix Vorenberg addressed a meeting of shoe men in — 
Boston during the past week choosing for his topic Friend- | 


ship and Brotherhood of Men. 


which made it more worthwhile. 


The country is on the up-grade according to W. P. G. 
Harding, governor of the Boston Federal Reserve Bank 
in a talk before the Boston Credit Men’s Association. 


He termed it a message — 
to humanity, something outside of the business world | 


“We have,” he said, “ passed through a period of great 


activity, hectic expansion, speculation, extravagance and 
then a reaction far more severe than anyone had calcu- 
lated on. But the reaction has run its course and the 
general outlook is now good. The situation abroad of 
course is grave and no one can forecast what may hap- 
pen there, All business is based on three things—pro- 
duction, distribution and consumption. As long as these 
processes continue in an orderly manner business is good. 
All our troubles are closely related to the over extension 
of credit. These are times when credit men should be 
more vigilant than ever.” 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers 
and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BrEatricE MILLER WISNER 
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Ornamental Garden Trellises 
MERICAN homes have adopted the European fancy 
of garden adornment in the artistically planned 
grounds, with an idea to beauty in the unique 
arrangement of shrubs, plants and garden equipment. 


_ The Evan Reed Mfg. Co., Danville, Illinois, have fur- 


| attractive setting for 


| bird houses. 


thered this art in producing many designs of trellises, and 
hanging rustic flower baskets for use in decorating the 
modern garden The illustration herewith gives a com- 
prehensive idea of some of the beautiful ornate Mani- 
fold Adjustable trellises which are easily transported from 
place to place. For flower pot border one design here- 


_with is extremely useful, and can be extended 18 ft. with 


a height of 8 inches. It is made secure by the means of 


posts supplied which can be cut into a number of pieces, 


the ends sharpened for convenient placement. Another 


design for flower back- 
ground; the trellis may 
be opened up and post 
-set from four to eight 


CRAKERIAC 


feet apart making a very 


roses or other flowering 
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machine, and the various other appliances used for clean- 
ing furniture, draperies, walls and household articles, are 
attached to the end of the hose. 
there is no need to lift the machine, as it will easily pass 


In using the “ Ira Lee,” 


over rugs and thresholds; there are no troublesome ad- 
justments. It will clean kitchen and polished floors better 
than broom or mop, and light rugs as well as heavier 
The motor-driven brush lifts threads, lint and hairs 
It is so well 


ones. 
without injury to the nap of carpet or rugs. 
built that it will do its work efficiently without the neces- 
sity of constant repair. The brush-drive is practically 
wear-proof and unbreakable. Mr. Ira Lee Sheffler, the 
inventor, has proven his life time study and experience 
in the vacuum cleaner industry in his development of a 
perfect working electric cleaner, built for durability and 
service. Advocate the “ Ira Lee” and promote sales. 
Safety First, “’Tuck- 
away” Folding 
Ladder 

The study of space 

economy has put to the 


Manifold 
Adjustable 


TRELLIS 


test mechanics who have 


enclosure for plants 

which need a good support. For vines on the side of 
buildings it is an indispensable guide to the growing 
climbing vines and adds materially to the exterior ap- 
pearance of any building. The firm also manufactures 
attractive rustic hanging baskets which are extremely use- 
ful and decorative for porch or sun parlor and also unique 
For description of the various uses and 
value of these artistic adjustable trellises write the con- 
cern for pamphlet, giving details of sizes, etc. 


A Perfect Electric Cleaner 
Every thrifty housewife is desirous of obtaining a 


cleaner that will perform the task of house cleaning with 


iy 


_Corp., Detroit, Mich., have given in the “Ira Lee,” 
_ Suction cleaner that will do the work effectually with air 


The Ira Lee Suction Cleaner 
a 


the least time and labor. 


The appliances of this modern product 
feet of ta the 


and electricity. 


consist of nine hose which connects 


plants. The trellis de- SSS eee : Loe worked out an approved 
creases in height as it in- Ce MRS ey a standard safety folding 
creases in length. Used Aran Archway Vie Trelis on Buildings step ladder, manufac- 
as an archway, it is a de- nx at at tured by the Tuckaway 
lightful addition to anv oe Folding Ladder Co., 111 
garden entrance. The ra: Broadway. The “Tuck- 
cylindrical shape lends  JMes Me ele ee i i a away” folds up into a 
itself beautifully as an .Z/Resgpon i nee. Ct at Sd space 234 by 714 by 52 


inches, so that it only 
occupies one-seventh of the space required by an or- 
dinary step ladder. It can be as easily carried as the 
modern suit case and its adoption in clubs, hotels, schools 
and other large organizations where safety is of vital 
concern, is an assurance of the strong features and 
reliability of the “ Tuckaway” ladder. It is also of im- 
portance in the home, where space economy is a neces- 
sity and in a small apartment is a most desirable house- 
hold utility. The Tuckaway is made of straighi-grained 
white oak and poplar with no defects. All fixtures 
nickle plated steel. Stands 52 inches high, top step is 
protected by hand and leg braces, no nails, bolts or screws. 
Patented spring catch locks ladder open, steps supported 
by back steel braces. The Tuckaway stands steadily on 
uneven surfaces, has extra strong one-piece steel spread- 
ers. It is always ready for quick service, and can be 
opened in an instant. It has been tested to carry 1,000 


pounds on the top step and is guaranteed. 
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Our New Decoration No. 51 


WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 


VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS CHINA AND GLASSWARE 
CLUBS CAFETERIAS @ 
RAILROADS & STEAMSH IPS ‘ I. Siciioy Se S. Fiteman 
SELES it ee eral 1 Niece 
THE MAYER CHINA CO. $29 San Hernando, Bldg. 108M” Queen ‘Nt 
BEAVER FALLS, PA. ie een as J cin ae 7: Son 
17 N. Wabash Ave. 52 S. Pennsylwania Ave. 
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Chicago Indianapolis, Ind. 
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Mr. Dealer! 


Have You Seen Our New Stemline 


_ Prepare for a Surprise 


Make a memo- 
randum now to 
see our 1923 


“The Palermo Shape” 


in lines 
° 1 ey? 
“Theresienthal Glass’ Comprising an 
extensive array of 
items of the greatest 


sales possibilities, in- 
cluding a big line of 
novelties that will 
prove a genuine 
revelation. 


Beautiful Colorings 


It Is Being Patented and 
we will Protect Dealers ! 


FRED C. REIMER CO., Inc. 
141 Fifth Avenue New York 


(at 21st Street) Phone Ashland 7032 


New Martinsville Glass Mfg. Co. 


NEW MARTINSVILLE, W. VA. 
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housefurnishings came to a close on Saturday of 

last week. Buyers. were arriving up to the last 
day, more than seventy-five registering on Friday of last 
week. When the final check is made, the total number 
of buyers registered at this year’s exhibit will be in the 
neighborhood of fifteen hundred, which compares favor- 
ably with the attendance a year ago at the first Chicago 
Show. 

While there was an element of dissatisfaction among 
the exhibitors this year over the location, many of them 
believing the Congress Hotel was not properly arranged 
for the convenience of buyers, there were more words 
of praise than otherwise, heard by our representatives 
during the closing days of the show. The average ex- 
hibitor did a very handsome business and was more than 
satisfied that the show had been a success. More talk was 
heard this year of holding the next Chicago Exhibit dur- 
ing the month of August, many believing that the event 
would be an even greater success during the Summer 
month. Sentiment seems to be growing in favor of 
changing the dates for holding the show, and this is one 
of the first propositions which will confront the next 
regular meeting of the Chicago association. 


7 HE Chicago Exhibit of glass, pottery, lamps and 


The Annual ‘“ Hunt for Bargains” as Burley & Co., 
call their February Closing Out Sales, is now on in full 
swing. This company very cleverly advertises their store 
as “all upset” for this sale and invites customers to 
‘come in and hunt for attractive odds and ends, thus ap- 
pealing to the women’s natural longing for “ shopping 
and looking”? and carrying with it the element of sur- 
prise. All stocks are quoted at twenty to fifty per 


cent off. 


| R. Milt Retherford, manufacturer of lighting fixtures 
and specialties, with factories and main office in Muncie, 
Ind., completed arrangements during the Chicago Show 
last week with Salzman & Co. for the representation of 
their line in Chicago. Samples will be displayed in Salz- 
man & Co.’s permanent show rooms, 17, North Wabash 
Avenue. 


Fisher & McKee, high grade retail jewelers of Dan- 
ville, Ill., are contemplating the establishment of a gift 
lepartment in their store in the near future. 


| The Western Sales Co. is being organized in Chicago, 
and as soon as a permanent display room can be secured, 
che company will represent in the Chicago territory man- 
‘ifacturers of floor lamps, decorated glassware and light 


THE CHICAGO MARKET 0 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


cut glassware. The organizers of the firm and the loca- 
tion will be announced on this page at a later date. 


A four-story factory building is to be erected at Twen- 
ty-second and Union Avenue for S. Karpen & Co., furni- 
ture manufacturers. This company has been selling floor 
lamps made by some of Chicago’s lamp manufacturers, 
and it is understood that their own floor lamp manufac- 
turing department will occupy part of the new building. 


Petitions asking adjudications in bankruptcy were filed 
last week against the Milwaukee Department Stores, Inc., 
848 Milwaukee Avenue and 536 Milwaukee Avenue, 
Chicago, Liabilities were placed at $80,000 and assets 
at $40,000. 


The Electric Lamp Co., of Chicago, 6548 Cottage 
Grove Avenue, Chicago, was chartered last week with a 
capital stock of 200 shares, no par value. The firm will 


deal in lighting fixtures and lamps, and the incorporators 
are D. H. Carter, L. W. Dinnic and C. W. Waterson. 


The Spiegal Housefurnishing Co. has sold its three- 
story and basement structure located at gist Street and 
Commercial Avenue for $100,000 cash. The Spiegal 
company, one of Chicago’s large furniture houses, dealing 
in “ everything for furnishing the home,” formerly used 
this building for a warehouse. 


Hugo Schwantes, owner of the National Toy & Sport- 
ing Goods Co., was made the subject of a petition asking 
adjudications in bankruptcy filed by a group of his cred- 
itors, last week. 


A new furniture and household goods firm was incor- 
porated last week at 1150 S. Halsted Street, to be known 
as the Universal Furniture Co., Inc. The capital of the 
company is placed at $5,000 and those interested in the 
company are S. R. Weinberger, Seymour Weiner and 
B. Weiner. 


The Dearborn Distributing Co., 343 S. Dearborn 
Street, distributors of household equipment and utilities, 
was incorporated recently for $200,000. 


Owing to the death of Mr. Samuel Carson, the whole- 
sale and retail stores of Carson Pirie Scott & Co. were 
closed for the day at one o’clock on Monday of this week. 


Hillman’s, one of Chicago’s large popular price stores, 
reduced the capital stock of the company from $1,300,000 
to $1,000,000. 
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READY 10 SERVE 


L3U/ YEO lan 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 23 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


ap 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 


R . 405 
THE PALMER HOUSE ee 
Representina 
= e * MONONGAB GLASS Co. 
invites you to inspect Co-CPERArtye FLINT GLass Co. 


THE DUNCAN & MILLER GLaAss Co. 


the following lines. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald ¢ 

4523 Racine Ave. - ih as Gar 
Chicago, IIl. E 


Phone: Edgewater 2380 THE SHOPS BUILDING 


Display Room, 1319 So. Michigan Ave. 
| 17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
THE HAEGER POTTERIES, Inc. and Domestic Table and Illuminat- 


Pottery of Distinction ing Glassware. 
yas KELLY & REASNER 


Representing McKee Glass Co.; 


Albright China Co., Room 25 


Fine Dinnerware and [Fancy China. 


I. E. Mincks, Sect’y and Manager. Dundee, Illinois 


W. I. Darden, Mgr. Sales. Chicas aaa y sata Eagle Mfg. Co.; Indiana Glass Co.: 
Phone, Dearborn 4700 17 Nouvatnaneaee Lippincott Glass Co.; N. North- 
es ree wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
: A R. West & Sons. 
Crooksville China Co., Room 591 THE McANULTY CO. 
Makers of Dinnerware Aluminum Goods for special sales. 
Represented in the Middlewest and Copper and nickel plated ware. 
West by J. E. Boring z Phone Central 3240. 
Telephone Central 5271 FRENCH CHINA CO. E. M. MEDER 
: Direct Representative Lamps, 
Office and Display Room Shades, Dinnerware, Glassware, 
W. T. Darden Co., Room 435 136 West Lake Street ae ee Nickel, Copper, 
Jackson Vitrified China Co. LEWIS H. SIMPSON & CO. 
a = Pcie eee cos (‘oo cap) 4 ch “ele emcee Representing Athens Glass Co, 
at ae pee it Oe % Fenton Art Glass Co., Huntington 
abet ieinatee m AR L Se NOC Tumbler Co., New Martinsville 
ne [aa Glass Mfg. Co., and H. R. Wyllie 
KAY BEE CHINA WORKS rear tee 
Potters Co-operative Co., Room 684 E CHI Note—Concerns wishing to secure 
: space in this building for display pur- 
Dinnerware, Hotel China and Spe Manufacturers poses should apply to 
cialties. Established 1876 at Hast ° ° 
Liverpool. Geo. W. McNicol, Mgr. High Grade China Sete Bene 
| CHICAGO ILLINOIS | Phone Har. 4258 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHIN | 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 HE. Randolph Street 
Ff. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY | 


Represented in Chicago by 
Joun G. EpMuNDs | 
1319 Michigan Ave. | 


DARRAH & CONWAY 


GUl GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


EADY TO 


BOYER S TO 


GIFT SHOP & ART GOODS-DOLLS & TOYS 


r LAN 


SERVE 


Telephone: West 3645 
Progressive 
China Decorating Co. 
Wholesale Dealers in 
Foreign and Domestic 
CHINAWARE 


2617 W. Harrison St., Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalzel} 


Pressed and Blown 
Etchings, Cuttings Phone 
and Iridescent. 


Central 3497. 


GS ag 


ak ( 
ones CB. 
/ \Nabash Avenuc 
Chicago 


REPRESENTING 


Gad 


9 North 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Giass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success 
For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 


Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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ALESMEN Wanted. Live wire salesmen wanted for the 

Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


EO Re Ri eaNet 


iD ae space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


a A POSITION TO MARKET THE PRODUCTS 
Ay OF ANY FIRST CLASS MANUFACTURER 
WHO IS SEEKING DISTRIBUTION ON THE 


i) il 
i) OU SHOULD HAV ESPACIFIC iV! 
y COAST;sDISTRIBUTION! ji 
r || THE ALFRED H. BULLION CO., LARGEST j 
y )||SELLING ORGANIZATION OF MANUFAC- - 
) TURERS’ LINES ON THE PACIFIC COAST, 4 
WITH NINETEEN SALESMEN CALLING ON , 
) JOBBERS AND DEPARTMENT STORES, IS IN y 

4 


oe 


i) PACIFIC COAST, IN THE TERRITORY OF 4 
uN HAWAII AND IN THE ORIENT. MANUFAC-_ |’ 
") TURERS INTERESTED ARE INVITED TO : 
. CORRESPOND WITH j 
f 

‘\ ALFRED H. BULLION CO. j 
Us BULLION BUILDING, 220 POST STREET 
() SAN FRANCISCO, CALIFORNIA y 
i 
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Buyers in New York 
(Continued from page 21) 


G. Lamson, housefurnishings, Sage Allen & Co., Hartford, 
Conn., 404 4th Ave., D. G. Alliance. 

George O’Hara, housefurnishings, Shartenberg & Robinson, 
Pawtucket, R. I., 404 4th Ave. D. G. Alliance. ; 

D. D. Gary, housefurnishings, J. Goldsmith & Sons, Memphis, 
Tenn., 1150 Broadway, Baer & Lilienthal. 

H. T. Miller, toys, Montgomery Fair, Montgomery, Ala., 23 
East 26th St. Wm. T. Knott. 

A. D. Wilhelm, china and glassware, R. Weill & Co., San 
Francisco, Calif., 15 East 26th St. 

Miss R. Kahn, gift shop goods, A. W. Kurzman, housefurn- 
ishings and crockery, Bannons, Inc., St. Paul, Minn., 352 4th 
Ave., Kirby, Block & Fischer. 

H. Gay, housefurnishings and glassware, Hunter Tuppen Cy, 
Syracuse, N. Y., Brotzell. ; 

W. Schmidt, toys, Scheuer-Frankel Co., Sandusky, O., 370 7th 
Ave., Wm. Gross & Co. 

M. Jaffe, housefurnishings and toys, Blumenthals 5 and 10 
store, Savannah, Ga., Commodore. 

J. H. Rayhill, china, glassware, housefurnishings and toys, John 
Bessmer Co., Springfield, Ill., 4 West 31st St. 

G. A. Searle, glassware, Schunemann & Evans Co., St. Paul, 
Minn., 220 5th Ave., F. Atkins. 

Mrs. S. B. Bockstader, art and gift goods, Chappell-Dyer Co., 
Syracuse, N. Y., Pennsylvania. 

R. H. Padgett, toys, J. C. McInnes Co., Worcester, Mass., 432 
4th Ave. D. G. Union. 

G. A. Lawler, toys, Akron D. G. Co., Akron, O., 115 West 30th 
St., Ben F. Levis. 

H. B. Giltner, housefurnishings, Fowler-Henderson Co., Au- 
burn, N. Y., Martinique. 

W. B. Stanton, toys, china, lamps and housefurnishings, Stewart 
& Co., Baltimore, Md., 16 West 39th St. 

A. T. Summer, housefurnishings, Caheen Bros., Birmingham, 
Ala., 352 4th Ave., Kirby, Block & Fischer. 
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J. Samuels, lamps, J. Samuels, Boston, Mass., Imperial. | 

A. Farkas, toys, and F. Kohn, housefurnishings, china and 
lamps, Hillman’s, Chicago, Ill., 131 West 35th St. 

W. L. Brenn, housefurnishings, Alms & Doepke Co., Cincin- 
nati, O., 350 Broadway. York. 

L. Miller, housefurnishings and toys, Goldberg Bros., Detroit, 
Mich., Pennsylvania. 

Miss C. Schmause, toys, Rothschild & Bro., Ithaca, N. ¥, 
Pennsylvania. 

S. E. Price, toys and housefurnishings, Powers Merc. Co,, 
Minneapolis, Minn., 16 West 39th St. 

B. L. Smith, toys, David Harley & Co., Pawtucket, R. I., Prince 
George. 

W. M. Hodges, housefurnishings, W. Hodges & Co., Philadel- 


phia, Pa. Latham: 
FEBRUARY 2lst, 1923 

J. Lyon, housefurnishings, toys and china, Wm. Taylor Sons 
Co., Cleveland, O., 225 5th Ave. 

J. D. Kirven, housefurnishings, J. A. Kirven Co., Columbus, 
Ga., 1170 Broadway. | 

D. C. Simmers, housefurnishings, D. M. Ogilvie & Co., East 
Liverpool, O., Pennsylvania. | 

W. Planky, housefurnishings and toys, Geo. Stifel Co., Wheel- 
ing, W. Va., 120 West 32nd St. A. Fantl. 

P. K. Frey, toys, James M’Lean & Sons, York, Pa., 432 4th 
Ave., D. G. Union. 

G. Holsinger, gift shop goods, G. M. McKelvey Co., Youngs- 
town, O., care John M. Biggins, 319 7th Ave. 

F. L. Stuck, china and glassware, Dayton Co., Minneapolis, 
Minn., care A. Fantl, 120 West 32nd St. 

S. Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn,, 
care Baer & Lilienthal, 1150 Broadway. 

J. C. Johnson, housefurnishings, crockery, cut glass, lamps 
and toys, Porteous & Mitchell Co., Norwich, Conn., 432 4th Ave. 

J. B. Ivey, toys, J. B. Ivey & Co., Charlotte, N. C., Pennsyl- 
vania. 

B. E. Moser, housefurnishings, Spurgeon Merc. Co., Chicago, 
Ill., Pennsylvania. 

R. Davis, housefurnishings, toys, Hanke Bros., Co., Cincinnati, 
O., 220 5th Ave., F. Atkins. 

H. L. Shaver, housefurnishings and glass, H. L. Shaver Co. 
Cohoes, N. Y., Martinique. 

C. Hansen, housefurnishings, Efroymson & Wolf, Minneapolis, 
Minn., 38 West 32nd St. Littman & Storch. 

A. T. Hotchkiss, lamps, Ed. Malley Co., New Haven, Conn., 
105 Grand St., Jay Co. 

S. J. Nealis, toys, Gamble-Desmond Co., New Haven, Conn., 432 
4th Ave., D. G. Union. 


Samples for Exports 
In securing export business the value of samples as 
aids to selling is not fully realized by many American 
firms, according to C. J. North, Chief of the Specialties 
Division of the Department of Commerce, He points out 
that no verbal or written description of the merchandise 
to be sold can have the same psychological effect on a 
prospective customer as the showing of the sample. 
Lines of samples now carried by salesmen, he con- 
tinues, are woefully inadequate in most instances. This 
is a serious error, as the sample case should be complete 
to the last detail. In instances where breaking may oc 
cur, there should be two or more of a kind. Furthermore, 
the samples should be displayed in a setting in accord with 
the dignity and position of the firm which is selling the 
goods. | 
It is to the credit of the best American importers, an¢ 
a consideration in which they excel their foreign competi- 
tors, that their efforts are not confined so much to making 
initial sales as to see that provision is made for selling 
more goods through stimulation of retail demand. In this 
work “dealer helps” of various kinds are employed 
They have been found extremely efficacious, and of ther 
the sample set for attractive counter or window displaj 
stands in the forefront, The main attempt there is t 
link up the dealer with the consumer as closely as possible 
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The Roessler & Hasslacher Chemical Company NEW YORK 


BRANCHES: 
Cleveland, O. Chicago, [1], Trenton, N. J. B 
New Orleans, La. Pittsburgh, Pa Kansas City, 


Liquid Bright Gold CHEMICALS 
Overglaze—Colors—Uersiace | Minerals and Oxides 


Liquid Lustre Colors—Oxides and —for— 
Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 
Fac-Simile of Label. America’s Leading Ceramic Material House 
“ MaDE IN AMERICA.” HIGHEST GRADES. 


oston, Mass. Werera rye Pa, San Francisco, Cal. 
0. 
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Manufacturers of 


Bryce Brothers Company Mhavan ject 


Glassware 


MOUNT PLEASANT, PENNSYLVANIA 
In Crystal and Colors 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL ; 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood 
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se ee. Celluloid Cap & Metal Ring Co., Inc. 
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Z °) 66 ” 
: Celluloid “Salt and Pepper’’ Caps 
= ALSO CELLULOID DISCS. 
2 We carry about fifty stock sizes of caps; ané 
= are also prepared to supply special sizes to 
= order. Write us for prices and samples. 
E WILLIAMSBURGH FLINT GLASS CO. 
t = MANUFACTURERS OF GLASSWARE. 
E Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
= Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
~ e all cotors. Private Moulds Worked. 
= FACTORY : 
THE LIMOGES CHINA CO., SEBRING, O. = 255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
yma New York Office: 290 Broadway. 
Salesmen’s Dinner Makes a Hit Poe oeaee pear pene 
(Continued from page 26) D. Littlejohn Geo. Higginson 
TasLe No. 17 Wa. DE 
Samuel Neuwirth Mr. Wilson rb baties HS ope INC. C. Kraft 
Max Herbert L. Friedman .C. Reimer U Ca : 
Harry Herbert C. Newland R. Jaehnent - stone _ 
B. Sharpe Fiatcchins E. W. Merrill Frank Fleishman 
M. Hirsch Mr. Lewis TaBLE No. 23 
Tas_Le No. 18 Se ee 
p Kng Ii [ht Fen Seis Malle Gaps 
eet ee Bere Harold F. Norton Wm. Fletcher 
DE  laiene Carl Fee ion is Ernest Huber E. O. Parker 
ee: NG Wm. B. Tetamore R. J. Goelchens 
ABLE No. 
W. E. Doctor F. Jones TasLe No. 24 
W. H. Weddle T. Tunstall S. E. Thompson F. L. Morecroft 
Mr. Clark Clarence Young R. D. Kelleher Harry Hunt 
A. Menzies W. J. Craig Mr. Scales 
TasLe No. 20 ie Omlzankas Mr. Robinson 
| L.S. Owen A. W. Mackenzie C. Wein H. A. Wellington 


T. Smallwood P. W. Millelot Mr. Hellman Guy Cooke 
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New York Directory | 

IMPORTERS PERCY N. LEYLAND, Inc. 184 Fifth B. TOMBY, 20 West 23d St, Repre | 

Ave. sentin« :| 

FERDINAND BING & CO. - page King & Barrett, teapots; George Royal Dresden, Lorenz Hutschenreuther,  : 
67-69 Irving Place, near 18th St. Jones & Sons, Ltd., china; Wedgwood Koenigszelt, Paul Mueller, Reinhold 

Art Pottery, Bronzes, Marbles and & Co., Ltd., earthenware. Telephone, Schlegelmilch, Royal Karlsruhe, 3 


Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & _ Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 
St. 


“The Dinnerware House of America.” 


73 Barclay 


L. D. BLOCH & CO., 37-41 East 18th St. 


Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 
Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 
A. J. FONDEVILLE & CO., 135 Fifth 


Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 23d 
St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 
MOGI, MOMONOI & CO.. 105-107 East 
16th St. 
Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS.. 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 


Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 
Grindley, Doulton. 


Furnival. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


Special- 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 


low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. 
Ave. 
Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


Inc., 101 Fifth 


| 


February 22, 192: 


Majolica. 

JUSTIN THARAUD. 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON. Inc.. 104 Fifth Ave. 
Martin China, Limoges; Gustafsherg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSW ARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold 

CAMBRIDGE (0O.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘“ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE’ CO., Fredk. 
Skelton. Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO... Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO.. 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 

GILLINDER & SONS, Inc.. 
Ave. 

Lighting glassware. glass specialties. 

LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers 
novelties. 

LANCASTER GLASS CO., T. 7. Hamil- 
ton, Representative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
Hamilton, Representative, 139 Fifth 
Ave. 


WESTON GLASS CO., T. VW. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO.. Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 236 Fifth 
Ave. and 67-69 Irving Place. 
Manufacturers of metalized 


lighting fixtures, art objects, 
ends, etc. 


patterns. 


Chas. 


224 Fifth 


and 


lamps, 
book- 
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THE TRADE PROSPECT 
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ITH the arrival of a large number of buyers in 

\\/ this city during the past week and with buyers 
from all parts of the country continuing to regis- 

ter in the market during the current week, the first definite 
movement which marks the spring buying season may be 
said to have started. The presence of these representa- 
tives of retail stores in such large number is in itself a 


_ good indication that buying for Spring and Summer will 


set in early and prove particularly good this year. Ina 
few lines, buying in good volume has already taken place, 
although in the crockery, glassware and housefurnishings, 


the seasonal placement of orders is just beginning. 


LL who are in close touch with the business situation 
are pretty well agreed that the trade in all its 
branches faces the future with confidence. However, 
there is a certain hesitation still noticeable in the metro- 
politan district. Buyers are closely scanning the market 
and are not disposed to hurry. But this is not construed 
as a deterring factor, for as soon as active buying begins, 
this hesitation is expected to resolve into an active place- 
ment of orders. 


ROM practically every section of the country comes 
reports of good and steadily increasing consumer de- 
mand. Should the volume of buying prove as large as the 
potential consumer demand seems to warrant, the few 
weeks before Easter will see a big volume of orders from 
retailers. At the beginning of every season, orders are not 
freely given, but as soon as it becomes more widely known 
that demand is likely to run pretty close to supply, hurry- 
up orders begin to come in. 


\W ITH but few exceptions it has been well established 
that retailers have not been ordering freely and 
that their stocks are neither as large or as well varied as a 
good consumer demand requires. As this seems to be 
the case at this writing, a good many buyers are likely to 
come into the market for further supplies. This is the 
chief reason why we look forward to a good buying 
season this spring. 


HE firmness of prices today and the trend upward 
al to higher levels is also indicative of a good volume 
of buying for the immediate future. Many reasons can 
be advanced for this but the most important and basic 
one is that prices are buoyed up by taxation. Taxation 
is a big factor in prices. Taxation in Great Britain is 
the highest and so large that it cuts down income on many 
landed properties one-third and reduces profits from in- 
dustry to almost nothing. This is caused by the fact 
that Great Britain not only insists on paying her debts 
but also paying the running expenses of the government 
also. The result of this is reflected in higher prices. This 
country is also paying its debt and balancing its budget. 
Taxation of the states and cities must be added to Federal 
taxes and the whole makes a heavy burden for business 
to bear. As this taxation affects production and distri- 
bution in all its branches, higher wage scales and rents, 
increased prices. Knowing this, it is clearly impossible 
to expect prices to come down to pre-war levels. There 
is nothing to bring them down and the lever of the high- 
cost-of-doing-business is applying its force to effect a 
rise. For this sensible reason retailers should not post- 
pone buying too long. 
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How Much Income lax Must | Pay 


If You are in Doubt on Any Phase of Your Income Tax 
Statement, This Series of Articles Will Keep You Posted 


By M. L. Seriman, C.P.A. 
Of Seidman & Seidman, Certified Public Accountants 


(Part II) 


HE volume of questions that have been pouring in 
from readers makes it advisable to again devote 
the major part of an article to their presentation 

and answer. 

One feature of the tax returns becoming due for 1922, 
however, should be brought out at this time. The Com- 
missioner of Internal Revenue has just announced a gen- 
eral extension for corporations up to June 15th, 1923. 
The reason for this extension is apparent. The forms 
for corporation returns have not as yet been released, 
so that it is a practical impossibility to have the returns 
prepared on time. However, corporations desiring to 
take advantage of the extension must file a tentative re- 
turn, on which need only be recorded the name of the 
corporation and the estimated amount of tax due. One- 
quarter of such estimated 
tax must accompany the 
return. In addition, a formal 
request for extension must 
be made, outlining the rea- 
sons why the completed re- 


come Tax Returns. 
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ANY merchants are not sure how to answer 
many complicated questions on their In- 
To assist the large number 


of our readers who do not employ an expert for 


profits. There is one factor you need consider. Cor 
porations are subject to a tax of 1214 per cent. Indi 
viduals do not pay at the rate of 121% per cent until thei 
incomes reach $32,000. Your drawings from the cor 
poration should, therefore, be gauged accordingly. 

©. How much must a person’s total net yearly in 
come be to require sending an income tax report anc 
what exemptions are allowed. For example, should ; 
person’s income be from interest $800 and from one dea 
in stocks a net gain of $600 and another deal in stocks ¢ 
net loss of $6,000—would he be required to render a re. 
port and if so, how handled? Would appear to me nc 
report is necessary inasmuch as our business was a los: 
instead of gain. H. B.C. 

A. The questions you raise have all been covered in 
some of the previous articles 
Returns are required in the 
case of a single individual 
when the income is $1,000 or 
over. For a married person, 
the net income must be 


but in both 


turn could not be filed on 
time. In the event that the 
final return shows a tax 
due that is greater than re- 
flected on the tentative re- 
turn, and that therefore a 
greater quarterly  install- 
ment payment should have 
been made, interest at the 
rate of 6 per cent will be 


this purpose, we have arranged for a series of 
articles on income tax requirements. The 
author, M. L. Seidman, is a well-known tax ex- 
pert, has written many articles on taxation and is 
affiliated with a firm of accountants which serves 
many of the most important business interests in 
the country. Mr. Seidman will answer any ques- 
tion on the subject directed to him by our read- 
ers. To receive attention, all communications 
must be signed by the writer, but no names will 
be published. If vou want to settle any doubtful 
point, ask Mr. Seidman about it. Address all 


$2,000 or Over, 
cases if the gross income is 
$5,000 or over, it is neces- 
sary to file a return. In the 
specific case you outlin no 
return is necessary. | 

©. Can war tax be col- 
lected on actual admissions 
paid in at an annual invita- 
tion ball given by a fraternal 


inquiries to 


charged on the deficiency. 
Journal.” 


Consequently, it is advisa- 
ble that corporate taxpayers 
make a liberal estimate o 
their liability on the tentative return. 

QO. Iam incorporated for $5,000, I do about $100,- 
ooo worth of business annually. I draw from the busi- 
ness all the profit, which amounts to about $2,000 monthly. 
Would you advise me to reincorporate for $100,000 and 
draw a small salary or let the corporation stay as it 1s, 
which would be the best for our taxation purposes. We 
are unable to answer the question. Can you please give 
us some advice? (Signed) J. B. 

A. There is nothing to be gained from reincorpora- 
ting for $100,000 under the present law, there is no ad- 
vantage in having a larger capital stock. It might not be 
a good policy to withdraw all of your profits from a tax 
point of view for you personally are then subject to a tax 
on the entire amount either as salary or as a dividend in 
addition to the tax paid by the corporation on the same 
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organization, operating un- 
der the lodge system, on 
which the admission fee is 
so figured as in no instance 
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to resu't in loss or profit to the organization of more than 


10 per cent and, in the case of profit of even this amount, 
the sum is set aside to be used for charitable purposes 
and in no way is any individual a gainer thereby? J. V.T. 

A. Article 19 of Regulations 43 holds that ‘ Admis- 
sions to an entertainment given by a fraternal organiza- | 
tion, the net proceeds of which went to the exclusive use 
of a home for indigent and aged members and their de- 
pendents, or a similar Beato not operated for profit, 
are exempt from tax.” Accordingly, it appears that no. 
tax could be collected in your case. ! 

©. I bought a piece of property 110 feet, for $8,000, 
built a factory on 22 feet, sold the balance for $12,000,| 
on contract, $1,500 down and $1,000 per year. The place. 
is mortgaged for $9,500, to be paid $1,000 per year. 
Eventually will reap a profit. When do I report this’ 
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profit on my income report, if they fall down on their con- 
tract my profit will not be as much as otherwise. E. J. S. 

A. There are several provisions of the law that you 
can take advantage of in connection with this transaction. 
If the mortgage has not a readily realizable market value 
no profit need be reported at all at this time, nor at any 
other time until the actual amount of cash you receive 
exceeds the cost of the property sold. If the mortgage 
has a readily realizable market value, the profit is com- 
puted by adding the cash and the market value of the 
mortgage as reduced by the cost of the property. You 
also have the right to report on what is known as the 
installment basis, under which you report as income each 
year only that proportion of the entire profit which the 
cash received during the year is to the total sales price. 
The capital net gain provision of the law may also be ap- 
plicable to your case, so that you need not pay a tax at 
a greater rate than 121% per cent on the profit from this 
transaction, if you cannot take advantage of any of the 
other provisions. (The foregoing answer is also ap- 
plicable to the question of H. G.) 

Q. Every year we have filed a partnership return with- 
out any inventory and without any mention of capital or 
deductions for depreciation. We merely schedule the 
receipts and expenditures, deducting the taxes, interest, 
etc., allowed and the balance being the profit, on which 
the partners individually pay tax. We have charged each 
year some two or three hundred dollars for repairs to 
and rebuilding benches, material for and repairing broken 
glass, repair on furnace, etc. Last summer we had to 
build new a part of the wall of one of our houses at a 
cost of about $75 and next year we will have to do con- 
siderable more of such repairing. Can this expenditure 
be included in the item for “ Repairs?” Have we done 
right in not filing any “capital account”? Should we 
build a concrete bench, being a permanent improvement, 
would this be included in “ Repairs”? R. E. G. 

A. The cost of repairs may be deducted from your 
income in your tax return. The basis that you report on, 
namely, “Cash Receipts and Disbursements” is appar- 
ently the only one applicable to your case. Whether or 
_ not an expenditure is one for repair or capital account, 

depends upon particular circumstances. The rule that 
you should use as your guide is, that an expenditure which 
does not materially add to the value of the property. nor 
appreciably controlling its life, but merely keeps it in an 
ordinarily operating condition, may be deducted as ex- 
pense. The concrete bench, therefore would not be a 
| repair. ; 
Q. Assuming that an estate is valued at $800,000— 
under how many tax rates would it come and what would 
be total tax. (Signed) F. G. L. 
__A. An estate is subject to a Federal Inheritance Tax. 
| On $800,000, the tax amounts to $31,500, This is after 
allowing for $50,000 exemption. A tax is also imposed 
by the States in which the real property of the deceased 
_may be located, and of course, by the State of which the 
deceased was a resident. Stocks may be taxed as well by 
the State in which the corporation is organized. It will, 
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therefore, be necessary to have a detailed list of the 
property comprising the estate before a definite answer 
can be given as to the nature or amount of tax that need 
be paid by it. 

©. I own some stock in a close corporation and have 
been offered some listed stocks and bonds for my hold- 
ings. The market value of those listed securities shows a 
profit over the price paid for the original stock. Would 
I have to pay income tax on this paper profit or would the 
tax be deferred until the securities were sold. (Signed) 
De: 

A. An exchange of stock for other stock is not tax- 
able even though the one stock has a greater value than 
the other. An exchange of stock for bonds, however, 
would be taxable to the extent that the bonds received in 
exchange have a greater value than the cost of the stock 
given up. 

Q. Can a corporation that has set up as an asset its. 
organization and flotation expense, charge these off into 
running expense in any one year, or over a period of 
years and deduct such experise on its tax returns? If 
this corporation had some assurance of what reception 
would be given the inclusion of this flotation expense it 
would know better how to proceed in certain projects. 
An accountant and an attorney, who have been ap- 
proached, differ in their opinions, and do not seem cer- 
tain in their respective constructions. (Signed) L.L.P. 

A. There should be no room for doubt. Article 582 
of Regulations 62, is very specific on the point. Organ- 
ization expenses are not deductible from taxable income 
nor can they be pro-rated over a period of years. 

©. My father, brother and myself buy and sell stocks 
and occasionally engage in real estate ventures. This is 
not directly in the line of our business as we are all in- 
terested in other enterprises. There is no written agree- 
ment between us, but there is an understanding that each 
shall put up one-third of his share whenever the occasion 
demands and the profits and losses shall be shared on the 
basis of one-third. I conduct all the transactions in my 
name and buy and sell the stocks in my name. The bank 
account is also in my name. Would this sort of an ar- 
rangement be considered a partnership or can it be con- 
sidered a joint venture? If a joint venture then there is 
no necessity of my making out an Income Tax Report. 
(signed) L. L. B. 

A. Whether your arrangement is a partnership or a 
joint venture is a question of law to be determined from 
a further examination of the facts, although I would con- 
clude from the facts as submitted that a partnership ex- 
ists. Your conclusion that if the agreement was a joint 
venture there would be no necessity of making out an in- 
come tax report applies only for the joint venture. The 
individuals, of course, would have to report their interest 
in the joint venture transactions in their own return. 

©. Where a house was owned for less than a year, 
and sold 2nd of January, 1922, for $10,000 and money 
invested in bonds, would income be computed on income- 
of bonds, as an exchange of the investment, or would sale- 

(Continued on page 34) 
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Summary of Exports for October 


On account of the continued delay in the import re-. 


ports, only the exports of domestic merchandise by arti- 
cles and principal countries are now publishing by the 
Department of Commerce. We understand this is a tem- 
porary condition and that the statement of imports will 
be published when the delayed reports are received. Data 
for domestic exports for November, 1922, show a moder- 
ate increase in outgoing domestic ware as follows: 


EXPORTS 
China and porcelain— 1921 1922 
Awalalkey naval VaqvelasanyGlns Sactacccoeogeoo sane $16,565 
*Other china and porcelain ware ..... $22,294 11,126 
Earthen and stoneware— 
Tablesand kitchenware: neccw.teeei et ae ert ee 8,130 
+Other earthen and stoneware........ 100,800 62,635 
ota eae ee. heer eee $123,094 $98,456 
For Eleven Months Ending November 
China and porcelain— 1921 1922 
ARAL euatal aheslatsanyEuRe yoo sudeahsossoo | sdodas $1,286,720 
*Other china and porcelain .......... 291,657 111,776 
Earthen and stoneware— 
APS aiaval Leyte Koren sogocacaccssee . ppedos 93,570 
+Other earthen and stoneware........ 1,768,238 812,930 
PPOtALE eter oe ee ee ee $2,059,895 $2,304, 996 
Dotits AND Toys 
1921 1922 
Dolls and* parts of dolls... -o2aee se $12,147 $35,375 
EEN io th Se  oatiab ro Sanco —| Reka 18,095 
Mechanical toysi eee asin rer 16,793 12232 
INVA ARAP EON ASH aya doa bo Hombre ao ee AO 220,695 200,358 
(Lota ligtas ctrweceeerte oti mechs $249 635 $352,1 39 
For Eleven Months Ending November 
1921 1922 
Wollssand@partswo,t ed OlliSermrir saree $128,342 $206,488 
Gaines) (oot ee aac ere ices. © heats 98,169 
Méchanical’ toys acco ere ce eeeais.e 156,276 76,331 
All sothert6ys suotccue ae e meteor ce 1,535,856 1,328,845 
‘Total pemtrtncecaoeiacests cs otestepetee taraeiv es $1,819,774 $1,709,833 
GLASSWARE 
1921 1922 
Dable-elassware, plaitr 2 tar sess > 4 cx. Speake 143,759 
Table & other gl’ware, cut or engraved $9,470 20,897 
Globessand shad eS were rice tists ee charmer 41,065 
eotalaes voce sec eee ste cate $9,470 $205,721 
For Eleven Months Ending November 
1921 1922 
Table glassware plain ines = sclewegt aie) Jslerecs o> $1,284,057 
Table & other gl’ware, cut or engraved 170,260 158,057 
Globesvandsshad esmame tame errr tictel- 1 meee tere 395,251 
otal Man Cee ratte eae eee: $170,260 $1,837,365 


CHINA CLAY 
For Eleven Months Ending November 
1921 1922 1921 1922 
$2,295 $25,288 
TABLE. AND KITCHENWARE OF METAL, EN AMELED OR GLAZED 
For Ten Months Ending October 
1921 1922 1921 1922 
$56,204 $84,450 $1,782,651 $667,275 


*Not including electrical porcelain. 
+Not including sanitary and chemucal wares. 


South Prosperous, Says Federal Reserve 

As summed up in the February review of the Federal 
Reserve Bank of Atlanta, “ fundamental business condi- 
tions in the district are sound, and there are no known 
influences at present in evidence which are likely to cause 
adverse developments. In all parts of the district labor 
is well employed, Building and construction programs, 
including highway work, have gone steadily forward, and 
projects already arranged for will keep a large amount 
of labor employed for months to come. 
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“ Retail and wholesale trade both show increases in 
volume compared with corresponding periods a year ago. 
Retail and wholesale merchants alike report that the out- 
look for the year is for business in a volume which will 
come nearer to being normal than at any time since the 
beginning of the World War.” 


Retail Trade 
Following will be found a summary of sales of mail- 
order houses and chain stores for January this year, with 
comparisons : 


Mail-order Janet923 Jan., 1922 Dec., 1922 
Sears-Roebuck . $18,930,082 $14,188,422 $20,756,296 
Niemi WWeyeGl aotsec 8,477,239 5,594,153 11,623,292 

FO CARRY Meets tre $27,407,321 $19,782,575 $32,379,588 

Chain stores 
F. W. Woolworth... $11,049,405 $9,516,978 $27,454,873 
Se SE GRO Goo c 4,929 364 3,597,516 10,515,113 
Sy Vel, Xie odonco. 2x0 1,632,296 5,476,586 
ee Penney ses ms 2,790,535 2,165,049 6,297,062 
MecGrorysotores ..4.) 2,220;611 960,617 2,967,748 

TOE) ae ees $22,064,877 $16,872,456 $52,711,382 

Grandintoraleenesc $49,472,198 $38,456,031 $85,090,970 


Total sales of mail-order houses in January were 38.5 per 
cent larger than in January, 1922, but 15.3 per cent less 
than in December, 1g22. Sales of chain stores increased 
23.8 per cent over January a year ago, but fell 56.6 per 
cent below December last. Total sales of mail-order 
houses and chain stores for the month of January register 
an increase of 31 per cent over the like month a year ago, 
but are 41.1 per cent less than the record total set up in 
December last. 


Foreign Trade Convention Scheduled For May 


European Conditions as Relating to the World, will 
be the central theme for consideration at the tenth Na- 
tional Foreign Trade Convention, which will meet in New 
Orleans May 2, 3 and 4, according to an announcement 
by James A, Farrell, as Chairman of the National For- 
eign Trade Council. An invitation to attend the confer- 
ence was extended by President Farrell to “ all Ameri- 
cans engaged in foreign trade or connected with any fac- 
tor of international commerce.” | 

In his announcement, Mr. Farrell says: The foreign! 
trade of the United States renders a service that is of 
benefit to the nation and the individual. It assists in 
supplying material for our industry and furnishes an out- 
let for our products. It is an agency of prosperity that 
is entitled to our thoughtful study. 

To provide a national opportunity for consideration of 
the questions confronting American foreign trade, to ex- 
amine its present condition and its need for the future, to 
study means of assisting to restore production and con- 
sumption abroad as well as at home, to improve transpor- 
tation on land and sea, and to secure the thoughtful judg: 
ment of experienced business men on these and othei 
matters of vital concern to all the American people, th¢ 
National Foreign Trade Council will hold the tenth Na 
tional Foreign Trade Convention in New Orleans. | 

) 
) 


CAUGHT IN THE NEWS NET 


ITEMS PICKED 
UP HERE AND 
THERE AMONG 


NTERESTING 
THE TRADE 


sentatives in the New York market is Edward E. 

Hamblin, one of the best known cut glass sales- 
men in the business. He was formerly connected with 
the Kiefer Bros. Cut Glass Co., and the S. Herbert Cut 
Glass Co., having only resigned his position with the lat- 
ter concern February Ist. Mr. Hamblin has leased a 
-salesroom on the second floor of the building, 10 West 
Twenty-third Street, where are also located E. W. Ham- 
mond and M. S. Benford, and on the fourth floor of the 
‘same building, David L. and Charles L. Wise. As soon 
‘as alterations and installation of fixtures are completed, 
Mr. Hamblin will open his display which he expects to 
have in readiness the last of this week. He will repre- 
‘sent the cut glass line of Charles Becker, Brooklyn, and 
‘other factories to be announced later. 


\ NEW addition to the list of manufacturers repre- 


Harry P. Muirhed is exhibiting the new ivory porcelain 
‘made by the Sebring Pottery, on the new fluted “ Barbara 
Jane” shape all this week in the Assembly Room, Ist floor, 
‘Waldorf Astoria. Mr. Muirhed will exhibit from March 
-5 to 10 at Young’s Hotel, Boston. 


, C. E. McElhose, general manager and sales manager 
of the Paden City Pottery Co., Paden City, W. Va., 
dropped in for a conference with the concern’s New 
‘York representative, the Horace C. Gray Co., on Tues- 
day, leaving the same night for Boston to confer with 
‘their representatives in that city. 

/ —_—SSS— 
_S. Hirsch, traveling representative for the Rosenthal 
China Corp., and the Continental Ceramics Corp., who 
aas only been at the concern’s headquarters in New York 
for the past two weeks after completing a successful 
southern tour, leaves again on Saturday for a trip 
through New England, after which he will make New 
York State, Pennsylvania and the west, which he expects 
will keep him on the road until June. 


Wesley Littlejohn son of David Littlejohn, the well 
sown salesman with George F. Bassett & Co., is now 
connected with-D. King Irwin, for whom he will call on 
he trade in the Metropolitan territory. 


_W. H. Fenton, head of the Fenton China & House- 
urnishing Co., Roanoke, Va., left for home on Wed- 
xesday after a several days’ stay on his annual buying 
tip to the New York market. He expressed himself as 
articularly well gratified at the condition of business. 


| 


| A, Riker, buyer for the Wurzburg D. G. Co., Grand 
sapids, Mich., arrived on Monday to put in the balance 
f the week placing orders for toys and housefurnishings 


to fill in his stocks which have been seriously depleted 
owing to the phenominal business these departments have 
done. 


National China Co. Issues Interesting Sterling 
Book 

A new Sterling Book gotten out by the National China 
Co., Salineville, O., just fresh from the press, should be 
in the hands of every dealer interested in the line. It is 
now ready for distribution and will be sent for the asking. 

No detail has been overlooked by the concern to make 
this as complete a little volume of its character published, 
reflecting as it does much care and forethought in its 
compilation. It comprises Sterling prices from $4.00 per 
pound to $30.00 per pound — shows the concern’s net 
prices for half mat gold handles—their various set com- 
positions—estimated capacity of various packages and 
their weights, also approximate weight of packages with 
straw included, as well as their net package charges. 

It also includes illustrations of their attractive La Rosa 
dinner service, and shows the actual measurement and 
capacity of each item as well as its list price per dozen 
and the approximate weight of each article per dozen, and 
also shows the Standard 1923 List Price of White Ware, 
that is of every listed article made. 

The book is most attractively bound in an imitation 
leather heavy paper cover in two-tone dark green. It 
consists of eighty-eight pages with four memorandum 
pages, lined for writing, for the convenience of buyers 
using the book. 


Libbey Glass Mfg. Co. Elect Officers 

At the annual meeting of the Board of Directors of the 
Libbey Glass Manufacturing Co., Toledo, O., the follow- 
ing officers were elected to serve during the year 1923: 

President, J. D. Robinson; Vice President, J. W. Rob- 
inson; Vice President W. F. Donovan; Vice President, 
S. O. Richardson, 3rd; Secretary-Treasurer J. W. 
Wright; General Sales Manager, George Dougherty. 


Woolworth Net Profits 

The net profits made by the F. W, Woolworth Company 
were the largest ever reported, according to the report for 
the year ended Decemher 31, 1922, issued yesterday, 
which shows the largest net profits and dollars per share 
earned ever reported. Surplus after depreciation, taxes 
and preferred dividends amounted to $11,124,399, equal 
to $27.11 a share earned on $65,000,000 commonstock. 
This compares with a surplus of $13,022,960, or $20.04 a 
share, in the previous year. 

Sales of $169,319,265 were also a new record, while 
profit a dollar of sales of 10.95c was the best thus far, 
exceeding 10,Ic in 1916, the previous best year. 


Twenty-three 


Twenty-four 


Associated Manufacturers Meet March 6 

A general meeting of the officers and committeemen of 
the Associated Glass & Pottery Manufacturers, organ- 
ized in January to perpetuate the Pittsburgh Exhibit and 
to work in the interests of manufacturers, has been 
called by President Charles H. West to meet in Pitts- 
burgh, on Tuesday, March 6. The meeting will be held 
in the rooms of the American Association of Flint & 
Lime Glass Manufacturers in the House building and will 
start at ten o’clock. It is hoped to perfect all plans so 
that another general meeting need not be necessary until 
some time in the fall. 

Manufacturers of glassware, dinnerware, lamps and 
art, and utilitarian pottery are lining up behind the new 
organization. The membership includes not only pro- 
ducers who exhibit at the Pittsburgh Exhibit, but others 
who have displays at their factories but are interested 
in the organization and its general purposes. Several 
manufacturers who have not been seen in Pittsburgh 
in January for some years are preparing to return now 
that the manufacturers’ show is on a firmer basis. 

Mr. West, who is president of the Westmoreland 
Specialty Co., Grapeville, Pa., has named the following 
committees : 

Finance—W. E. Wells, Homer Laughlin China Co., 
Newell, W. Va.; H. B. Duncan, Duncan & Miller Glass 
Co., Washington, Pa., and George S. Brush, Brush- 
McCoy Pottery Co., Zanesville, Oy 

Membership—C. L. Sebring, The Sebring Pottery Co., 
Sebring, O.; W. C. McCartney, The Cambridge Glass 
Co., Cambridge, O., and H. A. Ross, the Pittsburgh 
Lamp, Brass & Glass Co. 

Publicity—F. I. Simmers, Hall China Co., East Liver- 
poole Ll. Gay Heisey, SEL Heisey & Co., Newark, O.; 
D. Harry Cushwa, United States Glass Co., Pittsburgh. 

Hotels—C. C. Ashbaugh, West End Pottery Co., East 
Liverpool; Kirk R. Bryce, Bryce Bros. Co., Mt. Pleasant, 
Pa., and D. H. Cushwa. 

Mr. Cushwa is vice-president; Mr. Brush is treasurer, 
and Mr, Sebring is secretary. The directors include 
Messrs Ashbaugh, Bryce and Ross and E. S. Wasson, of 
the Pittsburgh Hotels Co., and J. M. Hammer, represent- 
ing the trade journals. 


Buyers in New York 
FEBRUARY 23, 1923 

J. S. Kula, housefurnishings, Symons D. G. Co., Butte, Ment., 
141 Fifth Ave. 

J. Lyan, housefurnishings, toys and china, Wm. Taylor Sons 
Co., Cleveland, O., 225 Fifth Ave. 

J. D. Kirven, housefurnishings, J. A. Kirven Co., Columbus, 
Ga., 225 Fifth Ave., Retail Research. 

W. E. Beatty, china, Geo. B. Pech D. G. Co., Kansas City, Mo., 
240 Madison Ave. 

H. S. Skinner, housefurnishings, Dayton Co., Minneapolis, 
Minn., 225 Fifth Ave., Retail Research. 

A. Mendei, mdse., manager, Mendel’s, Inc., New Haven, Conn., 
1150 Broadway, Baer & Lilienthal. 

R. Son, toys, Son Bros. & Co., San Francisco, Calif., 109 
Leonard St. 

Miss M. A. Kelly, china, glassware and lamps, M’Dougall & 
Southwick Co., Seattle, Wash., 23 East 26th St., Wm. T. Knott. 

H. F. Spurgeon, toys, Spurgeon Merc. Co., Chicago, IIl., Penn- 
sylvania. 

M. Freidlander, china and glassware, M. Freidlander, Hazle- 
ton, Pa., Pennsylvania. 
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Chas. Hanson, housefurnishings, china and toys, Pettis D. 
Co., Indianapolis, Ind., 240 Madison Ave. 

G. Bagnetto, housefurnishings and toys, Dwyer Bros. C 
New Orleans, La., Imperial. 1 

R. F. Mothersole, toys, R. F. Mothersole, Philadelphia, F 
Imperial. 


FEBRUARY 24th, 1923 


Reuben Richman, kitchen furnishings, Dutton’s Roxbury Sto 
Boston. Mass., Prince George. 


FEBRUARY 26th, 1923 

H. G. Chamberlain, toys, S. F. Iszard Co., Elmira, N. Y.4 
4th Ave. 

D. Utterson, housefurnishings and toys, Efroymson & We 
Indianapolis, Ind., Littman & Storch, 38 West 32nd St. 

R. H. Yarwood, housefurnishings and toys, Hager & Bro., Lz 
caster, Pa., 404 4th Ave. 

J. Feigenbaum, toys, California oNtion & Toy Co., San Hg 
cisco, Calif. 61 West 23rd St. 

M. Brinkman, toys, Scruggs, Vandervoort & Barney, St. Lot 
Mo.. 171 Madison Ave. 


FEBRUARY 27th, 1923 
R. Flanagan, toys, M. O’Neil Co., Akron, O., 37 West 2 
St., care Sostman. 
W. W. Taylor, toys, D. M. Read Co., Bridgeport, Cor 
404 4th Ave., care D. G. Alliance. | 
E. B. Mills, toys, R. A. M’Whirr Co., Fall River, Mai 
404 4th Ave., care D. G. Alliance. | 
A. H. Riker, toys and housefurnishings, Wurzburg D.. 
Co., Grand Rapids, Mich., 105 Grand St. | 
J. Powers, toys, Sage Allen & Co., Hartford, Conn., + 
4th Ave., D. G. Alliance. | 
C. Hansen, toys, china and housefurnishings, Pettis i’ 
Co., Indianapolis, Ind., 240 Madison Ave. | 
D. Uutterson, toys, Efroymson & Wolf, Indianapolis, lt 
35 West 32nd: St., Littman & Storch. | 
Miss K. Riordan, toys, J. H. Bunce Co., Middleton, Cor 
404 4th Ave. D. G. Alliance. | 
A. A. Breton, toys, Shartenberg & Robinson Co., N 
Haven, Conn., 404 4th Ave., D. G. Alliance. | 
G. O’Hara, toys, Shartenberg & Robinson Co., Pawtuch 
R. I., 404 4th Ave., D. G. Alliance. 
M. Rossie, dolls and toys, Frank & Seder, Pittsburgh, } 
1372 Broadway, Affiliated stores. | 
L. C. Scott, toys, Campbells, Pittsburgh, Pa., 432 4th Ai 
J. I. Clark, toys, Eastman Bros. & Bancroft, Portland, ay 
404 4th Ave., D. G. Union. | 
F. S. Austin, toys, Sibley Lindsay & Curr, Rochester, N. | 
432 4th Ave. | 
Miss M. A. Kelly, china, lamps, and glassware, Macdoug 
& Southwick, Seattle, Wash., Wm. T. Knott, 23 East 20m) 
W. P. Gotwahl, housefurnishings and toys, Lion D. G. ¢ 
Toledo, O., Wm. T. Knitt 23 East 26th St. | 
A. K. Burnham, toys, Reid & Hughes D. G. Co., Wa’ 
bury, Conn., 404 4th Ave., care D. G. Alliance. | 
M. Sweeney, toys, Butlers, Boston, Mass., 352 4th Ave., Kis 
Block & Fischer. 
F. J. Brigham, toys, S. O. Barnum & Son Co., Buffalo, Ni 
Pennsylvania. 
W. Lawrence, housefurnishings and china, Killian Co., Cet 
Rapids, Iowa, 105 Grand St., Jay Co. y 
C. G. Sedgwick, toys, May Co. Denver, Colo, 37 East @ 
St.. E. M. Sostman. i 
B. Etzkorn, toys, Berry-Beal D. G. Co., Fort Smith, ‘ 
Leonard St. (Cassen & Tannenbaum). 
Miss H. E. Meyers, tovs and novelties, Donovan & Co., I 
caster, Pa., 120 West 32nd St., A. Fantl. | 
G. H. Nevins, housefurnishings, china and toys, Castner-K! 
D. G. Co., Nashville, Tenn., 23 East 26th St., W. T. Knot@ 
D. B. Taylor, toys, china and house‘urnishings, Boston St 
North Adams, Mass., 4 West 31st St. { 
G. E. Bacon, housefurnishings, F. E. Bacon Co., Rome, N.! 
23 East 26th St., Mdse. Reporting Co. ; 
J. W. Chaput, housefurnishings, Harris Mowry Co., wa 
socket, R. I., 404 4th Ave., D. G. Alliance. | 


FEBRUARY, 28th, 1923 


Mrs. P. Louis, toys, Hoschild, Kohn & Co., Baltimore, , 
220 5th Ave. (F. Atkins). 

J. W. Power, toys, Sage, Allen & Co., Hartford, Conny) 
4th Ave. D. G. Alliance. 

Miss K. M. Riordan, toys and housefurnishings, J. H. Bit 
Co., Middletown, Conn., 404 4th Ave. D. G. Alliance. 

A. A. Bretton, toys, Shartenberg & Robinson Co., New Hai 
Conn., 404 4th Ave. D. G. Alliance. 

S. J. Nealis, housefurnishings and china, Gamble-Desmond ? 
New Haven, Conn., 432 4th Ave. D. G. Union. ' 

J. K. Hull, housefurnishings and toys, Chas. A. Kau‘man 


¢ 


1 
| WHAT THE POTTERIES ARE DOING 
| 


M. K. eae on REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


UE to the continued cold weather, production in 
i> the generalware plants in the East Liverpool dis- 
trict has been rather seriously interfered with 
during the last fortnight. No natural gas was allowed 
for kiln firing purposes, except on days when the tem- 
perature was such that the domestic demand was not so 
great. Here and there some delay has been reported in 
the receipt of coal, and those manufacturers who use coal 
for kiln firing, and whose supply was somewhat above 
‘normal, stocks were transferred to competitive plants. 
Inability to fire kilns in regular order, of course inter- 
fered in a slight degree with clay shop production, for 
the reason that green ware warehouses were more or less 
“choked.” There have been instances, however, where 
clay shops continued working actively in face of the fact 
that kilns were not being fired off on schedule. 


' Although there has been a decline in production in 
‘many shops, there has been no decline in the receipt of 
new business. In fact all manufacturers are being favored 
with a lot of new orders, and these added to the 
volume already on hand gives all shops a volume heavier 
than usual. 


Monday mails are as a general thing exceptionally 
heavy, and one office on Monday, February 19th received 
four weeks business in one mail. This instance is related 
only for the purpose of showing the trend of demand. 
It seems that all sections of the country seek merchandise 
from the generalware manufacturers. Salesmen now on 
the road are having no trouble in securing business, and 
his together with heavy mail business insures all general- 
ware plants of steady activity throughout the year. 


Estimates are now being obtained on building materials 
oy the W. S. George Pottery Co., of East Palestine for 
che construction of a new plant, which it is proposed to 
rect in East Palestine. W. S. George, head of this com- 
pany who has been in the east for some days, is due back 
at the home office this week, when the proposition of a 
new plant will be given further consideration. Final 
decision to build, however, has not been announced, as 
ouilding costs enter largely into the situation. 
| 

E. M. Knowles, of the E. M. Knowles China Co., 
‘ccompanied by Mrs. Knowles, is spending a season in 
-alifornia, as has been their custom at this season of the 
ear for some time. 


‘oln, Ill., has been placed in operation. 
vas destroyed by fire early in the spring of 1921. 


_ The new ten kiln plant of the Illinois China Co., Lin- 
| The former shop 


Vitreous hotel china is being featured, both in plain white 
and decorated. The company is now making its saggers 
by press, discarding the hand method formerly employed. 


Harry W. Smith, manager of the Pittsburgh, Pa., 
office of the Roessler & Hasslacher Chemical Co., and a 
former resident of East Liverpool, plans to spend six 
weeks in California for the benefit of his health. When 
the R. & H. Company opened its branch office and ware- 
house in East Liverpool, Mr. Smith was placed in charge, 
and later he was transferred to the management of the 
Cleveland district. From there he was put in charge of 
an enlarged Pittsburgh territory, which includes this 
immediate section. 


Arthur Shone, eastern salesman for the West End 
Pottery Co., returned to the home office last Saturday 
night, completing his first swing around the circuit. 


A new and distinct line of 1924 calundar and souvenir 
plaques, designed exclusively for the jobbing trade, have 
just been placed in the sample rooms of the D. E. 
McNicol Pottery Co. Catalogue books, illustrated, have 
also just been issued for this trade. Photographs and 
sample lines are now available. The decorations used on 
this line are more elaborate than has been the usual 
custom. 


Frank P. Judge, sales manager for the National China 
Co., Salineville, has returned to his desk after spending 
the last week in the New York Market. While there he 
consulted with Charles L. Sebring, of the Sebring Pot- 
tery Co., relative to the forthcoming meeting of the 
United States Potters Association, which has been pro- 
posed for Washington, D. C., April 10, 11 and 12 next. 
Mr. Judge, as president of the Association is now at work 
on the program for this meeting, and several speakers 
of international note have been petitioned to address the 
manufacturers on the first day of the meeting. It has 
also been proposed to spend a half day in the ceramic 
division of the United States Bureau of Standards 
building. 


W. E. Clarke has returned to the general offices of the 
American Clay Products Co., at Zanesville, O., following 
his first swing over his circuit this year. 

The Uhl Pottery Co., Huntingburg, Ind., is report- 
ing an active demand for its stoneware products, manu- 
factured from native clays. The company is under the 
management of Charles A. Uhl, former secretary of the 
Crown Potteries Co.. at Evansville, Ind. 


Twenty-five 


Twenty-six 


Following a business trip to the New York market, 
Harry McNicol, head of the Potters Co-Operative Co., 
has returned to the district. 


Following an attack of pneumonia, which confined him 
to his home for four weeks, Charles F. Goodwin, secre- 
tary of the United States Potters’ Association, is again 
at his desk. 


“We're very well pleased with the results obtained 
by having our line displayed at the Congress Hotel, Chi- 
cago.” F.I. Simmers related upon his return to the home 
office. He is now arranging to make a swing around the 
eastern circuit. 


It is beginning to look as if generalware salesmen will 
not do very much traveling this year for the purpose of 
soliciting business. Visiting trips, as they were called 
during the war period, may be repeated this year. 


It is reported in this district that the East Boston Pot- 
tery Co., East Boston, Mass., proposed to increase its 
production through the erection of three additional kilns. 
Plans for this extension have been decided upon, it is 
said. A number of former East Liverpool pottery work- 
ers are now employed by this company. 


The entire output of the Graack Pottery, Bradentown, 
Fla., has been taken over by the Manufacturers’ 
Jewelry & Export Co., New York City, according to Mr. 
Hills, president of the New York concern. This is a new 
line of art ware, and has been on the market but a short 
time. 


J. H. Glover, Spruce Pine, Ala., is interested in erect- 
ing a generalware plant in the vicinity of Bessemer, Ala. 
Clay found in that part of the south, according to Mr. 
Glover, is now being tested with this end in view. The 
most southern generalware pottery is that of the Southern 
Potteries Co., at Erwin, Tenn. 


Investigation of Georgia Clays 

In the course of the investigation of the kaolins, 
bauxites and feld-spars along the right-of- -way of the 
Central of Georgia Railway, being conducted by the 
United States Bureau of Mines at its ceramic experiment 
station, Columbus, Ohio, under a cooperative agreement 
with the Central of Georgia Railway, which was recently 
renewed for another year, the work is being grouped un- 
der three heads—whiteware clays, refractory clays and 
bauxites, and vitrified face brick. 

In order to attempt the separation from the whiteware 
clays of certain deleterious materials, a semi-commercial 
centrifugal elutriation outfit has been devised DY ARs 
Stull, supervising ceramist of the Bureau of Mines, and 
set up at the Columbus station, With this outfit, about 
1,000 pounds of clay are washed at one time. Seven clays 
have been so washed and seven more are still to be washed 


and tests made on the several separations. The clay 
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washer has proven very satisfactory. The most highly 
purified material from the several clays burns to a white 
body free from specks. 

Five hundred pounds of the most promising of thes¢ 
clays will be sent to the Homer Laughlin China Co., aj 
Newell, W. Va., where some eight hundred pieces of 
china are to be aie in accordance with pottery practilin 
The behavior of these clays, as to working properties 
color, percentage loss, etc., will be tabulated. ) 

Some clays which are unsatisfactory for casting anc 
jiggering can be used successfully in dry-press processes ' 
so 500 lbs. of one of the washed clays is to be made intc 
tiles at the American Encaustic Tiling Co., Zanesville, 
Ohio, where this process is used. | 
} 

Business Briefs | 

The Oriental Gift Shop, operated by Miss Therese J, 
Ballard, Erie, Pa., has added a new department in which 
lamps, and antique objects of art are featured. 

The Little-Long Co., which operates the Bon Maral 
store, Charlotte, N. ce. has leased the four story Parks- 
Hutchison building and plan to occupy it August, 1924 


Perry W. Snyder and J. H. Anderson, assistant mer- 
chandise manager and department manager respectively 
of the Ashton Dry Goods Co., are planning to open the 
reorganized Denecke Co., Boone, Ia., which they recent 
acquired. 


One of the most progressive housefurnishings stores or 
the Pacific Coast is Breuner’s, Sacramento, Cal., whick 
recently moved into their new five story building con- 
taining 88,000 square feet of floor space. This combinec 
with the floor space of the other buildings aggregates four 
acres of space devoted to everything for the house. Louis 
I’. Breuner is president and general manager of this live 
SLOle: 


The J. B. Ivy & Co., Charlotte, N. C., are planning the 
erection of a big department store when their present 
lease expires. Several locations are now under considera- 
tion. 


The Raylass Chain Store, of New York City, ha: 
leased the Craig and Wilson Building, Castonia, N. C. 
and work of remodeling the building has commenced 
The Raylass chain of stores is a partnership and operate: 
stores in many parts of the North and Northwest and 11 
Canada. The development of southern territory is jus 
beginning, stores having recently been opened in Soutl 
Boston, Va., and Salisbury, N. C. More than 450 differ’ 
ent articles are sold in 20 departments, including house: 
wares, china and glassware. 


B. W. Zapfe, who has conducted a general store it 
Greensburg, Ind., for several years has leased the stor 
to Ed. Wenning, who has been employed by him for th: 
past five years. 


' National Enameling & Stamping Co. 


GLASS FACTORY ACTIVITIES 


M. K. ZiMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


and the West Virginia district appears to be on a 
normal basis, and this is in keeping with the 
demand. In the last analysis, all lines are to be taken into 
The scarcity of natural gas, due to the 


P ena tne Wes of all flint glass factories in this 


consideration. 
recent severe weather, has hampered factory operations 
slightly here and there, but, considering the season, output 
is as good as could be expected. Many glass factories 
have as a part of their equipment gas producer plants, and 
little if any convenience has been offered by these manu- 
facturers. There has been more or less delay in getting 
shipments to destination on account of transportation 
problems, but this situation is not being laid at the door 
of the consignors. 


Generally speaking, the glass market this season seems 
to be on a firmer basis than for a long time. Here and 
there advances in raw materials are announced by such 
distributors, and with labor being firm on the old scale, 
selling lists have to be worked out accordingly. As late 
as December last, some particular lines were advanced, 
and the market has been exceptionally steady ever since. 
This rule will very likely hold good throughout the year. 


A dividend of 134 per cent. on the preferred stock, pay- 
able in March, June, September and December next, 
has been declared by the board of directors of the 
On this basis, the 


) stock is paying 7 per cent. annually. 


_ ness, 


The Imperial Glass Co., of Bellaire, O., had its own 
operating troubles late last week. Owing to the scarcity 
of water in Bellaire, the plant was idle one day, and then 
a shortage of gas caused further suspension of pro- 


' duction. 


Arthur J. Bennett, head of the Cambridge Glass Co., 
Cambridge, O., has become interested in the steel busi- 
He has been elected a member of the board of 


_ directors of the Cambridge Steel Products Co., recently 
formed, and at an organization meeting of the board, Mr. 


| Bennett was elected president of the board. 


The Indiana Glass Co., Dunkirk, Ind., is making a 
number of factory improvements, including the rebuilding 
of a large take. These changes completed, the produc- 
tion of the shop will be materially increased. 


Committees of the Associated Glass and Pottery Manu- 
facturers of the United States, Inc., which was formed 


here during January, will convene here March 6, accord- 
ing to present schedule, in the rooms of the Chamber of 
Commerce for the purpose of completing plans for the 
1924 Glass and Pottery Exhibit here. At this time ar- 
rangements are expected to be made for an application 
for a charter under Pennsylvania laws, this detail being 
in the hands of President Charles H. West, of the West- 
moreland Glass Co., of Grapeville, Pa. The majority of 
the reservations for space for the 1924 exhibit season are 
expected to be listed at this meeting. 


Over $100,000 new capital has been put into the Mod- 
ern Glass Co. at Toledo, O., by stockholders of the old 
company, which is now in process of reorganization. To 
cancel a $300,000 debt of the company an issue of bonds 
has been proposed. 


Glass factories located in the eastern section of the 
West Virginia territory are operating under active 
schedules. The Salem Glass Works at Salem, W. Va., 
is having an excellent business offered on jars and con- 
tainers, while the new Paramount shop at Star City is 
also actively engaged in the flint lines of utility items. 
The McBride Lamp Chimney Co., at Salem, W. Va., is 
also working on a steady production schedule. 


Employes of the Star Glass Co., at Star City, W. Va., 
are now working on a nine-hour day basis. Under this 
schedule, the production of chimneys and other lighting 
goods has been increased. 


A new cut glass factory is being organized at Weston, 
W. Va., under the name of the Lewis County Cut Glass 
Co. The new company is being formed from among 
business men of Weston. Incorporation papers will be 
filed within a few weeks, it is said. 


China and glass departments of all local department 
stores seem to be doing a very good business, and these 
department heads say that sales for the present term are 
considerable in advance of records for the same period 
during 1922. The entire line of offerings of both dinner- 
ware and utility glassware is in very good request, while 
the demand for novelty pieces is holding up well. Those 
local stores that took over particular sample lines follow- 
ing the display at the Ft. Pitt Hotel in January, have 
practically exhausted these stocks, which were put for- 
ward as leaders. 


Twenty-seven 


‘Twenty-eight 


Glass Industry in India 

According to ancient records, glass of a superior quality 
‘was manufactured in India centuries before the present 
era, but few, if any, traces of this early phase survive. 
By the middle of the sixteenth century, however, there 
was an established cottage industry producing largely bot- 
tles and bangles in a primitive fashion and of inferior 
quality. Little progress was made beyond this stage until 
war conditions compelled India to increase her manufac- 
turing facilities along certain lines. Austrian, German, 
and Belgium sources for glass were closed, England’s 
activities were diverted to other channels and prices ad- 
vanced very noticeably. Old native glass factories were 
revived and new ones established. While the total pro- 
‘duction of these glass works may not be exactly estimated, 
the consensus of opinion, as ascertained by the U. S. 
Department of Commerce, seems to be that they were 
able to meet about one-half of the Indian demand for 
bottles, bangles and lamp wares during the latter part of 
the war. 

In the present stage, there are two well defined classes 
of the industry, the cottage industry and the modern fac- 
tories. The cottage glass industry, represented in all parts 
of India, but with its chief centers in the United Prov- 
inces and the extreme southern part of Bombay Presi- 
dency, manufactures mainly cheap bangles made from 
glass blocks obtained from the large glass factories. This 
is a flourishing industry and its value of output amounted 
in 1921 to approximately 2,000,000 rupees ($500,000). 
Even with the great improvement of the bangles by the 
discovery of a new glazing process, the trade is facing 
sharp competition from Japan with its new and attractive 
styles of bangles which seem to be ousting the old-type 
of Indian ones. 

Mopern Gtass PRODUCTION IN INFANCY 

The modern type of glass factory is just in its infancy 
in India. The existing factories either stop with the pro- 
duction of blocks for bangles, or with simple kinds of 
lamps, lamp chimneys and bottles. Because of the pres- 
ent status of technical knowledge in the country regard- 
ing the industry and the lack of proper machinery, no 
effort is being made to produce sheet or plate glass, labo- 
ratory, or fine table glass. Artistic glassware is out of 
the question and the commercial profits of the investor 
‘compel him to expend money and labor cautiously under 
existing conditions. 

BritisH INpria IMportTsS 

In the fiscal year 1921-22 British India imported 22,- 
249,432 rupees worth of glassware, according to advices 
received by the Far Eastern Division of the Department 
of Commerce. Of this amount 6,078,426 was for glass 
bracelets or bangles as they are called in India, and 
3,335,962 rupees was for glass beads. It is estimated that 
an equal amount was spent on glass bangles and beads 
made locally in India. Other glass imports were lamps 
and chimneys, 1,653,432 rupees; bottles, 3,367,930 rupees ; 
tableware, 1,734,993 rupees; other glassware, 2,119,895 
rupees. About one-fifth of the total glass imports came 
from the United Kingdom, one-seventh was from Ger- 
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many, one-tenth from Belgium, one-sixteenth from 
Czechoslovakia, Imports from the United States were 
so small as to be included in the heading “ Imports from 
all other sources,” which comprised about one-eighteenth 
of the total. 

TABLE GLASSWARE ON SMALL SCALE 

Native Indian manufacture of glass bottles and lamps 
and chimneys as well as of bangles and beads is increas- 
ing. About the middle of 1922 a Chinese firm established 
a factory in Rangoon to make lamp chimneys from broken 
glass and is said to be successful. Trained glass blowers 
were imported from China. This firm is also making 
table glassware on a small scale. 

For the future guidance of manufacturers it must be 
carefully noted that the alkali used in the glass factories 
in India now is almost entirely an English product, Car- 
bonate of Soda 98 to 99 per cent in a powdered form 
which has superseded the alkali earths formerly employed 
but discarded since the foreign competition of high-grade 
glass articles. 


Five Stores Combine in 8 Million Merger 
The consolidation of five important department stores 


in the eastern part of the United States, to be known as 
the National Department Stores, Inc., has been com- 
pleted. That the merger of the five stores was but the 
“nucleus for one of the largest consolidations in the 
United States’ was declared by Reuben Sadowsky, 1372 
Broadway, who has taken an active part in the organiza- 
tion of the new corporation. 

The stores embraced in the merger represent an aggre- 
gate annual business of $33,000,000. Under the plan 
of the consolidation brought about by the Affiliated Retail 
Stores, Inc., the five stores will continue to operate under 
their present managements, The announcement of the 
consolidation, which has been awaited in the trade for 
many weeks, follows: 

It is announced that negotiations have been completed 
for the consolidation of a number of important depart- 


ment stores operating in Cleveland, St. Louis, Pittsburgh | 


and Wheeling, W. Va., into a new company known as the 
National Department Stores, Inc. 

The capitalization of the new company comprises 
$5,000,000 in 7 per cent cumulative first preferred stock, 
$3,300,000 in 7 per cent cumulative second preferred stock 
and 300,000 shares of common stock without par value. 

The $5,000,000 7 per cent cumulative first preferred 
stock has been underwritten and is being offered for public 
subscription at $100 a share and accrued dividend by a 
nation-wide syndicate headed by Blair & Co. 

The stores embraced in the consolidation have been in 
existence from twenty-four to seventy-six years. They 
include the Bailey Company in Cleveland, established in 
1899; the Rosenbaum Company in Pittsburgh, estab- 
lished in 1868; the B. Nugent & Brother Dry Goods Com- 
pany in St. Louis, established in 1847, and the George E. 
Stifel Company in Wheeling, established in 1879. 

From comparatively small beginnings these stores have _ 

(Continued on page 34) 
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By 


“ 


R. B. Hemenway, Representative 
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MASSACHUSETTS 


one of Voremberg’s show windows on Thursday 

morning last, smashing the heavy glass and caus- 
ing considerable damage to the goods displayed. It was 
a marble bust of the patriot and caused consternation for 
a while. A police officer nearby whistled for assistance 
before starting his investigation, having in mind a Christ- 
mas eve break several years ago, when thieves entered 
the store and blew a safe, securing several thousand 
dollars. 


g EORGE WASHINGTON went on a rampage in 


Plans for a new railroad terminal at Portland, Me., may 
relieve the transportation problem in a year or two, if 
plans being made mature. The “ Portland gateway ” is 
the throat of all the east coast transportation, north of 
Boston and has for years been a source of annoyance to 
shippers. Property holders and the minority owners of 
stock, have been given ten days to file protests against the 
proposed plan, which includes 27 miles of trackage and 
a forty stall engine house with a suitable passenger and 
freight station. 


To a Boston man goes the honor of being selected by 
the French government to restore the stained glass win- 
downs in the Rheims cathedral destroyed during the war. 
Wilbur Burnham, young in years, but one who has made 
Boston famous for its stained glass, lectured before the 
Boston Art League, last week. It is interesting to note 
that the French government could find no workmen in 
France to whom they would trust the execution of this 
stupendous job. 


Saul Rosenberg, known as the active member of B. 
Rosenberg and Son, of Lawrence, have plans under way 
for a new four story brick building at Lowell. The floors 
are fifty by seventy feet and the firm intend to occupy the 
entire first floor and basement as a house furnishing store 
as soon as the present leases expire. 


Frank Smith, formerly with Gilchrist’s, Boston, and 
the A. G. Pollard Co., Lowell, will fill the buyership with 
Wise, Smith & Co., Hartford. Mr. Smith needs no intro- 
duction to the trade. He is welcomed back into the fra- 


_ ternity, after his year or two in another line of endeavor. 


V. D. Kinnan, of the American Clay Products Co., 
Zanesville, O., and Harry J. Bennett, of the Crooksville 
China Co., Crooksville, O., were booked at Young’s hotel 
Monday, but spent the day handshaking about town. They 
are not what is known as handshakers in the parlance of 
the street, but they are good fellows too, and have a host 
of friends in Boston. 


John Temple, formerly with M. P. Page, of Peabody, 
has associated himself with George A. Granville and will 
cover Maine, New Hampshire and Vermont with the 
Kk. T. & K. dinnerware and the Heisey glassware lines. 
Haend Mr. Granville made a short trip through the ter- 
ritory during the week. 


One of the most interesting exhibits at the Hardware 
Dealers’ show at Mechanics Building during the week, 
was that of the Dorchester Pottery Co. who showed a 
potters’ wheel in operation. George Henderson has ar- 
ranged for one of his star performers to make bean pots, 
vases, pitchers and the famous Henderson foot warmer 
but that celebrity had a severe attack of stage fright at 
the last minute and Henderson had to do the job himself. 
He reported business good at the show but his friends in 
the neighboring booths also profited by the crowds at- 
tracted by the unusual display. Before the week was 
over he had a number of offers to “ put on the show ”’ all 
over New England for advertising purposes, but he says 
he never was cut out for an actor. 


Another interesting exhibit was that of the Fry Glass 
Co., who showed their entire line of oven glass in the 
pearl ware. Probably one of the most popular items was 
that of their coffee percolator and tea pot, all glass with 
the vacuum handle both of which bubbled over on an 
electric hot plate from nine in the morning to ten o’clock 
at night. Some of the women shoppers gasped when a 
salesman poured cold water into either of them while the 
water was bubbling and showed consternation when the 
glass didn’t break. They also displayed a new covered 
roaster which is large enough to take a leg of lamb or a 
large sized chicken. Several nibbles on a lemonade set, 
made in either “golden glow” or crystal, showed that 
buyers are beginning to think of the days in the future 
when the glass may soar to ninety in the shade. These 
are shown in crackled effect ware. 


OBITUARY 
Charles E. Cobb 


Charles E. Cobb, for many years identified with the art 
trade in Boston, died on Monday at his home at Wellesley 
Hills, where he and his family had lived for twenty-five 
vears. He was a native of Nantucket and was seventy 
vears old at his death. For many years he conducted a 
store under his own name but three vears ago gave it up 
and associated himself with Irving & Casson, Davenport, 
Co. He is survived by a wife, one daughter and a sister. 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 
Also 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import. direct 
and have a complete 
stock at pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton, 

Write for Price List 
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Gold Medallion Dinnerware 


FATT eT ceeTeg 


7-9 Mott St. Chinatown New York 
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a Our New Decoration No. 51 Be 


WHEELING DECORATING CO. 
WHEELING, W. VA. 


Gold Encrusted and Hand Painted 
CHINA AND GLASSWARE 


REPRESENTATIVES 
I. Silverberg L, S. Fiteman 
2 H, Twenty-third St. 404 W. Baltimore St. 


New York 
E, M. Bartlett 
829 San Fernando Bldg. 
Los Angeles, Cal. 
D. Saunders Co. 
17 N. Wabash Ave. 
Chicago 


Baltimore, Md. 
Julian Goldberg 
108 N. Queen St. 
Durham, N. OC. 
John W. Trenck & Son 
52 S. Pennsylvania Ave. 
Indianapolis, Ind. 
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Mr. Dealer! 


Have You Seen Our New Stemline 


“The Palermo Shape” 


in 


“Theresienthal Glass’ 


im 


Lee TTT TTT MMLOOUUU I EPLUOMMT IH TLOUCCOTTOT LID 


Beautiful Colorings 


DUAVETONOEALU CLI UEUI ONTO EAU ENN ET 


It Is Being Patented and 
we will Protect Dealers ! 


FRED C:- REIMERSC@Falnc: 
141 Fifth Avenue New York 


(at 21st Street) Phone Ashland 7032 
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The “DAZEY” Flower Holder 


“WILL SAY IT WITH FLOWERS BETTER” 


= 
The three distinct = 
advantages of the = 
“Dazey” over any zZ 
other flower holder = 


made are: 

First, allows’ the 
stems of flowers to 
be set in at any an- 
gle, giving oppor- 
tunity for display of 
full natural beauty - 
and effect. 

Second, is heavy, 
strong and durable, 
and design prevents 
upsetting. 

Third, is cast of a 
metal that will not 
rust or corrode, and 
will not mar or 
scratch the finest 
container. 


TMT 


Made in four stand- 
ard sizes: 5%, 4, 
3% and 2% inches 
in diameter, and in 
five finishes: Foli- 
age green, electro- 
plate bronze, satin 
silver, gold lacquer 
and ivory enamel. 
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Retails from 50c to 
$1.50, allowing a 
liberal margin of 
profit. 


ssaeegranzneauansannacnnen: 


Write for Illustrated Folder and Price List 


DAZEY FLOWER HOLDER N. M. CROSETT 
co. Eastern Sales Agent i 
839-845 East 31st St. Room 609, 1123 Broadway i 
Los Angeles, Cal. New York City E 
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J. H. SMyTHE, REPRESENTATIVE 


ILDER weather, the latter part of last week, fol- 
WAI lowing three weeks of disagreeable weather in 

February, brought many shoppers to State 
Street. Retail trade was reported excellent and the 
duyers were said to be in a more optimistic frame of 
mind. The bitter cold days the fore part of February 
aad materially reduced the volume of sales, by reducing 
the number of shoppers who ventured forth to visit the 
stores on State Street. It is expected that the spring 
rade in housefurnishing equipment, including table 
wares of all kinds, will be large this year, in view of the 
nig building program in and near Chicago, which is now 
zetting under way. Hundreds of new homes will have to 
De furnished and the new homes being built and planned 
for the spring, total much larger than in any previous 
spring season in the history of Chicago. 


; 


' Wholesalers find that business has continued active 
oven after the close of Chicago’s big show at the Con- 
gress Hotel. Many of them were busy this week filling 
orders taken during the exhibit, and some of the larger 
nanufacturers representatives were starting their men 
on the road believing that business conditions now war- 
vant a maximum of selling activity. Everyone in the 
glass, china, lamp and housefurnishings trades in Chi- 
sago believes that 1923 will be one of their biggest years, 
ind their claims are substantiated by the shortage of 
abor in all classes, big building activities and the easing 
1p of the money market. It is also an important factor 
hat the buying power of the average farmer in the mid- 
{le-west is more than forty per cent. better than it was a 
fear ago. 


| George F. Ruby has moved his permanent display room 
rom the Palmer House to the Burley Building, g North 
Nabash Avenue, where he will show Chinese and Japa- 
ese importations. 


_ Frank B. Kurtz, manufacturers representative, dealing 
art goods, and maintaining a permanent display in the 
Vrigley Building, joined the Benedicts this week. His 

jarriage to Miss Helen Trask of Chicago took place on 

Tonday of this week at the home of the bride, 1959 East 

‘€venty-second Place. He left with his bride this week 

or the West Coast, where he will spend a six weeks’ 

Oneymoon trip. 

| 


| The Art Metal Works of Newark, N. J., makers of 
Mps, toys, metal novelties, book ends and art goods, 
slaved their line in the Palmer House during the past 
eek. Mr. Alexander was in charge of the display. 


CHICAGO OFFICE 


THE CHICAGO MARKET a 


SOUTH 
CLARK 
STREET 


Thomas F. Reid, Palmer House, Chicago, received a 
new line of samples from the Bartlett-Collins Glass Co. 
of Sapulpa, Okla., last week, including attractive patterns 
in pressed tableware with colored decorations. Mr. Reid 
is Chicago sales representative for the Bartlett-Collins 
Glass Co. 


“ Jack” Austin of the Jefferson Co., manufacturers of 
glass shades and metal lamps, spent the past week calling 
on the Chicago trade. 


The Van Briggle Tile & Pottery Co. of Colorado 
Springs, Colo., makers of famous pottery which has taken 
scveral prizes in world’s fairs, have placed the sale of their 
products in the middle west in the hands of The Stein- 
beck Studios, 74 East Roosevelt Road. 


Planning Second Chicago Gift Show 


Preliminary plans for the Second Annual Chicago Gift 
Show, were laid at a recent meeting of the board of direc- 
tors of the Gifts, Art Wares and Novelties Association 
of Chicago, at the Congress Hotel. 

The following directors were present: W. C. Owen, 
Malvin Flesham, George F. Ruby, E. W. Steinbeck, John 
F. Bowman, Walter Larsen, Karl V. Gambell, E. G. Pat- 
terson and J. W. Power. 


At the meeting it was decided to immediately confer 
with the managers of the Palmer House regarding the 
possible dates for the Gift Show which will be held some 
time next Summer. 

The principal business of the meeting was the appoint- 
ment of committees, and President W. C. Owen ap- 
pointed the following: Exhibit Committee: Malvin 
Flesham, chairman, J. H. Smythe, Crockery & GLass 
JourNAL, and R. C. Geigel. Rooms Commuttee: E. G. 
Patterson, J. W. Power, M. Harris. Publicity Com- 
mittee: Mrs. E. D. Leavitt, chairman, George F. Ruby, 
J2G@eButterworth, Jr. Prank B. Kurtz and Frank L. 
Bates. Finance Commnuttee: E. W. Steinbeck, chairman, 
William Huff, L. B. Reitman. Reception and Entertain- 
ment Committee: Walter Larsen, chairman, Guy Sale, 
Ervin Hussar, Fred C. Smith. Rules Committee: C. L. 
Geesey, chairman, George H. Linton, G. U. Gairing. 
Membership Committee: K. L. Drummond, chairman, 
Karl V. Gambell, E. H. Coles, S. J. Feipel, Howard G. 
Seldon. 

The following committee was appointed to immediately 
get in touch with the management of the Palmer House to 
arrange for the necessary space and to determine dates 
available for holding the exhibit in that hotel: W. C. 
Owen, E. W. Steinbeck and John F. Bowman, 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Blectric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicel, Mer. 


cs 


EADY TO 


BUYYERS OF 


WALTER B. ANDREWS 


30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAR GLASS CoO. 
CO-OPERATIVE FLINT GLass Co. 
Tmrk DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 
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THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 


Chicago display with 
Ww. C. OWEN 
i7 No. Wabash Ave. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


G 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS es 
GIFT SHOP & ART GOODS-DOLLS & TOYS ™ 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.: 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 


Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Fhone Central 3240. 

E. M. MEDER 


Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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~ GIFT SHOP & ART GOODS-DOLLS & TOYS 


REPRESENTING 


THE UNITED STATES | Telephone: West 3645 | | 
GLASS CO. | _ Progressive Cr "i ee lones (CF 

Room 409, 30 E. Randolph Street China Decorating Co. ies © { s 

F. T. Renshaw, Chicago Representative | Wholesale Deal ; 9 North i Nahash Avente 
| 1 sale eaters in | 

UUR CHICAGO DISPLAY ROOM CON- | qotalen and Doaent | OP ag 

TAINS COMPLETE SAMPLE LINES | Borelgn ang pom Os 3) Chicago 

DIRECT FROM OUR FACTORIES. | CHINAWARE | 


2617 W. Harrison St.. Chicago | 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


/ THE LIMOGES CHINA COMPANY 


A few words in this space will bring 
Represented in Chicago by 


| Joun G. Epmunps 
1319 Michigan Ave. 


| in many dollars 
| Phone Wabash 860 


Partners with You in Success 
| For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


_ DARRAH & CONWAY | JOYCE ART STUDIO 
CUT GLASS CO. 
» 6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 


| Finest encrusted gold china work. Spe- 
Room 1206 Towers Bldg. | 


cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 TO LET 
5006 WASHINGTON BLVD. Why not Move In? 


Telephone State, 7263 


Rent at Pre-War Level | 


While in Chicago Visit FOSTORIA GLASS CO. 
STETSON CHINA CO. Chicago Display, 806-7-8 Masonic This “card” can be made to yield 
1535-37 S. State Street Temple big dividends. Phone Wabash 860 for 
Phone Calumet 0876 Flint _ Glassware, Harry G. Dalsell rates 
Pressed and Blown Ph : 
We are prepared to make immediate Etchings, Cuttings one 
shipments. and Iridescent. Central 3497. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


bigkel PW ASNel ED 


Saas Wanted. Live wire salesmen wanted for the 
Southern States. We have a proposition to offer high 
class man having a thorough knowledge of the china, earthen- 
ware and glassware business. Must be experienced in domes- 
tic and import lines. To a sincere hard-working salesman 
this is a splendid opportunity with an old, reliable and pro- 
gressive house. A man with established trade preferred. In 
reply give full particulars. Mitchell Woodbury Company, 
Boston, Mass. 


ANTED—Commission salesmen to sell cut tumblers re- 
tailing at ten cents. State territory covered. Box 240, care 
CROCKERY AND GLASS JOURNAL. 
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EPRESENTATIVE having a knowledge of the china, glass 
and silverware business with a following amongst hotel 
equipment houses and department stores in the east, south and 
southwest, would like to connect up with some good line on a 
commission basis. Box 241, care CROCKERY AND GLASS JOURNAL, 


Soe bright energetic young man, experienced, hustler, 
is open for a connection with a live house. Box 239, care 
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ESIRABLE space in salesroom including fixtures. Bates 
D & Ledden, 16 West 23rd Street, New York. 


OVERSTOCKED 
E are selling IND. CREAMERS (hotel ware) at $2.00 per 
eross. IND. Butters (light ware) at $1.50 per gross. In 
large quantities only! In regular factory seconds. Quotations 
on all other hotel and dinnerware by request. Apply to United 
China Company, 31-33 Portland Street, Boston, Mass. 
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‘) OU SHOULD HAVE PACIFIC i! 
Y e 
A COAST DISTRIBUTION! i 
~ a 
3 O., LARGEST 4 
i! See OR RITASION OF MANUFAC. 4 
“\ TURERS’ LINES ON THE PACIFIC COAST,  (() 
Nt WITH NINETEEN SALESMEN CALLING ON |} 
Ny JOBBERS AND DEPARTMENT STORES, IS IN Ny 
i A POSITION TO MARKET THE PRODUCTS |} 
“y OF ANY FIRST CLASS MANUFACTURER i 
f WHO IS SEEKING DISTRIBUTION ON THE “| 
A\) PACIFIC COAST, IN THE TERRITORY OF 
fl HAWAII AND IN THE ORIENT. MANUFAC 4) 
\ TURERS INTERESTED ARE INVITED TO ( 
I CORRESPOND WITH “i 
is ALFRED H. BULLION CO. nt 
fl BULLION BUILDING, 220 POST STREET “| 
) SAN FRANCISCO, CALIFORNIA \. 
i i! 
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Five Stores in 8 Million Merger 
(Continued from page 28) 
grown until they now rank as leading department stores 
in their communities, doing an aggregate business of over 
$33,000,000 per annum. The total population served by 
these stores is estimated at 4,400,000, and the aggregate 
number of employes is 4,000. 
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The various stores will retain their present manage- 
ments L. A. Behr has been elected Chairman of the 
board, and Victor W. Sincere president of the National 
Department Stores, Inc. The directors will include, be- 
sides the foregoing: R. Sadowsky, H. P. Loveman and 
Morton Stein of New York; Max Rothschilds, Walter 
Rosenbaum and A. E. Rogers, of Pittsburgh; Franz A, 
Cramer, Fred C. Lake and Henry Greenblatt of St. Louis . 
George E. Stifel and W. E. Weiss of Wheeling; Samuel 
Runner, B. A. Spanye and H. R. Tyroler of Cleveland, 
and two members of Blair & Co. | 

Reports that the National Department Stores, Inc., im- 
mediately would open headquarters in New York City, 
and that the new corporation would dot the country with 
smaller department stores, were denied last night by mem- 
bers of the new consolidation. 

The completion of the merger by the Affiliated Retail 
Stores Corporation recalls the first steps taken toward 
the organization of the Retail Stores in January, 1920, at 
a dinner given by Mr. Sadowsky to a group of store ex- 
ecutives. ‘‘ Co-operation, not amalgamation, is the pur- 
pose of this group,” was the explanation furnished for the 
formation of the Affiliated Retail Stores Corporation, the 
membership of which, according to a formal announce- 
ment then made, was as follows: The Ames Company, 
Cleveland; the Bailey Company, Cleveland; Gus Blass 
Company, Little Rock, Ark.; Frank & Seder, Pittsburgh 
and Philadelphia; the Rosenbaum Company, Pittsburgh}, 
Lewin-Neiman Company, Pittsburgh; B. Nugent & 
Brother, St. Louis; Ed Schuster & Co., Milwaukee; 
Woolf-Marx Company, San Antonio; Bry-Block Mer- 
cantile Company, Memphis, Tenn. 


: 


Victor Sincere, General Manager of the Bailey Com- 
pany, who now becomes President of the National Depart-. 
ment Stores, Inc., was the chairman of a committee to 
complete the organization of the group that combined for 
research work. Presently joint purchasing overshadowed: 
the research work, and plans for a merger took shape. 


How Much Income Tax Must I Pay? | 
(Continued from page 21) 

of property have to be made out. There was no income: 

from the property. (Signed) R. K. . 

A. These two transactions are independent and the 
profit on the sale of the house would have to be reported 
as well as income from the bonds, This is not an ex- 
change, since the consideration received was money and 
not other property. 

Q. Iam single and have earned about $2,000 for the 
year 1922, but on the other hand I was forced to take a 
loss through the failure of the firm of S. S. Ruskay & 
Co., brokers, who owed me $1,240 they received (or 
rather the receiver) from the sale of my stock. Now, 
could you please tell me what I am to do if I am entitled 
some allowance for the loss sustained through a fault not 
of my own. (Signed) A. C. S. | 
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) SPRING BUYING IN VOLUME BEGINS 
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! 
| HILE local conditions may in some sections of 
\ \ the country appear discouraging to a certain 
| number of our subscribers, there should be no 
doubt entertained regarding the present character of busi- 
‘ness in general and retail trade in particular. Business 
‘is now good and the prospect for the future is bright in 
both industry and trade. In comparison with last spring, 
a very big stride forward has been taken. This is shown 
E the continuous increase in bank clearings, the increased 
production of basic materials and the increase in car load- 
‘ings of less than car-lot shipments. And these are but a 
‘few of the indices which very accurately gauge the trend 
hot business activity. 
, 


| in our own particular field is fully 50 per 
cent larger this year than last. The noteworthy ac- 
tivity reflected in trade as reflected in the sales reports of 
‘department stores, mail-order houses and chain stores, 
‘shows which way the trade wind blows. While a com- 
paratively few are confident that the wind may blow with 
the force of a gale pretty soon, most of us will be quite 
content if we have enough wind to fill our sails and enable 
‘us to meet the high tides of taxes and high distribution 
costs, with enough speed to cross the business channel 
without undue delay. 


N other words, we are confident that conditions are 
favorable to moderate expansion. Despite the pre- 
Metions of some forecasters to the contrary, we do not 
look for any inflation. The upward swing w hich has been 
‘going on now for well over a year, has been gradual and 
normal. There have been opportunities to indulge in 
‘speculation in merchandise but not much speculation has 
‘been done. Because of the broad, conservative policy of 
/merchants to buy wisely rather than otherwise, trade and 


| 


| 
| 
/ 
| 
| 


industry are today on a normal footing. The bigger re- 
tailers are continuing their successful policy of ignoring 
paper profits gained by speculation and stick to the sensi- 
ble policy of buying merchandise for quick turnovers at 
a fair and legitimate profit. 


E regard the trade situation and the prospect for the 
immediate future as extremely good. We also be- 

lieve that merchants who buy goods with the sole idea of 
giving the public the best value for the money, and enter 
the wholesale markets without taking too much stock in 
the price and output situation, will not only save time 
but a good deal of anxiety and some money as well. The 
raising of the rediscount rate one-half per cent in New 
York is interpreted by some to assume that the raise was 
necessary to discourage unwise expansion of credit. But 
this increase is purely a local condition for the new rate 
of 4% per cent conforms with the rate of other banks. 


HIS illustrates one point, that while there may be 

some danger of a local expansion of credit, the expan- 
sion throughout the country is by no means abnormal, 
simply backed by a healthy demand. Conditions such as 
this are not very good indicators as arule. The only good 
rule well informed merchants follow, is the rule of sup- 
ply and demand as indicated by the buying power of the 
consumer in his community. As this buying power is a 
good deal larger than last year, so are well posted retail- 
ers placing proportionately large orders. The fact that 
so many visiting buyers are registering in New York this 
month, indicates that a good season lies ahead. The 
offerings of the most representative wholesalers’ houses 
in the country are ready. A glance through the pages of 
this special number is pretty good proof of the pudding. 
Now is a good time to buy, Mr. Retailer. 
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Salesmen Should Be*‘Sold’’on Their Lines 


Confidence in the Firm and Goods Represented Are Big Factors 
in Selling to the Trade, But Self-Respect is Worth Something, ‘Too 
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F there is one thing above all else that a man needs 
| to be a successful salesman, according to men who 

by years of selling experience have been qualified to 
speak with authority, it is confidence. Primarily, the man 
must have confidence in himself, but to no less an extent 
must he have confidence in his house and in the goods 
he sells. Without it he cannot hope to succeed. 

One of the troubles with the selling game today, said 
a veteran salesman, is that there are too many ‘side 
street ’ men engaged in it. By that I mean that there are 
too many men who can sell successfully to little stores 
but fall down when they come in contact with buyers for 
the big stores. The way in which such men do business 
is ijurious to the selling 
fraternity as a whole, for it 
tends to make buyers think 
that all salesmen are weak- 
kneed and puts them in a 
bad light generally. This 
not only makes it harder for 
real salesmen to sell mer- 
chandise, but it makes the 
business of selling a great 
deal less desirable than it 
ought to be. 

Some years ago I was 
assigned to cover Southern 
territory for a certain whole- 
sale concern by which I was 
employed. I was carrying a 
good line and was given a 
list of accounts and pros- 
pects on which I was to call. 
I glanced over the list and 
was surprised to see that in 
one of the biggest cities of 
the South not one of the 
prominent stores was on the 
list. I called the attention of the sales manager to this 
Tact. 


he is bound to act. 


to success. 
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“Well,” he said, “no man from this house has ever 
been able to sell those concerns, so we have simply cut 
them off the list to save time.” 

I did not say anything then, but I made a secret re- 
solve to surprise him and bring back some business from 
the stores that could not be sold. In due time I reached 
the city in question, and after “cleaning up” the ac- 
counts on my list I turned into the principal business 
street and began really to work. 

I called, first of all, on the buyer for the most im- 
portant store in the city. He received me, but promptly 
told me that he could not give me any business. I kept 


Thirty 
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RDERS are lost through failure to convince. 

Do not try to get an order until you have 
your prospective purchaser convinced. Thou- 
sands of sales are lost by disregarding this rule. 
If you do get the order before your customer is 
thoroughly convinced; he may back out tater. 
When a man is under the power of conviction 
Convince him. ; 
If the basis of your argument or selling talk is 
wrong, your conclusion will be wrong and your 
work will end in failure. 
ments. See that they are true. Honesty leads 
A very able salesman has offered 
this advice and it is pertinent here. “ You must 
win a man’s confidence, but you will never gain 
it by lying. You must tell him the truth. But 
what good will it do to be truthful when he 
doesn’t know it? Tell him something he abso- 
lutely knows is true and then he will believe the 
rest.”—Science and Art of Selling. 
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after him, however, and soon learned that the store did 
not buy from my house, which was a jobbing house, 
because the head of the firm favored giving the business 
to concerns which specialized in the goods they required. 
The theory was that the latter could offer better prices 
by concentrating on those lines and doing a larger volume 
of business. 

This, at least, gave me something tangible to work on, 
and I set out to show him where he was wrong. I showed 
him that both my house and the concern with which he 
did the bulk of business in the lines I was offering, got 
their merchandise from practically the same sources and 
that the only real difference in it was in the names on 

the boxes. 
= I was just beginning to 
= work in the question Of 
price when the head of the 
firm came up to us. The’ 
buyer introduced me, and he 
greeted me this’ way: “S@- 
you're from Blank’s, eh? 
Well, I guess that lets you: 
out here. We never bug 
anything from them.” | 

Realizing that I had noth-_ 
ing to lose, I came back with 
the reply that, if they did, | 
they would show a bigger | 
profit in the department 
than they were doing at the 
time. J learned later that} 
this touched him on a sore 
spot, as the department had _ 
not been as successful as if | 
might be. / 

Anyway, he came back at 
me with the suggestion that, 
if I was as smart as aM 
thought I was, I might show him how to better the de- 
partment. To this I merely said that the only suggestion | 
I had was that he break away from convention in buying 
and see if other concerns were not giving as good mer- | 
chandise at better prices than the one which was i | 
store’s pet. He countered by asking me what my prices | 
were on certain lines. I told him and then asserted | 
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Analyze your state- 
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I would bet him a suit of clothes that at least three of 
our numbers were better “buys” than the goods they 
had in stock. I was taking a long chance, but I got away 
with it. Later in the day he and the buyer went over 
my line together and I got the first order that store ever 
placed with us. Further than that, within the next forty- 
eight hours I sold goods to every big store in the city but 
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one. In that one I got a promise that later resulted in 
business. Confidence did it. 

As a sample of what a salesman can do to hurt the 
selling game, I can cite an instance in which I saw and 
heard a man of that type take abuse from a new buyer 
that no man should take from another under any circum- 
stances. 
after an ineffectual attempt to get an order, left the place. 
I was next man in line and the buyer started the same 
tactics with me. He didn’t get very far, however. 


The salesman simply took it, however, and, 


“Look here, Mr. —,’’ I said to him, “ I came here 
to sell you goods and not to take a lot of talk that you 
wouldn’t dare use outside of your office. Now, before 
I go any further, I want to ask you something: Did it 
ever occur to you that the men who come here to buy 
merchandise are not gutter bums, but that many of them 
could buy and sell you and still have carfare left? I'll bet 
you $100 right now that I’ve got more money in the bank 
than you have. I eat three meals a day in the best hotel 

in every place I go to, and I sleep in the best hotel at 
night. I travel in a Pullman and not in a day coach. I 
did all these things before I came in here today, and I'll 
do them again after I go out, whether I get an order 
from you or not. Now, if you’re ready to talk business 
-as man to man, I’m with you.” 

_ All he could think of to say was “ you're pretty cocky, 
jain’t you?” 

ie Not at all,” I came back, “I merely told you the 
trufh. You’re a new man on the job, and I can tell you 
‘right now you’re not going to make a success of it by 
antagonizing the men who come to sell you goods. They 
a help you in too many ways. What you want to do 
is live and let live.” 


“Not at all,” I replied; “I simply have confidence in 
eset and my goods, It is based on self-respect and on 
respect for my house. If I let you walk all over me you 
wouldn't respect me and I wouldn’t respect myself. I'd 
get scared of myself and, when that happens to a sales- 
‘man, he’s as good as through. If he gets to fear the 
‘man he’s best acquainted with—himself—he’ll fear every 
‘one else.” The upshot of it all was a nice order that was 
duplicated from season to season. 


| Only a few months ago an occasion came up that 
brought me the biggest single order I have ever taken. 
The buyer in this case was employed by one of the best- 
<nown stores in the country, and he was very partial to 
the firm with which I am now associated. He wanted to 
lace some nice business with me for future delivery, but 
said that he was absolutely tied up by his merchandise 
nan. Realizing the situation and knowing that, unless 
che order was received well in advance of the deliveries 
‘wanted, the buyer would be caught short, I asked him to 
Jake me to the merchandise man’s office. He said he 


jvould, but that he did not think it would do any good. 


The merchandise man received me cordially enough, 
ind the first thing I said to him was, “‘ Mr. Blank, did you 
ver see a china tree?’ This seemed to strike his sense 
if humor, and he smilingly replied that he had not. I 
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told him I hadn't either, for the simple reason that there 
wasn't any such thing, Then I went on: 

“China doesn’t grow on trees, Mr. Blank, and it doesn’t 
come down from Heaven like manna, either, It has to 
be made and after it is made it has to be shipped. Your 
store is a long way from New York, and further yet 
from the town where our plants are located. You know 
the situation in your store, but I know it in every big 
store in my territory. I know, through letters from the 
home office, the situation throughout the country, and I 
also know how the potteries are fixed. But, best of all, 
I know that just as sure as you are sitting in that chair, 
you're going to regret holding up Mr. Jones’s (the buyer) 
orders. I know it because I know that unless your order 
goes in now in a substantial way you're going to be with- 
out our goods when you need them. I don’t have to tell 
you that your customers like and want them. If you want 
to lose business that’s your affair, but this store has al- 
ways treated me right and I hate to think of Mr. Jones 
getting stuck for goods when he will need them most. 

The merchandise man sat thinking for a moment, and 
then said. Maybe you're right. Drop in tomorrow morn- 
ing and I will take the matter up with the chief in the 
meantime. I dropped in the following day and got an 
order that actual staggered me. Confidence did it. 


May Company Buys Hamburger Store 

The May Department Stores Company has closed a 
contract for the purchase of A. Hamburger & Sons, Inc., 
the largest department store in Los Angeles, according to 
a statement issued last Saturday by Stanchfield & Levy, 
attorneys for the May stores. The deal has been closed 
subject to audit of books and inventory, the announce- 
ment said. The purchase price is said to be $8,500,000 
and involves a long-term lease on the property. The 
profits of the Los Angeles store are said to be $1,000,000 
yearly. 

Local bankers for the May Department Stores ad- 
mitted negotiations had been going on for some time. 
They refused to comment on the figures. The bankers, 
however, said a meeting of the Board of Directors of the 
May Department Stores Company was held in St. Louis, 
on February 24th. 

The May Department Stores Company does an annual 
business of $60,000,000. Its statement of earnings for the 
year ended January 31, 1923, has not been published. 
The 1922 statement showed net sales of $59,000,000 while 
the 1921 report showed net sales of $68,000,000. Its 
holdings are scattered, and include the Shoenberg Mer- 
cantile Company of St. Louis, the May Shoe and Clothing 
Company of Denver, the May Company of Cleveland, the 
May Real Estate and Investment Company of St. Louis, 
the Sostman Mercantile Company, which was organized 
as a matter of convenience in purchasing merchandise 
and wares in the New York markets; the William Barr 
Dry Goods Company and the M. O’Neil Company of 
Akron. In 1912 the company purchased the Boggs & 
Buhl Company of Pittsburgh but this was sold in Jan- 
uary, IQIS. 


Actual Costs and Replacement Costs 


| 


On What Basis Shall I Figure Costs? Is a Pertinent Question, and 


Here is a Practical Summing Up of the Important Factors Involved | 


} 
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It is only since the beginning of the World War that 
particular attention has been paid to the subject of re- 
placement costs, writes C. W, Coapman in a very prac- 
tical and informative article in the year book of the Na- 
tional Association of Costs Accountants. Previous to 
the war, labor rates in most industries were at a stationary 
level and there were no violent fluctuations in commodity 
prices such as we have witnessed during the past few 
-years, 

During the war and the year following, labor rates be- 
gan to soar, due to the law of supply and demand, and 
for the same reason the prices of practically all com- 
modities began to rise. In the months following the close 
of the war the United States witnessed a period of un- 
precedented prosperity, if it can rightly be called such. 
Denied during the war many of the articles to which they 
had been accustomed, and in a time of high wages, the 
people of our country started on a buying craze. Manu- 
facturers were able to secure practically any price for 
their products, merchants placed orders for many times 
their requirements and the public kept demanding more. 
But such prosperity was not built on solid economic laws 
and in the latter part of 1920 we were face to face with 
an industrial depression. The public had refused to con- 
tinue paying these high prices and as a result the mer- 
chants and manufacturers of the country found them- 
selves overstocked and no market for their product. As 
a result the prices of commodities began to drop and 
necessary adjustments were made in the labor rates. 

The merchant who had a large stock purchased at the 
high prices was unable to compete with the one who was 
purchasing at the lowered prices, and likewise the manu- 
facturer who had a large supply of raw materials could 
nut compete with the manufacturer who was purchasing 
at the reduced prices. So the business man with a large 
stock faced the problem of either lowering his prices to 
the replacement value or of closing his doors. The wise 
manufacturer decided on the former course and the wis- 
dom of this decision is indicated by the fact that the 
automobile industry, which was among the first to reduce 
selling prices, has continued to adjust its prices on the 
basis of replacement cost, and has enjoyed a remarkable 
era of prosperity. But when financial reports were pre- 
pared they indicated tremendous writeoffs in inventory 
and in order to anticipate any recurrence of this condition 
some method by which such abnormal losses or gains 
could be anticipated was demanded. The answer to this 
demand was replacement costs and because we, as cost 
accountants, realize their importance, this afternoon’s 
session is being devoted to the consideration of Replace- 
ment Costs as Compared with Actual Costs. 
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The subject of actual costs as compared with replace- 
ment costs is a very broad one, comprising as it does the 
consideration of labor, material and burden, including 
depreciation of buildings and equipment, which in some 
industries is a very large item. It would be impossible! 
for me to cover this entire subject in the time allotted so 
it was necessary to choose one of these three elements for 
our consideration this afternoon. As a general rule labor 
rates are adjusted on the same basis in each concern, and 
as I anticipated that either Mr. Wellington or Mr. War- 
show would discuss the basis for charging depreciall 
into factory costs, I decided to discuss the problem of 
actual material costs as compared with replacement costs. 


Material costs are more easily compared than the ot tie 
elements of cost. In many industries also they comprise 
the largest item, so I believe that this subject will be of 
particular interest to you. By replacement material costs 
is meant the value at which the material can be pur- 
chased at a specified time, excluding for the sake of sim- 
plifying our discussion, such items as transportation, 
handling charges or cash discounts, which are often con- 
sidered and rightly so as being a part of material costs. _ 

In taking up the discussion of this subject it seems to 
me that we should consider it from at least four view- 
points, in the order of their importance, namely: account- 
ing, inanagement, sales, and income taxes. From the first, 
and most important standpoint, that of accounting, I con- 
sider it of supreme importance to anticipate any unusual 
gains or losses instead of waiting until the close of the 
fiscal year ana the preparation of the balance sheet. The 
methods by which this information may be secured will 
vary with different industries, and also with the policy 
of the company, but in every case it is very essential that 
the replacement costs be known. Otherwise the cost 
accountant is not fulfilling the obligation of his profes- 
sion. 

Assuming that the company has decided to follow the 
policy of charging the factory costs with the replacement 
value of the material used in each job, it will first be 
necessary to decide how often these changes will be made. 
These changes should be made at periodic intervals, either 
monthly or adjusted as the market fluctuates above or 
below a certain point. Having made this decision, the 
accounting procedure necessary would be to open an ac- 
count under an appropriate name such as “ Adjustment 
of Inventory to Market.” Then, if invoices for material 
were received at a price higher than the replacement cost, 
this account would be charged with the difference. Sim- 
ilarly if material was 1eceived at a price lower than the 
replacement cost, this account would be credited and the 
At periodic intervals it 


inventory account charged. 
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vould also be necessary to adjust the valuation of all 
naterial on hand to the replacement cost. 

Another method would be to figure all costs on an 

ictual material cost basis with a supplementary charge 
yr credit for the difference between the actual and the 
placement cost. In some industries some other pro- 
edure would be necessary, but I would emphasize again 
he importance of knowing what the replacement cost 
yould be, whether such data is incorporated in the books 
vr not. 
- Personally, I am in favor of figuring costs both on an 
‘ctual as well as a replacement cost basis, because I be- 
ieve this method will give us a truer picture of our fac- 
ory costs. For example: if a company were to take a 
ontract for 10,000 articles of a certain kind at a price of 
'.00 each, based upon the following estimate: 


MITER S Ste Crag aia e oes hs gk ee we Sexo 
MEMEO COSEG Ils 2 203s oss. 2 oh. s Soe .30 
MMaterial costs ..............esc esse eee .30 
Selling and general administration expense. —_.10 
CEE Fn, Pe ee he wns anise oe ooh .20 
$1.00 


rice of 30c. per unit, and suppose the market then took 
n upward turn and the replacement cost of this same 
naterial became 50c. per unit what should be done? 
Jnder the method of figuring replacement costs only, we 
vould charge our inventory and credit our adjustment 
ccount with a difference of 20 cents each. Then when 
ve figured our costs, if our estimate was correct, they 
ould show a total of $1.00 each or the same as our sell- 
1g price and no profit would be indicated on the order. 
‘he difference would of course show as a credit to the 
djustment account as a profit, but I am in favor of show- 
ig the actual profit of each order whenever at all possible 
r practical. 

On the other hand, suppose that a selling price of $1.20 
‘as figured on the basis of the replacement value of the 
iaterial being so cents but sufficient material was in 
‘ock that had been purchased at thirty cents per unit 
hat would be the result? According to the cost figures, 
profit of 20 cents would be shown on the job, although 
“real profit of 40 cents had been made. 
I am, however, in favor of setting up a reserve to take 
are of violent reductions in prices when it appears that 
jese reductions are permanent. I may be criticized for 
ot being consistent, but from a conservative standpoint 
am sure that most of you will agree that it would not 
* sound accounting practice to increase your inventory 
Aluation on a rising market, although you did set up a 
'serve for a declining market. 

‘If we compiled our costs on an actual cost basis, ex- 
-pting the writeoff mentioned above, we could so arrange 
ir cost finding procedure that it would be a compara- 
vely simple matter to figure replacement costs, either 
‘riodically or whenever the condition of the market 
arranted. 

Now from the standpoint of management, the system 


‘nd the required amount of material was purchased at a 
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of showing 1epjacement costs in comparison with actual 
costs would be of great assistance in determining the 
efficiency ef the purchasing department, If the com- 
parison continually showed that the actual was higher 
than replacemeni, it would indicate that the purchasing 
agent was not buying at the proper time or in too large 
quantities. If this data were merged in the general ac- 
counting it would tend to lose its identity much more 
readily than in a comparative statement. On the other 
hand it might indicate that the sales department was not 
securing the highest price possible for the product. Ac- 
tual costs as compared with replacement costs of material 
would be an indication of the efficiency of the purchasing 
agent in the same way that standard labor costs as com- 
pared with actual labor costs are a guide for the super- 
intendent to gauge the efficiency of his various depart- 
ments. 

The knowledge of replacement costs is also essential 
to the manager in determining as to whether it is more 
economical to purchase or manufacture certain parts of 
his product. Quotations are often received that are much 
lower than his own manufacturing costs. This makes 
it appear as if it would be cheaper to purchase these 
parts, although if his cwn cost figures were on a replace- 
ment basis the opposite might be true, owing to the prices 
of materials being lower, or perhaps lowered labor or 
overhead rates. Therefore, in order that the manager 
may judge intelligently, the knowledge of what the re- 
placement cost would be is very necessary, even more so 
than the previous actual costs. 

Let us consider the question of actual costs as com- 
pared with replacement costs from a sales standpoint. In 
the past selling prices have been established too often 
upon the basis of past costs without taking into considera- 
tion changed conditions. As a result orders have either 
been taken on which little or no profit was realized due to 
changes in the prices of materials, or the order was lost 
on account of too high a price because the cost included 
material purchased at a higher price than the present 
market. These conditions have caused sales managers 
to lose confidence in their cost organizations, which in 
many cases is due te the fact that the cost accountant 
is not taken into the confidence of sales managers enough 
so as to enable him to figure intelligently on prospective 
orders. I am very glad to state, however, that my own 
personal experience has not been of this character. It 
is the duty of the cost accountant to make sure that no 
cost data are given out unless he knows the purpose for 
which they will be used. Past costs as such, should not 
be used as a basis for setting selling prices, but only as 
one of the factors. Other factors to consider are quan- 
tity, delivery, present ¢rice of material, etc. 

The sales manager is interested in securing the order, 
the cost accountant is interested in the profit on the order, 
and if orders are continually being taken at a loss, the 
sooner the management realizes it the better, and so with 
the entire industry 

Finally, let us consider the subject of replacement 

(Continued on page 74) 


Some Ad. Ideas [That Snap Out 


An Advertising Space Well Filled Can Put Any Message 
Across and Here Are a Few Examples as Evidence 
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AKING the advertisement easy to read is one of ineffective, unless but a few words are used. To secu: 
this desirable contrast white space, various types ar 
balancing of the whole to make a pleasing layout a) 
carefully planned. Take the four advertisements whic 


have been picked at random to illustrate how big an 


the most important points to be considered in 
retail advertising. The fact that an ad is care- 
fully and well written may or may not be sufficient to put 


the message of the store across for all the world to read. 


No matter how happy the phrase or the subject it ex- profitable retail stores make use of space to put the 


presses, the space is not well utilized unless the effect is message across to the public. 


attractive. And this it cannot be unless a good display is There are four different kinds of appeal illustrated } 
selected. Display in ad writing simply means the relation these advertisements. The Ovington ad, while not en 

. ; Le ; ; | 
of space to copy, to obtain an effect which will attract ploying any new devices to catch the eye and rivet tt 
the reader’s eye and arrest his attention. While “ dis- attention, snaps out at the first casual glance. A clos 


play ” is often narrowly regarded to refer particularly to 


———— 
TASNIVORSARY SALES—MACTS 65TH ANNIVERSARY SALES— MACYS STIL ANNIVI %, 


The Romance 


type effects, it should include the white space, borders ’ 


and illustrations. 


| of a Great Store ) 


‘Is Exemplified 
in the Extraordinary Growth of 


RH Macy eo. 


| 
| Herald Square Pre. New Yor 


i 


America’s Leading Department Store 


| Macy’s—Since 1902 Sad 


“The Gift Shop of Fifth Avenue” 
FIFTH AVENUE AT 39TH STREET 


Read the complete story of this greut store's growth in 
Hdward Hungerford's book, “ The Romance of u Great Store.” 
On sale in our Book Department. Muin Floor. ut $2.0. 


it Macy store was builty He 
| rE 
The New Macy | 
: Factory-Warehouse |“ 
Macy's This twelve-story Luitding - 

pe history of the th 154K) 
Ch f Wedding Sil — 
. © cramped that add pr = 
4 Pe NEW bride and groom have f wey LE 
always been particular objects of mee |e 
Ovington’s solicitude. ss 
For the young couple about to embark : 
upon the matrimonial adventure of house- | Some of the Policies : 
keeping, there is nothing more suitable, wel- That have Made 
come or necessary as a gift, than a chest of aa | Macy's Ale 
table silver. ont | What It Is To-day : 
Ovington’s silver department is one of : ee | cae x : 
° s aaa Serre < . 
which we are especially proud. In the variety en Ceteg gts Pampa as The Greater Macy's |= 
z f fe : heceby Leng enabled to profit by a i i 

and interest of its offerings it ranks high in- iH ee "Sooo, at TY ee ea 
deed. And in the moderation of its prices, eee UN | oaeinns Pay Lace ne eae 
the Ovington Silver Shop is the outstanding Macy’s—In' 1888 | yoy ft Cath Only peregrine: fob 
. «| And therefore have no bad debts or exe " cm z 
shop in town. eae ie ae es Be ee) ems alk culecion goat Hlaphameay star nist gia 
=] goods business. The store was located ete The next thuve floors will be stock |¥ 
} We Sell at “The! ppen vise Moors oil be fos exces 
OV if N > | Lowestein-the-Cily Prices tive, financiol and othe: slhing | 2 
Drices here are at least 6% below com” *| “there will be filty-aty el ? 
_petitors’ prices—ini moat cases even lower, freatet: Macy's when eocetstol tacit 
them built to carry loaded motor trucks | 3 
up to the Tenth Flour oie 


; os 


~ 65th Anniversary Sales 
In Progress This Week 


2 AOVIN-SAIVE AMVSUTAINNY Nie © 


To make a good display of space, you must have con- : q ; 
trast. The eye in this busy world is neither attracted nor Epa! complete | — ae ower ise cor ark silat | 
held by monotonous arrangement of any kind. Adver- casts: CA ee | 
tising in plain text or in all display type is monotonous and ea BE Cea OTS SSP EEN fe 
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inspection explains the reason why. First of all it pos- 


sesses good contrast. The black and white line cut of the 


chest of silver, not only serves the admirable purpose of 
illustrating silverware, but its black tones contrast sharply 
with the white spaces and this brings it out in high relief 
to attract the eye. The type is well chosen, large enough 
to be easily read and small enough to enable a good story 
to be written about one subject. 

In the Macy ad is a message of an entirely different 
kind. This illustrates the manner in which a large store 
makes good use of newspaper space to inform the public 
of its policy of distributing merchandise. This is a uew 
use of ad space—indirect advertising, which creates con- 
fidence in the reader and so builds good-will for the store. 
Despite the amount of text the ad is nicely balanced with 
the illustrations affording good contrast. Of the com- 
parative price type is our third example of the Pazais 
Royal Store, of which Joseph Bason is buyer of china, 
glass and housefurnishings. This is a specific ad and 
illustrates how effectively the stressing of price, in ccn- 
nection with a variety of timely items is made a promi- 
nent feature. The ad snaps out by the contrasts afforded 


by the bold price mark and the small cuts with a line of 


o—tith aud G St» —Eet 


Our Second “Self Service” Sale of 


6.875 Pieces 


EG) 
Aluminum 


Ware 


Several mpnths ago we made a phenomenal purchase of these 
heavy. dependable kitchen utensils to be offered at the remark- 


ably low price, cach— 


N 
) 


& 


) 


aS 


4 Should Sell Regularly at 
| ee a $1.25, $1.50, $1.75 and $2 


Caolee, specie! 
wes 1 
Timely purchases before the recent advance of aluminum 


sheets and buying from the manufacturers offering the best val; 


ues permits us to sell these high-grade utensils at so low a price. 


5 : 
Serve Yourself 

Making no deliveries aud giving no service and by axking you 

ate this overhead cz 


fo serve y we ave able 


pense and thereby aiving you the erlra aluminum ware valu 


Goveres Ket niet 
ew 


ae face, Special 


UF 


Preserving Kettler—@ = and "38 wart 
i _ Chale. special 


16 Articles Illustrated 


Most of the utensils have the beautiful sunray finish and are 
highly polished outside. An oppectunity that you should take 
quick advantage of. as this sale offers even greater values than 
our last “Self-Service” Sale. Come early and you will be cer- 


tain of securing the kitchen utensils that you most want. 


NO TELEPHONE OR MAIL ORDERS ACCEPTED 


OERING sare ange oa OUR WINDOW DISPLAY 
Remember—Regularly $1.25, 
$1.50, $1.75 and $2, Each 88c 
: Sale Begins 9:15 A. M. Monday—Palais Royal—Fourth Fleor. 


Dearie Anat =} 


The Weather Tomorrow—Rain G — a For Other Important Loeser 
Store Hours: /) February Sales 
9 A.M 5:30 P, M. v/a See Pages 4 and 5, 


We Present for Your Pleasure and Profit the 


February Sale of China, Crystals and Lamps 


ed Glass 
c aa: Flower Bows | Price Savings of a Fourth, a Third and a Half Fish Globes 
$l and Stand 
' ‘ sas us Sd SAFE to predict that the replenishing of many hundreds of homes ye be in with this 
ri La iol yeaa ful Winter Sale of China and kindred Wares on record at =, for $1 
—_ i Ea n that we can remember have Loeser customers had an option o c! Full Destien ” 
== nary | tity of fine wares at such remarkable price savi |with wrewent ir 
Dinner Sets and Dinnerware from the world’s most famous potteries ar walabes, 
14-Piece c from the leading European and American producers. Here is — . 
é3 ity. And Fancy Glass in unusual variety, Anda very choice disj 7 -) de¥e~ 
Lemonade some dating back many months and some more recent, join with r e oa!) Water Sets 
i | entire Loeser stocks in this great event o igre $1 
Below is a partial table of contents—be sure and plan to be here tomorrow heal 
$50 Handsome Imported Dinner Sets, $29. 95, es 


100-Piece Sets : Border Designs : 3 With Gold Handles Cut Border 
- dew Water Glasses iy’ 
$1 Dozen 


Thin Blown |} 
+H Water Glasses} |, 7, 
I 6 for 29% 2 


Imported 


Cups and ae 


Saucers 
for $1 


re are three handsom nm 
{with gald, Also three pretty allover 


Earthen Bowl 
©! Sets for 98c 


Mahogany 
Serving Trays} 


Heavy Cut 
Water Sets, 
$9.98 


| Quality Cut Glass 
|_at Special Concessions 


oid handles 

Reductions, in the 

Bric-a-Brac Section 
ctive 


Cut Glass 
Flower Vases 
$2.98 


32-Piece Blue Bird 
Luncheon Sets, $3.75 


Hand Decorated 
Fo Nippon China 
| | 12,000 Pieces Underpriced 


th 7 
$2.98 Colery ‘Bets, 


$K.08 Chocalate Set 


! Yellow Bowl 
Sets for 79 
thea Bowie} 


told Encrusted 
Table Glassware 
98 


vives’ $41 


Stem iG lacees 
39c. Each 


Crockery and Glassware | SLY 4 yi sy ie 
for the Kitchen = 
20,000 Pieces Cut Grape 
a 29¢. Each 


Colored Glassware 
Way Below Regular 
. iar and 
ape rey 


Stem Glasses, 


lored Glassware at 
Values $2 to $4 


“Gold Band China 


at Half Price 


«Piece Porcelaii 
Cereal Sets $4. 


Floor, Bridge, Junior and Chair Lamp Styles 
Bases Finished in Polychrome, Gold, Silver, Ivory, Blue, Mahogany and Walnut 
Hundreds of Shades of Georgette, C 


There are more than a h 


$35 to $40 Floor Lamps With Shades, $25 E 23 


has: igo Changeable ts - 


Inverted Gas Lights 
Complete, 69 
Regularly $1.25 


easily read description captioning each. Handling a pretty 
big order and doing it particularly well is demonstrated 
by the Frederick Loeser Co., of which Lee Moses is 
buyer of china, glass and lamps. Even with the space 
of a whole newspaper page to work with, the ad man had 
to plan carefully to arrange his wares most effectively. 
This is a comparative price ad of the most successful kind. 
It is well balanced and the illustrations not only make 
a good lay out, but give the public a clear idea what a 
varied array of items are afforded for this sale—which 
went over big of course. 


Ceylon Likes Our Enamel Ware 

Because of its uniformly high quality American en- 
amel and sanitary ware has attained great popularity in 
Ceylon. Unfavorable exchange conditions have recently 
curtailed imports of these products from the United 
States, but conditions are improving, with the result that 
Ceylon merchants are once more making inquiries for 
American sanitary and enamel ware. Chief competition 
in these lines comes from Sweden. 


Thirty-six 


TULUM LTL LLL LL 


] 
| 


AUN LULL 


—— 


TIUVUUUVEIUVUVEUTVERUVTLTUPUTYUVAVOUOETVUEUUUUUVUUOUUSUTU 


=I 


7 


CROCKERY AND GLASS JOURNAL 


SAUNA AAEEAMUOMTUTEAAT UTE 


BUYING SERVICE 


SC 


BY HAVING US BUY 
FOR YOU 


Because, 
We. specialize on China, Glass, Silver and 
Housefurnishings. 

Because, 
We are located in the World’s Greatest Mar- 
ket, where every representative Distributor or 
Manufacturer displays his entire line of mer- 
chandise. 


Because, 
We enjoy the OPPORTUNITY of CON- 
STANTLY COMPARING the several lines 
with each other; this gives us the KNOWL- 


EDGE of WHERE and WHEN to Buy the 
BEST MERCHANDISE for you. 


Because, 


Our Collective Buying Assures the SELLER’S 
Lowest Price, and the opportunity of getting 
Real Bargains. 


Because, 
Our Buyer’s Experience of over 20 years will 
give you Merchandise of exceptional value. 
Because, . 
MERCHANDISE Boucut Ricut Is HALF Sorp. 
New York Market Prices ArE Low. 
KEEN CoMPETITION MAKES Low PRICcEs. 


TO BUYERS’ BUREAU 


INCORPORATED 


200 Fifth Ave., New York 


You are hereby authorized to represent us without charge as New York 
Market Buyer during 1923. 


NAME “OE? BURIM 5 oes ia ioc ote poet Pe ath oi hay ela grea one MaMa ch eae Reap en a a 
STREET. ten Sacre trove tee Xe neice rs aaa eRe GRD Lak Ls: ec amen nee eee 
SIGNATURE OF, PERSONA ULH OR PZUING Hr wae «av ln eek. ont ee nee 


Lines of Merchandise on Which You Will Render Service: 


O China O Glass O Silver 
[] Dinnerware [] Blown-Ware [] Flat Ware 
[] Hotel-Ware Pressed-Ware [j Fancy Hollow Ware 


[} Toilet-Ware L}| Light cut, Heavy cut 
[] Etched and Decorated 
© Housefurnishings 


[] Dutch Finish Vd 
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TUM UUM MATL 


BULLETIN SERVICE 


“Where and WHAT To Buy” 
A Weekly Bulletin containing data on 


CHINA — GLASS — SILVER 


AND 
HOUSEFURNISHINGS 
This Bulletin will give you the knowledge gained 
by our buyer during the previous week 
(Up to date data helps 
AN ILLUSTRATION SHOWING present 
prices in the New York City market 
STAPLES 
Optic Blown Table Tumblers @ 32c per doz. 
Plain or Optic Pressed Table Tumblers @ 22c 
per doz. 


“LIGHT CUTTINGS’’ 


ON 
BLOWN TABLE GLASS 


Tees Veatsetsremem ter sone - bis ca eas @ $1.00 Each 
W alercSetamnmneonote ite es ce teases @ .10 Each 
Gobletsgty ret een ae ote wae. oetes @ 2.10 Doz. 
allcers Gna paene secre MeL yas sc oc @ 2.10 Doz. 
Sherbetsg exer sere ere roras fa oe boon @ 2.00 Doz. 


OSG 2 2 Our Bulletin tells you the name of manufacturer 


quoting these prices 

Compare the prices appearing in the Bulletin 
with those you have heretofore paid and you 
will quickly realize that the Bulletin Service 
will aid you. 

The data appearing in our Weekly Bulletin, 
“WHERE AND WHat To Buy,” will greatly 
augment your knowledge and assist you in mak- 
ing larger profits. “ WHERE AND WHAT To 
Buy” Bulletins will give you data that permits 
of you meeting your Strongest Competition. 
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O BUYERS’ BUREAU 


INCORPORATED 
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ios asm lle vou Ideals 


A message from the world’s greatest living 
merchant to the merchants of the world. 


It is to youth that ideals first belong, but hold 
fast to them all your lie. 

It is not only the young that undertake to 
abide by their ideals, but the great artists, the 
great writers, the great teachers, the great states- 
men and the great business men. 

The ideal is the mind’s picture of the thing 
that ought to be done. 


All that we have that is great, worth while and 
enduring we have because some one lifted up 
his or her eyes to the vision of the ideal and 
then went to work with might and main to 
accomplish it. 

There is altogether too much talk about the 
contrast between the “ practical men” and the 
idealist.” 

The most practical men I have ever known in 
business were the most enthusiastic idealists. 
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I have heard that there are some men in busi- 
ness who tell their young helpers that they 
must “lay aside their ideals and deal with busi- 
ness in a practical way.” 


It is the man of this same sort who says 
“those idealists are always failures in busi- 
ness.” My experience has not taught me that 
this is true. I have known idealists to fail, 
honorably, in business, and I have known prac- 
tical business men to fail, sometimes not hon- 
orably, by the failure of their machinations. 

I have known both kinds of men to succeed 
in business, but the greatest successes were men 
who were ardent idealists. 


The reason is a simple one. It is that nothing 
can be built up powerfully and permanently un- 
less there is an underlying foundation of prin- 
ciple.—John Wanamaker. 
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How Much Income Tax Must 


Mocleeeber 


If You Are in Doubt on Any Phase of Your Income Tax 
Statement, This Series of Articles Will Keep You Posted 
By M. L. SempMan, C.P.A. 


Of Seidman & Seidman, Certified Public Accountants 
(Part IIT) 


status of back taxes was discussed and the advisa- 
bility of giving the Income Tax Department a waiver 
was indicated. In this connection, mention should be 
made, however, that the taxpayer ought not give an un- 
limited waiver; that is, extending the time the Depart- 
ment can assess ad infinitum. One year seems sufficient 
time for the Department to make any necessary exam- 
imation, so that waivers signed should be so limited. 
The Department realizes this and the most recent form 
of waivers sent to taxpayers provides for such limitation. 
| QUESTIONS AND ANSWERS 
©. My wife having departed this life on November 
17th, 1922, could I figure my exemption as a married 
man until that time and from that time until December 
31st exemption as a single man? Crak.2. 
A. Your status on December 31st determines the ex- 
-emption, which in your case would be as a single man. 
Q. Will you kindly give your opinion on the follow- 
ing: A man has large losses in stock speculation in 1921. 
He has profits in 1922, but not nearly enough to offset 
the losses of 1921. The question is, does he have to pay 
tax on his profits of 19227 leer 15: 
__ A. If speculating was this man’s business, he can off- 
set the losses of 1921 against the profits of 1922. Other- 
wise he cannot and must pay on 1922 profits. 

Q. I work for the City. My income is $1,600 a year, 
which is exempt from income tax. My wife works and 
made $1,100. Would there be any income tax we will 
ihave to pay? A. W. 

_ A. There will be no income tax to pay and no returns 
‘to be filed in your case as your total income does not 
amount to $2,000. 

- Q. Most children of income taxpayers do not cease 
to be dependent when they reach the age of eighteen. In 
fact, if they go on to college, they have only reached one 
really expensive stage in their lives. Is it possible under 
cither the Federal or State laws to make any deduction 
for these expenses? A remark by a minor employe of the 
tax office led me to think it might be done, say under the 
classification of “ board.” ee Jak, 

_ A. There is no way that you can obtain a credit for 
dependency of a child above the age of eighteen years, 
inless that child is physically incapable of self-support. 
Deductions for board are not allowable. 

/ ©. I had ten shares of the Building and Loan Assn. 
Stock mature last year, April, 1922. It took twelve years 
Omature. In that time I paid in $1,440. When the stock 
natured [ received $2,000. Do I pay an income tax on 
he difference which was $560? paw N: 


] : one of the previous articles the question of the 


i 
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A. Dividends on Building and Loan Stock are exempt 
up to $300 for each year—amounts in excess are taxable. 


Q. On December 6, 1922, I sold short 13 stocks. I 
covered two of them before the first of the year and 
lately have covered the rest of them, all at aloss. Should 
this loss go in last year’s account? Also, I have 530 
Canada Copper which stands me about $650, bought 
years ago. I have paid first instalment of reorganization, 
is quoted at 3c. When can I charge off this loss? Could 
I charge it off this year, 1923, if I wished to? I make 
about $2,000 to $2,400 per year, my wife has an income 
from bank stock mostly of $1,250. We have two chil- 
dren, never have had to pay a federal tax but do state 
tax. Have always made it out jointly. Is that the best 
way? Os Dewey 

A. Loss on the sale of stocks sold short cannot be 
deducted until cover is made. The loss on stocks sold 
outright is deductible in the year in which the sale is 
made. Loss on worthless stocks can be taken only in 
the year in which they become worthless. There is no 
difference in the tax liability whether joint or separate 
return is filed, where the total income is less than $6,000. 
If the total income is in excess of that amount, separate 
returns should be filed, 


Q. In making up income tax reports, is money spent 
for service of this kind listed in any way, and if so, under 
what heading ? BAL Ss 


A. Amounts paid for the preparation for tax returns 
are deductible under “ other deductions ” by salaried in- 
dividuals, or “ General Business Expenses” by business 
organizations. 

Q. 1. My understanding is that interest paid on a 
mortgage on a house is deductible from one’s income. Is 
this correct? 2. Is any amount which is devoted to the 
reduction of the principal of the mortgage deductible 
from one’s income? 3. I pay Town, Village and School 
Taxes. Are these deductible from income? E. B. W. 


A. Amounts paid for interest on a residence are de- 
ductible. Amounts paid to reduce the principal of a 
mortgage are not deductible. Local taxes, such as Town, 
Village and School Taxes are deductible, unless they are 
assessed against local benefits of a kind tending to in- 
crease the value of the property assessed. 

©. In 1917 purchased 1,000 shares of stock at a cost 
of $8,625. In 1920 the concern was placed in receivers’ 
hands, but failed to recover and eventually creditors re- 
ceived a few cents on the dollar. Last fall I heard that 


(Continued on page 64) 
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LampManufacture a lidalwave Industry 


Under Urge of Big Consumer Demand Lamp Makers 


Now Supply Extensive 
Shades 


Artistic 


Range 
in Wide Choice 


By BEATRICE MILLER WISNER 


of Bases 
of Materials 


and 


sion, the lamp industry has put on its seven-league 


F sion tne from a momentary apathy of depres- 


boots and reached a land of promise and plenty. 
This is not surprising considering the unlimited output 


necessary to meet consumer demand for luminators in 


| | i. iH tl | 
itil 


| 
| 
| 
UNL si Mn 


Mirror Black Base 
Silk Shade. in 


Rich 
Mulberry, 
Gold or Blue, Heavy Silk 


Fringe. 
Courtesy Max Schaeffer, 31 
West 15th Street 


the past few seasons. There 
was before such a 
marked display of models in 
variety of shapes and orna- 
mentation in the fashioning 
of silks, chiffons, tassels, 
and hand decorated 
shades as is 


never 


beads 
parchment 
shown in the shops today. 

It is only necessary to 
make a tour of any city or 
small suburban town to real- 
ize the stupendous growth 
in the use of lamps. There 
is no home no matter how 
humble that does not boast 
of some sort of lamp to add 
to the brightness and beauty 


this premature announcement, 
and will feature to a great ex- 
tent Egyptian creations in 
lamp bases and in the color- 
ing of shades, to satisfy the 
intense feeling promoted by 
the discovery of these Theban 
treasures from the Valley of 
The Kings. 

No industry has a brighter 
prospect than lamp manufac- 
ture, its field is legion. De- 
partment stores, Gift and Spe- 
cialty Shops, - Furniture, 
Hardware, Housefurnishing, 
Jewelry and Electric. Stores, 
are all more or less interested 
in featuring lamps and artistic 
shades to entice the woman 
shopper. 

Within the past few years, 
hotels, restaurants and _ tea 
rooms have largely depended 


Lamp 


Boudoir 
Scenic Glass Shade. 
Courtesy of Lightolier, 569 

Broadway 


Unique 


of interior furnishings and fittings. The very atmosphere 
of the home depends largely upon its lighting effect and 
how carefully must the mistress select the lamp which 
will determine the culture and refinement of the abode 


which typifies the taste of its inmates. 

For this reason the dealer who wishes 
to promote a growing and lasting clien- 
tele, should cater to woman’s fancy, for 
it is she who knows best what will har- 
monize with boudoir, morning room or 
salon, and the enterprising retailer is just 
far seeing enough to make his lamp de- 
partment one of beauty and excellence, 
carefully arranging the several models 
in harmonious accord, so as to please 
the most exacting feminine taste. 


With the recent excavation and the 
finding of valuable art objects by Egyp- 
tologists in the tomb of Tutankhamen, it 
is most certain that the temperament of 
this dynasty will be a predominating in- 
fluence in many domestic manufactures. 
Already the heads of some of the fore- 
most silk industries are sending to Egypt 
artists and designers to copy Egyptian 
motifs and effects for advanced season’s 
styles in silk patterns, Live lamp man- 
ufacturers will undoubtedly profit by 


Forty 


upon the unique and correct lamp as a lure to the feast. 
Upon entering a harmoniously lighted dining room, there 
is at once created a feeling of soothing contentment, pro- 
duced by the gentle, soft light diffused from some beauti- 


fully fashioned lamp shade, and this means much to the 


Metal Base, Elaborate Brocade Shade, 

Silk Fringe in Harmonious Shades. 

Courtesy Cassidy Co., Inc., 101 Park 
ve. 


proprietor of the hostelry. His patrons 
feel the influence of harmony and ele- 
gance in the surroundings and become 
fast patrons of his festive board. The 
beauty of bases are the finished product 
of the artisan’s skill, bringing the lamp 
industry into the high court of success- 
ful manufacture. 

Something of the significance of the 
lamp might be realized if for one night 
all the lamps in a large city were to be 
extinguished. Think of the consterna- 
tion, worse than the darkness of the 
Deluge, or the blackness of Erebus, and 
even worse than Milton’s penalty of Sa- 
tan, in the loss of his brightness after his 
fall from heaven; 

“Oh how fallen! how changed, 

From him, who, in the happy realms of 
light, 

Clothed with transcendent brightness, 
didst outshine 

Myriads tho bright!” 


m™ Crockery and Glass Trade in Europe 


Late News Showing Current Conditions in Eng- 
land and in Leading Centers on the Continent 
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ROWING optimism is reflecting in the English 
trade and while employment figures indicated that 
over 12,000 were out of work during the Christ- 

mas week, employment figures for the past month show a 
very substantial reduction in this number. Another en- 
couraging factor in the Envlish situation is that the British 
Industries Fair attracted considerable more exhibitors 
than last year. With the reduction in prices of china and 
earthenware for the domestic trade, there seems excellent 
prospects for a general improvement in demand. Not all 
lins were affected, however, the Earthenware Manufac- 
turers’ Association pointing out in their letter to the trade, 
that it had not been found possible to make any reductions 
in some lines, although in others considerable reductions 
have been made. While it is generally believed that present 
production costs do not warrant these reductions, they 
have been made with a view of meeting the abnormal pre- 
vailing conditions. Broadly, the greatest reduction in 
prices are in the cheaper class of goods, but important re- 
ductions have also been made in middle-class goods and 
fancies. The English China Manufacturers have reduced 
their prices for both home and foreign trade. Manufac- 
turers feel that they are taking considerable risk in cutting 
prices at this time and feel that it is now up to the dis- 
tributors to stimulate business by placing orders more 
freely than in the past. 

In the English glass trade there continues much unem- 
ployment and manufacturers are afraid the action of 
France in the Ruhr area may have the effect of checking 
a revival in this industry. Reports for last month, how- 
ever, show more orders for table ware booked than for 
a long time past. Regarding the higher quality goods, en- 
couragement is found in the increasing demand of the 
public for the finer lines of glassware. In lighting glass- 
ware a little more activity is noticeable, Australia is at 
present the biggest market for this class of goods and 
small consignments have been going to Canada and the 
United States. 


The Trade Situation in France 

At Cirey the “ Glaces de St. Gobsin”’ have started up 
a new furnace with eight pots, so that this establishment 
will now be able to resume its production of moulded 
glass. In the bottle industry the “ Société des Verreries 
a Bouteilles”’ has just restarted a part of their works at 
Dorignies-Douai. At Incheville (Normandy) a dispute 
has broken out in one of the flask and phial factories; 
the hands, having obtained an increase of 12 per cent. in 
wages, have now, however, withdrawn their strike notices. 
This establishment is now working with one twelve-pot 
furnace, but, owing to the lack of hand labor, there are 


only six places organized. A new manager has now been 


appointed at these works. “La Verre”’ reports that the 
shareholders of the ‘‘Etablissements Dalbouze et Brachet,” 
11, rue du Chateau, Puteaux (Seine), recently held an 
ordinary meeting, M. Brault presiding. The accounts for 
1921 to 1922 (covering fourteen months, which was ex- 
ceptional) were read and approved of, and the dividend 
was fixed at 9.50 per cent, for the fourteen months, cor- 
responding to about 8 per cent. net for the year. 


the report read and the explanations given, it appears that 


From 


about 12 million orders were executed during the period 
under review. The present season has opened under the 
very best auspices as plenty of good orders are in hand. 
Under the name of ‘ Quartz et Silice,” a joint-stock 
company has been floated for the manufacture and sale 
of articles of all kinds made of flint or with a flint basis 
according to the patents of MM. Bernard and George. 
The offices are at 5, rue Cambaceérés, Paris, and the capital 
is fixed at frs. 1,750,000. Works covering a superficial 
area of 1,800 sq. m. are in course of construction at Ne- 
mours (Seine-et-Marne), and will, it is hoped, commence 
operations in April next. 

The china industry of the city of Limoges, France, is 
not in a prosperous condtion at the present time, nor is 
the outlook, either immediate or remote, very encourag- 
A labor shortage 

Necessities of 
the war also brought about the extension of the shoe in- 


ing, says a recent U. S. Consul report. 
has existed in Limoges since the war. 


dustry, which was a very important one in igI4, and ts 
now the first of the industries of this city as regards 
production, if not in capital invested in the industry. 
Many china workers left that industry during the war 
because they could earn more in the shoe industry. As 
the shoe industry does not export its products, it has 
been able to meet the demands of the workers for higher 
wages, while the china manufacturers have to take into 
account the competition they must meet in their export 
business. 


The Glass Industry in Germany 

This industry still continues to flourish, as all the nec- 
essary raw materials are available in the country itself, 
whilst a large part of the output finds ready takers in 
foreign markets. The present weakness of the home 
market, and the lack of capital, are, however, causing in- 
creasing difficulties; the future is very uncertain, as the 
advance in prices still continues, as may be seen from the 
following examples. The Central German Hollow-ware 
Association, of Dresden, has introduced the following in- 
creases: 6,500 per cent. clear and colored glass, 7,800 
per cent. opal, seladon, and plated glass, and 5,200 per 
cent. for machine-made glass. 
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NEW YORK LIMOGES PARIS 
New Samples on View 


Guerin-Pouyat-Elite, Ld. 


WHITE AND DECORATED CHINA 
LIMOGES, FRANCE 


SOLE AGENTS 
FOR THE UNITED STATES AND CANADA 


Cristalleries de Baccarat 


(BACCARAT GLASSWARE) 
— FRANCE — 


43.47 WEST 23RD STREET 
— NEW YORK — 
TUT eee 


EDWARD BOOTE 


(JAMES B, BOOTE) 


35-37 West 23rd Street :: New York 


Representing 


Brown, Westhead, Moore & Co. 


(Cauldon China and Earthenware) 


“Wood & Sons Gibson & Sons 
Charlies b ondeom Pioin ton 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


the office of the concern on Friday, March 2d, 
Percy L. Leyland was re-elected president of the 
corporation, while his son, John R., was elected secre- 
tary and treasurer, and his other son, Harry M., was 
elected vice-president. Both sons have been connected 
with the business for some time, the former as office 


\ T a meeting of Percy N. Leyland, Inc., held at 


“manager and the latter as traveling salesman. 


Hugo Hart, formerly with L. Barth & Son and now 
_a member of the sales staff of David L. and Charles L. 
Wise, has announced his marriage on Sunday, March 
4th, to Miss Katherine Braunstein. 


Ira M. Clarke, of the New Martinsville Glass Mfg. 
'Co., New Martinsville, W. Va., is a visitor in New York 
this week on special business connected with his factory. 


| 


Charles A. Postley is now showing the products of the 
Claypool Basket & Box Co., Claypool, Ind., whose line 
he has just acquired for representation in this market. 
The concern are manufacturers of the well-known, “‘Bilt- 
Well” motor baskets, shoppers, hampers, etc. 


Arthur A. Bean with the Hirsch-Malgood Co., leaves 
on Monday for a trip through New England and other 
territory in the east. He expects to be on the road about 
six weeks, 

—— me = 

“Jack” French is making preparations to leave on his 
regular spring trip through the west on Monday with the 
John Davison lines. 


Charles C. Ashbaugh, head of the West End Pottery 
Co., East Liverpool, O., is a visitor in New York call- 
ing on his representatives here the Horace C. Gray Co. 
His principal reason for being here, however, is to attend 
the twenty-fifth wedding anniversary of Morris Bergman 
which will be celebrated on Saturday evening. 


| Eugene Blum leaves today (Thursday) for a trip 
through the middle west in the interest of William G. 
Mueller, Inc. William O. Weber, also of the concern’s 
sales staff left on Wednesday for a tour of New York 
is and Pennsylvania. Leon Fromkess, still another 
: a for the firm is covering his territory in the south- 


west and Pacific coast. 


The Taiyo Trading Co., tor Fifth Avenue, have fitted 
up a handsome dinnerware room at their salesroom, 
where they are showing lines of German, English and 


Japanese china. The room is done in mahogany with 
French gray paneling and makes a very attractive setting 


for the above wares. 


J. K. Wilson, traveling representative for the Taiyo 
Trading Co., is spending this week in Boston where he 
is showing the concern’s lines. 


Robert D. Miller of Maddock & Miller left on Sunday 
for a trip through New York state with concern’s well 
known lines of English wares. 


OBITUARY 
Charles T. Dotter 


Charles T. Dotter, one of the partners of the former 
old importing concern of Bawo & Dotter, who, with the 
late Francis H. Bawo, founded the firm in 1864, died on 
Friday, March 2nd, after an illness dating from last May, 
when he caught cold on a fishing trip. Following this he 
suffered a slight stroke and his health, due to the infirmi- 


Charles T. Dotter 


ties of old age, had steadily declined, until the end came 
quietly, at his home, 15 Tompkins Pl., Brooklyn, at the 
age of eighty-three years. He was born in Philadelphia, 
coming to New York as a young man to enter the busi- 
ness of his uncle, C. F. A. Hinrichs, who held a place of 
prominence in the trade for years, as an importer of 
china, glassware and art lines. Also employed there was 
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Announcing the arrival of new sample 
lines, comprising refreshingly different 
designs in Dinnerware and Short Lines 


LA PORCELATINESE IMO SiNi= 


Pas formerly 
"FRANCE M. REDON 


ALFRED G. MOMENT 


Agent 


390-41 West 23rd Street 
New York 
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JAPANESE GOODS 


‘‘Something new with every Maru*”’ 


DIRECT FROM OUR JAPAN FACTORIES 
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An inspection of our showroom will prove profitable 


MARUHACHI & CO: ‘Siege 


Manufacturers and Importers 


17 East 17th Street New York 
(8) (8) 
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ynother young man, Francis H. Bawo. The two became 
‘ast friends, which resulted later in their forming a part- 
xership in 1864, to enter the importing business for them- 
selves, under the firm name of Bawo & Dotter, at 52 
John St. 
equired larger quarters to house it, and the firm then 
‘ook the entire building at 34 Barclay St. Still the busi- 
jess continued to grow and several other adjoining build- 


The business prospered from the start and soon 


ngs were acquir ed. The phenomenal success of the busi- 
jess soon placed it as one of the best known importers 
>f these lines in this country. With its growth, it had 
“ormed strong foreign connections, with the control of 
he output of several factories and thus assumed a posi- 
‘ion of genuine importance in the trade. According to a 
yreviously conceived plan, when he agreed with Mr. 
Bawo to retire, when he had amassed a certain amount of 
noney, i in 1890 he withdrew from active participation in 
he business, retaining, however, a financial interest 
When the business was incorporated, a few years later, 
Mr. Dotter’s interest was paid off, and he retired alto- 
ether from the concern. Mr. Bawo remained with the 
irm, until he died in 1899. Nothing gave Mr. Dotter 
sreater enjoyment after his retirement, than to visit his 
jId associates in the business, to whom he took particular 
leasure, in relating his experiences during the time he 
ty on the road, as a salesman for the firm many years 
“go. It was also always a source of keen pleasure to his 
‘riends to receive a call from him, for there was always 
‘omething in his unfailing optimism and enthusiasm that 
vas actually infectious. The funeral, which was private 
ccording to the wishes of Mr. Dotter, was held on Mon- 
lay, March 4th. He is survived by three sons and two 
. 


Frederick H. Baker 
Many friends in the trade will learn with extreme 
egret of the death of Frederick H. Baker, who died very 
uddenly at Red Bank, N. J., on Sunday, March 4th. Mr. 
Baker had been connected with the Phoenix Glass Co., 
‘or nearly forty years and was not only well known in 
he local trade but throughout the New England states, 
4e south and Canada where he traveled for the concern 
or years. He discontinued traveling ten years ago, and 
ad since employed his time at the New York office of 
he firm in a clerical capacity. He had been enjoying 
bout his usual state of health up to the day of his death. 
Vhile out for a.walk he stopped in a drug store for some- 
ning he wished to purchase; while waiting to be waited 
'n, he dropped dead in the store. He was in his seventy- 
ighth year. The funeral was held at his home in Red 

3ank on Wednesday at eleven o’clock. 


| 


Leonard Rouquart 
| Word was received in New York this week, of the 
eath of Leonard Rouquart, on February 13th, at the 
‘ge of fifty-seven years, at Limoges, France, where he had 
\ved since 1917, when he discontinued his business in this 
ountry. Mr. Rovquart was connected with the import 


china business here for thirty years and had many friends 
in this country. He was for a time with Charles L. 
Dwenger and was also in business for himself for a num- 
ber of years, doing his largest business with the Avance 
line of white china. Since retiring from business in this 
country, he had made two trips here for pleasure. He had 
been in ill health for the past two years. Mr. Rouquart 
never married. He has a nephew in this country, Gabriel 
Verneuil, who is connected with Edmondson Warrin, 
decorator of china and glassware. 


Arthur Veel Rose 

News of the passing of Arthur Veel Rose came as a 
distinct shock to his friends in the trade, for while he 
had been ill for several months, only a few who were 
closest to him knew of it, until word of his death, which 
occurred at the New York Hospital on Friday, March 
2nd, was received. Mr. Rose, who was an authority on 
china and crystal, came from a family interested in the 
pottery business for years, being a nephew of George 
Phillips, head of the well-known retail china and glass- 
ware house of W. P. & G, Phillips, London, England. 
He entered the employ of the firm as a young man, there 
gaining a knowledge of ceramics that later gave him 
recognition in the trade in this country as one of the 
best-posted men in the business. Mr. Rose was born in 
england on August 10, 1860. Soon after coming to this 
country in 1890, he entered the employ of Higgins & Sei- 
ter. Later he went to Chicago, where he was connected 
with Pitkin & Brooks for a time. Through the reputa- 
tion he had established, for his unusual knowledge of 
china and glassware, he was engaged as manager of the 
china, glassware and art departments for Tiffany & Co., 
and during his career with the firm, he sold probably some 
of the finest wares ever sold at retail in America. After 
ten years with Tiffany, when Haviland & Co. established 
their retail department in their new building on Thirty- 
sixth street, Mr. Rose became associated with the concern 
as manager of this end of the business. He remained with 
the firm for about six years. Since this connection he 
had lived a life of retirement at his home in New York. 
Mr. Rose had contributed to various publications, articles 
on ceramics, in fact, he was at one time associate editor of 
a monthly paper, of which he was one of the founders, 
“The American Pottery Gazette,” which has since passed 
out of existence. His funeral was held at the Funeral 
Church, Broadway and Sixty-sixth street, on Sunday 
afternoon, March 4th. Interment was at Lewistown, Pa. 
Among those in the trade who attended the services were 
John Davison, James Davison, John W. French, William 
Foster, Henry Witte, Oscar Koppel, Hugh C. Edmiston 
and Kennard L. Wedgwood. 


Less Credit Asked in Local Stores 
Although January was an active month in the credit 


offices of local stores, more charges being cleared in most 
of them than in the same month a year ago, applications 
for new accounts this month have not kept up so well in 
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Pattern 4141 


The Puritan 


The richest white and gold 
on the market. One of a 
number of salable patterns 
carried in open stock on 
this unique shape. 


Paul AStraub& Co. 
105707 Fitth Ave. 


at 18 t# Street 
NEW YORK 


BAVARIA 
TIRSCHENREUTH 
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many of them. This was attributed to the fact that Fel 
ruary is usually a quiet month, as we'l as to the approacl, 
ing Lenten period. With Lent starting a week or tw 
earlier than usual this year—it begins tomorrow—the le; 
down has come a bit earlier than ordinarily. One of th 
features of the charge accounts being sought so far thi 


month is the proportion of out-of-town persons repre 
sented in the applications, this proportion being said to b 
quite a little larger than during the same period last yeai 


Buyers in New York : 
MARCH Ist, 1923 | 

H. E. Albee, housefurnishings and china, Mandel & Schwarti 
man, Bloomington, IIL, Herald Square. 

IR VeRErost, toys: Lov eman, Joseph & Loeb, Birmingham, Ala 
120 West 32nd St. A. Fantl. 

W. B. Shockley, housefurnishings and toys, J. B. Ivey & Co 
Charlotte, N. C., Pennsylvania. 4 

L. Loewenherz, china, Lowenherz Bros., Columbus, Ga., S! 
Andrew. 

S. L. Switzer, toys, Valley D. G. Co., Vicksburg, Miss., 35 
4th Ave., Kirby Block & Fischer. 

A. Kk. Burnham, housefurnishings, Reid & Hughes, Water 
bury, Conn., 404 4th Ave. D. G. Alliance. 

G. F. Succup, housefurnishings, Penn Trafhe Co., Johnstowr 
Pa., 134 West 32nd St. 
New Orleans, La., 120 West 32nd St. A. Fantl. 

J. Sullivan, toys, Joslin D. G. Co., Denver, Colo:, 23 East 26 
Si W..P) Knott. | 

W. W. Taylor, housefurnishings, D. M. Read Co., Bridgepor’ 
Conn., 404 4th Ave. D. G. Alliance. | 

W. B. Shockley, housefurnishings and toys, J. B. Ivey & Co 
Charlotte, N. C. Pennsylvania. 

C. K. Carnanan, housefurnishings, S. W. Rose, Indiana, Pa 
117 West 33rd St., care of Hoffman & Hartblay. 

Gy, W. Butler toys, EH. ©. Capwell Gor Saad Calif. 
West 30th St. Weill & Hartmann. 

O. W. Watson, toys, Frederick & Nelson, Seattle, Wash. 45) 


MARCH °2, 1923 


G. W. Hoos, housefurnishings, glassware and crockery, Joh 
Hoos Co., Baltimore, Md., Pennsylvania. 

IR, Ih Orr, toys, china and housefurnishings, Hager & Bros 
Lancaster, Pa., 404 4th Ave., D. G. Alliance. 

A. Mendel, genl. mdse. mer., Mendel’s Inc., New Halen 
Conn., 1150 Broadway, Baer & Lilienthal. | 

Mr. Moser, housefurnishings, 1. Stutzbacher Co., Stubenvillt 
Ohio, 1150 Broadway, Baer & Lilienthal. 


MARCEES S925 | 
Mrs. E. Kenny, art goods, Wm. Hengerer Co., Buffalo, 
Y., 16 West 39th. St. 


E. F. Steketee, toys, Paul Steketee & Sons, Grand Rapid: 
Mich.; 23 East 26th. St. Mdse. Reporting Co. 


MARCH 5,_ 1923 


M. Fiannigan, housefurnishings and toys, M. Lurie & Co 
Albany, N. Y., 1150 Broadway, Baer & Lilienthal. 

G. Munro, china, glassware and housefurnishings, Hibs 
& Co., Colorado Springs, Colo., Prince George. 

J. M. Parish, china and glassware, H. C. Meacham Co., Hot 
Worth, Texas, 352 4th Ave., Kirby, Block & Fischer. 

A. J. Boisvert, Davidson Bros. Co., Sioux City, lowagme 
West 32d St. Littman & Storch. 

Miss M. E. Brennan, housefurnishings and toys, People’ 
Store, Tacoma, Wash., 23 East 26th St., W. I. Knott. 
M. J. Riordan. toys, J. C. Riordan Co., Muskegon, Mieh 
1270 Broadway, G. R. Pond. ‘ 
MARCH 6, 1923 
M. Bergen, toys, Carson, Pirie & Scott, Chicago, Ill, 404 4t 
Ave. 

H. C. Meacham, housefurnishings, Meacham Co, Fort Worth 
Texas, c/o Baer & Lilienthal, 1150 Broadway. 

Miss P. Lavinka, art goods, Miller & Rhoads, Richmond, Va 
432 4th Ave. 

Miss M. S. Brenna, housefurnishii@s*and toys, The People 
Store. Tacoma, Wash., 23 East 26th St. (Wm. T. Knott). 

J. Herzberg, housefurnishings, S. Kam Sons Co., Washingtot 
DNC. 432 4th Ave: 

L. J. Karnuth, crockery, Boston Store, Chicago, Ill, 44 Eas 
23rdpSirect: 
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Buyers in New York 

MARCH 7, 1923 


, E. D. Austin, china, crockery, glassware and pottery, Austin 
I< Co., Battle Creek, Mich., 200 Fifth Ave. 
| Miss H. L. Spinning, dolls, D. M. Read Co., Bridgeport, Conn., 
404 Fourth Ave., D. G. Alliance. 
| R. Evans, housefurnishings and china, J. N. Adams & Co., 
Buffalo, N. Y., 16 West 39th St. 
} J. D. Parks, general mdse. and toys, Parks, Belk Co., Concord, 
IN. C., 120 West 32nd St. (A. Fantl). 
' E. BF. Steketee, housefurnishings, P. Steketee & Sons, Grand 
Rapids, Mich., 23 East 26th St. (Mdse. Reporting Co.). 

J. M. Parish, toys and housefurnishings, H. C. Meacham Co., 
Fort Worth, Texas, 1150 Broadway, Baer & Lillienthal. 

C. W. Conant, kitchenware, Porteous, Mitchell & Braun, Port- 
‘and, Me., 432 Fourth Ave. (D. G. Union). 

K. D. Hudson, toys, Hudson, Belk Co., Raleigh, N. C., 120 
West 32nd St. (A. Fantl). 
, J. S. Williams, toys and housefurnishings, Joske Bros. Co., 
San Antonio, Texas, 352 Fourth Ave., Kirby, Block & Fischer. 

H. M. Troupe, housefurnishings and toys, Clarke Bros., Scran- 
on, Pa., Martinique. 
/ W. R. Miller, housefurnishings and portable lamps, W. L. 
Milner Co., Toledo, Ohio, 120 West 32nd St. (A. Fantl). 
fe. J. Viger, toys and housefurnishings, Gay Co., Troy, N. Y., 
Breslin. 
T. R. Whitehead, toys, Cahn, Coblens Co., Baltimore, Md., 
Herald Square. 
| H. A. Allred, toys, Parks-Belk Co., Kanapolis, N. C., 120 West 
i2nd St. (A. Fantl). 
weve W. Bechtold, toys, M. T. Garvin & Co., Lancaster, Pa., 
York. 
pee. L. Riegel, housefurnishings, J. W. Knapp Co., Lancaster, 
\Pa., 131 West 35th St. (Hart Flanagan). 
MM. D. Plotte, housefurnishings, toys and cut glass, Clarke 
Bros., Scranton, Pa., Martinique. 

MARCH 8, 1923 


R. Warner, domestic dolls, American Wholesale Corp., Balti- 
more, Md., 354 Fourth Ave. 

C. L. Jelenko, art goods, china and glassware, C. L. Jelenko, 
Baltimore, Md., Pennsylvania. 
| Mrs. H. L. Boughton, glassware, H. L. Boughton Store, Cats- 
xill, N. Y., Continental. 
' R. J. Orr, toys, china and houscfurnishings, Hager Bros., Lan- 
easter, Pa., 404 Fourth Ave. (D. G. Alliance), Herald Square. 
A. H. Baum, housefurnishines, M. Goldenberg, Washington, 
D. C., Pennsylvania. 
b ; : 
| Business Briefs 


| The Berger Levy Co., New York City, has been incor- 
norated for the manufacture of glassware. Capital 
5100,000 ; incorporators, H. A. and E. N. Bloomberg and 
N. Kaufman. Attorneys, Bloomberg & Bloomberg, 1482 
3roadway, New York. 


i 


| 


S. -D. Cole, for the past six years manager of the Wy- 
nore Mercantile Co., Wymore, Neb., has sold his general 


tore to J. Neumann Co. 


_ The Beybar Mfg. Co., New York, has been incorpo- 
vated with a capital of $50,000 to manufacture toys. In- 
orporators are E. Heydolph, A. Barish and A. Fondil- 
er. Attorney, M. Kirschstein, Tribune Bldg., New York. 


_ The Newman Mercantile Co., has purchased the stock 


and fixtures of the Burkett-Andrews Co., one of the 
) : 3 
argest stores in Carthage, Mo. G. F. Newburger, general 


manager of the Newman company, said the stock inven- 
loried about $43,000 but declined to make public the 


Faonnt involved in the purchase, 


| The Phelps & Sons department store has been opened 
} 

jit Jacksonville, Fla. Norwood M. Phelps is general man- 
ger and FE. C. Bence assistant manager. 
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A decoration, exquisite 
in taste and beautiful 
in execution. This and 
other good patterns 
on this unusual shape 
carried in open stock. 


Paul A Straub8Co. 
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‘i you have a good 
I] business, advertise 
S y andmkece mm itemniiemy © 
want a good business, 
advertise and get it, is the 
best advertising slogan we 


have seen in thirty-three 
years of active newspaper 
work. It was written and 
used with telling effect by 
a country publisher over 
thirty years ago. 


—Chicago Journal of Commerce. 
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Rig Generalware Plants to Expand 


Over 2 Million in Contemplated New Generalware 
Pottery Construction Marks Progress of Current Year 


future is indicated by the large building program 
which has been under way for some time. This 
expansion of many prominent plants with the view of 


|e American business rnen are confident of the 


increasing production of domestic goods covers a wide 
range of manufactures, and includes over two million 
in contemplated construction by many _ representative 
firms in the generalware field. 


Contracts are being awarded by the Homer Laughlin 
China Co., of East Liverpool and Newell, W. Va., for 
the erection of a tunnel kiln pottery on the old golf club 
grounds in Newell, just west of the general offices of 
this company. Ready, for operation, this extension will 
cost approximately $700,000. The following official 
statement was issued by the company last Saturday 
afternoon : 

“The Homer Laughlin China Co. announces its 
intention to build a new plant at Newell for the manu- 
facture of semi-citreous ware, construction to begin at 
the earliest practical date. 

“ For some time past they have been looking into the 
merits of the various types of continuous, or tunnel, 
kilns, and the new plant will be equipped with such 
kilns, the Harrop direct-fired type having been con- 
tracted for. 

“The plant will have one bisque kiln, approximately 
330 feet long, and one glost kiln, approximately 300 feet 
long, and also a continuous decorating kiln, and will 
have a capacity about the same as the No. 5 plant of 
the same company at Newell, which has 16 periodic 
kilns (nine glost and seven bisque kilns), and will give 
employment to several hundred people. 

“ The plant will be constructed on the site of the old 
golf course, on the west side of Laurel Hollow, and 
overlooking the Ohio river, and work on the siding is to 
begin immediately. 

“ The buildings will be one-story construction, and will 
be approximately 800 feet long and 220 feet wide, with 
a basement under that part of the plant fronting towards 
the river, and extending the full length of the plant. 

“Tt is hoped that the new plant will be completed and 
ready for operation some time next fall.” 

The capacity of this company, when this new plant 
is placed in operation, will be the equal of 94 periodic 
kilns, making the interest the largest individual producer 
of generalware in the world. 


Over $2,000,000 in new generalware pottery construc- 
tion in the United States is contemplated for the current 
year. 


W. S. George, head of the W. S. George Pottery Co., 
at East Palestine, Ohio, and with other plants at Can- 
nonsburg and Kittanning, Pa., is to proceed at once with 
the erection of a nine-kiln plant at East Palestine, on 
the site of the old East Palestine Pottery Co., and which 
property was razed by fired some years ago. The exten- 
sion will cost between $300,000 and $400,000. 

With the new plant of the Crescent China Co., at 
Alliance, Ohio, a seven-kiln shop getting into operation 
now, production of American dinnerware will increase 
more this year than any single year in history. 

From Los Angeles, Cal., comes the report that Oliver 
H. Sebring, of the Limoges China Co., proposes to erect 
a generalware plant on the Pacific Coast at a cost of 
$1,000,000. 

The Los Angeles representative of the CROCKERY AND 
GLASS JOURNAL wires: 

“ A china factory that is to cost at least $1,000,000 and 
that will employ several hundred potters will soon be 
located in Los Angeles, according to O. H. Sebring, 
millionaire founder of Sebring, Ohio, and Sebring Fla. 

“Mr. Sebring, who has large enameled steel and 
pottery interests in the east, located at Sebring Ohio, 
that turns out millions of dollars worth of finished 
products yearly, is enthusiastic over the prospects of 
Los Angeles. 

“ According to Frank B. Howard, the Sebring repre- 
sentative in Los Angeles, Mr. Sebring has already sold 
his home in Florida, where he has 76,000 orange trees, 
and is to locate permanently in Los Angeles. 

“*Tf I had come to Los Angeles when I was urged to 
25 years ago, my success would have been ten times 
greater,’ Mr. Sebring declared. 

“Definite plans for the Sebring Los Angeles china 
factory are expected to be announced within the next 
few days.” 


Glass Sale Brings Riot of Buyers 

Eleven policemen were necessary to keep order at the 
J. L. Brandeis & Sons store, Omaha, Neb., when feverish 
bargain hunters, most of them women, flooded the china 
department in a recent sale. 

A big advertisement in the daily papers announced that 
a carload of cut glass, American made, value 50 cents to 
$1, would be placed on sale at 10 cents per article. As 
a result of tempers and near fights, some of the glassware 
on sale suffered from the too eager purchasers. 

Salespeople carrying baskets containing articles to re- 
plenish the depleted stocks on the tables were swept off 
their feet by the pushing throngs. 
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The fastest selling line 
in all America 


ABC “Super Electric’? Washer ABC 


Model 66F, copper tub and lid 
Model 65F, galvanized tub 


(Reversing cylinder of maple 


“Oscillator -Vacuum’’ Washer 
(Eight vacuum cups plus 
rocking tub. Electric) 
Model 90F, 9-sheet copper tub 


or zinc) 


ABC “Oscillator”? Washer 
(Rocking tub. Electric) 


Model 80E, heavy 6-sheet 
copper tub 


With the greatest gain in sales attained by 
any line of washers, the A B C emerges 
victorious from the recent contest for 
leadership in the industry. 
Better merchandise p/us better merchandts- 
ing have put the A B C line to the fore. 
As the fastest selling line in all America, 
the A B C therefore offers the /ives¢ oppor- 
tunity to you, the dealer. 
IG Nase me 
Why does the A B C organization produce 
better merchandise? 
Greater experience—fourteen years of con- 
tinuous success. 
An enormous two million dollar plant in 
which to utilize that successful experience. 
A plant unequaled for producing quality, 
ona hugescale, at consequent minimum cost. 
A B Cc 


How does the A B C offer a better mer- 
chandising proposition? 


Better values, first—due to reasons given. 
Second, a complete \ine, under one famous 
name. A line including all popular types 
—oscillator, cylinder, dolly and oscillator- 
vacuum washers. An opportunity to con- 
centrate your selling efforts. 
Third, better selling assistance given to 
dealers. Developing the A B C line into 
the fastest seller has uncovered the most 
profitable, most successful sales methods 
to use. As'an A BC dealer you benefit 
accordingly. 

Ato aE ae 
Everything you could ask for is embodied 
in the A B C line. 
Tear off the “Reminder” below and write 
us today! 


ALTORFER BROS. COMPANY 
PEORIA, ILLINOIS 
Veteran and leading makers of washers and ironers 


NEW YORK CHICAGO BRANTFORD, CANADA 


AMERICA’S LEADING WASHING MACHINES 


\ Write Altorfer Bros. Co., Peoria, Ill., for details of 
their proposition on the A B C complete line of 
washers—the fastest selling line in all America. 


ABC “Alco”? Washer 
(Peg or disc dollies. Electric) 
Model 51E, single cypress tub 
Model 52E, double cypress tub 


Power models also made 
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WHAT THE POTTERIES ARE DOING 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


N increase in the production of dinnerware was 
N noted in the East Liverpool district during the 
4 last 10 days. Moderating weather has created a 
situation whereby a steady supply of natural gas is to 
be had for kiln firing purposes, and upon this single fea- 
ture hangs the volume of output. Production, however, 
is not equal to demand, as new business continues in very 
active receipt, and from all sections of the country. 
Buyers continue to visit the market, and all of the 
larger interests are anticipating their wants from three to 
six months in advance. This is for the purpose of pro- 
tecting deliveries. The total volume of unfilled orders on 
file in the offices of the different dinnerware plants is 
heavy, and with new business being added from day to 
day, the outlook for steady operations of all plants 
throughout the balance of the year is exceedingly bright. 
At this time, there is not a cloud in the industrial sky in 
this immediate district, insofar as the generalware in- 
dustry is concerned. Production is along the line of plant 
possibility, with demand increasing. 


Among the buyers visiting the local market during the 
last few days included Andrew Moser, with the Outlet 
Co., Providence, R. I.; Mr. Robinson with A, T. Lewis 
& Son Drygoods Co., Denver, Colo.; Bernard G. 
Twitchell, with William Hengerer Co., Buffalo, N. Y.; 
A. I. Royer, with Kemp & Herbert, Spokane, Wash. 


A. E. Shahan has been appointed sales representative 
for the Niloak Pottery Co., of Benton, Ark., in the Los 
Angeles, Cal., district, the line having been turned over to 
Mr. Shahan by W. R. Renouff, sales manager for the Ni- 


loak concern, when he was in Los Angeles last week. 


Mails with all generalware potteries in this territory 
continue heavy, and a host of new business is in almost 
daily receipt. Coupled with orders already on file, the 
total now in the hands of the manufacturers is sufficient 
to insure steady operations practically throughout the 
balance of the year. In the meantime, however, other 
specifications will be received by the manufacturers, so 
that when a general survey of the situation is taken, the 
buyer that anticipates wants in advance will be taking 
care of his own interest. 
; 
_ Mark H. Donaldson, who plans opening a western sales 
office on his own account, has been spending a week vis- 
iting the glass market seeking representative lines. 


| 
| 


The jobbing interests of the country are rather keen 
m placing orders with local commercial photographers. 


|. 
| 


In fact this demand is more brisk this season than it has 
been for nearly two years. These jobbers of course are 
handling assortments and other lines of dinnerware from 
manufacturers of this district, and as a result photographs 
for salesmen are forwarded promptly. 


“The general business situation, so far as we can 
observe, was never better, nor the demand for dinner- 
ware more brisk,” observes Samuel B. Larkin, general 
manager of the National China Co., Salineville. “Open 
stock patterns are now being anticipated for as late as 
fall delivery, while the demand for merchandise for im- 
mediate shipment is exceptionally active.” 


News of the firing of pottery kilns with oil in American 
potteries has reached far China. Late last week an in- 
quiry was received from a manufacturer in China, by a 
local concern, inquiring about an oil burning equipment 
for pottery kilns. 


Monroe Patterson, head of the Wellsville China Co., 
is spending a season in Florida, as is his custom at this 
time of the year. He is making his headquarters at 
Mt. Dora. 


Joseph Davis, salesman for the Knowles, Taylor & 
Knowles Co., is now covering his middle west territory. 
Mr. Davis will not likely visit the coast trade on his 
present journey. 

John P. Wendt, of the Crown Potteries Co., Evansville, 
Ind., and Thomas B. Anderson, of the Pope-Gosser China 
Co., were among the list of speakers at the weekly meet- 
ing of the East Liverpool Kiwanis Club, Thursday of last 
week, 


Fire caused considerable damage to the stocks of the 
Marion Art and Pottery Co., at Marion, O., recently, 
but according to E. R. Barnthouse, of this company, in- 
surance was sufficient to cover these losses. The first 
Was in a warehouse, the top floor of which contained 
stocks of this company, and the loss has been placed at 
$18,000. Considerable potterv was damaged as a result 
of the fire, 


Potters Association Meets in April in 
New York 
The annual meeting of the United States Potters’ Asso- 
ciation will be held in the Hotel Astor, New York City, 
April 10, 11 and 12. Official announcement to this effect 
was made March 1-by President Frank P. Judge, of the 
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D. King Irwin 
Suite 305 
200 Fifth Avenue 
New York 
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Iroquois China Company 
Vitrified Hotel China, Under 


glaze and Overg'aze Decorations 


o © 


National China Company 


“Quality Dinnerware” 


® @ 


Paden City Glass Mfg. 
Company 


Pressed Tableware, Tumblers, 
Stemware and Novelties, Blown 


Tumblers, Light Cut Glass 
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George W. Murphy 


Decorated Glassware 
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| 
National China Co., Salineville, O, It had been planned 
to have this meeting in the Hotel Willard, Washington,' 
D. C., on the same dates, but at another conference of the! 
Executive Committee of the Association, the decision was 
reached to transfer the sessions to the Hotel Astor. It, 
is very probable that Mr. Judge will be re-elected to serve 
the balance of the current year, and it will create no sur- 
prise to see other present officers continued. Mr. Judge 
is now preparing the program for the three-day meeting, 
which is expected to be ready by March 25. 


Retailers Not Profiteering, Says Government 


Profiteering charges against retailers generally cannot 
be supported by facts, Alvin E. Dodd, Manager of the 
Domestic Distribution Department of the Chamber of 
Commerce of the United States, declared in an address 
before the Texas Shoe Retailers Association at Fort 
Worth, Tex. To back up this statement, Mr. Dodd ex- 
hibited a series of charts showing the trend of business 
and the relationships between the retail, wholesale and 
raw material prices over a considerable period of years. 

Mr. Dodd discussed the growth of commercial arbitra- 
tion within different trades, and called attention particu- 
larly to the improvement of relations between retailer, 
wholesalers and manufacturers which will result from a 
carefully prepared scheme of arbitration. “A large pro- 
portion of the violations of so-called business ethics,” he 
said, “may be traced to misunderstandings. In the past 
these misunderstandings usually have been taken to court 
at very great expense. Now they may be settled in a 
friendly way without any expense or delay whatever. 
This is the real purpose of arbitration and it has been 
found that the best possible standards of ethics are 
reached automatically and without any effort whatever 
if arbitration agreements are attached to, or form a 
clause in contracts of purchase and sale. Small tech- 
nicalities which have cost untold sums disappear entirely 
in the dealings between men who have agreed that all of 
their disputes shall be settled by arbitration. Particular 
emphasis was placed upon the simplicity with which 
arbitration machinery can be set up; and upon the clear- 
ness with which the decisions of arbitrators may be ren- 
dered when these arbitrators are members of the trades 
wherein the dispute has taken place. 

Mr. Dodd said that much discussion has been heard 
within the past two years regarding the number of re: 
tailers per inhabitant, and he cannes how difficult it 1: 
to arrive at a fixed proportion. “Unfortunately,” he said 
“there are no published figures which can be relied upon 
except in a very few instances, for a well defined com 


| 


clusion on this subject. 


Charging Off Depreciation 
Many retailers throughout the country are not correctly 
figuring their annual percentages of depreciation on thei: 
buildings, warehouses, leaseholds, store and office fixtures 
or equipment, says T. L. Blanke, Director of the Con- 
trollers’ Congress of the National Retail Dry Goods 
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Association, in a comprehensive report. He points out 
that there is a very general use of the 10 per cent. rate. 
He adds: “ Undoubtedly this is due to the ease in mak- 
ing the computations. The same is true to a certain ex- 
tent with such rates as 15, 20, 25 and 33 I/3 per cent. 
However, that this is not a scientific method of arriving 
at the rate for depreciation is apparent. There is no ques- 
tion but that such a procedure results in the placing of 
very incorrect valuations on the books. Conditions very 
greatly as between stores, and the rates charged should 
vary to the same extent, Yet, generally speaking, stores 
are apaprently applying the same rate in each instance. 
This seems to be as true of the larger as of the smaller 


stores.” 


A. G. & P. M. Association Meet 


Eight glass and one pottery manufacturer attended a 
meeting in the Chamber of Commerce rooms Pittsburgh, 
Tuesday, to close details for an application for a charter 
for the Associated Glass and Pottery Manufacturers of 
the United States. The Association will be chartered 
for the lowest amount possible under Pennsylvania laws. 
The detail of the charter was left in charge of President 
Charles West. Another meeting has been suggested for 
June, when a list of reservations for display space at the 
next January exposition will be prepared. A general dis- 
cussion followed as to policies the Association will ad- 
here to in connection with all future expositions. 


Manufacture of Refrigerators 


According to reports made to the Bureau of the Census 
Department of Commerce the value of products of es- 
tablishments engaged primarily in the manufacture of 
refrigerators amounted to 33,010,000 in 1921 as com- 
pared with $26,049,000 in 1919 and $15,052,000 in 1914, 
an increase of 27 per cent from 1919 to 1921, and an 


increase of 119 per cent for the seven-year period 1914 

to 1921. 
boxes and refrigerating show cases and counters, as well 
as of refrigerators, 


This industry includes the manufacture of ice 


Of the 116 establishments reporting products valued 


_ at $5,000 and over in 1921, 25 were located in New York; 
11 each in Massachusetts and Michigan; 9 each in Mis- 


souri and Pennsylvania; 8 in California; 7 in Wisconsin ; 
6 in Illinois; 5 in Ohio; 4 in New Jersey; 3 each in In- 
diana, Iowa, and Vermont; 2 each in Minnesota and Ten- 
nessee; and 1 each in Georgia, Louisiana, Maine, Mary- 


land, Nebraska, New Hampshire, Washington and West 


month of minimum employment, 
_Tepresenting 74 per cent of the maximum. The average 


Virginia. 

In December, the month of maximum employment, 
6,584 wage earners were reported, and in August, the 
4,869—the minimum 


number employed during 1921 was 5,805 as compared 
with 5,786 in 1919 and 5,617 in 1914. Value of products 
in 1921 $33,010,000; 1919, $26,049,000; 1914, $15,052,- 
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Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 


Fruits and Waste Baskets— 


Artistic Weave and Shapes 


Bronze Vases— 


Suitable for Lamp Bases or Ornaments 


Lacquered Serving Trays 


Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 


Were AN FET P 
YOU TO SUCCESS 


Sey 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 EAST 16th ST. 

NEW YORK 
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MERCER 


Underglaze Decorated 


Hotel W are 


Half-Thick 33 Roll Edge 


A new and distinctive underglaze print 


“LAUREL” 


Printed in bright green under our rich 
hard glaze. 
ns 
Every hotel supply house should have 
at least a sample line of this decoration 
which is selling wherever it is shown. 


Write for samples which we will gladly 
supply free of charge. 


CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTA TI Ve 
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46 MURRAY STREET, NEW YORK 


LIMOGES, FRANCE 
| FINE FRENCH CHINA 
IMPORT | 
Decorated Dinnerware White for Decorating ] 
STOCK | 
Twenty Patterns for Prompt Delivery White for Decorating | 
 L. BERNARDAUD & CO. 4 
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GLASS FACTORY ACTIVITIES 


By 


- 


M. Kk. ZiMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTALOF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


| MERICAN glass manufacturers who feature ex- 

port trade, declared this week that European busi- 

ness is improving considerably. Lines particu- 
arly adapted to the requirements of that trade are in 
‘ather heavy request, and as a result some exceptional 
shipments are being recorded. During the last two 
nonths, the improvement in the export glass business has 
geen rather more pronounced than during any quarter 
of the old year. 

Here and there a marked scarcity of decorators is re- 
sorted by decorated glass manufacturers. During the 
trike in the generalware pottery trade last October and 
November a number of decorators from that industry 
‘ook employment with certain glass industries, but as 
‘oon as the pottery trade resumed operation, these em- 
sloyes returned to their “first love.” Since then the 
shortage of decorators in the glass industry has been 
ather marked. The demand for decorated glassware is 
aore active than ever, hence the need of more decorators. 


According to reports received here during the last week, 
he May Co. is negotiating for the purchase of the A. 
Jamburger & Sons store at Los Angeles, Cal. A con- 
ract for the sale, subject to an audit of the books and 
n inventory of the stock of the store has been signed, 
hese reports 1elate. 
| 


Details are now being worked out at Weston, W. Va., 
y the Lewis County Cut Glass Co., for the placing in 
eration there of a cut glass factory, which will employ 
rom 75 to 100 people. How many frames the new con- 
orn will work has not been announced. 


In a general way business with all flint glass factories 
ad those featuring decorated lines is very good. At the 
ices of the Central Glass Works, Wheeling, W. Va., 
le management has announced that their line of deco- 
ited ware has been selling in very large volume, espe- 
ally their new colored bowls, centre pieces, candlesticks 
both radiant and satin finish. It is recalled that buyers 
ho visited the market in January, bought the decorated 
jes in good volume, and many of the trade anticipated 
iture requirements in addition to merchandise for imme- 
ig shipment. 


| pas 2 
_ Speaking in a general way, the glass market this season 
On a very firm basis, so far as selling lists are con- 
‘med. There has been less tendency on the part of 
‘tyers this year to question lists than ever before. Stocks 


factory warehouses are far from being excessive, the 


| 


rule being to work right up to orders. Department store 
buyers have been unable this season to get merchandise for 
special sales purposes like they did a year ago, but this 
was made known in December—that such stocks were 
not to be had in any volume. The jobbing interests have 
been very active in demanding shipments, as these dis- 
tributors do say that their demand is active, and that their 
stocks are more or less low. 

Manufacturing costs at times seem to have a higher 
tendency. This has not so much to do with labor, but 
here and there increased prices are reported on raw mate- 
rials. In the latter lines some advances have already 
been recorded this year. 


The Atlanta Glass Co., of Atlanta, Ga., has purchased 
a large site upon which a new plant will be erected this 
spring. In addition to a line of specialties, the company 
will also manufacture bottles. 


C. M. Redefer, head of the Rodefer Glass Co., Bellaire, 
©., and chairman of the board of directors of the Bellaire 
O., Y. M. C. A., was toastmaster at a banquet in the Bel- 
laire Chamber of Commerce rooms, the event marking 
the close of the Bellaire Business Men’s Volley Ball 
League, 

The Grafton, W. Va., plant of the Hazel-Atlas Glass 
Co., is again working on regular schedule following the 
difficulties experienced because of the gas shortage, due 
to the recent cold weather. The Carr China Co. and 
the plant of the Tygarts Valley Glass Co. also suffered 
as did the Hazel-Atlas people. Curtailed production re- 
sulted in all three plants during that period. 


Credit managers of glass factories in this locality have 
been advised that J. J. Hasley, for the last five years mer- 
chandise manager for the Burgess-Nash Co., of Omaha, 
Neb., has resigned to go with the L. S. Ayres & Co., 
Indianapolis, Ind., in a similar capacity. 

At a cost of $300,000, the Atlantic Bottle Co. will erect 
a new plant at Brackenridge, Pa., on the site of the for- 
mer Tarentum Glass Co. Buildings of the latter com- 
pany were destroyed by fire some years ago. 

The demand for glass lines by the large mail order 
houses is quite pronounced this season. The catalogue 
houses have been very active buyers of late, and ship- 
ments for the account of these concerns shows an in- 
crease over the corresponding term of 1922. The gen- 
eral line seems to be in good request. 
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Tokanobe Vase 


Lustre Lamp Base 
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Lustre Lamp 


Black and Gold Vase 


We carry a compre- 
hensive variety of 
Diack ases.t oe 
Lamp Mounts. 


We invite your in- 
spection of our com- 
plete liane “at our 
showroom. 


NARA 
TRADING CO. 


32 Union Square 


New York 
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OSTLEY 


RODUCE 
ROFITS 


Chas. A.=Postlevaes Son’ 


Bartholdi Building 
2:4 East 23rd St., Newavork 


Announce 
the acquisition of the 


BETTY ALUMINUM WARE 
and 


NEW STANDARD CORP'S: 


_ FREEZERS, CHOPPERS and SEEDERS 


also 


CLAYPOOL BASKE Ts@s BO yes 
SPLINT BASKETS 


Complete line of samples now on display 
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Pts 


HE NAME Lotus stands for 
excellence in Glass Cuttings, 
also Permanency and Beauty in 
Glass Designing and Decorating. 


For Quality and 2xceilencesm 
Light Cuttings, Gold Encrustations, 
Plate Etchings and _ Iridescent 
Glassware, we solicit your patronage. 


The Lotus Cut Glass Company | 


Barnesville, Ohio 


Permanent Show Rooms 
New York 


C. H. Taylor 
200 5th Ave 


Chicago 
F. B. Tinker 


29 East Madison St. 
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How Much Income Tax Must I Pay ? 
(Continued from page 39) 


the stock was worthless and a total loss. My gross in- 

come is between $5,000-$6,000. May I deduct this loss of 

$8,625 on reports covering 1922 and balance for 1923? 
Pave 

A. Stocks can be written off as worthless only in the 

year in which they actually become worthless. You can- 

not, therefore, pro-rate the loss between 1922 and 1923. 


A. You can deduct the loss on your stock. You can 
also write off a reasonable amount representing the esti- 
mated loss to you of the amount that the brokers owed 
you. No settlement has as yet been made of the S. S. 
Ruskay affair to the best of the writer’s knowledge. 

©. Is it possible to claim exemption on an anticipated 
loss? Such as would occur to person who has money 
with a broker that is in bankruptcy for the past year, or 
money due from any other source? (Signed) L. K. 

A. When the debt is worthless in whole or in part, a 
deduction can be taken. In your case it is apparent that 
through the bankruptcy that debt is worthless at least in 
part. A reasonable estimate of the amount of that part 


may be deducted in your income tax return. 


Leipzig Fair Opens in March 
Chaotic conditions in Germany will not interfere with 
the plans for the Leipzig Sample Fair, according to re- 
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The fair will be held from 
March 4th to toth, and manufacturers and merchants 
from all parts of Europe are now sending their samples 
on for display. 

According to the information received, not only will 
German conditions not interfere with the plans for the 
fair, but it is estimated by those in charge that the num- 
ber of visitors and exhibitors this year will be larger than 
ever before. Advance registrations indicate that a great 
many American buyers will visit the fair this year, Those 
American importers who cannot personally attend the 
fair have been invited to have their European represen- 
tatives attend. 


ports just received here. 


N. F. T. Convention to Convene in New 
Orleans in May 


The dates on which the Tenth National Foreign Trade 
Convention will meet in New Orleans have been post- 
poned to May 2, 3, 4, 1923, according to announcement 
of O. K. Davis, secretary of the National Foreign Trade 
Council. 

The Convention will devote special attention to the 
European situation, the part played by imports in our 
national life, and transportation by rail and water. Group 
Sessions will deal with the practical details of export 
sales management, finance, credits,.and advertising, with 
particular consideration of problems affecting the Gulf 
Coast and the Pacific. 


LILY OF THE VALLEY 


Wonderful Seller for China, 
Gift and Novelty Shops. 


As easily grown as Narcissus 
Bulbs. 


Grow anywhere—flower in 3 
weeks. 


Ask for complete merchants 
Catalog of Spring Bulbs. 


F. Rynveld & Sons 


Dept. C 
61 Vesey Street, New York City 
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THE 
GUERNSEYWARE 
CHINA COMPANY 


We are glad to announce 
to the trade that 


Thos. F. Reid, Vice-President, is in 
Charge of Sales, and will be permanent- 
ly located at the factory office, Cam- 
bridge, Guernsey County, Ohio. 

e 
CHINA TEAPOTS, PLAIN AND DECO- 


RATED. 


““ GUERNSEYWARE ”’ 
HOTEL CHINA COOKING UTENSILS. 


““ CAMBRIDGE ” HOTEL CHINA, ROLLED 
EDGE, PLAIN AND DECORATED. 


DOMESTIC AND 


Write for Catalogs and Price Lists 
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Simondetti’s [, mportations 


Own Creations—Exclusive Designs 
New Objects in 


HAND-TOOLED AND ILLUMINATED LEATHER 


Bridge Sets—Cigarette Boxes and Cases—Match Cases 
~-Magazine and Book Covers—Bookends—Book Marks 


—Desk Sets—Frames, etc. 


POTTERY—MAJOLICAS 


Sets — Jars — Candlesticks — 
Bowls—Vases—Baskets—Candy Dishes 


VENETIAN GLASS 
Candlesticks—Bowls—Dishes— Vases—Jars—P lates 


FLORENTINE GILT WOOD BOXES AND FRAMES 
EMBROIDERED LINENS 
BASKETRY 


INTRODUCING HUNGARIAN PEASANT POTTERY 


New in America—Large Variety of Shapes and Colors 
We Are Constantly Receiving New Shipments from Abroad 


GENERAL REPRESENTATIVES: 
HOWARD G. SELDEN ALBERT KESSLER 
225 Fifth Avenue Furniture Exchange Building 


New York City San Francisco, Cal. 
(Offices: 71 West 23rd Street, New York City) 


STS 
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CZECHOs SLOVAK ARTS AND CRAFTS 


CHINAWARE 


Artistically Hand-Decorated in Gayly 
Colored Czecho - Slovakian Designs 


Larger kind of salt and pepper shakers..-....$ 9.00 } Per doz. 

Larger kind of salt and pepper shakers....-.- 12.00 prs. 
Vases, all sizes, up from..-......°. MP coc e 3.00 
Creamers, per doz. Up frontage eee Soe AT) 


Ash Receivers, per doz. up from..........-.. 12.00 
Tea tiles in assorted designs, per doz........-. 
Small powder boxes, per doz........ 25.50 chet 


Send for $25.00 
China Assortment 


Czechoslovak Art Shop, Inc. 


328 East 72nd Street, New York 
Telephone, Rhinelander 4307 


REPRESENTATIVES 
Arthur H. Poynter, 225 5th Ave., New York 


Bush Terminal Sales Bldg., 130 W. 42nd St., New York 
Drummond-Seeley, 58 E. Washington St., Chicago 
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JUSTOGT. JUST OUT 
6” 6” 


Be a Good Fairy 
Give a Good Fairy 
Own a Good Fairy 


It Is Lucky to Receive One 
Lucky to Give One 
But Still Luckier to BE ONE 


6” Metal, Old Ivory, Bronze...... $8.00 doz. 
6’ Metal, Gold or Silver.......... 10.00 doz. 
11” Metal, Ivory, Bronze, Verdi 

Antique, Blue Black......... 21.00 doz. 


Also Embossers for Stationery 


THE JAPANA SPECIALTY CO. 


24 Washington Street, Grand Haven, Michigan 
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unadulterated abuse of shippers and receivers for 
the past two months are receiving their visitors 
with a smile now. They have been promised deliveries 
/*as soon as the cold weather lets up,” and they have 
_ passed along that information to their constituents. New 
_England’s coal situation isn’t much improved during 
the past week or two, but perhaps the crockery and glass 
-men will have better luck. Carload lots are not in any 
better shape than “less carload lots,’’ but a little ray of 
sunshine is breaking through for merchants on the coast, 
who are able to get some merchandise through to Boston 
and other ports by way of the Merchants’ and Miners’ 
boats from Baltimore. It’s a long way around from 
Pennsylvania or Ohio, but in extreme cases it affords a 
dit of relief. Up-state merchants can be served by truck 
‘transfer from the port of Boston, but what a cost! Trans- 
portation across the city from one station to another costs 
about 10 cents per 100 pounds and when it gets down to 
long-range trucking it is out of the question. 


| BYP exedsi men who have been subjected to the 


Reports from across indicate that William E. Noyes of 
the W. T. Grant Syndicate is expected back at his desk 
‘soon. According to information received during the 
week, he embarked for home on February 28. He has 
»been away for nearly two months on a buying trip. 
Harry Wheeler has another new one in the line of salts 
‘rand peppers made by the Bengal Trading Co. They are 
shown in full cut floral and mitre designs and are taking 
jwell. Eugene Ramer, who is assisting Mr. Wheeler, has 
jtaken the line with him on the road. 


_ Under date of March 4 comes a report from Concord 
‘of a fire which caused a loss estimated at $175,000. Ac- 
cording to the report, the blaze started in the basement 
of the Capital Hardware Co. and also burned out part 
of the Harry G. Emmons store. 


One morning last week a blaze in a mill supply store 
on Pearl street, caused a little inconvenience to Chase 
& Francis and William R. Claflin who occupy offices on 
‘the same floor at 122 Pearl street. By the time these 
gentlemen opened their offices the fire was out but the 
smell of smoke and wet burned wood was present for 
Several days. Claflin was not as fortunate as Chase & 
Francis, for firemen found it necessary to break in the 
tear windows of his sample room while chasing wisps 
of smoke. Very little actual damage was caused in either 
place. 

_ William R. Claflin has just received samples of the 
John E. Rohrbeck line of trays and coasters for water 
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R. B. Hemenway, Representative 


BOSTON OFFICE 


BOSTON NEWS NOTES 2. 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


pitchers or lemonade sets. They are made in embroi- 
dered linen, under glass, in tan, rose and green. A very 
pretty cretonne is also treated in the same manner. They 
have found favor for the spring trade. 

Gift shop buyers are flocking into Boston getting ready 
for their hay-making season. H. P. & H. F. Hunt are 
getting their lines together and by the end of the week 
expect to be all set for the season. Hunt’s Jugtown 
pottery is finding favor with the seekers after the unusual. 
This is not a revival of the pottery of early colonial days 
of the brick red production but a survival of the work of 
that time. They are also showing the Fenton Art Glass 
line in all its beauty of colors including topaz, wistaria, 
red, green, gold, Florentine gold, Venetian blue and 
ebony. They are shown in several new shapes of lemon- 
ade and water suitable for the summer trade. 


Bernard G. Twitchell, formerly with the R. H. White 
Co., Boston, Mass., and Callender, McAusland & Troup 
Co., Providence, R. I., and more recently with Wise, 
Smith Co., Hartford, Conn., visited the local pottery 
district late last week for the William Hengerer Co., 
of Buffalo, N. Y. Mr. Twitchell has been a frequent 
visitor in this market during the last twelve years, but 
he was particularly welcomed this time as the Buffalo 
store has not been a heavy distributor of American din- 
nerware. As Mr. Twitchell is thoroughly acquainted 
with the possibilities of turn over on profits on domestic 
dinnerware, it is predicted by the trade here that he will 
make a big success of his new department. 


H. Beren, of the Beren Crockery Co., New York City, 
while visiting the local market late last week, was accom- 
panied by his daughter, Miss B, Beren, it being her first 
visit to the East Liverpool district. A tour through 
one of the local potteries proved a revelation to her. 


Want Silverware for Sales 


Sellers of medium-priced silverware in this market tell 
of an excellent business at present in the kinds of goods 
that can be used for sale purposes. The demand is espe- 
cially strong, apparently, for the more popular priced 
hollow ware in Dutch and platinum effects. Among the 
other articles that are selling well here are console sets 
to retail at $10 and up, and fruit bowls and other ware 
known to the trade as centrepieces. These are doing well 
in quantities that can be retailed upward of $5. From all 
accounts, the business being placed just now by out-of- 
town buyers bulks considerably larger in the aggregate 
than that of merchants in and around this city. 
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CONSPICUOUS 
ADVERTISING 


Jer “ol 


| B eee ae advertising 

is conspicuous. It stands 

apart from the crowd through its 

individuality, its beauty and its sales 

punch. Rawsthorne advertising is 

selling goods for a number of glass 
and china manufacturers. 


Let us help you, too. 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“*Pittsburgh’s Complete Advertising Service’’ 
HEEREN BUILDING AT EIGHTH AND PENN 


PITTSBURGH, PA. 
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Canonsburg, 
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Offer Their New 


CLARMONT 
SHAPE 


ATTRACTIVELY DECORATED 


REPRESENTATIVES: 


H. BENEDIKT, East 
JAMES SHAW, West 
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March 10 to 17, as announced by the trade de- 

partment of the Chicago Association of Com- 
merce. This event which is under the auspices of the 
Commerce body, always results in a large gathering of 
Suyers in Chicago, for the most part proprietors of gen- 
eral and variety stores. These merchants place some 
aandsome orders during their week’s visit to the market 
and the wholesale houses always make a point to have 
special sales and buying inducements to make the mer- 
chants’ visit in Chicago a profitable one. This gathering 
of merchants from the smaller cities and towns, always 
orings an increase in trade to the manufacturers’ agents 
dealing in china and glassware as well as to the whole- 
sale houses. Special railroad fares have been arranged 
for the visiting merchants whereby they can secure a 
icket from their home to Chicago and return at approxi- 
nately three-fourths of the regular rates. 


ah He first Spring Merchants’ Week has been set for 


_ The Art Lamp Manufacturing Co. is planning the erec- 
‘ion of a six floor modern factory building, which will 
give them added facilities and enable them to center the 
woduction of their lamps all under one roof. The fac- 
‘ory acquired by this company less than two years ago 
‘snow found to be inadequate for their growing business. 
_ocation of the new factory has not been announced. 


Street, Chicago, was incorporated recently for $35,000. 
The firm will manufacture, as their name implies, lamps, 


stands and shades. Those interested in the company are 
V.W. Cooper, M. L. Dorin and Morris’ Komaiko. 


. | 
} 


| The Federal Lamp & Shade Co., 3213 West Harrison 


_ Peter Rinkin, china and glassware buyer for The Bos- 
on Store of Chicago, departed on Thursday of last week 


or an extended buying trip in Europe. 
| 


George Schiller, hotel china dealer, left Chicago last 
‘veek for a business trip to Europe. 

i E. M. Meder, well-known sales agent, with display in 
he Shops Building, decided that the Winter weather in 
Jhicago was too severe and is now sojourning in sunny 
valifornia, where he expects to remain until about the 


atst of April, 


) The Cowan Pottery Studio, Rocky River, O., near 
leveland, makers of high grade fancy pottery, have ap- 
ointed the Drummond-Seeley Co., their exclusive sales 
gents for Chicago and the surrounding territory. The 
Drummond-Seeley Co. is located in the Garland Build- 
ig where they maintain a permanent display. The Cowan 
ottery line was one of the most talked of exhibits at the 
‘ebruary Show in Chicago, and is replete with artistic 


) 
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THE CHICAGO MARKET a 


J. H. SMytTHe, REPRESENTATIVE 


CHICAGO OFFICE 
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creations. The company is represented in New York by 
Henry Benedikt, 7 West 22nd Street, and-in Los Angeles 
by Henry C. Hubley, 402 Hibernian Bldg. 


> 


The J. G. Sherman Manufacturing Co., 2100 W. Van 
Buren Street, Chicago, makers of toys and novelties, were 
recently declared in a state of bankruptcy in a petition filed 
in the district court. The assets of the company are 
placed at $15,241, and the liabilities at $23,535. 


The G. & G. Manufacturing Company was recently or- 
ganized with offices and factory located at 1435 W. Fif- 
teenth Street. The company will manufacture picture 
frames, mirrors and art novelties. Those interested in 
the company are J. A. and E. Greenberg and Henry Gold- 
berg. The capital of the company is placed at $30,000. 

Thomas H. Butcher, for many years salesman for the 
Central Glass Works, Wheeling, W. Va., in the Chicago 
and middle west territory, has retired from that associa- 
tion and has taken on the lines of the Crescent Glass Co., 
Wellsburg, W. Va.; that of the Liberty Cut Glass Co., 
and also that of the Wheeling Decorating Co.- These 
lines will be shown by Mr. Butcher in his sample rooms 
in the Heyworth Building, Chicago. 


The Central Glass Works will hereafter be represented 
in the Chicago and middle west territory by Walter 
Jones, formerly with the sales department of the United 
States Glass Co., Pittsburgh. Mr. Jones will also show 
the lines of the Paden City Glass Co., of Paden City, 
W. Va., in the same territory. 


OBITUARY 
Lawrence M. Pick 


Lawrence M. Pick, manager of Burley & Co., ex- 
clusive dealers in china and glassware, located at 7 N. 
Wabash Ave., died of a heart attack in his office on 
Wednesday morning of last week. While conferring with 
one of the members of his firm, Mr. Pick, who was only 
26 years old, sank back in his chair, lost control of his 
speech and was powerless. Physicians were called im- 
mediately and for more than a half hour a lungmotor was 
used in a final effort to save his life. Albert L. Pick, 
his father, was also summoned and was at his son’s side 
when the end came. Chronic heart trouble caused the 
young man’s discharge from the army shortly after he 
enlisted in 1917. He resided with his parents in Winnet- 
ka, Ill., a suburb of Chicago. His father was head of 
Albert Pick & Co., large hotel and restaurant supply 
house and the parent organization of Burley & Co, The 
store was closed all day Friday as a mark of respect to 
the deceased head. (Continued on page 51) 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 9a 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 


Albright China Co., Room 25 
Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 435 


i] 
Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Blectric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


ey 


EADY TO SERVe 


BUYYERS OF 


WALTER B. ANDREWS 
80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAB GLASS CO. 
CO-OPERATIVE FLINT GLAss Co. 
Tuk DuNcAN & MILLER GLAss Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. | 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 


Dundee, Illinois 


Chicago display with 
Ww. C. OWEN 
17 No. Wabash Ave, 


FRENCH CHINA CO. 


Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines © 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and I1luminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.: 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Fhone Central 3240. 


E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 


Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
Ghinam Gor 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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Ch i€ TO SERVE , © 
BYVERS OF 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS sa 
“ GIFT SHOP & ART GOODS-DOLLS' & TOYS 


THE UNITED STATES Telephone: West 3645 


GLASS CO. paket / | GP 
Room 409, 30 E. Randolph Street Sa eh 4 VA © YOVICS () 


China Decorating Co. sir 
F. T. Renshaw, Chicago Representative 8 az 9 North Wabash Avenut 
ae ae Wholesale Dealers in 


OUR CHICAGO DISPLAY ROOM CON- Porere sti 
TAINS COMPLETE SAMPLE LINES Boreignvand Doments Chicago 
DIRECT FROM OUR FACTORIES. CHINAWARE acai 


2617 W. Harrison St., Chicago Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
| Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


THE LIMOGES CHINA COMPANY 


A few words in this space will bring 


Represented in Chicago by | in many dollars 


Joun G. EpMuNpDs 


1319 Michigan Ave. | Phone Wabash 860 


Partners with You in Success 
For 1923 


Earl W. Newton & Associates 
9 N. Wabash Ave. 


DARRAH & CONWAY JOYCE ART STUDIO 
CUT GLASS CO. Finest encrusted gold china work. Spe- 
6.N. Michigan Ave, Chicago | | Sial lustre ‘and ‘gola, band slaseware 
Light cut stemware and tumblers. Phone Auatte 1500 TO LET 


Room 1206 Towers Bldg. 
Telephone State, 7263 


5006 WASHINGTON BLVD. Why not Move In? 
Rent at Pre-War Level 


| While in Chicago Visit FOSTORIA GLASS CO. 

| STETSON CHINA CO. Chicago Display, 806-7-8 Masonic This “card” can be made to yield 
1535-37 S. State Street Temple big dividends. Phone Wabash 860 for 
| Phone Calumet 0876 yu pene eres Harry G. Dalsel) rates. 

. We are prepared to make immediate Wichings, Cuttingy Phone 


shipments. and Iridescent. Central 3497. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Eigtai PP WAN TCE D 


GENTS WANTED to display Japanese, Chinese, Persian 
and Turkish lines in following territories: South of New 
York, Middle Atlantic States, West and Middle West East of 
Chicago. Those having permanent show rooms in above terri- 
tories preferred. For information apply to John H. Kazanjian 
& Co., Oriental Department, 170 Bellevue Ave., Newport, R. I. 


XCELLENT OPPORTUNITY FOR CHINA SALESMAN 
—Large Importing House (Fancy China, Glass, etc.), has 
good proposition for travelling man of high selling ability with 
good following in the trade. Only first-class man will be con- 
sidered for this exceptional opportunity to make attractive perma- 
nent connection. Write, giving complete past record in strict 
confidence, stating age, experience, earning capacity, etc. Box 
242, care CROCKERY AND GLASS JOURNAL. 


E WANT REPRESENTATION in Chicago by a real 

sales organization. The organization that we want is one 
who is now representing glass or pottery factories, who is ac- 
quainted with the trade, and has a sales organization that can 
put across volume business. We are the largest producers of 
light cut stemware in this country, producing nothing else but 
stemware and tumblers. With our capacity now doubled, we 
are in a position to take on additional territory with assurances 
of prompt shipments of quality merchandise at prices that get the 
business. This is an opportunity for someone with a live 
organization to pick up some real money. If you can qualify 
tell us about yourself. Box 243, care CRocKERY AND GLASs JouR- 
NAL. 


Suet AcieitOIN Soe WN ICED 


ELTABLE man with exceptional trade references seeks 

employment with china and glass or housefurnishing concern, 
wholesale or retail. Experienced as head of stock and shipping 
department. W. Dougall, 1829 Barnes Ave., Bronx, New York 
City. 


PO Ree kh ENT 


Rese space in salesroom including fixtures. Bates 


& Ledden, 16 West 23rd Street, New York. 


OVERSTOCKED 
E are selling IND. CREAMERS (hotel ware) at $2.00 per 
gross. IND. Butters (light ware) at $1.50 per gross. In 
large quantities only! In regular factory seconds. Quotations 
on all other hotel and dinnerware by request. Apply to United 
China Company, 31-33 Portland Street, Boston, Mass. 
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Actual Costs and Replacement Costs 
(Continued from page 33) 


changeable corporation tax rates, and also the possibility 
that in the near future we shall have a sales tax to re- 
place the income tax, it would seem unwise to me to fol- 
low any other method of figuring profits than the method 
prescribed by the governmnet in regards to inventory, 
namely, cost, Gr cost or market whichever is lower. 


partment would allow the use of replacement costs in 
figuring inventories, if they were higher than actual costs. 

I realize of course the inequality of the present law in 
taxing a concern for the forethought and wisdom of the 
purchasing agent in buying materials on a rising market. 
On the other hand if the market falls the government 
allows the loss to be taken and in the long run the ruling 
of the government is probably as equitable as any. 

If we are fortunate enough to have Congress pass a 
sales tax to replace the present income tax laws, of course 


it would enable us to figure our inventories on a replace- 
I do not believe that even if this | 


ment basis, if desired. 
were possible, many of us would take advantage of it, 
because it is not considered conservative accounting pro- 
cedure to anticipate profits. While the present income 
tax laws have had many inequalities, there is no doubt 
but that they have tended to make corporations conserva- 
tive in their management, and if they have helped in this. 
way, we cannot say they have been a complete failure. 

I wish to thank you for the privilege of discussing the 
subject of Actual Material Costs as compared with Re- 
placement Costs with you and also to emphasize once 
more the fact that the knowledge of replacement costs 1s 
just as essential as actual costs, and in some cases even 
more so. 


The Chicago Market 


(Continued from page 72) 


S. A. Pexton 


~ 


business of Chicagu, passed away at his home on Thurs- 
day of.last week. He had been in ill health for several 
months, but was only confined to his home for three 
weeks, prior to an operation for ulcers of the stomach. 
The operation was proclaimed successful, but Mr. Pex- 
ton’s condition was such that he failed to recover. 

Mr. Pexton was fifty-five years old at the time of his 
death and had been associated with the pottery and 
glass business for more than thirty years. He worked 
with the late Lewis H. Simpson twenty-five years ago 
in the Burley & Tyrell establishment. Mr. C. F. Howard 
and Mr. Wm. Bleesing also worked with Mr. Pexton in 
the Burley & Tyrell establishment and were his partners 
in the management of the Chicago office of Geo. H. 
Bowman Co., Cleveland, at the time of his death. He 
was born in Oneida, N. Y., and came to Chicago as a 
young man, engaged in the china and glass business and 
erew with the trade, and became a permanent figure. 


Uns 


der the existing regulations I doubt if the Treasury De- | 


S. A. Pexton, veteran of the china and glassware | 
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The Roessler & Hasslacher Chemical Company 


BRANCHES : 
; Eoston, Mass. 
Pittsburgh, Pa 


Liquid Bright Gold 


Overstazxe—CQLOrS —Un<ere'aze | Minerals and Oxides 
Liquid Lustre Colors—Oxides and 
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Cleveland, O. Chicago, Il, Trenton, N. J 


New Orleans. La. 


Bodies for Decorating and 


Coloring 


Fac-Simile of Label. 
*“ MADE IN AMERICA.” 
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NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 
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TUTTLE PULLOUT CECE 


THE LIMOGES CHINA CO., SEBRING, O. 
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Importers to Co-operate with Merchandise 
Fair 

A committee of importers has been named by the Na- 
tional Council of Importers & Traders, Inc., to co-oper- 
ate with the National Retail Dry Goods Association in 
forwarding plans for the second National Merchandise 
Fair to be held in this city July 23 to August 3. 

The committee includes: William M. Friedlaender, of 
O. O. Friedlaender, Inc., importers of illuminating glass- 
Ware, chairman; H. L. Croll of A. Steinhardt & Bro., im- 
porters of beads, jewelry, novelties, etc.; Edgar B. Wal- 
ters, of the Edgar B. Walters Organization, importers of 
English clothing; F. B. Shipley, of the Shipley-Hollins 
Company, importers of cottons, and J. Frankel, of Frank- 
lin Simon & Co. 
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America’s Leading Ceramic Material House 


Bryce Brothers Company 


MOUNT PLEASANT, PENNSYLVANIA 
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NEW YORK 


Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 


San Francisco, Cal. 


—for— 


Pottery, Glass, Enameled Ware, Tile, 
Clay Products 


HIGHEST GRADES. 
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| Manufacturers of 


Blown Lead 


Glassware 
In Crystal and Colors 


TRAVELING REPRESHNTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


COE 
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A MARK OF 
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FRUIT AND FLOWER BOWLS 
CaN lero uC Kis VASES 

JARDINIERES, ETC. 


in beautiful colored glazes and 


FAMOUS MOSS AZTEC FINISH 
THE ZANE POTTERY CO. 


South Zanesville, Ohio 
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mall 


sole Owner of the Patent Celluloid Cap & Metal Ring Co., Inc. 


“To 
NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; ana 
are also prepared to supply special sizes te 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
ll cotors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Seventy-six 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S. Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 23d 
St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 Eass 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 


teapots; George 


Jones & Sons, Ltd., china; Wedgwood 
& Co.. Ltd., earthenware. 
Gramercy 6626. 


Telephone, 


The Fifth Avenue 
Building 
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Uptown pa Cuda Stee 
or the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION. 


104 Fifth Ave. 


Grindley, Doulton. Furnival. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 


B. TOMBY, 20 West 23d St., Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware. 
White China for decorating. 

J. H. VENON. Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 Fifth 
Ave.. between 28th and 29th Sts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO. Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 

GILLINDER & SONS, Inc. 224 Fifth 
Ave. : 

Lighting glassware. glass specialties. 

LANCASTER (0.) GLASS CO. 

Pressed ware, lamns. tumblers and 


novelties. JT. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
Hamilton, Representative, 139 Fifth 
Ave. 


WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO.. Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO.. Factory. Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manufacturers of metalized lamps. 


patterns. 


Chas. 


ID, 


Telephone Gramercy 5150. ~ 
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Formerly M. Redon. Alfred G. Mo- plication. Tel.—Stuyvesant 3823. lighting fixtures. art objects. book- 
ment, Agent. Chicago Office. 327 West Madison St. ends, etc. 
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ITH too many bad and past due accounts on 
his books, the retail merchant is conducting busi- 
ness under a very decided handicap. A few years 

lack there were undoubtedly a greater number of stores 

struggling along under this charge-trade burden than to- 
day. But there are still a very large number of retailers, 
particularly j in the small centers of trade, who continue to 

‘bear this heavy burden. That charge-it customers may 
be educated to the habit of prompt settlements is pretty 

well illustrated in the manner in which credit accounts 

are handled by the big department stores. Most of the 
larger stores now pursue the safe and efficient policy of 
checking up their credit accounts without fear or favor. 

‘By the courteous explanation of the obligations involved 

when the customer is granted the privileges of opening an 

account, charge account losses have in many cases been re- 
duced as low as % of 1 per cent of the total charge sales. 


Sn RR aaah hill 
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‘ 

HAT has proven good business for big stores is 
naturally equally effective in the management of 
smaller stores. As one successful small town merchant 
has expressed it, merchandise is money, and as no sensible 
person loans money without adequate assurance that the 
loan will be repaid, so merchandise should not be loaned 
under less favorable conditions. 


HERE is a good deal of business sense in this way 
of looking at the matter. For instance, this mer- 
chant cites the pertinent fact that, as money is loaned at 
7 per cent on the best security, and a store nets less than 
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TEACHING CUSTOMERS TO PAY PROMPTLY 
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7 per cent on its gross turnover when charging goods, it 
is thus loaning money at a smaller interest rate and with- 
out adequate protection at that. 


li other words, this merchant points out that goods on 
the shelves are more profitable than bad accounts on 
the books. The fact that another store may carry such 
accounts and continue to grant credits, should not be ac- 
cepted as a guide to follow. Furthermore he believes that 
retailers should not extend credit unless the basis for 
credit is as sound as the banker requires it. He believes 
that credit should be refused when domestic troubles de- 
velop in the home and in every case of past due accounts, 
unless a good reason, such as sickness, is given for not 
meeting the payment. 


HILE we do not expect every merchant to agree 

with this viewpoint, we believe a very large num- 
ber of merchants will agree that the charge-account must 
be handled with a good deal of firmness, or rather heavy 
losses in the form of bad accounts must be written off 
each year. Some stores have overcome this by putting 
their sales on a strictly cash basis. But as prompt pay- 
ing charge customers are certainly profitable for almost 
any store, most merchants will continue to carry book 
accounts. This is especially true if the store wants to 
build up a large customer list from the medium and bet- 
ter classes. Still the public may be educated to pay 
promptly and we believe every merchant should present 
the facts to his customers, courteously and firmly. 


Thirteen 


Ben Franklin—Super-Salesman 


Poor Richard Was the Richest Man We | 
Know and He Made Good as a Salesman 


AUTUVUUUHUILLUUUUHTLLVCUULTTLUVLOGLEULLLOUULTULLCCOGLEULUULCEEELULPeCeeE LUCE 


GOOD salesman is a man with an honest heart 
A who can make the buyer see the commodity 

through the seller’s eyes, said Senator George W. 
Pepper, in a recent address before the Poor Richard 
Club, Philadelphia. 

If for a commodity to be sold you substitute a great 
idea to be propagated, your salesman becomes a super- 
salesman. 

Think of the great ideas that Benjamin Franklin 

“sold” the world. 
Franklin, the super-salesman, made liberty his “ talk- 
ing point”? and “ sold”’ to the new world the idea of a 
republic effectively dedicated to liberty, and so success- 
fully sold the same ideas to the people of the old world 
that they discouraged the attempt of their public men to 
combat it. 

Franklin “sold” to the world the idea of abstract 
science tamed, harnessed and made serviceable for every- 
day life. He was an earlier and a greater Edison, with 
Edison’s gift of making scientific discovery a common 
utility and with a not dissimilar genius for advertising 
the product. The Franklin stove, the kite experiment, 
the many minor devices for comfort and utility that bear 
his name, attest his power. 

Franklin “sold” to the world the idea of a well- 
rounded life. 

It was Franklin who “ sold” the idea of education for 
all the people and higher education for some of the peo- 
ple. The University of Pennsylvania serves as the dis- 
tributor of his ideas in perpetuity. 

Franklin as a super-salesman used as a medium of 
distribution wise sayings touched with the light of hu- 
mor. Nobody in a great crisis when the common cause 
was in peril ever said anything more effective than his 
declaration, “We must hang together or we shall all 
hang separately.” 

The enemies of liberty recognized in him the most for- 
midable obstacle to their projects. The trained diplomats 
of Europe were compelled to admit that he was a master 
of their own weapons. Carlyle described him as “ the 
father of all the Yankees.” Pre-Revolutionary England 
found in him the best characteristics of the Englishman. 
France not only admired his intelligence and power, but 
delighted in his spirit and in his personal charm. 

It was well enough for us to withdraw our troops from 
the Rhine as an emphatic declaration that Europe must 
not count upon American guns as a factor in the settle- 
ment of her controversies. But we should be making an 
enormous contribution to the stability of civilization if, 
when the right time comes for conference with our neigh- 
bors over yonder, we could send a representative who 
combines in wholesome proportion, as Franklin did, ideal- 
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ism and practical common sense, unyielding courage ani 
irresistible charm, ; 

It was because of this rare combination of qualitie 
that he was able to sell to the world the idea of liberty 
equality and fraternity, combined in an equally wholesom 
proportion, and in such a governmental form that instea 
of a short-lived European experiment, it expressed itsel 
in the deathless republic which commands the loyalty an) 
inspires the love of every one of us, the United States o 


America. 


Here is a Collection Idea That Worked 


A total of $370.38 was collected recently by sevent 
letters sent to old accounts by a company in Atlanta— 
an average of better than $5 a letter, says a writer in th 
Motor World. This result is all the more remarkabl 
when the fact is considered that many of the accounts i 
question were months behind, and that the company hal 
given up several as virtually “ dead,” with legal procedur 
the only hope of ever getting the money. 

The letter sent out involved a new idea in collecting a¢ 
counts that was shown by the writer to several Atlant 
merchants, and invariably pronounced by them one 0 
the best collection ideas they ha dever heard of, Th 
company in question was the George Muse Co. | 

A check was received by this store recently drawn o 
an Atlanta bank in the sum of $5, but which the sende 
had forgotten to sign. It came in a printed return er 
velope, but not being accompanied by a letter or note @ 
any kind, the company had no way in the world of ascei 
taining who had sent it. 

At once the idea occurred to William F. Greene, mar 
ager of this department, to send out several letters to ol 
Atlanta accounts, telling of this check and asking the on 
who had sent it to let the company know, so it could b 
returned for signature and duly credited to his accoun) 
It was not Greene’s idea merely to find out who had ser 
the $5 check, but he thought such a letter would have 
good moral effect on those receiving it and result in sey 
eral making payments on their accounts. 

And indeed it did, as will be later explained—results, 1 
truth, that were far beyond Greene’s fondest expectation; 

The letter used was multigraphed and filled in indivic 
ually with the customer’s name and address—an in 
portant point in making use of this idea. Seventy of ther 
were sent out to a selected list of rather old account} 
The copy of the letter was as follows: 

Through the mail this morning we received a cheek 
No. 1556, drawn on the Atlanta National Bank and pay 
able to our order, for $5. 

This check was not signed, and, being mailed in on 
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of our return envelopes and unaccompanied by a letter 
or note of any kind, we are unable to ascertain the iden- 
tity of the sender, 


Thinking that you may have sent this check we thought 
it best to write you this letter regarding it. 


Please let us know if this check should be credited to 
yeur account, and we will return same at once for your 
. 


signature. 
) THE GEORGE MUSE Co. 


| Out of the seventy letters sent, forty replies were re- 
ceived in one week, and in these forty replies there were 
twenty-three checks. It will be interesting to note some 
of the amounts. There was one for $56.50 for payment 
in full, and another for $50 for part payment on an ac- 
count ; a third and fourth were for $31 and $30, respec- 
tively, a fifth and sixth were for $25 and for $22.13, re- 
spectively. Of the others, the amounts were from $15 


down to $5, and there were several checks for the latter 
sum. 


| 


' Furthermore, all the customers replying to the letter, 
‘with possibly two or three exceptions, promised payment 
shortly if they were not among the twenty-three who sent 
checks, while two telephoned the store and one called 
bersonally. 


' It is the company’s intention to use this plan regularly 
tereafter on old standing accounts, because it appears to 
ave an excellent moral effect on the customers. 

{ Incidentally the sender of the unsigned check is still 
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| Manufacture of Plated Ware 

| Announcement has been made, that according to reports 
‘ade to the Bureau of the Census the value of products of 
stablishments engaged primarily in the manufacture of 
lated ware amounted to $33,944,000 in 1921 as com- 
vared with $41,635,000 in 1919 and $18,484,000 in 1914, 
| decrease of 18 per cent from 1919 to 1921, but an in- 
Mase of 84 per cent for the seven-year period 1914 to 
g2t. 

“In addition to the value of products of the establish- 
jents assigned to this classification plated ware to the 
value of $5,919,000 in 1921, $1,208,000 in 1919, and 
708,000 in 1914, was reported as subsidiary products of 


stablishments assigned to other classifications. 


_ Of the 66 establishments reporting products valued at 
5,000 and over in 1921, 26 were located in New York; 
3 in Connecticut ; 7 in Massachusetts; 2 each in Illinois, 
Jew Jersey, and Pennsylvania; and 1 each in Indiana, 
laine, Maryland, and Ohio. 

) In March, the month of maximum employment, 10,322 
age earners were reported, and in July, the month of 
ae employment, 7,760 the minimum representing 
5 per cent of the maximum. The average number em- 
oyed during 1921 was 9,535, as compared with 9,492 
1919. Value of products in 1921, $33,944,000; 1919, 
11,635,000; 1914, $18,484,000. 
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Summary of Exports for December 
On account of the continued delay in the import re- 
ports, only the exports of domestic merchandise by arti- 
cles and principal countries are now published by the 
Department of Commerce. We understand this is a tem- 
porary condition and that the statement of imports will 
be published when the delayed reports are received, Data 
for domestic exports for December, 1922, show a moder- 

ate increase in outgoing domestic ware as follows: 


Exports 
China and porcelain— 1921 1922 
Vallee allie RIECMeRWALCT da... spree ne be ol, uiee we $13,778 
*Other china and porcelain ware...... 20,504 9,710 
Earthen and stoneware— 
Tahlevandemitchen Wares. si saccsets cl) Ress 5,664 
+Other earthen and stoneware ....... 119,273 59,647 
OLA Leber eee on SUNS aide CSL Paes $139,777 $88,799 
For Twelve Month Ending December 
China and porcelain— 1921 1922 
Laplenanae MttChemWalGeag ae ceprete Aaa tele ey 5 bucks $195,577 
‘(ther china *and porcelain: 32125 ....,«; 312,161 121,396 
Earthen and stoneware— 
Tableeamoe kitchen wate 2 ac austen | ates: 99,234 
yOther earthen and stoneware ....... 1,887,511 872,577 
rb Cita Meena sy ne Rte eA ve SOR, $2,199,672 $1,288,784 
DoLtts AND Toys 
1921 1922 
Doelisrand: partstor, dolls vse ses «oe okies $14,999 $20,543 
Clalnie See meena ORO Chg ners Oe Sh ga 19,639 
Mechatieal 1Oys, 4 ui). fone oer vert 7,141 8,866 
SUEOT EIS TOUS Ane kr ete acs ss 98,829 178,450: 
MBG CVE PRA AP Aa Satake 120,969 227 498 
For Twelve Months Ending December 
921 1922 
Dellssarid) partsioi dolisvs. i010. pen: $143,341 $227,031 
GAlesemee Sa Meer Peete Teo aan” aor eh 117,808 
Mechaniealt t0ysier we seen oles ees 163,417 84,006 
AVE SORUEIET OVS ots cre pO a teakre: «ysis dbs 1,634,685 1,508,486 
staleeee 2 nature. ecun’, 91 Seated $1,941,443 $1,937,331 
GLASSWARE 
1921 1922 
Tablesolasswarem plaitty aes... aienti) aoe. . $153,127 


Table & other gl’ware, cut or engraved $6,383 31,528 


Globesyand shades# eck etic y don skos.o. 45,746 
sitales Vamevees. Rabe gore $6,383 $230,401 
For Twelve Months Ending December 

1921 1922 

Tablgsrtasswaker plaineawinee: .dix.. ow. Ad .as $1,437,184 
Table & other gl’ware, cut or engraved $176,643 189,585 
Glopematde shadecnwrso eerste cae) WEES SSS 44(),997 
FE OUAL eeP ea CEP eR os ecco « $176,643 $2,067,766 


CHINA CLAY 
For Twelve Months Ending December 
1921 1922 1921 1922 
ate $3,991 eee $29,194 
TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Twelve Months Ending December 
1921 1922 1921 1922 
$52,582 $113,006 $1,835,233 $780,281 


*Not including electrical porcelain. 
+Not including sanitary and chemical wares. 


Shepard Store Fire Loss $1,500,000 

As a result of the $1,500,000 fire which swept almost 
the entire sixth floor and a part of the fifth of the Wash- 
ington Street half of the Shepard Company department 
store in the heart of the shopping section of Providence, 
R. I., March 9, Providence suffered the heaviest fire 
loss in its history. More than 1,200 people have been 
thrown out of work temporarily and the store will be 
closed for two months. 
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Crockery and Glass to Be Featured at Atlantic 
_ City Exhibit 

The American Home and City Beautiful Association 
has recently issued an announcement outlining the plans 
for a great Industrial American Exposition, to rival the 
greatest of those of the European countries, which will 
take place on Million Dollar Pier, Atlantic City, N. J., 
from June 16 to September 8, 1923. The Exposition is 
arranged with a two-fold object of encouraging the use 
of articles of American manufacturer and education of 
the people of the United States in home and city beauti- 
fication. 

All of the exhibit floor space of the Million Dollar Pier 
—America’s most attractive exhibition structure (in ex- 
cess of 100,000 sq. ft.) has been engaged for this exhibit, 
which will be devoted to eight principal groups with more 
than thirty allied classifications as follows: Public and 
private buildings, materials, equipments and furnishings ; 
The Garden, Seeds, Accessories and supplies; Art, Sculp- 
ture and Ornaments; Musical Instruments and Repro- 
ducers; The City Beautiful, embracing Municipal Im- 
provements, Hygiene, Sanitation, Accident and Fire Pre- 
vention; Pure Food Products, Confections and Bev- 
erages; Recreation, Athletics; Resort and Travel Infor- 
mation, to boost ‘“ Seeing America First,’ and an im- 
portant section will be devoted to Radio. 


GLASS AND PoTTERY INDUSTRIES TO BE PROMINENTLY 


FEATURED 


Realizing the importance of the Glass and Pottery In- 
dustry as products of essentials for practical utility and 
beauty in the home, the Exposition Management has set 
aside some of the most attractive sections of the Exposi- 
tion to display and demonstrate the various kinds of 
Pottery, Glassware, China and Art Novelties, and a varied 
assortment of household utilities. 

Various trade organizations interested in the several 
branches of these industries as well as individual manu- 
facturers and distributors will be prominently represented 
at the Exposition. 

During the Convention of the Glass Associations to be 
held in Atlantic City this summer, the Exposition Man- 
agement will have as their guests all of the delegates and 
visitors to these conventions, extending complimentary 
admission to all of the attractions of the Million Dollar 
Pier, including all exposition features. It is anticipated 
that manufacturers will take a keen interest in having at- 
tractive exhibits at this great Industrial Exposition to 
last throughout Atlantic City’s entire summer season, 
when more than ten million people from all over the 
country will visit the resort. 

An Exposition folder giving full particulars regarding 
the exhibition will be mailed free to those who apply to 
The American Home and City Beautiful Exposition, 
Million Dollar Pier, Atlantic City, N. J. 


British Pottery Exports in 1922 


The total volume of pottery goods exported from Great 
Britain during 1922 was considerably greater than that 
of the twelve months preceding, but since prices were at 
a reduced level values were consequently lower. The 
United States again was the best customer for British 
goods; Canada, Australia, India and Argentina ranking 
next in order named. The table below shows by chief 
countries of destination total exports made during the 
years 1922 and 1921: 


1922 1921 

Countries Value Value 
GSETIMANY gasses cena oe ieee oe eee SZ. Old $ 1 Ga 
Brance “8.0 oo osu. eee ee eee 153,616 149,08¢ 
WnitedsStates: si: een eee 965,584 1,016,0% 
Brazilien nee. sa, ve eee eee 276,918 281,72] 
ATGentina oo. . os Meet tore oo eee 405,102 474,75; 
Britishs South A fricaate och eee 285,662 375,35! 
British ast on dics ieee eee 523,878 588,011 
PANTS Eralicneey So. forse cio ceieteiie cote eet ae 750,854 691,02: 
Now Zealand «a... clemson eee 382,525 365,79 
Canada, [okies 5c oe eee 766,238 944 62. 
Other Cctntries a.0 nee eee 1,291,757 1,500,47! 
Total = Akicis eee ee $5,804,745 $6,388, 58) 


Imported merchandise formed an interesting and im 
portant part of the National Merchandise Fair a yea 
ago, and it is-planned to have many additional exhibit, 


this year. | 
| 


Credit Losses 2 Billion in Two Years 


Credit losses have diminished the nation’s capital in th 
last two years by at least one billion dollars, and the un 
intelligent use of commercial and banking credit in th 
present period of recovery may easily bring on another de 
pression, according to a statement made public last nigh 
by the Administrative Committee of the National Asso 
ciation of Credit Men, 41 Park Row, of which Curti 
R. Burnett, Newark, N, J., is Chairman. | 

“ Charging against the nation’s capital so large a los 
as occurred in the credit liquidations of the last two year 
—at least one billion dollars—should challenge the com 
mon sense of the country and bring about a determing 
tion in the future to be less extravagant,” says the state 
ment. 

“No element in business is so little understood 2 
credit. Leaders of industry and finance are often neg 
lectful of its principles. The business public is too fr¢ 
quently swept off its feet in a tide of unjustified optimisn 

“The large sum of monetary gold held in this cour 
try makes credit very free and there is frequently an urg 
to use it. However, no matter how vast a store of cred 
we may possess, it must be used only in legitimate way 
and as the actual needs of sound business dictate. Just : 
long as we give and receive it without proper discrimin: 
tion or thought of the redemption day, just so long sha | 
we have to suffer serious waste and needlessly diminis — 
the nation’s capital. 

“From the present period of recovery we may easil 
pass into another depression if credit is not intelligent 
used.” 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


NE of the buyers in town this week is W. D. Davis, 
3 who is in the market on his initial buying trip, 

placing orders for housefurnishings for the Wm. 
Hengerer Co., Buffalo. He is accompanied by his as- 
sistant, Miss E, M. Quehl. Mr. Davis was formerly 
buyer for Loveman, Joseph & Loeb, Birmingham, Ala. 
B. G. Twitchell, formerly with the Wise-Smith Co., Hart- 
ford, who is now the china and glassware buyer for the 
firm, is also making his rounds of the local wholesalers 
this week. Both will remain in New York to attend a 
dinner given by their firm to thirty-five buyers from the 
concern, to be held at the Commodore Hotel on Friday 
night. 


John Postley left on Wednesday for a trip to Philadel- 
phia, Baltimore and Washington to call on the trade with 
the housefurnishing specialty line of Chas. A. Postley & 
Son. 


The traveling staff of B. Tomby, Inc., left on Monday 
for their respective territories. Harry S. Clarke will 
make Boston as his first stop and will then continue west, 
making the larger cities as far as Chicago. L. S. Zug- 
smith will cover the remaining territory through the Mid- 
dle West. F. W. Lorenz will make territory from Chi- 
cago west, while Joseph Offley will call on the southern 


' trade. 


Booked among the passengers on the Majestic, which 
sailed last Saturday, was Wm. G. Benedikt, merchandise 
manager for the china, glass, lamp and housefurnishing 
departments for the L. Bamberger store, Newark, N. J. 
Mr. Benedikt will make an extensive tour of Europe, 
which he expects will keep him away at least three 
months. Another passenger was D, Stanley Cocoran, 
buyer for S. & G. Gump, San Francisco. 


Edw. W. Hamblin, who has just opened a salesroom, 
as a manufacturers’ representative, at 10 West Twenty- 


. third Street, announces in addition to the Charles Becker 


— — — 


cut glass line, his appointment as New York agent for the 
Kings County Cut Glass Works, Brooklyn, manufacturers 
of a line of rich deep cut glass and the Old Colony Cut 
Glass Co., Fall River, Mass., manufacturers of light cut- 
tings. The samples of both concerns are now on view at 
his salesroom. | 


Everything is spic and span about the salesroom of 
H. Benedikt, 7 West Twenty-second Street, which has 
just undergone the process of redecorating throughout. 
The color of the walls has been changed from a French 


gray to a warm old ivory, with a harmonizing stenciled 
border of terra cotta, while the woodwork throughout, has 
been treated to a fresh coat of varnish. The ivory walls, 
serve as a very pleasing background for the tables and 
fixtures in ebony and altogether the effect is one of ex- 
treme attractiveness. 


Ed. Craig, New York manager for the United States 
Glass Co., will spend the latter half of this week on a visit 
to the concern’s head office at Pittsburgh. 


Salesmen Keep Up Mileage Book Fight 

A. M. Loeb, president of the National Council of 
Traveling Salesmen’s Associations, in commenting upon 
current reports that the railroad attorneys are about to 
start a legal contest against the issuance of the inter- 
changeable mileage books on May 1, as ordered by the 
Interstate Commerce Commission, declared that “ the 
traveling salesmen having fought five years for the mile- 
age book, will not give up the fight now.’ He added 
that they were “ready for a fight for their rights,” and 
that “if it takes five more years to accomplish the mile- 
age books that salesmen will still be fighting.” 

Mr. Loeb charged that the railroads were not attempt- 
ing to assist the general public by opposing the executive 
order of the Interstate Commerce Commission. He said 
it was the railroads which strenuously urged a book of 
5,000 miles. The representatives of the National Coun- 
cil of Traveling Salesmen’s Associations were entirely 
agreeable to the issuance of a book of 1,000 miles, but 
the carriers strongly objected to this. 


Business Men Discuss Import Course 

Prominent business men will meet at luncheon here 
March 15 to discuss with Dean Donham and Professor 
Roorbach, of the Graduate School of Business Adminis- 
tration, Harvard University, preparations for a course 
in imports to be given at this school. The conference held 
at the Hotel Astor was under the auspices of the National 
Council of American Importers, which organization is 
co-operating with Dean Donham. It is planned to give 
equal attention to the import side of the foreign trade 
question and Harvard is taking the lead, believing that 
the time is ripe for a move of this kind. N. E. Franklin, 
president of the import organization presided at the 
luncheon. 


McCrory Sales Increase 
The McCrory Stores Corporation reports gross sales of 
$17,122,989 for the year ended Dec. 31, 1922, against $14,- 


Seventeen 


Eighteen 


406,403 in the previous year. Net profits, after all ex- 
penses, interest, taxes and other charges, amounted to 
$1,185,069, against $687,771 in 1921. After allowing for 
dividends on the preferred stock and provision for sink- 
ing fund purposes the balance of $1,063,596 available for 
the $7,059,900 common capital stock outstanding was 
equal to $15.06 a share, against $9.10 a share on the $6,- 
209,100 common stock outstanding in 1921. The profit 
and loss surplus on Dec. 31, 1922 amounted to $1,219,981 
after payment of a stock dividend, against a profit and loss 
surplus of $1,045,416 at the end of 1921. 


To Tax Unincorporated Business 4 Per Cent 

An annual tax of 4 per cent on the net income from all 
unincorporated trade or business carried on for gain and 
profit within New York State is provided for in a bill 
introduced by Senator Davenport as Chairman of the 
Joint Commitete on Taxation and Retrenchment, which 
for some years has been investigating the taxation system 
of the State. 

The committee estimates that such a tax would bring 
in approximately $10,000,000, of which one-half would go 
into the State Treasury and the other half to the localities 
in which it was collected. All trade and business con- 
ducted by a single individual a partnership or limited part- 
nership, a statutory trust or an estate would come within 
the provisions of the bills. Incomes derived chiefly from 
professional services would be exempt, but net incomes 
from commissions or brokerage fees would be taxable. 

In a general way, the bill follows the lines laid down 
in the law, also recommended by this committee, under 
which mercantile and manufacturing corporations are 
now taxed on their net incomes at a rate of four and one- 
half per cent. 

‘A novel feature of the proposed tax on unincorporated 
business is that it would not permit the deduction of sal- 
aries in reporting the amount of taxable net income. Sen- 
ator Davenport pointed out that this was regarded as 
necessary owing to a practice, widely indulged in where 
such deduction is allowed, of making fictitious grants of 
high salaries to members of the families of the owners of 
the business involved. 


Buyers in New York 


MARCH 9, 1923 


W. E. Dougherty, book ends and candlesticks, N. B. Black- 
stone Co., Los Angeles, Calif., 448 Fourth Ave. 
A. Mendel, general mdse. mgr., Mendel’s, Inc., New Haven, 


Conn., 1150 Broadway, (Baer & Lilienthal). 
MARCH 12, 1923 


L. J. Wagner, toys, J. N. Adam & Co., Buffalo, N. Y., 16 West 
39th St. 

J. H. Anstead, housefurnishings and lamps, Mrs. E. Keeney, 
art goods, Wm. Hengerer Co., Buffalo, N. Y., 16 West 39th St. 

Ii 3 Levinson, lamp shades, Hamilton Ross Co., Chicago, IIl., 


Pennsylvania. 

J. A. Peters, lamps, May Company, Cleveland, Ohio, 37 West 
26th St. 

P. B. Weill, housefurnishings and toys, B. Nugent & Bro. D. G. 
Ce jot Louis, Mo., Affiliated Stores, 1372 Broadway. 

Miss E. M. Quehl, representing, Wm. Hengerer Co., Buffalo, 
N. Y., 16 West 39th St. 

Miss M. A. Reynolds, art goods, E. W. Edwards & Son, 
Rochester, N. Y., Breslin. 
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A. C. Helhake, housefurnishings, R. F. Herndon & Co., Spring- 
field, Ill., Pennsylvania. 

Miss M. Reid, art goods, E. W. Edwards & Son, Sree 
N. Y., Breslin. 


MARCH 13, 1923 


P. Weill, housefurnishings, toys and lamps, B. Nugent & Bro. 
* G. Co., St. Louis, Mo., 1372 Broadway, Affiliated Retail 
tores. ; 

W. H. Bader, art goods, Hens & Kelly Co., Buffalo, N. Y., 
1164 Broadway (Fellows Buying Corp.). 

L. I. Wesselman, L. G. Miller, housefurnishings and_ toys, 
eel Weide Cleveland, Ohio, 1372 Broadway (Affiliated Retail 

tores 

H. C. Hall, china and housefurnishings, L. S. Donaldson Co., 
Minneapolis, Minn., 240 Madison Ave. 

Miss P. Haas, art goods, Elder & Johnston Co., Dayton, Ohio, 
240 Madison Ave. Pennsylvania. 

H. G. Chamberlain, toys, S. F. Iszard Co., Elmira, N. Y., 408 
Fourth Ave. (D. G. Alliance). 

M. Friedlander, china and glassware, M. Friedlander, Hazelton, 
Pa., Pennsylvania. 

A. Rosner, housefurnishings and toys, A. Eisenberg, Baltimore, © 
Md., 105 Grand St. 


MARCH 14, 1923 


J. McKeon, housefurnishings, Dutton’s Roxbury Store, Boston, 
Mass., Latham. 
Gk: Raikes, toys, L. B. Steele Co., Buffalo, N. Y., McAlIpin. 
Miss M. Matson, gift novelties, Bullock’s, Los Angeles, Calif, 
225 Fifth Ave. (Retail Research Assn.). 

S. Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn., 
1150 Broadway (Baer & Lilienthal). 

G. J. Wallace, housefurnishings, Youngstown D. G. Co, 
Youngstown, Ohio, 60 Worth St. (White & Pardee). 

W. W. Taylor, ‘housefurnishings and toys, D. M. Read Co, 
Bridgeport, Conn.,-404 Fourth Ave. (D. G. Alliance). 

W. E. Hoffman, lamp shades, New Bedford D. G. Co., New 
Bedford, Mass., 404 Fourth Ave. (D. G. Alliance). 

A. H. Baum, housefurnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 


Business Briefs 


E. T. Richardson, buyer of china and glassware for 
Callaway, Hook & Francis, Salt Lake City, and also buyer 
for the same departments of Richardson & Hunt, Ogden, 
Utah and Mrs. Richardson are visitors in the city. 


Charles Bridgefarmer has opened a new variety store 
in McKinney, Texas. 


Ben F. Levis, resident buyer, 115-125 West Thirtieth) 
Street, now represents the following in this market: The 
Hub Pushin Company, Danville, Ky.; The Lederer Com- 
pany, Chicago, Ill.; Levinson & Shapiro, El Paso, Texas; 
Miller & Co., Dubois, Pa.; Boston Store, La Porte, Ind., 
and Buffalo, N. Y., and Boyd’s, Buffalo, N. Y. | 


The William Hengerer Co., Buffalo, N. Y., has opened 
a series of gift shops on its second floor, the merchandise 
being specially selected from various departments in the 
store. a 


Miller & Co., Dubois, Pa., have opened a comprehen- 
sive basement toy department. 


Smith & Lowe, Rattan, Tex. have sold out their gen- 
eral store to W. N. McGaha who has taken possession of 
the business. 
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American Cut Crystal a Thing of Beauty 


Cut crystal has long played an important role on the 
stage of the dinner table. This is more especially true of 
he stately country homes of England. Here a superb 
ut crystal candelabrum may often be found serving as a 
enter piece on the table. The subdued, downward 
hedding light of wax candles permeates the setting with 
hat essential, indefinable element known — faute de 
meux—as “atmosphere.” In many instances the entire 
able setting: candelabrum, candle sticks, flower vases. 
‘lasses, condiment cellars and casters, are of cut crystal, 
woducing an effect of exquisite grace and refinement. 


With intelligent consideration bestowed upon the prob- 
2m of lighting, cut crystal as applied to the dining-room 
nay most effectively be made to contribute any desired 
legree of brilliancy to the scene. 


Here again the period note may be harped upon with 
elling effect, not only in so far as the dinner table itself 
s concerned but also in relation to other parts of the 
om, such as the side tables, the mantelpiece, the light- 
ng fixtures, where ample scope is offered for detailed 
inish in the manner of the specific period. 


Cut crystal in exquisitely-colored ware is today quite 
feature in the output of leading factories in this coun- 
ty, a wide range of sets and single pieces of high decora- 
ive quality and practical possibilities being displayed in 
etail establishments of the better class, 

As gifts, cut crystal offers ample scope for selection 
ind an almost unlimited opportunity for the expression 
if individuality and taste in the donor. 


_ There is strong evidence on all sides today that cut crys- 
al of the higher grade is rapidly attaining that measure 
f recognition and favor to which its fine inherent quali- 
ies so justly entitle it, and in an encouraging degree 
egaining the ground lost during the war when certain 
hemical constituents essential to its manufacture were 
aore urgently required in another direction. 


_ As in so many other directions, and as further evidence 
f the true renaissance of our post-war artistic accom- 
lishments, American cut crystal has taken its definite 
lace among the foremost of our industrial arts. We 
re, today, not only in the van in the production of this 
articular branch of utilitarian art, but we have out- 
tripped the best of the Europeans. 

The old idea that America can produce nothing truly 
rtistic, that zsthetically we are immature, that we are 
Taw” as well as youthful, is a species of buncome fos- 
red abroad but now pretty well dissipated here. In noth- 
i has our appreciation for the beautiful and our ability 
» achieve it been more clearly demonstrated than in our 
at crystal wares. 


Business Briefs 


Geo. H. Wiggin’s general store at Leford, N. H., has 
*en entirely destroyed by fire, the cause presumably be- 
g due to an overheated heating plant. 
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F you are making a buying 

trip to New York, begin at 
the Fifth Avenue Building. 
Here you will find the New 
York offices and salesrooms of 
the leading manufacturers in 
this line. Their sample stocks 
form one of the finest and 
most extensive displays ever 
gathered under one roof for 
permanent exhibition. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


EST ¢ ake , REPRESENTATIVE 
215 WEST 6th ST. M ZIMERMAN, REPRES 


EAST LIVERPOOL, OHIO 


ware plants in this district is now recorded, due 

in the main to moderating weather. The natural 
gas supply is declared to be sufficient for all requirements, 
and this permits of kilns being fired off on usual sched- 
ules. Where kilns are being fired with coal, one or two 
plants have been more or less inactive because of failure 
to receive their coal shipments. Ojil-fired kilns have been 
burned off on schedules. 


A DECIDED increase in production in all general- 


Positive denial was made in the East Liverpool district 
this week of the intent of an outside generalware interest 
to erect a new plant at Canton, O. It was reported that 
plans were being drawn for a nine kiln plant, but it 
appears as if the story was one of those kind which come 
and go with the wind, 


William L. Smith, Jr., of the Taylor, Smith & Taylor 
Co., has arranged to leave for his annual business trip 
through the west and to the Pacific Coast. He will carry 
the full line of this firm on this journey, and will be ab- 
sent from the-district for about three months. 


Preliminary work in connection with the erection of a 
new tunnel kiln pottery by the Homer Laughlin China Co., 
Newell, W. Va., began last week, when the Pennsylvania 
Railroad Company started grading work for a siding. 
The Laughlin company will then follow the building of 
their section of the siding. Much interest is being mani- 
fested by pottery manufacturers in general over this new 
tunnel kiln plant, as it is the initial construction in the 
East Liverpool district. It is not denied that perhaps 
several other pottery concerns will install tunnel kilns 
after the new Laughlin plant is placed in operation. 


Distributors of dinnerware are now resorting to the 
long distance telephone instead of using telegraph wires 
to get in touch with manufacturers about deliveries, In 
past years telephone calls were rather infrequent, but this 
season they are being received daily by different concerns. 
Wire inquires are active, of course, while mails are heavier 
than ever. This situation would indicate a shortage of 
stocks in the hands of both retail distributors and jobbers. 
It is admitted that shipments would be heavier if produc- 
tion was steady, but on account of the severe cold weather 
and the scarcity of gas, and at times coal, conditions were 
presented over which manufacturers had absolutely no 
control. 


“Business in our territory is very good, but we’re 
finding trouble in getting shipments through in both glass 
and pottery,” declares A. P. McPherson, of Detroit, 


‘Twenty 


WHAT THE POTTERIES ARE DOING 


Mich., when he was here a few days ago. Mr. McPher- 
son is engaged in the hotel and restaurant supply business 
in Detroit, entering that business following his retire- 
ment from the road as a dinnerware salesman. “ It looks 
like a big year for every one, and the demand for our 
lines is increasing right along,” he said. 


So far as shipping is concerned, the New England dis- 
trict seems to be cut off absolutely from the East Liver- 
pool territory. “ We used to get into New England by 
boat, but now we’re shut off from that channel,” the 
traffic manager of interest here declared, The New Ha- 
ven road is taking nothing from the East Liverpool ter- 
ritory, this embargo being of rather long duration. 
Shipping to all other parts of the country is open to East 
Liverpool consignments. Southern buyers who can do 
so with convenience, are making more extensive use of the 
Ohio River and other inland waterways, by having their 
shipments forwarded by these routes. 


“We're making new shipping records every month,” 
observes George B. Fowler, of the Carrollton Pottery 
Co., Carrollton, O. “Every department of our plant is 
being operated to capacity, and while we have a rather 
large order file, we’re getting new specifications daily. 
It’s going to be a heavy year, from all present indications.” 


O. H. Sebring, of the French China Co., Sebring, O., 
who has been making a business trip along the Pacific 
Coast, is now in Oregon, 


Eight girls employed in the decal section of the plant of 
the Wellsville (O.) China Co., walked out on strike a 
few days ago in protest of the firm reducing their wages 
one cent on a particular pattern. 


All local concerns manufacturing baby plates declare 
demand is far ahead of that of a year ago. It is an item 
that sells well most all the year ’round. 


At a cost of approximately $10,000 an addition is being 
built to the decorating department of the Crooksville 
China Co., at Crooksville, O. This will permit quite an 
increase in the decorating capacity of this plant. The 
annex will be built south of the plant, and will be of fire- 
proof construction. | 


The new nine-kiln plant which the W. S. George Pot- 
tery Co., proposes to erect at East Palestine will contain 
eight decorating kilns, and this capacity will permit of 4 
rather large output of decorated ware. Ground for the 


Twenty-one 


new plant was broken the latter part of last week, and 
it is the intent of the firm to have the new shop in opera- 
tion the latter part of the year. Basing construction at 
$30,000 per kiln, this improvement will represent an out- 
lay of about $270,000. The seven-kiln plant of the Cres- 
cent China Co., at Alliance, O., is said to have cost 


W. L. Percy of Dobbs, Wey Co., Atlanta Ga. Mr. Percy 
| came here en route to Pittsburgh where he delivered an 
address before the Pittsburgh Association of Credit Men. 


H. H. Sortwell, associate ceramic engineer with the 
Bureau of Standards, Washington, D. C., has prepared 

| an interesting technical bulletin on “ American and Eng- 
lish Ball Clays.” This is a report of an exhaustive in- 
vestigation of these two clays, together with systematic 
comparative data on properties of these products. The 
bulletin contains 29 pages of text with graphs. 


British Pottery Workers Face Big Wage Cut 

Through private sources here, information has been 
received from the Staffordshire English pottery district 
| that in accordance with the established practice in the 
) pottery industry, in which notices for increases or de- 
creases in wages are given six weeks prior to the 25th 
of March, the manufacturers and operatives on Saturday 
exchanged notices, the former proposing a substantial 
‘reduction in the wages now prevailing, and the latter 
putting forward a claim for an advance. 

Briefly, the position is this: The “ general advance ”’ in 
» wages, as it is called, now stands at 66 2/3 per cent above 
| the pre-war level, this being “ incorporated ” as wages. In 
(other words, £1 of pre-war earnings is represented to- 
“day by £1 13s. 4d. What the manufacturers propose is :— 

A 20 per cent reduction of gross wages in all sections 
and branches of the trade except sanitary fireclay ; and 
A 25 per cent reduction of gross wages in the sanitary 
‘fireclay section. 
The operatives, on the other hand, demand 
_ An increase in wages of 8 1/3 per cent, bringing the 
present general advance to 66 2/3 up to 75 per cent. 

There are also on each side detailed proposals, an im- 
portant one being the following notice by the manufac- 
| turers: 

Good from Hand.—Notwithstanding that articles may 
| have been passed in the clay as “ good from hand,” where 

it can be shown, after firing, that any defect is due to 

faulty workmanship, the appropriate deduction to be 
‘made from the makers. 

The employers’ notice is of a much more drastic char- 
acter than had been anticipated by the operatives’ leaders, 
who contend that if the manufacturers’ proposals were 
put into operation, the pottery workers would in some 
‘respects be worse off than they were in 1914. 
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American and English Ball Clays 

Ball clays are very plastic clays which are used in the 
manufacture of porcelain and other white-burning cera- 
mic products to give the body the desired working proper- 
ties during the forming of the ware, and to give it strength 
when dry. The principal deposits of such clays occur in 
Tennessee and Kentucky, and in England, according to 
H. H. Sortwell of the Bureau of Standards, Department 
of Commerce, at Washington. 

Mr. Sortwell states that there are a large number of 
such clays in use, and manufacturers without an accurate 
knowledge of them often meet difficulties in changing 
from one clay to another, because of the differences be- 
tween the clays and the effect of these differences on the 
properties of the body. The English clays are used in 
much larger quantities than the American clays, due 
largely to lack of complete information on the subject. 

The 6 American and 15 English clays which are used 
in the largest quantities in the manufacture of china, 
semi-porcelain, electrical porcelain, sanitary ware, and 
floor and wall tile have been given exhaustive tests at the 
Bureau of Standards, these tests covering their working 
behavior in the plastic state, their shrinkage when dry, 
strength when dry, behavior in firing, and their color in 
a standard body. 

It was found that while most of the English clays are 
stronger and have a more desirable firing behavior, the 
American clays contain less coarse mineral matter and 
carbonaceous material, and usually fire to a better color. 
While American clays cannot be substituted directly in 
equal parts for English clays without a slight change in 
composition being made, it has been shown that when 
properly used the domestic clays can replace the imported. 
From the results of this work a classification of ball clays 
has been made which is based on their properties. 

The results of this work are published in Bureau of 
Standards Technologic Paper No, 227, which may be 
obtained from the Superintendent of Documents, Gov- 
ernment Printing Office, Washington, D. C., for 10 cents 
a copy. 


Business Briefs 


In the recent fire at the Galesburg Department Store, 
Glen Falls, N. Y., originating from an overheated fur- 
nace, the damage estimated at about $20,000 was almost 
entirely due to the flood of water released by the auto- 
matic sprinkler system. 


The William M. McLean Realty Co., Inc., Bingham- 
ton, N. Y., has been incorporated with a capital of $200,- 
ooo, for the purpose of forming a holding company for 
the store annex to be built on Commercial Avenue by the 
Hills, McLean & Haskins department store. 


Louis W. Firman has purchased of Arthur Williams 
the 5 and 1o-cent store in the Bates block, Manchester, 
N. H., taking possession at once. 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
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GLASS FACTORY ACTIVITIES 
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old-time pottery and glass exhibitors at the next 

January Exposition. This much is assured. The 
new Glass and Pottery Association can enroll a possible 
membership of 108, evenly divided between the two 
trades. Many of these firms have never exhibited here 
in the past, but a few of them have indicated their intent 
to “come forth’ next season. For instance, the Fos- 
toria Glass Co., Moundsville, W. Va., which has never 
opened in Pittsburgh early in January, since the display 
was in the old Monongahela House, under the manage- 
ment of Fred Lawrence, is one of the concerns that will 
likely engage display space. 

The Westmoreland Glass Co. will have the Assembly 
room next season and in addition it will have an adjoin- 
ing room, thereby making this display the largest of its 
kind ever known in the history of the Glass and Pottery 
Exposition. 

It is not likely that many more pottery concerns out of 
the East Liverpool district will exhibit here, although 
those manufacturers will be contributors to the success 
of the Association. The success of the Pittsburgh event 
only adds that much more interest to the East Liverpool 
market. 


Voie few changes will be noted in the location of 


Daniel Taylor, well known in the Pittsburgh and New 
York glass market, and more recently general manager 
of the plant of the New Cumberland (W. Va.) Glass 
Co., who is at the head of the new Midway City Glass 
Co., which is erecting a plant at Midway City, W. Va., 
plans to have that shop in operation within a few months. 
The village of Culloden, W. Va., is to be incorporated 
under the name of Midway City. The initial plant the 
company is now erecting will later be increased by the 
erection of additional units. A general line of both table- 
ware and lighting glassware will be featured by the new 
company, which at the beginning will employ about 100 
people. It has been intimated by Mr. Taylor that a pot- 
tery may be erected at Midway City later. The new town 
is not far distant from Huntington, W. Va. 


Thieves entered the plant of the Lotus Cut Glass Co., 
Barnesville, O., a few nights ago, but before they gathered 
any plunder they were frightened away by some of the 
office force who were engaged at the plant at the time. 


A reduction in the par value of the stock of the Hazel- 
Atlas Co., of Wheeling, W. Va., is contemplated by the 
board of directors. At an adjourned meeting of the 
shareholders, which will be held March 20, the proposi- 
tion will be given additional consideration. Resolutions 
will be offered to increase the authorized capital stock 


Twenty-two 


from $10,000,000 to $15,000,000 and for changing the 
par value per share from $100 to $25, and for setting aside 
25,000 shares of the new stock to be offered for sale 
to employes and officers of the company on suitable 
terms. The plan will be to permit stockholders to sub- 
scribe for one share of the present stock at $110 per 
share for each six shares of the present stock they hold. 
New capital to be secured through this financing will 
amount to about $1,750,000 and will be used to liquidate 
current obligations. Earnings of the company are double 
the dividend requirements. : 


A patent glass jar or container is to be made a feature 
by the new Betula (Pa.) Glass Co., which plans to place 
its factory in operation at an early date. 


It has been decided by the local offices of the Pitts- 
burgh Plate Glass Co. to remove its optical glass depart- 
ment from its factory at Creighton, Pa., to their factory 
at Charleroi, Pa. This move will permit the company to 
increase its output of this kind of glass. 


When fumes escaped from a tank of artificial gas last 
week at the plant of the Maryland Glass Co., Cumberland, 
Md., six persons were reported injured. 


At no time this year have local glass factory sales man- 
agers been heard to say that “ business is spotty.” The 
word “ good”’ or “ fine”’ is now used to convey the gen- 
eral condition of business in this branch of the glass 
industry. All factories are working on very active 
schedules, and the volume of business in daily receipt and 
the volume on file far exceeds the amount the manufac- 
turers had in hand a year ago. The receipt of new busi- — 
ness by mail is active, while salesmen, now on their first 
trips around the circuit have been forwarding some ex- 
cellent orders. The entire general line is in demand at 
current lists, although there is a strong leaning toward 
the specialties, and decorated lines. 


The Peerless Glass Co. has been formed at Wichita, 
Kans., by K. J. Adams and G, A. Zahn. 


The Fry Glass Co., Rochester, Pa., is being favored 
with an increased demand for its new “ Radium” Glass — 
line, which the firm featured so extensively at the Jan- 
uary show in the Ft. Pitt Hotel. A number of new pieces 
have been recently added, and as a result the entire offer-_ 
ing is one of the most attractive now before the trade. 


The Inland Glass Company, manufacturers of illumin- 
ating glassware located at No. 6101 West 65th Street, 
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Chicago, Ill., report that production capacity is $2,500,- 
000.00 worth of glassware annually. The capital stock 
750,000.00. Ground 
was broken for the new factory plant October Ist, 1922. 


preferred and paid in amounts to 


Production began February 19th, 1923. In other words— 
the factory wheels started running just four and one-half 
months after the first spadeful of soil was turned over—a 
ratner unusual record for speed in getting a new manufac- 
turing concern under way. J. B. Weaver, formerly vice- 
president in charge of production for the Pullman Car 
Company, is president of the Inland Company. Noble B. 
Judah is vice-president, H. P. Withers is secretary and 
treasurer. Fred W. Stewart is factory manager and 
Ernest Fogel is superintendent in charge of glassmaking. 
Both Mr. Stewart and Mr. Fogel were formerly con- 
nected with the Phoenix Glass Company. The Inland 
Glass Company will manufacture a complete line of 
illuminating glassware for domestic, store, office and 
street lighting purposes. 


Rather pronounced activity is noted in the demand for 
lighting glassware of all kinds. Manufacturers of elec- 
tric portables declare good business is being received from 
all sections of the country, while the lighting glass con- 
cerns are operating at about capacity schedules. Road 
salesmen for these concerns are doing an excellent busi- 


/ness, but in addition to this volume, mail orders, direct 
/from distributors are showing a healthy situation in this 


branch of the industry. 


Flint Glass Plants Agree to Omit Summer 
Suspension This Year 

At the annual meeting of the members of the National 

Manufacturers of Pressed and Blown 


Glassware, held in Pittsburgh, Tuesday, it was agreed 


CROCKERY AND GLASS JOURNAL 


Twenty-ihree 


with the workers that there would be no general suspen- 
The 


vacation period will be optional with the workers, the 


sion of operations in flint glass factories this year. 
rule of the last five years prevailing. The Association 


elected the following officers: President, Edward J. 
Barry, of the Libbey Glass Co., Toledo; vice-president, 
Thomas B. Rowe, Moundsville; secretary, John Kunzler, 
Pittsburgh; treasurer, James D. Wilson, Tarentum, Pa. 
A joint conference between committees of the associa- 


tion and workers was held Wednesday when a number 


of factory disputes were amicably adjusted. The next 
quarterly meeting of the association will be held in Atlan- 
tic City in July and preceding the joint annual wage 


conference. 


The Glass Trade in Holland 

In the bottle industry arrangements as to salaries are 
now approaching conclusion, and the rates agreed to show 
a marked advance on pre-war times; this, however, is 
not to be wondered at, as the cost of living in Holland is 
74.8 per cent. higher than in 1914, but, in spite of the ad- 
vanced pay, the men are really worse off than then; for 
instance, a blower new receives 32 per cent. less than be- 
fore the war. 


New Parker Directors 

At the annual meeting of the M. L. Parker Co., Daven- 
port, Iowa, F. J. Schroeder was named vice-president of 
the company and the board of directors was enlarged to 
include six new members, all active as managers in the 
store organization. They are: R. Ek. Hannon, F. J. Bode, 
J. T. Easson, Bob Kramer, Morris Beck and Miss Aima 
Nelson. 

M. L. Parker was named president of the company and 


A. E. Simmons was elected secretary and treasurer. 


Geo. R. West & Sons exhibit at the Pittsburgh Show, showing futuristic decorative scheme, with black walls and design in vivid colors 


What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Dinnerware, Glass and Fancy Lines Shown by 
Venon 

Of particular interest to discriminating buyers of high 
quality wares is the varied display of new things now on 
view at the salesroom of J. H. Venon, Inc., 104 Fifth 
Avenue. In the celebrated ‘Koster Crystal” line one notes 
many beautiful new creations in rock crystal, the new 
numbers not only being unusual in design but enhanced 
by most artistic cutting in a varied assortment of charm- 
ing treatments. Also in the “ Reijmyre”’ line are found 
an appealing assortment of new things and mention should 
be made of the distinctive shapes in stemware, including 
not only a large display of plate etchings, etc., but new 
effects in colored stems. From the Lutece decorating 
works, Paris, a most unusual new line consists of Egyp- 
tian colognes. The shape with double looped handles is 
distinctively of the land of the Nile, and the decorations 
are very striking. From the famous “ Pukeberg’’ fac- 
tory new arrivals in fancy bowls and vases include a 
charming satin finish line in soft mottled colors, of pastel 
blues and pinks, at extremely reasonable prices. Striking 
a note of novelty and emphasizing artistic craftsmanship, 
is a line of artificial flowers made from sea-shells. The 
range of flowers includes roses, large poppies, peach 
blooms, etc., and many of the branch sprays are designed 
for illuminating purposes. In “ Rorstrand” earthen- 
ware several new decorative treatments are on display. 
The new “ Louise” shape with embossing of the Louis 
XVI period and decorated in flower and fruit motifs in 
antique colors with colored bands, is an outstanding 
feature. Several patterns are in open stock and seven 
open stock dinnerware treatments, twenty glassware de- 
signs and a number of the fancy lines are stocked and 
are available for immediate shipment. 


La Porcelaine Limousine Samples Most 
Attractive 


A collection of new designs in dinnerware and fancy 
china that has many distinguishing features to recom- 
mend it to the buyer, is attracting considerable attention 
at the attractive salesroom of Alfred G. Moment, 309-41 
West 23rd St., American representative for the La Por- 
celaine Limousine china. These samples, which repre- 
sent the very latest creations from this factory, are cer- 
tainly out of the ordinary class of treatments and un- 
doubtedly will enjoy the fullest measure of success, to 
which their originality entitles them. One fascinating 
decorative arrangement in dinnerware, consists of an old 
French figured border in pink and buff, with floral pen- 
dants, suspended at intervals, from a bow-knot of blue. 
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An outer edge of coin gold and inside edging of pink 
and buff make a tasteful finish to the pattern. Other 
color combinations in which the same design is shown 
are dark blue and yellow, blue and white and two-toned 
yellow. A Chinese plum blossom is effectively employed 
in another treatment that is quite unusual. Clusters of 
the flower with its spreading branches, in such colors as 
orange, blue and pink with black branches, is indeed 
striking. Half matt gold handles add to the richness of 
the offering. A dogwood cluster is another unique pat- 
tern. This is shown in two-toned olive green with red 
blossoms. These designs are all shown on two graceful 
shapes, the Juliette (round) and Romeo (oblong). In 
fancy china, one especially beautiful treatment in a sery- 
ice plate is shown with oblong medallions, with back- 
ground of olive green, outlined in flat gold and with a 
center gold basket, filled with flowers in pink and black. 
The medallions are connected by ribbon and floral fes- 
toons in blue. Enclosed between quarter-inch gold-en- 
crusted bands it is indeed very rich. 


Reproductions in English Rock Crystal 


The beauty of cut glass has never been more pro- 


nounced than in the exceptional assortment of English 


Rock Crystal and other cut glass from the factory of Hill- 
Ouston Company, Ltd., of London, and Birmingham, | 
Iengland, now being shown by S. P. Skinner, sole Amer-_ 


ican representative, at the Canadian-Pacific Building, 
Madison Avenue and 44th Street. This assemblage holds 
the very finest achievement in designs especially well 
chosen to suit the artistic symbols, a conception of ex- 
traordinary craftsmanship and a truthful revival of old 
models in the variety of cuttings. There is a rarity of 
old English types, which brings back traditional Colonial 
aristocracy in its finest sense. Vases, candlesticks, bon 
bon boxes, celery trays, bowls, jugs, decanters and ice 
tubs and a number of exquisitely cut smaller objects, sug- 
gestive gift novelties, are among this unusual exhibit. A 
pair of exceedingly unique covered footed dishes, show 
a flaring cut-out border. These can be used for ornate 
objects, bon bons or conserves. A large variety of cut 
stemware; goblets and wine glasses in many shapes is @ 
noticable addition to the collection of white crystal. An 
assortment of delightful Bohemian, and English colored 
glass; old blue, wine red, amber and green in exquisite 
cuttings, duplicating some old patterns; stag hunt, grape 
vine, fruit and leaf, and a very beautiful dark blue footed 


(Continued on page 30) 
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. URING the week there was a goodly gathering of 
:) celebrities stopping at Young’s and if smiles and 

a cheerful disposition is any indication business 
must have been good. A large number of New England 
buyers were also in town. 

Seems as if almost everybody talks either automobiles 
or radio these days. There is an exception to that how- 
ever in Paul Phillips. His particular hobby is golf. He 
is at present in Florida, “ chasing the pill over the links.” 

Among the salesmen registered were “ Moe” Benford 
with his line of “ wazes.” W. L. Tickell, with the Edwin 
M. Knowles China Co.’s line; Harry Muirheid, with the 
new Sebring Pottery Co.’s line; Mr. Cotter, with the 
Graham and Zenger line, and Arthur Bean with the 
Hirsch-Malgood line. 


Donald B. Francis of Chase & Francis, is receiving the 
congratulations of his friends on the advent of the ar- 
rival of a little girl in his family last Sunday. Both mothe 
and daughter are doing finely. 


Advices from Hartford indicate that Frank A. Smith, 
who has but recently become one of the Wise Smith Co. 
staff, has found Hartford to his liking and his associates 
pleasant men to be associated with. One man who has 


seen him within a week says Frank is “ happy in his new 
job.” 


a 


William R. Claflin has finished unpacking a line of 
lamps ranging from boudoir to the more ornate library 
styles. The boudoir lamps are shown in the newer colors, 
McKinley gold and brown, Patima brass, Florentine, 
Etruscan relief, antique bronze and other beautiful and 
artistic finishes. 


The Paden City Pottery Co.’s line has been acquired by 
Harry Wheeler, who has received a full line of samples 
of the brown and white cooking ware, bulb bowls, tea- 
dots and vases made by the concern. C. E. McElhose, 
salesmanager for the Paden City people, spent a couple 
of days with Wheeler during the week. Mr. Wheeler is 
showing also some samples of Bavarian china for which 
ie is the sole representative. 


The court last week issued an order of notice return- 
ible this week on a petition for the appointment of a re- 
seiver for the Massachusetts holdings of the L. R. Steel 
-0., Buffalo. The property includes a chain of five and 
en cent stores operating in Cambridge, Lowell, Law- 
“ence and Haverhill. The National Toy and Tinsel Man- 
facturing Co., of Wisconsin are the petitioners. 


The Shepard Stores, Providence, suffered a fire loss 
last week of approximately $1,000,000. It started about 
nine o’clock in the evening and burned practically all the 
next day. Two entire floors of the mammoth building 
were wiped out and the loss by water damage was tre- 
mendous. A general alarm, the first for several years, 
was sounded, calling out all the available fire apparatus 
in Providence and for a time the blaze raged unchecked. 
A fire in an elevator well which was extinguished, appar- 
ently spread by means of partitions and broke out an 
hour or so later on another floor. John Hall, crockery 
and glass buyer, who was in town Monday, told his 
friends in the trade that his department suffered very 
little. None of it was by fire and the water damage was 
slight. 


Rhode Island has followed in the footsteps of other 
New England states and has reported a bill establishing 
48 hour maximum for working hours for women and 
children. An amendment has been offered to allow the 
48 hours to be worked in five days by agreement between 
worker and employer, This law goes into effect on 
June 1, unless unforeseen litigation prevents. 


Chester W. Pingree with J. K. Wilson, New York rep- 
resentative of the Taiyo Trading Co., opened up at 
Young’s for the week and showing among many new im- 
portationsan interesting display of German, English and 
Japanese dinner and fancy ware, baskets, novelties and 
something really new in lacquered bird cages. 


Everett Mills, who has been a buyer for the R. A. Mc- 
Whirr Co., Fall River, has been promoted to the position 
of Merchandise Manager and has assumed his new du- 
ties. The good wishes of the trade go with him. 


Toys valued at $10,000 were destroyed by fire last 
Sunday night in a blaze in the M, Snow and Son’s shop 
at 44 High Street, Boston. The blaze started from an 
unknown cause. 


OBITUARY 


Frank Ferdinand 


Frank Ferdinand, head of Frank Ferdinand, Inc., (Fer- 
dinand’s Blue Store) at the corner of Washington and 
Warren Streets, Roxbury, died at his home, 84 Crownin- 
shield road, Brookline, during the week, after a two 
weeks’ illness. 

He was known as the dean of the furniture trade and 
Was a pioneer in the suburban department store business. 

(Continued on page 30) 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By BeatricE MiLtLer WISNER 


‘“* Lavinite ”’ Console Set a Novel Design 

Awake to the possibilities and favor of artistic console 
sets, the Art Industries, Inc., 311-313 East 47th Street, 
has given in the delightful novel combination of candle- 
sticks and compote, illustrated, a most graceful concep- 
tion in modeling and unique design to tempt the most 
critical connoisseurs of artistic wares. This console set 
embodies the exquisite finish characteristic of all “ La- 
vinite,” (the pottery métallique) in its smooth velvety 
surface and truthful modeling; the highest type of crafts- 


manship. With the vogue for distinctive console sets, 
this new addition to “ Lavinite” products will promote 
even a greater enthusiasm for this unusual ware than it 
has enjoyed in the past. The firm is announcing a new 
shade called “ Cele Brown ” which can be obtained in any 
of the objects manufactured by the concern. This tint 
is not applied but is fast throughout. It gives a softened 
reddish brown tone to the ware which is most alluring 
and which will harmonize with any interior furnishing 
or decoration. The concern is prepared to offer Lavinite 
vases, in various shapes, designs and colors, wired com- 
plete for use as pottery table and boudoir lamps. The 
metal mountings, also in varied finishes, are made espe- 
cially for, and to accurately fit, “ Lavinite” vases, thus 
producing a combined perfect unit. With the craze on 
for Egyptian types, many Lavinite lamps, vases and other 
objects are truthful symbols in perfect modeling of Egyp- 
tian pottery, hence the premature buyer will avail himself 
of this opportunity to procure advanced examples on re- 
productions of Theban art in its finest sense, to satisfy 
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the intense feeling in this country for typical Egyptiar 
craft. 


Lily of the Valley Nature’s Gift 


With the first breath of Spring, the human tendene 
is for something out of the ground; a symbol of earth’ 
treasures, and there is nothing more delicately refreshing 
bringing a natural reminder of garden beauty than house 
growing lily of the valley. F. Rynveld & Sons, 61 Vesey 
Street, is offering some especially fine lily of the valle 
pips which will flower in three weeks, and are as easil 
grown as narcissus bulbs, Gift, novelty and glasswar 
shops are featuring these attractive plants, as a specia 
inducement for bowls, or for any glass or pottery con 
tainer, to enhance the beauty of the receptacle. Thi 
craze for indoor growing blossoms has created a perma 
nent demand for bulbs as anniversary gifts, bringing th 
most beautiful and refined sentiment from the donor, i1 
a unique and pleasing manner. The concern is also offer 
ing prepared Dutch Bulb Fibre, put up in attractive 
lithographed cartons, an ideal help for growing Lily 0 


the Valley, and also Valley Bowls, in assorted styles 
shapes and designs; glazed, white decorated clay pot with 
saucer; “ Forest”? decorated, ivory glazed, and a pretty 
basket effect green decorated brown. F. Rynveld & 
Sons, pioneer growers of bulbs in a large variety for every 
season, from their own exclusive nurseries both in Amer- 
ica and Europe, will be pleased to send merchants catalog 
describing the various kinds of bulbs, seeds, etc. 


J. H. SMytHe, REPRESENTATIVE 


uary inventory, have put the department stores in 

excellent shape to push ahead on their new stocks 
during March and the coming Spring months. Business 
the early part of March has been good in the department 
stores. Seasonable weather with a touch of Spring, has 
brought many shoppers on State Street. Spring clothes, 
of course, was the main object of the shoppers’ visit to 
the department stores, but they did not forget to purchase 
the piece of pottery or glassware needed for their homes. 


iis February clearance sales, following the Jan- 


During the February Exhibit in Chicago, the Pickard 
Studios, makers of decorated and gold encrusted china 
and glassware offered prizes for the nearest estimates on 
the total value of the merchandise in their display room. 
All buyers were asked to make an estimate. The follow- 
ing prize winners were announced last week by the 
Pickard Studios: D. E. Crum, Chicago, estimated 
$3,800, W. H. Potts, Mason City, Iowa, H. M. Bruce, 
Wichita, Kan. and Louis Crompson, Des Moines, Ia., all 
estimated $3,750. The actual value of the merchandise 
displayed was $3,806.30. The “Booby prize” was 
awarded to H. C, Cargill of Mason City, Ia., whose estt- 
mate was $31,313.13. 


The Manufacturers Sales Service Co., opened a large 
lisplay on the fifth floor of the Shops building last week. 
The display will be under the management of FE. D. 
\Leavitt, formerly operating in the shops building under 
\the name of the Garland Gift & Toy Market. Among 
the lines to be shown will be the Arts & Crafts Import 
co., foreign pottery, the Margaret McCulloch Studios 
and the Deal Art Novelty Co. The Classique Lamps of 
Milwaukee will also be shown in this room by Salzman 
& Co. 

The Kennedy Furniture Co, has reduced its capital 
tock from $75,000 to $1,000, by petition to the Secretary 
f State last week. 


The Quality Lamp & Shade Mfg. Co., 2407 W. Ohio 
Street, Chicago, was incorporated last week for $40,000 
nd will manufacture lamps, shades and furniture novel- 
ies. Those interested in the company are G,. C. Field- 
erg, Harry Siegal, and S. Silverman. 


A new wholesale and retail mercantile business has been 
tarted at 3804 W. 26th Street, under the name of the 
vonsolidated 5-cent and $1 Stores. 


thicago Association Revises Exhibit Plans 
The next exhibit of glass, pottery, lamps and house- 


CHICAGO OFFICE 
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furnishings in Chicago will be held from July 9th to 21st, 
1923, it was decided at a meeting of the Chicago associa- 
tion on Thursday of last week. The exhibit, however, 
will be held under a decidedly different arrangement than 
the previous Chicago Shows, held in February of 1922 
and February of 1923. The coming event, scheduled for 
next Summer, will be termed “ Market Weeks,” and the 
exhibitors with permanent display rooms will exhibit at 
their regular locations. Out-of-town manufacturers will 
be invited to show in Chicago at this time, at any hotel 
they may choose, and will be asked to join the Chicago 
association and participate in the publicity for the event. 
The publicity of the association will carry a complete list 
of all exhibits “ officially ” connected with the Association 
and the ‘‘ Market Weeks,” giving the location of each. 

The change in the arrangement of the Chicago exhibit, 
from one hotel, with more than 250 rooms displaying 
various lines, to the permanent show rooms, and scattered 
exhibits in hotels, was brought about by reason of the 
fact, that such a mammoth exhibit is difficult for any ho- 
tel to manage efficiently, and moreover the Chicago 
exhibitors, with permanent display rooms see no reason 
for moving their samples from one location in the city to 
another for the buying period, when they could more 
effectively show their lines in their permanent displays. 

“ Market Weeks” will now be held semi-annually in 
Chicago, probably in January and July. Buyers will be 
encouraged to frequent Chicago and to familiarize them- 
selves with the many permanent exhibits to be seen here. 

The discussion of the new arrangement for the Market 
Weeks of the Glass, Pottery, Lamps and Housefurnish- 
ings Association of Chicago, was the principal business of 
the meeting. The Nomination Committee made its re- 
port and recommendations for officers for the ensuing 
year. Additional nominations will be received from the 
floor at the next regular meeting of the association, at 
which time the annual election of officers will take place. 


OBITUARY 
Edward Steuer 

News of the death of Edward Steuer, head of the 
Steuer China & Glass Co., 2335 W. Roosevelt Road, Chi- 
cago, reached us last week. Mr. Steuer was one of the 
real old timers of the trade, having been engaged in the 
hotel supply business in Chicago for thirty-five years. 
His death, which occurred about the last of February, 
was due to a blood clot on the brain. While his company 
was not numbered among the largest of china and glass 
jobbing establishments, it had a wide reputation for 
being a reliable house of long standing. 
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aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 22 
GIFT SHOP & ART GOODS-DOLLS' & TOYS ~ 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591} 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicel, Mer. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAB GLASS Co. 
CO-OPERATIVE FLINT GLass Co, 
Tmb DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Hdgewater 2380 
Display Room, 1319 So. Michigan Ave. 


THE HAEGER POTTERIES, Inc. 
Pottery of Distinction 
Dundee, Illinois 
Chicago display with 
Ww. C. OWEN 


17 No. Wabash Ave. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott. Glass Co.; ; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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| THE UNITED STATES 
| GLASS CO. 


Room 409, 30 H. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. Epmunps 
1319 Michigan Ave. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


| While in Chicago Visit 
4 
: 


AL 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


R 
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EADY 10 SERVe 


BOVERS (OF 


Telephone: West 3645 
Progressive 
China Decorating Co. 
Wholesale Dealers in 
Foreign and Domestic 


CHINAWARE 


2617 W. Harrison St., Chicago 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Harry G. Dalsel) 
Phone 
Central 3497. 


Flint Glassware, 
Pressed and Blown 
Etchings, Cuttings 
and Iridescent. 


Twenty-nine 


O 


Ge ilonce el 


9 North J Wabash Avenu 
Chicago 
REPRESENTING 


Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 
Evanridge Pottery 


Partners with You in Success | 
For 1923 


Earl W. Newton & Associates | 
9 N. Wabash Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 
rates, 


Thirty CROCKERY AND GLASS JOURNAL 


0 


W i ANG ae 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


FOE UP WAN T'E.D 


“ANTED—Fcoreman for decorating plant. Must be experi- 
enced, also furnish good references. Position is a good 
one with prospects. Box 244, care CROCKERY AND GLASS JOURNAL. 


HANCE FOR FIRST CLASS SALESMAN. Experienced 

salesman wanted for Metropolitan District for light blown 
plain and cut glass lines, also other special lines. Splendid oppor- 
tunity for the right man. Box 245, care CrocKkERY AND GLASS 
JOURNAL. 


HO Ree RIEN EL 


Dee space in salesroom including fixtures. Bates 
& Ledden, 16 West 23rd Street, New York. 


OVERSTOCKED 
E are selling IND. CREAMERS (hotel ware) at $2.00 per 
eross. IND. Butters (light ware) at $1.50 per gross. In 
large quantities only! In regular factory seconds. Quotations 
on all other hotel and dinnerware by request. Apply to United 
China Company, 31-33 Portland Street, Boston, Mass. 


Boston News Notes 
(Continued from page 25) 


He was president of the Roxbury Board of Trade and 
was noted for his many philanthropies. 

He founded the “Blue Store” in Roxbury 54 years 
ago, on its present site, and in that period it grew from a 
very small establishment to its present size, now occupy- 
ing six acres of floor space. 

He was born in Portland, Me., in 1839, and came to 
Boston in his boyhood. 

In 1869 he entered the furniture business in Roxbury 
and developed what is now the largest furniture house in 
Roxbury. He also became identified with several other 
business enterprises in that district of the city, and was a 
director of the National Rockland Bank of Roxbury and 
president and director of the Terminal Garage, Inc. 

Surviving him are his widow, one brother, George H. 
Ferdinand of Worcester, head of the Ferdinand furniture 
companies in that city and Fitchburg; two nieces, Mrs. 
James Kimball of Hingham and Miss Fannie Cowen of 
Brookline, and two nephews, Prince Ferdinand of Brook- 
line, who is associated with the “ Blue Store,” and Alden 
Ferdinand Avery of Hopkinton. 


What’s New in the Market ? 
(Continued from page 24) 
covered vase, the body striped in silver and border of 
figures in overlay silver is another addition to this un- 
precedented display of fine glass. The highest type of 
perfection has been accomplished in these importations, a 
dominating purpose—characterizing reproductions in 
splendid color and period cutting. All brilliant examples 
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of the artisan’s skill made famous by Hill-Ouston Com- 
pany, Ltd. An early inspection of this interesting glass- 
ware will prove immensely gratifying and profitable. 


Dividends to Customers 
Many retailers have utilized schemes calculated to in- 


crease sales, but one of a rather unusual kind and, at the 


same time, successful, is that of a store located in Kala- 
mazoo, Mich. This store sends to its customers a “ profit- 
sharing dividend” covering a certain percentage of total 
purchases made during the year. 


The way the plan operates is simplicity itself. When 
the customer buys an article, he or she gets a sales check, 
upon which it is requested the name and address be 
written. This is then deposited by the customer in a 
special box, the contents of which are regularly collected 
and a record kept. Then, at the end of the year, thé 
profits of the store over and above all charges are figured, 
and a certain percentage on their purchases is allowed 
customers as their “share.” The last “ profit-sharing 
payment ” by the store was 4 per cent for the nine months 
preceding December 20. 

A special letter accompanied the checks for the amount 
of the dividend. “ The skeptics said we couldn't do it,” 
it reads. ‘ Some of our worthy competitors claimed we | 
wouldn't do it. The fact remains that we have success- 
fully put into effect our original profit-sharing cash divi- | 
dend plan. . 

“We take pleasure in enclosing herewith our check 
representing 4 per cent of the amount of your purchases 
from us during the past nine months. 

“Our cash dividend plan will be continued, and it 1s | 
our hope that in December, 1923, and the years to come, | 
we can pay you more substantial dividends. Hence, we ; 
repeat: It pays to trade at — ’s, because for every 
dollar you spend here, you are certain of a cash return. 


| 
| 
| 
“ Remember that, in addition to the cash dividend, we | 
are constantly doing our utmost to offer standard, re-_ 
liable merchandise at absolutely the lowest-in-the-city : 
prices.” | 
| 
Some Doubtful Income Tax Points Explained 

The question naturally and frequently arises as to who- 
must make a return, The law is explicit on this point and 
states that every individual having a gross income for the 
taxable year of $5,000 or more, regardless of the amount | 
of net income, must make a return; every single indt- / 
vidual having a net income of $1,000 or over must make 
a return; every married person having a net income of ; 
$2,000 or more must make a return. It naturally happens 
that although it is necessary for a taxpayer to file a re- | 
turn, because of his deductions for credit and personal 
exemption he is not liable for tax. This is what is termed 
a non-taxable return and is a form frequently received. | 
Husband and wife living together have the privilege of 
filing either a joint or separate return. 


| 
| 
| 
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PAYING SALARIES PLUS COMMISSIONS 


UUTTRTUNULUVAUUAAUUONUUOAAUOAAUCOAEUOARUOAUUGALULAOUOTUUOTOUOTOUOTUOLIDURTD 


ROM a thriving city of moderate size in the Mid- 
K dle-west the manager of a thoroughly up-to-date 

department store writes in to ask us if we think 
‘itis a good plan to reward the selling force by means of 
the salary and commission plan. We told him that we 
not only thought it was a good plan, but that a good 
many of the most progressive and successful merchants 
we knew, had for some time been paying their salespeo- 
‘ple in this particular way. But like every good plan, the 
value naturally lies in operating it right. To introduce 
any new method in a store and expect it to work with 
automatic precision from the beginning, is expecting a 
‘little too much. Particularly so if the new method, like 
this salary, plus commission plan, is not introduced with- 
rat carefully studying out its features. 


OR example, if we happened to run the inquirer’s 
F store, we would not take this method and heroically 
attempt to graft it on the personnel. While the method 
is not in itself complicated, it is too complex to handle 
in this way. It involves the human element and cannot 
therefore be introduced with the dead certainty of results 
with which a new line of merchandise is handled, 


FE would therefore give the method a preliminary 
try-out and run it for half a year or more as a 
i. and paper proposition, to find out its defects and 


make the necessary changes to adapt it as an unqualified 
successful phase of business management. At the begin- 
ning it is, of course, essential that the method be run 
absolutely on the four-square way, and the salesforce 
must be convinced that in figuring the payment of its 


| 
AS THE EDITOR SEES IT 


selling force the house is absolutely and impartially hon- 
est. This is the first essential qualification. The second 
requirement is that each salesperson thoroughly under- 
stand the importance of keeping a memoranda of the 
sales personally made. To enable this to be done, a card 
with the required number of spaces is aijotted to each 
salesperson once a month. 


HEN it is highly important to keep a ledger account 

in the office for each salesperson, and this personal 
account, the salesperson should be given the privilege to 
examine wat anye ties, I his reference to. the office 
record is necessary for the salesperson to check accurately 
the sales made. As the ledger account will show the 
amounts of credits allowed on returns, the actual status 
of the sale is definitely known. As a rule, commissions 
are paid every month, although some firms pay commis- 
sions twice each year. The monthly settlement plan is, 
however, viewed as the most satisfactory because it elim- 
inates dissatisfaction and tends to cut down mistakes. 


HE chief objection which most merchants raise in 

opposition to the plan is that it encourages spending 
too freely. They reason that, as a salesperson makes 
big pay during the most active months, they are likely 
to be tempted to spend unwisely, and when a dull period 
occurs and but small commission was earned, the spenders 
would be hard up and would naturally be dissatisfied with 
the salary and commission plan. Some stores have met 
this difficulty by adjusting the quota to the activity of 
the merchandise sold. In December, for instance, when 

(Continued on page 30) 
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Is the Chain Store Monopolizing | rade?’ 


Some Believe Big Corporations Menace Retailers—We’re Glad to Print Both Sides of the 
Argument, and Here is the Chain-Store Side, Told by the President of One Large Concern 


PTTVUUOHTILLUUUUALUULOLULLLLLLOLLLULLULOLLULLLLULLELLLULOGLEUUUGeCOTLLCGeEE 


presentation to the Missouri legislature with a view 

to imposing heavy taxation upon chain stores op- 

erating in that State, sponsors of the bill asserted that 

chain store systems are huge corporations which will ulti- 

mately monopolize practically every line of retail busi- 
ness. Their argument continued in part as follows: 

We want every retailer and consumer to be awake to 


Scan in behalf of a measure prepared for 


the fact that in less than ten years, if we do not take, 


vigorous action, the necessities of life will be in control 
of a few groups of chain stores. Then the retailer will 
be a thing of the past, and God help the consumer. 

The bill originated with an organization of retailers 
known as “ The Association Opposed to Branch Stores ” 
but, despite the activities of its sponsors, it was killed 
in committee. It sought to impose an annual tax of $500 
for every establishment, over one, operated in any county 
of the State by owners of chain stores, and also to prevent 
more than ten stores being operated in the entire State 
under the same ownership. Although designed primarily 
to overcome the alleged menace of various syndicates 
dealing in foodstuffs, its provisions applied to any group 
of stores under common ownership. 

While the measure referred to was an attempt to re- 
strict the operation and growth of chain store organiza- 
tions by law, the hostility with which the stores of such 
organizations are regarded by the independent retailers 
with whom they compete, has been apparent for some 
time. Numerous charges have been made against them, 
most of which, according to E. C. Sams, president of the 
J. C. Penney Company, Inc., are undeserved. The Pen- 
ney Company now operates 371 retail dry goods stores in 
twenty-nine States, and plans this year to open 100 more 
in those States and two others. 

I am able, of course, to speak only for our own stores, 
said Mr. Sams yesterday but I know of no contention 
advanced against chain stores that can honestly be applied 
to our organization. Every unit of our chain is a retail 
store operated by a manager and sales force, the same 
as any other retail store is managed. We pay taxes just 
the same as every other retail store, either directly on 
property owned or indirectly in rental charges. We con- 
tract for advertising space, in local papers and otherwise, 
as liberally as we can with consistency. We deposit 
money with a local banker and pay it out in salaries, rent, 
advertising, &c., the same as the independent merchant 
does. Only our merchandise obligations are met in New 
York. 

It is true that we purchase many lines in great quan- 
tities and, as a result, can underbuy the smaller retailer 
or can meet our competitors’ prices and in many instances 
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offer better values. The fact must not be lost sight of 
however, that we are not endowed with the opportunity 
of giving better service than the smaller retaile 
can give. Nor can we establish a relationship betweer 
the personnel of our store and the public superior to tha’ 
of the smaller retailer. | 
Let me revert to the matter of service for a moment 
In the conduct of our business we make no deliveries 
This eliminates an item of operating cost, but there i 
little doubt that it loses us considerable business in the 
course of a year. There are many consumers who wil 
not carry their purchases and, despite the attraction wi 
can offer for trading with us, they purchase elsewhere 
This, of course, is truer of persons who live in the lara 
places in which we have stores than of those who resid 
in the smaller ones, but it affords the independent retail 
ers an opportunity of getting business at our expense by 
supplying a setvice which we do not give. There is noth 
ing that we do or can do which can prevent these retail 
ers from giving other kinds of service not consistent val 
our business policy, but which they can offer to the publi 
as an offset to the lower prices we may be able to charge 
The charge is often made against chain stores that ther 
managers are here today and there tomorrow, and tha 
they have no interest in the welfare or activities of the cit) 
or town in which their stores are situated. This charge 
however, cannot apply to managers of the Penney stores 
Our managers are specially trained to assume the dutie 
that our policies impose, and those who prove incapabl, 
of these responsibilities are not entrusted with a store 
When a man assumes the management of one of ou 
stores and demonstrates that he is capable of renderin; 
worthy service to the public, we afford him an opportunit, 
of acquiring an interest in the business of which he is; 
part. Consequently, barring unforeseen events, he be 
comes a permanent resident of the place in which hi 
store is opened. 
Many of our managers own their own homes and, bein; 
trained for community building, become associated witl 
Chambers of Commerce, Boards of Trade and other lo 
cal civic organizations. In addition to this, they interes 
themselves in the charities and philanthropies of the com 
munity. | 
To the women employes of our stores we give, unde 
certain conditions, a bonus interest based on the lengt! 
of their terms of employment and their sales volumes 
We provide all our employes with an extensive educa 
tional program, the sole purpose of which is to bring abou 
more efficient and intelligent service to the public. 
As to the inability of the independent retailer to mec 
our competition, that is often a state of mind. In som 
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laces in which our stores are located, we are given as 
sharp competition by its “live” merchants as anybody 
yould care to have, and the consumer benefits. In other 
ylaces no attempt is made to meet our competition, so to 
speak, as man to man. Yet we can take no unfair ad- 
vantage of any efficiently conducted retail store, even if 
ve had the desire to do so, because no opportunity for 
infair advantage exists. We have no special privileges, 
ind we do nothing that the independent retailer cannot 
lo in conducting business efficiently. 

My purpose in saying these things is to show the un- 
justness of the charge, at least so far as we are concerned, 
hat the chain store takes everything and returns nothing 
ig the community in which it exists. My belief is that 
my store which can sell honest merchandise efficiently 
't the lowest prices consistent with commercial safety, 
vhether it be a chain establishment or an independent 
venture, brings to a community something that is very 
valuable and that justifies its existence. 

Possibly the misconception of what the chain store 
eally is and what it does in a community is due to a care- 
ess linking of them with the mail order houses. The latter 
ertainly compete sharply with the local merchants in 
ery many communities, and none of the money that they 
ake out of a community ever comes back. With the 
hain store it is different, for the money taken in, other 
han that spent for merchandise and the actual profits, 
‘oes to pay the various costs of doing business. 
| Local people and local enterprises, either directly or 
adirectly, are the chief beneficiaries, for we do not em- 
loy New York salespeople to work in our stores. We do 
ot buy electricity in New York with which to light them, 
or do we pay rent to a New York landlord or taxes to 
1e New York City treasury. 

The mail order houses turn nothing into the local treas- 
ty, however, nor do they contribute in any way, shape or 
1anner to the general upkeep of the community. Because 
f this it might almost be said that the chain store justi- 
es itself by offering successful competition to the mail 
rder concerns, thus keeping at home money that other- 
se would be sent to Chicago or some other mail order 
enter. I am glad to say that our stores enjoy a large 
asiness that otherwise would go to the mail order houses 
‘ithout any return whatever to the community from 
hich it came. 


f 

Increased Production Driving American 
Business Ahead 

/American business is moving forward through in- 
eased production rather than increased prices or in- 
“eased use of credits, according to a survey of American 
sonomic conditions submitted to the second meeting of 
ie International Chamber of Commerce now in session 
‘Rome. It is pointed out in the report that February 
i this year apparently saw a production rate achieved 
| basic industries which surpasses any previous record 
cept for a month in 1917. Conditions in numerous lines 
‘industry are reviewed to give evidence of the general 
1siness trend. 


. 
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Transportation, raw materials, fuel and power, agri- 
culture, manufactures, wholesale and retail trade, em- 
ployment and wages, government finance, money and 
credit, are some of the principal subjects on which the 
reports offer data in summary form. Much of. this 
data is presented in index numbers, which show not only 
the relation of volume of business and of prices to pre- 
war levels but also bring out the peak which was reached 
in the post-war period, the low points of the period of 
depression, and the relative change which is now to be 
recorded. The index number for wholesale prices of 
house furnishings goods, based on before the war as 100, 
shows the highest during or since war of 275; minimum 
since war, 175; January, 1922, 178; January, 1923, 184. 


British Exports and Imports 
The foreign trade in British products for the month 
of December, 1922, shows a considerable increase in 
pottery exports to the United States compared with the 
figures for November. The complete list as compiled 
by the Pottery Gagette of England follows: 


Exports OF CHINA, EARTHENWARE AND GLASSWARE. 


Month Ended 
December 31 


1921 1922 
cwt. 
Portery : 
NUM COTS IR weenie of dal, dis acins« ate ¢ s 93 LTS 
SLIT AT CCM Mn Went thee (ABU E Te sa ee 2,929 2,060 
ASE SS iota OR OEE aa eco 23,639 33,436 
We el RYE VUE Relic DEO Oe 7,017 10,665 
PT VerntUibew Republics traded aus oelok eee 24,117 16,046 
Mar elise SOUTH PAT SICA a ehiass oi oce ea 9,558 7,850 
Pee Sittion bast INGIES ty cws cine ctivvels » oes 48,223 45,504 
RUST Tat aR ela ere sae sc cocaine: 15,142 15,634 
PUR Cyne a aticerewie nee cant. hha oe ak 9,916 6,974 
mn Canacia meres el Ru rk obec sk ene 15,287 27,105 
See) Meet these sas 2 cso dae cae coe 88,971 124.413 
Made up as follows: 
Porcelain, Chinaware, and Parian..3....+.... 1,798 1,280 


*Jet, Rockingham, Samian and other Glazed 
Earthenware (except Terra-Cotta Ware).. 63,849 LY PAYS 

+Stoneware and Terra-Cotta Ware and Un- 

glazed Red Pottery, Brown and Yellow 


NNER 25S aay aca ly mean a ace ae a 122,067 167,428 
GLASS: 
LN ints ERo haley. Ae 6 eee ee ee ce race 281 430 
eG ites tic ADC MARCY cise oe aie v2:ds. wide «vee 1,005 1,134 
BGies AItMAT Seis atti. ce exis gross 22,840 26,233 
ImMpPorTS OF CHINA, EARIHENWARE AND GLASS 
POTTERY : 
Porcelain, Chinaware and Parian.......... 842 18325, 
CAV ONCTGR a oo a 23,566 27,036 
GLASS: 
BLL iritsia LOMA PES. 5 ia ois. Sais sta daleie Sa whe 11,483 14,847 
PIJCIMESICMaTIC MMANCY: fo 00... cc ad cie's vs ecs cs 43,425 38,597 
Bottles andelarved is5. cle cksecees ees. gross 89,218 86,485 


*Including glazed terra-cotta ware prior to 1922. 

{Not including glazed terra-cotta ware prior to 1922. 

fIncluding cooking utensils, table glassware, ornamental glass- 
ware. 


Re-Exports oF CHINA, EARTHENWARE AND GLASS. 


Pottery : 
Porcelain, Chinaware and Parian ........... 17 68 
PL CMGMISOET SMe i ovis «sks celdle kacee archers an 103 139 
GLASS: 
yuvemiewic alid Pancy .. 2.5. seeds waectewss 116 299 
PEARED CALERA es. sly tala di se gross 655 965 


+Including cooking utensils, table glassware, ornamental glass- 
ware. 
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Summary Imports and Exports 

The new tariff law which became effective Septem- 
ber last, has necessitated a revision of the classification 
based on the new rates for imports into the United States. 
As this means that statement of imports under the old 
law must be kept separate from the imports under the 
new classification, no important figures have been pub- 
lished by the Department of Commerce since last Au- 
gust. But the revision has now been completed and we 
give herewith our usual tabulation of imports and ex- 
ports beginning with the latest figures published which 
are for the month of October, 1922. It should be noted 
that these figures are corrected to February 16, 1923, 
although subject to revision. 


Imports 
1921 1922* 
China, not decorated.... 6897 40 same ee ar fe. ay 
China decorated : 
From— ; 

Brance ae ereie ee en ee $ 96,059 

Germany eens te) meee pee 235,666 

Wnitedy Kined omer een = 10,154 

ST aDAN se ae aes cae oe a 307,497 

Otherscountricss- cae eee 71,108 

nba ———— $/20,484 
Earthenware: 

Not decorated ...... SSF00G a eee aes 
Hecoratediamrse cee ee A643 75a Mee ET 05. 
Alother Sree cece en eee ere 29,496 

Total teatises. eee $498 379 $29 496 
For Ten Months Ending October 
China: 

Not decorated ...... $548,155 $452,929+ 
China decorated :— . 

Etomebirance et ema eran $ 96,059¢ 

Proms Geral yates een meee ee 235,666¢ 

From United Kingdom _......... 10,1544 

Eromslapan tc oe ae ee 307,497¢ 

Brom Other countriess yee. : 71,108¢ 

Bae $1,173,413¢ 
Earthenware: 

Not decorated $372,337 $227 556+ 
Decorated eee SO MZ5l 3,212,928 
Allcother’ eee eet bee oe Fe 29, 496% 

Tota lpg. sides Meee cree $3,569,588 $3,469,980 

DoLts AND Toys 

1921 1922 
Dolls and parts of dolls .c-e.. --«... $194,718 $247,883 
Alisother tovse ee Ore eee 527,358 699,434 
Total eo oes eee re te ee a cuentas $722,076 $947,317 

For ten Months Ending October 

1921 1922 
Dolls sands parts o.-eeaen ore eee $1,331,798 $1,279,344 
All other toys. sommes tear eee « 5,058,650 4 943,246 
T Otal cote Mn inne ee orl etoe $6,390,448 $6,222,590 

EXPORTS 

China and Porcelain, Parian, Bisque— 1921 1922 
Not. decorated « 7eeeeeetece een atee $2,361 $1,288 
Decorated "ic cacee see eee eee ee 2,241 1,809 

Earthen and stoneware— 
Notidecorated 257 iae ee ee eee 411 82 
Decorated 3.0 epee eer 489 170 
Total ses sks. HAPS ite rene $5,502 $3,349 
For Ten Months Ending October 

China and Porcelain, Parian, Bisque— 1921 1922 
Not decorated (03:0 “sss eee ee $56,813 $19,771 
Decorated ised Got (nee eee eee 52,007 46,675 

Earthen and stoneware— 
Nat edecorateds + 2005, ester 10,171 6,620 
Decorated 


Gucb io diane. 4 eee eee 2,630 1,206 
Total © bats oi. + 0s Ae ee eee $121,621 $74,272 
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DoLts AND Toys 


21 1922 
Dolls and «parts of, dolls... eee $6,495 $1,706 
ATI otherttoyS acacia tae eer eeen 28,841 6,206 
cL otal iene a Pek eee ae eas $35,336 $7,915 
For Ten Months Ending October 
1921 1922 
Dolls and-partsszot- dolls)... a ee $20,714 $37,17. 
All other :toysadtam. > basic aeons ee 41,369 78,42) 
Total "6 os Stine + noe eee $62,083 $115,59 
GLASSWARE 
1921 1922 
Table & other gl’ware, cut or engraved 185 17 
See other eis ee eee ee ee 12,381 Lay: 
‘Lotal.*; 4. 3x. Hap ee stone eee $12,566 $1,64' 
For Ten Months Ending October 
1921 1922 
Table & other gl’ware, cut or engraved $2,676 $2,91. 
See other. 2 seis hee Cee 54,869 54,56! 
Total® oo. .cek Ol tae ee ee $57,545 $57,48. 


TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Ten Months Ending October 
1921 1922 1921 1922 
$35 $26 $7,732 $1,425 


*Sept 22, to Oct..31. tJan. 1, to Sept. 21. Beginning Sept 


Exports of Glassware 
Domestic Exports FROM THE UNITED STATES BY — 
COUNTRIES FOR JANUARY, 1923 


Exports of glassware for the month of January shoy 
a slight increase in value over the month of December 


Figures just published for the month by countries, ex 
cluding chemical glassware, follow: | 
Lamp: 
Table Table Lamp &othe 
glass- glassware chimney illum 
ware cut or en- lantern natin; 
plain graved globes glass’ 
Countries Dollars Dollars Dollars Dollar 
Denmark. asta ceen one = 50 _- — 
HIT ATiCe Aa aes eer See — 112 — — 
Layee sees ee ee ee 46 87 —_ _— 
Netherlands) sac. eee eee 552 = — —| 
Portigal Se, Ae ee — — — 343 | 
WV EGCN, Sirs sels maeen ey ee — _ 44 66 
Hngland sects: o.ceeeeoee 32,776 2,599 39 — 
Scotlaidtee-s eee ee 432 — — — 
Lreland tee io.ce Boole woe 92 — — — 
Canada, Maritime Prov... 774 843 46 55 
Quebec and Ontario .. 21,037 2,330 438 11,193 
Prairie Provinces ..... 5,087 677 539 2,090 
British Col. & Yukon .. 2,032 117 — 
British Honduras. -s. 2: 10 — 58 8. 
Gostamhicagemer cae aee 530 — 91 134 
(atin temialawe Se. bec oe 3,689 — 72 150 
Pondutast ee Nak. ee 341 19 82 106 | 
INiCAT ag hav. afur< cae 49 — 262 198 
Patina sss 7s: eee 791 67 156 26 
SalvadOt meet nae pier 734 — 15 3 
IMERICG cance le aien «her 29,348 452 4,244 1,075. 
Newfoundland & Lab. ... 58 — 1,595 =| 
Bermudas cases vec eee 1275 = OL 16. 
BEWEORGKOS- ugo.cs Aone conc 34 _— — a 
JATIAICAL EN SS kee eee 491 — 114 372 | 
Trinidad and Tobago .... 141 — 18 — 
Other British W. Indies . 11,535 — 154 174 
Glibamy, ns Meee OAs 4,049 3,273 1,092 
Dominican Republic ..... 380 = 126 93, 
Dutch West Indies ...... 8 — ae 112} 
iain ewan aha. tea te 663 — 150 281 
Vireinislands of U. Sia. 37 -- a | 
PAT OCH Uitiabied cin): Meter 10,521 = 365 —-:1,506 
Boliviad: fe eee 668 -— — a 
Braziiaee, -e PE Re Pe” 2 354 — ey 591 
Conte settee tees cae 5,014 — — 
COlomi bia Tile Athan eRe 8,485 323 ie 353 
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| NE cow se vinite's os os 151 — — — 
British Guiana .......... — 51 —_ 294 
gy! AA 1011 — 970 230 
ES 420 28 a 30 
EIS a 3,403 36 38 — 
| Meitish India ........... 225 1,662 3,199 52 
) NT cis yf 5's os oe wud — — 64 = 
Straits Settlements ..... = — — 117 
> 3,063 1,540 — — 
STI ec ales comics — = 2 = 
Java and Madura ....... — — 201 965 
MMPAONG sich ce cc saes 100 -- 25 -= 
eee 380 =—-:1,025 917 — 
' Philippine Islands ...... 5,852 39 204 776 
Mei oc. ..:-s...... 10,689 729 4,443 6,292 
Mritisn Guiana .......... — — 76 247 
french Gttiana .......... 49 — 81 66 
Meer Zealand 2.2.2 ....5- eat) 574 1,238 75 
| British West Africa .... — — 139 18 
‘ British South Africa .... 2,882 — 1,269 1,332 
British East Africa ..... i = = 477 
eee — — 87 _— 
+ Other French Africa .... = — 24 = 
Portuguese East Africa. . 19 -- 371 -- 
| TNaEnt ae El ee 192,849 17,409 25,650 31,562 


Toy Trade Firmly Established 


That the current year will be one of the best the toy 
industry has experienced for some time is the general 
expectation of both wholesalers and retailers. This im- 
pression is based on the success of the recent toy fair at 
the Hotel Imperial, where the purchasing was of a much 
‘improved character as compared with last year. This 
buying was not irregular or disposed to be hesitant, ac- 
cording to Fletcher D. Dodge, Secretary of the Toy Man- 
fufacturers of the U, S. A., Inc., nor was it confined to 
any particular kinds of toys so as to indicate a temporary 
boom in novelties. 


There may have been a time years ago when American 
‘toys had not yet secured a hold upon the tastes of the 
‘children of this country. But after many years of study- 
ing the demands of the market, American playthings now 
shave a high place in the hearts of the youngsters and be- 
|cause of their quality have risen to marked esteem in the 
toy world. 


_ The toy fair here, however, must supply the require- 
‘ments of every section in the toy departments of stores. 
LA buyer during the fair looks not only for toys of estab- 
lished repute that are exhibited in individual showrooms 
but also for those which are less known and those turned 
out by some makers as a side line. Hundreds of toys 
which could not otherwise be brought to the attention of 
the toy buyers may be found in sample rooms maintained 
in this city all the year round. In this way a very real 
“service is supplied to the trade, which can visit these sales- 
/rooms and conveniently purchase anything from the sta- 
ples to the latest novelties. The small manufacturers 
have in these large exhibits an opportunity to place their 
| toys before the buyers at a minimum of expense. 


| 


| There are also as exhibitors many large houses that 
represent the principal foreign countries where toys are 
-|made for export. These concerns feature imported toys 


| 


during the fair. These displays likewise attract buyers to 
New York, for the reason that they give ample oppor- 
tunity to purchase for their departments every kind of 
plaything which will have an appeal to their customers 
back home. It is estimated that during the recent fair 
more toys could have been seen here than have ever be- 
fore been brought together in one place because, in addi- 
tion to all the toys of domestic origin, there was a splendid 
showing of imported ones. 

In recognition of the fact that buyers wish to inspect 
all the displays of American and imported toys and that 
those in charge of the fair should make it easy for them 
to do so, anew movement was recently started. This has 
for its aim to unite in one organization every firm and in- 
dividual interested in toys and also to create ways and 
means for making more efficient the service the fair ren- 
ders. This really means serving the consumer more ef- 
ficiently. After a thorough investigation of the problem, 
it was proposed to form what is known as the Toy Fair 
Chamber of Commerce. The slogan of this new organ- 
ization is “ Make the Toy Fair Bigger and Better.” N, D. 
Cass of the N. D. Cass Company, Athol, Mass., is presi- 
dent, and the officers and members of the Board of Di- 
rectors represent all the different interests that go to make 
up the fair. 

Any one engaged in the toy business is invited to join 
the Toy Fair Chamber of Commerce, so that the work 
of that organization may be not only conducted from the 
standpoint of those who sell during the fair but also cater 
to those who buy. Scores of toy buyers from all parts 
of the country have become members and are co-operat- 
ing to make it a success. 

An office has been opened by the Chamber at 206 Fifth 
Avenue, and will for the present act principally as a ser- 
vice organization to buyers. With future growth in mem- 
bership and resources, it may undertake new tasks, but 
during the first year it will study intensively the problems 
of the fair, so that it may give better service to buyers. 
That is a program which can be stated quickly, but the 
details will demand many months of research before they 
can be worked out. 

The New York Toy Fair is twenty years old. It has 
grown from very humble beginnings at one hotel until 
it requires space in many buildings for the display of the 
merchandise of more than 1,000 American toy factories 
and the hundreds of imported lines. The fair has grown 
steadily from year to year, but so gradually and quietly 
that even those who were in the midst of it scarcely real- 
ized the progress that had been made. 

When a group of men who have always been active in 
the fair met a few months ago to talk over what has 
happened since they, as salesmen, some twenty-odd 
years ago, tried to gain a foothold in the New York mar- 
ket, they could hardly believe the changes that had taken 
place. In the early years all the salesmen for manufac- 
turers and importers could call each other by their first 
names and knew every toy the others handled. Today 
it is impossible for any one man to know thoroughly 

(Continued on page 30) 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


the past week, is that of T. M. Findley, Jr., well 

known in the trade for many years, through his 
connection with the E. B. Taylor Co., Richmond, Va., 
who has engaged as buyer of china and glassware with 
the L. Herman Department Store, Danville, Va., with 
which he will assume his duties on April 1st. Mr. Findley 
has been with the Taylor Co. for twenty-three years and 
has been buyer of china and glassware for the concern 
for the past eight years. 


A NOTHER change of buyership announced during 


The traveling staff of A. J. Fondeville & Co. is now 
calling on the trade in their respective territories. Ed- 
ward Reiwald in the East and Middle West, and John 
Plummer in the South. Eugene Fondeville, head of the 
firm, left last Sunday for Philadelphia, Baltimore and 
Washington. 


Walter B. Kerr of the Iroquois China Co., Syracuse, 
N. Y., made a brief visit to New York the latter part of 
last week, for a conference with the factory’s New York 
representative, D. King Irwin. 


Donald Smith, assistant secretary of the McKee Glass 
Co., Jeannette, Pa., is a visitor in town this week, to con- 
fer on matters in connection with the concern’s local busi- 
ness, with their New York agent, Thomas G. Jones. 


William E. Nye, New England traveler for Maddock & 
Miller, Inc., paid a visit to the concern’s headquarters here 
this week. He reports business in his territory as very 
satisfactory. 


C. L. Wilcken with Charles J. Dela Croix, is back at his 
desk after a six weeks’ trip to Florida which he spent 
with Mrs. Wilcken at Miami. 


Kenneth P. Lockitt, New York manager for the Libbey 
Glass Mfg. Co., left on Monday for a trip to Philadelphia, 
Baltimore and Washington. Following this he will make 
New York state and the New England states. He ex- 
pects to be away until May Ist. 


James Hughes, formerly housefurnishing buyer for 
Bloomingdale Bros., is in New York this week on his 
initial buying visit for the Albert Pfeifer Co., Providence, 
R. I. In addition to housefurnishings, Mr. Hughes will 
also buy for the china and glassware departments. 


Clarence F. Longacre, buyer for Bush & Bull Co., Wil- 
liamsport, Pa., is in New York this week placing orders 
for the spring trade. 


Eighteen 


CAUGHT IN THE NEWS NET 


John Postley, of Charles A. Postley & Son, left om 
Tuesday for a trip through New England, expecting to 
open up at Young’s Hotel, Boston, for several days before - 
proceeding to other points. 


Thomas G. Jones, who was confined to his home all of 
last week with tonsilitis and a severe cold, returned to his 
desk on Monday morning. 


After twenty years spent in the trade as buyer and 
assistant buyer of china, glassware and lamps, H. Sugen- 
heimer has entered another field having recently gone 
into the manufacturing of chemical specialties under the 
name of the Chemo Specialty Co., Inc., 220-22 Third 
Avenue, Pittsburgh. 


Borgfeldt Makes Clever Announcement 


“Thru the House of Borgfeldt” is the title of an an- 
nouncement for 1923, calling attention in a more or less. 
general way, to the comprehensiveness and diversity of 
the lines of domestic and foreign merchandise, carried by 
this well known establishment. 


It is published in booklet form, of 8 x 10% inches in 
dimensions, and consists of thirty-two pages and cover. 
Its compelling feature is its striking originality and at- 
tractive typographical arrangement, which reflects the 
greatest possible credit upon R. F. Degen, the concern’s 
advertising manager, who has displayed unusually good 
judgment and cleverness in its compilation. 


Its pages printed on heavy enamel paper, include a 
title page, followed by a page devoted to a picture of 
George Borgfeldt, founder of the concern, and a two-page 
introduction. This is immediately followed by pages de- 
voted to dolls and toys, cutlery, clocks, watch specialties, 
perfumeries, druggist sundries, underwear, handker- 
chiefs, linens, optical goods, notion specialties, jewelry, 
imported clocks and a page each to American pottery and 


glassware, housefurnishings, oriental department, Euro- 


pean china and earthenware, French china, American 
fancy goods, foreign art goods and American cut and en- 
crusted crystal. 


A page is also devoted to calling attention to the con- | 


cern’s export department and the last page to an excellent _ 


cut of the concern’s headquarters at 111-119 East 15th St., 
New York. 


The whole is enclosed in a handsome heavy paper cover, _ 
in an imitation leather, which is printed in a two-tone 
brown and blue. An added original touch, which will be 
appreciated, is the front cover, which folds under and in 
which is inserted one of the firm’s handy celluloid pocket 
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calendars for 1923. The calendar is held by slits in the 
cover and can easily be removed. 

The character of cuts and printing throughout is de- 
cidedly above the average and the booklet contains so 
much valuable information that no merchant interested 
in these lines should be without one on his desk. 


Theodore Haviland & Co. Incorporate 


Theodore Haviland & Co., the well known French china 
manufacturers, with offices and salesroom in the Fifth 
Ayenue Building, New York, have announced the incor- 
poration of the concern’s business in this country, under 
the corporate name of Theodore Haviland & Co., Inc., 
New York. 

| The officers are: William D. Haviland, president ; 
Louis S. Hinman, vice-president and secretary; Henri 
De Luze, vice-president and treasurer; Laurens D’ Albis, 
vice-president. 

The directors of the corporation are: Mrs. Theodore 
Haviland, William D. Haviland, Henri De Luze, Laurens 
D’Albis, Louis S. Hinman, Hugh Bancroft, Guy Bancroft 
and Robert N. Bolton. Frank T. Faulkner is also to be 
added to the directorship later. 

There will be no changes made as the result of the 
incorporation of the business, which will be conducted 
exactly the same as before. 


| 
| 


Anthony’s, Inc., Enthusiastically Received 


_ A more artistic or attractive shop could not possibly 
be conceived than that which was opened on March 5th 
at 293 Livingston St., in the heart of Brooklyn’s shop- 
ping district, under the firm name of Anthony’s, Inc. 

Situated near Nevins St., on what might be termed 
the Madison Avenue of Brooklyn, it is an ideal location 
for attracting an exclusive clientele that will appreciate 
the fine quality of wares offered by the new concern. 

George E. Anthony, president of the firm who, as is 
well known, was associated with Frederick Loeser & Co., 
Brooklyn, for many years as manager of the concern’s 
china, glassware and lamp departments, is generally rec- 
ognized throughout the trade as one of the most capable 
buyers in the business. He has associated with him in 
the venture, his son, Leon A., who was also connected 
with the trade for several years, as buyer for the J. L. 
Hudson Co., Detroit. 
_ As was previously published in the CrocKERyY AND 
Gxass JourNar several months ago, the building in which 
the shop is located was purchased by the elder Anthony 
for the housing of the business. At the time it was hoped 
that it might be possible to open it for the holiday season 
but, due to the extensiveness of the alterations and tre- 
mendous amount of detail entailed in buying and other 
preparation, the formal opening did not take place until 
the above date. 

Mr. Anthony, Sr., has given his personal attention to 
2very detail, which evidences a marked study of interior 
decoration in the harmonious hangings, fixtures, etc. 


The store runs from Livingston street through to 
Grove street and has a rear entrance with platform and 
elevator for receiving, shipping and deliveries. 

A large center display window attractively arranged 
commands the front entrance, with a fine showing of 
silverware and porcelain, with beautiful lamps, with 
shades developed in handsome silks, heavy fringe and 
gold trimmings, to make a pleasing background. The 
side windows are similarly arranged, with clocks, mirrors, 
console sets, and “ occasional furniture” to add to the 
effective assemblage. 

Upon entering, one is immediately attracted by the 
very unusual stairway, which leads to the upper floor. 
The staircase is typically Colonial; white enameled and 
mahogany, with spindle rails, At the side wall of 
the stairway, leading upward, mirrors are hung at inter- 
vals—round, oval and other shapes, making a very de- 
lightful decorative scheme. The entire interior wood- 
work of the store is of highly polished solid walnut. The 
concealed lights above the fixtures are a novel and orig- 
inal idea of Mr. Anthony’s; the walnut frieze hides the 
lights, so that they do not detract from the beauty of 
the glassware, and are not reflected in the mirrors behind 
the shelves. This arrangement has never before been 
adopted in any other retail store. 

The front of the shop is devoted to clocks, silverware, 
both Sterling and plated, with many useful objects, tea 
sets, coffee sets, trays, flat ware, candlesticks, and numer- 
ous smaller gift suggestions. The rear and center of the 
shop accommodates stemware, china and pottery. The 
left section, which is devoted to stemware, is a most no- 
ticeable feature of this department, over 180 feet of shelf 
space, shows a most extraordinary collection of wine 
glasses and goblets in every shape imaginable, in rock 
crystal and other glassware in fine cuttings and tracings. 
Through the center of the store are placed specially 
priced tables, ranging from $5.00 to $50.00. The right- 
hand section is exclusively devoted to china and pottery 
—American, English, French, German, Hungarian, and 
Czecho Slovakian. 

The colors, shapes and designs reflect Mr. Anthony’s 
excellent taste and long experience in the china field, 
which has awarded him an undisputed reputation as a 
collector, and connoisseur of the highest type of ceramic 
art. 

The upper floor of the building is given over to a 
choice selection of dinnerware, principally American, 
English and French, showing a diversified and choice se- 

(Continued on page 26) 


Buyers in New York 


MARCH 15, 1923 

A. A. Blankenmeister, china, glass and lamps, B. Nugent & 
Bro. D. G. Co., St. Louis, Mo., 1372 Broadway (Affiliated Stores). 

J. P. Harney, lamps, Barnard, Sumner & Putnam Co., Wor- 
cester, Mass., 404 4th Ave. (D. G. Alliance). 

P. B. Weill, housefurnishings and toys, B. Nugent & Bro. D. G. 
Co., St. Louis, Mo., 1372 Broadway (Affiliated Stores). 

L. J. Wagner, toys, J. N. Adam & Co. Buffalo, N. Y., 16 
West 39th St. F 

(Continued on page 30) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


who have for many years been depending upon a 
generous supply of natural gas for firing of bisque 
and glost kilns, have reached that point where considera- 
tion must be given to plans whereby output will be steady 
during the winter season. For some years the gas short- 
age during the severe winter weather has seriously crip- 
pled production. But now the situation is to be changed. 
A number of firms are now considering the plan of 
equipping all glost kilns with oil burners, and the erection 
of large tanks outside of plants to contain their reserve 
oil stocks. It has been proven by those firms now burn- 
ing kilns with oil that less production has been lost, and 
also that kilns are fired off quicker and with more regu- 
larity than when depending upon the gas supply. It is 
very probable that the burners of the National Products 
Co. will be installed on at least fifty kilns in this territory 
during the coming summer, so that next winter there will 
be no shortage of fuel for kiln firing purposes. 


Dy ote oe manufacturers in this territory, 


The Wilcox-Anderson Co., is the name of a new 
jobbing firm in Cleveland, O., which has entered the res- 
taurant, hotel and grill supply trade, A general line of 
hotel china and glassware is being carried. 


Harry A. McNicol, president of the Potters Co-Opera- 
tive Co., has returned from Chicago, IIl., where he has 
been spending a week on business, and conferring with 
George A. McNicol, the Chicago representative of this 
firm. 


Ground for the new tunnel kiln plant of the Homer 
Laughlin China Co. will be broken within the next month, 
it was officially announced this week. Until the Pennsyl- 
vania Railroad siding to the site is completed, no con- 
struction work will be authorized. It is said that the 
output of this new plant will be equal to that of the No. 
5 plant of this company. 


William Mackey, sales manager for the Smith, Phil- 
lips China Co., who has been making a business trip 
through the western territory, following the close of his 
exhibit at Chicago, has returned to the factory. 


Oliver H. Sebring, head of the French China Co., and 
other pottery concerns at Sebring, who has been making 
a business trip along the Pacific coast and the northwest, 
is now at Miami, Fla., for a brief. season. 


Chairmen of all committees of the United States Pot- 
ters’ Association are now engaged in completing reports 
which will be presented at the delayed annual meeting, 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


which has been scheduled for the Hotel Astor, New. 
York, April 10, 11 and 12. President Frank P. Judge, 
of the National China Co., Salineville, O., this week an- 
nounced that a number of men prominent in the commer- | 
cial world had been secured to address the convention at. 
intervals during the three days. It has been decided to 
hold the dinner, always an event of these gathering, at! 
6 to 6.30 Wednesday evening, April 11th. 


Throughout this section of the western pottery district, 
demand for both open stock dinnerware, dinner sets, plain. 
white ware and both plain white and decorated hotel ware 
is continuing active. Business is being received by man- 
ufacturers from every section, but there is some trouble 
still being experienced in getting merchandise through to 
the New England territory on account of the rail em-. 
bargoes, The general situation in the dinnerware market, 
today is almost the reverse of the condition as existed a. 
year ago—when business was slow. | 

The fact that the dinnerware market is stabilized has 
had much to do with the present situation. At times some 
buyer comes floating into the district seeking merchan- 
dise, and when told of the market, replies that he “ can 
buy it for less at another plant.” | 

“That’s the place for you to leave your business,” 
these few men are being told, but they rarely take the 
hint and leave that particular plant without leaving an 
order. 

All potteries in the local territory are pretty well sup-' 
plied with orders, not only for immediate delivery, but 
for shipments extending into the late fall. 

All that the manufacturers hope for, is steady produc- 
tion. 


Members of the senior class of the engineering depart- 
ment, Carnegie Institute of Technology, Pittsburgh, Pa., 
under the guidance of Prof. George H. Fellows, spent all 
of Tuesday here inspecting ceramic plants, that of the 
Homer Laughlin China Co., at Newell, W. Va., in par- 
ticular. | 


A new shape teapot is expected to be added to the line 
of the Hall China Co. at an early date. This teapot has) 
been designed with a panel effect, and permits a new 
idea in decorating possibilities. The item will be shown 
in both blue, brown and green solid color, in addition to 
the decorated assortment. | 


The Atlas China Co., of Niles, O., which was taken 
over by a new interest January 1 last, according to A. O. 
C. Arhendts, is now operating to the limit of production. 
The output of this plant will be increased as soon as the 
two additional kilns are erected. ; 


} 
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Among buyers visiting the local market during the last 
few days were Guy Robinson, with Kinney & Lavan, 
Cleveland, O.; J. M. Parish, with H. C. Meacham Co., 
Ft. Worth Texas; G. J, McCartin, representing the Asso- 
ciated Merchandising Corporation, New York; F. L. Van 
Deeman, with Butler Bros., New York; A. A. Blanken- 
meister, St. Louis, Mo.; W. B. Montgomery, of Kinnear 
& Montgomery, Lynchburg, Va., accompanied by F. C. 
Windland, head of the sales department, 


During the last week more or less business was booked 
with pottery manufacturers in this district for September 
and October delivery. As a general rule, all buyers are 
anticipating requirements from three to six months in 
advance. 


It has been reported in this district that the S. S. 
Kresge Co., with headquarters at Detroit, Mich., plan 
to open 17 new stores this year. In all of these stores, 
the dinnerware line of the Mt. Clemens Pottery Co., of 
Mt. Clemens, Mich., will be featured. All of the Kresge 
stores are supplied with dinnerware from this one plant, 
as the Kresge interests control the plant. Since January, 
the Kresge company has opened several new stores, one 
in Cleveland, and another in Elgin, Ill. Other stores are 
to be opened at an early date in Flint, Mich., Pontiac, 
Mich. Dayton and Fargo N. D. 


George T. Bratt, western salesman for the Edwin M. 
Knowles Co., is due back at the home office within a fort- 
night, after completing his first swing around the circuit. 

According to an unofficial report heard in this district, 
the Southern Potteries Co., of Erwin, Tenn., of which 
Charles W. Foreman, formerly head of the Owen China 
Co., Minerva, O., is now in charge, is considering the 
erection of an addition to the Erwin plant at a cost esti- 
mated at $100,000. Plans for another seven-kiln unit are 
said to be under consideration. 


W. C. Lynch, sales manager of the Taylor, Smith & 
Taylor Co., has returned from Harrisburg, Pa., where 
he spent several days last week consulting with the Penn- 
sylvania State Highway Department in an effort to get 
an improved highway built in Beaver County, Pa., to 
connect with the improved highway out of Chester, 
W. Va., to connect with the surfaced road in Allegheny 
County, Pa.. When this new road is built, the Lincoln 
Highway will then pass through Chester, and within a 
stone’s throw of the T. S. & T. plant. 


Report of Ohio Clays in Preparation 

A report that will cover approximately 450 pages of 
typewritten text will soon be issued by the Geological 
Survey of Ohio under the direction of J. A. Bownocker, 
in co-operation with the Columbus station of the United 
States Bureau of Mines, which deal in the main with Ohio 
clays. While these tests were in progress, 87 samples of 
clay were made use of. Of this number, 28 were from 
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the Pottsville formation and 55 samples were from the 
Allegheny. Two samples each from the Monongahela 
and Conemaugh formation were also used. 

This report will be one of the most important of the 
character ever issued by the Ohio Geological Survey, as 
it will include a brief history of the progress of the 
ceramic industry in its various branches as practised in 
Ohio. 

The addition of this volume to the ceramic history of 
Ohio will prove one of the most interesting of the kind 
ever issued. 


The Story of Niloak Art Pottery 

’Way down in Arkansas folks do a lot of things besides 
‘raisin’ cotton and negroes’ as one writer has declared. 
Millions upon millions of pearl buttons come from that 
state likewise oil from the earth and fruit of all kinds 
from the orchards. But, of all the diversified industries 
in Arkansas, be it said that while the state abounds in 
clays of varied hues, and rare texture, only two potteries 
are within its bounds. 

The first to be established was the Eagle Pottery lo- 
cated at Benton, just 23 miles, on a highly improved high- 
way, northward from Little Rock, the State capital. Here 
only stemware and yellowware were made. Native clays 
were used, and the product found a ready market in all 
territory tributary, and as far southward as Texas. 

The successful and continued operation of this little 
pottery blazed the trail to more wonderful things in the 
ceramic field, for in this State only is to be found large 
deposits of clays of different colors, all of which are 
possible of development. The Niloak pottery was the 
name of the second pottery. Niloak, by the way, being 
the reverse spelling of the word “kaolin.” The Niloak 
plant is also located at Benton. 


From the manufacturing of stoneware and yellow ware 
to the creation and making of fine art pottery, possessing 
an exclusive and distinct individuality, may be a long leap, 
but the people.of Arkansas did it just the same. 

One of the odd features about the plant where Niloak 
art pottery is made is, there is no machinery there, such 
as jiggers, drying and decorating machines and no deco- 
rating department, Nature alone does the decorating, 
and like the setting sun in the western sky at eventide, 

(Continued on page 30) 


HERE THE 
MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE. 
COMES PRACTICAL 
MERCHANDISE OF 


GLASS FACTORY ACTIVITIES 


M. K. ZimMERMAN, REPRESENTATIVE 


PERMANENT BEAUTY 

QUARTER of a century ago there was a glass 
FN factory at East Liverpool, O., and just 25 years 

ago March 23, this plant was destroyed by fire, 
never to be rebuilt. In 1881 the citizens of East Liver- 
pool raised a bonus of $2,500 through public subscrip- 
tions for the purchase of a factory site, and presented 
this site to Charles H. Frye and Fred Henderson. One 
14-pot furnace was erected, and for years the company 
did a successful business, combination shipments of pot- 
tery and glassware being made out of East Liverpool. At 
the noon hour, March 23, 1898, at a time when the com- 
pany had 170 people on its payroll, fire was discovered 
in the plant, and because of the flood in the Ohio river at 
the time, water surrounding the works, the factory was 
destroyed. Thomas Darragh, now sales manager for the 
Cartwright Bros. Pottery Co., was in charge of the office 
at the time, and J. M. Manor, now with Golding & Son 
flint mill, East Liverpool, was also interested in the com- 
pany, This factory was never rebuilt, and since that fire 
there has been no glass plant in the East Liverpool 
district. 


Buyers of glassware were interested in learning of the 
agreement between the workers and the manufacturers 
which eliminates the “summer stop ” this year. Both par- 
ties to the agreement, at their conference in Pittsburgh 
last week realized the heavy demand for merchandise, and 
both knew that should flint glass factories suspend for 
from four to six weeks this coming summer, that available 
stocks would be practically exhausted. Before the last 
war the “ summer stop” was almost always insisted upon 
by the workers, but during the war and since then, no 
such demand has been made. Factory workers will take 
their summer holidays in companies, so that production of 
the different shops will not be seriously interfered with. 


The stock transfer books of the Central Glass Works, 
Wheeling, W. Va., closed March 20 for a one per cent 
cash dividend which will be payable April 2. The last 
sale of this issue on the Wheeling stock exchange was 
quoted at 90, with a present quotation of go bid. 


The new stock issue of the United States Glass Co. is 
holding firm at 25, with 25% asked by holders late last 
week. The issue therefore is quoted firm at par. 


Southern buyers of glassware out of the Pittsburgh, 
Wheeling, Moundsville and New Martinsville, W. Va., 
district are being advised that a “ 100 per cent” service 
has been inaugurated between Pittsburgh and Cincinnati 
via the Ohio river by the Liberty Transit Co. At Cin- 
cinnati, direct connections will be made with through 
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boats for Louisville, Memphis, St. Louis and New Or- | 


leans. On account of the inability of buyers in the south 
to get speedy rail service, more ware is now being ordered 
shipped by river than for several years. 


All of the stock of the Rosenbaum Co. department | 


store here has been stricken from the list of the Pittsburgh 
Stock Exchange. The 30,000 shares of common stock 
and the 10,000 shares of preferred, each with a par value 
of $100 per share, it has been explained, have been as- 
signed to the National Department Stores, Inc., which re- 
cently took over this and a number of other department 
stores. 


The United States Glass Co. is being favored with am 
excellent demand for its decorated and specialty lines, 
such items as were presented for the first time last Janu- 


ary. Many repeat orders for items bought during Janu- | 
ary have been received, and this is claimed to be an ex- | 
cellent indication that the lines are popular among retail | 
In addition to department stores being liberal — 


buyers. 
consumers of this new line, the gift shops have also be- 
come interested in the specialties. 


Howard Allen, for many years office manager for the 


Phoenix Glass Co., at Monaca, Pa., has resigned and will | 


locate in Chicago, where his efforts will be confined to 
other lines. 


The capital stock of the Maryland Glass Sand Co., 


at Hagerstown, Md., has been increased from $150,000 | 


to $250,000. 


Whether or not glass workers will seek an increase im 
wages this year will not be made known to the manufac- 
turers before May. The established rule has been that 
the demands of the flint employes be made known to the 


manufacturers about six weeks before the annual wage 


conference, which will be held this year in the Marlboro- 
Blenheim hotel at Atlantic City. When the manufacturers 


receive the propositions of the workers, the general rule _ 


has been that counter proposals are submitted. 


Since February, a number of glass concerns have be- 


come corporate members of the American Ceramic So- 


ciety. These include the Corning Glass Works, Corning, 
N. Y., and W. F. Dalzell, chief chemist for the Fostoria — 


Glass Co., Moundsville, W. Va. 


Construction of a new office and sample room build- 
ing for the Sebring Pottery Co., at Sebring, O., has been 
started. The building will be 90 feet long and 40 feet 


Vs 


| 
e 
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in width, and is being built to the north side of the plant, 
and adjoining the present office. When the new building 


_ is completed and occupied, the present office space will 


be devoted to decorated warehouse purposes, and for the 
exclusive use of the new Barbara-Jane dinner shape, 
which this firm showed for the first time at Pittsburgh in 
January. 

Contracts have been awarded by the Westmoreland 
Glass Co., for extensions to their plant at Grapeville, Pa., 
which will greatly increase the output of this firm. 


I, M. Taggart has been elected president of the Stark 
Glass Co., which has arranged for the erection of a new 
plant at Massillon, O. The company has been incor- 
porated with a capital stock of $30,000. 


Date Set for Pittsburgh Exhibit 
The 1924 Pittsburgh Glass & Pottery Exhibit will be 


held January 7 to January 26, inclusive, according to a 


decision made at a meeting of the officers, directors and 
committee members of the Associated Glass & Pottery 
Manufacturers in Pittsburgh on Tuesday, March 6. This 
will assure buyers of an exhibit of at least three weeks’ 
duration next January. 

It was announced that 57 manufacturers were mem- 


_ bers of the organization and that two-score more prob- 
\ ably would join within the next 60 days. Of those already 


members, a large majority are exhibitors at the Pitts- 


_ burgh Show, the percentage being 90. It was announced 
_ also that indications were that quite a number of manu- 
| facturers who have not been exhibiting, will have direct 


_ displays next year. 


i sylvania. 


Others will enlarge their display 
Space, so that more than ever the Pittsburgh Exhibit 
will be representative of manufacturers. 

The officers were authorized to proceed with the in- 
corporation of the association under the laws of Penn- 
The organization is not organized for profit, 
but its only purpose is to further the Pittsburgh Exhibit 
and to assist the members in various ways. Only those 


| who are members will have first choice of display rooms 


in the Fort Pitt and William Penn hotels, it was an- 


nounced. An emblem will be adopted and members will 


be urged to use it on all stationery and literature. 
Advertising and publicity plans were discussed and the 
publicity committee was authorized to prepare plans and 


| a budget to be placed before the directors at their next 
| meeting. J. M. Hammer, a trade journal editor of Pitts- 


( 


; 


| 


{ 


| 
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burgh, was named show manager and assistant secretary. 
He will be subject to the orders of the board of directors. 


Business Briefs 
The John Langston Co. has opened a department store 
in Greenville, Tenn. 


The Union House Furnishing Co. East St. Louis, Mo., 
has leased a building adjoining their large store at 232 
Collinsville Avenue, which will add 5,000 square feet of 
selling space. 
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HAND PAIN 
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MADE IN JAPAN 


Preparedness 


A Keynote of Success 
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We are prepared with full stock of 


Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 
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Fruits and Waste Baskets— 


Artistic Weave and Shapes 
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Bronze Vases— 


Suitable for Lamp Bases or Ornaments 
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Lacquered Serving Trays 
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Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 
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Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 EAST 16th ST. 
NEW YORK 
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German — Dinnerware — English 


We want to call particularly to the attention of our friends our 
new department devoted to European Dinnerware, including both 
German and English manufactures. We have in stock, ready for 
Immediate Delivery, a wide selection of very choice patterns sure to 
appeal to any taste. 


At the same time, our stocks of Japanese wares are more com- 
plete than ever, including Cups and Saucers, Fancy China Assort- 
ments, Bronze Wares, Lamps and Shades, Novelties, etc. 


Tatyo Trading Company 
101 Fifth Avenue, New York 


325 West Madison Street 79 Wellington Street, W. 
Chicago Toronto, Ontario 
H. C. Bedlington 
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SUTTON 


Chas. A. Postley#@ oom 


Bartholdi Building 
2-4 East 23rd St., New York 


Announce 
the acquisition of the 


BETTY BRIGHT ALUMINUM WARE 


and 


NEW STANDARD CORP'S, 


The attractive Syracuse China advertising now appearing 
in many influential home publications is telling millions of 
women why Syracuse China will give them better service and 
a prettier table than ordinary china. It is urging them to 
place their order with their dealer. 

An attractive display of this beautiful china has a power- 
ful sales appeal, particularly at this time. 

All patterns carried in open stock. Write us for 
particulars. 


ONONDAGA POTTERY COMPANY 
Syracuse, New York 


58 E. Washington St. 342 Madison Ave. 
Chicago, Ill. New York 


SYRACUSE CHINA 


FREEZERS, CHOPPERS and SEEDERS 


also 


CLAYPOOL BASKET & BOX CQ’s. 
“BILT-WELL 2SPEIN IS 4BASiKE te 


Complete line of samples now on display 
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By 


R. B. Hemenway, Representctive 


trade today as for months past. Embargoes have 

released Boston and some other points for carload 
jots but nearly all points outside the great railroad ter- 
minals are still ruled against. Some shippers are getting 
around the situation by shipping carload lots to Boston 
or New York and re-shipping by local freight, express, 
or even auto trucks, as previously stated. Traffic experts 
expect the next two or three weeks will see a gradual eas- 


Gite totes are as perplexing a problem in the 


ing up of the situation. 


Among the new lines attracting attention in the local 
market is the No. 99 line, made by Duncan & Miller, 
Washington, Pa., and shown by Murt Wallace, at his 
-salesroom, 157 Summer St. It is a wonderfully attrac- 
tive deep Colonial fluted pattern in shapes of unusual 
grace. The line is enjoying great popularity regularly, 
as well as finding tremendous favor with the cutters and 
decorators. A very pleasing new line is the new No. 411, 
made by A. H. Heisey & Co., on view at the showroom 
This is a richly 
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of George Granville, 111 Summer St. 
cut floral design with an original panelled effect which 


offers “ something quite different.” 


“ Jack’ Wilson and Chester Pingree opened up at the 
“Biltmore,” Providence, last Wednesday, with an ex- 
-ceptionally interesting display of the Taiyo Trading Co.'s 
line. One of their offerings that created enthusiasm was 
‘the German dinnerware line from the well-known Frau- 
‘reuth factory. An encrusted design with 22-karat coin 
gold was as nice a specimen of china as was ever 
imported. 

Strangers in the big city for the week, in addition to 
}many who make their visits every week, were E. R. 
EJackson, of Tilton, N. H.; R. S. W. Robertson, of 
*Whitinsville, and Albert Holman, of Hudson, Mass. The 
- Visits made by this trio are few and far between. 

f 
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Raymond’s Syndicate, who specialize in quick turn- 
over, offering bargains in every imaginable line, staged 
-amonster sale on Monday, which was heralded by a full- 
page ad in the Sunday papers. There was much black 
type and the page was headed “More Damphoolishness.” 
- They advertised 98,000 dozen pieces of crockery to be 
sold in one day. All during the day while teamsters were 
unloading at the rear door, clerks were unpacking and 
Placing the ware on counters. As fast as it was laid 
out, customers took it off the tables, had it wrapped 
and passed on to the cashier’s desk. It was one beauti- 
ful example of merchandising and a wonderful demon- 
stration of the power of advertising. 


BOSTON OFFICE 
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The Fry Glass Co. is carrying a large stock of their 
oven ware at their Boston office. With the difficulties 
found in long-range shipping they have thus been able to 
ship much of their merchandise from stock. Their sam- 
ple room is rapidly taking shape and within the next two 
weeks the entire Fry and Beaver Valley Glass Co.'s lines 
will be on display. 


Mailloux’s department store, located near the centre 
of Woonsocket, was burned early last Saturday morning, 
with an estimated loss of $325,000. No announcement 
has been made as yet of the intentions of the company 
relative to rebuilding, 


Joseph Hillson, of Somerville, a member of the firm 
of H. M. Hillson Co., died last week on the Clyde steam- 
ship Arapahoe, just before she docked in New York. 
Mr. Hillson was returning from a trip to Florida with 
Mrs. Hillson. He was fifty-five years old and had been 
engaged in the tinware business for twenty-five years. 
He is survived by his wife and two sons. 

“ Bill ” Claflin entertained G. W. Sell, of the Krantz 
& Sell Co., Honesdale, Pa., during the early part of the 
week. He expects to have something new in cut gass 
from the concern to show within the next week or two. 


Charters issued to new corporations in Massachusetts 
recently include the Hussey Hardware Co., Ban- 
gor, Me., with capital stock of $100,000. LeRoy Fogg 
Hussey, Stanley Edgar Hussey, Albert W. Brooks and 
Edgar A. Hussey are the directors. Werber & Rose, Inc., 
of Milford, is incorporated to do a furniture business 
with capitalization of $50,000. Max G. Werber, Marcus 
W. Rose and Edward Werber, all of Milford, are the 
incorporators. 


Another new corporation recorded during the week is 
W. C. Roberts Co., Inc., North Adams, dry goods. Cap- 
ital $25,000. William G. Roberts, Timothy Breen, and 
William C. Roberts. 

A new store front installed at Reed’s House Furnish- 
ing Store, Meriden, Conn., has considerably increased 
the window display space of this progressive establish- 
ment. SS 

J. R. Libby Co., Portland, Me., in their recent semi- 
annual sale of housefurnishings, disposed of one and a 
half carloads of enamelled ware, a carload of galvanized 
ware, fifty barrels of cut glass water sets, one carload 
of japanned pantry ware and one carload of aluminum 
ware. 
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What's New in the Market? | 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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A New Innovation in Dresser Sets 

Embracing daintiness in form and something quite un- 
usual in coloring, is a new line of fancy glassware just 
received by E. T. W. Craig, New York manager of the 
United States Glass Co., 1107 Broadway. This new 
arrival, known as the “ Rose” line, strikes a novel note 
—shading from canary or blue of the body to an opal 
color at the top. The shapes are graceful and pleasing 
and the design of embossed groups of rosebuds is at 
once dainty and appealing. The new line is shown in 
“La Mella” finish, which is a rich canary, and also in 
blue, as well as in the popular satin finish. Among the 
items are three piece dresser sets, console sets, colognes, 
flower and fruit bowls, footed bonbons, nappies, etc. In 
decorated glassware some new things are shown in lus- 
tre finish, in pearl iridescent, claret, blue, amber and 
green. These colors are also combined with graceful 
cuttings and are obtainable in water sets, grapejuice sets, 
etc. In lead blown glassware a new line in canary and 
blue includes the popular optic in water sets, bonbons, 
compotes, handled tumblers and stemware. Among the 
latest arrivals in decorated refreshment sets is crystal, 
enamelled with orange, orchid and green bands, with an 
outside and inside band of gold and with gold knobs on 
the covered jugs. 


Distinctive French and English Wares 

The extensive new patterns which are arriving from 
some of the most representative manufacturers of France 
and England, makes the display at the salesroom of A. J. 
Fondeville & Co., 135 Fifth Ave., a very appealing one. 
In addition to the large and exclusive showing of French 
dinnerware from the Sarreguemines factory and 
from the equally famous factory of Keller & Guerin, 
the dinnerware of Poutney & Co. and the new treatments 
from the Soho Pottery of England, are attracting the 
attention of buyers. One outstanding line in French 
earthenware which happily combines distinction and 
beauty at unusually moderate prices, is a cream colored 
body ware known as “ Ivorie.” The decorative motif is 
a clover bloom and leaves, executed in bold and primitive 
colors in red, green, blue and yellow under the glaze. 
The quaint simplicity of the decoration in the pure colors 
on the warm tinted ivory ground, is remarkably effec- 
tive. From the Plant factory several new additions have 
been recently received to the large display of bone china 
birds. The new numbers include several clever repro- 


ductions of native North American birds, and the color- 
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damask and Armenian drawn-work, play an important 


SSS 


ings are most realistic. From Wade & Co., a new array 
of decorations in Rockingham teapots show many unusual 
and graceful designs in floral and festoon treatments in 
colors, and several new shapes are noted. 


The New Pomona Glassware Line | 


Conspicuous for the graceful shapes and charming in 
color is the new line of glassware manufactured by the 
Central Glass Works, and displayed by A. P. Doctor, 
at the sales office of the company, 1107 Broadway. This 
new number, known as “ Pomona ”’ green, is a rich, glow- 
ing tone, which most effectively enhances the new shapes, - 
while the optic glass of fine quality makes a most desir- : 
able combination. Among the items are salad plates, con- 
sole sets, high footed bowls, compotes and four different 
shapes in tumblers and stemware. Another number 
which is being featured is a line of console sets at unusu-_ 
ally attractive prices. The shapes are remarkably good 
and the color range includes canary, amethyst, and royal 
blue, with several numbers in satin finish. An extensive 
group of hand decorated lines include flaring and cupped 
bowls, handled sandwich plates, cheese and crackers, etc., 
in many charming patterns and decorations. Among the 
late arrivals is a two-toned effect that is very appealing, 
comprising ice tea sets, with covered optic jug and 
handled tumblers and stemware to match in contrasting f 
colors of canary and royal blue. Among the fancy num-_ 
bers are many new colors and decorations in the popular 
colognes. | 
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Anthony’s, Inc., Enthusiastically Received 
(Continued from page 19) 


i 
lection of designs. Small tables covered with heavy white 


part in showing the dinner services to advantage, while 
the counters, covered with rich old blue velours, add 
materially to the color tone. The lamp department, at 
the rear of this floor, is one of beauty and distinctive 
elegance. Every lamp shows individual charm. “ Occa- 
sional furniture ’—consisting of small tables for lamps, 
bed-room telephone accommodation tables, etc., is an ex- 
ceedingly novel and compelling feature of this depart); 
ment. 

The magnetic influence of this truly beautiful and ex 
clusive shop will undoubtedly spread far and wide, hold- 
ing fast its patrons, through the high type of its char- 
acteristic specialties and the personality of Mr, Anthon 
and his son. 


cago has worked to the detriment of the retail 
trade, and sales last week dropped off in the big 
department stores. The break of Spring is expected any 
day, and when this comes, the retailers and department 
manager of the big State Street stores are anticipating 
a good business. The pick-up in buying will first be 
noticed in the ready-to-wear departments, and this will 
be followed by a lively trade in housefurnishing, crock- 
very, glass, lamps and other departments for furnishing 
‘the home. 


| \ WEEK of snow and disagreeable weather in Chi- 


/ W. C. Hoffman, who has been associated with the 
‘housefurnishing business for twenty-five years, and dur- 
ing the past year was manager of the Housefurnishing 
Department of Mandel Brothers, of Chicago, has entered 
‘the selling game and opened a display in the Shops Build- 
ing, fifth floor. Among the lines he will represent in Chi- 
‘cago and western territory are W. C. Redmon, Sons & 
Co., of Peru, Ind., makers of high grade baskets, L. Pel- 
legrini of Philadelphia, manufacturers of art candlesticks, 
‘boudoir lamps, book ends and decorated novelties, and 
ithe Kyle Art Studios of Philadelphia, makers of glace 
lamp shades in a variety of styles, sizes and designs. Mr. 
‘Hoffman reports an exceptionally good business on a $1 
‘special, oval basket, decorated or tinted. The basket is 


‘13 inches high and is especially adapted to boudoir use. 
| 


} 


At the next regular meeting of the Glass, Pottery, 
‘Lamps and Housefurnishing Association of Chicago, 
‘March 22, the annual election of officers will take place. 
‘The “regular ticket” as presented by the nominating 
‘committee includes the following: For president, F. C. 
‘Foster; vice-president, S. J. Natkin; secretary, Franklin 
Butler ; treasurer, F. B. Tinker. 
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Butcher and Forline have opened a large and attractive 
permanent display in the Heyworth Building, 29 E. Mad- 
ison Street, where they will show samples from the 
Wheeling Decorative Co., Liberty Glass Works and the 
Crescent Glass Co, T. H. Butcher is well known to the 
trade of the middle-west, having covered that territory 
for a number of years. C. M. Forline was formerly the 
china and glassware buyer for Rike-Kumler Co. of Day- 
ton, O., where he directed the work of the department 
for five years. The permanent exhibit is located in room 
302 Heyworth Bldg. 


John Shannon, manager of Butler Brothers branch 
ee in Indianapolis, was in Chicago last week on busi- 
ness. 


——— 
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Ed. J. Boring, manager of the Chicago office of the 
Crooksville China Co., located in the Palmer House, has 
been traveling almost continuously since the close of the 
Chicago show in February. Mrs. Boring is in charge of 
the office and display room during the absence of Mr. 
Boring, 

Word was received this week that Thos. F. Reid, who 
left Chicago recently to become sales director for the 
Guernseyware Co., had been elected vice-president of that 
organization. Mr. Reid has the good wishes of the entire 
Chicago trade for success in his new work. 


The International Lamp Manufacturing Co., Superior 
Furniture Mfg. Co., the Standard Lamp Mfg. Co. and the 
Garden City Manufacturing Co., all lamp makers, have 
been consolidated to form the International Lamp Cor- 
poration, a $2,000,000 corporation. D, W. Baird of Chi- 
cago is president of the new corporation. 


H. J. Salzman, head of Salzman & Co., returned to 
Chicago last week after a business trip to Cleveland and 
other Ohio cities. 


Sam Natkin, buyer for Mandel Brothers, returned to 
Chicago on Monday of this week after completing a six- 
day buying trip in the East. 


Mr. Hall, crockery and glass buyer for Donaldson’s 
store in Minneapolis, spent some time last week visiting 
the Chicago display rooms. 


Eugene Blum, representing William G. Mueller, Inc., 
New York importers, opened his samples in the Palmer 
House last week and will maintain a display in room 650 
until about the first of April. 


W. T. Darden, manager of Sales for the Albright China 
Co., returned to the Chicago offices of the company last 
week, from a trip in the Northwest, and after a very brief 
stay set out for a two weeks’ trip through the South. The 
Albright China Co. reports that their shipments for the 
first half of this year will equal the total shipments made 
by that company during the twelve months of 1922. 


Jack Kennedy, representing the Roseville Pottery Co., 
who was in Chicago last week, left on Saturday night 
for St. Louis and other points southwest. 


Date Set for Chicago Gift Show 
At a meeting of the Gift, Art Wares and Novelties 
(Continued on page 30) 
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READY 10 SERVe 


Twenty-eight 


CH 


BUYYERS OF 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 29 
"" GIFT SHOP & ART GOODS-DOLLS' & TOYS © 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Faney China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. T. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Llectrie Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAEK GLASS CoO, 
Co-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLAss CoO. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, II. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 
Representing: 
Wheeling Decorative Co. 
Liberty Glass Works 

Crescent Glass Co. 
Phone Cen, 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


THE SHOPS BUILDING | 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


Representative Lamps, 
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| THE UNITED STATES 
| GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
| DIRECT FROM OUR FACTORIBS. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
JouHn G. EpMuNDs 
1319 Michigan Ave. 


DARRAH & CONWAY 


CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


aes 
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EADY 10 SERVE 


BUYYERS OF 


GIFT SHOP & ART GOODS-DOLLS & TOYS ~ 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 
Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 


JOYCE ART STUDIO 


Finest encrusted gold china work. Spe- 
cial lustre and gold band glassware. 
Original designs in floral decorations. 


Phone Austin 1500 
5006 WASHINGTON BLVD. 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzel) 
Pressed and Blown Phone 


Etchings, Cuttings 


and Iridescent. Central 3497. 


Twenty-nine 


GS oo 


Gra A, Ones . 


9 'North J Wabash Avenu 
Chicago 
REPRESENTING 
Pope-Gosser China Co. 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
The H. E. Rainaud Lamp Co. 
Shepherd Co. 
Wood-Art Co. 


Evanridge Pottery 


W. C. HOFFMANN 
Western Representative for 
W. C. Redmon, Sons & Co., Peru, Ind. 
High Grade Baskets 


L. Pellegrini, Philadelphia 
Art Candles, Lamps and Book Hnds 
Kyle Art Studios, Philadelphia 
Glace Lamp Shades 
Shops Building, 17 N. Wabash Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


Weg Nee eee. 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Tipba Pe PaW-A Ne. D 


W ANTED—Salesman for Vitrified Hotel China, one ac- 
customed to calling upon the jobbing trade preferred, but 
Box 249, care CROCKERY AND GLASS 


not essential. Address 


JOURNAL. 


HANCE FOR FIRST CLASS SALESMAN. Experienced 

salesman wanted for Metropolitan District for light blown 
plain and cut glass lines, also other special lines. Splendid oppor- 
tunity for the right man. Box 245, care CrocKERY AND GLASS 
JOURNAL. 


Se UO AST OuN S22 WANG ED 


Ceremic Engineer 
GRADUATE CERAMIST, age 35, six years’ experience in 
porcelain, is interested in securing a position as research 
director with a large pottery or manager of a small pottery. First 
class references. Box 248, care CROCKERY AND GLASS JOURNAL. 


OUNG MAN having executive ability and eight years’ experi- 

ence in the capacity of buyer and supervisor of sales would 
like a permanent connection with an equipment house. Box 246, 
care CROCKERY AND GLASS JOURNAL. 


LINES WANTED 


M ANUFACTURERS representative with an established office 

and trade in the south would like to connect up with a line 
of china, glass or earthenware for the equipment house and de- 
partment store trade in southern territory. Box 247, care 
CROCKERY AND GLASS JOURNAL. 


ROR VREN |G 


De space in salesroom including fixtures. Bates 


& Ledden, 16 West 23rd Street, New York. 
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OU SHOULD HAVE PACIFIC 
[COAST DISTRIBUTION! 


THE ALFRED H. BULLION CO., LARGEST 
SELLING ORGANIZATION OF MANUFAC- 
TURERS’ LINES ON THE PACIFIC COAST, 
WITH NINETEEN SALESMEN CALLING ON 
JOBBERS AND DEPARTMENT STORES, IS IN 
A POSITION TO MARKET THE PRODUCTS 
OF ANY FIRST CLASS MANUFACTURER 
WHO IS SEEKING DISTRIBUTION ON THE 
PACIFIC COAST, IN THE TERRITORY OF 
HAWAII AND IN THE ORIENT. MANUFAC- 
TURERS INTERESTED ARE INVITED TO 
CORRESPOND WITH 


ALFRED H. BULLION CO. 
BULLION BUILDING, 220 POST STREET 
SAN FRANCISCO, CALIFORNIA 
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Toy Trade Firmly Established 
(Continued from page 17) 


more than a section of the whole toy market. 

The Toy Fair Chamber of Commerce must fill the need 
for a bureau of information, and it is anticipated that in 
a few months it will have available for every toy buyer 
information about all the merchandise that is on display. 
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The Chicago Market 


(Continued from page 27) 


Association of Chicago last week, the date for the next 


Chicago Giftwares Show was set for the second week 
in August. Arrangements for the publicity fee, the 
reservations of rooms and the number of displays that 
will be permitted with the space available at the Palmer 
House, will be worked out in detail at the coming meet- 
ings, committees having been appointed to submit plans 
at the next regular meeting. W.C, Owen, chairman, pre- 
sided at the meeting, which was well attended in spite 
of the disagreeable weather. 
The Story of Niloak Pottery 
(Continued from page 21) 


no poet can describe or artist reflect by brush its beauty. 

The blue clays of the Ozarks, the reds, the creams, the 
kaolin and those of other colors alone are used in making 
this line of art pottery, and the state is the only one in 
the Union where such a large variety of colored clays are 
to be found in commercial value. It is through the blend- 
ing of these different clays by the hand of man alone, that 
the plant, first starting business in a small way, is now 
compelled to enlarge its capacity. 

In the early plants in the East Liverpool district, only 
“throwers ’”’ were employed in shaping the ware, but in 
later years mechanical appliances eliminated the 
“thrower.” Not so in the Niloak pottery, however, for 
only “throwers” are employed to work up or out from 
a small “ball” of colored clays such items as a vase, 
jug, pitcher, bowl, jar or whatnot. 

It is never possible to obtain the same blending of these 
colored clays in two ten-inch vases for instance, although 
shapes may be identical. Therefore, every piece of this 
ware possesses an individual distinctiveness. Discovery 
of these varied colored Arkansas clay deposits was by 
pure accident, by the father of the present owner of the 
Niloak plant, which now has a capacity of 200,000 pieces 
annually. 


Paying Salaries Plus Commissions 
(Continued from page 13) 
sales are running at peak, the quota is raised, and along 
in February when sales are a bit slow, the quota is 


lowered. But the nicety of adjustment naturally involves — 


a good deal of judgment backed by experience. That’s 
why we suggest trying it out on paper first. But there are 
merits as well as demerits, and one of the greatest double- 
barrelled advantages of the plan is that it is about the 
only safe and sure method of weeding out inefficient sales- 
people, while it is a very great stimulator for the efficient 


by making an incentive to prove their worth for what — 


they receive. 


Buyers in New York 
(Continued from page 19) 
W. W. Dodge, toys and housefurnishings, John G. Meyers Co, 
Albany, N. Y., 220 5th Ave., Broztell. 


S. Blum, toys, Chan, Coblens Co., Baltimore, Md., Pennsyl- 
vania. 


a 
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The Roessler & Hasslacher Chemical Company NEW York 


BRANCHES: 
Cleveland, O. Chicago, Ill, Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. 
New Orleans. La. Pittsburgh, Pa Kansas City, Mo. 


Liquid Bright Gold CHEMICALS 
Overglaze—COlors —Uncersiace |Minerals and Oxides 


Liquid Lustre Colors—Oxides and TE = 
Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 


Fac-Simile of Label. America’s Leading Ceramic Material House 
“ MADE IN AMERICA.” HIGHEST GRADES. 
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| Manufacturers of 


Bryce Brothers Company Bee iead 


(Glassware 


MOUNT PLEASANT, PENNSYLVANIA 
In Crystal and Colors 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood 


TRAVELING REPRESENTATIVES: 
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Sole aioe the Patent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARK, N. Y. 


ie 


SP STTMNUNUUUUNTATUUUUUUUUUUUUUUOUEOITUOLOUOQOOUUUUULUUUULUULLULLCUCELLIUUOOEOOOCOIOUOCUOLUULLULULCULLLLULLALUUUAOOUOCUUCOCUOULULLULLCLMUUUUUOUIMeCUeUOUUUUULLULLCLL Occ UCD 


3 °) 66 ” 
: Celluloid “Salt and Pepper” Caps 
}e = ALSO CELLCLOID DISCS. 
ie = We carry about fifty stock sizes of caps; and 
= 5 are also prepared to supply special sizes te 
= = order. Write us for prices and samples. 
E = WILLIAMSBURGH FLINT GLASS CO. 
= = MANUFACTURERS OF GLASSWARE. 
= 2 Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
= Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
z all cocors. Private Moulds Worked. 
= = FACTORY : 
3 THE LIMOGES CHINA CO.. SEBRING, O. = 255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
E f ‘ = New York Office: 290 Broadway. 
caus 
} 
|_B. T. Twitchell, china and bric-a-brac, Wm. Hengerer Co., H. Kline, toys, housefurnishings and china, Watt & Shand, 
‘Buffalo, iINeay 16 West 39th St. Lancaster, Pa., 432 Fourth Ave. (D. G. Union). 
R. Herzfeld, art goods, Herzfeld, Phillipson Co., Milwaukee, 
Wis., care of Fellows Buying Co., 1164 Broadway. 
PW. Taylor, se aaa oe a fei a Read: Co S. Nealis, toys, Gamble Desmond Co., New Haven, Conn., 
3 432 Fourth Ave. (D. G. Union). 
[Bridsepcrt, ae 404 Fourth Ave. (D. G. Alliance). falanNiv. L. Johnson, housefurnishings, glassware and toys, Porteous 
16 We a reat, art goods, J. N. Adam Co., Buffalo, Mitcheli & Ces Norwich, Conn., “432 Fourth Ave. (D. G. Union). 
A. fda. ene megr., Mendel’s, Inc., New Haven, Conn., 1150 ial Mi Sua housefurnishings, Bere Vi Roicale ot ts 
; ” : a altimore 3 ourth Ave 
me chan & Laeastel, Mere aE he eridseport Conn B. Benesch, housefurnishings, I. Benesch & Sons, Baltimore, 
: 20005 & , ” Md., Pennsylvania. 
404 Fourth Ave. (D. G. Alliance). Cc H. Hurlburt, china, glassware, etc., D. M. Read Co., Bridge- 
port, Conn., 404 Fourth Ave. (D. G. Alliance). 
MARCH 20, 1923 OF le Dictsche, toys, O. J. Dietsche, Buffalo, N. Y., Breslin. 
| Mr. Weisburger, toys, C. F. Hovey Co., Boston, Mass., 225 Hi. Kline, toys, china and glassware, Watt & Shand Co., 
| Fifth Ave. Lancaster, Pa., 432 Fourth Ave. (D. G. Union). 
__C. Conant, toys, Porteous, Mitchell & Braun Co., Portland, _A. McCabe, toys, A. B. Sutherland Co., Lawrence, Mass., 432 
Me., 432 Fourth Ave., care of D. G. Union. Fourth Ave. (D. G. Union). | 
J. G. Paulette, toys, Miller & Rhodes, Inc., Richmond, Va., A. Binswanger, housefurnishings and china, Joseph Horne 
432 Fourth Ave. (D. G. Union). Gor ebittsbunche Pa, 225 itth ANE, Pennsylvania. : 
Pa H. Sterns, toys, Meakins, Packard & Wheat, Springfield, W. K. Cotterel, housefurnishings, china and glassware, C. K. 


Path Ave. (DG Union): \Whitner Co., Reading, Pa., 404 Fourth Ave. (D. G. Alliance). 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO/’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO. 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTVU GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St. 


Ahrenfeldt French China. 


MADDOCK & MILLER; 39-41 West 23d 
St. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS.. 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


pesos eS ee ae 4 


anny 


anata 


Uptown Headquarters 
for the 
Pottery Glass § China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 
Grindley, Doulton. Furnival. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Inc. 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD,. 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik | Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc. 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0O.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


patterns. 


Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 

Ave. 

Lighting glassware. glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps. tumblers and 
novelties. T. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
Hamilton, Representative, 139 Fifth 
Ave. 


WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO. Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar. 
wood, N. J. Showrooms, 6 East 39th St. 
Manuiacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 
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BUSINESS STAFF 


General Manager 
F. CALVIN DEMAREST 


‘Managing Editor 


By and Gldss Journal 


The Representative Paper of the Industry 
Devoted to 


CROCKERY, GLASS, HOUSEFURNISHINGS 
LAMPS, GIFT SHOP GOODS, 
DOLLS AND TOYS Boston 


PHONE STUYVESANT 6052 


BRANCH OFFICES 
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| HENEVER a forward step is taken for greater 
| \\/ efficiency in the conduct of business it should be 
| of interest to all business men whom it concerns, 
and as the forward step taken by the Arbitration Society 
‘of America, provides a very definite and simple method 
of settlements, the aim and scope of the Society will in- 
terest business men throughout the country. Broadly, 
itis the aim of the Arbitration Society to organize, equip 
and operate tribunals of arbitration for the prompt set- 
tlement of business controversies. By keeping these dif- 
ferences and adjusting them by inexpensive arbitration, 
rather than throvgh costly litigation in the courts, a good 
deal of money and a large amount of time can un- 
doubtedly be saved. For this reason we believe the plan 
is a most constructive step. 


OME three vears ago through an amendment, legal 
and binding effect was given to settlement by arbitra- 
-lon of nearly all disputes which are ordinarily cause of 
action brought in the court of law. This law provides 
ithe power to subpoena witnesses, compel the production 
of essential facts in the form of documents and books, 
and to otherwise exert authority with which a judge is 
vested in the conduct of cases at court. With the sole 
purpose of making this law available to the people of the 
State the Arbitration Society of America was formed, and 
a tribunal has been recently established in New York City. 
| 


HERE are two important phases of work which this 
tribunal can accomplish. It will perform the neces- 
sary work of a trade court, where all business disputes will 
K considered, not by legal minds, but by business men 
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SAVING TIME AND MONEY 
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familiar with industry and trade. Then there is the 
equally necessary phase which may be termed the people’s 
tribunal, to which any kind of controversy may be sub- 
mitted. 


NDER this law the award of an arbitrator upon being 

confirmed by the tribunal, is enforcible in precisely 
the same way as if it were a judgment of a court of law. 
And it further provides that an agreement to arbitrate is 
irrevocable, which means no more or less that, after the 
disputants have agreed to arbitrate their differences, none 
can withdraw from the agreement, and litigation in court 
is absolutely closed to them. Arbitrators may be chosen 
by the disputants or by mutual agreement, arbitrators may 
be appointed by the Society. But parties to the dispute, 
while free to consult legal advice if they desire, require no 
representation by a lawyer and no legal technicalities will, 
of course, be admitted. 


HIS principle of applying arbitration is not new, for 
the Chamber of Commerce of the State of New York 
has endorsed it for years and the Chamber of Commerce 
of the United States and the International Chamber of 
Commerce have more recently supported it. It is the aim 
of the Arbitration Society of America, not only to operate 
in New York State, but to strive for the enactment of a 
wniform arbitration law in all the states. 


OR the reasons briefly stated we believe business men 

throughout the country should give the arbitration 

movement serious consideration and hearty support. As 
(Continued on page 29) 


Thirteen 


Taking Inventory bythe’ ‘Retail Method” 


Advantages of 


Flexible 


Method for 


Storekeepers—And How the System Works 


AUVUTUUQUUUTRUTEYTAUREEEAOOOOUUEA AEC AAN TENET ET : 


T the request of the National Retail Dry Goods 
Association, Commissioner Blair of the Internal 
Revenue Bureau has prepared a statement ex- 
plaining in some detail the new regulations involving in- 
ventories of retail dry goods dealers. The association 
had said that many retailers desired to employ what ts 
known as the 


‘ 


‘retail method ” of pricing inventories, but 
were confused as to the exact result of its application. 
Commissioner Blair sent this declaration to collectors of 
internal revenue and others concerned: 

Attention is invited to the provisions of Treasury De- 
cision 3296, amending Article 1588 of Regulations 45, and 
to Article 1588, Regulations 62, dealing with the “ retail 
method” of placing inventories. 

Numerous inquiries have been made with respect to the 
scope of the article, and accordingly this mimeograph 1s 
issued with a view to exp'aining some of the questions 
most frequently arising. 

Article 1588 provides that any retail merchant may em- 
ploy the “ retail method ” of pricing inventories provided 
that the use of such method is designated upon the re- 
turn, that accurate accounts are kept and that such method 
is consistently adhered to. If a taxpayer elects to change 
from the ™basisito the: ™ ré= 


ce 


cost” or “cost or method ’ 
tail method ” such method will not be recognized unless it 
has been regularly followed and records properly kept 
throughout the entire accounting period for which return 
is made. 
REALLY A Cost METHOD 

The “retail method” is essentially a cost method of 
valuing inventories, but the rule is a flexible one. Ona 
constant or rising market it is approximately a “ cost” 
method, but on a falling market it may result in a reduc- 
tion to “ cost or market,” whichever is lower. 

The provision of the regulation that accurate records 
must be kept contemplates that certain records shall be 

‘kept by departments in permanent form for the inspec- 
tion of internal 1evenue officers. Purchase records should 
show the firm name, date of invoice, invoice cost and re- 
tail sales price. A permanent record should also be kept 
of the accumulation of all department purchases, mark- 
downs, sales, stock, &c. 

Under the retail method the goods in the inventory are 
ordinarily priced at the selling prices, and the total re- 
tail value of the goods is reduced to approximate cost by 
deducting the percentage which represents the difference 
between the retail selling value and the purchase price. In 
order to compute this percentage properly goods shou!'d be 
recorded by departments at two prices—(a) invoice price 
plus transportation and (b) original retail price. The to- 
tal purchase mark-up for the accounting period is the 


difference between: 
ra 


Four‘ecn 


‘ 


chase at cost, transportation, and 
Retail: 
price. 
This total mark-up, divided by the total retail value, wi 
give the percentage of purchase mark-up. Under no cir) 
cumstances should arbitrary standard percentages of pui 
chase mark-up be used; but such percentage must be th 
mark-up percentage computed as accurately as possibl. 
from the department records of the accounting period f¢ 
which the return is made. 


. 

Cost: Inventory at the beginning of the period, Pt 
° i 

Inventory at sales price, purchase at sale 


£ 
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HANDLING MArK-Ups rh i 

The article also provides that in computing the pe: 
centage above mentioned proper adjustment should FE 
made for all mark-ups and mark-downs. This meat, 
mark-ups and mark-downs with respect to original rm 
tail price. It contemplates that it is proper to add i 
computing the percentage as a part of the original reta 
sales price the actual increase in such price which h: 


been brought about by market conditions and by inca 
rect pricing when the goods were put into stock. Fe 
the convenience of the examining officer a special for 
should be provided 10 which complete information |} 
items of the increase from the original invoice and enti! 
and the reason for the increase freely explained. Enti 
of such increased retail property belongs in departmei 
purchase books, although it may be set up as a separa 
item in the accumulated records of the department. TI 
same forms that are used to record such price increas 
should not be used for mark-downs, and in no instan 
will a store be allowed to include as retail increases 
mark-up which has been taken as a correction or cancel 
tion of a mark-down; such mark-up must be regarded at) 


treated in all cases as opposite to mark-downs. s| 


: 


HaNnpitinc MArKk-Downs | 
With respect to mark-downs, these will be recognizi 
where the procedure is proper and consistent. The Py 
cedure with regard to mark-downs will be deemed prop 
if in any fiscal year or period of that year the goods _ 
marked down are in proportion to current sales, to stoi 
on hand, to mark-downs of corresponding months of t} 
preceding year or if evidence can be submitted as) 
market changes which have forced a reduction in ret: 
prices to bring about a parity with the selling price of t 
same goods which have been purchased at a reduced co, 
Arbitrary mark-downs made to provide for depreciatit 
and obsolescence of goods inventory will not be reco: 
nized. Mark-downs made for this purpose will be ¢ 
lowed only by actual offering of the goods to the pvb 
at such reduced prices. In this connection see Arti 


1582 cf Regulations 62. 


| 
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lt is recognized that where, in changing from the cost 
method of computing inventories to the retail method, the 
opening inventory is not computed at retail, a book profit 
results for the year in which the change is made which is 
clearly not income realized from operations or gain within 
the meaning of the revenue acts and which need not, 
therefore, be included in the income for the year, pro- 
vided the taxpayer has kept accurate records showing 
such unrealized income and in filing the return the items 
are clearly set up in a rider attached to the return. 
How’s Business? 
~ With the vigorous boom in practically all manufactur- 
ing centers and with ‘general wholesale trade some 20 per 
cent larger than last year, a good many regard this do- 
mestic expansion as “top heavy.” This belief is, of 
course, prompted by the fear that if retail trade does not 
increase sales more decided in the future than in the past, 
Meimption will lag considerably behind production. 
Broadly, however, business sentiment continues optimistic 
bat throughout the country city and town buying is far 
stronger than trade from the rural sections. In its weekly 
survey of conditions Bradstreet’s sums up the situation 
as irregular. 
IN THE East 
In New York crockery and glassware are moderately 
active and while production of domestic wares is on a 
ood basis, much complaint is heard regarding slow de- 
iveries, Retail trade continues fair and the seasonal 
faster buying is helping all lines. Collections are fair. 
Boston reports retail trade as quiet, manufacturing and 
ndustry fair and collections fair to good. In Philadelphia 
retail trade is good, manufacturing active and collections 
slow. Pittsburgh reports steel demand exceeds supply 
and retail and department store trade is larger than last 
vear. Buffalo reports retail trade as fair, manufacturing 
ind industry active and collections slow. 
IN THE WEST 
_ In Chicago retail trade is good, manufacturing and in- 
lustry active and collections good. Retail sales are about 
10 per cent ahead of last year, but bad weather through- 
mit the west has curtailed buying. Mail-order sales are 
‘onsidered satisfactory and well over the figures for last 
year. Cleveland reports retail trade and industry as fair, 
ouilding active and collections slow. In Detroit retail 
rade is good and shows a gain over last vear, labor de- 
mand exceeds supply, building active and collections 
sood. Kansas City reports unseasonable weather retard- 
ng spring sales but retail trade is fair, manufacturing, 
industry and building active and collections fair. In 
Minneapolis retail trade is good in spite of heavy storms 
nd poor roads, manufacturing and industry active and 
ollections slow. Butte reports unfavorable weather has 
lowed down retail trade but all look forward to better 
‘usiness than last year, mines on 70 per cent normal basis, 
suilding active and collections fair. 
IN THE SOUTH 
In Baltimore retail trade has improved and transporta- 
ion is better, manufacturing and industry active, and col- 
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lections slow, Richmond reports retail trade much im- 
proved, building active and collections better. Atlanta 
sums up the business situation as fair but reports peach 
crop damaged to extent of 3 million dollars. In Birming- 
ham business continues to expand, car shortage continues, 
retail trade satisfactory and collections fair to good. New 
Orleans reports trade fair but disappointing and collec- 
tions fair. In Tulsa retail trade is good and refineries 
busy. 
ON THE PAcIFIC COAST 

In San Francisco retail trade 1s unusually good, volume 
and sales exceeding last year, building active and collec- 
tions fair, In Los Angeles retail trade is good, industry 
active and collections fair. Portand, Ore., reports retail 
trade good, manufacturing and industry active and col- 
lections fair. 

In CANADIAN CITIES 

In Toronto retail trade is about fair with spring buying 
lagging. Montreal reports bad weather has slowed up 
trade, retail business quiet, industry fair and collections 
slow. In Vancouver retail trade is fair, manufacturing 
and industry spotty and collections fair. 


Business Profits in 1922 

Statistics of production, sales and shipments which ap- 
pear currently furnish a fairly precise measure of the ex- 
tent of the increase in business activity which has taken 
place in the past year and a half, says the Federal Re- 
serve Bank of New York. No accurate measure exists, 
however, for that even more important aspect of business, 
the amount of net profits. In order to secure an approx-~ 
imate measure of the trend of profits, the bank has tabu- 
lated, as they have been published, the statements of net 
profits for the year 1922 of 122 concerns engaged in pro- — 
duction, wholesale and retail trade, and public service. | 

The results of this tabulation are shown below by ten 
separate groups and in the aggregate. There is also 
shown the net operating income of the 193 Class 1 rail- 
roads. In each case, 1919 figures are taken as 100 per 
cent: 

In every group, 1922 net profits were larger than net 
profits in 1921, but there is large variation between the 
different groups in the amounts of increase which they 
show. In four of the ten groups, and in the case of the 
railroads as well, 1922 net profits were equal to or larger 
than those of 1919. The aggregate figures for the ten 
groups, however, show 1922 figures considerably below 
these for either 1919 or 1920, reflecting reduced earnings 
in the steel and other metal industries. In general, the 
figures show that 1922 net profits were highest in relation 
to 1919, in those industries which deal most direct!y with 
the individual consumer. On the other hand, in those 
groups in which production is directed to supplying in- 
dustry rather than the final consumer, profits in 1922 
lagged considerably behind those in 1919 or 1920. The 
railroads show consistent gains since the year 1920, but 
even so the percentage of net operating income to prop-~ 
erty valuation continues to be less than the 5% per cent. 
specified in the law, 
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U.S. Exports for January 
CHINA AND PORCELAIN WARE 
Table Toilet Other China 
or Kitchen and Porcelain 


; Ware Ware 

Countries Dollars Dollars 
Belgium wase.c.0 ee SR? Se 4,120 — 
Denitiarky: Acedia ree sce 200 — 
ETAT CEU Fe oo rote een cot erties cnet 100 201 
Spates cee toch aeeree — 195 
Canada—Maritime Province .:......... 200 65 
Onebeccand Ontariouss sae ere 8,332 4,118 
Prairie Provillcesa: weseiee meee ee 1,044 968 
British’ Golemsanvetlco hime eee ere 419 241 
Hondurasio erence Vee ee oe eee 154 — 
Patiaind | ieee hoe pce Nae ee — 134 
MESICOY 31s Sac en ee A ee 2733 414 
Bermtida? Mee cere ae tte et pe ee 88 388 
JAMAICA, Aauen cries wut doce crak hae eee 208 114 
OthersBritish West) Indies {sence cee — Boas, 
Cubate ee ea et oe. Gee eee 1,869 249 
Dominican «Republics, «2. seaioenaere 323 — 
Dutch Wiest IndieSw uc. seein 32 — 
Haiti nee Seen Oe ee eee 11 89 
Virginislands' oteUe.S. i273 sou eee 12 _ 
Argrentina uiccu. seh orcas Moa ere ar fe — 
BOLE 1a eet re eS 20 — 
Brazil eek ee ee ole oe COREL eee — 100 
Chile. er re ene Se ee eee enone — 2 
Colombia ue Seer eee ee See res 234 178 
Uruguay 21 ei en oe he ee ee ee = 173 
Venezuela "pa etecer teenth te eee oe 99 = 
Chinalia yee oe ee ete 148 — 
SFAPAM: 52/5. si ne A eee Lheeaee Cae 2,154 —= 
Palestine andwoyvilaueer a. cen Sena ees 100 _- 
Australia attcg os poet ener ote metros — 511 
British Ouch Ll Ca eeeesete es ree eee ae — 188 
ipry pt weivckc aha de oe oe ke 150 = 
Portuese bast. Arica meee mire er — 61 
Votal water ete cet: cee CELE 22,692 11,746 

a EARTHEN AND STONE WARE 

5 Other 


Table Toilet Earthen, Stone 
or Kitchen and Crockery 


Ware Ware 

Countries Dollars Dollars 
BPEANCE Geek Oe eee See te on Tena — 430 
Nor wayal tse renee mhae ern s mereeY — 50 
Englanily |, {fecanip cert. pth on capes — 25 
Scotlati eee ne nse Ce hee scree ee = 42 
Canada. -Maritime Provinces .......... 42 557 
Quebec, and Ontario sti. .2.. sn sees 45 27,090 
Prainie “Rrovincesie. eee nace et 523 1,278 
Brite Gols Nikon eee: 211 176 
(Giiateria la et eee io orate renee neous — 687 
Hondnras \ cates ease oe eaten 1,337 224 
NicaPiptiaul ag sens cece temo ae ees 78 — 
Mexiég eth. oh eke ce eo Serer hci: 986 923 
Berintida: | oe Se re eee eee 44 353 
Janata’) iio Fea ete eee eee 59 172 
Other Brit. West Indies ..............: TNs 301 
Guba co oe oes tase eens Oo ee neeeter 897 15,842 
Dominican Republic ........-22-..0e00- 26 278 
alte. cc tenet ae eae arson — 26 
Virgin’ islands-e. << omen teste ee ee — 5 
Brazil wis. see ee ee oie ae — 945 
Chile Sh wtealacsi abet ein rhe aie naemE coat ee — 378 
Colombia’: (2.2 eee ee eee Lee ere 280 675 
Eciiador .-.<ciuaeses More be ee eee = 110 
Paritr= co oe ee eeek Oe Cee. = 1,033 
Venezuela ii a eee eee: — 100 
China ots eee Eee oer 50 148 
Chosen” 5. siaae inch ool arias pieces meas 10 — 
Tavasand Madura. -72) eee eee = 270 
bk bob Ble ebiete whale) ality ekefishieh oan emenaltel sia bee em — a) 
pairs Islands sc. ic) Ghee terme 57 1,896 
ee aa Pee Sa LUN RR am aos 5 cio ear A2 384 
VDE wire shoes os het ie | See oe 50 = 
Other Branch GAbriCan. tee ree eens — 19 
Liberman oe ea ee == ily/ 
Portugese Hast Africa .\:.. tse opmanen — 29 
Other Portuguese Africa .....2..:+-.-- — 5 
British Honduras: (.4)eien. ae eee 57 = 
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Aluminum Ware Situation | 


Selling conditions affecting aluminum ware are de- 
scribed as more favorable than was the case during the 
better part of last year. Retailers have comparatively, 
light stocks on hand, although their buying has been in- 
fluenced to some extent by the 7% per cent. advanee 
which leading manufacturers of these goods made aa 
the early part of the year. Sheet aluminum for the man- 
ufacture of the wares has been advanced three times sini! 
November by the single domestic factor which sells it, ac: 
cording to wholesalers here. Added to this is the fact. 
that spot stocks of Swiss or German sheet aluminum are 
negligible and it is difficult to secure shipments from 
abroad. Competition among wholesalers is very keen 
and accounts for the many bargains which are still avail- 
able. Percolators, for example, are offered at extremely 
low prices, notwithstanding that forty-two operations are 
required in their making. This article affords little profi, 
ss the wholesaler or retailer, it is said, being used as the 

“attraetion ” for other sales. 


: 
. 
. 
| 
} 
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Donaldson to Open Sales Office in Indianapolis 

Mark J. Donaldson, for the last seventeen years con: 
nected with the Sales department of the Homer Laughlir 
China Co., at East Liverpool, O., has been appointed sok 
representative for the Monongah Glass Co., in the Middl 
West territory. Mr. Donaldson will maintain offices anc 
sample rooms in Indianapolis, Ind., and will open ther« 
April ft. 

In addition to the Monongah line, he will also show thi 
complete dinnerware line of the Canonsburg Pottery Co. 
of Canonsburg, Pa. When Mr. Donaldson resigned fron 
the Laughlin connection, it was his thought then to oper 
a sales office in Kansas City, Mo., but it was the desir. 
of the Monongah company that Indianapolis be designated 


as the Middle West headquarters. | 


The Glass Industry in Spain 

The glass industry in this country still continues ini 
condition which leaves much to be desired. The hollow 
ware and bottle branches are still in a state of stagnation 
owing to the crisis which started in 1920 and which 1 
being rendered still more acute just now by the quietnes 
that always attends the end of the year in any case. A 
Barcelona the firm of Lans have stopped their hollow 
ware and bottle furnace in order to carry out some neces 
sary repairs. At Gijon the bottle factory “La Industri: 
S. A.” have again started up the furnace which has beer 
me down for the past two months. The bottle factor 
“ Gijon Fabril S. A.” has also rekindled its two furnaces 
Both these firms work with machinery, the former usin; 
the Boucher, and the latter the Severine type of machine 
At Mendavia (Navarre) work has just been commencet 
at the new bottle factory of Don Carlos Annusco, whi 
has also put down mechanical plant supplied by the fir 
of Wolf. During the course of January the first furnac 
was to be kindled at the works of the “ Sociedad Laen) 
del Campo y Ca.’ of Lograno. 
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British Exports and Imports 
The foreign trade in British products for the month of 


January, 1923, shows a considerable increase in pottery 
exports to the United States compared with the figures 
for December. The complete list as compiled by the 
Pottery Gazette of England follows: 


Exports oF CHINA, EARTHENWARE AND GLASSWARE 


Month Ended 
January 31 


1922 1923 
cwt. 
‘Porrtery : 

EET ATICCME SEY. AeetC erase are eee os 2,229 18,482 
IS CRIES oe tacts Wns eisio us sie 6 Mie Bt alas ets 30,610 62,523 
MERU Eee ede atc EM at oo ste SE wie Sone sae 4,165 9,563 
SeeArgentine Republic ........5...-.. ee OS} 35,793 
memeritisnh Sotth, Africa. i... cee 6. on 10,779 11,095 


Meeritish’ Fast Indies ....)s.. 00. sue sume oot 


ANS SETTERS EOS Seon Ge ns ei lee etc Ore aoe 19,746 105,878 

MING WAEZLCALANG o.oo cis cae ea ta ss teaie oes since 10,460 7,662 

BRGANAC ART ee on ole us pa aes eck’ 26,723 18,753 

MeO theres COlUnNTIOS, saree ON Soe Ps fae see he 102,061 148, 982 
Made up as follows: 

Porcelain, Chinaware, and Parian .......... 1,700 950 

General Earthenware, Semi-Porcelain and 

(ALG) SNe A i a a 75,012 71,364 

REET BUR a, 58th uw oho, Sisp aie wie asa, Sime cobs 2,409 2,437 
GLASS: : 

ERIE A CIs ce oe a, < Phiie alcie wb no's) n 415 467 

+Domestic and Fancy ..... ae Seneca nt ae 1,230 1,507 

LEST CLES Ae ae gross 31,973 16,028 

Imports OF CHINA, EARTHEN WARE AND GLASS 

POTTERY : 

Porcelain, Chinaware anata, IEAYAR IL a hea eee 697 2,078 

ORCC TARE EP ery. Or ine ccs ob Nad ote 23,716 Be 51) 
GLASS: 

MISE ee Bioeth Sf cdo ge cmp ere a 13,734 16,887 

I INEStIGN ATIC © PANCY hh) aiie's.o% sie atre sche es 38,610 31,693 

Ree PUCE ATIC) ATS e ee hele. s a tiacers c)si3, con gross 94,651 90,064 


tIncluding cooking utensils, table glassware, ornamental glass- 
ware. 
Re-Exports 0F CHINA, EARTHENWARE AND GLASS 
Portery : 


Porcelain, Chinaware and farin TES reser 72 96 

MMLIOSENGINSOLLSa Ss Ore rs Slee cic oies Sloneveuse 298 m5 
GLASS: 

RrrMectic And) PatiCyun joss sci. 5 sce ene 4 293 260 

MMMM VALS ota he Derek oy spa ve ake gross 658 959 


tIncluding cooking utensils, table glassware, ornamental gilass- 
ware. 


Manufacture of Lamps and Reflectors 

The Department of Commerce announces that accord- 
ing to reports made to the Bureau of the Census the 
value of products of establishments engaged primarily in 
the manufacture of lamps and reflectors amounted to 
$29,164,000 in 192I as compared with $38,099,000 in 
1919 and $16,638,000 in 1914, a decrease of 23 per cent 
from 1919 to 1921, but an increase of 75 per cent for the 
seven-year period 1914 to 1921. The industry includes 
the manufacture of automobile, carriage, wagon, and 
coach lamps, desk, table, and night lamps, portable lamps, 
street lamps, and lanterns gasoline and kerosene lamps 
and fixtures and reflectors, headlights, railroad track 
lights, etc. These products do not include the arc, in- 
candescent, and other electric lamps for which statistics 
are given in connection with those for electrical ma- 
chinery, apparatus, and supplies. 

In addition to the value of products of establishments 
assigned to this classification, lamps and reflectors to the 
value of $1,609,000 in 1921, $2,041,000 in 1919, and $735,- 
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000 in 1914, were reported as subsidiary products of 
establishments assignedto other classifications. 

Of the 157 establishments reporting products valued 
at $5,000 and over in 1921, 48 were located in New York; 
35 in Illinois; 16 in Pennsylvania; 10 in Ohio; 9 each in 
California and Massachusetts ; 6 each in Connecticut and 
Michigan; 4 each in Indiana and New Jersey; 2 each in 
Maryland and Oregon; and 1 each in Kansas, Missouri, 
Texas, Washington, West Virginia, and Wisconsin. In 
November, the month of maximum employment, 7,233 
wage earners were reported, and in January, the month 
of minimum employment, 5,685—the minimum repre- 
senting 79 per cent of the maximum. The average num- 
ber employed during 1921 was 6,447, as compared with 
8,360 in 1919. 

The statistics for 1921, 1919, and 1914 are summarized 
in the following statement. The figures for 1921 are 
preliminary and subject to such change and correction as 
may be found necessary from a further examination of 
the original reports. 


1921* 1919* 1914* 
Number of establishments. ... 157 149 122 
Persons engaged. 3:.....2.%..,. 7,647 9,734 8,147 
Proprietorsastc tae ook se. 132 116 87 
Salaried employees........ 1,068 1,258 926 
Wage earners (average).... 6,447 8,360 7,134 
Salaries and wages........... $5, 930, 000 $11, 936, 000 $5,518, ‘000 
SIIATICA meena le Df Sa ene Z ‘467, 000 2, 644, 000 =1,345,000 
WV AROS tS cuisines eo 7;463,000 9,292,000 4,173,000 
Paid for contract work....... 135,000 29,000 34,000 
Gosgrot materials wie ions. 14,014,000 18,429,000 8,012,000 
Valneol peoducts22% 3. Suc: | 29,164,000 38,099,000 16,638,000 


*Statistics for establishments with products valued at less than 
$5,000 are not inctuded in the figures for 1921, There were 13 
establishments of this class, reporting 4 wage earners and products 
valued at $38,000. For 1919, however, data for 22 establishments of 
this class, reporting 9 wage earners and products valued at $59,000, 
and for 1914, 29 such establishments, with 36 wage earners and prod- 
ucts to the value of $77,000, are included in all items with the ex- 
eption of ‘‘number of establishments.” 


Business Briefs 
The McCrory Stores Corp., of New York, are plan- 
ning to build a $150,000 store building on S. Limestone 
St., Springfield, O. 


Sid Condict’s China Store, Sedalia, Mo., has moved 
to a larger building at 208 So. Ohio Ave. The new quar- 
ters will provide 25,000 feet of floor space and the move 
was necessitated by the great increase in business done in 
the wholesale and retail departments. 


Mrs. Ernest Speerly, Mackinaw, IIl., has opened a 
novelty shop, carrying attractive lines of china, glassware 
and art goods. 

S. E. Rolph, Gouverneur, N. Y., 
store to Mrs. John Clohosey. 


has sold his variety 


The Howland-Hughes Co., Waterbury, Conn., have se- 
cured the Telford Building and are planning to alter it 
as an addition to their store. It is planned to connect 
it with the main building with a subway. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


well-known importer, Herman C. Kupper, who left 

for an extended stay on the other side, in the in- 
terest of his business here. He will make his head- 
quarters in Paris for several months. From here he 
will keep in touch with, and make trips to the various 
European factories he represents in this country, in Italy, 
Switzerland, England and France, to advise and consult 
with them regarding new shapes and decorations for the 
Mrs. Kupper accompanied him on the 


G etttn aboard the Paris on Wednesday, was the 


American trade. 
trip. 

No better evidence of rapid expansion of the business 
of Charles A. Postley & Son could be given, than their 
removal to much larger quarters, on the second floor of 
the Bartholdi Building, 2 East Twenty-third Street. 
They have occupied salesrooms on the fourth and fifth 
floors for several years past. This is the third move they 
have been compelled to make to larger quarters in the 
building during the past two years. Their new rooms 
will be Nos. 202 and 203, located on the second floor, and 
provide four times their former floor space. Being just 
one flight from the street floor, an added convenience 
is, that the salesroom is easily accessible without the use 
of the elevator. 


The Herman C. Kupper travelers started on their way 
on Monday of this week: Ernest W. Schulz leaving for 
his territory in the south and central west, Leonard Stock, 
northwest and Arthur Renz the New England states. 

W. C. Browne, Secretary of the Potters Co-operative 
Co., East Liverpool, O., is now in San Francisco, after 
making a very successful trip along the “ Old Spanish 
Trail.” Quoting from a post card to the CROCKERY AND 
GLass JOURNAL which is in a very optimistic vein, he 
says, “ All the merchants are feeling good and the crock- 
ery business is better than normal.” 


J. E. Shepherd, sales manager of the Star City Glass 
Co., Star City, W. Va., left for home last Saturday, after 
spending several days, consulting with the concern’s 
agents here, the Horace C. Gray Co., and attending to 
other business for the factory. 


John H. Clark, sales manager for the H. C. Fry Glass 
Co., Rochester, Pa., was a visitor in New York for several 
days this week, taking up special matters with Frederick 
Skelton the concern’s representative here, relative to local 
business. 


J. Meredith Miller, of the well-known importing firm 
Eighteen 


chad been carried at $13,685,180. 


of Maddock & Miller, Inc., has booked passage on the 


Cedric, sailing for England, on Saturday, March 7th. | 
He will be gone between two and three months on his | 
annual visit to the various factories represented by his | 


firm in this country to assist in the preparation of new 
designs to be brought out, ete. 


Another note of optimism on business conditions, comes _ 
from the well known salesman for George F. Bassett & | 


Co., William F. Ellisson. The Colonel writes the CrocK- 


ERY AND GLAss JOURNAL, under date of March 2oth, that | 
he is confident, that from the present outlook, 1923 will — 


be a banner year. He says “ Everybody'is happy and 


business is O.K.” 


Gimbel Sales Climb to Over 7214 Million 


In its first published report of earnings Gimbel 


Brothers, Inc., shows for the year ended Jan. 31 net | 
sales of $72,664,768, an increase of $5,891,203 over the | 
previous year, and net profits after provision for Federal | 
income tax of $5,043,605, an increase of $1,532,306. } 


After allowing for preferred dividends, the balance avail- 


able for the common stock was equivalent to $7.99 a 


share. 
According to Isaac Gimbel, president, the year was 


“one of notable prosperity and success in the business |: 


of all three of its stores,’ having, in fact, been one of 
the best in the history of the old concern and the new 
organization, which was incorporated on Aug. 28 last 
and its stock thereafter listed on the New York Stock 
Exchange. 

The company’s report of operations follows: 


Nee csalles. <0. i nd sted ok We ee ne On eee $72,664,708 
Operating «expenses; -etCa. 422 sons ee ee eae 66,911,163 
Net profits. before tax provisions. : 4. .<< 0. pa eens 5,753,605 
Net profits after tax provision... 0nt.8 onc eeee 5,043,605 
Dividends paid on preferred stock of old company... 400,000 
Dividends paid on common stock of former companies — 1,275,000 
Dividends paid on preferred stock of new company 

SINCESA UP: 200s oo tienes wee ee ae 525,000 
Organization expenses written off .............++05- 248,288 
Balance applicable to the new common stock ........ 2,595,317 
Previous: balance as. of Angi 2& 4.3 «eee eee 6,706,064 
Balancesas. of Jan.-31 91923 eee ee eee eee 9,301,381 


In the consolidated balance sheet as of Jan. 31, total 
assets-liabilities were shown at $33,576,867. A feature 
of this compilation was the carrying of good-will at $1. 
On the books of former constituent companies good-will 
Current assets totaled 
$24,228,755 against current liabilities of $9,275,486, leav- 
ing net working capital of $14,953,269. In the current 
assets were cash of $5,075,385 ; trade accounts receivable, 
$7,230,598; sundry accounts receivable, $282,399; inven- 


tories of merchandise and supplies at cost or market, 
In the current lia- 


whichever was lower, $11,640,374. 
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bilities were accounts payable to trade creditors, $4,716,- 
165; to sundry creditors and accrued expenses, $1,1709,- 
718; to officers, stockholders and related interest, $1,290,- 
082; notes payable in connection with real estate pur- 
chased, $1,000,000; dividends payable Feb. 1, $262,500, 
and reserve for Federal taxes and _ contingencies, 
$827,020. 

_ In his report to stockholders Mr. Gimbel said: 

“ The prospects for the coming year are most encourag- 
ing, as is strikingly shown by the sales for February, 
1923, which represents a substantial increase over all past 
records.” 


May Stores Net Profit Over 514 Million 

The annual report of the May Department Stores Com- 
pany for the year ended Jan. 31, 1923, shows gross sales 
of $61,685,253, against $58,981,639 in the previous fiscal 
year. After crediting other income and allowances for 
ill expenses, taxes and other charges, there was reported 
anet profit of $5,504,232, which, after allowing for divi- 
jends on the preferred stock, was equal to $9.80 a share 
sarned on the $26,000,000 common capital stock of $50 a 
share par value. 

After payment of dividends on both the common and 
wreferred stock in the last year there remained a surplus 
»f $3,597,600, and the profit and loss surplus on Jan. 31, 
923, amounted to $12,203,650 after payment of a $6,000,- 
900 stock dividend on the common stock. The balance 
heet shows inventory valued at $10,103,896, against $8,- 
141,726 at the close of the previous year. 


Macy Sales Set High Record 
- Total sales of R. H. Macy & Co., Inc., during the fiscal 
fear ended February 3 last broke all previous records, 
cccording to the annual report issued today to the stock- 
iolders. The new record of sales for the twelve months 
vas $49,615,220, an increase of $2,943,466 or 6 per cent 
ver the preceding year. 


_ Other features of the R. H. Macy & Co., Inc., report 
re: 

' Net profits, after taxes, of $3,136,942, an increase of 
6 per cent computed on the basis of 1922 taxes. 
Dividend requirements on the preferred stock earned 
nae than four and one-half times. 


Balance available for common stock equal to $6.97 a 
aare, after allowing for preferred dividend requirements. 
_ Jesse Isidor Straus, president of the company, in his 
fatement to the stockholders, says relative to the year’s 
perations: 


“The fiscal year covered by this report ended Feb- 
sary 3, 1923, and was one of marked progress. In pur- 
dance of a program of expansion the capitalization was 
ie A portion of the preferred and common stock 
‘as offered and sold to the public, part of which was 
*served for purchase by employes of R. H. Macy & Co., 
1c. Thereafter both classes of stock were listed on the 
ew York Stock Exchange. The participation of the 
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Nineteen 


public as investors in the stock caused no change in the 
officers who have for a number of years directed the com- 
pany’s affairs. 

“In the spring of 1922 work was begun on a nineteen- 
story addition to the present store building, which will 
add 50 per cent to the floor space, and which will, when 
completed, including the value of the land on which the 
new building stands, be owned in fee by the corporation 
without any encumbrance. It is expected that this new 
addition wil! be in part ready for occupancy about 
August I. 

“As far as it is possible to foresee at this time, the 
volume of business will continue to grow, and it is reason- 
able to anticipate that the growth will be accelerated when 
all of the space in the new building has become available 
for occupancy, and the activities in the old and the new 
buildings have been coordinated.” 


Buyers in New York 
MARCH 22, 1923 

R. Warner. toys, American Wholesale Corp., Baltimore, Md., 
354 Fourth Ave. 

W. M. Sperborg, mdse. manager, D. B. Loveman Co., Chatta- 
nooga, Tenn., 23 East 26th St., Mdse. Reporting Co. 

J. W. Powers, housefurnishings and toys, Sage Allen & Co., 
Hartford, Conn., 404 Fourth Ave., D. G. Alliance. 

S. Levy, housefurnishings, Strouss-Hirshberg Co., Youngs- 
town, O., 1150 Broadway, Baer & Lilienthal. 

D. B. Loveman, representing, W. M. Sporborg, mdse. mgr., 
1). B. Loveman Co., Chattanooga, Tenn., 23 East 26th St. (Mdse. 
Reporting Co.). 

S. Harris, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 1150 
Broadway (Beer & Lilienthal). 

M. F. Slater, housefurnishings, Marshall, Matheson Co., 
Yonkers, N. Y., 432 Fourth Ave. 

P. J. O'Hara, housefurnishings and toys, Strouss Hirschberg 
Co., Youngstown, O., 1150 Broadway (Baer & Lilienthal). 


MARCH 23, 1923 

W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 404 Fourth Ave., D. G. Alliance. 

Mr. Ballentine, chinaware, bl lees Hudson Co:, Detroit, Mich., 
225 Fifth Ave., Retail Research. 

R. J. Orr, housefurnishings, china and toys, Hager & Bro., 
Lancaster, Pa., 404 Fourth Ave., Herald Square. 

C. J. Flynn, housefurnishings, Kaufmans Dept. Store, Pitts- 
burgh, Pa., 1261 Broadway. 


MARCH 24, 1923 

Miss Rogers, art goods, Steel Smith D. G. Co., Birmingham, 
Ala., Aberdeen. 

W. M. Sporborg, mdse. mer., all departments, D. B. Love- 
man Co., Chattanooga, Tenn., Mdse. Reporting Co., 23 East 
26th St. 

MARCH 26, 1923 

D. Wiie, toys, Wolf, Wile & Co., Lexington, Ky., 120 West 
32nd St., A. Fantl. 

Mrs. J. Waterman, representing,. Chamberlain, Johnson & 
DuBose, Atlanta, Ga., 48 West 35th St. 

Mr. Mahlman, housefurnishing, crockery and glassware, L. 
Klein, Chicago, Iil., 1164 Broadway, Fellows Buying Co. 


MARCH 27, 1923 


W. S. Haupt, toys and housefurnishings, Burd & Rogers Co., 
Shamckin, Pa., Pennsylvania. L 
Miss B. Krueck, art goods, Crowley Milner Co., Detroit, Mich., 


40 West 32nd St. 


Mr. Fisk, lamps, Kaufman Dept. Store, Pittsburgh, Pa., 1261 
3roadway. 

W. K. Cotterel, housefurnishings, C. K. Whitner Co., Reading, 
Pa., 404 Fourth Ave., D. G. Alliance. 

A. S. Singer, lamps, Thalheimer Bros., Richmond, Va., 352 
Fourth Ave., Kirby, Bloch & Fischer. 

Miss E. Lewis, art zoods, Gilcrist Co., Boston, Mass., 200 Fifth 
Ave., Room 602. 

C, J. Robinson, china, glassware and fancy china, Jordan Marsh 
Co., Boston, Mass., 432 Fourth Ave. 

(Continued on page 30) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


continues firm, with requests for merchandise be- 

ing active from all sections. Truth to tell, some 
buyers are thanking firms for accepting their business. 
It is recorded that not so many days ago a rather active 
buyer of dinnerware came into the market and sought 
merchandise for July delivery. Some rather large speci- 
fications were to be placed, but the particular pottery con- 
cern with which the buyer had been doing business was 
not able to take all that was being offered. 

“We simply cannot take all this business and do you 
justice in delivery,’ the buyer was advised. “ We can 
take on a portion of your requirement, and Suggest that 
you try to place the balance elsewhere.”’ 

“T am very grateful to have you accept our order,” the 
buyer responded, Then this particular firm suggested 
that the buyer visit other firms in an effort to place the 
balance of his requirements. 

The incident is quite the reverse of past conditions in 
the dinnerware trade. Firms have gone out after busi- 
ness and thanked buyers for what was placed with them. 
But now comes a buyer and thanks a firm for taking even 
a part of an order. 


A S the season advances, the demand for dinnerware 


W. E. Wells, of the Homer Laughlin China Co., who 
has been spending a season at Pinehurst, N. C., has re- 
turned to his desk. 


Improvements to the plant of the Brush-McCoy Pot- 
tery Co., Zanesville, O., are being planned with a view 
of giving the firm increased production. It is possible 
that the company will double its capacity during the sum- 
mer, by the erection of additional buildings, but this ex- 
tension program will depend perhaps entirely upon build- 
ing costs, Business with the firm has never been better, 
although collections are reported very slow, and not up to 
normal. Factory stocks are about normal, because opera- 
tions have been active, and shipping held up on account 
of embargoes. 

This firm now have three new lines under way for the 
1924 season, but they will not be presented until next 
January. In the meantime the activity of the company 
will be devoted to its production of Onyx, Art Vellum, 
Jewell, Jetwood and Zuniart lines, together with the pro- 
duction of its yellow-ware and stoneware specialties. Ac- 
cording to G. S. Brush of this firm, their art lines are 
selling better than the cheaper lines at this time. 

Pottery labor in the Zanesville district is not scarce, 
neither is it plentiful. However, every potter who wants 
employment has it. 


John B. McDonald, secretary of the Knowles, Taylor 
& Knowles Co., left last Saturday night for Pinehurst, 


Twenty 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


N. C., where he will spend a spring holiday, 


Cecil E. Taylor, of Philadelphia, eastern salesman fo: 
the Taylor, Smith & Taylor Co., has returned to his terri 
tory after spending several days at the home office. 1 
was his first visit here since January. | 


A local jobbing interest a few days ago completed de 
livery of 25,000 dozen individual butters, the largest or 
der of the kind ever placed in this district. In all, ther 
were 300,000 pieces of ware delivered. | 


Among buyers who have been in the local district 0 
late were Leon Neubrik, with Crowley, Milner Co., De 
troit, Mich., accompanied by H. A. Tamblyn, merchandis : 
manager for this firm; D. R, Ballantine, with the J. B 
Hudson Co., Detroit, who was en route to New York 


Charles Read, of Charles Read Co., Baltimore, Md. 


Patrick McNicol president of the Standard Potter 
Co., with H. N. Harker, of the Harker Pottery Co., hea 
a new company formed here late last week to establish 
motor bus service in East Liverpool proper. This servic 
is designed because of the local street railway strik 
which is a year old May 1 next, and to overcome the er 
horbitant fares now being charged by the “ jitney” br 
operators. | 


} 


| 


The eastern embargo situation continues bad, esp: 
cially with reference to the New England territory serve 
by the New Haven road. “ We can’t get anything in’ 
that country,” the local pottery manufacturers announc! 


Prices are stiffening up, according to Charles V. Ha 
ris, sales manager for the Sherwood Bros. Co., pottei 
at New Brighton, Pa., with the demand for the immedia_ 
future looking good. Collections at this office are sa 
to be normal and warehouse stocks low. This firm h 
recently added a line of lamp bases to its line of ston 
ware specialties, and is equipping its kilns with an ) 
burning system. 


“ Stocks are very low in our warehouse, and also wi. 
our jobbers,’ declared Thomas Carr, president of t! 
Carr China Co., Grafton, W. Va., this week. In the opi: 
ion of Mr. Carr, “ business is excellent, and the outloi 
for 1923 is very good, with collections all that could 
desired.” There is no scarcity of labor reported by \ 
Carr, “and every one seems to be satisfied, includi 
ourselves.” 


“Our plant at Erwin is operating 100 per cent wit 
wonderful future,” observed Charles W. Foreman, he 
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of the Southern Potteries Co., of Erwin Tenn., as he was 
leaving Canton for Erwin a few days ago. This company 
has established a northern office in suite 308 Canton News 
Building, Canton, O. Mr. Foreman made no comment 
when asked about the report that the company was con- 
"sidering plans for the erection of an additional seven- 
kiln unit at the Erwin plant. He plans to return to Can- 
: ton early in April. 


| et ES 


| The Superior China Co. is now operating a one-kiln 
| plant at Toronto, O., manufacturing “teas” only. The 

little shop is the only one in the Ohio Valley specializing 
on this one item. 


' wore 
| All pottery manufacturers in the East Liverpool dis- 
‘trict report an active demand for ware—from the most 
costly border patterns in open stocks, down to the cheap- 
est spray. Mail orders are rather heavy, and the few 
salesmen on the road are forwarding some excellent busi- 
ness. Manufacturers are experiencing more or less 
‘trouble in making shipments on account of the various 
‘embargo orders, but the New England district does seem 
to be the hardest hit. The market is very firm, and the 
majority of buyers are anticipating requirements into the 
third and fourth quarters. 

' 


' Those of the trade who plan to attend the delayed an- 
nual meeting of the United States Potters’ Association in 


SUMMA 


The Originator and Builder 
of the 
First China Factory 


in the 


United States 


Manufacturing vitrified, hard glazed 
china (European China) has severed 
his connection with the American 
nina Products Co., at Chesterton, 
Indiana. 


MMMM 
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Capitalists or Manufacturers 


Who are interested in building a new 
factory, manufacturing this high-grade 
china, consisting of dinnerware, hotel- 
Ware, coffee, chocolate sets, etc., in 
which there is a big future in the china 
industry in this country, may get in 
connection with 


THEODORE DITTEL 
240 Florimond Street 
CHICAGO, ILL. 
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New York, April 10, will leave East Liverpool the eve- 
ning of April 9, Arrangement is now being perfected 
whereby a special Pullman sleeping car will be run from 
East Liverpool to New York on account of this meeting. 


J. C. Davis, of the sales department of the Knowles, 
Taylor & Knowles Co., has completed his first trip of 
the year through the eastern and middle west territory, 
and is now at his desk at the home office. 


Contracts for slip house machinery for the new No. 6 
plant of the Homer Laughlin China Co. have been 
awarded to the Patterson Foundry & Machine Co., East 
Liverpool, while contracts for cup lathes, jiggers and pull- 
downs have been placed with the Bucher, Smith Ma- 
chinery Co., Chester, W. Va. Delivery of the latter or- 
der has been specified for go days. 


Morris Bergman, New York, was another visitor in the 
Sebring market in company with Julius Swartz, also of 
New York. 


Himelstern Bros., San Francisco, Cal., have been ap- 
pointed representatives for the lines of the Niloak Pot- 
tery Co., Benton, Ark., for the states of Oregon and 
Washington. A complete line of samples will be carried 
by the firm at their Frisco show rooms. 


Mir 
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All Sizes of Dinner Sets for 


Ser SALES 


Special prices on Chocolate and 


Cake Sets 
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Write for samples and quotations 
on our special Gold Stamp 
Sprays for SALES 


American Potteries Co. 


Decorating Department 


East Liverpool 
PO ABox 45) 


Ohio 


Bell Phone 156 
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HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


M. K. ZiMERMAN, REPRESENTATIVE 


CCORDING to reports received by glass manufac- 
i turers from the northwest, the district seems to 

have been hit severely on account of the low prices 
received for farm products. According to B. O. Chap- 
man, president of the Ogden, Greer & Chapman Co., St. 
Paul, Minn., the price of wheat is disproportionately low, 
and in addition the price for the potato product affected 
seriously a considerable portion of the state of Minne- 
sota. ‘Country merchants have been hard hit by the 
inability of the farmer to pay his account running back 
often two and three years, and for that reason the fail- 
> Mr. 


“ The past winter has been 


ures among country merchants have been abnormal,’ 
Chapman went on to explain. 
favorable for a crop this year, and if the price of wheat 
will advance to somewhere near proportion to the price 
of manufactured articles, the farmers will come through.” 

The board of directors of the Kaufmann Department 
Stores, Inc., have declared a quarterly dividend of $1.75 
per share on the preferred stock of the corporation pay- 
able April 2, to stock of record as of March 20. 


The Wheeling, W. Va., glass concerns will pay quar- 
terly dividends April 2. The Central Glass Works closed 
their books March 20 for a cash dividend of one per 
cent, payable April 2, and the books of the Hazel-Atlas 
Glass Co., closed March 27 for a cash dividend of 2 per 
cent, also payable April 2. Shares of the Central are 
quoted at go on the Wheeling Stock Exchange, while 
those of the Hazel-Atlas are listed at 165%. 

The new furnace at the Gill glass factory, Toronto, O., 
has been completed, and is now ready for use. It is said 
that some of the lines now featured at the Steubenville 
factory will be diverted to the Toronto factory. 


At a special meeting of the stockholders of the Hazel- 
Atlas Glass Co., held at Wheeling, W. Va., last week, the 
action of the board of directors in passing a resolution in- 
creasing the capital stock of the corporation from Si1o,- 
000,000 to $15,000,000 was ratified. The reduction in the 
price of the company stock from $100 to $25 per share 
was also approved, Stockholders of record as of March 
27, will be permitted to subscribe for one share of the 
present stock at $100 per share, for every six shares of 
the present stock they hold. An addition 60 by 180 feet 
is to be added to the Nineteenth Street Wheeling plant of 
this company, with a view of increasing production. 


Lighting glass manufacturers in this district declare 
that demand for the general line is far greater this season 
than that of a year ago. This increased business is said 
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to be due to the extensive building program, which is re- 
ported from practically every section of the country. Re- 
tail distributors of lighting glassware have been antici- 
pating their requirements in a very liberal manner, and 
this is reflected in the steadiness of factory operations. 
Lighting glassware for commercial purposes is also: re- 
ported in good request, especially by the jobbing interests. 


A very complete line of the Monongah Glass Co., Fair- 
mont, W. Va., will be shown at the concern’s sample room 
to be opened at Indianapolis, Ind., under the management 
of M. J. Donaldson, formerly salesman for the Homer 
Laughlin China Co. 


The Monongah Co., was formed in 


December, 1903, and during the last 20 years has devel-_ 
oped a wonderful line of ware, including blown and stem-_ 


ware designs. 


The Sipes Cut Glass Co., which has been operating in 


Harrisburg, Ark., for some years, has removed its factory 
to Little Rock, where larger quarters have been obtained. | 
The output of the concern is to be increased. The com- | 


pany is doing a nice business in the southwestern terri- 
tory. 


Embargo orders which have been in effect on the Le- 
high Valley railroad for some weeks have been lifted par- 
tially, and as a result shipments of glassware out of the 
Pittsburgh district for that territory are now going for- 


ward. Local factories still have trouble in getting pack- 


ages through to the New England territory on account of 
the embargo orders in effect on the New Haven road. 
Owing to the scarcity of gas, the p'ant of the New 
Cumberland (W .Va.) Glass Co. was unable to continue 
operations. According to F, E. McElfresh, general man- 
ager for the company, a sufficient supply of fuel is now 
obtainable, and production will now be continued on a 
steady schedule. . 


Mexico as a Glassware Market 

There is now a market in Tampico, Mexico, for about 
$60,000 worth of glassware annually, writes Consul 
James B. Stewart, Tampico. This is considerably less 
than during the years 1920 and 1921, but those years were 
abnormal and marked by conditions which are not likely 
to return. 

Most of the glass in Tampico now comes from Europe. 


Germany, France, and Bohemia furnish most of the 


tumblers, lamp chimneys, and vases. This glassware is 
sold mostly in dollars or florins. A few European 
houses are granting 60 days’ credit, but the majority of 
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them require cash against documents, as do nearly all 
American houses, 

There is a good potential market for American glass- 
ware in Tampico, provided the price can be scaled down. 
Glassware dealers in Tampico would prefer to buy their 
glassware in the United States, if the quality were as good 
as that of [-uropean glassware, even though the price was 
higher. According to statements, ordinary American 
glassware is not so good as the European. 


Stoke-on-Trent Exports 

Total declared exports from the Consular district of 
Stoke-on-Trent, England, to the United States of Amer- 
ca during the month of February amounted to £77,130 
yf which amount £67,556 covered shipments of earthen- 
ware and china. 
| The total declared exports of all articles to the United 
States of America from this district for January and 
Sebruary 1923, amounted to £158,202 compared with 
:189,629 ; and £212,893 for the same period of 1922 and 
/921 respectively. 
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The Czecho-Slovak Porcelain Industry 
The Gazette de Prague says that, as in many other 
ranches of industry, a notable improvement has taken 
Jace recently in the Czecho-Slovak porcelain industry. 
“he Carlsbad enterprises, for example, which had greatly 
educed production during the autumn, have recently re- 
sumed operations on a larger scale. 
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A READY SELLER 
Blue and White Canton China 


Complete stock for immediate delivery at pre-war prices 
Also Gold 
Medallion 

Nankin and 

Chop Suey China. 
Porcelains for 
Tamp Mounts, Ete. 
Write for 
Price List 
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Blue Canton Dinnerware 


SOY KEE & CO. 
Direct Chinese Importers 
7-9 Mott St. Chinatown New York 


Third Avenue “L” to Chatham Square, or East Side Subway 
to Worth Street or Brooklyn Bridge. 


SO eT TIMMINS LUT 
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The Silverware Industry 
The Department of Commerce announces that accord- 


ing to reports made to the Bureau of the Census the value 
of products of establishments engaged in the manufac- 
ture of silverware amounted to $24,411,000 in I92I as 
compared with $29,126,000 in 1919 and $19,786,000 in 
1914, a decrease of 16 per cent from 1919 to 1921, but 
an increase of 23 per cent for the seven-year period 1914 
to 1921. 

In addition to the value of products of establishments 
assigned to this industry classification, silverware to the 
value of $2,392,000 in 1921, $3,599,000 in 1919, and 
$2,900,000 in 1914, was reported as a subsidiary product 
by establishments assigned to other classifications. 

Of the 103 establishments reporting products valued 
at $5,000 and over in 1921, 32 were located in New York; 
22 in Massachusetts; 15 in New Jersey; 10 in Rhode 
Island; 8 in Connecticut; 5 in Maryland; 3 each in Cali- 
fornia, Illinois, and Pennsylvania; and 1 each in Ohio 
and Vermont. Massachusetts, the leading state in the 
industry in 192I, measured by value of products, re- 
ported 29 per cent of the total value of products in that 
year. 

In November, the month of maximum employment, 
5,738 wage-earners were reported, and in July, the month 
of minimum employment, 4,728, the minimum represent- 
ing 82 per cent of the maximum. The average number 
employed during 1921 was 5,287 as compared with 6,453 
in 1919; value of products 1914, $19,786,000; 1919, 
$16,065,000; 1921, $15,446,000. 
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The “DAZEY” Flower Holder 
(PATENTED) 


“WILL SAY IT WITH FLOWERS BETTER” 


The three distinct 
advantages of the 
““Dazey”’ over any 
other flower holder 
made are: 


First, allows the 
stems of flowers to 
be set in at any an- 
gle, giving oppor- 
tunity for display of 
full natural beauty 
and effect. 


Second, is heavy, 
strong and durable, 
and design prevents 
upsetting. 

Third, is cast of a 
metal that will not 
rust or corrode, and 
will not mar or 
scratch the finest 
container. 


Made in four stand- 
ard sizes: 5%, 4, 
38% and 2% inches 
in diameter, and in 
five finishes: Foli- 
age green, electro- 
plate bronze, satin 
silver, gold lacquer 
and ivory enamel. 


Retails from 50c to 
$1.50, allowing a 
liberal margin of 
profit, 


Write for Illustrated Folder and Price List 
DAZEY FLOWER HOLDER N. M. CROSETT 


co. Eastern Sales Agent 
839-845 East 3lst St. Room 609, 1123 Broadway 
Los Angeles, Cal. 
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Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 
Doing to Promote Trade in China, Glassware and Allied Lines 


By BreatricE MLLER WISNER 


in with its traditional lion-like fierceness and al- 

ready promises to outdo former seasons’ sales in 
these two home equipment necessities. Stern Bros.’ Glass 
and China department, George Mainard, buyer, is ofter- 
ing decidedly attractive dinner sets, both in price and 
quality. Limoges dinner sets, 106 pieces, with conven- 
tional border designs and matt gold handles at $57.50, 
imported dinner sets, 100 pieces, richly colored conven- 
tional border designs, with matt gold handles, reasonably 
priced at $59.50, American Porcelain dinner sets, 106 
pieces, tan and black border, gold line edge and traced 
handles, at $29.50 other more expensive sets, Limoges 
china of 106 piecés, at $175.00 and $199.00. A large va- 
riety of iced tea sets, light cuttings and also crackled 
effects, consisting of covered or uncovered jug and six 
tumblers, at $3.95 for the entire set, with an assortment 
of thin lead blown optic table glassware; floral and leaf 
border water goblets, sherbet glasses at 30 cents each, 
tumblers, straight and bell-shaped, lemonade tumblers 
and ice tea at 20 cents each comprise some of the com- 
pelling prices for this special sale during the month. 


ale HE March sale of china and glassware has come 


St. Patrick’s Day offered ample scope for the favor 
decorative spirit, and many shops gave vent to personal 
window arrangement of green in its most startling phase 
of color scheme. Dennison, 25th Street and Fifth Ave- 
nue, had a most attractive window, featuring an exceed- 
ingly unique display of shamrock leaves, paper napkins, 
and tiny doll favors dressed in green and white paper 
costumes. From the top of the window was suspended 
a huge lantern, long streamers of green paper hung grace- 
fully to the floor of the window, and numerous harps, 
hats, shamrock bouttonniéres and other favors gave evi- 
dence of the popularity of Emerald Isle’s Saint Day. 


On the main floor during sales period, Frederick Loe- 
ser is specializing some very attractive tables of unusual 
china and glass gifts, Lee Moses, buyer, at striking prices. 
Covered bon bon dishes, yellow, green and candlesticks 
with black rims, footed dishes, plain white glass white 
rims, others with gold incrusted borders and enameled 
floral insert designs, are offered at the extraordinary sales 
price of $1.00 each article. Pepper and salt shakers, 
mustard pot and tray, plain colors; orange, blue and 
green at $1.69. Six cups and saucers at $3.98 and tea 
pot at $1.19, in orchid, green and blue, plain colors, in- 
cluding English Rockingham brown tea pots, at 49 cents 
each; Pyrex glass tea pots, at $2.50, $3.00 and $3.50 and 
iridescent stem ware at 39 cents, with an assemblage of 
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grape glasses at 29 cents each and goblets in fine cutting 
at the same price were a few of the unusual offerings on 
this special sales day. 


Lord & Taylor is making a pleasing window display 
devoted to special lamps and shades. One beautiful 
junior lamp is developed in pink chiffon with gold passe- 
menterie for edge trimming, the base white glazed pottery 
on a dull brass stand is exceedingly well chosen. An- 
other very delightful reading lamp has an old gold silk 
shade with heavy black and gold fringe, the pull-cord is 
ornamented with amber crystal drops. A very gorgeous 
bridge-lamp has an elaborate shade of black and orange 
pleated lace with dangles of amber crystals, and another 
especially attractive bridge-lamp, in pink with gold 
band trimmings and base decorated with amber crystals 
hanging at intervals, add to the beauty of the assemblage. 
The bases of these lamps are all harmoniously modeled 
and decorated to entirely suit the elegance of the shades. 


In an especially attractive window, Rich & Fisher, 411 
Fifth Avenue, has elaorately displayed a very noticeable 
collection of breakfast sets, in open stock patterns, cream. 
white with colored borders, in blue banded effects and 
floral design, others with orange bands, and center bas-. 
ket design, occupy the foreground of the window. At 
the rear of the window, some very artistic salad sets; 
bowl and plates uniquely decorated with tomato-fruit and. 
leaf design, others with green leaf gracefully arranged 
decoration on one side of the plates and bowl for salads, 
are most seasonable and refreshing, a spring-time novel 
decoration, and also immensely appropriate for early 
spring wedding gifts. The firm is showing a large as- 
semblage of exceptionally fine crystal and china in new 
designs, and also fascinating china and glass gift sugges- 
tions for the coming season. 


Lamps in the most artistic and harmonious effects im 
trimmings and bases occupy a very conspicuously at- 
ranged window at Ovington’s, the Gift House of Fifth 
Avenue. A most striking table lamp has a very rich red 
pottery base, with a candied decoration in black. This 
lamp has a canopy shade in Egyptian motif design and 
coloring. A boudoir lamp with white ivory pottery base 
has a delicate pink over white chiffon shade, and an- 
other blue crackled pottery base lamp with blue pleated 
chiffon shade adorned with blue ruching ribbon, enhanced 
by tiny black velvet ribbon bows at the edge, make a very 
distinctive and alluring spectacle; an enticement for the 
shopper seeking lamps to suit artistic temperaments. 
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fully demonstrated last week, when the J. R. 

Libby Co., of Portland, inserted a two-page ad 
; the leading Portland papers, announcing their semi- 
nnual sale of housefurnishings. W. H. Gilbert, formerly 
{ Dutton’s, Boston, in charge of the crockery, glass and 
ouseho'd ware departments, is responsible for the largest 
ale ever put across for the Libby company. He handled 
1e situation in a manner calculated to turn over carloads 
£ merchandise, rather than job lots and suceeded far 
eyond his own expectations. 


Q DVERTISING as a selling factor, was success- 


! pao 


New Connecticut corporations recently reported are: 
wWatson’s, Inc., Bridgeport, department store, capital $40,- 
D0. Incorporators, A. H. Watson, Genevieve Watson, 
P R. Watson, and George M. Watson, all of Bridgeport. 
the Wheeler-Morris Hardware Co., Waterbury, capital 
50,000, L. E. Wheeler, J. G. Norris, F. T. Reeves, all 


Waterbury, incorporators. 


' Announcement has been made that W. R. (“ Bill’’) 
jmidon, has opened his new sample room at 99 Bedford 
‘treet, and is now ready for business. A particularly in- 
resting feature of the exhibit is the display from the 
ambridge Glass Co., showing the concern’s colored 
‘assware in four colors, also an extensive line of encrus- 
tions. From the Philadelphia Cut Glass Co., he is 
owing a complete line of stemware, that would be dif- 
cult to surpass. He is also handling two special assort- 
ents for sales propositions, that should find instant fa- 
or with the trade. 


] 


‘The salesroom of the Twin State Gas & Electric Ca:, 
ochester, N. H., was destroyed in a $50,000 fire which 
zed the Jones block in the centre of the city, last week. 


“Carloads”” may seem to be largely figurative, but in 
lis case, carloads were actually sold over the counter in 
Bae ware, aluminum ware, galvanized ware, copper 
wre, and japanned pantry ware, as well as very large 
entities of other housefurnishing items. Water sets 
*re another item that went big. Forty extra clerks were 
quired to handle the crowds and the mail order sales for 
2 first day, exceeded the entire volume of businss in the 
st. Despite a severe storm, which raged throughout the 
‘cond day of the sale, the department was crowded dur- 
x the entire day. 


Work is expected to be started immediately in remod- 
ng a huge four-story factory building, at 37 Simmons 
reet, in the South End of Boston to accomodate the 
organ Furniture Co., warehouse which is calculated to 


R. B, HEMEnway, Representztive 


MAY STREET 
NEEDHAM 
MASSACHUSETTS 


become the largest storehouse under one roof in New 
England. Some of the most modern machinery for 
handling furniture is to be installed and a concrete ramp 
for automobile trucks will allow loading and unloading 
under cover. The building is ideally situated for sub- 
urban distribution. Morgan’s is known all through New 
England and the northern part of New York state, 


“Tom” Kidd, buyer for Mitchell & Co., Haverhill, is 
expected to go to Fall River within a week, where he will 
take charge of one of the departments of the R. A. Mc- 
Whirr Co. 

John B, McKeon, familiarly known as “ Mac,” leaves 
Gilchrist & Co., this week to accept a position with 
Mitchell Woodbury & Co. It is understood he will take 
the place of John Hall, who leaves to engage in the poul- 
try business on a large scale. Mr. Hall has for some 
time, been very much interested in that line and now will 
have the opportunity to work out some of his theories on 
egg culture. 

“Tom” Maguire, veteran salesman for Louis Wolf 
& Co., has returned to Boston after five weeks in New 
York, where he has been assisting at the concern’s head- 
quarters in attending to the wants of the trade during the 
import season. 

Friends of “ Joe” Crapon, of the National Enameling 
and Stamping Co., will be glad to learn of his speedy re- 
covery, after an operation for appendicitis two weeks 
ago. He was stricken suddenly and went to the hospital 
without delay. He is now reported “coming along 
finely.” He will probably return to his home in Quincy 
this week. 

Aboard the Steamship Laconia, taking a cruise around 
the world, is Harry Hopkins of Dover and Portsmouth. 
In a postal to his old-time friend “ Joe” Pindar, dated at 
Bombay, India, he says he is having a great time, Mr. 
Hopkins will be remembered by many of the salesmen 
who were traveling this district a few years ago. 


“Another to join the Mitchell Woodbury force, is Wal- 
ter McEvoy, formerly with the P. H. Vose Co., Bangor. 
Mr. McEvoy is buyer for the concern’s retail department. 


Harry Wheeler is springing another live offering in a 
large quantity of cut glass tumblers at from 60 cents to 
$20 per dozen, shown in to different decorations. He 
has made arrangements with the head of the traffic police, 
to detail a squad to the building at 99 Bedford Street, to 
handle the crowd when the rush starts. 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Theo. Haviland & Co., Inc., Present New 
Designs of Unusual Loveliness 

EMARKABLE vision has been used in the prepar- 
R ation of the newest assemblage of dinnerware 

designs, now on view at the salesroom of Theo- 
dore Haviland & Co., Inc., 200 Fifth Ave. The artists 
responsible for these beautiful creations have not only 
accomplished something quite out of the ordinary but 
have visualized to a nicety the trend of the educated 
taste for smart table service. There is something so 
novel and absolutely fascinating in these very tasteful 
designs that seem to fairly breathe of the wondrous 
beauty of the flowers and plumage of the birds of the 
Orient, from which the artists received their inspiration. 
The success of these designs may be better judged from 
the fact that this well known factory has never turned 
out better selling patterns than these are proving to be. 
This, of course, is saying a great deal in considering 
their record of past achievements. Among the variety 
of treatments that immediately attract attention is the 
“Bombay” pattern, a three-quarter-inch blue border, in 
an all over plum blossom pattern, with fancy square 
medallions, set in at intervals. In the center of these 
medallions are birds in flight, done in rich, harmonizing 
colors. This is also worked out with an all over trellis 
design band. A heavy coin gold edge, gold handles and 
knob and the graceful Touraine shape, completes about 
as perfect a dinnerware creation in every detail, as is 
possible to make. The same treatments as descrbed 
above are also employed in a very striking effect in 
Egyptian red. A most attractive variation of the “ Bom- 
bay” pattern utilizes the plum blossom or trellis effect, 
in a narrow blue quarter-inch border, with a rich ivory 
band. The other features are worked out as previously 
mentioned, and the result is a pattern of exceptional rich- 
ness, the beauty of which is further enhanced by the 
beautifully proportioned Pilgrim shape. The “ Rose- 
mary,” also on the Pilgrim shape, is something different 
in a floral border that is rapidly making friends. This 
presents an unusual color- combination, in an irregular 
continuous floral garland, that is very lovely. In our 
description we have only skimmed the surface, so “to 
speak, for there are any number of others, included in 
the exhibit of new patterns, that are fulty as attractive 
as those mentioned. 


National China Co.’s New Decorations 
On the artistic La Rosa shape several new patterns of 
the National China Co.’s dinnerware line is being shown 
by the New York representative, D. King Irwin, Fifth 
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Avenue Building. Particularly charming in coloring an 
graceful in design is the “ Virginia” decoration. This i 
in the form of a blue scroll with small sprays of red an 
yellow flowers, with an outside yellow ground, forming ; 
very dainty treatment which stands out as a particularh 
pleasing departure from the stereotyped narrow borde 
patterns. Quite decorative is the “ Orient,” consistin; 
of large blue and pink sprays with bird and finished witl 
gold and brown edge bands. Soft and bright in colorin, 
is a Dresden flower decoration, the decal achieving mucl 
of the charming colorings of hand painted flower: 
Contrasted with these designs is a glowing Oriental motit 
consisting of a scroll design with small oval medallion 
with a single red rose on a glowing blue ground and fin 
ished with gold handles and knobs. 


New Patterns Displayed by Tharaud ~ 
Among the new things in imported wares from famou 
factories abroad, Justin Tharaud, 24 West Twenty-thir 
Street, is showing a large number of attractive pattern 
in dinnerware, tea sets and fancy china. From th 
Poszellanfabrik Fraureuth, Saxony, four new treatment 
in dinnerware afford variety with a diversity of colorin 
which are decidedly appealing. One distinctive patter 
consists of a light brown wave border with groups ¢ 
lavender flowers, which while sufficiently formal to give 
tone of dignity, is a departure from the convention: 
border effect. In the very narrow border patterns whic 
continue to hold public favor, is a one-quarter inch blac 
border, broken with dots and with small medallions ¢ 
twin rose buds. Likewise making use of the effectivene: 
of the narrow black border is a similar treatment, wit 
groups of three small pink roses while a very dainty pa 
tern is a light and open floral border of pink and yello’ 
roses and with green foliage. From the Fraureuth fa 
tory a number of new decorations in tea sets an 
short lines are very striking, embracing many attracti 
treatments at extremely moderate prices. On an artist 
octagon shape are shown seven new patterns, one ou 
standing decoration consisting of panels in buff wit 
flowers in black and ornamental gold striped knobs ar 
handles. Another treatment in gold and a very charmit 
one with blue figures, are proving good movers, while 
colorful design of the Dresden type, with broken gol 
panels, may be cited as a good example of combinit 
quality with a most attractive price. From the same fa’ 
tory comes an attractive assortment of pierced ware, | 
both hand-painted and a particularly good decal of tl 
Dresden flower decoration, which closely approaches har 


(Continued on page 30) 


THE CHICAGO MARKET an 


J. H. SMytHe, REPRESENTATIVE 


week, a time, coming between the February and 

March Sales and the Spring Opening Sales. Re- 
tailers are eagerly awaiting the opening of the Spring sea- 
son, but the weather man has kept their hopes down by 
giving Chicago and the middle-west blizzards and cold 
weather. The consumers are expected to respond 
promptly when the weather is more agreeable and Spring 
business should be big in the china, lamp and house- 
furnishings departments of State Street’s large retail es- 
tablishments. Employment situation in this section has 
never been better, Salaries are still high and there is 
plenty of money in circulation. Wholesalers and manu- 
facturers’ agents, generally, are reporting their sales far 
‘in advance of a year ago. Such conditions can mean only 
one thing for the retailers, and that is good business. 


B] wees, was a !ull in the retail trade during the past 


The Florentine Art Productions, Inc., received a state 
charter last week. The capital of the company is $20,- 
000 and the firm will deal in and manufacture art produc- 
‘tions of all kinds. John L. Frontier is associated with 
‘Chas., Licoi, Frank Sassetti and Louis Romanelli, in the 
ownership and management of the business. 


| 
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Oscar Eckland, of the Central Cut Glass Co. is always 
active in association and civic matters. He is now organ- 
izing the “Glass Pottery, Lamps and Housefurnishing 
Club for electing William E. Dever Mayor of Chicago.” 
‘It is his claim that the men that “ put over ” the Chicago 
Exhibit for two years, can be materially valuable in the 
‘election of Dever. 


: 


The report of the executive committee as rendered by 
‘Chairman John Ling favored the centralization of the 
eo town exhibitors, who participate in the Market 
‘Event next Summer, in one hotel near the China and Glass 
‘district. The committee reported that they had secured 
the promise of the Sherman Hotel to care for 150 to 200 
rooms for display purposes. The report of the committee 
was concurred in by the association, and they were in- 
structed to continue their arrangements for the coming 
event. 


Following the election of officers, the new executives 
were placed in charge of the meeting, each in turn giving 
a short speech pledging themselves to the work of the 
association. 


The capital stock of Albert Pick & Co., large Chicago 
hotel supply house has been increased from $12,000,000 
to $15,000,000. 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


The capital stock of the Superior Lamp & Shade Co. 
was increased last week from $10,000 to $100,000. This 
company enjoyed a big business last year and thus far 
this, and the additional capital was secured to care for 
the expanding business. 


The Central Lamp & Novelty Co., was declared in a 
state of bankruptcy last week. The liabilities of the com- 
pany are placed at $4,873.00 and the assets, $2,537.00. 


Reynolds & Kimball Co., 521 S. Wabash Avenue, was 
incorporated last week to conduct a manufacturing busi- 
ness in furniture, lamps and furniture novelties. The 
officers are C. J. Lord, F. L. Olsen, and E. V. Johnson. 


Foster Heads Chicago Association 


F. C. Foster, buyer for the Jewell Tea Co., was elected 
president of the Chicago Association Glass, Pottery, 
Lamps and Housefurnishings Association of Chicago, at 
a meeting of that organization on Thursday of last week. 
S. J. Natkin, buyer for Mandel Brothers, was elected 
vice-president, Franklin Butler of the Housefurnishing 
Journal, Secretary, and Frank B. Tinker, manufacturers’ 
representative, treasurer. John F. Bowman, retiring 
president, after serving two years as head of the asso- 
ciation, was elected chairman of the Executive Commit- 
tee 


The officers elected were all proposed by the nominat- 
ing committee at a previous meeting, and were elected 
without opposition. The men chosen have been among 
the hardest workers in the interest of the Chicago asso- 
ciation and the two successful exhibits that organization 
has held. 


The president will soon announce the committees for 
this year, appointing the chairmen and outlining the du- 
ties of each special body. 

The meeting on Thursday of last week was the largest, 
from point of attendance, that the association has held 
since the exhibit in February, and consequently the dis- 
cussion of plans for the next buying event to be held 
under the auspices of the association, which will be called 
“ Market Weeks,” from July 9 to 21, was actively car- 
ried on. 

The main point of discussion was the matter of cen- 
tralizing the out-of-town exhibitors in one hotel during 
the Market Weeks period, while the permanent Chicago 
exhibitors use their own show rooms, or allowing the 
out-of-town exhibitors to select their own location for 
exhibiting. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. MeNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mer. 


EADY TO SERVE 


i 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


CROCKERY AND GLASS JOURNAL 


R 
BUYERS OF 


WALTER B. ANDREWS 
80 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MoNONGAM GLASS CO. 
CO-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLASS CO. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 


Representing: 
Wheeling Decorative Co. 
Liberty Glass Works 
Crescent Glass Co. 
Phone Oen. 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
ILLINOIS 


CHICAGO 


March 29, 1923 


i 


Pp 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co. ; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


March 29, 1923 CROCKERY 


AND GLASS JOURNAL 
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ROVER SMO 


READY 10 SE GO 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS aa 
GIFT SHOP & ART GOODS-DOLLS & TOYS 


THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
1 Pee Renshaw, Chicago Representative 


Progressive 
China Decorating Co. 
2617 W. Harrison St.. ‘Ghicaco 


Wholesale Dealers in Foreign and 


Domestic 
OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES CHINAWARE 
| DIRECT FROM OUR FACTORIES. — Telephone: West 3645 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 


Temple 
Flint Glassware, Harry G. Dalzel) 
Pressed and Blown Phone 
Etchings, Cuttings 


and Iridescent. Central 3497. 


cial 
pee || Original designs in floral decorations. 


Bye ae woe coc JOYCE ART STUDIO THE LIMOGES CHINA COMPANY 
Finest encrusted gold china work. Spe- : . 
6 N. Michigan Ave., Chicago lustre and gold band glassware. Represented in Chicago by 
Light cut stemware and tumblers. Joun G. Epmunps 
Room 1206 Towers Bldg. hone Austin 1500 “chi A 
Telephone State, 7263 5006 WASHINGTON BLVD. ehh ae Bae thet 


While in Chicago Visit feet 


STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


Saving Time and Money 
(Continued from page 13) 


a measure for saving time and money it will unquestion- 

‘ably prove of inestimable assistance in preventing ex- 
tended law suits, and thus clear the courts of unnecessary 
business and save money for taxpayers throughout the 
country. As a constructive step in the right direction, 
“New York has blazed the way, and as the aims of the 
Society are becoming known, business men are giving it 
their unqualified support. Already its membership in- 
cludes merchants. manufacturers, bankers and men iden- 
tified with all kinds of activity. It appeals to all classes of 
business men because it provides practical and efficient 
means of settlement for all kinds of disputes, and making 
the settlement on a business basis, with the least possible 
expenditure of time and money. 


Business Briefs 

The Zeckendorf Toy Shop, Plainfield, N. J., has been 
incorporated with a capital of $25,000 by Emil Zecken- 
dorf, Arthur Zeckendorf and Johanna Zeckendorf, all of 
Plainfield. 

The A. W. Cox Co., Nitro, W. Va., which operates a 
department store on 41st Street, has purchased the build- 
ing known as the Civic Center Store and plans to run the 

new store on similar lines as the 41st store. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
Western Representative for 
W. C. Redmon, Sons & Co., Peru, Ind. 
High Grade Baskets | 
L. Pellegrini, Philadelphia 
Art Candles, Lamps and Book Ends 
Kyle Art Studios, Philadelphia 
Glace Lamp Shades 
Shops Building, 17 N. Wabash Ave, 


The Rime store, Dell Rapids, S. D., aren fhroueheut 
the Northwest as one of the largest and best department 
stores, has been incorporated and will henceforth be 
known as the Rime Mercantile Co. Officers: Edgar 
Elliott, president; E. J. Elliott, vice-president ; Charlotte 
Rime, secretary-treasurer; A. P. Schmidt, department 


manager. 


A petition in bankruptcy has been filed by the Parker 
Home Furnishing Co., Muskegon, Mich. 

The Crest Co., Little Rock, Ark., has opened a 5-10-25- 
cent store in the Lide Building. 


The Lee Department Store, Columbus, Ga., has opened. 
H. E. Lee, manager, is one of four brothers who severed 
connections with the Elfird Chain stores a few years 
ago and established a chain of stores known as the Lee 
Chain, with headquarters at Macon, Ga. 


F. L. First has opened a variety store at Weirton, W. 
Va. 


British Pottery Industry Facing Wage Crisis 
A wage crisis has arisen in the pottery industry. The 
Manufacturers’ Association has decided to give all em- 


ployes one month’s notice, terminating their engagements. 


W JANG ele ae DD 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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ELL “RUG DOWN” snap fasteners, keeps rugs in place, 
prevents slipping. Dealers quickly interested Vest pocket 

sample. Other quick-selling specialties. State experience, 

references. Empire Notion Co., 72 Madison Ave., New York. 


BOR AREIN i 


D tecdes, space in salesroom including fixtures. Bates 


& Ledden, 16 West 23rd Street, New York. 


ee ee ee ee ee ne ee 4 _ A _ 


way |OU SHOULD HAVE PACIFIC 
COAST DISTRIBUTION! 


( 

( 
THE ALFRED H. BULLION CO., LARGEST i( 
SELLING ORGANIZATION OF MANUFAC- $ 
TURERS’ LINES ON THE PACIFIC COAST, 
WITH NINETEEN SALESMEN CALLING ON ;! 
JOBBERS AND DEPARTMENT STORES, IS IN (| 
A POSITION TO MARKET THE PRODUCTS ‘$1 
OF ANY FIRST CLASS MANUFACTURER ,} 
| 


WHO IS SEEKING DISTRIBUTION ON THE ., 
PACIFIC COAST, IN THE TERRITORY OF  { 
HAWAII AND IN THE ORIENT. MANUFAC- 


TURERS INTERESTED ARE INVITED TO ( 
CORRESPOND WITH i 
\. 

ALFRED H. BULLION CO. i! 
BULLION BUILDING, 220 POST STREET oe 
SAN FRANCISCO, CALIFORNIA (! 

“4 

\, 
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Buyers in New York 
(Continued from page 19) 


MARCH 28, 1923 

J. Pearce, lamps and shades, C. F. Hovey Co., 
225 Fifth Ave., Room 611. 

ileh Schoenberg, toys, Rothschild Co., Chicago, Ill., 448 Fourth 
Ave. 

C. H. Phenix, toys, Monnig D. G. Co., 
Leonard St. (W. L. Howell Co.). 

L. W. Brown, housefurnishings and china, Farris-Walker Co., 
Los Angeles, Calif., 115 West 30th St. (Weill & Hartmann). 

Gers Kentit toys, A. Hamburger & Son, Los Angeles, Calif., 
448 Fourth Ave. 

S. Harris, mdse. mgr., Mendel & Harris, Inc., New Haven, 
Conn., Baer & Lilienthal, 1150 Brcadway. 

A. Hellenthal, china, housefurnishings and toys, The Bon 
Marche, Seattle, Wash., 225 Fourth Ave. (Retail Research 
Assn.). 

T. H. Galligan, art goods, Shartenberg & Robinson, New 
Haven, Conn., 404 Fourth Ave. (D. G. Alliance). 

W. K. Cottrell, housefurnishings, C. K. Whitner & Co., 
ing, Pa., 404 Fourth Ave. 


Boston, Mass., 


Fort Worth, Texas, 72 


Read- 


Belgian Glass Plants Busy 
Belgian glass works are now enjoying an era of pros- 
perity, with orders being continuously 
absorb all actual production, writes Vice Consul Edward 
Schuler, Brussels. 
chiefly from America, Sweden, and Japan, but Belgium 
has regained the greater part of its pre-war trade with 
that country. France is Belgium’s chief competitor in 
Morocco. Demands in Morocco are chiefly for tea gob- 
lets and, in a lesser degree, for four or five kinds of water 

glasses, coffee glasses, and lemonade glasses. 


received which 
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What’s New in the Market? 
(Continued from page 20) 


work. From Myott Son & Co., England, several new pat- 
terns in dinnerware certainly deserve mention. Of dis- 
tinct Oriental charm is a 1% inch wide pattern of a pleas- 
ing variation of the Persian motif, in strong colors of 
blue, red, yellow and green. -Another decoration is a 
border of five-eighth inch width, of a geometrical design 
of smal! blue, green and gray squares and diamonds, fin- 
ished with a fancy and graceful inside border in black. 
Quite unusual is a flowering branch and bird treatment 
worked out in bright colors of blue, purple and green. 


Business Briefs 

Eichler Bros., Dixon, Til., 

deal in dry goods and housefurnishing goods. Capital 

$25,000, incorporators, Max Eichler, Adolph Eichler, 
J. H. Eichler, Sidney Eichler and Victor Eichler. 


Frank A. Taber has opened a new 5-10 and 25-cent ~ 


store in the Elvin Theatre Bldg., Endicott, N. Y. 


The H. A. McElroy Co., who operate a chain of 5-10 
and 25-cent stores throughout the middle west and west, 
have opened a new store at Centralia, Ill. 

Geo. W. Persons, Tampa, Fla., has sold his 5 
cent store to Wm. Milar of Kissimmee. 


-and 10- 


The S. S. Kresge Co. has purchased building and lots 
on East Broadway, Logansport, Ind., and will improve 
for store purposes. The deal RE i about $80,000. 

Arthur Carter has purchased the general store of T. V- 
Bowman, Clinton, W. Va., Mr. 
proprietorship of sixteen years. 


H. Gordon & Sons, Gary, Ind., 


department store the first of the month, have leased an~ 
adjoining building and expect to have the addition opened | 


for business by April 15. 

The Fifth Ave. Toy & Dol! Co., 
been incorporated with a capital of $25,000. 
tors, V. Guarino, C. Colombo and S 
ney O. Rellap, 62 Park Row, New York. 


Incorpora- 


The housefurnishings store of Louis Marx & Bros., 
Covington, Ky., 
sulted in a loss of about $100,000. 


The Crest Co., Camden, Ark., 
25-cent store on Adams Street. 


has opened a 5-10 and 


E. N. Lewis, Brandon, \t., is planning to open a 5- and 


1o-cent store in Glens Falls, N. Y. 


have been incorporated to 


ia ip 
Bowman retiring after a 


who opened their new - 


New York City, has 


. Custumano. Attor- . 


which was recently destroyed by fire, re-» 
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THE BUSINESS PROSPECT 


the outstanding phases of the present situation 
is the wider and wider extension of movements 
‘for wage increases. In some cases the advances have 
been voluntarily granted and in others they have been 
granted because unavoidable. From the wage trend now 
‘apparent, other advances in many industries are likely to 
come, as rising prices and the high cost of housing fur- 
nish an argument for higher earnings. This is, of course, 
inflation, and while it marks a step in the so-called 
“vicious spiral,” it does not necessarily mean that we 
will again experience the evils of inflation as experienced 
‘several years ago. Then, each advance in wages was fol- 
lowed by a rise in price, and this pyramiding continued 
until prices were so inflated that the people who were 
not benefited by the higher wages but were hit by high 
prices, started to revolt and the inflation bubble burst. 


A S trade and industry continue to expand, one of 


O far, the increase in wages has been reflected in a 
very favorable increase in sales of merchandise. It 
‘is also reflected in the increased deposits placed in sav- 
ings banks throughout the country. For example, the 
first of last month showed that 880 banks in various parts 
‘of the country reported deposits to individual accounts of 
“something like 61, billion dollars, an increase of more 
‘than 51 millions of dollars over the previous month. This 
‘indicates a reserve buying power, which the increase in 
\wages will add to. Many manufacturers are therefore 
‘optimistic and are preparing for a large Fall business. 


B UT this is only one side of the medal. On the other 
| side we find that many are asking how long this 
“business boom” will last. We cannot answer this 
question but we know how trade revivals in the past have 


slowed down. In 1919 and 1920, the machinery of credit 
was so overworked that it broke down. But there is an- 
other restraining influence visible, when replenishment of 
housing facilities, depleted stocks, merchandise in the 
home, has run its course. If the revival of business we 
have experienced this year is based on the recovery of 
lost ground—the making good of a shortage caused by 
a year or two of economy, restoration of a normal amount 
of goods on hand will sooner or later result in a slacken- 
ing of demand. But that point is apparently far off. 


HE possibilities of the export trade are not over- 

rated by most business men. When Europe, South 
America and the Far East are again economically pros- 
perous, our export trade will reach new high records 
without doubt. But Europe has a long road to travel to 
reach this, and there seems only one way to attain it. 
This is by the expansion of its own export trade to the 
United States. 


HILE all of these factors may not be considered 

as forming a foundation for an indefinitely con- 
tinued business boom, the business sky is by no means 
cloudy. It is bright, for the recovery of trade and indus- 
try so far has been on sound lines. The goods produced 
have been going into consumption channels and if the 
present pace of business cannot be maintained, as some 
conservative thinking merchants believe, we do not look 
forward to any bad reaction. From indications today, 
trade and industry is moving forward under the steady 
stimulus of a normal demand, which seemingly is suffi- 
cient to point out that we are within the cycle of 
prosperity. 
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Human Nature and the Charge Account 


Credit Side of Retailing Merchandising Reflects 
Many Surprises and Here Are a Few From the 
Experiences of a Well-Known Credit Manager 


NAIL 


people to make a world, and probably no person 
realizes the truth of it more than the retail credit 
man. He sees human nature in all of its various phases, 
and not always in the best of them. 


aes is an old adage that it takes all kinds of 


Like the chess 
player, he has to keep all his faculties alert to prevent 
some unexpected coup being put over on him. Experi- 
enced credit men can cite almost numberless instances in 
which something of the kind has been tried. Some of 
these were related recently by the credit manager of a 
prominent local store. 

Several years ago, he said, a young man came into the 
store late on the day before Christmas and wanted to 
open an account on which to buy some holiday gifts. He 
displayed a passbook on a local bank, in the name he 
gave, which showed a balance of about $10,000. -Time 
was short, everybody was rushed and the bankbook 
looked all right, so I decided to take a chance. 

He requested a $200 line of credit, which I gave him, 
and he started to do his belated Christmas shopping. I 
thought nothing more of it until, on the day after Christ- 
mas, my attention was called to the fact that, whereas 
his limit had been set at $200, he had bought $800 worth 
of goods and they had been delivered to him through 
some error. 

I got in touch with him immediately and also started 
an investigation concerning him. To my amazement it 
was found that he had twice been through bankruptcy, 
despite his apparent youth, and that there were then 
thirty-six unsatisfied judgments standing against him. It 
also turned out that he had changed his name. The fur- 
ther cheerful news was brought to me that he had previ- 
ously bought other merchandise from an_ installment 
house, had moved from the city with it to throw his 
creditors off the track, and then had returned here. 

On the face of things, it looked as if the house was 
“stuck ”’ for $800, but to my great surprise he paid in 
full with a fair degree of promptness, and asked that the 
account be kept open. To this I agreed, with certain 
mental reservations, and from time to time he bought 
odd amounts of goods. So far as I can recall now. he 
never paid for them without being asked to do so, but 
he always paid when I got after him. Ultimately he got 
away with some goods without paying for them, but the 
amount involved was so small that the effort was scarcely 
worth while. 

I have never been really able to figure out just why he 
acted as he did all through the affair, but my suspicion 
is that he was just waiting for a chance to catch me 
napping and get away with something big. He did not 
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have a chance in the world of doing it, however, as his 
account was the most carefully watched in the whole 
store.’ During my entire experience as a credit man, I 
cannot recall any other account to which I gave so much 
of my personal attention. Perhaps it was because the 
matter appealed to me as a contest of wits. 

Another unusual case is that of a very wealthy widow, 
who is one of our wery best customers, but who is 
extremely temperamental. I doubt if there is any other 
customer on our books whose payment habits are more 
irregular than hers. Frequently her bills run for long 
periods with apparently no attention to them on her part, 
when suddenly a check for the whole amount will come 
in. At another time she will pay so promptly that the 
goods are virtually bought on a cash basis. One attempt 
to get her to observe the regular credit terms of the 
house was enough to throw her into a fit of temper that 
nearly cost us her business. As she is too good a cus- 
tomer to let get away from us, she is one of the extremely 
few who are permitted to make their own credit terms. | 

One interesting account is in the name of a certain local 
man, three of whose female relatives make use of it 
quite liberally from time to time. The bills are paid with 
a satisfactory degree of regularity, but every check is” 
accompanied with a “hot” letter refusing the women 
permission to make any more purchases on the account. 
Sooner or later, however, one of them will come in with 
a letter authorizing her to buy something on the account, 
and then the performance will start all over again. 

Much of the trouble for a credit man, and also most of 
the interesting things in his work, arise from the “ slow 
pays.” It would surprise many persons to learn just 
who some of the customers who supply this trouble are. 
One of the best known wealthy young men in the country 
is one of them. He ran up a big bill here not very long 
ago, and paid absolutely no attention to our efforts to 
collect it. Finally we turned the matter over to our 
attorney, who threatened suit if the account were not 
settled by a certain date. Just as the action was about to 
start, a check for the full amount was received. 

Another “slow pay” case is three-sided, and is in- 
teresting to me in that it shows the lengths to which some 
persons will go to avoid meeting an obligation that can 
be met and which will be met sooner or later. In this 
case a young girl, an heiress to an estate now in the 
course of settlement, ran up a big bill with us prior to 
her marriage to a young naval officer, on the strength of 
a promise that it would be paid promptly upon presen- 


tation to the attorney for the estate. : 


The bill was presented in due time, but the attorney 
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‘efused to pay it. The matter was then taken up with 
1 brother of the girl. The brother, a clergyman, also 
jleaded lack of responsibility in the matter. The girl 
yon’t pay on the ground that it is the duty of the attorney 
o do so. The matter now stands with each “ passing the 
yuck” to the other. Ultimately, when the estate is set- 
Jed, the girl can be proceeded against and the bill col- 
ected, but in the mean time we will have to whistle for 
yur money. 


The stage is also represented among the persons who 
nake life hard for the credit man. Somewhat more than 
1 year ago, a certain actress was allowed to buy quite a 
juantity of merchandise on the strength of a contract 
she had with a well-known producer. For some reason 
or other, a suitable vehicle for her talents could not be 
found, and she was unemployed for a whole season. She 
s just now starting to pay off the obligation. 


Many women supply problems for credit men, unwit- 
ingly, perhaps, because they lack sufficient balance to 
letermine between the right and the wrong thing to do 
n business matters. Only recently such a woman came 
nto the store and picked out some merchandise, and, as 
here was some question as to which one of two patterns 
were the most desirable, she asked that they be sent to 
rer home. She had no account with us, and did not have 
with her enough cash to pay for them both. She was the 
ype of woman who ordinarily makes a good credit risk, 
jqowever, and as she is quite well known we agreed to 
send the goods on a temporary charge. This was done, 
and nothing more was heard from the customer. In- 
restigation showed that she had gone to California for a 
stay of several months. We will get our money ulti- 
nately, but if any one were to tell that woman that she 
aad not acted strictly according to Hoyle she would 


decome extremely indignant. 


| In another case that is out of the ordinary, the wealthy 


wife of a prominent local business man opened an ac- 
eount with us some time ago. Things went along 
smoothly until the slump in business cut the husband’s 
ncome and he had to reduce his allowance to her. This 
vas not enough, after the reduction, to pay all her bills, 
ind our bill was passed up. We started to collect it and 
were met with the assertion that the account, though 
>pened in her own name and used only by her, was not 
1ers, but her husband’s. A investigation convinced us 
hat the husband could not meet it, whereas the woman’s 
unds were ample. The husband assumed the responsi- 
vility, however, which prevented action being taken 
igainst her. He is now asking for time. 


A second man and wife case that has lately come up 
las the eternal triangle element in it. This pair were 
partners in business until the “ other woman ” appeared. 


-n the mean time the wife had run up a good-sized bill, 
which she refuses to meet on the ground that her hus- 
yand is responsible for her debts. He refuses to pay on 
he ground that she is financially able to settle the bill 
acs and that all of the purchases were of merchan- 
lise for her personal use. The matter is still pending. 
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How’s Business? 

Under the seasonal urge the retail buying during 
Easter week proved the most active in three years, 
despite the handicaps of cold weather and bad conditions 
of roads. This activity was, of course, most pro- 
nounced in the industrial centers and in cities and towns. 
However, rural buying is fairly satisfactory, as is well 
indicated in mail-order sales which exceed in volume the 
sales for last year. In its weekly survey of industry and 
trade Bradstreet’s sums up the situation as the most ac- 
tive retail buying period in three years. 

IN THE East 

In New York, wholesale and retail dealers in crockery 
and glassware and housefurnishings report that trade is 
satisfactory and indications are that business in good 
volume will continue. Manufacturing and industry are 
active and collections are fair. Boston reports retail trade 
and collections fair. In Philadelphia retail trade is good, 
manufacturing and industry active and dealers in crock- 
ery and glass report business as very active and collec- 
tions fairly good. Pittsburgh reports that Easter trade 
was large, big demand for steel and iron exceeds supply 
and collections fair. In Buffalo retail trade is good 
despite cold weather, manufacturing and industry active 
and collections slow. 

IN THE WEST 

In Chicago there is no let-up in activity in industry 
and business men are optimistic; retail trade good and 
Easter sales volume exceeded last year by over 25 per 
cent; mail-order sales continue to show gains, building 
continues active and collections are uniformly good. De- 
troit reports retail trade good, automobile output large, 
building permits for March make new high record and 
collections good. Kansas City reports good Easter trade, 
industry active, and collections fair. In St. Louis trade 
and industry are expanding and collections are fair. 
Sioux City reports retail trade good; floods have caused 
heavy losses in live stock, building active and collections 
slow. In Omaha retail trade is fair and business is re- 
covering from heavy storms and collections fair. 

IN THE SOUTH 

In Baltimore retail trade for Easter is the best since 
1920 and southern trade is good, mail-order sales satisfac- 
tory, industry and manufacturing active and collections 
slow. Richmond reports the best retail trade in several 
months, labor scarce and collections continue fair. In 
Atlanta retail trade is good, building breaking all records, 
fruit damaged 30 per cent and collections fair. Birming- 
ham reports retail trade good, industry and manufactur- 
ing active, coal production about 80 per cent normal and 
collections fair. In New Orleans retail trade is fair, 
building of small homes active, and collections slow. 
Houston reports bad weather has caused slump in retail 
sales, outlook of manufacturing optimistic and collections 
fair. 

On THE PactFic Coast 

In San Francisco retail trade is good, manufacturing 
and industry active, drought affects crops and collections 
fair. Portland, Ore., reports retail trade good, industry 
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active and collections fair. In Seattle warmer weather 
helps trade which is good, building materia! active and 
collections fair. 


Retail Trade 
The following table, made up by the Federal Reserve 
Bank of New York, shows the condition of retail trade 
and stocks, mainly of department stores, in February, in 
different districts: 


Comparison of net — Stocks end of 


sales with corre- February 

sponding period compared with 
last year Last Previous 
District Feb. - Jan. 1 to date year month 
Boston” Gh. ioe en eee 110.0 1 8.0 Tee I iA 
New 2Yiork) sence ene toe TA2A8 I 6.4 ie dl I 4.4 
Eniladelphidee ieee ih Ae 1 14.0 if aff 16 eS 
Clevelandtieevaie: Sct eee ip Wteie aly 2) in? tas Tso 
Richmond teas are eee 1m 438 ils ie if 5) ee 
Ata na eee) Sete eee nn deere: Tae if Eh, 2 eeoet 110.8 
Chicavors mest e ty ree oe ee in 1S). 5 it Ae Tn it lee 
St/sLOuisteny wot cee if MO) 2 He hte 114.2 PDP? 
Minneapolis. ace oa ee eee ib ©, 1 8.4 Th hae eS 
KWansasi City... eer ene ae ib BES) I 6.4 Dao ie dhl 
Dallas 7) tee Sel ee ieee fee 1 2.4 Ten, Tees + 1 9.4 
San ranciscomem tee 1 20.9 i WAG 1 4.4 EG 
United Stateste ws us ee TO 57-9 wields Fe Ol avd 11-0 


*Five hundred and seven stores reporting. 

The following table shows the changes in value of re- 
tail trade as reported by the New York Federal Reserve 
Bank, the average monthly value in 1919 being taken as 
100: 


Chain stores 


Dept. stores Mailorder 5 &10 
oo PA IED Re tes aL Tes le 2 4 
January se sc whee: > 90 65 95 
Pebtanye =... ee eee 80 oh, 101 
Marcho..c 3) kee ee 102 84 118 
April oy 4. oss 112 Lie 135 
Mayet 22.2 <1 ee eee eee 116 70 130 
JUNE: FeKse. ee ee 107 69 127 
DULY Te cas tian ee ee ee 80 58 fa aeG 
AUSUSt.. c2b cao oe eee 87 57 130 
september; chet... eens 106 75 136 
October sies Geel. ts erence e 130 109 157 
November tunnel ae 130 110 152 
December cc oes Ones eee 186 108 Ips) 
1923 
Jariuarves...n io oe oe oe 100 89 116 
Fébruatyi 3.3 he see ee 90 84 Gy 


Summary Imports and Exports 

The new tariff law which became effective Septem- 
ber last, has necessitated a revision of the classification 
based on the new rates for imports into the United States. 
As this means that statement of imports under the old 
law must be kept separate from the imports under the 
new classification, no importanc figures have been pub- 
lished by the Department of Commerce since last Au- 
gust. But the revision has now been completed and we 
give herewith our usual tabulation of imports and ex- 
ports for the month of November, 1922. It should be 
noted that these figures are corrected to March 0, 2023 
although subject to revision. 


IMPORTS 
1921 1922 
China, notidecorated.¢s....¢ 40 eee $60,998 i if ay 
China decorated: 
rom— 
iene 2p RAS ate aati ls Bie as aaa Re UG DORR $ 39,368 
CLIN ANY Mite ete Mena aey chide PR Re eee 132 
Uniteds hingddm Si ase eee 544 
ADA. ees Sre hhc Nee a ein ho eens . 173,751 
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Other countries.../hiwetosodacs ose eee 72,586 
A ern $424,329 
Earthenware: 
INotadecorated . oe ee eee $ 28;613° * - | en 
Wecorated nae) oon oo ee eee 363,845 . 
PX Oth ete = 4.22.84 cee eee .. ae 
LO talr testes. a tee he oe Be oe oie $392,458 = |... 
For Eleven Months Ending November 
China: 
Wat ouecorated ‘s5.coc.cesn nee eee $609,153 $452,929* 
China decorated :— 
Prom rance ... jie ses bees cera $135,427 
From ‘(Germany © [.5 5 cd este vie chee e ae 368,536 
From, United,:-Kingdom® (0)... hee. eee 15,908 
Brom: Japan (05 "y-eo.4 og ae ee Oe 481,248 
From Other ‘CountrieSi«d. 3 as eee 143,694 
$1,144,813* 
Earthenware: ; 
Nota decorated): 4. ance eee $ ..28,6137) 5.) ) ee 
Decorated aca shee ee eee eee 363,845 sss 
Table, Toilet and Kitchenware, Plain. ...... 49,979* 
Decorated -.. 5.01 ncthiee sorte ete ten 526,187* 
Glassware, cut or decorated ......... 129,665 121,584 
POtale 5.0% «i silet fee ara cee ee $392,458 $20,483 
DoLits AND Toys 
Delis and-parts of dolls *:2:.. 5.3 :ke ee $: 85,124 204,466 
UISOther toys’... <6 4 esas eee 357,174 557,156 
Bt) oo ais. «dod spas oleieeh ieee eee $442,298 $761,622 
For Eleven Months Ending November 
1921 1922 
Dollseande parts 0. cee oe Ree eee $1,416,922 $1,483,810 
A ilewtner TOYS |. 64.1.5 so ees ae ee 5,415,824 5,500,402 
Gta ice ba ates oak creas oe $6,832,746 $6,984,212 
EXPorts 
1921 1922 
China and Porcelain, Parian, Bisque— 
INotrdecorated: © iat ans oe Gee rene $8,096 $2,370 
Decorated Vie. oF a eee 2,390 2,254 
Earthen and stoneware— 
Not -=décorated ic: ge cove ee 143 426 
Wecorated seh. ee eee 293 168 
BELA irate victh ant eis ome oe ee $11,842 $5,218 
For Eleven Months Ending November 
1921 1922, 
China and Porcelain, Parian, Bisque— 
Nat: decorated “Yo, % oun eee $64,909 $22,141 
Decorated jis. cect oe ee ee 54,397 48,929 
Earthen and stoneware— 
iINe@tidecorated 72.7. eee eee eee 7,824 11,281 
Decorated #.. ce oes cee ee eee 2,630 1,328 
WGbal = os...22(. 2 Wace ee en eee $129,760 $83,679 
DoLits AND Toys ; 
1921 1922 © 
Diolssand parts oridolls*s... nee $2,223 $1,914 
EN IMOAETS LOVS |. tcc Poe eee 6,271 , 
BO ta fei os accra ae eee $8,494 $6,394 
For Eleven Months Ending November 
1921 1922. 
Doils-and parts of dolls, -t25,. see $22,937 $39,087 
IATIMOLD CTE TOYS: iesc cate eae ete 47,640 82,901 
BLOtal ie. cea cccksh Coe eae $70,577 $121,988 
GLASSWARE 
1921 1922 
Table & other gl’ware, cut or engraved 101 199 
ATIZO CH ere ch. hc sort cocks Rea ee Cee 12,120 1,910 
Otel Fe i002 OR ere $12,221 $2,109 
For Eleven Months Ending November 
1921 1922 | 
Table & other gl’ware, cut or engraved $2,777 $3,112 
Alper. 5. . 2 inca octane 66,989 56,479 
Ta ip ohh lath ost ote ener ee $69,766 $59,591 


TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Eleven Months Ending November 
1921 1922 1921 1922 
$160 $429 $7,892 $1,854 
* Beginning Sept. 22. 
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Germany Sends Wide Variety of Imports 

The wide variety of goods entered through the cus- 
toms from Germany at the present time is provoking 
much comment in import circles here. While England 
leads in volume and quantity of goods shipped to the 
United States, with France second, Germany is sending 
over by far the largest variety of imports. 

Inquiry at the United States Appraiser’s Stores re- 
vealed that the following classes of imports from Ger- 
many have been examined and appraised for duty pur- 
poses within the last few days: 

Sheet music, fly catchers, beaded articles, clocks, jew- 
elers’ saws, braids for hats, cooking ranges, dolls mesh 
making machinery, steam compressors and turbines, tree 
ornaments, drinking cups, hosiery machinery, laces, ho- 
siery, earthenware, hatters’ plush, artificial silk hair 
cloth, silk hat bands, calf skins, glass ampoules, artificial 
flowers, harmonicas, music boxes, pipe bits, glass shades, 
coal tar colors, cotcon goods, furs, revolvers, electrical 
apparatus, cutlery, metal chain purses and small novelties 
too numerous to mention. 


Manufacturers’ Export Association Promotes 
Trade 

A distinct improvement in domestic trade conditions 
is indicated in all economic reports, says Myron W. Rob- 
inson, President, A. M. E. A. This optimistic feeling 
4s being reflected in plans being developed for increasing 
our export trade. Many elements are entering into the 
‘settlement of world troubles that will undoubtedly in the 
near future not only increase our export trade but place 
that class of our business upon a stable foundation. The 
American Manufacturers’ Export Association feels this 
better confidence through the increased number of in- 
quiries for service received at the office of the associa- 
tion, 160 Broadway, New York City, N. Y., and through 
its increasing membership. 
Willis H. Booth, vice president of the Guaranty Trust 
Company of New York, who is chairman of our Foreign 
Trade Relations Committee and our official delegate to 
the meeting of the International Chamber of Commerce, 
has just been elected its president. Their meeting at 
Rome, Italy, has authorized the calling of a world eco- 
nomic conference. Such a conference, which was pro- 
posed at our convention last October and which received 
the support of the most prominent business men in this 
country, has also met with approval from the large busi- 
ness interests and sound thinkers of Europe. The con- 
ference, which will probably be held in the United States, 
should go a long way toward restoring the interchange 
‘of world trade. Provision will probably be made for set- 
tling the reparations question, a loan to Germany, stabil- 
ization of exchange, settling petty national jealousies, 
balancing of national budgets, and opening up the lines 
of commerce on a sound basis. 

PROMOTING EXPporTS 
The American Manufacturers’ Export Association, 
(Continued on page 27) 
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Big Attendance and High Prices at Leipzig 
Fair 

The Leipzig Spring Fair has shown a record attend- 
ance with many foreign buyers, says Commercial At- 
taché C. E. Herring, Berlin. Over 13,000 exhibitors 
displayed their goods, among whom were 600 foreigners. 
Purchasers at the fair were discouraged by high prices, 
which in most lines exceeded the world market figures. 
Satisfactory buying was reported from only certain tech- 
nical branches and textiles. The comparative activity 
in textiles is said to be in anticipation of an advance in 
prices on account of the rise in American raw cotton. 
Although bargaining usually resulted in reductions, these 
did not have the effect of enlivening business to any great 
extent. The excessive prices apparently resulted from 
the anxiety of manufacturers regarding a probable rise 
in all production costs, especially labor and coal. 

Almost all export prices, except for toys, were quoted, 
as heretofore, in high exchange currencies. Business is 
apparently still being planned in anticipation of falling 
mark exchange. 

Uncertainties arising out of export licenses and price 
supplements have resulted in an increasing tendency 
among buyers to conclude no transactions except for 
goods immediately deliverable and not calling for ad- 
vance payments. The practice of quoting export prices 
in a graduated scale is in evidence, the highest quotations 
being used in the case of countries of high exchange, 
notably the United States, and the lowest in the case of 
Austria. This result in much selling through intermedi- 
ate agents in low-exchange countries who re-ship to 
high-exchange countries. 


Alms & Doepke Reorganize Board 

A final reorganization of the board of the Alms & 
Doepke Company, Cincinnati department store and 
wholesale dry goods house, was effected at a meeting of 
the stockholders, April 2. The temporary board elected 
when the agreement was reached between the Alms and 
the Doepke interests a few weeks ago stepped out and a 
board which gives the Doepke Brothers full control suc- 
ceeded. 

Directors elected were William L. Doepke, Robert H. 
Doepke, C. C. Chase, A. P. Morgenstern, H. H. Wigglers, 
E. B. Ulrich, Elmer Henlein, J. M. Plochg, Alms Burd- 
sall, H. C. Ebert and William A. Stark. Alms Burdsall 
was elected treasurer succeeding C. C. Chase. Mr. 
Burdsall is a grandson of the late William H. Alms. 


Montgomery Ward Sales 

Montgomery Ward & Co. report sales for March of 
$12,975,073, as compared with $8,031,474 for last year, an 
increase of $4,943,599, or 61.55 per cent. The sales for 
March, 1922, are the highest for any March in the history 
of the company. Sales for the first quarter of the year 
total $30,515,616, compared with $19,410,312 for the first 
quarter of 1922, an increase of $11,105,304, or 57.21 per 
cent. 


[N TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET 


Corp., Boston, J. Joseph Snyder, arrived in New 

York last Friday, to make preparations to depart 
on Sunday, on a trip through New York State and part 
of Pennsylvania, which he has planned to cover tempo- 
rarily until the recovery of James P. Gordon, who, as 
previously published, has been quite seriously ill for the 
past several weeks. Mr. Gordon’s other territory, the 
state of Ohio and Chicago, will be covered by the con- 
cern’s middle western representative, C. A. Smith. The 
remainder of Pennsylvania, not covered by Mr. Snyder, 
as well as Philadelphia, Baltimore and Washington, will 
be taken care of by C. J. Keating, another member of 
the firm’s traveling staff. Mr. Gordon who is at the 
Mt. Sinai Hospital, in this city, is showing marked im- 
provement and it is sincerely hoped by his many friends 
in the trade that he will be able to resume his work within 
a short time. He expects to leave for his home in 
Rochester, N. Y., within the next week. 


S cor manager for the Jones, McDuffee & Stratton 


H. Wallace Thomas, of the Diamond Glassware Co., 
Indiana, Pa., made a brief visit to New York the latter 
part of last week to consult with his New York repre- 
sentative, Frederick Skelton. 


The china importing business of Herman C. Kupper, 
39-41 West 23rd St., was incorporated during the past 
week and will hereafter be known as Herman C. Kupper, 
Inc. The officers are Herman C. Kupper, president; Al- 
bert Weber, vice-president and treasurer and F. W. Ben- 
nigsen, secretary. 

Leon Harris, buyer for A. Harris & Co., Dallas, Texas, 
after spending a few days in the local market placing 
orders, sailed on the Majestic last Saturday for a two 
months’ European buying trip. 


Thos. Stackpole, buyer for the May Co., Cleveland, 
was a passenger on the Olympic which arrived in New 
York on Wednesday. He had been in Europe since early 
in February buying goods for his firm. 

George Malone, of Malone & Nicholson, who has been 
seriously ill with pneumonia, is now well on the road to 
recovery and leaves within a few days for North Caro- 
lina, where he will spend a few weeks recuperating be- 
fore he attempts to take up the reins of business again. 


S. Landsberg, formerly buyer and manager of the china 
departments of the Norfolk, Va., store of Gilmer’s, Inc., 
has been chosen as housefurnishings, china and toy buyer 
for the entire chain, headquarters of which are at 44 
West 18th St., New York. The buying for these de- 
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partments is done through the Taylor Wholesale Co., of 
which Gilmer’s, Inc., are the sole owners. Mr. Lands- 
berg was five years wich the firm of W. L. Bloomberg 
& Co., New York, dealers in wholesale housefurnishings, 
and was for a while buyer and manager of the housefur- 
nishing department of the Waterbury Dry Goods Co., 
Waterbury, Conn. 

W. J. Swartz, of George F. Bassett & Co., returned on 
Monday from a southern trip in the interest of the firm. 
He reports business exceedingly good in this territory. 
After attending to matters that require his attention here, 
he expects to return in about a month’s time to resume 
his trip. 


Judging from an item published in the Long Island 


Daily Press, under date of March 30th, W. S. Creveling, 
the well known crockery salesman, who recently opened 
an office at Merrick Rd. and Farmers Ave., Springfield, 
L. I., as a real estate broker, is quite as adept at sell- 
ing property, as he was china. The item gives a list of 
about fifteen sales made, with the name of the buyer and 
amounts paid. 

Kirby, Block & Fischer, resident buyers, 352 Fourth 
Ave., now represent Davidson Bros. Co., Sioux City, 
Iowa, in this market. 


Several of the older members in the local trade, includ- 
ing Paul Fueslein, with the Horace C. Gray Co., were 
pleasantly surprised this week by a call from the Misses 
N. E. and M. W. Knapp, who were well known in the 
business, when they conducted a china and glassware es- 


tablishment at Rochester, Minn., for many years, prior 


to their retirement about eight years ago. They stopped 
off in New York this week en route to Los Angeles, 
Calif, where they are now living, after spending the win- 
ter in Texas and Florida. They also expect to visit their 
old home at Rochester before proceeding to California. 


Baer & Lilienthal, resident buyers, 1150 Broadway, 
have added the following to their list of accounts: Loren 
Miller & Co., Chicago, and Holden & Stone Co., Pitts- 
field, Mass. 


Jules A. Burgun, president of the Royal Decorating 
Co., Pittsburgh, Pa., is spending this week in New York 
on special business in connection with his firm. 


Maurice Berthe, of E. Torlotting’s sales staff, left this 
week on his initial road trip, taking with him the newly 
arrived samples of St. Louis Crystal and Gouda Art Pot- 
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ery. During the two months he expects to. be away, 
ie will visit the New England States, the Middle West 
ind will then proceed as far west as Kansas City. 

The Merchandise Reporting Co., 23 East 26th St., 
esident buyers, representing McAteer Lyddane & Ray, 
Ywensboro, Ky., have requested the CROCKERY AND 
7LASS JOURNAL to inform its readers that William B. 
vlitchell is no longer connected in any way with the Ken- 


ucky firm, having left their employ about two months 
go. 

| A post card to the Crockery AND GLass JOURNAL 
from Lee Moses, buyer for Frederick Loeser & Co., 
3rooklyn, stated that he was putting in some strenuous 
lays at the Leipsig Fair. He said that the crowd was 
not quite as large this year as last but that there were 
‘more American and English buyers in attendance than 
it that time. 


Wm. S. Anthes, of the Herman C. Kupper, Inc., sales 
staff, is spending this week calling on the trade in Phila- 
lelphia, Baltimore and Washington in the interest of the 
‘oncern’s lines. 


Justin Tharaud, head of Justin Tharaud, Inc., started 
yut this week to stir things up a bit in Boston and Phila- 
le'phia with his imported dinnerware lines. Joseph 
Tharaud also left on a trip that will keep him occupied 
antil June. From Albany, N. Y., his first stop, he will 
work his way west. He also expects to make the south- 
ern territory before his return to New York. 


Board of Management Meets 


At a meeting of the Board of Management of the 
salesmen’s Association held at the Crockery Board of 
Trade rooms on Tuesday noon, a report of the dinner 
committee was made by chairman E. W. Hammond, 
which showed that despite the fact that a considerably 
arger sum was spent this year than usual, in the way of 
entertainment, that there still remained a: small balance 
o be turned over to the treasury of the organization. 
Jpon the conclusion of the report, the committee was 
lischarged with a vote of thanks for their excellent work. 
| Four new members were elected at the meeting, as 
follows: Phil. T. Pastoret, manager foreign department, 
seo. H. Bowman Co., Cleveland, O.; Albert J. Moser, 
ouyer for I. Sulzbacher Co., Steubenville, O.; Theron A. 
cummings, asst. manager and basement buyer for the 
Wallace Co., Poughkeepsie, N. Y., and B. F. Sharpe, of 
she Cataract Sharpe Mfg. Co., Buffalo, N. Y. 


| 


Strike Closes Mt. Clemens Pottery 


Because of a strike of their employes, the plant of 
he Mt. Clemens Pottery Co., Mt. Clemens, Mich., is 
dle. The concern is controlled by the Kresge Syndi- 
‘ate. The employes have claimed, according to their lo- 
‘al union officials, that working agreements have not been 
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abided by in their entirety. The strike, it is understood, 
has been approved by the National Brotherhood of Oper- 
ative Potters. 

This company is not a member of the United States 
Potters Association and when the recent general strike 
was called in the pottery industry, the concern signed 
a separate agreement with the Brotherhood of Operative 
Potters and was one of the three or four plants, that 
continued to operate during the tie-up. 


Abraham & Straus Plan Million-Dollar 
Improvement 


At a “sing” and ceremony attended by more than 
1800 employes an extensive remodeling plan to cost more 
than one million dollars was announced by Abraham & 
Straus, Inc., Brooklyn. After a few numbers by the 
A. & S. Choral Society, plans for the improvement were 
related by W. N. Rothschild, treasurer of the firm and 
a grandson of Abraham Abraham, the founder of the 
store. Plans call for the entire refitting and rebuilding 
of the two lower floors, the installation of escalators, run- 
ning from the ground to the fourth floor and new fix- 
tures. Work is now making headway and while it is 
estimated that the building alterations will be finished 
by July 1, the entire work will probably not be completed 
until Sept. 1. One of the new changes will be installation 
of a basement department featuring inexpensive mer- 
chandise. Later on the upper floors of the store will be 
remodeled. 


Buyers in New York 


MARCH 29, 1923. 
A. Hall, china, glassware and art goods, Hutzler Bros., Balti- 
more, Md., 352 4th Ave. (Kirby, Bloch & Fischer.) 
Charles Smith, china, housefurnishings and toys, Brown, 
Thompson Co., Hartford, Conn., 240 Madison Ave. 


MARCH 30, 1923. 

W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 404 4th Ave. D. G. Alliance. 

H. Pund, housefurnishings, Wm. R. Moore D. G. Co., Mem- 
phis, Tenn., 256 Church St. 

A. Mendel, mdse. mgr.., Mendel’s Inc., New Haven, Conn., care 
Baer & Lilienthal, 1150 Broadway. 

J. Porteous, genl. mdse., Porteous & Mitchell Co., Norwich, 
Conn., 432 4th Ave. 

C. W. Benzow, toys, Wm. Hengerer Co., Buffalo, N. Y., 10 
West 39th Street. 

W. M. Sporborg, genl. mdse. all departments, D. B. Loveman 
Co., Chattanooga, Tenn., 23 East 26th St., Mdse. Reporting Co. 


MARCH 3lst, 1923. 
J. T. Killen, toys, Union D. G. Co., Macon, Ga., Pennsylvania. 


APRIL, 2,°-1923. 


L. Oettinger, housefurnishings, Economy Furniture Co., Scran- 
ton, Pa., Pennsylvania. 

R. B. Paterson, general mdse., Spokane D. G. Co., Spokanc, 
Wash., 440 4th Ave. 

APRIFSSe 1923: 

Miss M. Wells, art goods, Lion D. G. Co., Toledo, Ohio, 23 
East 26th St., W. T. Knott. 

Miss G. Leper, dolls, Hutzler Bros. & Co., Baltimore, Md., 354 
4th Ave., Kirby, Block & Fischer. 

H. B. Schofield, housefurnishings, C. E. Osgood Co., Boston, 
Mass., Breslin. 

Miss N. McDonald, art goods, John R. Coppin Co., Covington, 
Ky., 115 West 30th St., Weill & Hartmann. 

E. D. Garrison, housefurnishings, Sanger Bros., Dallas, Texas 
19 East 24th St. 

(Continued on page 34) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


WHAT THE POTTERIES ARE DOING 


OFFICE M. K. ZIMERMAN, REPRESENTATIVE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


bers of the United States Potters’ Association, 
during the last few days have shown keen in- 
terest in the delayed annual meeting of the Association, 
which will convene in the Hotel Astor, New York, 
Tuesday afternoon, April 10. Under ordinary pro- 
cedure, this meeting would have been held in the Hotel 
Willard, Washington, D. C., early last December, but on 
account of the settlement of the generalware strike and 
the wage conference following it was deemed expedient 
at the time to delay the meeting until this spring. As in 
past years, the opening address of the president, Frank 
P. Judge, of the National China Co., of Salineville, O., 
will very probably be a review in the main of business 
conditions as they prevailed during the old year. 
Research problems have been taken up during the 
past year and the report of the work of those concerned 
in this phase of the pottery industry will prove of un- 
usual interest. A betterment of product, both in body, 
glaze and decorations has been the aim of the manu- 
facturers for years, and the work of the research com- 
mittee has done much to advance this effort. The meet- 
ing of the Association will continue over April 12, a 
three day session being held this year as was held in 
1921 at Washington. 


(5 ber of the Un pottery manufacturers, mem- 


Both pottery manufacturers and employes in Ameri- 
can generalware potteries have been somewhat surprised 
over the announcement from England, that the English 
pottery manufacturers have notified their employes of 
their intent to terminate their wage agreement as of May 
rt next. Recently a mass meeting of the pottery op- 
eratives was held in Hanley, Burslem, Stoke-on-Trent 
and at Longton, and at that time the pottery employes 
decided to resist the proposed wage cuts as advanced by 
the manufacturers, also the proposal that ware be paid 
for “good from kiln” instead of “good from hand.” 
Committees representing the manufacturers and the em- 
ployes have discussed the situation, but no agreement 
has been reached, according to the last advices received 
here from Hanley. 


W. L. Smith, Jr., who is making a three months’ trip 
through the west and south in the interest of the Tay- 
lor, Smith & Taylor Co., is now at San Francisco. While 
stopping in Salt Lake City, Utah, he was invited to attend 
a notable gathering of Shriners, then meeting there. 


Local modelers are engaged in making a number of 
specialty shape moulds for the Orlando Pottery Co., at 
Orlando, Fla. These consist of a rather long list of 
items, all of which, however, are for utility purposes. 
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Frank P. Howard, western sales manager for the 
French China Co., with offices in Los Angeles, Cal., is 
authority for the statement that Oliver H. Sebring, head 
of the French China Co., has ordered plans prepared for 
the erection of a pottery in the vicinity of Los Angeles 
during the current year. Mr. Sebring, who has returned 
to his home following a business trip over the Pacific 
Coast,. plans to return to Los Angeles soon to select a 
site, Mr. Howard said. 


George C. Thompson, head of the Thompson Pottery 
Co., who has been spending the last few months at Mt. 
Dora, Fla., will leave there April 8 for New York to 
attend the annual meeting of the United States Potters’ 
Association. 


R. T. Stull, for some time associated with the ceramic 
department of the Ohio State University, Columbus, O., 
and who obtained leave to go with the Central of 
Georgia Railway Co., with offices in Savannah, Ga., to 
continue extensive research work in Georgia clays, spent 
several days in this district last week. The ceramic re- 
sources of the Coastal Plain of Georgia are quite ex- 
tensive. 

Demand for open stock dinnerware continues very 
active. The mails are heavy, and the few salesmen now 
on the road are forwarding some excellent business. 
There was some interruption in production again late last 
week on account of the rather severe cold weather for 
this season of the year, and no kilns were fired with gas 
either on Friday or Saturday. An occasional buyer is 
reported in the district, but the bulk of the business now 
being booked for future delivery is received by mail. 

A scarcity of some items is reported, as has always 
been the rule, such as seven inch plates and teas. The 
demand for these items at times seems greater than the 
supply. 

White ware is in excellent request, also hotelware, par- 
ticular specialties which are selling well. . 


W. R. Renouff, sales manager for the Niloak Pottery 
Co., Benton, Ark., is completing an extended trip through 
the south, Pacific coast and northwest, and following 
his return to the factory at Denton next week, will re- 
turn to his home here. 


The tunnel kiln erected at the plant of the Jackson 
China Co., Falls Creek, Pa., several years ago is being 
razed. The company will immediately erect an upright- 
type bisque kiln, and when this is finished, the output 
will show an increase. All other upright kilns at this 
plant are to be repaired, and then will follow the opening 
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bf a new decorating department. Improvements are also 
o be made in the clay department of this plant—all with 
|. view to increase capacity. 


| Because they have been called upon to pay an addi- 
lional assessment of five per cent from their wages, to 
bolster the defense fund of the National Brotherhood of 
)Dperative Potters, several hundred pottery workers in 
‘his locality have refused to do so. 

: 

| Favorable progress is being made on _ preliminary 
vork for the new generalware plant which is to be 
lrected at East Palestine, O., by the W. S. George Pot- 
tery Co. Work on foundations will begin within a few 
Weeks. The new plant is expected to be in operation 
ate next fall. 


aadeuSs 
| Three additional kilns and other extensions planned 
D be made at the plant of the Empire China Co., Bur- 
Jank, Cal., during the current year will cost upward of 
'120,000, according to reports just received from there. 
‘here are about 200 people now employed by the Em- 
lire Co., which is now operating seven kilns. 


Problems of Express Service 
| The vastness and immensity of the express operations 
‘/f today are but little understood, said R. E. M. Cowie, 
Nice-President, American Railway Express Co., of New 
York, in a recent address before the Chamber of Com- 
nerce of Providence, R. I. 
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This service, under one single management alone, 
covers upwards of 260,000 miles of railroad in the 
United States, besides a considerable mileage in Canada 
and Alaska. Its purpose is the speedy transportation of 
commodities over passenger trains, or by special trains 
maintaining even greater than passenger train speed. The 
immense volume of business, made up principally of 
packages of merchandise of all kinds and descriptions, 
foodstuffs, perishables, live-stock, and commodities of 
every industry, amounts in charges to more than $300,- 
000,000 a year. 

In the express service, the “shipment” is the unit. 
Thus, a package the size of one’s hand constitutes a 
unit in statistical reports, just as does a carload. For 
each shipment, whether by express or freight, a way-bill 
must be issued. 

It is an impressive fact that the American Railway 
Express Company issues more waybills every day of 
the year than all the railroads of the country combined. 
If this does not convey an idea of the enormous quantity 
of shipments that are handled by express, the business 
at New York City is even more illuminating. 

A recent record kept of the declared value of all ship- 
ments showed that the average value of express cargo 
handled in New York City alone every day amounted to 
at least $50,000,000. If to these figures were added the 
value of all shipments moving by express to and from 
all points in the country every twenty-four hours a bet- 
ter idea could be gained of the enormous liability assumed 
by the express company in the transportation of its cur- 
rent business. Twenty-four exclusively express trains, 
consisting of between 300 and 400 cars, are required to 
take care of the New York City business every night. 

To handle this volume of traffic and to maintain a 
prompt service of pick-up and delivery, the express com- 
pany requires the use of approximately 4,000 motor 
vehicles and over 16,000 horse-drawn wagons. The 
forces employed in the transaction of the express traffic 
number over 125,000, while express offices are main- 
tained at practically every city, town, and hamlet in the 
United States—28,500 in number. Owing to its nation- 
wide territorial scope, and its scattered units, the ex- 
press operations, unlike the average industrial plant 
within four walls, present difficult and complicated prob- 
lems of supervision and control. It is a man power ma- 
chine; hence its efficiency is determined by the training 
and responsibility of the individual worker. 


Business Briefs 

E. M. Payne, San Louis Obispo, Cal., has opened a new 
department in his store and now carries a fine assorted 
stock of china, pottery, glass and silverware. 

“The Florida China Clay Co., Lake Wales, Fla., has 
been incorporated with a capital of $75,000. 

The Wellworth Stores, Trenton, N. J., has been incor- 
porated with a capital of $100,000. 
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GLASS FACTORY ACTIVITIES 
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O matter what the line, requests for all items in 
N the flint glass trade continue just as active as 
was experienced by salesmen during the Jan- 
uary rush period. Jobbing interests have been report- 
ing inability to obtain sufficient stocks, but this is due 
solely to the rail situation. Freight movement has been 
slow at times, and although manufacturers have been 
rather prompt in forwarding merchandise, the inability 
to make speedy delivery cannot be laid at the door of the 
forwarders. The car shortage at times has been acute, 
and factory traffic managers have not always been able 
to have empties placed for the loading of carlot shipments 
when the merchandise was ready for loading. 

However, demand for the entire line of glassware is 
good. The popular priced utility items are in very heavy 
request, and the majority of factories are fairly well 
“loaded up” with orders for these items. 

Decorated novelty and specialties are in steady move- 
ment, and a number of repeat orders have been received 
by manufacturers on initial orders booked during -the 
January period. Tumblers are active, and stemware and 
blown ware move in a very desirable manner. Table- 
ware and heavy cut glass are in nominal request. 


The board of directors of the United States Glass Co. 
has declared the usual quarterly dividend of 50c. per 
share on the $25 par stock, payable April 25 to stock of 
record as of April 14. This quarterly dividend on this 
stock compared with $1 per share on the $100 par value 
stock which prevailed up to a few months ago, repre- 
sents an increase of four per cent per annum on the new 
stock. 


As a result of differences existing between the firm 
and about 30 girls employed at the Toronto plant of 
the Gill Glass Co., about 125 men were forced into idle- 
ness a few days ago. 

General business conditions with the Central Glass 
Works at Wheeling, W. Va., are all that could be de- 
sired, according to officials of that company. Domestic 
demand for their blown and stemware lines as well as 
for their new decorated offerings has been steadily in- 
creasing since the first of the year, when the new special 
lines were shown for the first time. As all of the etched 
designs are exclusive with this factory, buyers are now 
showing their selections as an open stock feature in 
glassware. 


The Atlanta (Ga.) Glass Manufacturing Co. proposes 
to erect a plant at once for the purpose of manufactur- 
ing bottles and a general line of containers. The initial 
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output will be equal to four cars daily. The factory is 
the only one of its character in that section of the south. 

According to reports received here from the north- 
west district a few days ago, glassware jobbers declare 
that “business is booming” and on a rising market, 
These reports indicate that the glassware market in that 
section of the country is now on a firmer basis than ever, 
and that some lines are at least 20 per cent higher this 
spring than a year ago. 

The Duncan & Miller Glass Co., Washington, Pa,, 
continue to make a feature of their line of handled bas- 
kets, something the concern has had such success with 
during the last few years. The baskets are to be had in 
patterns that fit in with other patterns of bowls, sugars, 
creams, tumblers and goblets. 


Glass manufacturers in the West Virginia district are 
very much interested in obtaining a lower freight tariff 
on raw materials for glass making and also on the fin- 
ished product out of that state. A campaign with this 
end in view is now being conducted. Ira Atkins, traffic 
manager of the Monongah Glass Co., at Fairmont, W. 
Va., is very active in this campaign, which ultimately is 
expected to be carried up to the Interstate Commerce 
Commission. A reduction in the tariff on finished glass- 
ware out of the West Virginia district would be wel- 
comed by all buyers, both jobbing interests and the de- 
partment store trade. 


Small help is now causing trouble with production in 
some glass plants. Boys employed by the Atlantic Bottle 
Co., at Tarentum, Pa., went on strike a few days ago 
demand $3.25 per turn and a bonus amounting to $5 
per week in addition to the increased wage. 


The statement made in January at the Ft. Pitt Hotel 
by Ira Clark, in charge of sales for the New Martinsville 
(W. Va.) Glass Mfg. Co., that “it looks like a big year 
ahead,” seems to be that he was a good prophet. This 
plant is being operated to capacity, and the entire line, 
according to Mr. Clark, is in very heavy demand. “ We're 
working up to the limit in order to get production,” Mr. 
Clark has said. Their new cut line is selling well, while 
their line of candle sticks is a popular one with the 
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Lighting glassware was pronounced in steady demand 
by the manufacturers of this line in this district this 
week. In fact the demand has been good since th 
opening of the year, with the total volume of busines 
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booked during the first quarter exceeding the business 
for the corresponding term a year ago. 

Portable and shade manufacturers report rather large 
advance orders on file, with factories working full time. 
Manufacturers of this line of glassware hold the opinion 
that 1923 will be the most active year in a decade. 


Manufacturers’ Export Association. 
(Continued from page 21) 

composed of nearly a thousand large and small manu fac- 
turers doing an export business, is doing its part to pro- 
mote world trade. We have in course of preparation a 
classified directory and year book that will be distributed 
throughout the world, free of charge, to enable buyers 
in foreign countries to readily get in touch with suppliers 
here. Our directory has been approved, not only by the 
directors, but by an advisory committee of some forty 
members representing as many different lines of merchan- 
dise. It will be a classified directory distinctly American, 
and placed without charge in foreign buyers’ hands. 

There are about 25,000 manufacturers in the United 
States doing an export business who should know about 
the work of our association. It is the only association 
devoted exclusively to furnishing service of many kinds 
to such firms, and is valuable to all manufacturing ex- 
porters. The association was organized eleven years ago. 
Its officers, board of directors and committees represent 
the largest as well as the smallest firms in all lines. 

Our annual convention each October at the Hotel Wal- 
dorf-Astoria, New York City, is an-all-important gather- 
ing of export men. Topics of national importance, as 
well as subjects of special interest-to export managers, 
are reviewed by men especially qualified, through experi- 
ence, to give their views. 

Our members are kept informed of changing conditions 
in export trade through the bi-weekly publication, the 
“ Amexa News.” This magazine is recognized by the 
public press as authoritative and frequently quoted 
from. 

Our office also answers inquiries on many topics, such 
as foreign tariffs, foreign agents, trade opportunites, 
banking questions, credit information, insurance, legal 
questions, trade-marks, shipping problems, postal in- 
formation, taxation, advertising, theft and pilferage and 
many other subjects. 

Our monthly luncheons are well attended and devoted 
to topics of interest by prominent speakers. The next 
luncheon speaker will be Senator Walter E. Edge, whose 
subject will be “Relation of Government to Business 
and Foreign Trade.” This luncheon will be held at the 
Whitehall Club, 77 Battery Place, New York City, on 
Wednesday, April 11, 1923, at 12:30 o’clock. 


Sears-Roebuck Sales 
Sears-Roebuck March sales increased 25.03 per cent. 
For the three months the sales were $55,800,179, against 
$42,402,791 for the same period. in 1922, an increase of 
$13,397,388, or 31.60 per cent. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers 
and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BEatricE MILLER WISNER 
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A New Perfect Crumb Sweeper 

Every painstaking housewife has a pride in her care- 
fully and well equipped dining table and tidiness adds 
much to the appearance of table service. There is no 
better way to keep up the standard neatness of table 
linen than by the use of an efficient crumb sweeper. The 
Pennsylvania Novelty Mfg. Co., 1211-15 Filbert Street, 
Philadelphia, have produced in their “ Crumber” not 
only a most desirable and dependable product, but one 
that through its attractive appearance and sanitary fea- 
tures has demonstrated its popularity by hundreds of 
users. The ‘ Perfect Table Sweeper” is mechanically 


perfect, has no parts to rust or get out of order, no 
rubber wheels to drag over or soil table linen, and only 
white brushes are used in the sweeper to insure perfect 
sanitation. It is only necessary to sweep over the surface 
of the tablecloth in order to gather all crumbs instantly. 
This indispensable household article comes in polished 
metal, retailing at $3.00. Secure this valuable profit 
selling article by ordering direct from the concern. 


New Rooms House Postley Products 


The expansion of the business of Chas. A. Postley & 
Son has made it necessary for the firm to secure more 
commodious quarters. On April first the concern moved 
into larger rooms in the Bartholdi Building, 2-4 East 23rd 
Street, where they have been located for some time. Mr. 
Postley had an eye to the comfort and convenience of his 
patrons when he chose rooms only one flight up, which 
are easily accessible either by stairway or elevator. The 
new rooms are about triple the size of the firm’s former 
ones, with large windows facing the street, which Mr. 
Postley intends having lettered with the names of manu- 
facturers whom he represents, and also the name of 
Chas. A. Postley & Son in large letters which will be 
conspicuous from the street. The woodwork of the 
private offices are rich mahogany with fittings and fix- 
tures to correspond in elegance and taste. The exten- 


sive line of specialties which will occupy one of the front: 
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rooms include the following attractive objects: Lamps, 
Trays, Nut Bowls, Smokers’ Sets and numerous other 
mahogany items. Another room is exclusively devoted 


to housefurnishings; Betty Bright Aluminum ware, 


baskets, bird cages, wood ware, etc. A line of utility 


boxes in gray enamel finish with gold lettering adds 


greatly to the household articles. This color is new and 
will be a serviceable addition in color scheme to harmon- 
ize with kitchen fittings. Two especially useful culinary 
devices are a conspicuous feature of this department, 


1. €., a rotary meat slicer and a cherry pitter. The meat. 


slicer is a novel device, which will cut-accurately and 
smoothly all sorts of sausages, small rolls of ham, smoked 
or roast meats, cheese, vegetables and many other kinds 
of edibles. The knife of this machine is circular, is made 
of the best steel and can be easily sharpened. For ob- 


taining the desired thickness of slice, the machine is 


adjusted by means of a movable lever. In order to 
avoid slipping of the machine while cutting, a clamp- 
screw to fasten to the table is provided with each ma- 
chine. The other time-saver, a cherry pitter, is another 
indispensable culinary utility. Both of these devices are 
operated easily by hand and are useful, attractive and 
serviceable kitchen accessories. A very unique line of 
wicker bird cages, fern boxes, with japanned tin inserts 
for holding earth for flowers or ferns, and jardiniéres 
add to the attractive assemblage of household wares. 
Buyers will be gratified in looking over these specially 
attractive offerings—all rightly priced with a profit for 
the dealer. 


Enco “ Rug Down” a Life Saver ) 
Safety is the first law of preservation and every pru- 
dent housewife will quickly recognize in the neat little 
article the Enco “ Rug Down” a household need which 
will eliminate all worry and danger of over-turning rug 
corners. These fasteners are being offered by the Em- 
pire Notion Co., 72-74 Madison Ave., and are in reality 
a large snapper, which can be easily sewed to any rug, 
the socket to be sewed on the under side of the rug or 
mat, and the plate base tacked to the floor. A very at- 
tractive easel is provided with each outfit of snappers, 
containing 36 sets, to assist the dealer, which is a self- 
selling feature. For further description of the Enco 
“Rug Down” send to the above concern for pamphlet 
which will explain the merits and profits for the dealer 
in these fast-selling household necessities. 
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ney through the trade a rather confused idea of 
just what kind of a market prevails is obtained. In 
general one gathers that it is what the stock brokers 
call spotty, with here and there high lights where one 
or more of the fortunates have made a killing. Arthur 
T. Otis, 111 Summer Street, is one of the exceptions this 
week, with his line from the Home Comfort Co., manu- 
facturers of bread and cake boxes. Dealers are just 
signing their names on the dotted line, and sending their 
orders in by mail. It is a well made and most attractive 
‘line in white enamel, and is proving a real winner. 


| the varied reports received in a day’s jour- 
1 


“ce 


If last week was a “ quiet one” the law of averages 
ought to make this one a corker. There is a general ex- 
odus of travelers from nearly every office headed for 
Various sections of New England. 


“Bob” Stearns, buyer for Meakin, Packard & Wheat, 
“Springfield, has severed his connection with the com- 
pany and is now associated with the Atherton Furniture 
‘Co., Lowell. The best wishes of his many friends go 
with him. 


John McKeon, as was announced last week, left the 
Gilchrist Co. on April 1 and took up his duties with 
Mitchell Woodbury & Co. John Durgin is to be acting 
buyer in the china, glassware and lamp departments for 
)Gilchrist and will be assisted by Miss Haynor, also con- 
‘nected with these departments. 


| Announcement is made of the ‘“‘ Home Beautiful,” a 
\housefurnishing show, which is to be held at Mechanics 
Building, from April 21 to May 6. Reservations for 
‘space have been made for a long time in some cases but 
there is still room for a few more. Many who exhibited 
vlast year have again taken space. 


James Hughes is now buyer for the Albert Pfeifer 
'Co., also known as the Diamond Co. He is being as- 
‘sisted by A. H,. Peterson. 


Thomas M. Holden, of Newton Centre, a partner in 
‘the firm of Hopkinson and Holden, died at his home 
during the past week. He was fifty-three years old. He 
was a member of the Ancient and Honorable Artillery 
/Co., the Beacon lodge A. F. & A. M., Old Charlestown 
\Schoolboys’ Association, the Newton Chamber of Com- 
‘merce, Irish Charitable Society and a number of other 
jorganizations. He is survied by a son, three sisters and 
a brother. 


Grant Co. Opens 55th Store 

W. T. Grant Co. has opened its fifty-fifth store, the 
new store being in Meriden, Conn. 

The growth from the first to the fifty-fifth store has 
covered a period of 17 years when W. T. Grant started 
his first store in Lynn, Mass., with an annual business 
of $100,000, while in 1923 it will approximate $20,000,- 
ooo. Meriden represents the third store in Connecticut, 
the others being in Waterbury and Bridgeport, while in 
New England there are stores in Pittsfield, Fall River, 
New Bedford, Lynn, Haverhill, Holyoke, Mass., Provi- 
dence, R. I., and Lewiston and Portland, Maine. 


Failure of Leipzig Fair 

Despite the fact that German manufactures are much 
cheaper than the goods in any high exchange country, 
manufacturers have begun to complain that they cannot 
export. This complaint is true only in the sense that for- 
eign buyers were long ago spoiled by the excessive cheap- 
ness of German goods, and if they cannot buy at far below 
prices in their own countries they will not buy at all. The 
Leipzig Spring Fair is an instance. Selling to foreigners 
was very bad, although there was a large foreign atten- 
dance; and exhibitors being overstocked with goods and 
foreseeing a slump at home, had to cut certain prices by as 
much as 40 per cent. The home slump is already on its 
way, the first sign being the desertion of big Berlin stores. 
Home buyers are also. waiting for a price fall. 


Customs Court Refund Cases 

The next session of the United States Court of Customs 
Appeals will be held in Washington May 8, 9 and 10, it 
was announced by Assistant Attorney General William 
W. Hoppin, in charge of customs litigation for the Gov- 
ernment. 

Several important tariff issues will be argued at that 
time, including the case involving the application of Sec- 
tion 489 of the Tariff Act of 1922. This section refers to 
the remission of additional duties and permits importers 
to petition the Board of United States General Appraisers 
for refunds in cases where no intent to defraud the Gov- 
ernment can be proved. 

The Customs Board has held that this section does not 
apply to goods where the final appraisement was consum- 
mated prior to the taking effect of the Tariff Act of 1922. 

Hundreds of petitions have been filed covering such 
cases, in which heavy duty refunds are involved, so that 
the issue is one of wide importance. Importers will seek 
to have a retrospective interpretation placed upon Section 
489, while this will be vigorously opposed by the Govern- 
ment. 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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The Distinctive Economy Tumbler Line 


Making a specialty of fine quality blown table glassware 
and stemware the Economy Tumbler Co., line shown by 
the local representatives Cox & Co., 120 Fifth Avenue, 
includes a splendid selection of the famous two-tone 
effects developed by this manufacturer. Two new num- 
bers are unusually attractive, both in shape as well as in 
colorings. One consists of a white body with jade feet, 
knobs and handles, making a charming effect in all of 
popular fancy items, such as several sizes of bud vases, 
candlesticks, bowls, candy jars, cigarette trays, puff boxes 
and colognes. Another new arrival is an irridescent com- 
bined with green, obtainable in water pitchers and sets, 
and a full line of table and stemware. The older two- 
toned effects are continuing to uphold their reputation as 
quick movers. These include the “ Genova,” a two-toned 
amber and blue, the “ Pomona” green with black feet, 
handles and edge bands and the “ Neubian ” of black with 
green feet, handles and edge bands. The items in all the 
numbers includes a full assortment of articles of popular 
demand, such as console sets, flower and fruit bowls, can- 
dlesticks, bud and flower vases, handled flower baskets, 
urn shaped candy jars and round candy boxes, water 
pitches, comports, handled tumblers, etc. Many of the 
shapes are charming and unusual and the footed water 
pitches and low footed handled goblet are but two 
excellent examples of uniquely artistic shapes selected at 
random. 


Westmoreland’s New Fancy Numbers 


Augumenting a large display of decorated glassware 
for gift shops, florists and table use, the new things of the 
Westmoreland Specialty Co., on display by the metropoli- 
tan representatives, the Horace C. Gray Co., 200 Fifth 
Avenue, embrace many unusual and beautiful numbers. 
Among the newest things in fancies is a decoration con- 
sisting of wide bands in blue, orange, green and yellow, 
combined with black edge band and horizontal black hair 
line bands. Among the popular items shown are candy 
boxes, comports, mayonnaise sets, octagon salad plates, 
colognes, etc. Another appealing number is a console set, 
the bowl with flat edge finished in gold, with a fancy cut 
out effect below of fine back lines in the crystal. In black 
and white effect an assortment of bowls are shown in 
black, with floral and fancy. cut—copper wheel engrav- 
megs, forming a delightful contrast. 
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Guerin-Pouyat-Elite Scores a Success 
Conspicuous for the high order of craftsmanship re- 
flected in the distinctive lines of the new shapes, upon 
which a most appealing diversity of appealing designs 
have been harmoniously selected, the new offerings from 
etd 
Limoges, are now on display at the New York office of 


the famous Guerin-Pouyat-Elite, factory of 
the firm, 43-47 West 23rd Street. Of particular interest 
to buyers in search of wares for a discriminating class 
of trade is the new “ Quebec” shape. Embracing many 
points of originality, this charming shape is attracting a 
great deal of attention by reason of its unmistakable 
appeal to refined taste. In treatments, a remarkably good 
selection is afforded and the many charming effects in 
narrow and medium width borders may be cited as 
In the “Ontario,” a delightful 
octagon shape, which was introduced some time ago, the 


worthy of attention. 


demand has been particularly gratifying and has proven 
it an unqualified success. 


New Crooksville Designs 

While the insistent call for the older designs is run- 
ning so large that the factory is finding difficulty in 
making production equal to the demand, the new dinner- 
ware treatments introduced to the trade by The Crooks- 
ville China Co., and shown by Guy E. Cooke, New York 
representative, 200 Fifth Avenue, are destined to score 
more than usual success in stimulating dinnerware sales. 
On the artistic Columbia shape one striking decorative 
treatment consists of a large floral border in pink, red 


and yellow, with green foliage. 


The colorings are rich 


and mellow and the pattern is quite open and without the _ 


stiff formality which characterizes so many decals of the 
day. Outside is a narrow border in figured brown, ter- 
minated with the gold edge band. In medium width 
borders a very dainty design is in the form of a festoon- 
design of small yellow flowers, alternating with baskets 
of pink roses. 


like border and the outside with gold edge band. 


The inside is finished with a fine lace- | 


| 
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EAR by year, Eastertime is becoming a more pop- 

} ular period for the giving of presents. This was 

evidenced last week by the heavy sales in prac- 

tically all departments of the big stores on State Streec. 
Second only to Christmas, Easter offers the crockery 
and glass departments an opportunity for rapid sales of 
high priced items for decorating the home and for table 
service. One buyer recently reported that his sales of 
dinnerware during the past two weeks had exceeded 
any month during the past year, with the exception of 
December. Despite the unusually cold and windy March 
days of the past week, the crowds on State Street 
reminded one of the last shopping days before Christ- 
mas. 
ce 

Wholesale business in dinnerware is now active in 
Chicago. More than one pottery representative here re- 
sorts that his factory has instructed him to book no more 
orders, except for long delivery periods. The demand is 
said to be more than abreast of the production for most 
of the popular priced dinnerware lines. Fancy china and 
ustre ware are also moving in rapid style. Those who 
oredicted that the so-called “craze” for lustre ware 
would soon come to an end, have missed their guess so 
far as this year is concerned. Hand painted and deco- 
vated china, especially lustre ware, is more popular than 
ever for lamp bases, judging from sales recently re- 
dorted. 


The first guns of the advertising campaign for the 
‘August Gift Show in Chicago will be fired on April 
irst, when the publicity committee of the Chicago Gift 
‘Association, headed by E. D. Leavitt will make its first 
‘ormal printed announcement of the buying event. 


i 
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| The Bernstein Furniture Co., well known to the pot- 
very, glass and lamp trades of Chicago, has recently ac- 
tuired property at Halsted and Sixty-first Street, where 
work will commence immediately on a four story mer- 
vantile building. Foundations to accommodate six sto- 
ies will be laid, with the aim in view of enlarging the 
uilding at some later date. 


| The Chicago Furniture Exchange, 7721 S. Halsted 
>treet, has been incorporated for $2,500 for the buying 
ind selling of furniture. A retail store will be main- 
ained at the above address and those interested in the 
jim are L. R. Gooch, D. J. Foley, and Thomas Drennan. 


Further expansion of the business of Albert Pick & 
“0. is now planned following the increase in the capital 


SOUTH 
CLARK 
STREET 


stock of the company a short time ago. Few corpora- 
tions can boast of such a steady and phenomenal growth 
as that of Albert Pick & Co. Ina period of twenty-six 
years the business of the company has grown from $90,- 
000 to $10,000,000, and is still far from reaching the 
limits of its development. 


John S. Ward has disposed of his interest in the 
Mandel-Ward Co., manufacturers of high-grade floor 
lamps and silk shades, with factory and offices located 
at 618 S. Canal Street. A. Schweinberg has purchased 
Mr. Ward’s interests, and thus becomes the partner of 
J. Mandel in the business. The firm name has been 
changed from the Mandel-Ward Co. to The Wellington- 
Stone Co. Mr. Ward will devote his entire time to The 
John S. Ward Co., a selling organization dealing in china, 
glass and gift trade merchandise, and a business which 
pre-dates the organizing of the Mandel-Ward Co. Mr. 
Ward will continue to make the Heyworth Bldg. his 
headquarters. 


W. T. Darden, manager of sales for the Albright 
China Co., returned to his Chicago office in the Palmer 
House last week after a business trip through the South. 


The Crescent Washington Machine Co. was organized 
in Chicago recently. The capital of the company is 
$182,000 and in addition to making washing machines, 
the company will deal in and manufacture other house- 
hold appliances. This is a New York company, incor- 
porated under the state laws of Illinois and with offices 
at 800 N. Clark Street, Chicago. 


Buyers should make note of the fact that there are 
two big buying events in Chicago this coming Summer. 
First, the Pottery, Glass, Lamps and Housefurnishings 
Market Weeks in July, and the Gifts, Art Wares and 
Novelties Show in August. 


Manufacturing lamp shades and draperies is the busi- 
ness of the Lindstrom Shade Co., chartered under the 
laws of Illinois last week for $10,000. The owners of 
the company are David B. Lindstrom, May Lindstrom 
and Albert Eck. 


The Drummond-Seeley Co., operating the Chicago 
Gift Market, a wholesale and manufacturers’ representa- 
tion business located in the Garland Building, have re- 
cently been appointed Chicago representatives for the 
Cowan Pottery of Cleveland, O. 
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THE PALMER HOUSE 


invites you to inspect 


the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 
Hotel China and Spe 
Established 1876 at Hast 
Geo, W. McNicel, Mgr. 


Dinnerware, 
cialties. 
Liverpool. 


READ 
2 


@, CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP. & ART GOODS- DOLLS’ & TOYS 


OVERS ROs;> 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAH GLASS CO. 
CO-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Hdgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 


Representing: 
Wheeling Decorative Co. 
Liberty Glass Works 
Crescent Glass Co. 
Phone Cen. 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
ILLINOIS 


CHICAGO 


Y 10 SE AG 


17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- — 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 


Aluminum, Baskets, Nickel, Copper, — 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


DARRAH & CONWAY 
CUT GLASS CO. 
6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
' Room 1206 Towers Bldg. 
Telephone State, 7263 


| While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


| A few words in this space will bring 
in many dollars 


Phone Wabash 860 


Progressive 


China Decorating Co. 
2617 W. Harrison St.. Chicago 


Wholesale Dealers in Foreign and 
Domestic 


: 

: CHINAW ARE 
| Telephone: West 3645 
: 


R 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS ac 
GIFT SHOP & ART GOODS-DOLLS’& TOYS ™ 


EADY TO 


a Eo es 


9 N. Wabash Ave 


ones (2, 


/ Wabash Avenue 
Chicago 
DINNERWARE 
Pope-Gosser China Co. 


GLASSWARE 


Seneca Glass Co. 
Susquehanna Cut Glass Co. 
National Glass Novelty Co. 
LAMPS AND SHADES 

The H. EH. Rainaud Co, 
Wood Art Co. 
Chicago Lamp & Frame C 
Haven Co. 
Shepherd Co. 
Burke Studios 

Phone Central 1606 


Earl W. Newton & Associates 


GLASSWARE 
Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 
The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 
Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
Erie Mop & Wringer Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 
Fo Sing Yuen & Co. of New York 


Phone Dearborn 3236 


9 N. Wabash Ave 


SERVE 


AGO 
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FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


THE LIMOGES CHINA COMPANY 


Joun G. EpMUNDS 


| 
Represented in Chicago by | 
1319 Michigan Ave. | 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
Western Representative for 
W. C, Redmon, Sons & Co., Peru, Ind. 


High Grade Baskets 
L. Pellegrini, Philadelphia 
Art Candles, Lamps and Book Ends 
Kyle Art Studios, Philadelphia 
Glace Lamp Shades 
Shops Building, 17 N. Wabash Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hebel RP TW: AUN DeErD 


ELL “RUG DOWN” snap fasteners, keeps rugs in place, 

prevents slipping. Dealers quickly interested Vest pocket 
sample. Other quick-selling specialties. State experience, 
references. Empire Notion Co., 72 Madison Ave., New York. 


ALESMEN to handle side line of low-priced boudoir and 

table lamps and shades. Southern and western territory 
open. Good opportunity for men handling kindred line. Box 
250, care CROCKERY AND GLASS JOURNAL. 


Wee experienced all around man on china decorating and 
gilding is desirous of hearing from Pottery Manufacturer 
relative to position as foreman over decorating department. Box 
251, care CROCKERY AND GLASS JOURNAL, 


SiO Avie OO Nese Ww AgNeL ED 


RAVELING man of high rated ability seeks position for 
Ohio and Michigan. Would consider other good territory. 
Experienced in crockery, glass, housefurnishings, furniture, 
iamps, dolls, toys, etc. Box 352, Care Crockery & GLAss JOURNAL. 


Statement of Ownership 


Statement for April 1, 1923, of the ownership, management, 
etc., of the Crockery AND GLASS JoURNAL published weekly at 
New York, N. Y., as required by the Act of August 24, 1912. 
County of New York, 
State of New York, 

Before me, a Notary Public, in and for the State and County 
aforesaid, personally appeared F. Calvin Demarest, who, having 
been duly sworn according to law, deposes and says that he is the 
business manager of the CROCKERY AND GLASS JOURNAL, and that 
the following is, to the best of his knowledge and belief, a true 
statement of the ownership, management, etc., of the aforesaid 
publication for the date shown in the above caption required by 
the Act of August 24, 1912, embodied in Section 443, Postal Laws 
and Regulations to wit: 


1. That the names and addresses of the publishers, editor, 
managing editor and business manager are: 


Publisher, Demarest Publications, Inc.; editor, Stillman Tay- 
lor; managing editor, Stillman Taylor; business manager, F. 
Calvin Demarest, 45 East 17th St., N. Y. City. 

2. Owners, Demarest Publications, Inc.; F. Calvin Demar- 
est, 45 Bast 17thaSt, Nw veneity-1 J. Cleveland: Demarest, 543 
Madison Ave., N. Y. City; Clarence Kimball, 115 Broadway, N. 
WE, Arnie 

3. Known bondholders, mortgagees, and other security holders 
holding one per cent or more of total amount of bonds, mort- 
gages, or other securities, none. 


4. That the two paragraphs next above giving the names of 
the owners, stockholders and security holders, if any, contain not 
only the list of stockholders and security holders as they appear 
upon the books of the company but also in cases where the stock 
holder or security holder appears upon the books of the company 
as trustees or in any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is acting is given; 
also that the said two paragraphs contain statements embracing 
afhant’s full knowledge and belief as to the circumstances and 
conditions under which stockholders and security holders who 
do not appear upon the books of the company as trustees hold 
stock and securities in a capacity other than that of a bona fide 
owner; and this affant has no reason to believe that any other 
person, association or corporation has any interest, direct or in- 
direct, in the said stock, bonds, or other securities than as so 
stated by him. F, Carvin DEMAREST, 


Sworn to and subscribed before me this 20th day of March, 1923. 
WALTER A. LARGE, Notary Public, New York County. 


(My commission expires March 30, 1924.) 


SS. 
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Buyers in New York 
(Continued from page 23) 


L. Neubrik, toys, Crowley-Milner Co., Detroit, Mich., 38 West 
32nd St., 15th floor. 

J. D. Evans, housefurnishings, Rosehek Bros., Dubuque, Ia, 
145 West 30th St. 

H. Hinck, housefurnishings, Meyer’s, Greensboro, N. C., 23 
East 26th, Mdse. Reporting Co. 

E. R. Hague, toys, L. H. Field Co., Jackson, Mich., Latham. 

M. G. De Hann, lamps, Bullocks, Los Angeles, Calif., 225 5th 
Ave., Retail Research Assn. 

A. A. Breton, housefurnishings, Shartenberg & Robinson, New 
Haven, Conn., 404 4th Ave., D. G. Alliance. 

A. D. Hutzler, china and glassware, Hutzler Bros. & Co., Bal- 
timore, Md., 352 4th Ave., Kirby, Block & Fischer. 

J. Martin, china, glassware and fancy china, Jordan Marsh Co,, 
Boston, Mass., 432 4th Ave. 

L. Oppenheim, housefurnishings, Bailey Co., Cleveland, Ohio, 
1372 Broadway, Affiliated Stores. 

L. A. Dempsey, lamps, McCreery Co., Pittsburgh, Pa., 23 East 
26th St., Wm. T. Knott. 

APRIL 4, 1923. 

R. Warner, toys and dolls, American Wholesale Corp., Balti- 
more, Md., 354 4th Ave. 

D. W. Kaercher, housefurnishings, china and toys, Dives, 
Pomeroy & Stewart, Pottsville, Pa., 240 Madison Ave., Herald 
Square. 

L. Brownhill, mdse. manager, Morehouse Martens Co., Colum- 
bus, O., 319 7th Ave., J. M. Biggins. 

L. Neubrick, toys, Crowley Milner Co., Detroit, Mich., 40 West 
32nd St. 

Mrs. Hale, art goods, Kaufmanns Dept. Store, ittsburgh, Pa. 
1261 Broadway, care McNulta. 

S. Harris, mdse. mgr., Mendel’s, Inc., New Haven, Conn., care 
Bar & Lilienthal, 1150 Broadway. 

M. R. Foor, art goods, Thompson Hudson Co., Toledo, O., 32 
West 35th St., Jay. Co. 


N. E. Furniture Co.’s Spring Bulletin 

Many attractive items covering practically the entire 
range of housefurnishing goods is noted in the “ Spring 
Bulletin’ of the New England Furniture & Carpet Co., 
Minneapolis, of which Ernest W. Merrill is the buyer for 
china, glass, silver and electrical departments. As this. 
well known and progressive store points out, “ You'll 
find no cheap goods enumerated in this Spring Bulletin, 
no matter what the price; but you'll find many examples 
of altogether worthy merchandise which has been made 
especially price-attractive for this special occasion. Look- 
ing over the four pages, nicely illustrated with cuts, the 
reader finds an imposing selection of appealing items. In 
china, imported dinner sets of 96 pieces at $9.50, and 
American dinner sets of 50 pieces at $10.98 are outstand- 
ing features. In glassware, cut and etched glassware im 
vases, water sets, cheese and crackers, relish trays, etc., 
are shown at 08 cents, sets of 5 glass mixing bowls, 98. 
cents. In the housefurnishing division are noted the 
“Efficient” electric washer at $75.75, a “ Tappam 
Eclipse” gas range at $47.50. Many specials in lamps: 
include mahogany floor lamps and silk shades at $17.55;. 
and dainty boudoir lamps at $2.95. 


Dollar’s Purchasing Power 59.08-60 Cents 

Irving Fisher, professor of economics at Yale Unt 
versity, has announced that last week’s prices averaged 
1607 per cent of pre-war level and that the purchasing 
power of the dollar was 59.08 pre-war cents. 

The average prices for March were 166 per cent of 


pre-war level, and the dollar’s purchasing power 60.02 
pre-war cents. For the first quarter of this year prices: 
averaged 161 per cent of the pre-war level and the dol- 


lar’s purchasing power was 62 cents. 
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Cleveland, O. Chicago, id Trenton, N. J 


ew Orleans, La. 


Bodies for Decorating and 
Coloring 


Fac-Simile of Label. 
“ MADE IN AMERICA.” 


The Roessler & Hasslacher Chemical Company NEW YORK 


BRANCHES: 
Cae Boston, Mass. 
Pittsburgh, Pa 


Liquid Bright Gold 


Overglaze—-Colors —Underglaze Minerals and Oxides 
Liquid Lustre Colors—Oxides and 


America’s Leading Ceramic Material House 


a POR POE 11 SCC CA A NN Tg 


Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 


San Francisco, Cal. 


—for— 


Pottery, Glass, Enameled Ware, Tile, 
s Clay Products 
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HIGHEST GRADES. 


mam sree TTT TTT TT ATA T= 
TTL LLC LL LA A DOC CUTE TTC CU LL 
b | Manufacturers of i 
Bryce Brothers Company Blown Lead | | 
| Glassware é 
MOUNT PLEASANT, PENNSYLVANIA : 
| In Crystal and Colors 3 
| NEW YORK OFFICE, 240 FIFTH AVENUE i 
Representative. J. Duncan Dithridge = 

TRAVELING REPRESENTATIVES: =: 

BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL Ss 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood = 
eevee A A aT Aer 


. TTTTTNTTTLITLLLUOTUOTUILUGOTOIUUCUIUUIDOTTCLIUOOOTIUUIULEUILLUGUOLILIUOEPUCLGU MUU ULLULI ULL LLLLLLE LPL LLLLLGL PALL ODPOO LDL LLL ULUALoLLLbooe boob 


| THE LIMOGES CHINA CO., SEBRING, O. 
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Good-Will 

| Good-will is a plant of slower growth than hatred, 
uspicion, distrust, or prejudice. It is less prolific than 
ny of these, nor can it flourish where they abound. But 
t bears better “fruit, says an article in Commerce Re- 


orts. 
Americans have never fully exerted themselves to do 


he many graceful things that are prized so highly by 
ther peoples, particularly our neighbors to the south— 
ae many courtesies not directly connected with the so- 
‘citation of business. Very often the amiable things they 
0 or the pleasant letters they write are a prelude to a 
‘uotation or an offer, and this fact tends to destroy the 
ecipient’s belief in their sincerity. 

i Nowhere is there raore fertile soil for the growth of 


| 


| 
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Sole Aloe of the Patent Celluloid Cap & Metal Ring Co., Inc... 


oe 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper’’ Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; ané 
are also prepared to supply special sizes tr 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades. 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


good-will than in the lands where the language is Span- 
ish or Portuguese, though, indeed, no matter what the 
tongue or the country may be, the cultivation of good-will 
is one of the most agreeable, useful, and profitable of poli- 
cies. But it must be permitted to yield its own profit— 
voluntarily, as its natural fruit, untainted with selfish 
motives. Good-will is not a hothouse plant and its growth 
cannot be forced. 

Among the acts that create a very pleasant impression, 
one may mention the custom of sending New Year’s 
cards to customers; the making of a social call or two be- 
fore talking business, while one is on a selling trip; the 
writing of an occasional letter without reference to busi- 
ness. 
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New York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, Marbles and 


Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO. 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


eee C. KUPPER, 39-41 West 23d 
t. 
Ahrenfeldt French China. 


eee & MILLER, 39-41 West 23d 
t. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS... 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 


teapots; George 


Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. 
Gramercy 6626. 


Telephone, 


The Fifth Avenue 
Building 


eT 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


WM. S. PITCAIRN CORPORATION, 


104 Fifth Ave. 


Grindley, Doulton. Furnival. 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 
Ave. 
Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and’ stemware. 
FOSTORIA GLASS CO., 141-147 Fifth 


Ave. 


patterns. 


Pressed and blown glassware. Chas. 


L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 

Ave. 

Lighting glassware, glass specialties. 
LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
HHeseae Representative, 139 Fifth 
Ave. 


WESTON GLASS CO., T. VW. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO. Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manufacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 
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BUSINESS STAFF 


Associate Hditor 
B. M. WISNER 


iin AAA 


Crockery and Glass Journal 


The Representative Paper of the Industry 


Devoted to BRANCH OFFICES 
General Manager CROCKERY, GLASS, HOUSEFURNISHINGS Chicago 

~ N eaperratag LAMPS, GIFT SHOP GOODS, eg a ts 
Saleen pe DOLLS AND TOYS Boston 


Published Every Thursday 


DEMAREST PUBLICATIONS, Inc. 


PHONE STUYVESANT 6052 


R. B. HEMENWAY 
98 May St. 
Needham, Mass. 
East Liverpool 
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MOVING STOCKS FOR BIGGER PROFITS 


the greater number of times they can buy and 

sell any particular kind of merchandise during the 
year, or turn the stock, the greater will the profits be on 
that particular commodity, all stores are keen about 
speeding up turnover. Much has been written about 
this important phase of merchandising and it is being 
constantly considered from almost every angle. The 
subject is so important that it is often a temptation to 
stress turnover unduly at the expense of certain other 
equally important factors. A good many have done and 
are doing this, but the level-headed merchants who have 
tried speeding up turnover to the limit and forcing it, 
have learned that it is possible to push too hard and 
along too narrow lines. 


B ECAUSE retail merchants have discovered that 


MPORTANT as turnover certainly is and will always 

be, there is a good deal of theory about it, unless the 
turnover factor is weighed with the other co-relative 
factors which may be called the foundation stones of 
every successful retail business. It is therefore essential 
that turnover be checked up by knowledge secured 
through scientific inquiry into sound merchandising and 
management problems. 


URNOVER is highly important to the store but the 
\ I customer who trades in the store is not in the least 
interested in turnover. But she is very much interested 
Fe the goods you have stocked in anticipation of her 
needs. And this is where a very significant phase of 
store-keeping looms up. If the customer comes in the 
store and fails to find the goods she wants, she often de- 
parts without buying anything. This is obviously bad 
‘business, because it not only disappoints the customer 
but results very often in the customer relating her dis- 
Papointment to her friends. This is always a source of 


| 
| 
AS THE EDITOR SEES IT 
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possible loss of trade and good-will, which every store, 
large and small, must constantly guard against. 


B ECAUSE of the great importance of keeping up the 

service of the store to the highest possible percent- 
age of sales efficiency, most progressive stores no longer 
limit their department buyers and turn them down be- 
cause a certain fixed quota for their department has been 
reached. Buyers in the live stores are no longer obliged 
to argue the point that, sales are lost through lack of 
goods asked for but not in stock. Retail storekeeping 
expands in proportion to the service rendered to the 
public and one of the most important services which any 
store can give, is to have the goods ready for customers 
when they ask for them. Thus, in striving for turnover 
it is absolutely essential to keep a careful check on the 
needs of the public. This cannot be very well done by 
guessing. It must be accomplished by knowing what is 
selling and eliminating all speculation from buying. 


IGURES and quotas are useful so far as they go, 

but they do not go far enough. The retailer must 
not lose sight of the fact that selling is of great impor- 
tance. More important than even buying. By know- 
ing every phase of the selling game, merchants and buy- 
ers will be required to keep well posted on the demand 
situation and know also the supply situation. By analyz- 
ing these two phases, any buyer of ability can place his 
order intelligently with a very close approximation of the 
right quantities. A fixed policy will not accomplish this, 
but a systematic analysis of sales, a good want slip system 
and a continuous and sincere effort to sell and satisfy 
all customers who enter the store, can be absolutely relied 
upon. Study the requirement of your customers and 
you will place merchandising on a very practical and 
profitable basis and speed up turnover. 
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What Makes the Retailer’s Profit? 


Turnover and Markdowns Big Factors in De- 
termining Profits—Says Well Known Director 
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the retailer, it is declared, must turn to merchandis- 

ing savings. The importance of a rapid turnover 
must again be emphasized, according to T. L. Blanke, 
Director of the Bureau of Accounting and Control of 
the National Retail Dry Goods Association, as a means 
of the solution of the problem. Not only does the rate 
of turnover affect the gross merchandising margin of 
profit, but it also reduces the waste and loss due to mark- 
downs, said Mr. Blanke. The losses from markdown 
may, and often do, determine the success of the mer- 
chant. A prosperous merchant can give his customers 
better service and finer merchandise at a lower cost. 
The retailer who is operating at a loss is doing business 
at too high a cost and, as the customer must eventually 
pay all costs of distribution, retailing inefficiency and 
subsequent failure add to the consumers’ burdens. 

It is of tremendous import, he continued, that the 
average retail merchant throughout the country selling 
$1,000,000 worth of merchandise during the year 1921 
made a net profit of only $10,000, or I per cent on the 
net sales. In other words, the retailer has clearly been 
skating on very thin ice. In fact, the merchant with a 
sales volume of $250,000 lost money to the extent of 
nearly I per cent. 

Will the year 1923 be a more prosperous one? The 
indications are that the year just closed has been less 
prosperous for the average merchant and, with prices 
rising and the resultant growing resistance on the part of 
consumers, the retailer’s gross margin will be reduced. 
A new high record was recently reached by cotton, there 
are steady advances in raw silks, and woolen prices have 
also shown a steady advance. The retailer has cause to 
view these increases with dire foreboding. 

In the past the retailer has felt that his expenses could 
be reduced if necessary. However, expense comparison 
reports compiled by the Harvard University Bureau of 
Business Research for 1921 show that salaries and wages 
had increased I per cent of the net sales over 1920, 
rentals 5 per cent and advertising 3 per cent. These ex- 
penses have again increased rather than decreased during 
the past year and the tendency is still upward. Mer- 
chandising savings are therefore the only solution. 

The term mark-downs, as here used, refers to the re- 
ductions in the marked selling prices that a merchant 
makes to move the goods. An analysis of the causes for 
these mark-downs will usually show that too large a stock 
of a certain kind or type of merchandise was bought be- 
cause of a misconception of the consumer demands. 
Some mark-downs are due naturally to sudden changes 
in styles that cannot be foreseen, and must be consid- 
ered as a normal operating expense. 


|: order to keep his net operating profit this year 
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One of the interesting facts shown by a study of 
mark-down reports is that the large store suffers nearly 
as much from this cause as does the small merchant. 
It demonstrates that the small merchant, who under- 
stands his business, can compete successfully with the 
large department store and has the same comparative 
chance for developing his business. Success is not due 
to intuition. 


One of the highest paid merchandisers in the East, 
when recently complimented upon his keen ability in 
judging future consumer requirements, stated that it was 
not that his foresight was better, but that his records 
were better. Were it necessary to double the number 
of records that he keeps, he would not hesitate in doing 
so. His records show in detail the style, type, cost and 
selling price, etc,, of all merchandise received. Having 
this information by days for each past season, he knows 
at the beginning of the next season what the demand 
will be when the demand takes place, and can regulate 
his purchases accordingly. 


A study of the report of mark-downs show variations 
of from 10 to 20 cent as between stores. The 
average merchant made but one per cent net 
profit on his sales. Were these percentages figured upon 
cost of sales they would be considerably higher. Here 
is a possibility of saving fully ten per cent in many de- 
partments. The merchant with a million dollar business, 
who can merchandise so as to avoid more than normal 
mark-downs, should make $100,000 profit instead of 
the $10,000 that he is now making. This loss, being 
due to inefficiency, is a direct waste to the industry. 

Another direct loss is stock shortages. While the 
average is approximately two per cent, in many stores | 
it runs as high as four or five per cent on the net sales. 
This loss is due almost entirely to carelessness in hand-_ 
ling stock, and the checking of it in and out of the store, 
unrecorded price reductions, wastage in breakages, etc. 


A careful accounting system will largely prevent these 
losses, and result in another saving of at least one or 
two per cent. Had this small saving been effected in 
the year 1921, the net profits of retail stores would have | 
been doubled. With a proportionate saving in mark- 
downs, retail stores would have shown a very healthy 
conditions. This is especially significant when it is con- 
sidered that only the stores with accounting systems | 
much better than the average are in a position to even 
know how much their mark-downs and inventory short-| 
ages are. Other stores, lacking such a system, ni 
necessarily have suffered very much greater losses. For 


this reason, the possible saving is certainly very large 


indeed. | | 
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Brooklyn Inventor by New Process Welds 
Metal and Glass 

Long ages of repeated effort and repeated failures, 
crowned now with a brilliant success, lie behind the an- 
aouncement by the Metropolitan Engineering Co. that 
man has at last learned how to weld together metals and 
orcelain or glass. 

Thomas E. Murray of Brooklyn, vice-president of the 
New York Edison Co., and second only to Thomas Ed- 
son himself in the number and variety of his inventions, 
devised the method for smoothly joining these two types 
of materials, which, it had previously seemed, Nature 
aad intended to keep permanently asunder. 

An electric machine which makes each attachment in 
something less than a second proved the solution of the 
age-old problem. 

Four thousand years ago, when Tutankhamen’s great- 
zrandfather was still unborn, the first Egyptian to turn 
out a potbellied glass vase must have thought yearningly 
of how fine it would be if he could somehow hammer this 
shining new material he had discovered to the more du- 
yable iron or bronze. But hammering only shattered the 
shining new material. And that simple difficulty con- 
‘inued to baffle all the pottery workers of later ages, all 
jhe adventurers in ceramics who were the spiritual 
Hescendants of that early Egyptian. Each of them found 
that glass was an obstinate, though a brittle, substance. 
dither your force was not great enough to budge it, or 
{t was so great as to produce a break. 

| In modern times the problem was practically given up 
as insoluble. Glass and porcelain (which is a substance 
with a glassy surface) were attached to metals, but it 
was by a long and clumsy and wasteful process. There 
seemed to be none other, however. When Mr. Murray, 
s 5 years ago, began experimenting with the purpose 
of welding the two, he was frankly laughed at by the ex- 
yerts, who “‘ knew ” that it couldn’t be done. 

The final solution depends on the time which Mr. Mur- 

-ay’s electric machine takes for each welding. This— 
tbout one second—is long enough to melt the metal and 
he glass (or porcelain) into sufficient malleability so that 
they will merge, but not long enough to develop heat 
zreat enough to crack the glass. 
About a year and a half ago the invention was com- 
oleted. It was kept secret for a time, pending the com- 
oletion of patent arrangements. This has now been 
lone. So great importance is attached to the invention 
hat Sir Joseph John Thomson, master of Trinity College, 
cambridge, and recognized as the greatest living British 
dhysicist, made a special visit to the Metropolitan com- 
yany’s plant on Atlantic Avenue yesterday to see the 
hing done. 

The old and slow method of boring little holes in the 
lass and attaching it to the metal by means of copper 
vires and copper fittings is now, by Mr. Murray’s inven- 
ion, finally eliminated. In the making of switches, cut- 
outs, spark plugs and all other objects in which metals 
“me in contact with porcelain or glass the new swift 


velding method will hereafter be employed. 


The inventor of the new process is both an electrical 
and a mechanical engineer. He has probably 500 in- 
ventions to his credit, but considers this, the solution of 
a centuries-old problem, the greatest of them all. In 
addition he has designed and built more power plants 
than any living man. These include all the plants of 
the B. R. T. and the Brooklyn Edison Co., as well as 
the Hell Gate station of the United Electric Light and 
Power Company, in Manhattan, the largest generating 
station in the world. He is now erecting the new Brook- 
lyn Edison plant on Hudson Avenue, which will exceed 
the Hell Gate plant in size and power. 

Mr. Murray was only 14 years old when he started 
work, as a machinist’s assistant, under the late Anthony 
N. Brady at Albany, N. Y. The mechanical and prac- 
tical knowledge which he acquired then he has not for- 
gotten in spite of the addition of many new interests and 
fields of knowledge. This, together with his scientific 
and practical acquaintance with electricity, enabled him 
to design, mechanically, a machine for the welding to- 
gether of copper and glass. 


Prosperity Sound, Says Hoover 


Despite record-breaking activity in many industries, 
Secretary Hoover said that the output is entering 
promptly and directly into consumption, and that the 
present prosperous business conditions of the country 
are on a sound basis. The Commerce Secretary said 
that stocks are not being accumulated, and declared 
that there is no distinct upward trend of price levels, 
with the exception of a comparatively few commodi- 
ties. 

Mr. Hoover does not look upon the present tendency 
toward higher wages as being unsound, but rather as 
a natural reflection of greater demand by American in- 
dustries for labor, due in turn to the industrial com- 
munity’s own prosperity. He further declared that 
the transportation system of the country is apparently 
able to take care of the increased flow of business 
without any “jam” occurring. 

Reiterating, however, that it is “dangerous” to in- 
dulge in predictions, Mr. Hoover declined to enter 
into any forecast as to the future economic conditions, 
although he indicated that he was optimistic. 


Americans Best Buyers at British Fair 


The ninth annual British Industries Fair, held in Lon- 
don and Birmingham Feb. 19 to March 2, was attended 
by buyers from all parts of the world. Buyers from prac- 
tically every State in the United States visited the Fair, 
and it is stated on good authority that the best buyers by 
far were Americans and Canadians. 

Among other countries Holland and Spain have placed 
substantial orders. Business with Spain in particular 
has gone up “ like a rocket,” according to reports. This 
is all the more noteworthy, in view of the fact that very 
little business has been done with Spain at previous fairs. 

American firms have bought heavily in such lines as 
fancy leather goods, pottery, cutlery and electro plate, 
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and in the opinion of the exhibitors the new tariff has 
had practically no effect on the business done with 
America. 

One interesting development in the pottery section was 
the application of lustred color to articles of everyday 
use. Until recently lustred ware was classed as a luxury 
only to be enjoyed by a few, but the new articles are not 
only decidedly artistic but are well within the reach of 
persons of limited means. 

In spite of the fact that many British toy manufactur- 
ers have closed down owing to German competition, a 
good range of toys was on view. Very few novelties were 
shown, manufacturers having rather concentrated on im- 
provement in quality and standard. 

The most interesting feature of the cutlery and silver- 
ware sections was the display by Sheffield firms of stain- 
less nickel. As is well known, this nickel has the proper- 
ties of silver and is much cheaper. It will resist acids, 
and wears exceedingly well. 

The general verdict of the exhibitors was that the 
business done has more than realized their anticipations, 
and that the contacts established with overseas buyers 
will be very valuable. 


French Glass Industry 

Le Verre reports that the Verrerie de Bagneaux, 
where a commencement has been made with the manu- 
facture of Pyrex glass, proposes to construct a second 
basin with a view to increasing the production. ‘This 
elass is insensible to changes in temperature, so that 
it is used especially for making kitchen utensils, lab- 
oratory instruments, and glass for lighting purposes. 


Glass Industry in Austria 

During the last month of the year 1922 the cost price 
of glass has attained such height that home factories 
are no longer able to stand against German competi- 
tion. Three firms make window-glass and have an 
annual production of 50,000 mk. There is only one 
bottle factory; it is situated at Graz and can supply 
ten million bottles yearly. Hollow-ware is made by 
fifteen firms owning thirty pot furnaces and two basin 
furnaces; their production is about 5,000 truckloads 
per annum. After the. war these factories worked 78 
per cent. of their means of production; at the present 
moment only about 4o’per cent. of the furnace plant 
is in action. The hollow-ware and bottle factories are 
able to met the home demand; in normal times the 
consumption of window-glass is four times larger than 
the production. The output of pressed and high-class 
glassware only covers a part of the consumption, which 
has fallen off considerably, owing to the decline in the 
purchasing power of the people. 


Glass Manufacture in Belgium 
At Val-St. Lambert one furnace still remains inac- 
tive, and only about two-thirds of the hands are being 
employed; the branches at Jemeppse-sur-Meuse and 


CROCKERY AND GLASS JOURNAL 


April 12, 199 


Jambes remain closed. A part of the staff of these tw 
works is employed in making hollow-ware and glas, 
for lighting purposes. Generally speaking, the hollow 
ware branch remains almost stationary. The Verreri 
Aimable at Vaux still remains closed, and the Ver 
reries de Delhaize have reduced their production 0 
hollow-ware and increased that of bottles. At Merx 
em the production of hollow-ware has ceased entirely 


Summary of Exports for January 

On account of the continued delay in the import re 
ports, these figures are now lagging several months be 
hind exports for the corresponding months. We ar 
therefore publishing the export figures in a separat 
table as soon as received, and will follow with the cor 
responding statement of imports when the delayed re 
ports are received from the Department of Commerce 
Figures for domestic exports for January, 1923, show 
fair increase in outgoing domestic ware over the mont! 
of December, 1922, as follows: 


Exports 

China and porcelain— 1922 192 
Table, toilet and kitchenware.......... $10,078 $22,65 
*Other china and porcelain ware........ 29,260 11,74 

Earthen and stoneware— 
Table, toilet and. kitchenware.......... 10,196 5,52 
+Other earthen and stoneware.......... 75,634 54,53 

Total? « 2) Agee ee ee ee $125,168 $94,50 


For Seven Months Ending January 
China and porcelain— 19224 192 


‘lable-and’kitchenwarets. 2. «09s aeee $10,078 $116,73 

*Other china and porcelain. 7. ...-. ss 152,071 62,94 
Earthen and stoneware— 

Table and kitchenware agente 10,196t BEY, 

ytOther earthen and stoneware......... 730,068 434,60 

otal 0%.5,.4aax cane tae ee $902,413 $668, 04 

DOLLs AND Toys 

1922 192 

Dollstand*partstotvdollst= eee $6,839 $11,6] 

Mechanical: toys... 2ey.02 eee ene 2,261 4,7¢ 

All ‘other, toys: @. 0 > ctu cate ee eee 38,561 87,8% 

Total. 4 1c... Seas eee $47,661 $104,2; 

For Seven Months Ending January | 

1922 19: 

Dollstandipartsofedoll See eee $95,466 $174,7) 

Mechanicalttoys ee sn sce een eee 79,948 63,6! 

All othet:toys:..- Gone ee ee eee 1,008,224 1,240,6! 

otal i see sentes PA eet Te $1,183,638 $1,479,01 

GLASSWARE | 

1922 19) 

Table glassware, plain................. $55,081 — $192,8: 

Table and other gl’ware, cut or engraved. . 5,444 17,4! 

Globes and shades............. 00000, 35,272 a 

Lotal J: 4 hood. eee es Se $95,797 $237,4' 

For Seven Months Ending January | 

1922 19 

Table glassware, plaimic. gener. nna Gee $55,081 1,077,4 


Table and other gl’ware, cut or engraved. 66,494 134,1 
Globes;and shades.itr (2s. eas 35,272] 254,3 


—_—___—_ __ 


$156,847 $1,466,0 
TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Seven Months Ending January 


1922 1923 1922 1923 
$30,746 $126,885 $352,461 $628,111 


 *Not including electrical porcelain. 
{not including sanitary and chemical wares. 
tJanuary 1 to January 31. 


_ CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


RRIVING on his first trip to America on the 
Volendam from Rotterdam last Saturday was W. 
Hoyng, managing director of the Gouda Pottery 

orks, manufacturers of the well known Gouda pottery, 
yida, Holland. He is here to visit his factory’s New 
wrk representative, E. Torlotting and to make a study 

‘the particular requirements of the trade in this coun- 

i He will remain here for three weeks. Accompany- 

is him on his trip is his nephew, Fred Hoyng, who will 

Ly here for some months studying American retail 


\ 


res and methods. He is in charge of several retail 
es in Holland conducted by the Gouda factory. 


There are persistent rumors in the trade that Loveman, 
jseph and Loeb, Birmingham, Ala., are looking for a 
e As a matter of fact, the place has been filled for 
sne time by J. M. McCarthy, formerly assistant buyer 


He has been ap- 
pmted by the concern as buyer of their china, glass and 
hise furnishing departments. 


i the concern’s china department. 


W. T. Straub and George Fehn of the Paul A. Straub 
o., traveling force, left for their respective territories 
t Sunday, the former through the East and the latter 
Middle West. 


\. H. Holbrook, president of Geo. F. Bassett & Co., is 
> to arrive in New York on the Belgianland on Sat- 
lay. He is returning from a two months’ stay abroad, 
ere besides visiting the Bassett china factory in 
»cho-Slovakia, he visited the various factories in Eng- 
d with which his concern have connections as well as 
ming new connections with other factories which 
] be announced upon his arrival. 


‘red B. L. Jones, well known in the trade as a glass 
2sman of considerable ability, who was former New 
tk representative for the Potomac Glass Co., and the 
‘scent Glass Co., and before this connected for several 
ts with Thos. G. Jones, manufacturers’ representative, 
"engaged with Phillips, Thistle and Smith, New York 
(resentatives for the Seneca Glass Co., and the Smith 
‘illips China Co., for whom he will call on the trade 


he metropolitan district. 


anty Cooke, New York representative for a number of 
1 known pottery lines, who returned a week ago last 
vdnesday, after spending six weeks on a European trip, 
principal purpose of which was to visit the Leipzig 
*, said he did not know how the impression had gotten 
mt that the fair this year was not as successfu! as 


usual. From his observation he said he would call it 
just as good as ever in every way. 


Norman Walker Meets with Accident 
The sincere sympathy of a wide circle of friends of 


Norman Walker, of the Meakin and Ridgway traveling 
staff, who is well known throughout the trade, will go 
out to him in the unfortunate accident of breaking his 
leg, in Milwaukee last Tuesday night. Under ordinary 
circumstances, the accident would have been deplorable 
enough, but Mr. Walker already had difficulty in walking 
on account of being pretty badly crippled from rheuma- 
tism. 

He had just boarded a trolley car and was about to 
take his seat when the car started with a sudden jerk, 
which threw him to the floor. He was removed to St. 
Mary’s Hospital in Milwaukee, where it was found that 
his leg had been broken between the hip and the knee. 
Werd received by Meakin and Ridgway stated that the 
leg was set on Thursday and that he was resting comfort- 
ably. Mrs. Walker left on Thursday to be with him. 

M. B. T. Keating, also of the Meakin and Ridgway 
staff, who accompanied Mr. Walker to assist him on his 
trip, will continue through the former’s territory from 
Milwaukee on. 


Theodore Haviland & Co. Buy Building 


The outstanding news feature of the past week was 
the announcement by Louis S. Hinman, Vice-President 
and Secretary of Theodore Haviland & Co., Inc., 200 
Fifth Ave., the well-known importers, that they had pur- 
chased the building at 26 West 23rd Street, as a place for 
the future home of their business. 

The building is of modern construction, being one of 
the best of its size on the south side of the street, between 
Broadway and Sixth Ave. Despite this, however, exten- 
sive changes and improvements will be made in the prem- 
ises to make it suited to their requirements. 

It consists of five stories and basement, which will pro- 
vide many times their present space for both display 
rooms and stock. 

Two complete floors will be utilized as sample rooms, 
which will be fitted up in keeping with the fine quality 
of ware handled by the concern. The remainder of the 
building will be used for stock rooms, shipping depart- 
ment and offices. 

While possession will be taken July rst, it will require 
some time before the place can be made ready for occu- 
pancy by their firm. At present they anticipate being 
able to move in by September Ist. 

The concern have occupied their present quarters in 
the Fifth Avenue Building for thirteen years. 


Seventeen 


Eighteen 


Importers Meet at Annual Dinner 
Importers from all parts of the country convened in 


their second annual meeting, held at the Hotel Astor un- 
der the auspices of the National Council of American 
Importers and Traders, Inc. A number of leading 
topics bearing on tariff and other important matters came 
up for discussion at the business session, which began at 
2 o'clock Tuesday, and after the officers’ and committees’ 
reports had been read, the election of officers and direc- 
tors followed. The annual dinner of the council was held 
at 7 o’clock in the Belvedere Room of the Astor. Among 
the speakers were F. H. J. Kracke, Appraiser of the Port 
of New York; Judge Martin T. Manton of the Circuit of 
Appeals, Warren I. Lee, former Congressman from 
Brooklyn, and Will Rogers, the comedian. N. E. Frank- 
lin, head of the council, presided with F. B. Shipley acting 
as toastmaster. 

N. E. Franklin was re-elected yesterday to serve a 
third term as president of the council. The election took 
place at the annual business meeting of the association, 
held in the college room of the Hotel Astor. Peter 
Fletcher, of Lamb, Finlay & Co.; W. S. Pitcairn, of 
the William S. Pitcairn Corporation; Philip Le Boutilier, 
of Best & Co., and F. R. Shipley, of Shipley-Hollins & 
Co., Inc., were re-elected vice-presidents. H. O. Lloyd, 
of Julius Kayser & Co., will continue as treasurer. 

In opening the business session N. E. Franklin the 
president, said in part: “ The second year of the ex- 
istence of our organization is about to close, and when 
we consider how we have grown in membership, the dif- 
ficulties under which we have worked, the results ac- 
complished, we can feel truly grateful to the three or 
four men in whose minds the birth of this organization 
was conceived.” 

The president then outlined in detail the work coy- 
ered by the organization during the past two years, in- 
cluding activities in connection with the emergency and 
Fordney tariff bills. 

Referring to the statement that millions of dollars were 
spent during the tariff campaigns, Mr. Franklin said: 
“We can only thank them for the compliment paid us. 
The council has spent since its organization $47,752.80, 
which includes every expense.” In conclusion Mr. 
Franklin said: 

“T want to appeal to you, members of this organiza- 
tion, to stand by it and give it all the co-operation at your 
command. It has brought importers to be respected and 
has brought their business to the dignified position in the 
business world to which it belongs.” 


Stern Bros. Vote Stock Decrease 
Stern Bros. stockholders have voted to decrease the 


8 per cent preferred stock from $3,851,400 to $2,837,800. 
The total outstanding capital is now $10,337,880, consist- 
ing of $7,500,000 common and $2,837,800, preferred. 
Of the amount of stock reduced $40,200 has never been 
issued and $973,400 was acquired by the company in an- 
ticipation of requirements of special surplus. At the 
annual meeting the directors were re-elected. 
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Abraham & Straus Join Research Association 
Abraham & Straus, Inc., Brooklyn, N. Y., became a 


member of the Retail Research Association on April 1. 

The Association, founded in 1916, serves as a clearing 
house of information, statistics, ideas and mutual service 
for its members, maintaining offices at 225 Fifth Avenue, 
New York. Large joint buying offices are maintained in 
London, Paris, Vienna, Brussels and Berlin. The judg- 
ment and experience of the whole group can be secured 
on any special problem of one of the stores in it. The 
stores, while independent of any financial connection 
whatsoever, are united for the purpose of reducing cost 
of distribution, increasing service to the public, and keep- 
ing in touch with the most modern methods of store 
keeping. 


Ball’s Shop to Move 
Ball’s Crockery and Glass Shop, Miami, Fla., of whict 
Q. C. Ball is proprietor, are planning to occupy their new 
store building on West Flagler St. They are now at 21 
N. Miami Ave. They will handle only the most exclusive 
lines of goods. 


Ceramic Society of N. Y. Hold Exhibit 


The Ceramic Society of Greater New York will hole 
an exhibition at the American Museum of Natural His 
tory April 17-27 from ten to five o’clock. Although th 
society has held no show since 1916 it has kept up it 
work through classes in design, covering porcelain deco 
rations, batik, textiles and hand dyeing. The coming 
exhibition will show the advance in design for porcelait 
decoration and the beauty of harmonious accessories fo 
table service. : 


Table china with its accompanying linens, for fire 
places, lamps, bowls, vases and other decorative porce 
lains will be shown, including pottery by Mrs. Robinea 


and enamels by Albert Heckman. | 


Hanke Bros. Plan New Addition 


Plans for the erection of a new building have . 
drawn for Hanke Bros. Co., Cincinnati, to replace “a 
the old buildings now forming a part of the present store 
The new building will have a frontage of 23 ft. and | 
depth of 90 ft. and will be four stories and basemen’ 
By remodeling the remainder of the store front a front 
age of 73 ft. will be obtained, while the main buildin: 
has a depth of 230 ft. 


Buyers in New York 
APRIL 5, 1923 | 
W. B. Shockley, housefurnishings, J. B. Ivey Co., Charlott. 
N. C, Kirby, Block & Fischer, 352 4th Ave. fl 
H. Schleicher, lamps and lighting fixtures, Crowley Milner C 
Detroit, Mich., 38 West 32nd St. 
S. Klugherz, gifts, Klugherz Inc., Lancaster, Pa., Martiniqu 
Miss B. Vollmer, toys, Gimbel Bros., Wilwaukee, Wis., Broa 
way and 32nd St. 
Mr. Halliday, toys, Rollman & Sons Co., Cincinnati, O., « 
West 32nd, St. Littman & Storch. 
A. S. Brager, toys, Brager’s, Baltimore, Md., Pennsylvania.) 
W. W. Bechtold, toys, M. T. Garvin & Co., Lancaster, Pi 
115 West 30th. Care of B. Levis. 
T. H. Merriman, toys, Dayton Co., Minneapolis, Minn., 225 5 
Ave. Retail Research. 


(Continued on page 50) 
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MERCER POTTERY COMPANY, Trenton, N.J. 


Nineteen 


MERCER 


Underglaze Decorated 


Hotel Ware 


Half-Thick Roll Edge 


A new and distinctive underglaze print 


“LAUREL” 


Printed in bright green under our rich 
hard glaze. 
@ 
Every hotel supply house should have 


at least a sample line of this decoration 
which is selling wherever it is shown. 


| Write for samples which we will gladly 
supply free of charge. 
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NEW MARTINSVILLE, W. VA. 


MALONE & NICHOLSON, 125 Fifth Avenue 
New York Representatives 
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| Sells Like Hot Cakes — 
2 Something entirely = 
= new in an attractive = 
= Molasses Can at an = 
Ss unusually attractive = 
= price. = 
= Lower cost is made = 
= possible through vol- = 
= ume production and = 
3 simplified design of 2 
= both can and metal 2 
= top. = 
2 Cutting No. 113 as 2 
| illustrated, has a =z 
2 No. 10—10 0z.—10 doz. to bbl. Pleasing air of digni- = 
= Weight 145 lbs. fied simplicity and is 2 
2 No. 10 Haight 140 te to bbl. proving a ready seller 2 
2 Supplied in nickel plated or highly | wherever shown. z 
= polished tin tops. = 
| N insville Glass Mf 
_ New Martinsville Glass Mfg. Co. 
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Potters Hold 44th Annual Meeting 


Three Day Convention of U. S. Potters’ Association Held in New 
York Proves Big Trade Event, With Many Big Features on Program 


AUUVUTTHHULLGGHHLUUETHHUALOUUCRTOTUAHOUUHHVULOMUUHATOUTUOUSOTUULUOTTAOUUOTT 


y NDIVIDUALITY in dinner shapes and decorations, 
and improvement in bodies and glazes were the 
salient keynotes of the 44th annual meeting of the 

United States Potters’ Association which opened in the 

Hotel Astor, at 2 o’clock last Tuesday afternoon. That 

rapid strides had been made along these two lines during 

the last decade by the individual members of the Asso- 
ciation was not denied, in fact such advancement was 
commented upon by various committees through their 
chairman. The meeting held in New York this week 
was postponed from December last, when it was in- 
tended to convene in Washington. But, because of the 
adjustment of the strike in the general ware industry, it 
was considered proper to defer the meeting until the 
spring season, hence the decision to meet in New York. 

That the association did not have a flower garden to 
pass through during 1922 is a matter of record. The 
year was filled with conferences having to do with labor 
discussions, and also witnessed the first serious strike 
in the general ware industry in nearly 30 years. But with 
all that, the industry as a whole passed through such a 
turbulent season and emerged a bigger, better and stronger 
organization than ever. 

That the Association should establish a ceramic labora- 
tory for the benefit of the smaller plants represented in 
the Association, was urged by President Frank P. Judge, 
Jr., in his annual address. There are several noted chem- 
ists now employed by the manufacturers, but the “ little 
fellows” have no such arm to their plant. The need of 
this has been pointed out, and, as Mr. Judge has sug- 
gested, when the Association laboratory is not engaged 
in working out problems for individual concerns, it would 
be at work on one or more problems results of which 
would be of vast benefit to the trade as a whole. 

In this connection, be it said, that the whole thought of 
Mr. Judge in this direction leaned toward a better grade 
of merchandise. 

While Mr. Judge dwelt upon this phase of the trade, 
iit remained for W. A. Shaw of the Cannonsburg Pot- 
‘tery Co., of Cannonsburg, Pa., and chairman of the Art 
‘and Design committee to make plain the need for indi- 
‘viduality in decorations, also in the presentation of new 

dinner shapes.” 

/ These two salient subjects, betterment of bodies and 

‘glazes and individuality in designs and decorations have 

‘been seriously considered by the manufacturers of din- 

nerware for some years. That the manufacturers are 

ting out of the beaten path of copying this or that 1s 

Jadmitted on all sides, and there is little if any of this now 

jbeing done. In fact, all manufacturers are looking out 

‘after that something new and exclusive and which will 

‘give that particular firm an individuality which means 

|so much to its continued success. 


In opening the annual meeting, President Frank P. 
Judge, Jr., reviewed the manufacturing situation with its 
many problems which the potteries had to face during the 
past year, and what American manufacturers should and 
are doing to meet foreign competition and improve the 
quality of domestic wares. 


Address of the President 


Members of the United States Potters’ Association: 

Nineteen Twenty-two was a year of steady improvement. The 
reaction which hit us the middle of 1920 ran its course to the 
middle of 1921. The explanation of this reaction is not simple. 
Probably it was a halt in a too rapid rise that had previously 
taken place and that had discounted too abundantly the im- 
provement that was being made in business generally. 

Banking conditions were typical of a period of early recovery. 
Commercial loans began to decrease toward the end of 1920 and 
continuously declined during 1921 and the early part of 1922. 

Prices which had been falling in all parts of the world during 
1921 were on the up-turn in most countries by October, 1922. 
Notable exceptions to this were Japan, Canada, Norway and 
Sweden, where small declines were still being recorded in 
October. 

Increasés in production were most notable during the year 
1922 in those industries which had been hardest hit by the 
slump. For example: Pig iron production had dropped during 
1921 to a point comparable with the lowest point in thirty years; 
and so had copper, but in both cases the return during 1922 
brought production in these two lines back close to normal. 

Estimated volume of wholesale sales, which fell continuously 
during 1921, increased throughout 1922, both in volume of esti- 
mated sales and in dollar sales; and retail sales in rural and 
suburban communities, as indicated by gross sales made by mail 
order houses and department stores, recovered during 1922 the 
ground lost in 1921. 

The United States Employment Service of the Department of 
Labor reported that the expansion of employment through the 
nation in November, 1922, was the greatest of any month since 
the first of that year, and added that all manifestations pointed 
to a steady upward trend in employment. Notable gains were 
made in the tobacco, textile, metal, metal products, iron and steel 
industries. Further. gains were made i in the railroad repair shops 
and in the oil industry, especially in the Southwest. Labor 
difficulties accounted for decreases in employment in the stone, 
glass products and our own industries. Leaving out of considera- 
tion the disastrous transportation and mining strikes, as well as 
the strike:in our own industry, the strike record of the year 
has on the whole been favorable. 

~At present unemployment is now practically limited to a very 
small fragment of our wage earning population, while the wage 
level: itself has been maintained considerably in advance over 
pre-war conditions. 

Insofar as the steel industry can be relied upon as an index 
of general prosperity, the otulook is distinctly encouraging. The 
most serious problem at the present time is the very limited 
supply of unskilled labor and the car shortage. In both of these 
matters theré will be adjustments which will not materially 
hinder our future economic progress. 

Our industry is one which is so closely interwoven with the 
general business of the country that we naturally may expect 
to feel, in rather a pronounced degree; the reaction of general 
business tendencies to be what they may. It requires no 
extended discussion on my part, if indeed it requires any dis- 
cussion at all, that we are at present passing through a phase of 
moderate, but, fortunately, better business, than that which 
obtained the latter part of 1921 and early 1922. 

Wholesale trade is showing decided improvement, reflecting, 
of course, the vast volume of building operations. 

The financial situation is, on the whole, very good. It is true, 
that there is much uneasiness in certain quarters regarding the 
immediate future with some indications of inflations. War les- 
sons in this respect have not been learned, or taken to heart as 
much as they should. Expansions of business activity should be 
on a moderate scale, if future difficulties are to be avoided. 
The reserve ratio of Federal Reserve Banks, which is, perhaps, 
one of the best index figures of sound finance, is near to eighty 
per cent. Through these and other sources, we have a sound 
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basis for present-day business prosperity, with only slight indi- 
cations of trouble in the near future. In the final analysis, our 
business security rests upon the condition of our farms. It is 
very gratifying to note that according to recent government 
statistics the value of farm crops for the year 1922 was thirty- 
two per cent (over a billion dollars) in excess of that reported 
for the year 1921. 

A most gratifying feature of the situation is a marked increase 
in retail trade and a decrease in business failures. 

I wish it were possible to speak with a similar assurance of 
foreign trade. It is not what it should be and it cannot be too 
strongly emphasized that more serious thought should be given 
to the development of foreign trade by the manufacturers of 
this country. The time is coming when we are going to have 
surplus production and the disposition of it will be a serious 
problem. The time is ripe for the development of a foreign 
business and the opportunity should be taken advantage of 
while it is here. Foreign markets once lost, are difficult. to 
regain. Foreign competition is becoming more aggressive and 
I am afraid that we are too well satisfied with a comfortable 
home market to take the interest required in foreign develop- 
ment. 

Applying the foregoing observations to our industry, we have, 
nevertheless, much cause for serious apprehension. The industry 
has been materially affected by excessive imports, due to the 
recent tariff changes, but due to the recent curtailment of pro- 
duction, stocks have been so reduced that 1923 should be a 
very active year. However, we should safeguard ourselves 
against German importations, which represent twenty per cent 
of the German production. Like conclusions apply to the 
import trade from Japan, Czecho-Slovakia and other foreign 
countries. We know our business as well as the other fellow 
and we are quite willing to be pitted against him so long as 
his competition is fair and square. 

The greater part of the year 1922 was taken up in the dis- 
cussion of the new tariff law. Never before in the history of 
tariff legislation has quite so much adroitness and deception 
been used by its historic enemies to defeat the principles and 
purposes of adequate protection to American industries and 
American wage-earners. Despite the conspicuotts record of 
American history, under periods of protection, the assault 
against the principle was waged with bitterness and dazzling 
deception. No tariff bill has ever pleased everyone. No tariff 
ever will. Our representatives appeared before the House Ways 
and Means Committee, also the Senate Finance Committee, not 
once but several times and asked for an opportunity to compete 
successfully with similar foreign producers, by increasing the 
rates on pottery and the incorporation of the American valua- 
tion plan in the new tariff law. 

When the Fordney-McCumber Tariff Bill became a law it 
carried an increase in the rates on pottery, but instead of the 
American valuation plan, it carried what we recognize as the 
“Flexible Tariff” plan, which gives the President (after investi- 
gation by the Tariff Commission) authority to raise or lower 
any rate, not to exceed fifty per cent, the new_ rate to become 
effective thirty days after proclamation by the President. 
American industries and the American wage-earners are sow 
enjoying the protection of the new tariff law and American 
business has practically adjusted itself to the new rates. 

For years our forefathers toiled along as best they could, 
contenting themselves with the results they obtained under 
adverse manufacturing conditions, but the progress of time and 
the demand from the consumer made it imperative for us to 
give thought and attention to the improvement of our product. 
The full significance of this did not dawn upon us until importa- 
tions of foreign dinnerware were curtailed by reason of the 
recent World War, which practically put all manufacturing at 
a standstill, exclusive of such as was necessary to the conduct 
of the war and to provide the actual necessities of the people. 
The American potter was not slow to realize that his opportunity 
was at hand and the past few years have seen many changes in 
our manufacturing processes. We are proud of the fact that 
our products today are far superior in body, glaze, art and design 
than they were a few years ago. 

We must not stop with our accomplishments of today, but we 
should exert every effort to continue the perfection of our 
wares, so that we shall eventually be able to supply all the 
demands of our home consumption and, in addition, develop 
an export trade. To do this we cannot follow along the same 
lines as we did years ago, encountering difficulties and not know- 
ing how to overcome them, other than to work from all angles 
on the problem until it was solved—consequently, we were still 
in the dark as to the cause of the trouble. 

It is a well-known fact that the progressive industries of 
today do not rely upon past experience, handed down from 
generation to generation, but are solving their manufacturing 
problems in their research laboratories, with technically trained 
men, studying ways and means to reduce losses in the course 
of manufacture, better and more economic methods, testing 


materials and, lastly, but not the least, the betterment of the 
product. A few of our largest potteries are now maintaining 
their own research laboratories and look upon them as one of 
their most valuable assets. A smaller pottery needs the services 
of the technical man just as much as the large one, but-the 
needs of the small pottery hardly justify the maintenance of a 
research department. To take care of the small potteries it is 
suggested that a research laboratory be established at a central 
point (in the name of the United States Potters’ Association) 
which would be in charge of a ceramic engineer, whose services 
would be available to any member of our association at any 
time, the member paying for the individual service he would 
receive. When not engaged in doing work for an individual 
factory the ceramic engineer could be conducting experiments, 
studying raw materials, methods of firing, fuels, etc. It is my 
sincere hope that before this meeting adjourns some action will 
have been taken on this matter. Our industry is expanding and 
the work of our association should expand with it. 

At the last annual meeting a new committee was created. It 
is known as our research committee and in the short space of 
time it has been functioning much valuable information has been 
furnished our members. The outstanding feature of the work of 
this committee during the past year was to interest the United 
States Bureau of Standards in working out some of our 
problems. On October 27, 1922, a fellowship was established 
at the bureau to work on one of our greatest problems—that of 
crazing. A ceramist is now making a systematic study of this 
and we are looking forward to receiving an interesting report 
from this fellowship later on in our program. In addition to 
working on the crazing question, the bureau is also doing con- 


Frank P. Judge, Jr., Retiring President 


siderable experimenting with sagger clays to determine which 
clay or combination of clays will give us a sagger better than 
what we are now using. 

Considerable assistance can be given to the research committee 
by the kiln and fuel, also the machinery committees by providing 
confidential and reliable reports on such subjects that would 
come under the work of the respective committees. 

Each succeeding year is finding a decided improvement in the 
artistic side of our business and before very many more years 
pass into history the evil of imitating shapes, decorations, etc., 
will be stamped out. Each factory should put individuality into 
its product and the sooner we come to the realization of this 
just that much sooner will the keen competition of the past be 
eliminated. To stimulate activity along the line of originality 
in shapes and decorations a prize could be given each year by the 


United States Potters’ Association to the individual suggesting — 


the best designs for dinner services and to the decorator, or 
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irtist, offering the best suggestions for decoration. We might 
jot feel the necessity of serious consideration ot this subject at 
the present time, but we must not forget that there is a day 
soming when everything is not as favorable as it is now and 
hat will be the time when the product of fine quality, originality 
n shape and decoration will not need to fear competition, either 
foreign or domestic. Your supply dealers can be of valuable 
issistance in carrying on this work. The best materials obtain- 
ible should be brought to our attention and the decalcomania 
lealers could assist by refusing to make decorations which they 
mow are already on the market and by keeping their lines,free 
yf decorations that are similar in design and appearance. This 
yould not benefit the potter alone, but should materially benefit 
he decalcomania manufacturers. I cannot urge upon you too 
trongly to give serious thought to this side of our business. 
vet each one of us leave this meeting with a firm resolve to 
nake our respective product original and recognizable by their 
ndividuality. 

The beginning of the year 1923 found our factories in opera- 
ion after a period of almost three months’ idleness on account 
if the strike, which practically tied up the entire industry. The 
letails of the beginning and ending of this strike will no doubt 
ve covered in the report of our labor committee, therefore, it 
yould be a waste of your valuable time if I were to launch into 
. detailed explanation of it. However, I want to say only this 
a connection with the work of our labor committee and that is— 
heirs is a most difficult task and oftentimes the comimittee is 
ubjected to undeserved criticism for their labors in our in- 
erests. We are indeed fortunate to have such competent repre- 
entatives on this committee whose object is not to unduly take 
dyantage of any situation but to firmly cement that spirit of 
air dealing, friendliness and co-operation which has existed for 
ears in matters of mutual interest with the National Brother- 
wood of Operative Potters. This strike was costly to operatives 
nd manufacturers alike. It was the first general strike in 
wenty-eight years and it is to be hoped that the future holds 
nany years of friendly dealing between the two bodies. If we 
re to be successful as manufacturers we must have the fullest 
o-operation of labor, by their giving us the best to be had in 
vorkmanship and a sincere effort on their part to keep manufac- 
uring losses and costs down to a minimum. In the United 
ijtates we have the highest paid pottery workers in the world, 
herefore, it is natural to expect results in keeping. 

' We all are interested in keeping our overhead expenditures to 
minimum, likewise we have the same keen interest in having 
ur injured employes properly provided for and for this pur- 
ose Workmen’s Compensation Insurance is carried. 

‘Year after year (especially in Ohio) the expense of carrying 
his insurance has become greater until now it has become a 
ery noticeable item in our overhead expense account. This is 
ne item of expenditure which we make every six months, but 
annot check the correctness of it, owing to the technical under- 
yriting and actuarial problems involved in the internal factors 
etermining these payments. Each succeeding year brings many 
hanges in Workmen’s Compensation Laws and, in my opinion, 
onsideration should be given to this important matter. I have, 
aerefore, arranged to have this subject thoroughly .explained 
2 us at this meeting by one who has made a deep study of it 
nd I hope that many of the problems which have caused us 
oncern will be explained. 

|The United States Government forbids price fixing by trade 
ssociations, but it strongly urges and recommends manufac- 


1onths various trade associations have adopted uniform systems 
f cost accounting, which have made it possible for one manu- 
acturer to compare his costs with another and differences 
ound could be intelligently discussed and analyzed, because 
1ey were using the same methods. 

Our association is being urged to adopt a uniform method 
f cost accounting and there is no question but what the industry 
sa whole would be greatly benefited if we all would employ the 
ame accounting methods to ascertain our costs. It is my 
Pinion that the cost system should be the foundation for the 
ooks of each company. It is also my opinion that many feel 
tat a cost system is a burden rather than a help. The latter 
vould be true if the system was laid out to have the factory 
t the system rather than to have the system fit the factory. 
Juring the past few months a very careful study of potteries 
nd pottery conditions has been made by a cost engineer and 
efore this meeting adjourns we will hear from the engineer 
ho made this study. A cost system can well be called the 
Watch-dog of Business” and I sincerely hope that before our 
ext annual meeting is called we will have adopted a uniform 
tethod of ascertaining our costs. a 
In selling our product we all realize that in addition to giving 
ur customers value for what they pay for, we must give them 
omething else and that is service. Pages could be written 
n the value of this as a business asset, but it is needless to 
elve deeply into this subject, as we all realize that the concerns 


irers and merchants to know their costs. During the past few - 


which are interested in their product from the time the raw 
materials are purchased until the finished product is in the 
hands of the consumer are the ones that, as a rule, are most 
successful and whose factories are the busiest. In matters of 
advertising, sales, stocks and transportation we can render an 
invaluable service to our customers. No doubt there are many 
of us who have given much thought to this particular phase 
of our business and those of us who have not should give it 
consideration in making their plans for the future. 


With reference to transportation, the carriers are continually 
complaining about the number of claims they are receiving for 
breakage in shipments of crockery. This matter has become so 
serious that unless such claims are curtailed the carriers will 
increase their rates on our products to offset their losses in 
shipments. In many cases the claims made are trivial and in 
these instances the loss should be considered as part of the 
“overhead” expense incidental to dealing in such a fragile 
article as crockery. This situation is disagreeable, especially 
when claims are made for damage in shipments of lump ware. 
Anyone buying lump ware and then filing a claim for damage in 
transit, subjects himself to criticism and suspicion of dishonesty, 
yet we are informed that many claims are being filed for damage 
in such shipments. We, as shippers, should discourage as much 
as possible the practice of filing claims excepting in such cases 
where the damage is out of the ordinary. We might also assist 
the carriers by strictly observing the rules relative to packing, 
particularly with reference to packing of bulk cars. When the 
rules as laid down by the carrier are ignored it not only results 
in undue breakage, but also leaves in the mind of the carriers, 
or their inspectors, the impression that there is a tendency 
on the part of the shippers to deliberately disregard such matters. 
The consequences are greater vigilance on the part of the 
carrier to protect his own interest and this would lead ultimately 
to higher rates or more stringent packing rules. We, as ship- 
pers of china and earthenware, should develop a spirit of co- 
operation with the carriers and if we do our part there is hardly 


any question but what we will be met more than half way by the 
carriers. 


Since our last annual meeting the Grim Reaper has come into 
our midst and it is with great sorrow that we record the deaths 
of Mort C. McNicol, Josiah T. Smith, William H. Griggs and 
B. C. Simms. Our association has suffered a loss by the death 
of these gentlemen and, in accordance with our custom, I sug- 


gest that we take action for a fitting expression of our respect 
and sympathy. 


The strongest force of civilization today is organization—the 
grouping together of men whose interests are in common with 
each other, by which there may be an interchange of ideas. Our 
organization today needs the whole-hearted co-operation of 
each manufacturer, working together to solve the problems 
peculiar to our industry. Not only for the particular interest 
each represents, but by adjusting themselves to the needs of all 
will bring about a co-operation that will benefit the industry. 

We must have concerted action and harmonious effort if we 
are to have results. We must have complete correlation of in- 
terest, both large and small manufacturer. The individual 
member must be willing to set aside petty jealousies and combine 
with his neighbor for the good of all. It will not always be 
smooth sailing for us and we must be a unit if we are to 
successfully cope with the problems that are bound to confront 
us in the future. We are part and parcel of the great indus- 
trial world today. Let us get together and make a supreme 
effort to keep this, the United States Potters’ Association, the 
best of its character in the world. It is my sincere wish that 
we will remain thoroughly united and our association be the 
mouthpiece of the entire industry. 

The program prepared for you is intended to start your 
thoughts along the lines of making ours a bigger and better 
industry. 

It was an honor and a privilege for me to serve you as your 
president during the past fifteen months. Our secretary and all 
of the committees have done their work well and I thank all 
who have given me their support in furthering the best interests 
of our association and I trust that my stccessor may receive 
the same kindly help and consideration that I have. 

For each and every one of you I wish that the year 1923 will be 
the most prosperous one that you have ever had. 

Gentlemen, I thank you. 


Labor Committee Report 
By W. E. Wells 


Your Labor Committee begs to report as follows: 

A large volume of water has gone under the bridge since the 
Labor Committee submitted its last previous written report in 
December, 1921. The most prolonged, and the only universal, 
strike in the general branch of the Association since 1894 has 
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become a matter of history. A general strike in the sanitary 
branch, which went into effect November 1, 1922, still prevails, 
according to the viewpoint of the workers, but from the stand- 
point of the employers “finis” has also been written to that 
story. The men are still making the gestures of strikers. In 
large numbers they are posing as heroes and martyrs by doing 
nothing except to draw strike benefits contributed from the 
earnings of the generalware workers. The situation is anoma- 
lous, inasmuch as the generalware men and women of the 
Brotherhood who submitted to a conservative reduction from 
the war peak of wages, are contributing 5 per cent of their labor 
to the support of a horde of men who stubbornly refuse to 
realize that the war is over, and decline to concede a fraction 
from the emergency wages of the days of the great inflation. 
These heroes prefer to accept charity from women earning 
from $2.50 to $3 per day rather than to compromise their dignity 
By, working for $8 or $10 a day. They had rather starve than be 
air. 

These are the same men who refused to accept the advice 
of their own officers, which would have saved their faces and 
their jobs, and now, while these officers are shouldering the 
heavy responsibility and accepting the odium of collecting the 
money for strike benefits from a reluctant generalware member- 
ship, these strikers are conducting a cruel campaign of criticism 
and misrepresentation of those same officers. They even went 
so far during the recent nomination of Brotherhood officers as 
to try to defeat the entire present board, and to substitute sani- 
tary men quite largely for generalware men. That would be 
a brilliant stroke of business in view of the fact that the 
Brotherhood has lost the recognition of the sanitary industry. 
It has sacrificed the right to deal with that industry on the basis 
of collective bargaining, or in any other way. Through their 
perseverance in a blind and selfish policy, the men have locked 
the doors of the sanitary potteries against the Brotherhood. As 
touching the sanitary branch, the Brotherhood no longer offi- 
cially exists. And having already sustained the loss and solved 
the problems entailed in building up a new organization inde- 
pendent of union domination, the employers will never go back 
so long as the memory of the old unhappy relations shall abide. 

For this situation the workers have no one to blame but 
themselves. Pottery employers, both general and sanitary, have 
demonstrated through years of negotiation and cooperation that 
they are not antagonistic to organized labor as such, that they 
cheerfully recognize the right of labor to unite, and that they 
frankly prefer collective to individual bargaining so long as it 
may be fairly conducted. They submit the record of dealing 
for a quarter of a century with the Brotherhood, during which 
they have not in a single instance taken, nor attempted to take, 
an unfair advantage. On the other hand, they have submitted, 
with more or less patience and with material loss, to countless 
infractions of the rules, and disregard of the spirit of the agree- 
ment, upon the part of the men. During the long-continued rela- 
tions between the two organizations the record of faithful 
observance of contract on the part of the employers stands out 
in striking contrast to that of the workers. 

This record is convincing proof of the friendly attitude of 
pottery employers toward organized labor so long as it functions 
intelligently and legitimately. But there is a limit beyond which 
they will not submit, and that limit was passed in the sanitary 
branch when it was attempted to use the Brotherhood as an 
instrument of extortion. 

Fundamentally, both strikes were the direct result of certain 
Brotherhood laws or rules of more or less recent adoption. 
Originally, and for several years under collective bargaining, the 
members of the conference committees of the Brotherhood were 
quite limited in number, and were carefully selected by the 
officers. They were chosen with respect to special qualifications 
for the work, fairness, intelligence, independence and courage. 
Through such a committee a working agreement was generally 
reached, but in the event of failure to agree a three-fourths 
majority vote was necessary to declare a strike. That system 
worked fairly well, certainly with full justice to the workers. 

More recently the number of conferees has been largely 
increased, and the appointing power withdrawn from the officers 
and transferred to a popular vote of the locals interested in cer- 
tairi pfopositions at issue. Furthermore, in case the conferees 
fail to agree a two-thirds vote of those casting votes on a refer- 
endum may declare a strike. Besides the number of propositions 
originating with the Brotherhood and coming before each con- 
ference has so multiplied that they have become a burden and 
a menace. 

Under the present system it is obvious that the problems 
of the Labor Committee have become tremendously more diff- 
cult. The Brotherhood conferees are frequently elected not 
beause of the high order of ability required for such service, 
but because of their boastful declaration of the determination 
to stand until the last ditch for what their local wants. 

More and more the labor conferees stick for what they 


want rather than for what is fair, they are governed by wh: 
their locals demand even when convinced these demands a; 
wrong. More and more they become immune to argumer 
and reason either from the Labor Committee or their own coy 
servative element, and less and less they become a legislatiy 
body. Too often they create the impression of an organize 
band that should be operating under the black flag. 

But more dangerous even than a group of conferees selecte 
for their fighting disposition rather than their reasoning abilit 
is the law of the Brotherhood that the final decision shall re 
upon a referendum vote. With conference committees const 
tuted as they now are, disagreements in conference are liable | 
be frequent, much more frequent than in the past, after whic 
the only appeal is to a vote of men interested in only one si¢ 
of the case, men who cannot be informed as to the merits ¢ 
the controversy, and who almost certainly vote for what the 
conceive to be their selfish interests. This procedure resulte 
in strikes disastrous to all concerned in both branches of th 
trade last fall. In the generalware trade the strike was ordere 
by a small minority of the Brotherhood members entitled to yot 
and a still smaller minority of the workers actually engaged : 
the industry, while the employers had no voice whatever in 
matter of such vital interest to themselves. 

Conferences are liable to fail and strikes to recur wii 
alarming frequency unless the Brotherhood laws are substai 
tially amended as to the method of selecting conferees, and ; 
to the majority required to carry a strike vote. The prese 
method in effect nullifies the principle of collective bargainin 
it has a tendency to render conference committees useless, 
deprives the employer of a voice in wage negotiations, it plac 
the final decision on the all-important wage question in tt 
hands of the men alone, and conceivably, as in the case of 192 
in the hands of a small minority of the men, of whom the radic 
element may readily control or dictate the result. There cz 
be but little doubt that all these things occurred last fall, ar 
were responsible for both strikes, and that the menace of a stril 
will hang over us so long as these ill-considered laws remain ¢ 
the books of the Brotherhood. 


The referendum vote is a dangerous instrument in eith 
industrial or political affairs. Within a short period the refe 
endum vote precipitated two strikes in our craft, it terminate 
for good the relations between the Brotherhood and the sanita: 
industry, it consumed the defense fund of the N. B. of O. F 
it cost all of our members a heavy draft on their reserves, ar 
in East Liverpool it decreed to close the schools, to cut doy 
the police and fire departments to a shameful stage of inefficien 
and to eliminate street car service. 

While our membership does not always agree unanimous 
with the Labor Committee, it is doubtful whether anyone wou 
suggest the dangerous alternative of adjusting these questio: 
by a referendum yote among ourselves. 


Since this is the report of the Labor Committee of the ge 
eralware branch, it may be suggested that undue attention 
being devoted to the sanitary situation, and perhaps we mi 
be out of order mm discussing Brotherhood laws. The justifie 
tion lies in the obvious fact that the sanitary situation is of vit 
interest to us so long as the generalware workers are beit 
drawn upon to support the sanitary strikers. The recent advan 
in our wage scale is being absorbed for that purpose, and th 
may conceivably lead to further demands upon us to make t 
the drainage. And so long as Brotherhood laws are such as - 
permanently threaten the peace and prosperity of the indust: 
we have a right to protest in unmistakable terms. It is” 
question quite within the proper scope of discussion at th 
convention as to whether we should attempt to continue neg 
tiations with the Brotherhood under the handicap of these law 


The 1921 wage agreement expired September 30, 1922. 
anticipation the Brotherhood submitted on July 26th a list « 
thirty-one propositions which had been approved at their Atlant 
City convention, almost all demanding advanced wages or) 
change in conditions that would relieve them of a part of tl 
work for which they were being paid. The list bore a strot 
family resemblance to the long series of preceding ones whit 
the Labor Committee especially has come to look upon wi 
such dread and disgust, lists that express the eternal cry fi 
more and more, that involve endless and most tedious discussit 
of matters many of which are of trifling importance, few of a1 
merit whatever, still fewer that should have been permitted 
reach the Labor Committee, but all of them pregnant with # 
possibility of hanging up the conference. These propositio 
were discussed at some length at the summer meeting of t 
Association held at Trenton on August 2nd and 3rd, and wh 
the members emphatically expressed their conviction that t 
Brotherhood would be fortunate in procuring a renewal of : 
existing agreement and that there was no shadow of an excu 
for a demand for increased wages at that time, they follow 
the usual procedure of delegating full authority to the Lab 


pril 12, 1923 


tee to deal with the problem as their judgment might 
irect. 

Immediately thereafter the Labor Committee addressed a 
etter to the Brotherhood, a copy of which is attached, express- 

a brief opinion as to the unwarranted demands, and pro. 
sing August 23rd at the Cleveland Hotel, Cleveland, Ohio, aq 
he time and place of meeting them in conference. 

Accordingly the full membership of our committee met with 
. Brotherhood committee of forty-two members at the time 
et. A long and tedious discussion continued through the greater 
art of four days. All propositions were touched upon and 
ome minor points adjusted, but the argument mainly hinged 
‘pon proposition 25, which called for a restoration of the full 
7 per cent reduction of 1921. During the course of the discus- 
ion the Brotherhood submitted a substitute proposal to the 
ffect that if the second or the 7 per cent reduction of Novem- 
er 3rd, 1921, were restored all other propositions would be with- 
awn. To this our committee could not accede, and on August 
6th the conference broke up without agreement. The Brother- 
ood declined to assume the responsibility of either accepting or 
ejecting our ultimatum offer of a renewal of the old contract. 
‘hey informed us that our proposal would be put up, without 
ecommendation, to the trade for a referendum vote and that 
he rejection thereof would mean a strike. 

This situation did not cause grave concern, as manufac- 
arers generally, and a large percentage of the workers, felt that 
1 view of our fair proposition the sentiment was strongly 
igainst a strike, and the vote could not conceivably be unfavor- 
ble. The friends of peace were too sanguine. 

The manufacturers took no steps whatever to present the 
ase in the right light to their workmen, and a large percentage 
f Brotherhood men and women who were opposed to a strike 
vere so unconcerned that they did not take the trouble to vote. 
‘his gave the golden opportunity to the radicals who are always 
n the job and always hunting trouble, with the result that the 
raft and the public alike were astounded at the returns 
nnounced on September 18th as follows: 


POGOe LTIK GES mci or © flee > 2,731 
SPOS LoaeStr eure hoe sa athielcis Bee oe me 1,033 

3,764 

Two-thirds necessary to call strike........ 2,510 

Majority POLE str keits wool 0k Geta w Shi 221 

By districts the vote was as follows: 

For Against 
Strike Strike 

East Liverpool district ....... 992 532 

SOLVE CEC uth essa ain late eaten sSiae 272 88 
SACI Semen ee SEs oie oe Sans watt 254 112 

JNITES Dor dnace oe a tt eS 1,213 301 

2,731 1,033 


The impressive facts disclosed by these figures are that 
aly 54 per cent of the generalware membership cast a vote, 
d that less than 40 per cent of that membership was sufficient 
» declare a strike requiring a two-thirds majority vote. It is 
sal commentary on Brotherhood laws that such a thing was 
dssible without machinery for immediate correction. It was 
erally believed. and probably true, that the result did not 
fect the true sentiment of the trade. 

The situation and the incidents leading up to it were 

ported by the Labor Committee to a full meeting of the Asso- 
ation held at the Wm. Penn Hotel, Pittsburgh, on September 
ind. The recommendation of the committee that no conces- 
ons be made was endorsed, and it was unanimously resolved 
stand as a unit behind our committee in the conduct of the 
ike. 
In due course the plants of the Association were closed in 
| departments on the evening of September 30th,. and no 
tious attempt was made to operate for the duration of the 
tike, excepting for a trifling amount of packing and shipping 
at were done in some quarters by plant officials. The inter- 
\ption was remarkably free from the bitterness and ill-feeling 
at usually characterize labor troubles. There was no violence 
ir attempted violence reported, presumably because no effort 
is made to supplant the strikers. 

Various meetings were held officially and unofficially between 
embers of the Labor Committee and officials of the Brother- 
d in the attempt to find some way out of the difficulty. 
‘om time to time we urged that a second vote should be called, 
t the Brotherhood people claimed they lacked authority to 

e the call, or to do anything except to prosecute the strike 
less their demands were granted. Finally it was suggested 
at their conference committee had been elected to negotiate 
agreement, and since no agreement had been reached, and that 
mmittee never discharged, its work was not finished. It was 
Il officially in existence and might properly meet with the 
‘bor Committee and take up negotiations where they were 
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suspended at Cleveland. At least there could be no denying 
their authority, if they so determined, to call for a new vote 
of the trade. This suggestion was received favorably and 
resulted in a joint meeting of the conference committee at 
the William Penn Hotel, Pittsburgh, on December 6th. The 
outcome of that meeting, which lasted until late in the evening, 
was an order wired by Brotherhood officials to all generalware 
locals instructing them to prepare to return to work immediately 
at the old scale. 

There was a misunderstanding as to just what transpired 
at that meeting. Brotherhood officials claimed, and we think 
they were honest in their belief, that they got the impression 
a promise was made or strongly implied, that an increase would 
be shortly granted if the men would go back to work at the old 
scale. That impression also got into the minds of some of our 
own members. Fortunately, the shorthand report of the discus- 
sion clearly showed -there was no basis for that idea. The 
nearest approach to a promise was the assurance that we stood 
ready to meet with them at any time in the future when they 
believed an advance in living costs had occurred, or after an 
advance in our selling prices had been made, that would 
warrant consideration of an advance in wages, and, further, 
their case would receive more liberal treatment at our hands 
when the men were working than if they remained on strike, 

No thought of an early general advance was in the mind 
of the chairman of the Labor Committee when the report of 
the ‘settlement of the strike was made to the Association at 
the William Penn on the next day, December 7th. ‘The fact 
that this situation existed came out suddenly in a discussion 
with labor officials on the afternoon of that day. It came as a 
disagreeable surprise to our committee, and especially to the 
chairman, who had been quite happy in the belief the trouble 
was over, and the strike settled and won upon its merits. Later 
some effort was made to trace the origin of the erroneous 
impression that got into the minds of the other side, but without 
much success, other than the suspicion it came from some 
unauthorized source that Brotherhood people thought had offi- 
cial sanction. 

Nevertheless, the beans were spilt, and it was up to the 
Labor Committee to decide what should be done about it. The 
Brotherhood officers had passed the idea along to their commit- 
tee and claimed the decision to go back to work had been 
influenced thereby. We were under agreement to meet again 
with the conference committee at Atlantic City on’ December 
19th for the purpose of completing some details that were left 
unfinished at Cleveland, and of whipping the agreement into 
final shape. In the meantime we had to decide upon just what 
was the right thing to do. We know that our membership did 
not as a whole expect a general advance in wages to be granted, 
but we also knew that if not granted there was some chance of 
a renewal of the strike, but, far more important, the rank and 
file of the workers would rightly or wrongly believe they had 
been double-crossed and in some mysterious manner tricked 
and trapped into an agreement. 

The western members of the Labor Committee considered 
the situation most earnestly and consulted with other officials 
of the Association. The unanimous conclusion was we could 
not afford to lose the confidence of the workers in our integrity 
even through a misunderstanding. After the long, unbroken 
record of clean-handed dealing with labor, during which there 
was never a broken pledge, nor even an attempt at sharp prac- 
tice, we thought it better to make some concession beyond what 
we believed strictly fair in wages in order to retain that confi- 
dence and good will. If the workers believed they had been 
tricked the result would be just as unhappy as if we actually 
had misled them. 

[t was, therefore, decided to grant an advance of 41/5 per 
cent over the 1921 scale with some modifications. This was 
equivalent to splitting the difference between our previous offer 
of the old scale and the Brotherhood demand for the restoration 
of the 7 per cent. 

This program was unanimously endorsed by the full Labor 
Committee at Atlantic City. It was then submitted to the con- 
ference, and after a discussion of two or three days it was. 
accepted and embodied in the 1922 agreement under which 
we are now working. 

Subsequently at Atlantic City the committee made an adjust- 
ment of a long-standing controversy between Trenton manu- 
facturers and their printers. At East Liverpool in January 
at a’meeting with Brotherhood officers and kilnmen a more 
definite agreement was reached on the troublesome pin boy 
question, but we failed in the attempt to establish rules for the 
improvement of the methods of kiln placing and wages to apply. 
About the same time we settled the long contention concerning 
the price to be paid for plugging teapot handles, particularly 
at the Hall China Co., and we established new rules and wages 
for packing casks and barrels in the earthenware plants of the 
West. Since these minor subjects are matters of record in the. 


Twenty-six 


CROCKERY AND GLASS JOURNAL 


April 12, 1923 


office of the secretary and in your files, they do not require 
extended reference here. 

‘ As chairman of the Labor Committee, I want to commend 
heartily the other members of the committee and to congrat- 
ulate the Association upon the cheerful spirit of harmony and 
co-operation that prevailed in the committee throughout a most 
trying period. The problems were the most difficult encountered 
for a generation. They could not have been solved with a rea- 
sonable measure of success if the committee had not been a 
unit in the desire to meet the issue with courage, without 
prejudice, and in a broad spirit of concern for the mutual 
welfare of the great interests involved. 

“ Attached is a copy each of the following documents which 
should be made a part of this permanent record: Brotherhood 
propositions of July 26, 1922; letter to Brotherhood of August 
5, 1922; 1922 agreement; Supplement No. 1—Packing Agreement. 


COST ACCOUNTING FOR GENERAL WARE 
POTTERIES. 


‘ By ghee. BorTON Gs Gap b aa 
Given as report of Manufacturers’ Cost Committee. 


_ It is a difficult task to say anything concerning Cost Account- 
ing that is new or not fairly well understood by manufacturers, 
for there is nothing uncanny or mysterious concerning it. Many 
writers and speakers on the subject contrive to give the impres- 
sion that cost accounting is so difficult and something so com- 
plex that it cannot be readily understood by the average manu- 
facturer. There is no attitude more unhealthy nor further from 
the truth than this for cost accounting is but a phase of common 
sense. 

Cost accounting, while one of the most vital and fundamental 
subjects in all business, has been of slow growth. During the 
past fifteen years, industrial engineers and cost accountants have 
been preaching constantly the doctrine of the absolute necessity 
of cost accounting as the vital factor in business management, 
and it is very gratifying to know that in the last few years the 
business public has had a real awakening on the real importance 
and value of the subject. 

Cost accounting is undoubtedly the most fundamental propo- 
sition in all manufacturing. No manufacturer would attempt to 
market his product without-having some knowledge of the cost 
of same. Therefore we must accept it as a fact that every man- 
ufacturer is endeavoring to secure information relating to the 
cost of his product, and furthermore, that every manufacturer 
has some method or kind of system in figuring his costs. In 
other words, everyone engaged in business is striving more or 
less to obtain cost data. 

Notwithstanding the generally recognized importance of the 
subject, there is considerable uncertainty among business men 
generally as to just what cost accounting really is, and its actual 
relation to the bookkeeping or general accounting system of a 
business. It may be briefly stated that general accounting or 
bookkeeping shows merely the total profit or loss of the business 
as a whole, while a cost accounting system will show the actual 
profit or loss on each unit of output of product, this unit being 
either a job or order, a line or kind of product, or an operating 
department. 

Tue ImporTANCE OF Cost ACCOUNTING 

Statistics recently compiled by the government show that of 
250,000 business corporations in this country, more than 125,000 
of them operate without profit. Only 175,000 of these corpora- 
tions were earning sufficient to pay the salary of one good execu- 
tive, and not more than 12,500, or one of each 20, knew what it 
actually cost them to make their goods. In explanation of this 
extraordinary condition, a recent government survey reported 
as follows: 

“Tt is the belief of the Commission that the small margin of 
profit existing in so many of our industries is due to the ignor- 
ance on the part of manufacturers of what their goods actually 
cost to product. This ignorance causes them to make unprofit- 
able prices, which the manufacturer who does know his cost is 
forced to meet to a large extent. Formerly the necessity for 
the determination of true manufacturing costs was not so im- 
perative as it is today. Margins between cost and selling price 
in most lines were larger. Costs could be ignored except in a 
general way and a good return still be made on the investment, 
but today margins of profit in most lines of trade are very much 
more narrowed than formerly, and the necessity for the most 
efficient management and closest analysis is felt as never before. 
It is necessary today for the business man’s success that he 
know on what products he is making a profit, and on what 
ones he is incurring a loss. Competitive conditions are seriously 
disturbed where losses on one or more products are recovered 
by profits on others. It is obvious that the manufacturer should 
not only know the cost of each product he manufactures, but 
that he should see that every article manufactured bears its 
share of factory and general overhead. Most manufacturing 


plants have grown to a size where personal supervision is im- 
possible. The only reliable way therefore by which an executive 
can judge the efficiency of an organization is through a system 
of periodic reports, and these reports can be accurately obtained 
only when a good cost system is in operation. New methods 
are being introduced and improved machinery installed in the 
factory every day with a view of reducing costs either by the 
elimination of waste or by increasing efficiency. It is impossible 
to know whether the introduction of these improvements will 
reduce costs unless the manufacturer knows not only what his 
total cost is but exactly what items make up the total. Items 
of cost are frequently lost track of when the total only is con- 
sidered, while if these items were properly segregated so as to 
show what they were, they could be materially reduced and in 
some instances eliminated entirely.” 
INADEQUATE Cost MerHops 

There are many manufacturers who believe they have adequate 
cost systems who put me in mind of the story told recently by 
Mr. Chas. M. Schwab. Mr. Schwab professes to be greatly 
concerned over the expenditures for his country home and is 
constantly checking up his wife. “ You told me,” said she, “ that 
we do not run this farm economically. Now here is a thousand 
tons of hay that I sold for $40.00. I asked the superintendent 
what it cost, and there is the cost sheet showing that it only 
cost $20.00, so you can see I did make a handsome profit on 
that.” Mr. Schwab looked at the cost sheet for the hay which 
she showed him, and then remarked, “I don’t see any labor on 
here at all.’ “Of course not,” she replied, “ you pay that.” 

lf the situation in your industry is at all comparable with 
that in the many industries we have had occasion to come in 
contact with, that too is your situation. There are manufac- 
turers who are not including important items of expense in their 
costs, who are not making the proper charge or distribution of 
their overhead costs, who are not providing for the proper record- 
ing of material, who believe they are getting a 25% profit on their 
goods when they add 25% to the cost instead of upon the selling 
price. 

I think there is a tendency to think of cost accounting in terms 
of the immediate business situation. When business is brisk, 
when orders are plentiful, when our factories are working at 
full blast, we say, ‘“ Why do we need cost accounting? What is 
the use of cost accounting? Here we are making satisfactory 
profits and we have not any cost records at all.’ And then when 
business is bad and our factories are idle and our men are unem- 
ployed, “ What is the use of cost accounting to us now? We 
cannot afford cost accounting. Ye are losing money. We can- 
not make the expenditure and, moreover, there is nothing for 
which to account.” | 

To refer again to Mr. Schwab. “When in control of Mr 
Carnegie’s works,” Mr. Schwab said, “I used to with great de- 
light show him at the end of the month how many thousand 
dollars we made that month, and was always very proud when 
it was greater, and I shall never forget his saying to me, as he 
often did, ‘I am not interested in that; that is perhaps the result 
of good business, or fortunate circumstances, but show me your 
costs which shall go on from month to month and from year 
to year and I will tell you whether you are conducting a success- 
ful business or_not.” 

The business tragedies of the past six months show there is 
no lasting satisfaction and no security in mere growth and ex- 
pansion, unless that growth and expansion are accompanied by 
improvements in the methods of financing, purchasing, and ac- 
counting. 

Tue ApvANTAGES oF UnitForM AccounTING METHODS 

Uniform cost accounting methods have been adopted by ap- 
proximately 120 industries and trade associations according to 
a survey just completed by the fabricated production department 
of the Chamber of Commerce of the United States. This survey 
shows that the following are some of the commodity lines which 
are successfully using uniform cost methods: 


Steel Barrels Pressed Steel 
Malleable Castings Writing Paper 


Cotton Finishers Woodenware 
‘Hosiery Caskets 
West Coast Lumber Chairs 
Newsprint Paper Envelopes 
Printing Laundry 
Biscuit and Cracker Millwork 


Power Piping 
Stoves and Ranges 


Portland Cement 
Electrical Contracting 
Knit Goods : 
The establishment of uniform cost methods is a co-operative 
undertaking and no system formulated by one individual and 
thrust upon the industry can possibly be successful. The only 
plan which has been found successful in this work is to first 
make a complete and exhaustive investigation or survey 0 
majority if not all of the individual plants of the industry, ge 
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the benefit of the experience of all cost accounting work which 
has been attempted in the industry, get the opinions of the men 
who know the peculiar problems and conditions of the business, 
and then from this information the general methods for apply- 
ing the operating costs of the individual plants may be formu- 
lated and standardized, but it must be borne in mind that gen- 
eral methods only are capable of standardization. Every plant 
has peculiar ccnditions and problems found in no other plant, 
thus necessitating the adapting of the cost methods to each plant 
individually. It has also been proved again and again that if 
the men within the industry are left to operate and supervise the 
methods after installation, all uniformity soon disappears, and 
within a very short time they, or at least many of them, are 
back in the same old ruts as before. The actual experience of 
many of the industries has absolutely proved the advisability 
or necessity of having the cost work of the entire industry under 
the general supervision of someone outside the industry itself. 
In this way the work is kept up as it was originally intended 
and in no other way will it be. Anything that is worth doing at 
all, is worth doing right. 

In the past many manufacturers disliked to give out informa- 
tion concerning their business. Today the reverse is the case. 
Trade associations are compiling statistics as to production, 
shipments, and even costs for the benefit of their members, and 
the manufacturer instead of trying to keep this information to 
himself welcomes the opportunity to supply the data, knowing 
his competitors are doing the same thing and that these statistics 
will be of benefit to himself and to his industry. 

The Federal Trade Commission is urging manufacturers to de- 
termine their costs accurately in the interest of better trade con- 
ditions. It believes that anything that is of benefit to an industry 
is of benefit to the public, and it is also of the opinion that the 
nearer cost accounting methods approach uniformity the more 
valuable will the results be to all. 

ADVANTAGES OF Cost INFORMATION 

There are four general advantages to be derived from the in- 
Ne furnished by practical cost accounting methods as fol- 
ows: 

(1) The cost records provide for the preparation of a profit 
and loss statement monthly or for any other period of time, 
whereas if no cost system is in operation, a physical inventory 
is necessary to determine the results of the business operations 
for a definite period of time. The great amount of effort and 
expense usually connected with the taking of an inventory makes 
it impracticable to do this more often than once each six months 
or each year, thus making the management work in the dark 


until the close of a six month or year period before knowing the 


result of their policy. Monthly profit and loss statements are 
essential to intelligent business management. 

(2) As previously stated, cost records properly kept give an 
analysis of the profit or loss of a period’s business, so that it is 


- shown absolutely which line of product, which job or order, or 


which operating department is most profitable and which least. 
This information is absolutely essential in industries making a 
multiplicity of products. 

(3) It is only when the margins of profit on the individual 
products of a business are accurately known that profitable man- 
ufacturing and sales policies or plans may be formulated. It is 
true it may be necessary to continue the manufacture and sale 


_ of products on which there is little profit or possibly actual loss 


incurred, but you may rest assured that no sane business man is 
going to permit his sales department to exploit or make sales 
campaigns on these unprofitable items. While on the contrary 


when it is known which products produce the most profit, the 


executive may encourage sales on these articles through extra 
commissions, extensive advertising campaigns, and similar 
methods. 

(4) The fourth and possibly the most important use of cost 
information is the determination of the inefficient workmen or 
departments of the organization. Losses from every operating 
department are. shown up in dollars and cents, thus enabling the 
management to focus their efforts on the exact point in their 
organization which is draining the profits from the business 
through inefficient and careless methods. It is true all plants 
have a certain amount of uncontrollable losses, but these can be 
reduced to a minimum through the intelligent use of the infor- 
mation furnished by a properly supervised and operated cost 


- accounting system. 


Tue Usuac CriticisMs or OpjEcTIONS To Cost SYSTEMS 
Arguments against cost accounting have been presented so 
often that perhaps it may prove advantageous to review some 


of these so-called objections: 


(1) The most common objection set forth by a manufacturer 
who opposes cost accounting is that his business is entirely dis- 


- tinctive, and that although a cost system has been of great value 


to some one else in other industries or in other plants, it could 
not possibly be used satisfactorily in. his. In answer to this, { 
wish to state that there may be certain exceptional industries or 
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plants where a fully detailed cost system with all its ramifica- 
tions could not be successfully and practicably operated. On 
the other hand, there is no manufacturing industry or plant, but 
to which some practical method of ascertaining costs can be 
applied successfully and practicably. 

(2) Cost systems are objected to on account of the excessive 
cost of their installation. In answer to this, | would say that 
this should be considered in exactly the same manner as any 
other expenditure or investment, not the amount of the expendi- 
ture in itself, but its relation to the return secured from it. 

(3) Likewise, some object to the excessive cost of operating 
the cost system. If the benefits and advantages derived from 
the operation of the cost system do not compensate the manu- 
facturer for the expenditure necessary for operating it, the sys- 
tem either is a poor one or is not serving its entire purpose. An 
expensive piece of machinery is of little or no value unless used. 
This is exactly the case with many cost systems; they are all right 
in themselves, but they are not given an opportunity to prove 
what they can really do in the way of increasing the profits of 
the business. 

(4) The failure of other cost systems are often pointed out 
as reasons for objecting to such methods. It is also true that 
many legitimate business concerns fail annually, but this does 
not deter others from making huge successes of the same lines 
of activity. Usually where a cost system has failed, the cause 
can be found among the following: 

(a) An impracticable system ; 

(b) <A practicable system improperly installed; 

(c) Improper supervision of the practicable system prop- 
erly installed; 

(d) Failure of the management to co-operate and use the 
cost information furnished. 

A cost system cannot possibly function properly without the 
entire co-operation and backing of the management and the en- 
tire organization of the enterprise. 

Type or Cost MetHops Most NEEDED 
The greatest need in the industrial world today is for improved 


-and simplified methods of accounting and exhibiting operating 


costs in usable shape. Operating costs must be shown step by 
step as well as by completed products. Monthly profit or loss 
statements must be available immediately after the close of each 
month. Semi-annual or annual financial statements are of little 
Ea aes in directing the affairs of a business from week to 
week. 

A really successful cost accounting system must in the first 
place be designed and installed to fit the peculiar conditions 
found in each individual plant. No two plants even in the same 
industry have exactly the same manufacturing conditions, there- 
fore to try to put into operation an accounting system designed 
for another plant is absolutely senseless. General principles or 
methods only are capable of standardization. 

In the second place, a cost system must be simple and practical. 
Industrial history is full of the tragedy resulting from so-called 
cost systems requiring a corps of factory and office clerks to 
compile every sort of detailed information possible. The story 
has been told of such a system. A manufacturer in being ques- 
tioned concerning the success of a recently installed cost sys- 
tem, stated that it was operating excellently and was doing all 
that was expected of it. He was also asked as to how business 
was in general, to which he replied that the business was prac- 
tically at a standstill as his entire organization was too busy to 
attend to it due to their work in attending to the proper opera- 
tion of the cost system. A really satisfactory method of cost 
accounting does not interfere with production, nor with any other 
phase of the business, but on the contrary does furnish them 
with data which will simplify their work for them, and will 
enable them to plan and carry on their work intelligently. The 
very first step in working out a cost accounting system for an 
industry or a plant is to determine what information is wanted 
from the system. No information should be compiled unless it 
is to be of some real value in the conducting of the business. 
This very point has caused the failure of the majority of those 
cost systems which have failed, and many of those which are 
still operating have failed miserably. The cost methods must be 
fitted to the industry, not the industry to the cost methods. Some 
manufacturers when approached on the subject of introducing 
practical cost accounting methods in the management of their 
plant, ask what changes would be necessary to do so. A success- 
ful cost accounting system requires absolutely no changes in the 
methods of running the business, but 99 times out of a 100, 
changes in the policy of the business will result from the oper- 
ation of the cost system, because inefficiencies and poor manage- 
ment will stand out glaringly in the cost information furnished. 
Products on which profits were thought to be made will be found 
to be sold at a positive loss. Certain departmental foremen 
and supervisors who were thought to be most efficient will be 
found to be absolutely incapable of properly planning the efficient 
working of their departments. 
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A cost accounting system to be practical and satisfactory must 
not entail the expenditure of a disproportionate amount to operate 
ite 

Finally, to be successful the operation of the cost accounting 
system must be under the supervision of efficient cost account- 
ants, men who are expert in this particular field of accounting 
work. This is an age of specialization. It is now realized more 
than ever before that a public accountant is not necessarily quali- 
fied to undertake cost accounting work any more than an ordi- 
nary physician is qualified to prescribe what kind of glasses 
should be worn by taking the patient’s temperature. 


Cost systems are frequently installed which fail to interlock 
with the general accounts. Such a system cannot be accurate 
nor dependable. Many plants prefer to install such a system 
of costs as it would be comparatively cheap in the initial cost 
of installation and in operation. Sales and manufacturing poli- 
cies based upon costs so determined can never be acted upon 
without grave danger, unless the element of competition is so 
slight and the demand for the product so great that it may be 
sold at such a high price that a safe margin of profit is assured. 


Cost ACCOUNTING IN THE Pottery INDUSTRY 


It is unnecessary for me to review in detail the status of 
modern cost accounting methods in the pottery industry. You 
are probably as familiar with this as I am, if not more so. 
During the past four months, I have visited about 25 of the in- 
dividual plants of the industry making general ware. The con- 
sensus of the opinions of the management of all plants visited 
as well as of others with whom we have corresponded is as 
follows: 

(1) There is a great need for more accurate and usable cost 
information and more modern cost accounting methods through- 
out the industry; 

(2) The greatest benefit from cost methods can only be de- 
rived when there is a general uniformity in the methods of com- 
puting manufacturing costs throughout the industry! 

(3) To be of the greatest value to the industry, the cost 
methods when installed in the individual plants should be under 
the general supervision of experts in this particular field. 

The first problem which we were forced to solve was the 
determination of the unit or base upon which costs were to be 
compiled or exhibited. From our survey of the industry we 
found that three different methods of compiling costs had been 
tried out in the industry, namely: 

(1) The use of kiln space as the unit, in other words the 
exhibiting of operating costs per glost kiln fired or per thousand 
feet of glost kiln space fired during a certain period of time. 

(2) The use of $100 of list value as the unit, which would 
result in the determination of operating costs per $100 of list 
value of ware produced or sold during a certain period of time. 

(3) The use of the individual pieces of ware as the unit upon 
which and for which costs were exhibited. Under this plan 
the manufacturing cost per dozen 7 inch plates and for each of 
the other pieces of ware are compiled and exhibited at the ena 
of a definite period of time. 


Each of the above plans have their advantages as well as their 
disadvantages, but after a careful consideration of every phase 
of the matter, we have come to the conclusion that the most 
logical and satisfactory plan is the determination of costs per 
dozen pieces. We do not mean by this that each of the other 
plans do not have their advantages, as any plan of cost account- 
ing does have a great deal of actual value. We do believe that 
more direct benefit can be secured by the use of the piece as 
the unit than from the use of kiln space or list price. You are 
selling dozens of pieces of ware, not feet of kiln space, nor 
dollars of list value. Neither is ware sold on the basis of the 
kiln space occupied, nor according to its list entirely, but accord- 
ing to estimates of its production cost. Therefore the most sat- 
isfactory method of compiling costs is that which yerifies or 
disproves the accuracy of these estimated costs upon which sell- 
ing prices have been based. 

OBJECTIONS TO INDIVIDUAL PrEcE Costs 


Some say it is impossible to determine piece costs accurately; 
others say it is possible to do this, but that such a plan would not 
be practicable because of the time and expense required to so 
collect and exhibit the costs; and still others say that it is both 
possible and practicable to compile costs per dozen on each piece 
of ware, but that after you have gone to this trouble and expense 
you have nothing that is of any value to the potter. In other 
words, objectors of the last class insist that neither they nor 
any one in the industry would be interested in knowing that a 
certain piece of ware selling for $2.50 a dozen was costing them 
$3.00 to manufacture and put on the market. 

In answer to those who insist that piece costs are impossible 
of accurate ascertainment, I wish only to say that such costs 
have been worked out by various potters at various times in the 
past, and are still being worked out at the present time in certain 
plants in this country. Therefore to state that such procedure 


CROCKERY AND GLASS JOURNAL 


April 12, 1925 


is impossible is utter foolishness. What these objectors have ir 
mind is the fact that absolute mathematical accuracy will not 

attained, neither will absolute perfection ever be obtained jy 
anything as long as we have the human element to contend with 
but is the fact that absolute accuracy is unattainable any excuse 
for not obtaining such piece costs as are approximately accurate 
when such figures are to be the guide in the determination of 
sales policies or sales prices? ; 


In answer to those who state that individual piece costs are 
possible but impracticable, I wish to say that I may agree with 
them if they have in mind the working up of new costs on each 
individual piece of ware when each individual kiln is drawn or 
even at the end of each month, as it is my sincere conviction 
that the time and effort necessary to do this would not be justi- 
fied by the amount of fluctuation in such costs from one period 
to another, and even though this were done it would be imprac- 
ticable to change the sales policies of the concern for such short 
periods of time, as it is only average costs over a definite peragd 
of time that really gives any indication of cost tendencies. 

But what I do believe is that costs per dozen pieces compiled 
semi-annually are not only practicable, but that they are abso- 
lutely necessary to intelligently plan the manufacturing and sales 
policies of the business for the following periods. In fact it 
has been absolutely proven that such figures are worth many 
times the cost of securing such information. There are not 4 
few potteries who have lost money the past year and are losing 
money this year because they are continuing to sell certain 
pieces of ware at the cost to manufacture or even less. 4 : 


In answer to those who state that piece costs, although possi- 
ble and practicable, are of little interest and less value to them, 
I can only state that of the hundreds of manufacturers with 
whom we have come in contact in our experience in this very 
line of work, we have seen none but what were vitally interested 
in knowing the actual margin in dollars or cents which existed) 
between their production costs and their selling prices, and I do 
not believe the potters are any different in this respect from 
other progressive manufacturers or business men. 


Some say that if they do find that they are losing on certain 
items and making on others, they cannot change their selling 
prices and neither can they discontinue the manufacture of the 
unprofitable items. That is exactly the opinion held by 90% 
of the manufacturers who have failed in business. There is 
only one way under the sun to make money, that is to sell some- 
thing for more than it costs, and if you don’t know what it costs 
how are you going to set selling prices intelligently? 


: 


Our Proposep MetHops oF SUPERVISED Cost ACCOUNTING 


The successful cost system is the system which has accomp- 
lished the results for which it was installed. It has lifted the 
curtain or brought to light certain hitherto unknown factors of 
the business and enabled a course of action to be pursued by the 
executives which has increased profits. It has been devised and) 
installed to fit the requirements of the business. From our sur- 
vey of the general ware potteries and our previous experience 
in similar work, we have evolved a general plan of supervised) 
cost accounting methods which are especially adapted to the in- 
dustry. We have done this work at our own time and expense, 
because we wanted to be absolutely sure that we had something) 
of real value to the industry before exploiting it before you 
generally. Our methods have received the enthusiastic approval) 
of all potters who have examined them, and we are now engaged 
in the installation of our methods in individual plants of a 
industry. Those who are skeptical of the benefits to be derived) 
from such methods of cost accounting as we have worked out) 
need not go outside the pottery industry to be convinced of the! 
practicability of and importance of such work. The manufac- 
turers of Electrical Porcelain ware have tried out similar! 
methods, and the members of this industry, some of whom are 
also members of the Association, with whom I have talked are! 
very enthusiastic over the results obtained in their business. It) 
has eliminated so-called “cut-throat” competition, as such 
methods are simply the result of an ignorance of production 
costs, as no sane business man is going to continue to sell his’ 
product upon the market for a figure which he knows is less 
than his production cost. Members of that branch of the pot- 
tery industry are now securing true and accurate information 
as to their manufacturing costs on their various products and 
are selling accordingly, and where before the adoption of uni- 
form methods of cost accounting there was a variation of as) 
high as 40% between selling prices on standard articles, there is 
now rarely 10%. This stabilization of market conditions an 
market prices has been the financial salvation of many an indus- 
try and_plant. Guess work has been eliminated in planning sales 
and production policies. The most profitable products are abso- 
lutely known and sales pushed on them, while the less profitable 
ones are held in the back ground if not discontinued entirely, 
and losses have been thus curtailed. & 
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Two important objects are accomplished by our methods of 
uniform cost accounting in the pottery industry: 
(1) Each six months production costs are determined for 
each piece of ware produced in each style of decoration; fur- 
| thermore adjusted costs are determined for the different grades 
or selections of ware. Thirds are just as important a product 
of the industry as RK ware, and if you people could only adopt 
some uniform method of applying your production costs to the 
|yarious grades of ware, losses on the lower grades could be 
practically eliminated. I know what I am talking about for it is 
being done at this very time in similar industries. 
(2) Under our methods accurate production records are 
maintained for the various operating departments of the plant 
|which give an absolute check upon the production of the various 
departments and upon the losses sustained in each. The two 
‘prime factors in the economical operation of a pottery are the 
‘placing of the ware in the kilns and the elimination of prevent- 
able losses by breakage, etc. Accurate and systematic production 
‘records intelligently used will prove to be of the greatest value 
in increasing profits by eliminating wasted kiln space and pre- 
ventable losses of ware. 

It is also very important to know that after our methods have 
been installed for a period of six months, a monthly profit and 
loss statement is secured without the taking of an inventory. 

Under our plan, it will be unnecessary for you to add to your 
present organization a cost accountant to handle the cost and 
production records, for our survey has shown that at the present 
time the very information needed is being compiled in some 
form but is not being systematically recorded and summarized 
so as to be of real value in checking upon the efficiency of the 
various departments. Under our continued supervision this in- 
formation will be compiled in systematic form and reported to 
the executive so that he can actually make some use of it. Our 
general plan is to first install the necessary records in the plant, 
‘these to be kept by your present office clerks, and then at the end 
lof each six months period we will visit your plant, audit these 
‘records, and compile or supervise the compiling of the piece 
costs per dozen on each piece of ware made during the period 
land in each of the various styles of decoration. In this way 
‘tyour own organization is relieved of this detailed work, and at 
he same time it is being supervised and handled by men who are 
expert in this particular field of accounting work, because of 
their training and experience. 

Finally, the cost of installing our methods, auditing same and 
preparing the piece costs at the end of the first six months period, 
and supervising the cost accounting work for an entire year, 
will rarely exceed the annual salary of one ordinary clerk. In 
the average single unit pottery of from 6 to 9 kilns, the cost of 
our service will not exceed $1,000.00 per year. 


CONCLUSION * 


Now, I have outlined to you generally what our plan is, but I 

have not gone into details, for you men as executives are not 
interested in the working details of such methods only to know 
that they are based on sound and scientific principles. What 
you are vitally interested in knowing is what results or benefits 
re to be accomplished. That is what I have tried to give you. 
I hope I have succeeded at least partially. 
| In conclusion I wish to impress upon your minds the follow- 
ing points: 
(1) A large proportion of manufacturers are not making the 
money they should. A great number of them are actually losing 
money. The purpose of conducting a business is to make money, 
and the only way to make money is to sell your product for more 
than it costs. The first essential then in business is to know 
the cost of your product. 

(2) It is a recognized fact that the general ware pottery 

industry has not kept pace with other industries in improved 
methods of accounting. This is particularly applicable to the 
accounting for production costs. I have been told this time and 
time again by leaders in your own industry and association, and 
my experience with you has proven it to me. 
(3) We have’ with the co-operation of every member of the 
industry with whom we have come in contact worked out a sim- 
ple, practical, inexpensive plan whereby you may have for each 
individual plant accurate production and cost figures. 

(4) For a small annual fee, we have arranged to supervise 
and help you maintain our methods of cost accounting, so that 
you as executives will be relieved of this’ responsibility. 

The question in my mind is can you afford not to go into: this 
Proposition at the earliest possible time as individuals or in 
groups according to your special line of product? 


Membership Committee Report 
As chairman of the Membership Committee of the United 
/States Potters’ Association, William H. Robinson presented 
the following report: 
“Your Membership Committee begs to report that during 


CROCKERY AND GLASS JOURNAL 


Twenty-nine 


the year seven members were received in the Association through 
recommendation of .the committee and official action of the 
Executive Committee. 

“Two of these were for active membership, namely, the Atlas 
China Co., Niles, O., who took over the plant vacated by the 
Crescent China Co., when ‘they took possession of their new 
plant at Alliance, O.; and the Southern Potteries Co., Inc., of 
Erwin, Tenn., who were received as a member when the man- 
agement was taken over by Charles W. Foreman, formerly of 
the Owen China Co., Minerva, O. 

“The associate members were: Proctor & Schwartz, Inc., 
Philadelphia, Pa.; Pennsylvania Pulverizing Co., Lewistown, 
Pa.; The Golding Keene Co., Trenton, N. J.; R. T. Vanderbilt 
Co., New York; Decalcomania Products Co., East Liverpool, O. 


Dr. Myers’ Address 


Although Dr. William Starr Myers, Professor of History and 
Economics, Princeton University, addressed the manufacturing 
potters on ‘American Democracy ond Present Conditions,” it 
can be said, and properly, that his address was one of the charac- 
ter that would “stimulate thinking.’ Dr. Myers had no set 
speech to utter, but he brought out many facts which the manu- 
facturers knew, perhaps, but have given but slight thought. 
“What is it going to profit this nation if it loses its American 
soul and gain the whole commercial world,’ Dr. Myers said. 
“We have more than that to think about.” 

He flayed the dangerous organized propaganda which is so 
often heard about, and also class legislation. ‘Taxation is 
about at the point of saturation,’ he went on to explain, and, 
“when you change the constitution of the United States so often, 
there is less reverence for it.” 

Taking up the subject of government ownership of public utili- 
ties, Dr. Myers pointed out that while foreign countries are 
getting out of the ownership business, that certain ill-informed 
national legislators in the United States are bent upon getting 
the Government into it. “They are now hauling the greatest 
tonnage in history,’ Dr. Myers said, referring to the railroads 
of the country today, “and with 400,000 less men than when 
the roads were under Government control during the war, and 
when tremendous losses were sustained under such control. And 
now they want to go back to that sort of thing.’ Dr. Myers 
was congratulated upon his address, and immediately afterwards 
met a number of manufacturers who had heard him. 


REPORT OF THE MACHINERY COMMITTEE 


By Marc SoLon 


According to the report submitted to your committee, while 
very few machines of original design accomplishing any new 
purpose have been evolved, there is a very marked increase 
in the installation of new machinery of more modern type. 
Particularly we note the fast growing use of the dippers mangle. 
Mangles, principally of the esculator type have been installed 
at the following plants: Sebring China Company, three ma- 
chines; Smith, Phillips China Company, two machines; Saxon 
China Company, one machine; Salem China Company, one ma- 
chine and one on order; Knowles, Taylor & Knowles, one ma- 
chine at plant No. 4, and Mayer China Company, one machine. 
A dipping mangle also of the horizontal type has been designed 
and installed at the Edwin M. Knowles China Compay. This 
consists of a continuous belt upon which the ware is placed 
after dipping, face upwards. The belt carries the dipped ware 
through an enclosed tunnel through which hot air at a given 
temperature is continually circulated. 

We also notice the introduction of electric separators for 
removing the iron from the slip. These have been installed by 
the Knowles, Taylor & Knowles Company at plants No. 2 and 
No. 4 and also at Colonial Pottery. : 

A departure has also been made by Knowles, Taylor & 
Knowles by the installation of a continuous frit kiln. No de- 
tails of the operation of this machine are given. 

Decalcomania machines, manufactured by the Alt Manufac- 
turing Company, have been installed by the Saxon China Com- 
pany and the Salem China Company. 

The Mayer China Company reports the installation of a num- 
ber of new automatic stove rooms and jiggers and also state that 
they are contemplating motorizing their entire plant. 

Belt conveyors are being used by the Homer Laughlin China 
Company for conveying green ware to the biscuit kiln floor. 


REPORT OF HISTORIAN 


By Cuas. F. Goopwin 
History does not as a general rule give the most minute details 
of all events, but seeks to give prominence to those matters or 
events which have had an important bearing and decided influ- 
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ence. So in giving you a history of 1923 I attempt to emphasize 
those matters which have been significant. 

Business for 1922 up until October 1st can be said to have been 
generally satisfactory to the point that we could consider our- 
selves in the light of general conditions prevailing as most for- 
tunate. Labor seemed to go along with us, and little disturbance 
was experienced in this line. Possibly this condition was the 
lull before the storm, for at the annual meeting of the National 
Brotherhood of Operative Potters held in Atlantic City in July 
they drafted a set of resolutions which seemed to emanate from 
a feeling that unless they put into the form of a resolution to 
present to us every wish or whim which a delegate might submit, 
their annual visit to the seashore would be a dismal failure. Be 
that as it may, the result was a set of 31 resolutions which about 
unbalanced our membership, and put the gentlemen of our Labor 
Committee to the most severe trials in the history of that very 
able Committee. From these demands resulted that which we 
recorded for the first time in our history of “Collective Bar- 
gaining” with labor, i. e., a general-ware strike endorsed by the 
National Brotherhood of Operative Potters, and as a result of 
a referendum vote necessarily so by their Board. 

After a loss of ten weeks’ work to labor, and a loss of millions 
in business to our membership, sanity returned, and their orig- 
inal Conference Commiteee accepted the responsibility which 
they had shirked at Cleveland, and the employees were ordered 
back to work on exactly the same terms on which they had voted 
to strike. 

It is very doubtful if our Labor Committee will ever again 
agree to continue our agreements pending a referendum vote, 
but they will more than likely insist upon either a bonafide set- 
tlement, or cancellation of all our agreements. Let us hope that 
the experience of a strike will suffice for at least a generation. 

New shapes and decorations made even stronger the position 
secured during the war for American dinnerware, and with the 
constant effort for improvement in process of manufacture and 
betterment of product our position is one worth while maintain- 
ing. Our industry has continued to increase, as will be shown 
in the report of our Statistics Committee, and decided increases 
are proposed for 1923 in the building of new plants and a num- 
ber of additions. 

The past year also marks a decided advance in the activities 
of the Association in trying to find out the whys and wherefores 
of the intricate manufacturing end of the business. At our last 
annual meeting the Research Committee was formed with Dr. 
Bleininger as Chairman, the balance of the committee being made 
up of men who have given much study and thought to the prac- 
tical end of the business, and the work of this Committee is 
viewed with great interest. The first reports which were sent 
out in a loose-leaf binder received the commendation of our mem- 
bership, and we believe that the records of the work of this 
Committee will prove very valuable to the membership. 

Late in the year the Association, co-operating with the goy- 
ernment at the Bureau of Standards in Washington, placed a 
man to work in duplicate with a representative of the Depart- 
ment on research work in bodies and glazes. The equipment at 
Washington having been made available to us, opportunities 
were offered that could not have been secured by the Association 
working alone without the expenditure of many thousands of 
dollars. Upon having this opportunity presented by the Bureau 
of Standards, Mr. V. J. Roehm, who had been employed at the 
Homer Laughlin China Company under Dr. Bleininger, was 
appointed to the position in Washington. We are under obliga- 
tions to the Homer Laughlin China Company who had the inter- 
ests of the industry so much at heart as to be willing to give Mr. 
Roehm the necessary leave of absence to do this work in Wash- 
ington for the Association. 

As usual, death has visited our membership, and being no re- 
spector of persons has taken in the youth Mr. Mort C. McNicol, 
Vice-President of the Potters’ Co-Operative Company, in the 
middle age Mr. Josiah T. Smith, President of the Smith-Phillips 
China Company, Mr. Will H. Griggs, Manager of the Anchor 
Pottery Company, Trenton, New Jersey, and in the aged Mr. B. 
C. Simms, late of the C. C. Thompson Pottery Company. Com- 
mittees will be appointed to take care of resolutions on the death 
of these members, but it might be said in passing that in the 
death of Mr. B. C. Simms, who retired from the C. C. Thompson 
Pottery Company about three years ago, there is called from us 
one who in his life time of many years association with the in- 
dustry gave to this organization his best efforts at all times. In 
his death the last person who was an officer in the original or- 
ganization of the United States Potters’ Association has passed 
away, Mr. Simms having been cone of the vice-presidents elected 
at the organization meeting at the Merchants Hotel in Phila- 
delphia, January, 1875. 

This report would not be complete without recording the death 
of Mr. Edward Menge late in April. We had all been aware of 
his illness covering several years, and during the early part of 
1922 his condition was such as to give hope of his ultimate re- 


covery, but during the last two weeks of April he grew rapidl 
worse, and death came and closed his very active and honorab] 
life. It is such men as Edward Menge was that make possib! 
collective bargaining, and while at all times he was insister 
upon the interests of his organization, he never forgot to loo 
at both sides of the question, and be fair. 

From reports of the various committees you will note thz 
they have been active during the year, and that the work of th 
Association has covered a broader scope than any year in ow 
history. 

May I speak for a spirit of co-operation that will not onl 
maintain the position of our industry, but also make for a 
increased effort to place it on an even higher plane. 


Report of Art and Design Committee 


In presenting the report of the Art and Design Committe 
W. A. Shaw, of the Cannonsburg Pottery Co., said: 

“A report of such matters as would come under the jurisdic 
tion of the Art and Design Committee could very easily be 
lengthy affair, but your committee has endeavored to touch onl 
upon such matters as to appear to be of general interest. 

“A survey of the trade shows that quite a number of ney 
dinner shapes were cither made ready for sale in 1922, or will b 
ready for the market early in 1923. Several of these are entirel 
different from anything that is at present on the market, an 
are unusually attractive. We have also noted wonderful im 
provements with regard to bodies and glazes, and believe tha 
as a whole we are turning out very much better merchandis 
than has been produced heretofore. 

“Previous to 1922, many new decorations had been preparec 
but had not been placed on the market; for the very good reaso: 
that the most of us could not supply enough of such decoration 
as had already been established. During this year, these pattern: 
as well as other new ones, have been brought out, and hay 
greatly strengthened many lines. This combination of improve 
shapes, bodies and glazes, together with really attractive deco 
rations of all kinds, made the lines offered this year particular] 
strong. | 

“ Among the new dinnerware patterns are many very elabor 
ate offerings. Bird designs with borders and centres, as well a 
many, very much better than usual, border decals predominating 
Some very attractive full Medallion and broken border treat 
ments have also been brought out. | 

“A pleasing departure from regularly decorated goods ha 
been noted. Chief among these are beautiful lustre decoration 
that have been applied to tea sets particularly, and to other fanc 
goods as well. Some very attractive all-over patterns have als 
been brought out on similar articles. These decorations are 0 
distinct merit, and we understand have met with among suc 
of our trade who handle goods of this kind. 
“Tt has again been suggested that your committee again ca’ 
attention to the agreement made some time ago, which provide 
adequate means of preventing the adoption of patterns simila 
to those that are already being produced. Let everyone mak 
it a point to observe this agreement as closely as possible, a 
its strict observance can only result in real benefit to all con 
cerned. 

“That a great majority of us have entirely too many pattern 
is also the opinion held by a number of our members. The’ 
contend that we could do more business on fewer patterns t) 
very much better advantage. It is true that stocks of decoratin; 
materials, which are quite expensive, are becoming greater an) 
greater in many of our plants, and much is to be said in favo 
of some plan whereby we could operate without a part of thi 
constantly growing investment. The matter is recommende: 
for consideration and discussion at this time. 

“Very highly trained men have been employed to improve ou) 
bodies and glazes, but the almost equally important matter 0 
desirable decorations, has not received as much attention fron) 
specialists along this line, as we should have given it. Let us al 
try to bring out more distinctive decorations, which when used ii 
connection with really good white ware, greatly add to th 
prestige of any particular line, and to American Pottery in gen 
eral. 

“We cannot refrain from making special mention of the dis 
tinctive line of Ivory Porcelain, which one of our members jus 
put on the market. This is indeed an achievement, as well a 
an inspiration for most of us to produce better goods.” 


f 
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Art and the Manufacture of Art | 


By CHaArtes F. BINNS 


I understand that the cause of my invitation to address yo 
this morning is a paper which I read at the meeting of th 
American Ceramic Society at Fittsburgh in February. I a 
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| pleasure to the observer. 


_ to maintain it. 
a critical or a superior attitude. 


«certainly will not attempt to make light of these. 


| flected merely from the surface. 


April 12, 1923 


greatly honored by the invitation but I may tell you at once 
that I do not intend to repeat the Pittsburgh paper. There are 
two reasons for, this decision, first the paper is being published 
in the Journal of the American Ceramic Society and, second, 
it is not important enough to be presented to this audience, I 
propose, therefore, to cover the subject, as I understand that 
it is the subject itself in which you are interested, in a dif- 
ferent way and more fully than has been done. 

First of all, if you will allow me, I will introduce myself, 
not from any personal feeling but that you may understand 
from what point of view I approach this question. My father 
was managing director of the Royal Worcester Porcelain Works 
from 1851 to 1896. I entered the factory in 1872 when I was 
less than fifteen years of age. During the time in which I 
was connected with this manufactory I had a share in the man- 
agement of every department in the plant and in the wholesale 
office in London. In the fall of 1897, I came. over here and 
aindertook work in Trenton. I did not succeed there very well. 
In fact there were and perhaps are several men there who 
thought me an absolute failure, but at any rate, I acquired an 
experience of American methods of manufacture which has been 
to me beyond price. 

In the spring of 1900, I was invited to take charge of the 


ceramic school about to be established at Alfred University 


and I moved my family there the same summer. Since then 
my work has been of a diversified nature as, of course, the 
school has covered every part of the field of ceramics and yet 
amy devotion to my first love has never wavered. I always have 
been and always will be a white-ware man. 

The problem which is the first cause of my being here to- 
day is one which has been on my mind for twenty years. AI- 
most immediately upon taking up my present work I began 
to receive letters and to be requested to answer questions like 
these: “Is American tableware better or worse than English or 
French?” “Can we make as good wares as are made in 
Europe?” “Have we any clay which will make fine china?” 
“Why is there so much fine ware imported?” These questions 
are the foundation of our problem. Of course, I could not 
answer them; nor can you, but we can discuss them, I hope 
with profit. 

The terms “better” and “good” are relative but I want to 
limit the discussion to appearance of the property of giving 
Obviously this includes practically 
every aspect of white wares except strength. The form or 
shape, the substance or thickness, the color and translucency 
or opacity of the body, the texture and brilliance of the glaze 


_the design and color of the decorative treatment; no one of 


these can be ignored when judging appearance. The question 
then :s how far are we prepared to go in adjusting these prop- 
erties or any of them to meet an exacting taste? But behind 
this is the other question, at once both fundamental and domi- 
nant, do we wish to meet such a requirement? If you say “no” 
then I fear that our discussion will be fruitless, but I believe 
that you are interested at least to the extent of admitting that 
we ought to understand our own position and to be prepared 
I do not want you to think that I am assuming 
You know very much more 
than I do of the risks and difficulties of manufacture and I 
There have 
been wonderful advances made in the last twenty years chiefly 
it may be admitted in increased speed of production, uniformity 
of product and the lowering of losses. The improvement of 
the quality of the wares has been largely in the use of a wider 
range of materials, more careful preparation and a higher kiln 
temperature. These have reached their logical issue in the 
manufacture of china, and this, with the exception of a small 
production of Belleek, is as far as we have gone. 

You are, of course, familiar with the stories in this city 
which make a specialty of fine table wares and, equally, of 
course, you know that American wares are not shown in the 
~windows of these stores. I have known these store people to 
say that they would not handle the domestic product at any 
price, but perhaps that sentiment is ancient history. 

Let us enquire here what the qualities are which make im- 


ported wares acceptable to that part of the public which can 


afford to pay the price. Neglecting the shape for the moment, 
we find their wares of pure translucent white. The quality of 
translucence should not be ignored. A piece of hard porcelain 
even if it were too thick to possess actual translucence would 
still glow with the brilliance which belongs to translucency. 
The light partially penetrates the substance and is not re- 
It is the difference between 


a marble bust and a plaster cast. This constitutes a definite ap- 


' peal to the eye and is the foundation of the appreciation of 


Porcelain. I use the term porcelain, of course, in the Euro- 
Pean sense. These foreign wares belong to two groups. There 
is the well known porcelain of Limoges, often called French 
china, the ware with a hard feldspar glaze, and there is the 
inglish bone china, of which the glaze is rather softer than 
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that used on American china, but of similar composition. The 
French ware lends itself best to delicate underglaze treat- 
ment. Brilliant colors are not often seen and the overglaze 
decorations do not fuse well into the hard glaze. Rich gilding, 
often too rich, is extensively used. The English china is the 
supreme ware for rich coloring. The broad bands, groundlaid 
over the glaze and fired hard, form a distinctive treatment that 
is exclusive. All the English overglaze colors are brilliant be- 
cause the soft glaze assimilates them well. There is also rich 
gilding on the English wares. 

I am not defending or advocating this kind of treatment. 
From the point of view of design if often leaves much to be 
desired, but it is the accepted tradition for the decoration of 
the table. As a matter of fact the method of treating expensive 
plates in gold and color belongs to the 18th Century, which 
was probably the most debased period of art in history. The 
style was brought to perfection under the kings of France and 
it has held its own, with variations ever since. 

It should be possible for us to originate and carry through a 
style of decoration more in keeping with the sound principles 
of design and with the demands of modern taste. There have 
been very few epoch making departures in the artistic treatment 
of ceramic wares and none that has been especially adapted 
to the wares of the table. The dates that I have in mind are 
only approximate, but I cite first that ivory finish of the Royal 
Worcester Works from 1880 to 1895 and then in order the Rook- 
wood matt glaze, 1890; the Copenhagen underglaze painting, 
1893, and the Rookwood vellum, 1903. Each of these treatments 
was the expression of an idea which at the time was entirely 
new and each, except perhaps the last named, has been hon- 
ored by innumerable imitators. But there has been no dis- 
tinctive novelty of treatment for table wares unless an excep- 
tion be made in the case of the lithographic or decalcomania 
print which has been a development rather than a departure. 

I believe it would be possible to refine and improve our 
ordinary printed decorations, copper plate or lithographic or 
both, by sound design and careful execution, supplementing 
the prints by hand work if needed until there should be estab- 
lished a distinctive style of American table wares. If the 
porcelain makers of Copenhagen could by’ the use of their char- 
acteristic underglaze treatment create a vogue as they undoubtedly 
did, it is thereby proved that the public does not call for bril- 
liant colors as the only possible means of decoration. 

I said in the paper which is supposed to have been the origin 
of this talk that ‘even without any change in body, glaze or 
fire a great deal could be done” in the direction of meeting for- 
eign competition, but I now believe that the statement was 
not a courageous one. I scarcely believed it myself when I 
said it. But what can we do? Of course, our semi-porcelain 
and vitreous wares will not serve however fine the decoration, 
but is there no hope in china? To be quite candid I do not 
think there is. That is to say, I do not believe that the very 
best of our chinas, decorated with the most satisfactory designs 
will ever be shown by Collamore and Tiffany as the equal of 
Limoges hard porcelain or Staffordshire bone China. I know 
that this is a bold thing to say and you are welcome to an op- 
posite opinion, but if we are to reach any result we must handle 
the situation without gloves and express our views without 
fear or favor. 

It seems to be unfair that we should be thus condemned to 
an inferior position when we know that our wares are the strong- 
est in the world. The point, of course, is that these fashion- 
able plates and cups are not bought for strength but simply 
and solely for appearance. 

As I said at the first, we are not discussing strength because 
it has no bearing on the case. We know that the demand 
for a snow white body is artificial, but so is the regulation dress 
suit and we cannot get away from either the one or the other. 

I know quite well that when the case is thus presented a 
good many manufacturers cease to be interested. Their posi- 
tion is that under no circumstances could they be persuaded to 
change to the extent of manufacturing a different product. 
No blame is to be attached to them. There is no obligation in- 
volved but I. recall the fact that in the last few years, more 
than one conservative manufacturer has changed over from 
earthenware to china. No one of us likes to be left behind 
and I am quite sure that if some other line than the one being 
produced could be shown to be a financial success everybody 
would want to run for a place. 

At the present moment there are the two possibilities of the 
French and the English methods. I do not think we can 
school ourselves into making hard porcelain. The methods are 
so radically different from our own that it would take years 
to compete successfully with those who have wrought in this way 
for generations. There remains then the production of bone 
china. To be frank with you, I am not very enthusiastic about 
this either albeit that I was born and raised on bone china 
myself. I know it so well that I am afraid of it and yet I 
think it is at present our only hope. It can be manufactured 
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by our regular processes and with the inventiveness which 
characterizes our people I am quite sure that improved methods 
would soon be thought out. The preparation of the body is 
different because I do not think bone ash can be bought which 
is ground finely enough for use and, of course, the body has a 
very low plasticity. 

Beyond this there is only the possibility of the construction 
of a new body and the use of new ingredients. I had an en- 
quiry a few months ago for a body without any alkali content 
which, of course, means without feldspar. Spark plugs are 
now being made of a porcelain body which contains such sub- 
stances as beryl and steatite, all of which goes to show that the 
resources of materials have not been exhausted. We should 
be constantly on the watch for new possibilities. 

And yet I do not think we ought to wait until someone has 
discovered a new ingredient or invented a new body. We may 
learn something perhaps from the people we are wont to call 
amateurs. The term is rightly applied if we really mean 
“lovers” for that is the root of the word. There are at present 
numerous workers in clay who are laboring under all kinds of 
difficulties, who have little or no technical knowledge, but who 
by dint of a great love and an unconquerable enthusiasm are 
roducing beautiful wares. Three weeks ago we had an ex- 
ibition at the Art Center and I met there a man who had 
caught the fever of the old Persian ware. That fascinating blue 
glaze which appeals so strongly to every artist. You, of course, 
know the difficulty of producing it, but this man without knowl- 
edge or accurate information made the attempt. At first he 
converted his wife’s cook stove into a kiln, I hope with her 
consent and co-operation. Then he designed and built an oil 
burning fritt kiln and finally built a wood burning kiln in the 
open air. In the severe weather of February the whole outfit 
was buried under four feet of snow but he dug it out and split 
the frozen wood for his firing. He made some very successful 


pieces. The most successful | think that I have seen in this 
style. 
I cite this case because it seems to me to be an excellent 


The spirit 
This thought also 
gives me confidence that you with the large resources of weil 
equipped manufactories at your disposal can accomplish any 
result you may desire and therefore the only problem is to 
make the objective desirable enough to carry an appeal. 

To be specific, I have long believed that it would be possible 
in any successful manufactory to create a department, small 
but sufficiently large to be practical, for the express purpose 
‘ It should be acknowledged at 
the outset that this enterprise would not pay. There would be 
no financial return at all for some time but we are building 
for the future. Let us think first in terms of bone china. If 


‘the regular biscuit kilns fire as high as Cone 9, a special kiln 


would not be necessary, but Cone 10 is better. 


For the glaze 
fire most of our regular kilns are too high. The china glaze 
should not receive more than a Cone 4 fire. Of course, a glaze 
for Cone 6 can be made but the china will stand to lose one of 
its best features. The body will have to be adjusted to terms 
of feldspar and flint. Cornwall stone is probably not available 
in its best quality. The china clay must be of the finest. Eng- 
lish Kaolins are so extensively used that no difficulty will be 


‘found here but Dillsboro Kaolin can be used if available in 


plied to bone china plates and. saucers. 


uniform quality. Good bone ash can be obtained, but a close 
watch must be kept upon the quality because there is no large 
market for the best. Inasmuch as the English use American 
bone it should be possible for us to obtain the same. 

Close attention to grinding is imperative. It is an open ques- 
tion whether the mix should be ground in its completed com- 
position. English china clay will not need grinding but Dills- 
boro clay must be ground. This is one of the matters for ex- 
periment. I have not closely followed the English method of 
potting since the general use of machines. In my time over 
there the ware was made with hand tools. I can _ scarcely 
think, however, that this method still obtains. Probably in 
every plant a good working potter can be found who will take 
a pride in turning out good work. Let it be understood from 
the beginning that the best wares cannot be made on the high 
speed plan. Especially at first the operations will be slow and 
above all things careful. This applied also to kiln placing. I 
do not know whether or not the sanding machine could be ap- 
It could at least be 
tried. At the Worcester Works the plates were placed one by 
one, each on a bed of flint and even then a large number of 
them had to be returned to the kiln for straightening. In our 
general wares we have managed to side step this difficulty by 
making plates with waved or fluted edges but one of the beauties 
of a fine plate is the clear straight edge. No doubt you have 
seen the English china plates set three dozen high without a 
fraction of difference either in diameter or in the space between 
the edges. When we can accomplish this we can make bone 
china and can make it pay. 


Placing the glazed ware must receive close attention. Bone 
china is not pinned. The pin marks would be fatal even if 
the ware would hang safely. A large equipment of setters and 
angles is necessary. This plan is probably capable of improve- 
ment because there is always a point of contact on the foot 
of the plate and this leads to one of the greatest evils of the 
ware, blackening on the decorating kiln. I have known ex- 
pensive plates to receive a coat of solid gold on the foot to 
hide the black. Probably a special decorating kiln will be 
necessary for our experimental plant. I have the impression that 
the decorating kilns in this country are brought to a lower 
temperature than in Europe. I have no positive information 
but only judge from the quality of the colors. If this is not a 
fact then, of course, the regular decorating kilns can be used. 
The only other point is that if groundlaid bands of crimson, 
rose or turquoise are used they must be fired harder than paint- 
ing or printing colors or gold. 


Now about the decoration. I have already indicated that I 
do not want to adhere to the methods or designs of the past. 
A skillful designer must be engaged and put in charge of deco- 
rations. He must have at his disposal one or two well trained 
decorators who are able to use both gold and color. 


It will be necessary to experiment largely in the actual wares 
and the ideal must be first to produce fine things and then to 
reduce the cost if possible without impairing the quality. At 
first, it will not be necessary to do more than make and deco- 
rate plates. The eight or nine inch plate which is richly deco- 
rated as a service plate. This will afford abundant exercise 
both in workmanship and design. Of each selected design 
only a single sample need be finished unless, of course, the pat- 
tern is to be shown in more than one city at the same time. 
These expensive plates are finished to order but there must be 
some white stock upon which to draw. One source of expense 
and loss is the accumulation of seconds. For the fine decora- 
tions at which we are aiming only the very best plates can be 
used. Not only straight but free from blemish of any kind. 
This means a large quantity of pieces which because of some 
defect are refected and the market for them is small. It will 
not do to lower the standard nor can the seconds ware be 
sold in competition with the best. 


Our next problem will be.to convince the buyers and depart- 
ment managers of the exclusive stores that we have something 
rate and valuable. We must not look for large orders or re- 
peats nor must we approach the department stores. We are 
catering to the wealthy patron who buys only on Fifth Avenue. 
When we have captured New York it will be time enough to 
attack Philadelphia and Boston. When we have these roped 
and tied, Chicago and San Francisco will be waiting on our 
doorstep for a chance to buy. 


I have little or no experience as a salesman and I scarcely 
know how a New York buyer should be approached. I am sure 
that he will be hard to convince and that nothing but quality 
will appeal to him. I fear that he will share the prejudice 
which exists in favor of imported wares. He borrows this from 
his customers who are wise in the styles of European manu- 
facture. Selling china is no longer the simple procedure that 
it once was. Not so very long ago a dealer could stock his 
store through a single jobbing house and his customers looked 
and selected and bought what they liked. Nowadays every 
woman knows the different makes. You may be surprised to 
hear that womens’ clubs all over the country are studying pot- 
tery and porcelain from every point of view. I know this be- 
cause I am continually in receipt of letters asking for books 
and other sources of information. These women are, of course, 
the purchasers of our wares. Not content with looking over the 
stock they ask for Haviland or Royal Crown Derby. They 
may not know these when they see them but that makes no dif- 
ference. The charm is in the name. We must make our 
names and trade marks so well known that the poeple will ask 
for them and accept no substitute. When this is brought about, 
the buyers will be forced to buy. Perhaps I have run ahead of 
my story. We do not expect to appeal to the general public 
for quite a long while yet, but the general principle is the same. 
If we can place some sample plates in an exclusive store and can 
have them of such a quality that the educated and discriminating 
woman will ask, ‘““What make is that?” we shall have traveled 
a long way and our goal will be almost in sight. The pattern 
and finish must afford no loophole for the sales person to say, 
apologetically, “ Oh, that is just a trial plate of one of the local 
firms, they want to sée how it compares with the imported wares, 
but you can see for yourself, etc., etc.” Our wares must speak 
for themselves and must be of such a character and quality that 
no salesperson can conceal their beauty or damn them with faint 
praise. 

Gentlemen, I have tried to unfold to you the vision that has 
been for a long time before my eyes. Is it only a vision? I 
think not, for’ I am persuaded that it will come to pass. Per- 
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haps not in the way I have indicated, but if not then in some 
other way. I hope it will come soon, for I want to see it, and I 
want you who are growing old with me to see it. We have 
watched the gradual development of our work from the time 
when a reputable merchant would set up on a conspicuous 
placard, “ No American ware sold here,” to the present perfection 
of our hotel china. May we not hope for the further advance, 
undertaken in faith and at some sacrifice when our cups and 
plates shall adorn the tables of the wealthy, set there as fit com- 
panions of fine silver and dainty linen, not because they are cheap 
or abundant, but because of their beauty, and, furthermore, that 
we shall have the satisfaction of knowing that we have con- 
vinced the skeptics that American potters will not accept defeat 
in any branch of their art from any people on this round world. 


Workmen’s Compensation 

“There are only six states in the Union without workmen’s 
compensation,” Emile E. Watson, Consulting Actuary for the 
Ohio Manufacturers’ Association, told the members of the Pot- 
ters’ Association Wednesday. ‘‘ Workmen’s compensation has 
swept the country during the last decade. There is a great lack 
of uniformity in the act. We have records in Ohio where 
workmen actually suffer themselves to personal injury for the 
sole purpose to obtain compensation where compensation is 
greater than the wage they receive. This is making the thing 
designed to do good cost more, and its intent imposed upon. 
The men who do things like these are the ones who soldier on 
the job, and they are striking at the very principles of lower 
costs.” 

Mr. Watson went on to explain that compensation rates in 
Ohio may be increased from 25 to 30 per cent ere long, and 
urged that manufacturers use every precaution possible to reduce 
accidents, for it is by the reduction of accidents that compensa- 
tion costs can only be lowered. 


Report of Transportation Committee 
By F. B. LAWRENCE 


When one creates in the mind of another the feeling that, 
because of indifference on one hand and financial loss on the 
other he is being imposed upon, it is only human that a spirit 
of resentment and even retailiation shall be engendered. 

This concisely expresses the attitude of the carrier toward the 
shipper as it impressed your committee. Not particularly against 
our industry, but against shippers in general. 

As applied to our industry, however, this attitude on the part 
of the carrier results very largely from two distinct causes, the 
first of which is carelessness and indifference on the part of 
the shipper in complying with what the carrier believes to be 
reasonable packing requirements, and the second of which is 
damage claims filed by the buyer against the carrier, growing 
out of inferior packing of the shipper in some cases and unjust 
and indefensible claims by the buyer in other cases. 

The carrier is by no means indifferent to infraction of the 
traffic provisions, and it must be admitted there 1s nothing so 
effective to promote special consideration of rates and rules on 
a commodity in transportation as “touching the pocketbook,” 
so to speak, of the carrier. 

When claims become frequent in number and considerable in 
dollars and cents, the carrier naturally is provoked to prompt 
action to find a remedy, just as we, when our losses in manu- 
facture become excessive, set ourselves to the task of fixing the 
blame and reducing the loss. 

And, sometimes, in its efforts to eliminate such claims, the 
carrier, exasperated by these losses and the failure to comply 
with what it believes are reasonable requiremnts, promulgation 
of new rules, in some instances impossible of practicable applica- 
tion, and if enforced calculated to involve the shipper in much 
additional expense and annoyance, with the buyer affected. 

Your committee’s work for the past year, insofar as it relates 
to existing rules and rates on its finished product, has been 
very largely a fight against the establishing of more stringent 
rules and regulations which have resulted from the two chief 
causes above specified, towit, inferior packing and indefensible 
claims. 

Every commodity in transportation, so far as rates are con- 
cerned, stands on its own bottom, and it is obvious that if the 
risk of carrying a commodity is great, and claims show a con- 
tinued increase, it is only natural that there should be an upward 
revision of rates to meet these increasing losses. 

Your committee believes that in some cases the shipper is 
primarily responsible for these claims, because of his disregard 
of the packing rules. On the other hand, the buyer is in some 
cases properly chargeable with making unreasonable and un- 
justifiable claims. It is inevitable that there shall be some 
breakage in the transportation of a fragile product like earthen- 
ware, even when the utmost care is used in packing, transporta- 
tion, unpacking and the carrying of the product into the ware- 


house, and every dealer in such merchandise should absorb as 
part of his overhead any reasonable amount of breakage thus — 
incurred. It is the practice, however, of some buyers to make 
claims against the carrier for every piece of broken ware, and 
these claims will run as low as 50 to 75 cents in some cases. 

It would appear to your committee that a buyer who makes 
such claims is really asking the carrier to assume a share of 
the buyer’s “overhead,” and is forcing the carrier to a position — 
where he is bound, in his own interests, to penalize all buyers 
and all shippers of our product by increasing the rates to such 
an extent as will not only cover proper claims, but unreasonable | 
claims of this character as well. In other words, the innocent _ 
will be made to suffer for the sins of the guilty. 

If, therefore, behooves us as shippers to diligently strive to 
improve our packing methods and to observe strictly such reason- 
able rules and regulations as from time to time may be mutually 
agreed upon, and it also behooves the buyers to adopt a more — 
reasonable attitude toward the carrier in the matter of filing © 
claims. 

Your committee has found representatives of the carriers — 
without exception most reasonable in their attitude on all mat- 
ters which have come up for consideration and adjustment, and 
they have manifested a willingness to meet us more than half 
way in the solution of our problems. 

It must be admitted, however, that it places your committee — 
in a very embarrassing position, when the carrier presents claims — 
filed against it for goods which are bought as lump ware on a 
per ton basis, and which we all know must have been badly | 
damaged when bought and packed. Such claims only leave 
your committee without even a semblance of defense, but | 
create in the mind of the carrier a feeling of distrust that is 
hard to counteract. | 

It is the opinion of your committee that some reasonable rule 
should be worked out that will relieve the carrier from claims 
for damages on lump shipments. The unscrupulous filing of | 
claims on this class of ware is bound to react upon every ship- 
per and every buyer in the form of increased rates. 

The past year has been one of unusual activity for your 
committee, and a number of matters of vital concern to our 
interest have been considered, some of which have been con- | 
cluded, others of which are still unsettled. In this report we | 
will first deal with problems relating to rates and rules on | 
finished products, and we will then take up the matter of rates | 
on our raw materials. 

FINISHED PRropucts 


1—West Bound Trans-Continenal Rates—Earthenware—The 
Trans-continental committee first approved our application for | 
a reduction of 23% cents on earthenware from Group “A” 
and “B” territories, which covers shipments from practically | 
all of the pottery shipping points to all Pacific Coast territory. | 
The old rate was $2.3314 from Group “B” and the new rate 
is $2.10. The stoneware rate compared to this is $1.57%. On! 
the average carload 20 tons, this would mean a reduction of | 
approximately $54 per car, and it has been estimated that 300 | 
cars are: shipped each year to the coast, which would make a | 
saving of approximately $16,000. We now have an application | 
before the Trans-Continental Committee, which is already 
docketed for hearing for a rate of $1.50 per cwt. which if | 
granted will equal the eastbound import rate. 


Commopity RATES ON EARTHENWARE TO SOUTHWESTERN TER- 
RITORY j 


No reductions have been granted or commodity rates estab- | 
lished on carload earthenware to the southwest. This has been | 
handled with individual lines who are now placing it with the 
freight rate committees in an effort to have the commodity 
rates established through that source. 


REDUCTIONS IN STORAGE RATES AT Way STATIONS 4 


On our application, storage rates at way stations were reduced | 
in June, 1922, from 2c. to 1%c. per cwt. per day. While this 
reduction is small it is not inconsiderate when the amount of 
the rate is considered. On a 5,000-lb. shipment it means a reduc- 
tion in storage rates of $7.60 for 30 days. | 


MARKING PacKAGES “ FRAGILE” 

There was an appeal from certain railroads to have earthen-— 

ware shipments marked “Fragile” which to some extent se-- 
cures more careful handling on the part of the railroads, and 
would result in fewer damage claims. This matter was place 

before all of the members and is now being generally observed. | 


RESTRICTED VALUATION ON EARTHENWARE 


There has been a great tendency on the part of all carriers. 
through their rate committees and classification committees to’ 
increase the classification of earthenware and thereby increase 
the freight rates applying on it. This is traceable to damage! 
claims entered against this commodity by others than the manu-— 
facturers. In an effort to head off these increases, the Trans- 
portation Committeee has accepted a classification with a re-| 
stricted valuation of $20 per cwt. This does not mean that’ 
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he law is violated when this restriction is entered on shipping 
locuments covering shipments that are invoiced at higher than 
120. The clause is only to restrict the liability of the carrier 
n cases where there are claims. 


StorpPpIncG BuLk Cars IN TRANSIT 


We have placed requests with the various railroads for per- 
nission to stop bulk cars in transit for completion of loading. 
[his request is intended to apply in cases where part of the 
yare loaded by the first shipper is completely protected by crat- 
ng from the top to the bottom of the car. It is expected that 
avorable action will be taken on this request. 


30LD Deposit, Gotp Mount D, anv Go_p TRIMMING DECORATIONS 


' Carriers, due to the fact that some highly decorated and very 
xpensive imported chinas, as well'as glass were being carried 
inder “pottery” schedule at 3rd and 5th class L. C. L. and 
>. L. respectively, ruled that all decorated ware having gold 
pplied in any form should take double first-class rate. The 
‘nforcement of this ruling would have resulted in an increase 
of from 300 to 500 per cent in rates on practically all deco- 
ated goods shipped. Your committeee conterred with the 
lassification Committee on this ruling and succeeded in having 
ts interpretation so modified that no increase in rates resulted 
n the bright and coin gold goods produced by our members. 


STRAWING WaRE IN BULK Cars 


_ Carriers interpreted the rules covering strawing of earthen- 
are in bulk cars to mean that each piece of ware should be 
eparately strawed. The enforcement of this rule would have 
awolved the manufacturer in greatly increased expense for both 
vbor and packing materials, and your committee conferred with 
ae Official Classification Committee regarding its construction 
f this rule, with the result that its interpretation was so modi- 
ed as to permit our following the long established practice 
1 the packing of bulk cars. It was, however, agreed that in- 
pectors should be sent into the several pottery districts to check 
'p packing methods. This checking was to be done in the fol+ 
owing manner: The inspectors were to watch the cars as they 
vere being packed; they were to follow these cars through to 
estination and were to watch them while being unpacked; and 
aey were to make a record of any breakage which occurred 
thile the car was in transit as it developed upon unpacking. 
f£ after carefully checking a number of cars in this manner, 
ixcessive breakage was found to have occurred in transit, it 
vould be clearly shown that the method of packing which we 
ave followed for so many years, is insufficient to properly pro- 
ect the ware, and such modification would then be made as 
aight be necessary to afford proper protection. 


DUNNAGE ON BULK CarRS 


Carriers have turned down our application for allowance on 
unnage on bulk cars. We have placed our lot with other ship- 
ers, who are seeking the same thing through the National In- 
‘ustrial Traffic League, and a special committee from the 
eague is now handling the case for all shippers with all car- 
ers. 


t Raw MaAtTeERIALS 


‘Clay Rates—Reductions have been obtained by this committee 
ithin the year on westbound clay rates, which not only apply 
» import materials but also to clay going out of the New Jer- 
‘y District into the potteries located west of the Buffalo-Pitts- 
urgh-Huntington line, or what is technically known as “ Central 
‘reight Association Territory.” All consuming points are not 
10wn on this statement, but a sufficient number is given to 
present each group or district. It is not a fair comparison 
» average these reductions, which run from $1.90 to 70c. for 
may be that the territory receiving the largest tonnage of 
ay would be the one receiving the largest reduction. How- 
ver, to arrive at figures showing what the reduction means 
. dollars and cents when so averaged, approximately 96,000 
ms of import clay is used annually by the members of the 
ssociation—this computed at an average reduction of $1.22 
vakes $117,120. It is fair to assume that if each plant’s actual 
onnage received, of both domestic and import clays was com- 
ated at the reductions which have been secured the amount 
ould be more. 
_We now have a further application for reduction in these rates 
ig 70c. per ton which, if secured, will bring them down to the 
“ick basis, which is the basis on which we received our reduc- 
‘ons of June, 1922. However, since that time, there has been 
further general reduction in the brick and cride or common 
ay product rate, ordered by the Interstate Commerce Com- 
‘ission but the carriers have not given our raw clays the bene- 
_ of this further reduction, but have left our clay rates higher 
an the brick basis, and to accomplish this have established 
“new classification for_clay as follows: 
Clay Other Than Crude or Ground (Common or Fire) ” 
arriers are taking the stand that our clays are not a crude 
aterial. We hold that their position is untenable. Much of 
ir clay, such as ball, sagger and wad, is loaded for shipment 
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in its raw state, just as it is found in the earth, the same as 
is “Crude or Common Clay” so-called by the carriers, used 
in the manufacture of brick and other such products. 

And, while china clays are washed to remove foreign sub- 
stances, such as sand, vegetable matter, etc., such washing no 
more changes the character of this clay than does the process 
of grinding change the character of so-called “ Crude or Com- 
mon Clays.” 

They are all crude or common clays, all have much the same. 
value at the mine, and all should take the same classification 
as to rates. As a matter of fact they were so classified prior 
to the decision of the Commission in the so-called “ Brick Rate” 
case, and it is the aim of your committee to pursue this matter 
to the end that our clays shall be so classified. This accom- 
plished will give us a definite basis in the North and South 
for all clay rates, and one that the Committee feels will be 
just and reasonable both to the shipper and to the carrier. It 
is suggested that potteries request all their clay shippers not 
to show market names on the bills of lading when shipping 
clay, but to describe it as “Crude Clay.” Many descriptions 
such vas g ewVad Clay: No. O-Sagger’. Clay,” “Kaolin,” etc. 
are used. These should be described as above, namely: “ Crude 
Clay.” 

Port Changes—There has been some complaint by the potters 
on account of additional charges assessed over and above the 
through rate on imported clay from Portland and Boston. We 
have undertaken to handle this to a conclusion but as yet have 
not received sufficient information from the potteries interested. 
Circular letters were sent out but the information has not been 
returned. 

Feldspar—Through the efforts of this committee via appli- 
cation to the Trunk Line Freight Committee, which includes the 
territory east of Pittsburgh, feldspar was placed on the same 
rate as pulverized flint which gave reductions in July, 1922, vary- 
ing from $1 to $1.40 per ton, these reductions including the gen- 
eral 10 per cent. of July 1st. 

We mention this 10 per cent. reduction because in matuy cases 
when committees had received a previous reduction, the 10 per 
cent. general was not added. The reduction referred to above 
applies from New England districts, from Trenton, N. J., and 
Wilmington, Del. The feldspar rates from East Liverpool to 
all pottery consuming points west of Pittsburgh were also re- 
duced 32% per cent. This reduction based on an annual con- 
sumption of 36,000 tons would equal a saving of $54,000. 

Grinding in Transit—The Pennsylvania Railroad to whom 
we made application for grinding in transit privilege on feld- 
spar refused our application. It is the intention of the com- 
mittee to file this again for both feldspar and flint sand with 
the Central Freight Association Committee just as soon as 
our rate applications for further reduction in rates have been 
acted upon. 

Pins, Stilts, Etc—Rates on these commodities were estab- 
lished to the Pacific Coast pottery points the same as apply on 
earthenware. 

CoNCLUSION 

It will be manifest from the number of “unfinished tasks” 
undertaken by your committee that there is much yet to be 
accomplished, and it is its recommendation that the work under- 
taken be pursued diligently. 

We are more than ever impressed with the fact that the 
process of securing rate revision is a very slow one, but not 
impossible of accomplishment and well worth the effort and 
expense necessary to attain the results for which your committee 
is contending. 

To one thing, however, which has most impressed your com- 
mittee during its year’s work, is the importance of co-operation 
between shipper, buyer and carrier. We have in the beginning 
of this report stressed the point, and we want to again empha- 
size it and to earnestly appeal to all our members, not solely 
because it will in the end better serve their interests, but be- 
cause it is ethically proper to respect the rules and regulations 
from time to time mutually agreed upon. 

There is much that could be said as to the savings which 
have resulted to the industry as a whole from decreased rates 
on raw materials as well as from successfully combating of 
the enforcement of more stringent packing requirements, and 
the application of higher classifications to our product. Let it 
suffice to say, however, that your committee feels that to Mr. 
Donley, as traffic counsellor, much of the credit belongs, and 
that all the expenditures which it has made from the funds 
of the association, have been amply justified by the results ob- 
tained thus far. 


TRANSPORTATION PROBLEMS OF TODAY 
By Cuas, F. DONLEY 

There is available plenty of material for discussion on trans- 

portation matters, all of which is easy to secure, but it is not 

easy to select from all of this much as may prove interesting 

to a meeting of this kind. Transportation matters are before 
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you today in the headlines and there is more or less general 
knowledge of the high points in it. It is carefully estimated 
that over: fifty millions of people, half the population of the 
United States, are interested in a financial way in railroad invest- 
ments. This includes our citizens from. every walk of life. 
There is no agency of commerce with which so many of our 
people have a definite relationship. The great transportation 
systems which are so vital in our national and international 
success, and which bear so great a part in our general prosperity, 
are controlled and inspected, examined and regulated by all 
kinds of commissions to the extent of paralyzing their earning 
power and placing their credits in jeopardy. 

You are no doubt more interested in the future than in a 
recital of history setting forth reasons for present conditions 
of rail carriers. We gain nothing by saying that all this is 
resentment of abuses that once existed. Any one who has kept 
in touch with current business conditions knows this history, 
and our chief problem is to find a way out. 

Net revenue is the vital concern of any business. The factor 
which brings revenue to the rail carriers, in major part, 1S freight 
rates; small earnings come from other sources. Of course, the 
expenses of railroads which are charged against the revenue 
which freight rates bring in so as to determine our net revenue 
should be subjected to very close examination, and I believe that 
we have sufficient agencies for doing this. If we refer to what 
has been done and go back for a few years, we find the railroads 
at the peak in 1916, so far as net income is concerned. In that 
year they paid the highest return on investment value, namely, 
614%. Last year, 1922, was disappointing, as the results were 
$775,000,000 net income, or equal to 4.1% of the investment value. 
This was an improvement over 1921, the previous year, when 
the rate was only 3.3%. The average for three years preceding 
the Federal control, namely, 1915, 1916, and 1917, was 5.7%, and 
it was on this basis that the Government took over the railroads 
and guaranteed to pay them returns on such basis. This gives 
us an idea of financial conditions with the carriers and makes 
a foundation for forming opinions as to what 1923 will be. 

There were three things which militated against the railroads 
in 1922, all of which tended to reduce net earnings. They were: 
the shopmen’s strike, the coal strike, and the ten per cent decrease 
in freight rates on July 1st. None of these appears to be slated 
for a return this year. Congress will not convene until December 
next and by that time, or at least before any legislation can be 
enacted, the railroad calendar year will be history, so that for 
this year, 1923, they will be free from any further agitation 
by Federal legislation, and it is not likely that State legislation 
will greatly interfere. There are mountains of legislation in the 
minds of Congressmen to further regulate the railroads of the 
country, but the present outlook for this year is encouraging 
and if, as we predict, the many annoyances that agitate shippers 
can be removed by Fall, the Congressional mind may be changed 
and the railroad officials be relieved of the ever-present “ bug- 
bear” or over-regulation. 

Any analysis of figures for last year and the first three months 
of this year indicate a good return on the invested. value of 
the railroads for 1923, probably the best since 1916, and the 
figure is estimated as very close to 6%.. As a result, railroad 
credit will be established and the much-needed improvements 
can be financed. The volume of traffic will, no doubt, be very 
heavy and perhaps 12% heavier than in 1922, which was 10% 


above that of 1921. January has already shown an increase in. 


carloadings of 20%.. The labor situation will not be good, but 
indications are that it will not so seriously interfere with the 
railroads’ operation as to deprive them of a fair return on 
invested revenue. 

The reduction in wages last July was more than offset by the 
excessive cost of operation during the strike periods, which 
was another thing that kept net revenues down. A repetition 
of this.is not expected in 1923. It cost fifty. million dollars 
more for equipment maintenance from July to October last year 
than for the same period in the previous year. 

From an investment standpoint, railway earnings look good 
for 1923. I can show figures that indicate a fair return on 
invested property. The estimated net revenue is. $1,120,000,000, 
which will return about 5.9% on all invested values. These 
figures are given to show the possibilities for. 1923 and in which 
you may be interested from an investment standpoint. But, 
certainly, you are concerned in so far. as it will. permit carriers 
to furnish sufficient transportation for the normal operation of 
your plants. 

The Interstate Commerce Commission is charged by law to 
consolidate roads as a means for solving our difficulties, while 
a study shows that 80% of the traffic is now handled by 23 
systems of roads. The things which are needed for a properly 
functioning common carrier system are less of regulation and 
more of co-operation between shippers and carriers. Railroads 
should have more definite rights to fix wages and working 
conditions, and the Government should arbitrate only when 
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public interest is in jeopardy. The biggest problem that we have 
involving our public welfare is the solving of our transportation 
problems, and the shippers, railroad investors, railroad operators) 
the public at large, and the lawmakers need to come together 
to do this. 1 

There are some factors which are not generally considered 
in the return of the railroads to normal. The first one is the 
heavy drain which has been made on their organization by the 
exodus of their trained employees to other lines of endeaval 
No organization can function properly after a “ scoop-out” of 
the middle has been made. For the last ten years the technically 
trained traffic and operating men have left the employ of the 
railroads and taken up similar lines of work with industria’ 
concerns and public service commissions. Men have not beer 
trained for their places, so we find, upon a close look into thei 
working forces, a junior class, ill equipped for handling the 
many technical details necessary in giving shippers first-class 
service. Most railroads are “ overofficered,” as officers did no: 
leave their positions for other lines of work, as did the men oj 
the rank and file; so we find them topheavy with supervisior 
and light in the middle for actual performance. 

Another factor which railroads have had to consider and te 
which in a large measure they are not giving attention is com: 
petition on the part of highway and water carriers. The truch 
and the barge line are doing an immense business. The railroad) 
are opposing them, instead of trying to co-operate. The shippe: 
is not so much concerned with who does his transportatio1 
work as he is with having it performed at a reasonable cost 
service considered. ) 

Rail carriers must assume a more favorable attitude. 

These general matters are given for your consideration, ang 
to them we hitch up the report of the Transportation Committee 
The items which are on the unfinished docket of this Comrnitte: 
are closely related to these general matters. The success whicl 
we have will depend upon the way these large problems ari 
worked out. | 


Western Health Committee Report 
John B. McDonald, chairman of the Western Health Com 
mittee, presented the following report: | 
“Your committee begs to report that no condition seems t. 
have arisen which has required a meeting of the committee. 
es Mr. Mushet, the Joint Health Inspector, has made his usual 
visits, and evidently has been satisfied with the conditions, fo 
no complaint or request has been made that would requir 
the action of the committee.” 


Western Discharge Committee Report _ 

The report of the Western Discharge Committee, which wa 
presence by its chairman, T. A. McNicol, of East Liverpoo! 
reads: 
“Your Discharge Committee begs to report that there i 
strong evidence that the Discharge Agreement has been enforce 
during the past year to a greater degree than for some time. | 
“A great many cases of men leaving their employment with 
out serving proper notice have been corrected through our offic 
and but one case was serious enough to call for a meeting.o 
the Discharge Committee. | 
“Many discharges have been renewed, and there is. scarcel 
a week in which our office is not asked to either renew a dis 
charge or give one to someone who has been evading the Dis 
charge Agreement. 
“As the labor market tightens up it will be to the mutu 
advantage of all if our membership will give strict adherenc 
to the agreement, and we know that you will be fully repai 
if you will.renew in the minds of your foremen by a lette 
of special instructions the salient points of our Discharg 
Agreement.” 


Report of Statistics Committee 
By Joseph Mayer : 
The United States Geological Survey has discontinued the co 
lection of statistics of clay products with us since 1920 (repo 
of which year is given in the Journal of 1921). The work hi 
been taken over by the Bureau of the Census,-which will publis 
these reports biennially so that the full reports for 1921 and 19. 
are not available at present, but your committee has obtained th 
following statistics for the year 1921. ; 
The production of earthenware and china in United States « 
the grade of pottery ware made by the members of this Ass\ 
ciation during the year 1921, was as follows: ; 
White granite, C. C. ware, semi-porcelain and ca 
semi-Vitreous Ware. 2. cases case tems ene $29,744,300 
Porcelain china, Bone china, Delft & Belleck 


WATCS | cw intsy. 5 aig We us cote pou evnane ns Se cmole Desist ike makags 4,262,300 | 
Hotel (China) oy4% on? eee en eee >» 7,888,2005 1 
Totalsnecut am Wee caer e eat See ee eae $41,894,800 
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This is a decrease of $7,610,217 or 15-39/100% from the pro- 
duction of 1920. 

No report of production by states was procurable. 

The United States Statistical Department regarding Jmporta- 
tions has also changed its methods of classifying and grouping, 


but after it is in use for a time it is expected it will be more. 


satisfactory as the Import figures will be segregated so that they 
will show Table and Toilet ware separate from ornamental and 
jon-competitive wares. 
Although your committee is not able to make a satisfactory 
comparative report with those previously made, the following 
statistics furnished your committee will be of interest to the As- 


sociation. 

IMPORTS FOR CONSUMPTION—FISCAL YEARS 1920-1922 
‘China, porcelain— 1920 1921 1922 
F Plain electric ware........... $175 $4,925 $1,894 
mean ornaments............. 12,415 23,636 7,199 
( Plain table and toilet......... 346,990 392,397 639,591 

Meee allother . 2... ence... 26,959 88,317 38,339 
Meinted ornaments........... 173,676 263,030 129,991 
) Painted table and toilet... ... 4,076,141 5,978,121 5,617,917 
' Clock cases, decorated........ 332 1,119 1,381 
emainted, all other............ 191,381 619,659 498,354 
eatthenware and crockery ware— 1920 1921 1922 
' Painted table and toilet...... $2,607,403 $3,414,923 $3,370,067 
+ Painted ornaments........... 122,384 196,827 166,636 
Painted, all other. .......... 175,933 602,904 471,019 
) Plain table and toilet........ 239,483 333,760 279,042 
miain Ornaments............. 13,583 28,437 19279 
Memmetiicral) other. . .-.... 2.04... 23-503 79,849 24,112 
janitary earthenware— 
Meche hives Mleite Sse ha 3,812 5.752 7,669 
i hed. 2 re 5,685 4,870 4,273 
MereGelubeS.. . ek se oe ae 3,105 2,832 630 


IMPORTS OF EARTHENWARE, STONE AND CHINA WARE 
For the Year Ending June 30, 1922 
China and Porcelain— 
Bemrrecotated 9.) fas. a et. 
Decorated— 
Saported trom Prance oa. ..5-. 6 6s 
Imported from Germany............ 796572 
Imported from United Kingdom..... 
emiported from Japan.....:......... 2,532,116 
__ Imported from other countries ...... 551,854 
a 6,301,973 
varthenware and Crockery Ware— 
BICCOLALCH os cae ok ot Raleae 
‘Decorated— 
Imported from Germany (included in 
other countries) 
Imported from United Kingdom..... $3,267,648 
Spotted from Japan: ie. ie... 
Imported from other countries...... 


$704,720 


314,241 


4,105,248 

MEE DOLLETY fg. oe vivir se ee bine es 463,782 
Grand total, Earthenware, Stone and 
Beetaritic) WATLEs fe ioe ie PGs 


IMPORTS OF EARTHENWARE, STONE AND CHINA WARE 

For Nine Months Ending September 21, 1922 | 
_ (These totals include 21 days in September and were imported 
inder the Act of 1913. The remaining 9 days in September will 
e included in the totals for October under the act of 1922.) 
hina and Porcelain— 


$11,889,964 


oS $452,929 
Decorated— 
Hmported from France.............. $525,024 
Imported from Germany............ PIS 7027 
Imported from United Kingdom..... 421,216 
imported froth Japan.............. 1,585,461 
Imported from other countries...... 487,445 
or 4,176,173 
larthenware and Crockery Ware— =; 
MBPIECOTALEM .. =. oo we ne eens 227,556 
~ Decorated— 
Imported from Germany........... *$53,809 
Imported from United Kingdom..... 2,566,833 
Maported from Japan.............. 237,193 
Imported from other countries...... 355,093 
| esd) 12.928 
all Ee a noe i dn Poe ks Ca Met iz 
Grand total, Earthenware, Stone and 
Se Ene $8,489,310 


*Imports of earthenware from Germany prior to July included 
1 “other countries.”’ 


The following deaths have occurred amongst our members and 
associates since our last report: 

Josiah T. Smith, General Manager of Smith-Phillips China 
Company, East Liverpool, Ohio, died September 22, 1922. 

B. C. Simms, of the C. C. Thompson China Company, died 
November 8, 1922. 

William H. Greggs, General Manager of the Anchor Pottery 
Company, Trenton, N. J., died in February, 1923. 

Morton C. McNicol, Vice-President Potters Co-operative Com- 
pany, East Liverpool, Ohio. 

Edward Menge, late president of the Brotherhood of Opera- 
tive Potters, died the latter part of April. 

The Van Pottery Company gave up the manufacture of general 
ware and are now making sanitary earthenware. 

The Onondaga Pottery Company, Syracuse, N. Y., have com- 
pleted their new plant and it is now in full operation. It has 
approximately 100,000 square feet of floor space and all one 
story construction. It has four 17 ft. 6 in. Lawton Down Draft 
Kilns and two Lawton type of Decorating Kilns. The power 
plant is equipped with latest type of boiler and power machinery 
with automatic stoker for the boiler. 

The Owen China Company, Minerva, Ohio, have built a new 
double Decorating Kiln and have begun the construction of a 
new factory, which, when completed, will have a capacity of 
eleven kilns. y 

The Crescent China Company has sold its factory in Niles, 
Ohio, and has erected a new seven kiln pottery in Alliance, Ohio. 
This new factory is now in operation. 

The Sebring Pottery Company of Sebring, Ohio, is construct- 
ing a two story building to be used for the Decorating shop and 
office. The building will have about 8,000 square feet. 

The E. H. Sebring China Company, Sebring, Ohio, has added 
one new kiln. 

The Albright China Company has added one more kiln to 
their Carrollton plant which now gives them ten kilns. 

The H. R. Wylie China Company, Huntington, West Virginia, 
has added one new kiln. 

The Atlas China Company has taken over the Crescent Pot- 
tery at Niles, Ohio. 

The Southern Potteries, Incorporated, at Erwin, Tennessee, 
has been taken over by a new organization headed by Mr. Charles 
Foe formerly with the Owen China Company at Minerva, 

io. 

The Bedford China Company at Bedford, Ohio, is in bank- 
ruptcy. 

The Homer Laughlin China Company will erect at Newell, 
West Virginia, a tunnel kiln plant. 

The W. S. George Pottery Company at East Palestine, Ohio, 
will erect a new plant. 

The Mayer China Company have remodelled their clay shop 
with the installation of new automatic stove rooms and addi- 
tional jiggers, also the installation of another dipping mangle, 
and doubled their decorating room capacity. A new generator 
is about to be installed in connection with the water power tur- 
bine recently put in use; when installed every machine will be 
driven by its individual electric motor. This firm contemplates 
starting on a new kiln and additional buildings in connection 
with its plant. 

The Maddock Pottery Company, Trenton, N. J., has built a 
new decorating shop. 

The Shenango Pottery Company, New Castle, Pa., has in- 
stalled two sets continuous belt carriers, also sand blast ma- 
chine to which is attached a washing machine and which delivers 
the ware in the biscuit warehouse from the kilns ready for 
selecting. 


Factory Inspection Report 


William Mushet, inspector for the National Brotherhood of 
Operative Potters, had read the following report of his survey 
of all generalware potteries during the last fiscal year. He says: 

“In submitting this report I desire to thank you all for the 
many kindnesses shown me and your unstinted co-operation in 
our efforts to create more healthful working conditions in our 
industry. 

“Ten years have passed since we began our ‘ Better Health’ 
move in the potteries, particularly with the view of reducing 
the number of deaths from tuberculosis. I believe we can take 
an honest pride in the accomplishment which is reflected in the 
vital statistics of the N. B. of O. P., an eight-year summary 
which I submit for your consideration. Complete statistics are 
not available for period prior to 1915: 


COMPARATIVE SUMMARY OF DEATHS FROM PRINCIPAL CAUSES 
1915 1916 1917 1918* 1919* 1920* 1921 1923 
Total deaths. . 74 81 160 seLOZ 152 92 84 77 
Average age.. 41.33 46.33 45.1 43.1 39 49.33 47.33 42 


Thirty-eight 


Deaths from 


Asthma.... 4 1 2 6 + 7 4 5 
Average aged Wy2:5 ee NOD tome 1 652.25) 61/35ae55:25 Fae 
Deaths from 

Cancersesss 2 2 2 yD Q 2 4 4 
Average age.. 45.5 54 58 46.5 Gh 575: OMG LeS 


Deaths from 

Pneumonia. 7 6 11 14 49 19 5 7 
Average age.. 45 aby 45 aS 50 
Deaths from 

Tuberculosis 26 20 27 30 ily Al 16 12 
Average age.. 38.5 42 41.5 45 5043.5 SALLY 45596 


*Years of influenza and war. 


“During this period our membership has increased from 
6,600 to 9,300. 

“We have had one death of a dipper from lead poisoning 
recently, Mr. Anderson of Niles, O., a young man about 25 
years of age, who had been at the trade about five years. His 
history shows he was always sickly, constitutionally weak and 
ought never to have been engaged in any indoor employment. 

“The sprinkling of oiled sawdust on the floors of dipping 
rooms eliminates all dust from that source. 

“T am pleased to note the more general use of the dippers’ 
mangle or drying stove and its general acceptance by the dip- 
pers. It is the most healthful mode of dipping. 

“Proper ventilation and the grids washed every night will 
not only give results in the wareroom, but will be a blessing to 
the employes. 

“We note with satisfaction the new dishmakers’ stoves in the 
Smith, Phillips pottery and the Carrollton pottery; no running 
moulds or flagging done inside the stoveroom—all brought out 
alongside of the bench, a greatly appreciated improvement. 

“T have visited nearly all of the potteries under our juris- 
diction this winter and find them with few exceptions in fair 
condition. Of course the newer plants are O. K., but the oldest 
pottery in the country can be made practically dust-proof by the 
use of the oiling method, applied twice a month on all wooden 
floors. A number of firms are doing this now, among them 
Coshocton, Steubenville, Evansville and the K. T. & K. plants 
in every department. Both employers and employes are delighted 
with it and would not go back to the old method. 

“We have just been informed by Mr. Frank Campbell of East 


Liverpool, O., agent for the John Hancock Insurance Co., that 
his company are about to raise the premium on potters’ lives 
25 per cent., because of some reports they have received. I will 


take this matter up with him and assure you, gentlemen, any 
assistance you can render will be appreciated. 

“Tn conclusion, I desire again to thank you for the many 
courtesies of the past and request you adopt the method of oil- 
ing all wood floors as a means of further eliminating dust from 
the werkshops. This and ventilation in the shops and the greater 
care displayed by the workers will in the near future raise our 
average death age to over 50 years.” 


The Association went into executive session Thursday 
morning, and continued until late into the afternoon. The 
internal business affairs of the Association were discussed 
which have to do with manufacturing. 

The report of the executive committees of the Asso- 
ciation were discussed during this executive meeting. 


Technical Papers 


Quite a list of technical papers was presented during 
the three-day meeting, and these were listened to with 
intent interest by not only the manufacturers themselves, 
but by the technical men who also attended the meeting. 

In fact never before has the Potters’ Association, 
through its Research Committee, had such valuable data 
prepared for its consideration as was the case this year. 

The text of each of the papers presented, and there 
were eight of them, will be printed in loose leaf form by 
the Association and distributed among the members of the 
Association for future study and observation. 

When the new Research Committee was formed two 
years ago at Washington, the scope of the work that the 
committee was to perform was not realized as it is to- 
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day. That it is one of the most valuable commit 
within the association is freely admitted. 
A. V. Bleininger, chief chemist for the Homer Laugh 


._ lin China Co., presented two technical papers, one havin: 


to do with the general activity of the research committe 
during the last year, and another on “Refractories fo 
Pottery Kilns.” | 

Thomas B. Anderson, general manager of the Pope 
Gosser plant at Coshocton, O., related his experience an) 
told of his study on the “Use of Forced Draft in Bisqu 
Firing.” 

When the United States Potters’ Association estak 
lished a Fellowship in the Bureau of Standards at Wash 
ington, D. C., the Homer Laughlin China Co. loaned th 
Government and the Association Victor J. Roehm, assisi 
ant to Mr. Bleininger. Mr. Roehm will spend a yea 
or more at Washington working out the problem ¢ 
crazing, and his final report will be one of the mos 
wonderful contributions to American ceramic industr 
known. | 

Mr. Roehm told the Association in rather length 
detail what progress was being made in this particula 
study, the problem of course not being finished. | 

“Results of a Study on Sagger Mixtures,” was the sut 
ject of a paper prepared by Forrest K. Pence, chief C 
the research department of the Knowles, Taylor | 
Knowles Co. Numerous clays were used in making th 
study, and the paper showed the absorbtion percentage 
of each. | 

C. H. Walker, of the Homer Laughlin China Co., pri 
pared a paper on “Sagger Making Equipment at Plas 
No. 5 of the Homer Laughlin China Co. | 

J. M. Smith, of the Shenango China Co., Newcastl) 
Pa., has been doing considerable experimental work ¢ 
that plant with sagger making equipment, and he e 
plained just what progress was being made along th 
line. No final contribution was offered to the Researe 
Committee, as the study is not complete. | 

Kiln and fuel problems have been studied at son’ 
length by R. H. Pass of the Onondaga Co., at Syracus 
N. Y., but his paper will not be completed for some week 


BANQUET PLEASES ALL 

Long before the hour appointed Wednesday evenin, 
members of the Association and their guests assemble 
in the reception room adjoining the North Ball Roor 
where the banquet was held. It was a picture inde 
pleasant to behold, to witness the good fellowship e 
pressed in the many congenial groups, as they while 
away the happy moments with friends in the trade, awai 
ing the call for dinner. 
This very element of friendliness, cemented by th 
same interest and purpose, is one of the strongest co1 


tributing factors in all gatherings of the United Stat 


Potters’ Association. It is like one big family, broug 
together for a reunion and certainly no family could hay 
a better time, no matter how close their ties. | 


Music wafting forth from the dining room, as tl 


. 
| 
| 
; 
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r 


,doors were thrown open, was the signal that the big 
feast was served. In less time than it takes to tell the 
‘tale, everyone was seated and had settled themselves with 
ptheir best “Sunday go to meeting” smile, ready for the 
-camera man to do his worst. 


| That the committee in charge of the banquet, are con- 
-noisseurs on “good eats” can well be judged from the 
fine discrimination they showed in the selection of the 
‘delicious menu. 


Hors D’Oeuvres Varies 
Petite Marmite Rossini 
Celeri Noix Salees 
Truite de Long Island Saute Fines Herbes 
f Concombres a la Norvegienne 
| Cote D’Agnlet a la Clamart 
Pois Nouveaux a la Francaise 
Pommes de Terre des Bermudes Fondants 
Sorret a la Menthe 
Supreme de Volaille Cressoniere 
Champignons Frais 
Coeur D’Endive au Roquefort 
| Fraises Fraiches Melba 
Gourmandises 
Moka 


| The diners were highly entertained during the course 
‘of the banquet by the St. Cecile Quarette, four soloists 
of real merit, whose selection of music and their excel- 


lent rendition of it, was far above the average. 
| 


The appearance of Miss Margherita R. Hamill, a native 
of East Liverpool, now living in New York, who has 
‘made an enviable reputation for herself in the musical 
world, was an unusually agreeable surprise to the diners, 
many of whom of course know her personally. 


Miss Margherita R. Hamill 


As she stepped upon the platform, she was given a genu- 
‘ine ovation, it being several minutes before she could 
‘proceed. East Liverpoolites in particular, and Ohioans 
in general, certainly have every reason to feel proud of 
‘Miss Hamill, who is a real artist, possessing a soprano 
‘voice of fine quality and great power. Her tones are 
Tich and mellow and her enunciation very distinct, while 
her interpretation is indicative of a fine sense of musical 
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understanding. Added to this she is endowed with a 
charming personality, which contributes still further to 
her success. Miss Hamill is a sister of Hugh Hamill, 
superintendent of the D. E. McNicol Pottery Co. plant 
and the daughter of Mrs. S. A. Hamill of East Liver- 
pool. 

As rings of smoke began to circle above the heads of 
the diners as they comfortably puffed away at their cigars, 
President Frank P. Judge, Jr., made way for the remain- 
ing part of the program, by introducing as toastmaster, 
in a few well chosen words, George C. Mitchell, president 
of the Pope-Gosser China Co., Coshocton, O., who was 
elected to succeed to the presidency of the Association. 
Mr. Mitchell did not take long to demonstrate that he 
was right at home in the capacity of presiding at affairs 
of this character: “As a matter of fact, he is a past 
master at the art, having figured prominently as a 
speaker at gatherings of the Rotary Club and other or- 
ganizations for many moons. 

He soon had his listeners in stitches of laughter with 
his funny stories which preceded his introduction of the 
only speaker of the evening “Ben” L. Bennett of East 
Liverpool, hailed as the next prosecuting attorney of 
Columbiana County. 

If Mr. Bennett is as good a lawyer as he is a speaker, 


‘we would entrust our legal affairs in his hands any day. 


He is an orator of real ability and drives his points home 
in a forceful manner. Among other things he said: 

As I sat here tonight going over in my mind what I 
might say which would be of interest to you, and I ob- 
served before me so many big men who are filling big 
places in the affairs of the day, captains of industry, if 
you please, and knowing the obstacles you have encount- 
ered in the pathway of your success, the thought occurred 
to me, how much the manufacture of crockery is likened 
to the molding of the character of man. This is true 
from its inception to the final consummation of the fin- 
ished product. 

We are fortunate in that we are created in the image 
of God. What a magnificent mo!d to be sure. But 
we start out in life as untrained, unshapen and as dis- 
torted as new clay. We possess the same possibilities to 
the eye of the Master weaver of destiny as the meaning- 
less mass of clay does to the observation of the skilled 
potter. We assume our place, take on form, become 
something or nothing as the case may be in about the 
same graduated process. 

We watch a child take its first step, or see it cling to 
the breast of the mother at fancied fears, or kneel at 
the side of God’s chosen being—a mother—when the 
shades of night are drawn, and whisper that golden 
prayer at the children’s hour ; 

“Now I lay me down to sleep, 
I pray the Lord my soul to keep, 
If I should die before I wake, 
I pray the Lord my soul to take.” 

And angels hover near as tears of recollection carry us 
back to the day of patches, swimming hole, kites. and 
marbles. 


Forty 


And thus we see in the child the fact that the potter 
has begun to mold the clay. And like the clay, if nothing 
happens in the process of manufacture, it becomes a 
consummated product. But the test of crockery and man 
is the capacity to endure the heat of the fire. So ’most 
all of us reach the green room. But now comes a place 
where great loss occurs. Some of us are selfish; unless 
we can rule we won't play. There is no place in this 
life for that sort of fellow and he will get nowhere, be- 
cause he is like the ware that cracks in the green room. 
If, however, he passes the period of selfishness it some- 
times happens that the firing in the bisque demonstrates 
the utter futility of a perfect product. 

I knew a young man whose brother died in my home 
town leaving a small estate, representing the hospital 
in which he took his demise. I wired the young man 
apprising him of the death, in these words: “Your 
brother died today leaving small amount of money. What 
shall I do with remains.” I received an answer which 
almost filled me with horror. It read: “Send his money 
to me; bury him in the potter’s field.” 

All right; that is a true example of broken bisque and 
that boy will never get any farther in this life than the 
outside door of the kiln shed and will finally be consigned 
to the dump heap. 

You men have passed beyond that stage and perhaps 
have taken on the glaze of life and been dipped in its 
bitter experience. Your ability to withstand these is the 
determining point of your character. 

But even though we go safely through the glost fire 
there are many pitfalls before we become the finished 
product with the border design and gold band. 


There is an example of what may happen through the 
negligence of the decorating kiln fireman. 

And finally we reach the goal of aspiration and I do not 
need to go beyond the limits of the membership of this 
organization for a striking exemplification. Neither do 
I wish to indulge in personal reference unless it be to 
state that for him Apollo mounts his fiery chariot and 
rides across the sky at eventide, countless stars gleam 
that he might communicate with them, the milky way, 
the pathway of ghosts and goblins, hold no terror for 
him, birds sing at Virginia terrace on the South border 
of the placid Ohio at the end of a genial day, and on the 
morrow the sun sips the dew from the cups of the flow- 
ers which grow in his old-fashioned garden, of which 
he is one of the rarest blooms. 

During the course of his speech, he paid a glowing 
tribute to W. E. Wells of the Homer Laughlin China 
Co., whom he referred to as the master mind of the in- 
dustry, with the vision and ability to back it up. He 
gave his listeners an insight into the more intimate things 
in life and character of this man, who has so greatly en- 
deared himself, through his unselfish sacrifice for the 
interest of the business in general, to all those engaged 
in the pottery industry. 

Mr. Wel's was later called upon to address the ban- 


queters. The silver tongued orator of the trade was 
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quite as interesting as ever. 


vate but what he says something worth while.” 


The personnel of the Banquet Committee was as fol- 
lows: Chas. L. Sebring, chairman; Homer J. Taylor, 
Chas. I. Aaron, T. A. McNicol and Harry A. McNicol. 
They managed the affair in the manner of master hands 


at the work. The enthusiastic expressions of enjoyment, 


heard on every hand, undoubtedly was gratifying to them, 
it being substantial evidence that their efforts to provide 
an enjoyable evening had met with sincere appreciation. 


ELECTION OF OFFICERS 


The election of officers resulted as follows: Presi- 
dent, George C. Mitchell, of the Pope-Gosser China Co., 
Coshocton, O.; first vice-president, B. E. Salisbury, On- 
ondaga Pottery Co., Syracuse, N. Y.; second vice-presi- 
dent, D. William Scammell, Maddock Pottery Co., Tren- 
ton, N. J.; third vice-president, Guy E. Crooks, of Crooks- 
ville China Co., Crooksville, O.; secretary-treasurer, 
Charles F. Goodwin, East Liverpool, O. 


George C. Mitchell, Newly Elected President 


April 12, 1923: 


As one man aptly said at 
the banquet, “Ed. Wells never talks in public or in pri- 


Mr. Mitchell and Mr. Scammell were taken from the — 


Executive Committee and Thomas B. Anderson of the 
Pope-Gosser China Co., Coshocton, and Frank P. Judge 
of the National China Co., Salineville, O., were added. 

Inasmuch as Ira Sproat, former chemist for the Se- 
bring Pottery Co., is no longer affiliated with the trade 
in that capacity, his name was taken from the Research 
Committee, with no other name substituted. 

The personnel of all other committees of the Associa- 
tion remain unchanged. 


April 12, 1923 
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Under ordinary procedure, it was the intent this year 
'to elect Ray Y. Cliff, of the Saxon China Co., of Se- 
bring, O., president but because of illness and his ina- 
bility to attend to the duties of the office he wired Sec- 
retary Goodwin to eliminate his name from considera- 
tion. Mr. Cliff has been second vice-president of the Pot- 
ters’ Association since its meeting in Washington in 1921. 

The report of the nominating committee of which 

T. A. McNicol of the T. A. McNicol Pottery Co., of 
East Liverpool, O., is chairman, went through without 

even a suggestion of a change. 

The attendance compared most favorably with the con- 
-yention of other years and the registration list follows: 

Charles F. Goodwin, East Liverpool, O.; John M. 

Hammer, Pittsburgh, Pa.; J}. W. Irwin, East Liver- 

pool, ©.; R. L. E. Chambers, East Liverpool, 
wee; Dewitt D. Irwin, East Liverpool, O.; J.-S. 
George, East Palestine, O.; W. A. Shaw, Cannonsburg, 
'Pa.; G. D. Mitchell, Coshocton, O.; Thomas A. 
Anderson, Coshocton, O.; Charles W. Bowman, Carroll- 
) ton, O.; J. I. Lore, Carrollton, O.; I. E. Mincks, Carroll- 
ee. frank FP. judge, Jr.,° Salineville,. O.; 
' Samuel B. Larkin, Salineville, O.; H..Dan Smith, East 
Eiverpooi, ©O.; Paul V. Robinson, East  Liver- 
pool, O.; Earl R. Crooks, Crooksville, O.; Malcolm W. 
Thompson, East Liverpool, O.; W. E. Brown, East 
meaverpool, ©.; ©. C.. Sarver, Pittsburgh, Pa.; 
William H. Taylor, Pittsburgh; C. E. Golding, Keene, 
fee tic; George J. Niebuhar, Newark, N. J.; 
Norman G. Smith, Brunswick, Me.; C. M. Franzheim, 
| Wheeling, W. Va-;. James A. Quigkey, New 
York; C. Nick Muesing, New York; Richard B. Smith, 
East Liverpool, O.; Ben L. Bennett, East Liverpool, O.; 
Homer J. Taylor, East Liverpool, O.; Howard R. Handy, 
/New York City; George C. Thompson, East Liverpool, 
©O.; T. A.. McNicol, East Liverpool, O.; W. N. Van 
Serrae Dayton, ©.; EF. J. Borton, Dayton, O.; S., H. 
. Slobodkin, Boston, Mass.; Charles Ingram, New York; 
/H. L. Harris, New York; Albert Pickin, East Liverpool, 
}O.; Arthur E. Mayer, Beaver Falls, Pa.; Ira E. Sproat, 
New York City; D. William Scammell, Trenton, N. J.; 
Charles E. Read, New Castle, Pa. 

Thomas Carr, Grafton, W. Va.; B. E. Salesbury, Syra- 
cuse, N. Y.; Charles-W. Foreman, Erwin, Tenn; Albert 
iW. Corns, East Liverpool, O.; M. A. Gesner, New York 
City; D. King Irwin, New York City; Marc Solon, Tren- 
ton, N. J.; Marcus Aaron, Pittsburgh; Pa.; D. E. 
| McNicol, Jr., Clarksburg, W. Va.; Lew H. Bown, Buf- 

falo, N. Y.; Harry D. Wintringer, Steubenville, O.; 
\W. E. Wells Newell, W. Va.; James M. Smith, 
'New Castle; Pa.; Edward Schramm, Syracuse, N. 
-Y.; John M. Manor, East Liverpool, O.; Charles C. 

Wehbaugh, East Liverpool, O.; E. L. Tobert, Syracuse, 
| N. Y.; V. B. Case, Easton, Big R. J. S: Barlow, Trenton, 
N.J.; Charles L. Sebring, Sebring, O.; Oliver H. Sebring, 
Sebring, O. ; Frederick Sutterlin, Trenton, N. J.; George 

Brian, East Liverpool, O.; George A. Bauer, Baltimore, 
“Ma.; ; A. L. Scotts, Chicago, Ill.; A. F. G. Perdiner, Min- 

(Continued on page 50) 


Headquarters 


Jor 


House 


Furnishings 
e 


BUYING trip to “ Head- 

quarters”? means time 
and trouble saved. An entire 
season’s stock can be ordered 
from the leading representa- 
tives of this line under one 
roof, amid comfortable and 
convenient surroundings. You 
can’t forget the location—at 
the intersection of the world’s 
two best-known streets. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 


= 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 
PITTSBURGH AND 


EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO | 


ITH many buyers of dinnerware, the stocks 

\ \ / of open stock patterns is so low that a greater 

demand is being noticed for dinner sets. 
Some generalware plants that make a specialty of 
open stock for the department stores have not been in 
a position to get shipments out promptly on account 
of embargo orders, this referring in the main, to the 
eastern trade. Buyers visiting the market say “ We 
need the merchandise,” and point to their increase in 
sales as being responsible. 

As a general rule, dinnerware manufacturers have a 
lot of future open stock orders on file, and dinnerset 
business can be put through, so it is said, with a little 
more speed than open stock orders. Then in order to 
get merchandise, a number of buyers have been order- 
ing sets for shipments as early as possible, and then 
allowing their open stock business to go through in 
the regular course. It is because of this condition that 
the “set” business is growing so rapidly. Buyers are 
seemingly taking any merchandise they can secure, 
and admit that their stocks are very short. 


The Onondaga Pottery Co., Syracuse, N. Y., is oper- 
ating to capacity, manufacturing a line of hotel and 
dinner china ware, and on acount of the volume of 
business now being offered the firm, plans are being 
prepared for the erection of another unit to its Court 
street plant. 


Among buyers who have been in the market were 
W. P. Briggs, with Sibley, Lindsay & Curr, Rochester, 
N. Y.; Julius Hirshberg, with S. Kann Sons Co., 
Washington, D. C.; Mr. McGregor, of the McGregor 
Co., Wheeling, W. Va.; H. D. Pischel and Mr. Brown, 
with the Dohrmann Commercial Co., San Francisco, 
Cal.; W. J. Mooney, with Abraham & Straus, Brook- 
lyn, N. Y.; George H. Wheelock, Peoria, Il. 


Announcement has been made of an increase in the 
capital stock of the American China Products Co., 
Chesterdon, Ind., from $875,000 to $1,750,000. This 
firm is featuring a general line of vitreous china both 
in hotel and dinner service. 


Ray Y. Cliff, general manager of the Saxon China 
Co., Sebring, O., returned from an extended visit to 
Florida last Friday morning. He immediately began 
clearing his desk, in order to get away Monday night, 
to attend the annual meeting of the United States 
Potters Association in New York. 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


About thirty of the official family of the E. H. Sebring 
China Co., Sebring, including officers and department 
heads, motored to Youngstown, O., one evening last 
week for dinner, and later to enjoy a theatre party. 
A new high production record was made at this plant 
during March, while Mr. Sebring was in Florida, and 
upon his return, he immediately arranged this dinner 
and theatre party. 


During an Ad Carnival, put on April 13-14, at Little 
Rock, Ark., by the Business and Professional Women’s 
Clubs, in the Hotel Marion, C. D. Hyten, of the Niloak 
Pottery, Benton, Ark., will show just how this art 
pottery is made. A “ whirl” and clay will be taken to 
the hotel, and a practical demonstration given. 


In the transportation end of the domestic pottery 
industry, so far as this district is concerned, the great- 
est trouble lies in getting less than carlot shipments 
through to the New York State and New England ter- 
ritory. Several instances have been related where this 
difficulty has been overcome, by manufacturers ship- 
ping a bulk car of packages to a determined point, and 
then have a prearranged plan where the consignee re- 
routes the packages from that place. By this plan a 
fair amount of ware has been gotten through. There 
is a lot of ware in the different potteries hereabouts 
ready for shipment, on the floor, that is being held up. 


Generalware pottery manufacturers in this district 
were interested in learning during the last week of the 
formation at Leesburg, Fla., of the Florida China Co, 
by R. L. Fox, of that city. Of the $500,000 capital) 
stock authorized, there has been $100,000 paid in. The 
new company proposes to mine a clay especially) 


adapted for the manufacturing of dinnerware. 


An addition costing approximately $25,000 will be| 
built to the plant of the Pope-Grosses China Co., Coshoc-' 
ton, O., this Spring. Contracts have been awarded. 


q 

The H. K. Ferguson Co., Cleveland, O., has been 
given the contract for the construction of the new tun- 
nel kiln plant of the Nomer Laughlin China Co., New- 
ell, W. Va. Excavation for foundations and basement 
of this plant will begin the latter part of the current 
month or as soon as the railroad siding is finished. In 
the meanwhile the company is awarding specifica 
tions for machinery and other equipment. 


The street railway strike in East Liverpool—a yeat 
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id May 1 next, was settled last Sunday afternoon when 
he street car workers in mass meeting came to an agree- 
nent with the company, and on Monday a three-year 
yvorking agreement was signed. The city council will 
iow pass a new ordinance giving the company an in- 
reased fare. Interurban service between Steubenville, 
)., and Beaver, Pa., will be inaugurated as soon as the 
‘ew ordinance becomes operative. Should the city coun- 
il pass an “ emergency ”’ ordinance, street car service will 
ie resumed this week. Should routine legislative rules 
ie followed, the council will not pass its fare increase 
wdinance for thirty days. 


| A Fish Story and Evidence from Florida 

| “T’ll furnish all the affidavits you want, and present 
‘Il the witnesses necessary to verify my work,” declares 
George C. Thompson, of the Thompson Pottery Co., 
Zast Liverpool, O., who besides knowing a great deal 
‘bout the manufacturing of dinnerware also knows a 
. great deal about fishing. Mr. Thompson has been at 
Mt. Dora, Fla., during the last two months, and of course 
ias spent considerable time fishing in the Florida waters 


Here is the proof in a string of black bass 


t 


vith his companions. This fishing party went out a few 
‘ays ago and when they returned to shore, they had 
aught a string of 18 big-mouth bass, and the five in the 
icture are those caught by Mr. Thompson. He hung 
hem on the gate of the front yard of his home at Mt. 
Dora, and then called the picture man, These five bass 
7eigh 50% pounds. “ Seeing is believing,” Mr. Thomp- 
on has put it, “ and here is the evidence.” 


| 
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| British Labor Situation Acute 

_ A confused and somewhat critical situation has arisen 
a the British pottery industry by reason of the operatives’ 
)mphatic rejection of the manufacturers’ modified de- 
a for wages reductions. 

| The British Pottery Manufacturers’ Federation gave 
he whole of the employees 28 days’ notice to terminate 
‘heir engagements. Their intention to do this, failing 
_ settlement, was announced at a conference on the wages 
uestion at the North Stafford Hotel, Stoke. 

At the conference the manufacturers modified their 
riginal demand. Their new proposal is that there shall 


be a reduction in gross wages of Io per cent (instead 
of 20 per cent) in all branches of the trade except the 
sanitary fireclay section, and 15 per cent (instead of 25 
per cent) in the sanitary fireclay section. 

At crowded mass meetings at Burslem, Stoke, Longton 
and Tunstall the operatives voted overwhelmingly against 
the acceptance of these modified demands. 

For several hours the Joint Executive of the National 
Pottery Workers’ Society, the Enginemen’s Union and 
the Public works and Constructional Operatives’ Union 
(which represents the laborers) were in session, consid- 
ering the employers’ new proposals and formulating their 
recommendations thereon. 

To each of the mass meetings the Joint Executive 
recommended the acceptance of a reduction of 10 per 
cent on the gross wages of male workers in all branches 
of the trade (including sanitary fireclay) and 5 per cent 
on the gross wages of all women workers. At Stoke 
and Tunstall the meetings were in favor of this course, 
but at Burslem and Longton the vote was decisively 
against it. 

Summing up the voting in the four towns, the Joint 
Executive interpret it as being, in the aggregate, against 
the acceptance of their recommendations. 

The manufacturers have withdrawn their proposal to 
abolish the clause, included hitherto in wages agree- 
ments: “ Where higher rates are paid, the same to re- 
main.” 

Exception was taken by the operatives’ leaders to a 
clause in the employers’ notice which, they contended, 
would involve a return to the “ good from oven” system. 
On this matter the manufacturers submitted an alterna- 
tive clause, which the Joint Executive of the unions have 
declined to accept. 

The situation, therefore, is that there must be a further 
conference or conferences between the two sides before 
a settlement can be reached. Meanwhile the 28 days’ no- 
tices was given. 


J. M. Wells Wins at Pinehurst 

Joseph M. Wells of the American Potteries Co., East 
Liverpool, O., son of W. E. Wells, secretary-treasurer 
of the Homer Laughlin China Co., who has been at 
Pinehurst, N. C., to attend the amateur golf matches, 
qualified for the semi-finals late last week. Mr. Wells is 
considered by those who have watched him at play, to 
be one of the best amateur golfers in the United States. 

Mr. Wells playing in the championship flight against 
Dan Jarvis, lost two of the first three holes and had an 
uphill fight on his hands all the way to the ninth, where 
he squared things with a finely played 3. Coming in, the 
only hole that Wells allowed Jarvis to win was the 
twelfth and the Tennessee golfer had to go down under 
par to get that one. Wells was 2 up at the thirteenth, 3 
up at the fifteenth and won the match by 4 and 2 with 
a four on the difficult sixteenth hole. 

A. A. Wells, a brother, came through to the semi- 
finals in the fifth sixteen at the end of a hard fought up- 
hill 19 hole battle with Pat O’Brien of the Detroit Golf 
Club. 


HERE THE 
MOLTEN 


CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


ORE or less apathy prevailed in the flint glass 
M trade during the last week. General business 

has been steady, with demand as active as ever 
for most all lines. There were a few buyers in the mar- 
ket during the latter part of last week, and these all re- 
ported that their home stocks were low, and that mer- 
chandise was needed. Factories are in active operation, 
and no more complaint is heard of a shortage of fuel. 


Many glass manufacturers have been heard to com- 
plain of the slowness in transportation. Buyers have been 
inquiring when shipments were forwarded, and when 
such merchandise has been shipped and delivery is de- 
layed, tracers are immediately sent out. At times it has 
appeared as if transportation problems have been more 
acute than during the war period, when special movement 
permits were the order of the hour. Southern and south- 
western buyers are making as much use of water routes 
as possible out of this district, in order to get their ship- 
ments through quick. 


George E. Zeiler, manager of the Gas City, Ind., plant 
of the United States Glass Co., and F. M. Beggs, in 
charge of the Tiffin, O., plant of the same company, have 
returned to their respective desks after spending several 
days at the home offices last week in conference with 
General Manager Reuben Haley. 


A very generous display of the varied lines of glass- 
ware exported to Europe by the United States Glass Co. 
was made in the windows of the local offices of the Cun- 
ard and Anchor steamship lines, during the last few 
days. The carrier interest is making a specialty of dis- 
playing here examples of products exported from the 
Pittsburgh territory and the glass line was one of the 
first shown. 


It is reported here that the Hazel-Atlas Glass Co. will 
spend upwards of $60,000 in making improvements and 
additions to its Tenth Street plant at Wheeling, W. Va. 


The new plant of the Inland Glass Co., Chicago, IIL, 
is now on a production basis, according to word received 
in jobbing circles here during the last few days. The 
company is featuring a line of illuminating glassware. 
The plant, which was only recently placed in operation, 
cost upwards of $500,000. 


The plant of the Capstan Glass Co., Connellsville, Pa., 
which was first placed in operation by the Ripley Glass 
Co., and later sold to the former company, is in very 
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M. K. ZIMERMAN, REPRESENTATIVE 


CLASS FACTORY ACTIVITIES 


active production. A rather long line of glass contain- 
ers is being made exclusively at this factory. Advance) 
orders are active, and steady operation is being antici- 
pated. 


Although he hails from a district in which a number 
of glass factories are located, State Senator George G, 
Sprowls, of Washington County, has introduced a bill in 
the Pennsylvania State Legislature which, if passed, by 
the upper and lower houses, would eliminate the use of) 
drinking glasses in public places, with paper cups as a 
substitute. Glass manufacturers of this district are very 
much opposed to the measure, and it is very likely that 
strong representations will be made to have the bill 
killed. } 


| 
i 


Increased lines of cut and etched glassware will be 
carried in the specialty store of Chester Proper & Co.| 
Nebraska City, Neb., as soon as alterations are completed, 
The department will be the largest in that part of the 


state. 


China and glass departments in all local department 
stores are doing an active business. Light cut glassware 
is moving well, while the decorated specialty lines are 
finding ready sale. Utility glassware is in just as activé 
request as ever. Demand for the heavy cut glass lines i 
spotty, while that for table glassware is only fair. De 
partment managers are making quite a feature these day: 
in displaying the light cut and etched patterns which ar( 
to be had the same as “ open stock” dinnerware. Specia. 
tables are arranged showing these offerings, with the re 
sult that sales of such ware is increasing. 


On the site of the old Tarentum Glass Co., Bracken: 
ridge, Pa., the Atlantic Bottle Co. has had plans preparec 
for the erection of a new factory at an estimated cos| 


of $300,000. 


The Maryland Glass Sand Co., with offices at Hagers 
town, Md., and which does an active business among thi 
glass plants in the West Virginia and Western Pennsyl/ 
vania district, is to increase its capacity to 600 tons daily 


Flint and Lime Glass Manufacturers Mee 
The chief topic of discussion at the quarterly meetin) 


before the Pennsylvania state legislature to abolish th 
use of glass drinking cups in all public eating places, com 
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eateries lala ei lel 


Mr. Dealer ! 


The ‘‘Princess Pattern’? on our new “Martha 
Washington” shape (patented) in ‘““Krautheim”’ 
dinnerware is a winner! 


The ‘Rose La France’ line from ‘‘Schier- 
holz”’ is something new and different! 


The “Palermo Shape” (patent applied for) 
in ‘ Theresienthal Glass’’ stem line is about the 
most pleasing shape in the market! 


The “Royal Dux Bird” line is about the best 


value for the money offered today. 


If you are not coming to New York this 
season drop us a card and our representative 
will call on you. 


4 


FRED C. REIMER CoO., Inc. 
141 Fifth Avenue New York 


(at 21st Street) Phone Ashland 70382 
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TABLE GLASSWARE 


NATIONALLY ADVERTISED 


HE results of our National Advertising 

which are telling the story of NONIK 
to 10,000,000 users of Glassware have been 
tremendous. 


Are you getting your share of the business? 


Inquiries coming from 
the national magazines 
are being referred to 
the nearest dealer hand- 
ling NONIK. 

Send for our beautiful 
illustrated dealers cata- 
log of decorated NO- 


Las ) + Gp «hey 
The Bulge Srotecty 
ee A 


Tf fed Sd 90 
SI te O48 NIK household table 


COPYRIGHT 1922 


glassware as well as 
-our Special Sales Plan. 


The Nonik Glassware Corp. 
Mohawk Bldg., Fifth Ave. at 21st St. 
New York City 
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fectionaries and hotels. The glass men went on record 
as opposed to the bill. 

The contention was made by the proponents of the 
measure is that individual paper drinking cups are more 
sanitary and hence will contribute to the general good 
of the public health. 

The glass men take issue on this point and state that 
paper used im the manufacture of such products is refuse 
and waste paper that has been used for other purposes. 
They claim that the paper manufacturers are sponsoring 
the bill and that their only interest therein is their profits 
from the sale of the product and not for the public health. 

A similar bill met defeat in the Pennsylvania legisla- 
ture several years ago. 

The meeting last Thursday was the first of the quar- 
terly meetings to be held in 1923, was attended by rep- 
resentatives from organizations of glass men from all 
parts of the east. Marshall W. Gleason, of Brooklyn, 
N. Y., the president, presided. Discussion was partici- 
pated in by a number of the delegates. 

The first of the regularly quarterly meetings each year 
is held in Wheeling. The next meeting, which will be 
held in July, will be at Atlantic City. The other two 
quarterly meetings will be held in Pittsburgh. 

About 30 manufacturers attended this session. The 
next meeting will be at Atlantic City, in July. 


Davis Co. to Begin Production Soon 

Directors of the Davies Glass & Manufacturing Co., 
Martins Ferry, O., following a meeting April 5, an- 
nounced that the operations would begin on or about 
June 1. These instructions carried with them authority 
to purchase all machinery and tools needed. 

It was also announced that another problem faced by 
the company for some time, the acquisition of a high 
class glass man for the position of secretary and gen- 
eral manager has been definitely settled. 

The board of directors has engaged an experienced 
man, one who will place financial backing to the credit of 
the company, but who cannot leave his present position 
at once. His identity has not been disclosed. 

Directors stated thai another difficulty, sufficient money 
to guarantee the operation of the plant after starting 
business is in sight and but $40,000 is now needed to 
secure all the money desired. This amount, it was pre- 
dicted, will be subscribed within a few weeks. The 
company claims sufficient orders on its books to guar- 
antee operation for six months. 


Woolworth Sales Increase 

Sales of the F. W. Woolworth & Co. stores for the 
month of March were approximately one-third larger 
than the total business done in the same month last year. 
A statement issued by the company yesterday shows 
gross sales of $15,780,275 for the month, against $11,- 
846,935 in the same month last year. Gross sales for 
the first three months of the year aggregated $38,057,- 
150, against $31,461,476 in the first quarter of 1922. 
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place according to the 1920 census figures just 

published, J. H. P. in “Current Affairs,” pub- 
lished by the Boston Chamber of Commerce gives it 
fourth place as a city and quotes facts. Boston ranks 
first among American cities in the value of property and 
second in Municipal assets per capita. Both Boston and 
the Commonwealth of Massachusetts are leaders in sav- 
ings banks deposits, fourth in bank clearings, in the 
amount of business handled by its post offices and in 
total valuation. The Federal Reserve Bank is fourth 
as to resources, reserves and gross deposits. It is third 
in the book publication, newspaper circulation, and tele- 
phohe installations. 


A LTHOUGH Boston has been reduced to eighth 


The Empire Supply Co., Boston, has been incor- 
porated with a capital of $25,000 by Maurice Spector of 
Dorchester, Charles Sweet of Winthrop and Samuel 
Spector of Mattapan to do a business in carpet sweepers 
and household supplies. 

The Altman Manufacturing Co., Torrington, Conn., 
has been capitalized for $50,000 to deal in hardware. 
Alexander and Charlotte Altman and William Gleeson, 
all of Torrington, Conn., are the directors. Another firm 
of hardware dealers is the Jorgenson-Davis Co., New 
Haven, incorporated for $50,000 by Albert J. Jorgen- 
son, Minott A. Davis and Cleveland Rice, all of New 
Haven. 


Cyrus Dallin’s “Appeal to the Great Spirit,” the 
heroic statue of a mounted Indian in front of the Museum 
of Fine Arts, has been popular with art lovers and repro- 
duction in miniature, is on sale at the A. Stowell Co. 
rooms on Winter street. The statue takes the form of 
book ends, but each of the figures is complete in itself 
and can be used for a mantle ornament alone if desired. 


“Charlie” Smith, formerly buyer for the Timothy 
Smith Company of Roxbury, and a nephew of the 
founder of the business, is on an extended trip abroad. 
A postal to a friend in Boston from Madeira, says he is 
having a good time. 


John Hall, buyer for the Shepard Co., Providence, was 
in town during the week buying for the new crockery 
and glass and house furnishing department, following a 
sale after the disastrous fire there a month ago. The 
entire third floor of the building is to be given over to 
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Mr. Hall as soon as repairs and alterations can be com! 
pleted. He says the sale practically cleaned out thei) 
entire stock, and he is going to start again with a cleay 


slate. | 

George Granville and Paul Phillips are reported t 
have spent one night in Providence during the latter par 
of last week. Business stopped at the usual hour but ; 
three-handed entertainment during the evening resulte: 
in a net gain of five cents for at least one of the trio. 


Arthur T. Otis is a busy man these days. Two carloai 
lots of screen door hinges have arrived and storage cost 
a lot of money. Embargos on broken car lots into Bosto) 
forced the carload shipment, and his judgment speak 


well for his courage. | 

Several buyers were in town during the week wh 
have not been in the city for several weeks. Amon 
them are Harold McMillan, of Bon Marche, Lowell 
Frank Warren, Callender McAuslin & Troup Co., Provi 
dence; the Boston Store, Providence; Leo H. Miskel| 
Falmouth; M. P. Alkon, Portsmouth; Walter Chapu' 
Harris & Mowry Co., Woonsocket, and Mr. Wolf of 4 
Wolf, Old Orchard, Me. 


OBITUARY | : 
John P. Eustis } 


News has been received in Boston of the death of Joh’ 
P. Eustis, of 145 Washington street, Newton, who die 
in New York. He was founder and treasurer of the J. I 
Eustis Manufacturing Co., who developed the “ Bras 
Crafters’”’ line. He was born in Burlington, Iowa, Jul 
7, 1858, and his early experience in Boston was as th 
Boston manager for the St. Louis Stamping Co., at 9 
North street. He later founded the brass manufacturin 
business in Cambridge and was active in its developmen 
He was a member of several clubs and was prominent i 
Masonry, holding membership in Dalhousie lodge, New 
ton Royal Arch Chapter and Gethsemane Commandry 
His wife, two sons, a sister and two brothers survive. 


Edward I. Fisher 


Edward I. Fisher, who formerly conducted the fir: 
five-and-ten-cent store in Waltham, died at his hom 
70 Adams street, Waltham, at the age of eighty-four. H 
came from the west thirty-three years ago, was a Civ 
War veteran and a member of the local G. A. R. pos 
Mrs. Sophie Fisher, his widow, survives. 
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| HE first week of April proved a good one for the 
=| retail merchants of Chicago. Weather was more 

seasonable, and the sunshine combined with mild 
temperatures brought many buyers on State Street. The 
building boom of the Middle West has created a big 
‘demand for household goods, including crockery, glass- 
ware, appliances and especially lighting fixtures. Trade 
‘in these lines has been active for more than a month, 
and is expected to continue so. The building permits 
‘issued in Chicago this Spring are in excess of any pre- 
-yious year on record for the corresponding time. The 
outlook for the retail trade the balance of the year is 
‘more than satisfactory. 


_ Wholesalers and manutacturers agents continue to re- 
port business good. Pottery representatives, especially, 
_are enjoying a good business and many of them are sold 
up from one to three months ahead. Glassware of the 
newer and more artistic type is meeting with ready buy- 
ers both in wholesale and retail way, and the sale of 
lamps and housefurnishings is said to be in excess of a 
year ago. 


Just at the time when business is good, and the pros- 
‘pects excellent for the immediate future, the Federal 
Reserve Bank of Chicago issues a statement, warning 
of an impending Buyers Strike. It is the claim of the 
‘bank report that the building boom is sustaining pros- 
‘perity and that this will come to an end by Fall of this 
year, when the markets will commence to tighten up, 
‘labor will be plentiful and cash buyers scarce. Prices are 
‘on the upward trend which, the bank says, must stop or 
a buyers’ strike will follow. 


| 


The office and display room of W. T. Darden & Co. 
has been moved from the Palmer House to 222 N. State 
Street, where Clifford Cox is in charge. 


John H. Ling, formerly buyer for Mandel Brothers, 
but now connected with the selling end of the trade, re- 
‘ports splendid enthusiasm over the line of artificial fruit 
he has been offering buyers in this section. In three 
“months time Chicago stores have sold more artificial 
fruit, “the Ling Special,” to the consumers, than was 
sold by the same stores over a period of five years. Mr. 
Ling is displaying his lines at the Palmer House this 
week, in connection with Martin’s Mercantile line of 
_ metal goods. 

Morris A. Van Nostrand, representing The Rowland 
| & Marsellus Co. of New York, open his lines in the 
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Palmer House on April 5th. He will make a ten day 
or two week stay in Chicago. 


Kulp, Inc., makers of desk sets, book ends, candle 
sticks, and an extensive line of other gift numbers, have 
placed their line in the hands of the Manufacturers’ 
Sales Service, fifth floor, Shops building, for Chicago and 
the Middle West. E. D. Leavitt is in charge of the dis- 
play. The Averill Art Co., of Denver, Colo., has ap- 
pointed the Manufacturers Sales Service Co. their selling 
agents for Chicago and the Middle West. 


Tom Reid, now vice-president of the Guernseyware 
Co., is expected to return to his Chicago display room 
in the Palmer House about the Middle of April, for a 
short stay. He will probably make his permanent head- 
quarters in Cambridge. 


Sperry E. Darden, formerly a partner in the firm of 
Darden & Cox, has accepted a position with the Po- 
tomac Glass Co., Cumberland, Md., makers of lead blown 
glassware, light cuttings, iridescent and deep plate etch- 
ings. Mr. Darden will travel in the South and West for 
the Potomac company. He left Chicago recently, after 
showing the line at the Palmer House, on an extended 
trip through the South. 


The National Alliance of Furniture Manufacturers 
will hold their annual meeting in Chicago this week. 
April 11 to 13, at the Edgewater Beach Hotel. 


R. Windburg & Co., dealers in restaurant supplies and 
hotel equipment, located in 181 No. Wells Street, suffered 
a loss recently when the building they occupied caught 
fire. The dense smoke, coming from the basement, where 
the Windburg packing rooms were located, made it de- 
cidedly hard for the firemen to fight the blaze, and fif- 
teen firemen were said to have been overcome by the 
smoke before the fire was finally extinguished. 


S. S. Kresge Company has leased property at Ninety- 
second and Commercial Avenue, on a contract calling 
for a total rental of $200,000. A building for retail pur- 
poses will be constructed on the property in the near 
future. 


The stock of the Art Lamp Mfg. Co., 18 N. Market 
Street, has been reclassified under the state laws of 
Illinois and reduced from $1,000,000 to $700,000. 
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READY TO 


ia 


THE PALMER HOUSE 


invites you to inspect 


the following lines. 


. Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


W. TF. Darden Co., Room 435 


Jackson Vitrified China Co. 
T. A. McNicol Pottery Co. 
Home Electric Sales Co. 

Van Biggle Tile & Pottery Co. 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicol, Mgr. 


BUYVERS OF 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP. & ART GOODS-DOLLS & TOYS 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAB GLASS CO. 
Co-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLass CoO. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, II. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 
Representing: 


Wheeling Decorative Co. 

Liberty Glass Works 

Crescent Glass Co. 
Phone Cen. 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, ~ 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
fF. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR .FACTORIBES. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


A few words in this space will bring 
in many dollars 


Phone Wabash 860 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


R 


A 


EADY TO 


BOVERS ROE 


9 N. Wabash Ave 
Gra A, ‘ONES @. 


9 North J Wabash Avenue 
Chicago 
DINNERWARE 


Pope-Gosser China Co. 
GLASSWARE 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
National Glass Novelty Co. 
LAMPS AND: SHADES 
The H. E. Rainaud Co, 
Wood ‘Art Co. 
Chicago Lamp & Frame Co. 
Haven Co. 
Shepherd Co. 
Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Harl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
Hrie Mop & Wringer Co. 
American Woodenware Co. 
Acme. Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 
Art Goods, Pottery, Novelties 


Also Representing 


Fo Sing Yuen & Co. of New York 


Phone Dearborn 3236 


9 N. Wabash Ave 


r LN 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS aa 
GIFT SHOP & ART GOODS- DOLLS & TOYS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
Joun G. EpMuNDS | 
1319 Michigan Ave. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
Western Representative for 
W. C. Redmon, Sons & Co., Peru, Ind. 
High Grade Baskets 
The Kersten Co., Chicago, Ill. 


Bathroom Fiztures 
L. Pellegrini, Philadelphia 
Art Candlesticks, Lamps and Book Bnds 
Wm. Kyle Co. Studios, Philadelphia 
Glassa and Parchment Lamp Shades 
Shops Building, 17 N. Wabash Ave, 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hab i PeWeACN EE D 


WA pea experienced all around man on china decorating and 
gilding is desirous of hearing from Pottery Manufacturer 
relative to position as foreman over decorating department. Box 
251, care CROCKERY AND GLASS JOURNAL, 


Viee es married man, wishes to make connection with glass 
factory. Has had ten years of experience as executive and 
sales manager. Box 254, care CrocKERY & GLASS JOURNAL. 


ANTED—Salesmen to handle side line of low priced 

boudoir slippers. Southern and western territory open. 
Good opportunity for men handling kindred line. For particu- 
lars apply to John H. Kazanjian & Co., 170 Bellevue Ave., New- 
port, R. I. Oriental Dept. 


SITUATIONS WANTED 


ANTED—Position as manager of housefurnishing de- 

partment. I am thoroughly familiar with china, glass- 
ware, silverware and housefurnishings. Have bought these lines 
for a number of years and can give best of references. Position 
in Southwest preferred. Salary $200 per month. Address Ralph 
Provine, 193 North 18th Street, Paris, Texas. 


LINES WANTED 


(CeO. lines wanted to sell the housefurnishing and 
jewelry trades in New York, Pennsylvania, and New Eng- 
land States. Box 253, care CROCKERY AND GLASS JOURNAL. 


NOTICE TO ANYONE DESIRING TO RETIRE FROM 
CROCKERY BUSINESS 
west to buy a high-grade crockery stock. Must be clean 
and good stock at reasonable figure. Post Office Box 1173, 
San Antonio, Texas. 


Sole Owner of the Patent Celluloid Cap & Metal Ring Co., Inc. 


NEPERA PARE, N. ¥. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISO8. 


We carry about fifty stock sizes of caps; ané 
are also prepared to supply special sizes te 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Buyers in New York 
(Continued from page 18) 
Miss E. T. Bateman, art goods, New Bedford D. G. Co., New 
Bedford, Mass., 404 4th Ave. D. G. Alliance. 
APRIL 6, 1923 


R. C. Gibson, dolls and toys, Marshall Field & Co., Chicago, 
Ill., 1107 Broadway. 


| 


| 
April 12, 1923) 


F. Bernstein, toys, John R. Coppin Co., Covington, Ky., 115 
West 30th St., Weill & Hartmann. { 
H. Schleicher, lamps, Crowley Milner Co., Detroit, Mich, 
38 West 32nd St., 15th floor. 
L. Artieres, toys, O’Connor Moffatt & Co., San Francisco, 
Calif., 432 4th Ave. | 
APRIL 9, 1923 
E. D. Garrison, housefurnishings, Sanger Bros., Dallas, Texan 
19 East 24th St. 
ies Gensler, toys, Meier & Frank Co., Portland, Ore., 212 Sth 
ve. 
C. Battier, dolls and toys, Rice, Stix D. G. Co., St. Louis, Men} 
377 Broadway. j 
E. S. Beebe, toys, J. W. Robinson Co., Los Angeles, Calif. 
303 5th Ave. 
L. Arnstein, housefurnishings and aoe Ed. Schuster Co., Mil- 
waukee, Wis., 105 Grand St. aye Co.) 
Has: Forbes, dolls, Newcastle D. G. Co., Newcastle, Pa., 365, 
5th Ave. (Allied Stores). 
APRIL 10, 1923 
I. T. Huston, toys, Woodward & Lathrop, Washington, D. C, 
115 West 30th St., Ben F. Levis. 
RoeM. Slick, housefurnishing goods, G. M. M’Kelvey Ce, 
Youngstown, Ohio, 318 7th Ave., J. M. Biggins. 
APRIL 1i, 1923 
O. A. Pealer, housefurnishing goods, Berwick Stores Co., Ber-| 
wick, Pa., Pennsylvania. 
S Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn, 
care Lilienthal Felix & Gowsiice 1150 Broadway. 

Cele Glark housefurnishings and toys, Lansburgh & Bros. | 
Washington, D. C., 115 West 30th St. (Weill & Hartmann). : 
APRIL 12, 1923. 

W. W. Dodge, toys and housefurnishings, John G. Meyer Co., | 

Albany, N. Y., 220 5th Ave. 
Aaa: Hilker, housefurnishings, D. G. Gilmer Co., Winston- 
Salem, N. C., 404 4th Ave. (D. G. Alliance.) / 


Potters Hold 44th Convention 
(Continued from page 41) 

erva, O.; F. B. Cross, Minerva, O.; C. E. Jackson, Wheel-’ 
ing, W. Va.; Harry A. McNicol, East Liverpool, O.; 
Charles Donley, Pittsburgh, Pa.; V. J. Roehm, Washing- 
ton, D. C.; H. Malsch, New York City; A. V. Bleininger, 
Newell, W. Va.; Enoch Mountford, Trenton, N. ji 
Charles F. Binns, Alfred, N. Y.; A. J. Strikow, Hope- 
well, Va.; A. G. Dale, Trenton, N. J.; C. M. Bonnell, Je) 
New York; F. G. Lord, Lewiston, Pa.; H. H. Sortwell, 
Washington, D. C.; Arthur E. Williams, Washington, 
D. C.; Kenneth Ward, Newark, N. J.; Charles Howell 
Cook, Trenton, N. J.; William Capes, Buffalo, N. Y. — 
The Crockery and Glass Journal was represented by 
F. Calvin Demarest, Stillman Taylor and H. G. Farrar’ 
of the New York office, and M. K. Zimmerman, East 
Liverpool and Pittsburgh representative. 


Mail-Order Trade 


Following will be found a summary of sales of mall 
order houses for February and March this year, with 


comparisons: 
Mail-Order. Mar., 1923. Mar., 1922. Feb., 1923, 
Sears-Roebuck 1.005655 ou $19,755, 338 $15,801,061 Size 14,75¢ 
Montgomery Ward ...... 12,975,073 8,031,474 9,063,304 
Lota a ho coe ee $32,730,411 $23,832,535 $26,178,060 
Three Months Gain Ove! 
Mail-Order. 1923. 1922. 1922 
Sears-Roebuck 2. 7..2... $55,800,179 $42,402,791 Increase 31. 
Montgomery Ward .... 30,515,616 19, 410, 312 Increase 57.) 
Rotalank kins eee $86,315,795 $61,813,103 Increase 39. 


March sales were 25.2 per cent above those for Febru- 
ary, and 37 per cent above those of March a year ago. 
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FOR THE GOOD OF THE BUSINESS 
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\ par 
ger proposition than the mere exchange of merchan- 
r dise. 


S ecron merchandise at retail today is a vastly big- 


Progressive merchants are no longer satisfied 
to transact so many sales per day, but to transact every 
‘possible sale so efficiently that it helps pave the way for 
‘ether sales. In other words, the live retailer is fully 
aware of the importance of the art of serving customers 
so well that the service which his store renders will 
prove a source of very profitable publicity by the pleased 
‘customers and her circle of friends. This is the correct 
selling angle for the retailer to take, for the simple rea- 
son that by no other angle can he meet the customer on the 
‘customer’s ground. Some retailers have for years looked 
‘at the sale from this point of view; others more recently 
have perceived its truth, while a good many are just fol- 
lowing it, willy-nilly, and wonder why trade grows faster 
‘in the more friendly store of their competitor. 


ERSONALIT Y—agreeable personality, is a mighty 
| big asset to possess. It is an asset which very often 
makes all the difference between a just ordinary and so-so 
salesman or executive, and a highly efficient and valuable 
producer. And two of the fundamental characteristics 
for this universally appreciated personality are, agree- 
ableness and patience. Particularly is agreeableness of 
Wery great importance when competition becomes keen 
between stores. And what is true with reference to stores 
is equally applicable to the sales force. In the whole- 
sale distribution of merchandise, who is it Mr. Retailer, 
who obtains the largest orders from you? Being a well- 
osted merchant you have a discriminating eye for quali- 
des, patterns and know all about prices, but unless you 
Yappen to be one of the very few exceptions, you are 
sold, not only on good merchandising points but on the 


salesman whom you like and have explicit confidence in. 


OME people are, of course, naturally agreeable, while 

a few are by disposition and habit, disagreeable. 
Habit is a very powerful thing and if nothing is done to 
control the temper and develop patience and considera- 
tion, the universally detested grouch is the ultimate result, 
It is not necessary to be as smooth as silk and soft as a 
jelly-fish to appear agreeable and likeable. It is not 
necessary to wear a dental smile and agree with everyone 
to win popularity. You can do it by displaying a manly 
character, acting honestly and considerately. But you 
cannot win much popularity by being gloomy and im- 
patient. 


ND what is desirable in the merchant and is reflected 

in the policy which he frames for the conduct of his 
store, is also even more desirable in the personnel which 
form the selling force. For the good of the business, no 
clerk, or any person who comes in contact, with the public 
can afford to be other than amiable and courteous to cus- 
tomers. No matter how the individual may feel, or what 
cause he or she may have to appear otherwise, it is a 
purely business proposition to appear agreeable, to serve 
willingly and to assist customers so far as possible. 
Everyone who is in the selling game must subordinate 
self to this extent. If you cannot do this, then you are 
wasting time in selling and should find some other 
occupation. 


PERSON who refuses to perceive these fundamen- 

tals, should understand that their neglect is holding 

them back and preventing their advancement. That they 

are, by not conforming to the courteous conduct which 
(Continued on page 30) 
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Common Sense and the Export Business 


Building Up a Foreign Customer-List Requires Good 
Business Logic, Says Well Known Export Manager : | 


STTUVUVVTUUUGHLLUGGAAUCOOAUUUUGALUCUAALUUUOATULCOAUUUUONTAROOAATUOOATIOGATT TUG 


have been engaged in the study of export practice, 

and frequently I am astonished at the lack of com- 
mon sense exhibited by those firms who are engaged in 
exporting their merchandise abroad or who wish to enter 
the export field, says Jas. McElroy in the Journal of 
Commerce. 


Pi: twenty-five years I have been exporting and 


Lack of common sense is almost synonymous with 
lack of knowledge, and lack of knowledge leads to very 
erroneous, harmful and ridiculous conclusions. 

In the papers this present month it was stated that 
thirty-seven of our leading manufacturing firms had 
each contributed $1,000 to a person who was going to 
secure for them enormous orders from Russia and who 
at present is in jail charged with larceny in the first de- 
gree for swindling these firms. 

Briefly, the tale is that there was to be a United States 
of Russia set up by Russian and Japanese diplomatic 
influence, who were to overthrow the Soviet Govern- 
ment. The individual in question was to be the sole pur- 
chasing agent for this so-called United States of Russia 
and have entire charge of the disposal of these monopoly 
contracts that were to be let. 

Elaborating this plan this man succeeded in obtaining, 
from the thirty-seven manufacturers above alluded to, 
$1,000 each as evidence of good faith, in return for which 
they were to get huge exclusive Russian contracts for 
machinery, etc. 

It is astonishing to think how little common sense was 
exhibited before they entered into the trap that had 
been set for them. 

At the time that this swindle occurred a Russian who 
has been engaged in American-Russian business for over 
fifteen years, who can give plenty of New York refer- 
ences as to his character, was engaged in soliciting the 
co-operation of two of these firms in a plan that he 
has for securing orders from Russia and who only de- 
sired as recompense a commission on the business that he 
would send to them and the necessary few samples for 
the proper introduction of their articles. This person 
answered every question that was asked him and an- 
swered them intelligently. There were no clouds hang- 
ing over his character or mystery as to his past, and yet 
he found it practically impossible to make any headway 
with the two firms above mentioned and he was sent away 
somewhat discouraged. 

HERE IS AN EXAMPLE 

A few days ago I had the pleasure of sitting at lunch 
in the New York State Chamber of Commerce and talk- 
ing to an Englishman who has circled the globe three 
times, who has traveled between England and America 
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continuously for the past sixteen years, who has been con- 
nected with an American manufacturing firm for several 
years and who is now spending considerable time at the 
factory, which is in Pennsylvania. Not having lived long 
enough in the United States to have realized the lack of 
common sense that exists in many persons’ minds regard- 
ing the subject of exporting, he was very much puzzled 
at the time I met him and told me the following inci- | 
dent: | 

He had been in South Africa selling the goods in| 
which he was interested and incidentally found that | 
thousands of shovels were being used in the mines by 
the KKaffir laborers and these shovels were being made in | 
England. Upon his return to England he mentioned the 
subject to an English friend of his who was interested | 
in the shovel industry and who immediately question 
him regarding the details of the business, and upon be- 
coming satisfied that there was a possibility of securing | 
some of this trade, from the other English factories who | 
had previously furnished the shovels in the past, he made 
up a shovel with a special hard tip or point, which was 
what they desired, sent forward samples, prices and_ 
full information, and secured some extraordinary large’ 
orders in the course of the next six months. When the| 
English traveler, to whom I was speaking, came to the 
United States he was incidentally brought into contact! 
with some of the manufacturers of shovels in this coun-| 
try and upon investigating found that their cost was| 
cheaper considerably than that of the British manufac-| 
ture. He endeavored to interest the American manu- | 
facturers in furnishing these shovels or in preparing sam-| 
ples and submitting same with prices, assuring them that] 
he felt satisfied that with a little common sense and en-) 
ergy they could divert this business to the States. He 
has not yet succeeded in interesting any of the manufac-) 
turers or receiving from them a good logical common: 
sense reason why they should not make efforts to secure) 
this business. . 

OnE MANAGER’S EXPERIENCE 

Another export manager whom I know, and who was 
associated for twelve years with his firm, building up fo 
them a large export trade, has thrown up his situation im 
disgust within the last few months because of the fact 
that in spite of his building up a satisfactory volume of 
business he has been unable to interest his firm in further 
plans along common sense lines for the enlargement of its 
foreign trade simply because these ideas and methods 
were different from those that it was accustomed to. S¢ 
much ridicule was passed upon this person that he has 
resigned his position and has entered the employ 0! 
another firm. 
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When I speak about the lack of common sense in ex- 
porting I have in mind more particularly the higher ex- 
ecutives of many firms. It is my belief that many of the 
higher executives of our factories are not covering their 
individual jobs as well as some of the export managers 
or the heads of other departments of their establishments. 

He thought he had done a good job. To his surprise, 
upon his return to New York, he found that the head of 
the factory had already decided, without waiting to in- 
terview him, that this method of selling was wrong, and 
they had made a complete change of sales policy, sacri- 
ficing this man, all the missionary work he had done dur- 
ing an eighteen months’ trip, and the money that he 
had spent. The president of the concern did not even 
care to find out what he had to say, nor receive a state- 
ment as to the future prospects for business 1n the coun- 
tries through which this man had traveled. 

So I think I may be justified in again saying here are 
cases illustrating the lack of common sense in exporting. 

It was disheartening during the last two years when 
the export trade went through its period of depression 
to note the number of clever and experienced export 
managers who had lost their situations. Why? Because 
in many instances the executives at the top of the firm 
did not use common sense and visualize what was going 
to happen during the next few years when more or less 
normal conditions had returned. They closed up their 
export departments. They stopped their foreign adver- 
tising. They ignored the correspondence sent to them 
from foreign merchants. They talked pessimism about 
export trade. Many of them went to their local banks 
and there absorbed more pessimism. 

- Common sense is going to do more to solve the prob- 
‘em of increased export business for the United States 


manufacturer than any other factor that I know of. 


Plans Laid for Bigger Merchandise Fair 
The second National Merchandise Fair, will be held 
n New York City from July 23 to August 3, inclusive. 
Three buildings will be used in the display of manufac- 
surers’ and wholesalers’ products. The Grand Central 
alace will be devoted to general merchandise lines. 

_ The first National Merchandise Fair, which was held 
n this city last year, brought visitors from all parts of 
he world. It is expected that this year’s fair will attract 
in even larger attendance of merchants and buyers. 

The fair this year will be larger and better owing to 
she experience of 1922. As before, the National Retail 
Jry Goods Association will have general charge of the 
vai. The managers estimate that the registration for the 
hwo weeks of the fair this year will not fall short of 
40,000 buyers. 

The fair will be the result of practically a year of 
jlanning. Many innovations are to be introduced. A 
‘lanning Department, under the direction of an exper- 
enced commercial and industrial engineer, is being 
ormed. Its services will be offered to exhibitors with- 
ut charge for the purpose of aiding them to make their 
lisplays as effective as possible. 


The fair is being advertised this year, not only through- 
out the United States, but in Europe, the Orient and 
Latin America. <A Paris office has been established by 
the publicity department to take charge of the publicity 
campaign in Europe. 


French Porcelain Factories Adopt Oil for Fuel 
Introduction of oil as fuel may revolutionize the por- 


celain industry in France. Inspired by the remarkable 
results obtained by the conversion of transatlantic liners 
from coal oil burners, the director of the famous na- 
tional porcelain factory at Sevres has adapted special oil 
burners to two of his ovens and is most optimistic over 
the results obtained. 

Apart from the economy over the special type of wood 
fuel used since the foundation of the factory in 1756, the 
director found that the ease and accuracy with which 
the process of baking could be controlled gave a purer 
and more uniform hue to the celebrated blue procelain 
made at Sevres. Another advantage is that the oil does 
in sixteen hours what the wood fuel required twenty- 
five hours to accomplish. 


British Exports and Imports 
The foreign trade in British products for the month of 
February, 1923, shows a considerable decrease in pottery 
exports to the United States compared with the figures 
for December. The complete list as compiled by the 
Pottery Gazette of England as follows: 


Exports oF CHINA, EARTHENWARE AND GLASSWARE 
Month Ended 
February 28 


1922 1923 
cwt. 
Porrery : 
POE PANG Cyne Mee cot. Shoat te Sorta ad 2,987 12,903 
ASL, Ree ONES 3 7h nee eg nan ek a 21,239 20,218 
Mee TAZ eke eG me te teal me. .p.  — 9,697 7,834 
PEP ATOeMLING Republic) «conic \nceos cee, : 18,123 13,988 
peetitisteSotth A trical. ones ke el, celwrss 4,564 10,857 
SeRbritisi Mhaste ndtes® Gog) foe nee oss 54,473 34,589 
MNCS LEI Ame os Os ae ote oa 6 aoa 2 11,805 15,140 
peer calandiee rut wee aoe, ec ae eS 11,304 7,532 
PS EA re relat Be es res « ists 13,852 17,162 
Gemthiem @atitiiries' ss oy Lee es vot cl ck 106,693 114,518 
Made up as follows: 
Porcelain, Chinaware, and Parian ....:.... 1,409 TEIZZ 
General Earthenware, Semi-Porcelain and 
PeeWee EN Sila ARE alee Oa beat 59,876 62,424 
SOO EER PL ee, ee nee eee 2,628 3213 
GLASS: 
EMMI EP eR Ree 2 chil, os Ge eee c ee See 535 329 
EDIE SLICC ATIC NAtCY? Wo. lca head daatsidtdus Pe « 701 1,463 
PHOCIRESEAINI AALS Son bs og cera.d «areata gross 23,227 15,720 


IMPORTS OF CHINA, EARTHENWARE AND GLASS 
POTTERY : 


Porcelain, Chinaware and Parian ......... 513 1,036 

URC He ee Wie a vs oSeliniety « eoveelen ees 22,548 26,102 
GLASS: 

MINS Saal CreAah Smee ao x =o ofa Ki «i a 2s Rtas MS he 10,291 11,547 

POC Ry AAG © Hea TiCVS < 4-0. Salelw vcs ctelw a clara 34,711 27,952 

Pith eC UO PATS pe os Pe 6 carat ssn Flees os gross 70,221 98,333 


tIncluding cooking utensils, table glassware, ornamental glass- 
ware. 
ReE-Exports OF CHINA, EARTHENWARE AND GLASS 
Pottery : 


Porcélain, Chinaware and Parian .......... 57 157 

PVIMOLLIGESOLUSSNi na, belo cs Rtas aos Oe 155 101 
GLASS: 

PimestiC wand Natcy ... a6 ck se utwes Seek 161 270 

BOUiessaAndalarse Corte Wosts kG valaleth SLOSS TL | 616 


tIncluding cooking utensils, table glassware, ornamental glass- 
ware. 
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Stoke-on-Trent Exports 
The following table shows the total declared exports 
from the Consular District of Stoke-on-Trent, England, 
to the United States during the quarter ended March 31st, 
1913, 1920, 1921, 1922, and 1923, with the declared ex- 
ports of china and earthenware for the same periods. 


Declared 
Total exports of china 
March Quarter declared exports and earthenware 
LAS) AS oes aN eee inp aes | £104,373 £93,424 
LOZ o7-t wap as ere. Sacto eee 202,607 165,618 
LO 21 OR te He Sea te. eroeeaers 340,912 287,051 
LOD ie Pett ent 6 tae Rasen 297,345 251,017 
NPA = Sa Ee ae STO 256,746 205,763 


Importers Oppose Reduction of Customs Staff 
Importers were amazed to learn that it is proposed 
to cut: the customs staff at this port on July 1 because 
of inadequate funds. The announcement at a time when 
congestion of cases at the docks and at the United States 
Appraiser’s Stores here is causing much concern came 
as a distinct shock, and merchants feel that if this pro- 
gram is adhered to it will create a chaotic situation with 
great loss. 
K. T. & K. Blazes Trail by Publishing Selling 
Points of Their Product 

The Knowles, Taylor & Knowles Co., East Liverpool, 
Ohio, have published a booklet which they are distributing 
to their customers. This is not unusual perhaps, for 
many manufacturers issue booklets. But this booklet is 
different. It is not a catalogue or price list but a par- 
ticularly successful example of how well a manufacturer 
can prepare an attractive exposition of how china is 
made, how it is designed and what it looks like. The 
booklet is of forty-four pages, printed on heavy coated 
paper and illustrated with twelve pages in full color, 
showing the key or motif from which the designer drew 
his inspiration and displaying the individual finished prod- 
uct of his art, in several items of dinnerware. Enclosed 
in a heavy gray cover, this booklet is not only appealing 
by the good taste shown in its preparation but a bigger 
appeal and a wider appreciation is found in its text and 
illustrations. The title, “China Decoration and Its 
Origin’? is well chosen and in the description of the 
twelve selections of patterns, carefully chosen from the 
world’s most representative types of ornamental design, 
the reader is at once informed of its origin and how the 
ornament has been applied to enhance the dinnerware 
service of the modern table. Egyptian, Assyrian, Persian, 
Indian, Grecian, Roman, Early English and_ Italian 
Renaissance motifs, are in this manner clearly and in- 
terestingly set forth. 

But this booklet is more than a history. It gives many 
practical hints on selling china and tells the interesting 
story of the Knowles, Taylor and Knowles pottery and 
the various steps of the manufacture, from the raw clay 
to the shipment of wares from the factory at East Liver- 
pool. We have read this booklet with a good deal of 
interest. We believe everyone interested in china will be 
interested init. A great deal of labor was involved in 
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its preparation and the result is a striking example that 
the work was admirably done. With the twofold object 
of making a booklet to appeal to the buyer and manager 
of the china department, and to the salespeople, it was 
no easy matter to embody in a practical and instructive 
form, the comprehensive information so successfully in- 
cluded in this informative booklet. We regard it as a 
distinctive and valuable contribution of a prominent mafia 
ufacturer to co-operate with the distributor by putting in| 
the retailers hands, a thoroughly convincing knowledge of 


ering its beauty artistic appeal and its utility for service, 


Third Chicago Exhibit to Form Bigger and_ 
Greater Summer Show 

With the consummation of plans for holding the Third 
Chicago Exhibit of Glass, Pottery, Lamps and House-| 
furnishings, the trade is anticipating the event with more 
than usual interest. The exhibit staged under the 
auspices of the Glass, Pottery, Lamps and House-| 
furnishings Association, will be held in the Hotel Sher- 
man, July 9-21. The choice of conducting a summer) 
show is in many ways a happy one. It conflicts with 
no other trade event and is a particularly good period for) 
display, being at the commencement of the fall buying: 
season. Owing to the central location of the Hotel Sher-| 
man, some of the Chicago representatives and manufac-| 
turers occupying showrooms nearby, will conduct dis-| 
plays at their salesrooms, while others will show their! 
lines at both their showrooms and at the hotel exhibit. 
By this arrangement a very large and comprehensive dis-| 
play of merchandise will be opened up for the inspection) 
of visiting buyers. Through arrangements made at the} 
hotel, a larger number of exhibit rooms will be provided 
on each floor, thus facilitating comparisons by the trade. 
The original plan of holding the exhibit on a not-for-profit 
plan will be adhered to, and every service possible for the 
convenience and assistance of buyer, merchant and man-| 
ufacturer has been carefully considered. With the time 
well chosen and from the many favorable comments heard 
throughout the trade, there is every indication for beliey- 
ing that a larger number of exhibitors will engage space) 
this summer than ever before. With more lines of mer- 
chandise on view there will naturally be a large increase 
in the number of buyers in attendance. The association 
has issued a very attractive booklet, showing hotel space 
and complete information covering every phase of the 
exhibit. Anyone interested in securing space should send 
for a copy to D. E. Crum, Exhibit Manager, 9 North 
Wabash Avenue, Chicago. | 


t 


A New Hungarian Pottery 

Reports from Budapest say the Budapest-Szent- 
lorinczer Brick Manufacturing Co. has increased its share 
capital from Kr. 10,000,000 to Kr. 37,500,000. This in- 
crease has been made in connection with the recently 
founded Porcelain, Stoneware, and Stove Manufacturing 
Co., works for which it is planned to build and equip 
on a large scale. 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


nected with the stores represented in New York 
| by the Retail Research, began to arrive in. town on 
Monday for their semi-annual meeting to be held at the 
Retail Research offices on Thursday. Among those that 
aad arrived up to Wednesday morning were: M. Hume, 
with Woodward and Lothrop, Inc., Washington, D. C.; 
D. L. McCarthy, with Rike-Kumbler Co., Dayton, O. ; 
John Lyon, with Wm. Taylor Son & Co., Cleveland, O.; 
Chas. H. Baxter, with LaSalle & Koch Co., Toledo, O., 
and J. J. Henry, with the J. L. Hudson Co., Detroit, Mich. 


C HINA, glassware and housefurnishing buyers con- 


John S. Martin, buyer for the Jordan, Marsh Co., 
accompanied by his assistant, Miss Anderson, spent the 
first half of the week in town placing orders for the 
soncern. 


: 


Charles L. Postley & Son, 2 East Twenty-third Street, 
are now fully settled in their new quarters in the Bar- 
tholdi Building, which will easily rank with the finest 
aousefurnishing salesrooms in the business. 


W. Arthur Shaw, secretary and sales manager of the 

vanonsburg Pottery Co., Canonsburg, Pa., was able to 
eave for home last Friday night after a several days’ 
liness with grip. Mr. Shaw came here to attend the meet- 
mg of the United States Potters’ Association and was 
— ill almost as soon as he arrived on Tuesday morning. 
Bane: 44) 
_ Frederick Skelton has added another line to those he 
ready represents in the New York market. This is the 
fort Pitt Cut Glass Co., Pittsburgh, who specialize in a 
trong line of light cut tumblers, both. iridescent and 
alain. 


) William G. Mueller, the importer, left this week on a 
tp to Chicago and other points west of there in the in- 
erest of the Heinrich & Co., line, which his concern rep- 
esents in this country. 


| Wm. Dougherty, New York manager for the Consoli- 
ated Lamp and Glass Co., is fast getting settled in his 
‘ew salesroom, 15 East 18th St., where he occupies the 
rst and second floors and basement of the building. The 
lace has been entirely redecorated and when completed 
ith new fixtures and other improvements being installed 


will be equal to any of the lamp salesrooms in attrac- 
veness. 


 R.E. Tongue & Co. Bros. Enlarging Plant 
R. E. Tongue & Bros. Co., Inc., Philadelphia, Pa., 
re celebrating the anniversary of their forty years of 


active jobbing business, by erecting a new large addi- 
tion to their present plant, which will more than double 
their present facilities for handling their growing business. 
This corporation in conceded to be the largest distributors 
of hand made lamp chimneys in the country, and are 
also large importers of china, glass and earthenware, 
being the American representatives of Grimwades, Ltd., 
manufacturers of high grade English dinnerware in blue 
willow and border patterns. Messrs. Tongue & Bros. 
Co., Inc., own their own printing and photographing 
plant, where their attractive catalogue which is distributed 
regularly to the trade, is turned out. 


D. C. Jenkins Very Much Alive 

In some mysterious manner, a report was circulated 
in the trade during the past week, that D. C. Jenkins, pres- 
ident of the Jenkins Glass Co., Kokomo, Ind., had died. 
His friends, who are legion in the business, will be greatly 
relieved, to learn that the report was entirely erroneous. 
Mr. Jenkins is very much alive, and hopes to be for a 
long time to come. 


Mitchell Woodbury Co. Beautify Salesrooms 

Visitors to the establishment of the Mitchell Woodbury 
Co., Boston, will scarcely recognize, in the firm’s beautiful 
salesrooms, the same place as formerly, as a matter of 
fact, it is, however, only the same, as far as the building 
and location is concerned, for as the result of extensive 
alterations that have been in progress for some time, the 
place has been completely transformed into one of the 
most modern and attractive china and glassware sales- 
rooms in the country. 

The uunusual beauty, tastefulness and convenience of 
the place immediately impresses one upon entering. 

Its effectiveness is enhanced by the lavish use of mirror 
topped tables and mirrored pillars, which contribute a 
decided note of richness to the place, and which har- 
monize wonderfully well, with the cheerful combination 
of mahogany and French gray color scheme. 

A series of booths arranged about the sides of the 
room and a rearrangement of the center display tables, 
etc., admits of each line being shown separately, as well 
as displaying the various wares to much better advantage 
than previously. 

A large space is devoted to open stock dinnerware, in- 
cluding a wide variety of English, French, Bavarian and 
Domestic lines. 

The glassware department is beautifully arranged, a 
wide expanse of floor space being employed for the ex- 
clusive showing of the extensive line handled by the 
firm. Attractive mirror bottom and backed booths add 
particularly to the glassware exhibit, by means of break- 
ing the monotony of the display. 


Nineteen 


Twenty 


On the left of the entrance, a condensed display of 
“ Goods to Arrive ” makes it easy and convenient for the 
buyer to inspect new merchandise which will arrive for 
spring and summer delivery. 

An exceptional architectural feat has been achieved, 
in the changes wrought in the beautiful entrance to the 
hotel department. This adjoins the other departments, 
but is actually located in another store, and it has now 
been changed, so it is practically thrown into one, by 
means of huge mahogany pillars instead of partitions. 
The entrance to the department is very impressive. Pil- 
lars on either side and a carved mahogany overhead with 
the words “ Hotel Department ” executed in raised gold 
letters make it most attractive and unusually inviting. 

The information desk and telephone booth have been 
moved to one side, giving an unbroken view over the 
immense floor area, 


OBITUARY 


William Lumsden Mirrielees 

It came as a great shock, to his unusually wide circle 
of friends in the trade, to learn of the sudden death of 
William L. Mirrielees in Chicago last Thursday night. 
He had retired the night of his death, in his accustomed 
good health. When he did not appear the next morning, 
his business partner, John T. Leadstone, went to his room 
at the Sherman Plaza Hotel, where he found him dead 
in bed, from heart trouble. About a month previous, it 
was learned, he had visited a specialist, who told him 
his heart was affected but not to be alarmed, as it was 
not serious and he would probably live for years to come. 
The end had evidently come very peacefully, as he was 
found in a certain position, in which he always slept most 
comfortably. He was born in Brooklyn 62 years ago 
and was educated at Adelphi College in that Borough. 
After leaving college he went with a leather goods con- 
cern for a time. His first connection with the metal 
goods business was when he and his brother, Harry S. 
Mirrielees, now a member of the firm of Manning Bow-~ 
man & Co., as well as New York manager for the firm, 
went into business as manufacturers agents in 1893, rep- 
resenting metal ware factories. They continued in this 
for two years, then joined the sales staff of Sternav & 
Co., William covering western territory for the firm. Fol- 
lowing his association with the Sternav Company, he be- 
came Chicago manager for Manning Bowman & Co., a 
position which he had held for twenty years, up to his 
resignation in 1919. After he resigned, he returned to 
New York and went into the radium business with his 
nephew. He again returned to Chicago in January of 
this year, to become a partner in the firm of the Henkle 
Leadstone Co., who conduct a successful premium busi- 
ness. He had had a financial interest in this firm for 
a number of years. He was one of the most popular 
salesmen in the metal goods business, evidence of which 
was seen in the large delegation of buyers and former as- 
sociates, that filled the chapel to overflowing, last Sat- 
urday morning in Chicago, where services were held at 
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the request of his friends in that city. Another service 
was held here at the Lefferts Place Chapel, Brooklyn, on 
Monday afternoon at 2:30 P. M., which was attended by 
various members of the trade among whom were: George” 
E. Savage, president of Manning Bowman & Co.; F. S. 
Mills, buyer for Frederick Loeser & Co.; George E. An- 
thony and Mrs. Anthony, E. B. Dickinson, S. P. Skinner, 
A. H. Hayes and Howard Handy. Burial was in Mr, | 
Mirrielees’ plot in Greenwood Cemetery, Brooklyn. He 
is survived by two brothers, Harry S., of New York, and 
Dewitt C., of New Orleans, and two sisters, Mrs. Oscar 
Tolley, Springfield, Mass., and Mrs. George T. Newbury, 
Pompton, N. J. 


Want Mileage Order Made Retroactive 

The National Council of Traveling Salesmen an- 
nounce it is taking measures to assure the traveling pub- 
lic protection from prospective delay in-enforcing the 20 
per cent reduction in cost of interchangeable mileage 
books ordered by the Interstate Commerce Commission, 
which may be caused by the appeal of the railroads to 
the court against the order. An appeal is to be presented 
to the commission asking it to declare the reduction retro- 
active as of May 1 should the courts later sustain its 
action. 


Buyers in New York 
APRIL2413, 1923: 
W. W. Taylor, housefurnishings and toys, D. M. Read Co, 
Bridgeport, Conn., 404 4th Ave. D. G. Alliance. 
A. Mendel, merchandise manager, Mendel’s, Inc., New Haven, 
Conn., 1150 Broadway, Felix Lilenthal & Co. 
M. H. Schwartz ,toys, china and glassware, Golden Rule, St. 
Paul, Minn., 1140 Broadway, Reom 1605. 
A. K. Burnham, toys, Howland, Hughes & Co., Waterbury, 
Conn., 404 4th Ave. 
H. L. Falk, toys, The Mode, Boise, Idaho, 352 4th Ave, Kirby, 
Block & Fischer. 
APRIL 16, 1923. 


E. Barbour, housefurnishings, C. E. Barbour & Co., Philadel- 
phia, Pa., Marlborough. 
APRIL 7.1923 | 
Mr. Benedict, housefurnishings, Mendel’s, Inc., New Haven, 
Conn., care Felix Lilienthal & Co., 1150 Broadway. 
H. A. Koll, housefurnishings, china and glassware, A. Ham- 
burg & Sons, Los Angeles, Calif., 448 Fourth Ave. 
Mr. McCarthy, housefurnishings and toys, Rike-Kumler Co. 
Dayton, Ohio, 225 Fifth Ave., Retail Research. 
W. R. Hume, housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 Seventh Ave. 
APRIL 18, 1923 
G Ss Millington, toys, Sanger Bros., Dayton, Ohio, 19 East 
At 1B 
L. J. Ottenheimer, housefurnishings, Doyle D. G. Co., Little 
Rock, Ark., 60 Worth St. 


Business Briefs 


The Adams Toy Co., Boston, has moved its plant t 
a new factory on Milk Street. 


The Mechanical Voice Co., New York, has been in 
corporated with a capital of $10,000 to manufactur 
dolls. Incorporators M. and A. Kowinski and L. J 
Horowitz. Attorney, Arstein Bros., 3 Rector Street, Ne 
York. 


WHAT THE POTTERIES ARE DOING 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


M. K. ZIMERMAN, REPRESENTATIVE OFFICE 


OUR additional decorating kilns are to be erected 

at once at the plant of the French China Co., Se- 

bring, O. This addition will almost double the ca- 

city of the decorating department of this plant, and has 

zen deemed a necessity on account of the increased busi- 
‘ess being offered this firm. 


| A two-story brick addition, covering a site 50 by 32 
ie is being erected by the Crooksville China Co., 
‘rooksville, O. When this addition is finished, the pres- 
at office space, together with the first floor of the new 
juilding will be used for warehouse purposes, while the 
scond story of the new building will be occupied by the 
ommercial department. The space of the decorating de- 
lartment will also be greatly augmented when the new 
silding is ready for occupancy. 


' Herbert K. Connors, eastern salesman for the Crooks- 
lle China Co., has been covering his territory during the 
St ten days, first opening at the McAlpin, in New York 
ity and then going up to Boston. Mr. Connors is show- 
ig a number of new border patters for 1924 spring de- 
very. 


| The official staff of the Hopewell China Corp., Hope- 
ell, Va., tendered W. C. Archer, their retiring book- 
zeper a banquet when he severed his connection with 
iat firm recently. He was presented with a gold foun- 
hin pen. Mr. Archer has been with the company for 
yme years, and severed his connection to enter another 
ne of business in Hopewell. 


/“T’m only waiting a few weeks, and then I’ll return 
» Los Angeles, Cal., with my staff for the purpose of 
bing over detail plans having to do with the erection of 
) generalware pottery on the Pacific Coast,” Oliver H. 
bring, head of the French China Co., Sebring, O., said 
Jon his return from the annual meeting of the United 
tates Potters’ Association, New York. ‘“ No, I won’t 
Il you about the plans, but we’re going out there again 


he you'll hear from us a little later,” he closed. 


The next annual convention of the National Brother- 
dod of Operative Potters will have few subjects to con- 
der that will refer to the wage scale, it was disclosed 
*re this week. The gathering will more directly take 
form of a “ constitutional convention,” as the present 
vage scale in the generalware industry has been under- 
titten until 1924. It has been intimated here that the 
mneralware potters will consider possible revision to their 
mstitution, which in the end may restore more author- 
y to their exceutive heads. That much authority was 
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taken from the executive heads of the Brotherhood sey- 
eral years ago, it was not denied, and since then at times 
rather turbulent water have been sailed by the workers. 


Since Charles W. Foreman assumed the management 
of the plant of the Southern Potteries Co., Erwin, Tenn., 
an improvement program outlined at the time is now be- 
ing followed. A sagger-making machine is to be in- 
stalled, and an additional kiln erected at once. Other 
factory changes are to be made which will greatly aug- 
ment the production. Concerning reports that the com- 
pany proposes to erect another unit, there is absolutely 
no foundation for this thought. ‘“ We’re going to get 
one machine going well, before we tackle something 
else,” declares Mr. Foreman, who by the way, is elated 
with the future prospects for this plant. 


A two-story and basement brick and steel addition is 
being built to the north end of the plant of the Pope- 
Gosser China Co., Coshocton, O. The second floor of 
this building will be used as an addition to their decorat- 
ing department, and the first floor for warehouse pur- 
poses. The foundation for the annex is in, and the brick 
work is up one story. At least fifty additional decorators 
will be employed. In addition to this improvement, the 
company is also erecting two additional decorating kilns. 
With the commercial department of this plant under the 
management of George C. Mitchell, and the factory end 
under the charge of Thomas B. Anderson, both are exert- 
ing every effort to increase production. 


At the annual meeting of the stockholders of the Pot- 
ters Co-Operative Co., the board of directors organized 
by electing the following officers: President, Harry A. 
McNicol; vice-president, Mrs. O. B. McNicol; secre- 
tary, William C. Brown; treasurer and sales manager, 
Lester B. McNicol. 


The Valley Art Pottery is the name of a new decorat- 
ing shop recently opened at Cambridge, O., near the plant 
of the Oxford Pottery Co., by several former East Liy- 
erpool decorators. The company is doing a retail as well 
as a wholesale business in china and semi-porcelain din- 
Ner sets: 


Work has begun on an additional unit for the Onon- 
daga Pottery Co., Syracuse, N. Y., but the new shop will 
not likely be on a production basis much before the year 
end. President B. E. Salisbury of the company, holds 
the view that it may be January before ware is shipped 
from this unit. The Onondaga is preparing a new shape 
for fall delivery, which has been named the “ Governor 
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Winthrop.” The shape was designed by Mark Halle 
and, as Mr. Salisbury put it, “in selecting a new shape 
for Syracuse China, we sought suggestions that would 
carry a patriotic American flavor, and have, therefore 
turned to the records of the historic and romantic be. 


. . es 3 9) 
ginnings of our great country. 


East Liverpool Cars Resume Operation — 
Street cars resumed operation in East Liverpool, 0. 
Wednesday morning, following a suspension since May 
I, 1922, or 352 days. The company and its employes 
signed a new pact Sunday, April 8, and the city council 
Monday night, April 16, passed a fare increase ordinanee, 
Through service between Beaver, Pa., and East Liverpoo! 
was resumed Wednesday, and through service betweer 
Steubenville and East Liverpool was to be resumec 
Thursday, this being contingent upon a sufficient operat 
ing force. Likewise, through service between Chester 
W. Va., and East Liverpool was resumed Wednesday. © 
The traction company will operate a motor bus lin 
along the “River Road,” where the Thompson, Harker 
Colonial and T. A. McNicol potteries are located, thi: 
traction line being abandoned under the new ordinance. | 
5 

Standardization of Hotelware ; 

Before another year ends, it is generally believed tha 
the standardization of American hotelware will have beet 
worked out. H.H. Sortwell, of the Bureau of Ceramic: 
of the United States Bureau of Standards, has been a 
work on this problem for over a year, and at a joint meet 
ing of the American Vitrified China Manufacturers 
Association held in the Hotel Astor last week with a com. 
mittee representing the United States Hotelmen’s Asso 
ciation, reports of progress on this problem were pre 
sented. | 

It has long been contended by the buyers of this lin) 
of ware, and also by manufacturers, that a number 0 
items could be placed on a standard basis, and that 
number of shapes and sizes could be reduced to a mini 
mum, and yet the same aims accomplished. 

This work of standardizing hotel ware follows th 
standardizing of brick shapes, a problem taken up severa 
years ago by the Bureau of Standards by the Commot 
and Face Brick Manufacturers. Today instead of hav 
ing sixty odd shapes of brick, these have been reduced ti 
a few over a score. The same problem that confronte( 
the Bureau in its study of brick shapes is presented in th 
standardization of hotelware shapes. It is not the | 
of the hotel men, nor of the Bureau that identity shal 
be lost or buried, but it is contended today that whil 
many vitrified china manufacturers make shapes some 
what similar to one another, yet there is that slight di 
ference, which it is now proposed to eliminate, and a’ 
shapes placed on a standard basis. 


GLASS FACTORY ACTIVITIES 


M. K. ZiMERMAN, REPRESENTATIVE 


should they within the next few months receive 

official notices of an advance in factory selling 
ists. In fact, glass manufacturers today are refusing to 
vecept orders for future shipment except at “ price pre- 
yailing at time of shipment.” In fact, some buyers who 
nave had their ear to the ground, and who have been 
close observers of the situation as it now exists, know 
shat factory costs such as labor and materials have been 
soaring since January. While wages of skilled labor re- 
main stationary under the working agreement, yet un- 
skilled labor is now commanding a much higher wage 
han a year ago, and with labor hard to obtain at the 
surrent price. Materials have also been mounting to 
ligher levels right along, and just how long the manu- 
‘acturers will find themselves in a position to absorb these 
nereased costs is rather hard to guess. That the manu- 
‘acturers have no desire to increase selling lists is ad- 
nitted, but when they are compelled to do so on ac- 
sount of increased overhead, they are not censured. 
[here is noticeable activity on the part of some buyers 
0 place orders for immediate shipment, this with a view 
pe “vetting in out of the wet.” 


B ciostt of glassware will express no surprise 


t 


| 


M. G. Bryce, president of the United States Glass Co., 
s spending a holiday in California, combining business 
vith pleasure. He expects to be absent from the office 
ibout six weeks. 


Package costs to the glass manufacturers advanced 
\pril 1, and for the present these increases are being 
ibsorbed by the factories. Just how long this will con- 
inue is hard to tell. The coopers have advanced the 
vages of their employes, and their materials are not cost- 
ng more, hence their reason for advancing their selling 
ists. It will create no surprise, however, should the 
nanufacturers ere long advance the package cost to buy- 
rs, just what is now being charged them in the way of 
merease. 


Mark J. Donaldson, formerly with the sales depart- 
nent of the Homer Laughlin China Co., and now con- 
‘ected with the Monongah Glass Co., will open his new 
‘fice and sample room in Indianapolis, Ind., within the 
ext few days. Mr. Donaldson will travel the central 
tates with this line, with Indianapolis as his headquar- 
ers, and at the same time will show the dinnerware line 
if the Cannonsburg (Pa.) Pottery Co. 


Dent Taylor of the Northwood Glass Co., Wheeling, 
V. Va., is a great believer in his home state, but, with- 
ut being an alarmist, believes that the state should fos- 
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ter industries. It is the opinion of Mr. Taylor that 
“ West Virginia’s future as an industrial state rests with 
the legislature, and that unless manufacturing is encour- 
aged, mills and factories will in time be abandoned. It’s 


a question of politics, apparently,’ Mr. Taylor holds. 


Members of the American Association of Flint & Lime 
Glass Manufacturers, Inc., will do all in their power to 
defeat the measure that has been introduced in the State 
Senate at Harrisburg, Pa., which has for its object the 
supplanting of paper drinking containers for glassware. 
The idea of abolishing drinking glassware in Pennsyl- 
vania hotels, restaurants ad cofectioneries is not only 
being frowned upon by the glass manufacturers, but 
dealers and buyers as well. 


Although fire caused damage estimated at $100,000 at 
the plant of the Upland Flint Glass Co., Marion, Ind., 
the company has announced that the shop will be re- 
built. A larger plant than the one destroyed is not con- 
templated by the company, and one that will give em- 
ployment to probably 200 men. 


The chimney plant of the Gill Bros. Glass Co., Toronto, 
O., has resumed operations following adjustment of dif- 
ferences between some of the female help and the man- 
agement. The shop was idle only a few days. 

A scarcity of skilled labor in blown stemware shops is 
reported by several manufacturers. It seems that all this 
class of labor on the market is now employed. 


Samuel R. Frazier, salesman for the United States 
Glass Co., left this week for his second swing over his 
circuit. Clyde Hartman, who spent a week at the home 
office following a Canadian trip, left Monday night for 
York state, first opening at Jamestown. 


Container Business Operating at Capacity 

It was related in this district this week that the glass 
container business was never in such active state as now. 
Every container shop is operating to the limit of ca- 
pacity, and in some particular instances business is being 
refused. On the other hand, it is recorded that other 
manufacturers who are loaded up on business and who 
continue to accept orders, are “ farming” out some of 
these specifications with factories that guarantee delivery 
within three or four months. The cause of activity in 
the container business is assigned to the forcasts for the 
fruit crop this season. From all sections these reports 
indicate bumper crops, and immediately follows the early 


(Continued on page 30) 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Bassett Shows New Johnson Bros. Patterns 

Buyers will want to acquaint themselves at the earliest 
opportunity possible, with the three beautiful new John- 
son Bros., dinnerware patterns, just added to the strong 
collection of designs being shown by George F. Bassett & 
Co., 73 Barclay St., from this well known pottery. These 
patterns are of a type that are quite decidedly different, 
from what is ordinarily seen and will add to the Bassett 
Co.’s reputation for original ideas in decorative treat- 
ments. Dealers will recognize the sales possibilities in 
them at once. One of the designs is known as the 
“Thiers,” which is shown on the attractive I:mbassy 
shape. This has a dainty figured border, with fancy pen- 
dants at intervals, in a beautiful combination of two-toned 
blue and yellow, and a center design, consisting of a 
flower filled basket, with a leaf festoon in the same colors. 
It is done with a certain effect of lightness that is ex- 
ceedingly pleasing. Coin gold handles and gold edge 
add just the proper finishing touch of richness to the de- 
sign. The “ Villa” is the name of another, equally good, 
which is shown on the Senate shape. This comprises a 
solid cluster of roses, worked out in an irregular border, 
in a harmonious color scheme of ivory and blue. This 
also has a center basket design filled with roses in a clever 
new arrangement. A gold edge and gold traced handles 
complete the design. The “Beryl,” also on the Senate 
shape, offers something rather unique in the effective em- 
ployment of a grape cluster, used alternatively in black 
and yellow and with a buff outlined white grape leaf. 
This is relieved by square medallions in brilliant shades 
of yellow, blue and buff, worked out in fancy figures and 
leaf festoon. It is finished off by a fancy lace-like buff 
colored inside edge. Altogether it is one of the most 


striking border creations of the season. 


Wedgwood Showing New Patterns 

A diversity of new patterns in stock dinnerware and 
the acquisition of several new numbers in fancy wares and 
in china among the import lines, are notable arrivals from 
the famous English factory of Josiah Wedgwood & Sons, 
now on display at the New York office, 255 Fifth Avenue, 
of which Kennard L. Wedgwood is manager. Among 
the additions this year is a new open stock pattern, 
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This is on the graceful 
“Queen’s’’ shape, and consists of a graceful flower 


known as the “ Tigris.” 


spray in blue and green. The sprays are enhanced by a 
narrow band in a charming checkered design and the 
floral center decoration adds the finishing touch to one 
of the most appealing underglaze patterns we have seen 
in some time. Likewise in earthernware is a very strik- 
ing novelty on the lovely “Cane” body. This is of deep 
buff color and the pattern consists of a single white 
flower of medium size with leaves, connected with a nar- 
row double band in deep brown, and a second dotted 
border, also in the dark brown. This forms one of the 
real novelties in breakfast and short sets, although this 
attractive pattern is obtainable in the full range of din- 
nerware items. On the artistic “Edme” embossed 
shape, one notes an unusual decoration, formed of a con- 
ventional basket of fruit motif. This treatment, forming 
the underglaze center decoration is well brought out 
by a one-quarter-inch yellow band, surrounded with black 
hair lines. On the same shape is shown a piquant chintz 
effect, consisting of thistles in an allover decoration of 
soft pink and green tones, finished with green hair lines 
and white edge. On the popular “ Concave” shape is a 
delightful basket of flowers motif, forming the center 
decoration, harmoniously combined with a three-quarter- 
inch width dotted band of blue, green and heliotrope. 1 
“ Queensware ” several new items have been added to 
this extensive line, the new things consisting of cigarette 
boxes, match boxes, candle sticks and a most attractive 
table decorative number, in the form of a large bowl with 
flat embossed rim and an artistic statuette. In china, a 
new pattern known as the “ Sun-yat-sen,” is a particularly 
excellent example of the Chinese motif. It is formed ol 
medium large flowers in brilliant green and blue, con- 
nected with a graceful scroll border. The same unusual 
pattern is also shown in orange and black. In sprays, a 
gay pattern is formed of rather large blue, pink and 
yellow flowers combined with a checkered band and fin 
ished with green edge band. Among the new arrivals 1 
service plates is a very rich number with powder—blue 
center, overlaid with medallions in paste gold and with 
raised gold in lattice effect on white. Distinctive is 4 
service plate with wide powder blue band, with griffins in 
raised gold and with dainty figured gold border on white 
and with fancy gold inside border. 
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BOSTON NEWS NOTES ss 


By MAY STREET 
; NEEDHAM 
LS 


a RETTY quiet,’ as an answer to the query 
Pp “ How’s things,” leads to the explanation that 
buyers are now beginning to say “I’ve got to 
iget deliveries before I can buy more goods.” Analysis 
shows that in a great percentage of cases appropriations 
‘for house furnishings, including crockery and glass, have 
been theoretically expended and there are large balances 
not yet delivered. The buyer is now facing an unusual 
ation and is at his wits end to see his way out, and, 
as usual, begins banging his sales agent for deliveries of 
merchandise on orders dated, in some cases, as long ago 
‘as October, 1922. The situation seems to be squarely 
‘up to the merchandise men, with two main factors to 
‘influence a general letting up of conditions. 
The first is that unless orders are placed for future de- 
‘livery, he may find his buyer is out of luck when the 
‘present stock is exhausted, because several of the largest 
\potteries are not accepting orders for less than sixty days 
and sometimes for ninety day deliveries. The other fac- 
tor directly effects the turnover. With money theoreti- 
cally tied up in orders, placed but not delivered, capital 
isn't working and of course cannot be turned over until 
deliveries are made. In some cases buyers are actually 
suffering for staples that might be purchased and sold 
cwice perhaps before merchandise now on order can be 
shipped. According to many of the old timers in the 
sales game, who, if the truth were known, have en- 
zineered many a buyer and merchandise man to success, 
Py houses have purchased to their limit (on paper in 
he front office) but the crockery and glass and house 
furnishings department are sadly depleted as regards 
stock. 


Berry’s, Inc., widely known house furnishers have 
ypened their fifth new big home in Greater Boston at 
Monroe and Market Streets, Lynn. It comprises three 
fpors and a basement with 40,000 square feet floor space. 
4 motor car parade led by seventy-five automobiles, and 
band marched through Cambridge, Somerville, Malden, 
Waltham and Lynn to celebrate the opening. At Lynn 
Mayor McPhetres gave a reception to the paraders and 
the line passed on to the Relay House where dinner was 
served. Nathan Saltman, president of the organization, 
lohn A. L. Odde, treasurer; Charles F. Field, advertising 
manager; and Harry F. R. Dolan, counsel, spoke. All 
dwelt upon the remarkable progress made by the organ- 
zation and stressed the value of good fellowship and 
joyalty which exists in the Berry organization. 
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Thirty-six new corporations have been recorded in 
Massachusetts during the past week. Berry’s, Inc., noted 
i has been incorporated for $150,000 at their Lynn 


store, with Nathan Saltman, John A. Odde and Margaret 
Dunn as directors. The Quality Hardware Supply Co., 
$15,000 has been incorporated by Louis Roseman, Ben- 
jamin Roseman, Sam Povza and Roman V. Muslow, all 
of Cambridge. The Empire Supply Co., Boston, will do 
business on a $25,000 basis with Marice Spector and 
Samuel Spector, of Boston, and Charles Sweet, of 
Winthrop, as its officers. The Decorative Metal Co:; 
for Taunton will open with a capitalization of $50,000. 
Ehhu G, Sibley and Charles McNulty, of Taunton, and 
Bertram J. Toolin, of Dorchester, are its sponsers. They 
will specialize in enamelled goods. Only one in the list 
of new Connecticut organizations will be of interest to 
the crockery and glass trade according to the week’s re- 
ports. Davis & Nye have received their charter to man- 
ufacture novelties and to do a stationery business on a 
$100,000 basis. Charles F. Davis, Charles D. Nye and 
Clayton D. Carpenter, all of Waterbury, are its directors. 


I. H. Tate, of the Tate Mop and Cordage Co., of Sud- 
bury Street, Boston, is circulating among the trade with 
a number of specials in his line well adapted for spring 
sales which will undoubtedly precede the housewife’s 
orgie of cleaning. Mops, clothes lines and kindred staples 
are homely but are also home-ey, and will make a hit with 
the average woman if the price is right. 


Spring must be here in spite of the thermometer, judg- 
ing from local agents and salesmen who have started 
from Boston to cover their territories by machine. Don- 
ald B. Francis plans to make the whole state of Maine in 
his car. “ Bill” Claflin and C. A. Withy are making 
Connecticut by automobile. George Granville is also 
touring the nutmeg state this week. 


Household Glass Production in Saxony 


Manufacturers in Saxony of lamp, concave, and house- 
hold glassware have in no case reached the volume of 
pre-war days, says Consul John A. Scott, Dresden, re- 
porting to the Commerce Department. Taking lamp 
glassware first, not only are domestic conditions of pro- 
duction uncertain, but the exportation of this product 
has fallen off, particularly to the United States, where 
the wide-spread introduction of electric lighting calls for 
much less glass than when kerosene was the chief method 
of illumination. 

Domestic trade in concave glassware has held up quite 
well in spite of the enormous depreciation of the mark 
and consequent wage increases. Export trade in this 
commodity has shown slight recent improvement but on 
the whole remains dull. 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By Beatrice MILLER WISNER 
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Safety First in Universal Ash Tray 


Since the pleasure of smoking is not confined to the 
masculine sex alone, the demand for smokers’ accessories 
has materially increased within the past year for these 
world-wide luxuries. The Universal Safety Ash Tray 
Co., Inc., Providence, R. I, has produced in their 
Patented Ash Trays a novel conception in a cigarette 
extinguisher and ash tray combined which gives a prac- 


tical and attractive smokers’ utility. The illustration here- 
with shows the method of using the Safety Ash Tray and 
its essential features. This tray comes in bright enam- 
eled g'ass in assorted colors, the tray is secured within 
heavily nickeled brass base, “Twin Cylinder” Safety Ex- 
tinguisher Tubes pivoted on Cigarette Rest Bridge, also 
in various other styles, Sterling Silver, silver plate, gold 
and silver. The admirable feature of this tray is, that 
there is no smoldering of cigarette smoke, as the extin- 
guisher completely stifles the butt, in from three to five 
seconds. With a slight pressure of the release lever, the 
cigarette end automatically drops into the tray below, 
with the desired result of leaving it completely smoth- 
ered and out of danger. With the use of the Universal 
Safety Ash Tray there is safety and protection against 
accidental fire, occasioned through carelesness of drop- 
ping lighted cigarettes or in the use of the ordinary ash 
tray. The above concern also manufactures standing 
wood pedestal ash trays in several finishes, and a novel 
and useful Automobile Safety Ash Tray, which will fit 
any type of car. Catalog of the firm’s products describ- 
ing styles and prices will be furnished upon request when 
desired. 
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Characteristic Incense and Burners 

The demand for incense has outgrown even the antici- 
pation of the most optimistic. The Kaya Incense Co,, 
151 East 18th St., has demonstrated in their Oriental 
burners attractive design and modeling, and incense of 
lasting and pleasing frangrance. Lotus, one of the 
special odors, is a most refreshing and Oriental perfume, 
and combined with an attractive burner finished in gilt 
or bronze makes a unique and desirable Gift Shop 
Specialty. In the early spring time, when the price of 
flowers is almost prohibitive, the demand for incense, 
which will replace the perfume in sweetness of nature's 
blooms, is unprecedented. The firm is also offering im- 
ported Korean hand-chiseled solid brass art wares, in- 
cluding bowls, vases, candlesticks, etc. These importa- 
tions show artistic handcraft in unusual design and sym- 
metry. 


Practical, Unique Good-Art Gifts 

The coming season offers an unusual opportunity for 
practical wedding gifts and there is no gift more suit- 
able or useful than an Art Cake or Bread Set. The 
Cake Set illustrated, manufactured by the Goodman Art 
Company, Studio, 3219 Park Avenue, Kansas City, Mo, 
is made of one piece Magnolia Hardwood, Kiln Dried; 
there is no glue to come loose. These boards come im 
Oval, Round or Square shapes, and are enameled by 


hand in artistic designs by expert artists. Other sets are 
furnished in Polychrome finishes, colorings on bevel of 
board and handle of the Slicer Knife is burnished antique 
gold and pale blue, the slicer knife to match. The stippling 
effect is especially artistic, finished in the finest and most 
perfect manner. Each set consists of one-piece Magnolia 
Kiln Dried Wood Board and Universal Slicer Knife, 7% 
best steel blade, and are packed in an individual gift box. 
Every housewife knows the discomfort of using the ordi- 
nary plate when icing cakes. With the Good-Art Cake 
Board, there is neatness and artistic appearance added 
to serving cakes, as the icing remains in perfect condition, 
These boards are equally attractive for bread and sand: 


(Continued on page 30) 


THE CHICAGO MARKET a1 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


housefurnishings business this week, by the use 


FR hossefum opened their campaigns for Spring 
| of liberal space in the newspapers telling of many 
specials” in china, glassware, lamps, housefurnishings 
nd furniture. The season is now at hand for refurnish- 
ag old homes and furnishing new homes. The moving 
a is only two weeks away, and this, together with 
: 


re thousands of new homes erected in Chicago, the great- 
st number in the history of the city, causes the mer- 
Pets to anticipate much buying from this time until 
1e first of June. 


The new Inland Glass Co. of Chicago commenced op- 
ations last week. The company’s plant was erected 
ta cost of $500,000 for the manufacture of lighting and 
ble glassware, and is the only plant of its kind west of 
ie Pittsburgh district. The Inland Glass Co. has been 
icorporated for $750,000 and financed by Chicago busi- 
2ssmen. The establishment of the plant in this district 
akes it possible for buyers of glassware to secure much 
ierchandise, which they formerly were forced to pur- 
ase in the East, thus saving freight rates, risks of 
reakage and freight loss involved in the long-haul. 
luminating glass will be the feature of the new com- 
my’s production, which will prove a great help to the 
cal and Middle-West electrical fixture dealers. Among 
ie officers and directors of the company are J. B. 
Jeaver of the Pullman Co.; H. Pickett Withers, for- 
erly with Marshall Field, Glore, Ward & Co.; John T. 
itie, of Carson, Pirie, Scott & Co.; J. J. Mitchell, Jr., 
‘the Illinois Merchants Trust Bank; George E. Mar- 
yy of Armour Grain Co.; Phillip K. Wrigley of Wil- 
un Wrigley Co.; and J. J. Rodgers of the Safety Car 
eating & Lighting Co. Mr. Weaver, president of the 
mpany, announced recently that before the plant was 
operation and even before designs and prices had been 
mounced, sufficient orders were received to operate at 
l capacity for several months. 


The Mica Shade & Chimney Co., 908 W. North Ave- 
le, was incorporated last week, the capital of the com- 
“ny being 500 shares of no par value stock. The com- 
‘ny will manufacture and sell mica and parchment lamp 
ades, lamps and art objects. 


C. G. Everson & Co., manufacturers and dealers in elec- 
‘cal lighting fixtures, who have been located for the last 
e@ years on Lake Street, have just closed a lease for a 
e story and basement building on the Northeast cor- 
t of Green and Erie Streets, with an approximate floor 
ea of 60,000 sq. ft. A portion of the building will be 
bleased, but the Everson Co. will retain three floors and 


basement for their own manufacturing and executive 
purposes. It has not been decided whether or not a store 
will also be maintained in the loop district. 


Last week was the Second Spring Merchants’ week, 
arranged by the Chicago Association of Commerce to 
draw general store merchants to Chicago. Wholesale 
houses held sales and offered buyers special inducements 
to attend. The attendance of the merchants from the 
smaller and medium sized towns was declared to be large, 


and the business transacted above the average. 


Another buying event for the Chicago market was the 
Toy Fair at the Morrison Hotel last week, which will con- 
tinue until April 21st. Inasmuch as the toy buyer and 
the crockery buyer is usually the same person in the 
averaged sized department store, this event brings to 
Chicago hundreds of buyers who are not only interested 
in the Toy Fair, but who also visit the permanent show 
rooms to purchase china and glassware. Exhibits were 
located on seven floors of the Morrison. A few exhibits 
of china were in evidence by such firms as Geo. Borg- 
feldt & Co. and Geo. H. Bowman Co. 


The Atlantic Import Corporation, 17 N. Wabash Ave- 
nue, has increased its capital stock from $15,000 to $40,- 
000. 


G. P. L. & H. Association Meet 


A meeting of the Glass, Pottery, Lamps and House- 
furnishings Association of Chicago was held at the Ham- 
ilton Club last Thursday. About twenty members were 
in attendance and president F. C. Foster, presided over 
the meeting. A new booklet describing the plans for the 
Third Chicago exhibit were distributed to members, and 
copies have been mailed to those interested in exhibiting. 
The Third Exhibit, which will be held at the Sherman 
Hotel and in Local Showrooms, from July 9g to 21, is ex- 
pected to be as important a buying event as were the first 
two Chicago exhibits, February of 1922 and 1923. Re- 
quests for rooms are already being received at the office 
of D. E. Crum, exhibit manager, 9 N. Wabash Ave., 
Chicago. The exhibit will be conducted as heretofore, 
solely for the benefit of the manufacturers and buyers, 
the association being incorporated not for profit, and 
deriving no income from the event, whatever. Reports 
of the various committees were read at the meeting. 
Publicity work, to interest the buyers, is being rushed, 
and the show is the talk of all road salesmen who come 
in contact with buyers who should be interested in at- 
tending. 
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az CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS- DOLLS’ & TOYS 


R 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mer. 


W. T. DARDEN CO; 
222 NSS Anes Le 
Room 406 


Representing 


JACKSON VITRIFIED CHINA CO. 


Home Electric Sales Co. 


CROCKERY AND GLASS JOURNAL 


EADY TO 


BUYER OM Ola 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MOoONONGAH GLASS Co. 
Co-OPERATIVE FLINT GLASS Co. 
THE DUNCAN & MILLER GLASS CoO. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Hdgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 
Representing: 


Wheeling Decorative Co. 
Liberty Glass Works 
Crescent Glass Co. 
Phone Oen. 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


#, 


SERVE 


<Q 


April 19, 1923 


Q 
c=] 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 


FOSTORIA GLASS CO. 
Chicago Display, 806-7-8 Masonic 


9 N. Wabash Ave 


Temple 
F. T,. Renshaw, Chicago Representative hte cimocens Hare oe Dalcert 
OUR CHICAGO DISPLAY ROOM CON. tf Pressed and Blown Phone 
' TAINS COMPLETE SAMPLE LINES VA © OueS 6 EKtchings, Cuttings Central 8497 
DIRECT FROM OUR FACTORIBS. and Iridescent. ° 


9 North J Wabash Avenue 
Chicago 

DINNERWARE 

Pope-Gosser China Co, 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H, E. Rainaud Co, 

Wood Art Co, 

Chicago Lamp & Frame Co. 

Haven Co. 

Shepherd Co. 

Burke Studios 
Phone Central 1606 


DARRAH & CONWAY 
} CUT GLASS CO. 
_N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


THE LIMOGES CHINA COMPANY 


JoHn G. EpMuUNDSsS 
1319 Michigan Ave. | 


Represented in Chicago by | 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Harl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co, 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
Western Representative for 
W. C. Redmon, Sons & Co., Peru, Ind. 
High Grade Baskets 
The Kersten Co., Chicago, III. 


4 few words in this space will bring 


Bathroom Fictures : 
L. Pellegrini, Philadelphia 
Art Candlesticks, Lamps and Book Ends 
Wm. Kyle Co. Studios, Philadelphia 
Glassa and Parchment Lamp Shades 
Shops Building, 17 N. Wabash Ave. 


in many dollars 


Phone Wabash 860 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 
Fo Sing Yuen & Co. of New York 


Phone Dearborn 3236 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
‘elephone: West 3645 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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NV experienced all around man on china decorating and 

gilding is desirous of hearing from Pottery Manufacturer 
relative to position as foreman over decorating department. Box 
251, care CROCKERY AND GLASS JOURNAL, 


For the Good of the Business 

(Continued from page 15) 
all customers have a right to expect, shaping themselves 
in the mould of habit to become square pegs. This is in- 
efficiency and as square pegs do not fit in round holes, so 
these individuals should be made to thoroughly under- 
stand that their selling value is largely dependent upon 
their selling character. Give any intelligent man or 
woman this simple explanation—that the better they 
treat customers the more customers they will have and 
the more money they will earn, and you will find that 
square pegs become smoother and smoother and soon fit 
as they should. 

Glass Factory Activities 

(Continued from page 23) 
demand for containers. The container factories in Ohio, 
Indiana and West Virginia territories have been active 
all winter, and some of the New Jersey shops which in 
the past have had slow business in the winter season 
have been working to capacity all along. The container 
business is now running heavy as is the flint glass arm of 
the industry. 

Fascination Lane 

(Continued from page 20) 
wiches and add materially to table service and the effec- 
tiveness of table decoration. The above concern also 
manufacture very artistic console sets, consisting of bowl 
and two candlesticks to match, in several polychrome 
finishes ; these can be had separately if desired. Bridge 
lamps, boudoir lamps, attractive bud vases and hard com- 
position book ends in very delightful designs at attractive 
prices, comprise only a few of the firm’s offerings. All 
the Good-Art objects emphasize excellent finish and mod- 
eling which has established the popularity of the Good- 
man Art Company’s products. Upon inquiry, the con- 
cern will be pleased to send booklet describing prices, etc., 
of the various articles manufactured. 


Business Briefs 
The Novelty Shoppe has been opened at Bellefon- 
taine, O. 
The S. S. Kresge Co. have opened a new 5-10 and 
25-cent store in Fargo, N. D., with a sales force of 20. 
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Knowledge Builds Better Business 


Sheldon’s Retail Trade. Published by J. S. Phelon & Co,, Ney 
York. | 


In this 1923 edition of the oldest and most compre 
hensive directory of the retail store trade, over thirteer 
hundred of the larger department stores in the Uniter 
States are listed. As the name of the buyer of the vam 
ous lines of goods is given, together with the firm an 
also their New York office, Sheldon’s Retail Trade, ha 
become a standard guide among wholesalers and manu 
facturing agents. The new volume contains 648 pages 
which is an increase of 48 pages over the edition for las 
year. A standard and authentic guide to the retail trade 


Common Sense in Business. By Harold Whitehead. Publishe 
by Thomas Y. Crowell Co., New York. 


This is a book on business economics related in | 
rather unique manner—a story about business men an 
their businesses, based upon actual experience and com 
monsense. From the opening chapter, “ Today’s Job, 
the book discusses tact in management, the value an 
application of rules and the dividing line between syster 
and red tape. In twenty-six chapters the author we 
covers the field of business endeavor in a bright, ente1 
taining and informative manner. “ Business is life,” say 
the author, “ and conducting a good business is living 
good life. Successful business has a heart and a brai 
and a soul—it is human and therefore imperfect; yet th 
divine spark of idealism makes permanent life possib! 
for business. We need to keep in mind the element 
truth that practical idealism means growth.” 


A New Glass Factory for Lima, Peru 


A company has been formed in Lima, Peru, for tl 
establishment of a new glass factory. The capital stoc 
is £30,000, totally subscribed, of which one-fourth is he 
by an American company with headquarters in Pitt 
burgh. The machinery will therefore be purchased in tl 
United States through the interested company and fl 
factory will be under the supervision of an Americ 
technical expert, says Acting Commercial Attache W. 
Dunn, Lima, Peru, in a report to the Department! 
Commerce. 


In the Mail Bag 
CROCKERY AND GLAss JOURNAL, 
Atelast 17th treet, 
New York, N. Y. 
Gentlemen: 

In your issue of April 5th, you publish an article rel 
tive to a “strike” at our plant. Under ordinary cirett 
stances we would not question inaccuracies in “ne\ 
items” regarding our pottery, but your present article 
so erroneous that your statements should be corrected. 
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Cleveland, O. Chicago, Ill, Trenton, N. J 


New Orleans, La. 


Bodies for Decorating and 
Coloring 


Fac-Simile of Label, 
) “MADE IN AMERICA.” 


THE LIMOGES CHINA CO., SEBRING, O. 
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‘ur plant is not closed as you state, but has continued 
aake and ship goods every day. 

Ve have no strike, but a minority of our former em- 
ees left our employ on March 28th, because of un- 
ingness to continue work under the “ open shop ”’ con- 
ms that have existed here since the spring of 1921. 
here was no disagreement over wages, neither did we 
ate any agreements. Since the termination of the so- 
2d “‘i919 agreement” between the U. S. P. A. and the 
3. of O. P. which expired October Ist, 1921, we have 
© time entered into any agreement with the N. B. 
). P. or any other labor organization. Consequently 
ng no working agreements we could not violate them. 
Our statement that we signed an agreement with the 
3. of O. P. in the fall of 1922 is also incorrect. 


The Roessler & Hasslacher Chemical Company NEw yorK 


BRANCHES: 
é Boston, Mass. 
Pittsburgh, Pa 


Liquid Bright Gold 


Overglaze-Colors —Underglaze 
Liquid Lustre Colors—Oxides and 


America’s Leading Ceramic Material House 
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| 
Bryce Brothers Company 


Blown Lead : 

Glassware : 

MOUNT PLEASANT, PENNSYLVANIA : 

In Crystal and Colors 2 

5 

NEW YORK OFFICE, 240 FIFTH AVENUE 3 
Representative, J. Duncan Dithridge 2 

TRAVELING REPEESENTATIVES: = 

BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL ; 3 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood 5 
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SATE 


Thirty-one 


LLL LES COOSA COE Vl 


Philadelphia, Pa. 
Kansas City, Mo. 


CHEMICALS 
Minerals and Oxides 


—for— 


Pottery, Glass, Enameled Ware, Tile, 
Clay Products 


San Francisco, Cal. 


EX) 


( 


HIGHEST GRADES. 


SOUADCEUE A ESV ECE) C0 COT ED A Nl 


Manufacturers of 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coors. Private Moulds Worked. 


FACTORY: 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Soie Owner of the Patent Celluloid Cap & Metal Ring Co., Inc. 


Pi ee O° NEPERA PARK, N. Y. 
“= Seo Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; an@ 
are also prepared to supply special sizes te 
order Write us for prices and samplea 


We have been for nearly two years operating exclu- 
sively under our “Declaration of Principals,” a copy of 
which is enclosed, and we will continue to so run our 
business. 

We have no quarrel with organized labor, and are 
willing to operate in friendly relations with them, unless 
they persist in trying to cause us unwarranted trouble, 
in which case we may be forced to adopt a policy of open 
opposition. 

We understand the function of a newspaper is to pub- 
lish the real facts, and we believe you want to give your 
readers accurate information. 

Yours truly, 
Mt. Clemens Pottery Co., 
Chas. E. Doll, Gen. Mer. 
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IMPORTERS 


FERDINAND BING & CO/’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, Marbles and 


Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 


Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad. 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


eae C. KUPPER, 39-41 West 23d 
t. 


Ahrenfeldt French China. 


Myre & MILLER, 39-41 West 23d 
t. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE. 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 


teapots; George 


Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. 
Gramercy 6626. 


Telephone, 


The Fifth Avenue 
Building 


eo SES 4 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 
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B. TOMBY, 20 West 23d St. Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSW ARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 

GILLINDER & SONS, Inc., 224 Fifth 
Ave. 

Lighting glassware, glass specialties. 

LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


patterns. 


Chas. 


SUSQUEHANA CUT GLASS CO., T. W. — 


Hamilton, Representative, 139 Fifth 


Ave. 


WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe-— 


marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 


Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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“ How’s 
Business?”’ is seen in the present rapid pace of 
industry and how actively industry is establishing 

iw high records of output. And a very good index to 

{2 production rate is ascertainable in the output of such 

tiasic industry as iron and steel. Take pig iron for 

stance, the total output for March of which amounted 

{ 3,512,275 tons, comparing with the previous peak in 

(tober, 1916, of 3,508,849 tons. When it is considered 


d PRETTY good answer to the query, 
« 


the war, the increase recorded last month is certainly 
smificant. Take steel production. It is now above 90 
jr cent. capacity and some mills report 100 per cent. 
luly a satisfactory figure. 


/IKEWISE in the automobile production, the in- 
’ creased output for last month was not only high but 
» highest on record. The output of passenger cars 
ireased from 254,650 in February to 318,424 in March 
dtruck production increased from 21,815 in February 
t 34, 593. Encouraging, certainly. As these basic in- 
(stries are making new high output records, so is the 
‘tput of all factories with but few exceptions, speeded 
1 to the high speed notch in order to meet the demand 
{- finished goods as well as for raw material. In the 
ttery and glassware industries production of table and 
ficy wares is at capacity but the demand for domestic 
erchandise is running far ahead of supply. A similar 
dition is reported by a good many importers. 


IVING costs have already risen faster this year than 
7 at the end of 1922, it is true. And it is also true 
it wages are also steadily rising and that not only is 
lemployment recorded for skilled and unskilled labor, 
: that supply is lagging behind demand. With 
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{it the 1916 figures were made under the greatest stress ' 
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all working and receiving unusually good wages the pur- 
chasing power of the country is also at a high mark. 
The scale of living is rising with the wages and this is 
one reason why there is such a good consumption of 
merchandise—a particularly gratifying consumption of 
the better grades of manufactured commodities. 


HE present promises well for the future and while 

the spring season is backward, buying at retail has 
been big and is growing bigger. Despite some draw- 
backs, such as bad weather and inadequate transpor- 
tation, the retail trade has been large. In New York the 
growth of both wholesale and retail trade has been rapid. 
Retail department store sales have averaged about 7 per 
cent. a year since 1919. The retail trade throughout the 
country as reflected in the statistics of mail-order sales 
is 39 per cent. larger than in the first three months of 
1922. Sales of chain stores are 25 per cent. bigger for 
the same period, with a combined average net gain of 
about 32 per cent. While the prices of agricultural prod- 
ucts are admittedly low with a few exceptions, the rural 
communities are buying quite freely. The sales of the 
mail-order houses clearly indicate this, and taking into 
consideration the changes in prices since 1920, the column 
of sales are now but little short of the flush buying period. 
About the only unfavorable feature in the trade situation 
at this writing, is the lagging of collections. It seems 
logical to attribute this to a lack of capital to finance the 
unusually large volume of business at hand. Business 
casualities are also lower by 22 per cent. than they were 
for the fifirst three month period of 1922. Business and 
trade are good, thus, the present business and trade sit- 
uation can from the mass of available data only be 
interpreted as particularly good. 
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Smoothing Out the Selling Wrinkles 


Why Conferences Fail to Accomplish Much, Because the Real 
Remedy Must Be Individually Applied to Amount to Anything 
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ELL, said the president, thank God that’s over. 

Ny Maybe it is a good thing to be told all of our 

shortcomings, but I’d rather hear it piecemeal. 
Then raising his tone of voice, he continued: 

Whenever we have a bunch of salesmen here for a 
few days I am convinced that the old machine is loose in 
every joint and all that holds it together is a wizardry of 
super-salesmanship. What with high prices and poor 
product, slow shipments and poor packing—with the 
credit department crabbing good accounts simply because 
all the prospect’s property is in his wife’s name and the 
collection department killing business by asking payment 
of long past due accounts, it’s a miracle of luck that the 
red flag of failure isn’t floating at the masthead. S’pose 
there’s anything in that story of Alibi Ike’s that the 
Blitz-Blatz people are giving six-month datings and 
billing at our unit cost? So writes Charles Austin Bates 
in an honest-to-goodness article on salesmen’s troubles 
and what causes them, in Printers Ink magazine. 

The sales conference was over. The president, treas- 
urer, sales manager and factory manager breathed long 
sighs of relief and reached for four baskets of “ abey- 
ance” correspondence and memoranda. 

Selling the house to its salesmen, in a season lasting 
from two days to a week, is an exacting and nerve-wear- 
ing operation. Everybody comes up bright and smiling. 
There is the customary preliminary hand shaking. Then 
the gong sounds and the sparring begins. Every salesman 
who has made good has determined to get the Old Man 
in a corner sometime during the conference and extract 
from him a better deal for next year. Everyone who 
hasn’t made good, or is on the border line, has a flock of 
alibis in one hand and half a brick in the other. If you 
don’t believe there is romance in business call a sales con- 
ference and hear from your salesmen what your com- 
petitors are doing. 

If you want to discover inefficiency in the factory, the 
office, the advertising department, don’t employ efficiency 
engineers—just call a sales conference. Every one of 
the boys comes in with a pocket full of notes—and each 
is a note of discord. 

How ImacINED GRIEVANCES GET CoLoRFUL DressiINnc 

Any time there is a lull in the proceedings you will see 
the men running together like drops of quicksilver on a 
plate, and each coagulation is a grievance committee. 
Each of the three or four alibi architects in each globule 
gains from the others what Poo Bah called “ Corrobora- 
tive detail to add artistic verisimilitude to an otherwise 
bald and unconvincing narrative.” 

By the time they say it out loud and very fast for 
twenty times, you can feel the subconscious mind hover- 


Fourtecn 


ing over the meeting, with dynamite in each hand and ¢ 
Malay creese in its teeth. 

One error in the office, or the shipping room, is a mis, 
take. Four errors prove a settled policy of the house— 
determined conspiracy to crab the salesman’s work. Thi 
salesman knows it isn’t so, but he also knows that ag 
gression is the best defense and if he can carry the wai 
into someone else’s territory, he keeps his own trenche: 
untroubled. 

If he has fallen down, he knows sixteen reasons why 
and probably none of the sixteen is the real one. It is 
singularly strong man who doesn’t get rattled when busi, 
ness is persistently poor. We all are prone to propoun 
alibis. Most of us are so intent on immediate results tha 
we do not stop to study and analyze the situation. : 

A salesman has a hard job. He must needs have : 
strong body and an alert mind. He is temperamenta 
and enthusiastic and therefore correlatively excitable anc 
subject to spells of depression. Like every other man 
his power of resistance to adverse conditions has it 
limit. And when the breaking point is reached, he blame. 
and exaggerates the conditions instead of seeking th: 
cause and the remedy, in himself—“ even as you and I 

His troubles take form and formidability according ti 
his peculiarly personal characteristics, and at this poin 
he needs individual treatment. A general sales confer 
ence will not help him any more than a series of canned 
whoop-la, ginger-up letters. Depending on breed an 
training, he wants some appreciative friend to hear hin 
cuss out the house and all its works, or some sympatheti 


bosom on which to sob out his wrongs and woes. H 
may need a pat on the back, or a swift kick. That is 4 
answer to “ Why Is a Sales Manager?” 

There is a theory that a sales manager must be on 
who “ can go out and do it himself ”—who can go into th 
field and show the boys how to close the hard ones. Thi 
last is a dangerous proposition filled with possibilities 0 
disastrous backfires. To only a very limited degree ca’ 
one salesman show another how to do it. Making 
Certain fundamente 
knowledge is essential to do either, but the technique i 
each case is individual. 


sale is like painting a picture. 


| 


The quarter-miler cannot show somebody else how t 
run a marathon, but the underlying principle is the sam 
in winning either event. The same coach and traine 
can help to fit each man for his particular kind of rac« 
If you try to drive a three-minute horse in two-thirt 
he will break. You can’t make a bull dog out of a sette 
pup. But the three minute horse and the setter pup ar 
useful animals, each in his class. 
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If you could buy salesmen as you do golf balls, know- 
ng each to be like every other in the box, you would 
yrder a dozen, or a gross, according to how much you 
00k or slice into the tall timber, and the job of sales 
nanager would become a clerkship. 

OpreN Door Poricy 

| A successful sales manager of my acquaintance never 
salls a conference. Each salesman comes in on his own 
Eiative, when he feels the need, or is called in casually 
vhen the manager senses his need. Never more than 
-wo or three are in at once. Failing this, an assistant 
optimist is told: ‘ You better go down into Pennsyl- 
ania for a day or two and see what’s wrong with Blivens. 
See if he’s bilious, or if his wife’s sick. Tell him he’s 
; nice boy and we like him, but for the love of Mike to 
yuck up.” 
He works on the theory that every man wants to make 
‘xood—that every one is really doing the best he can, but 
that some are weaker than others and that his job is to 
strengthen the weak spots. Once in a while something 
shat looks and makes a noise like a salesman turns out to 
ye a rotter and a chronic bellyacher, but it doesn’t take 
ong to smoke him out. Most of the boys want to make 
zood more than you want them to. But they need help. 
{they didn’t, they would have your job. 
' And sales conferences don’t help much. Everybody 
snows what they are for. The idea is to jazz up the 
organization—to lower the percentage of selling cost— 
‘o get more out of each territory. That’s what they are 
for. They are too general to consider the individual 
needs of one man—and every sales organization, how- 
ever big, is merely an aggregation of individual units, 
each different—each lacking something different to round 
t out into useful efficiency. 
) Every man is a more or less grown up little boy. And 
very one has his moments when the world is all wrong 
ind nobody loves him. Every one of us, now and then, 
wants something more to lean on than his own self- 
‘eliance and the power of will that is taught by corre- 
spondence schools. 
_ In my opinion, therefore, the driving sales manager 
's likely to lack something. He may be able to do it him- 
seli—though in my experience few star salesmen make 
good managers. 
_ The ideal sales manager is a philosopher, a 100 per cent 

optimist, and in practical psychology he could give Prof. 
_fames a stroke a hole and beat him eight up and seven 
0 go. 

| Psychology works better on a face-to-face, man-to- 
man basis than it does in a mass meeting. 


| 
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' Pottery Statistics for 1921 

' The Department of Commerce announces that, accord- 
_ ng to reports made to the Bureau of the Census, the value 

pf products of establishments engaged primarily in 

he manufacture of pottery amounted to $84,217,400 in 

{92r, as compared with $74,919,200 in 1919, and $36,- 

42,600 in 1914, which was an increase of 12 per cent 


| 


over 1919 and 128 per cent for the seven-year period, 
1904-1921. 

Of the 2,151 establishments reporting in 1921 for the 
clay product industries combined, 354 were located in 
Ohio; 295 in Pennsylvania; 122 in Illinois; 113 in New 
Jersey; 109 in New York; 105 in Indiana; 87 in Iowa; 
65 in California; 60 in North Carolina; 58 in Missouri; 
55 in Texas; from 25 to 49 each in Alabama, Colorado, 
Connecticut, Georgia, Kansas, Kentucky, Maryland, 
Massachusetts, Michigan, Minnesota, Tennessee, Vir- 
ginia, Washington, West Virginia, and Wisconsin; and 
the balance were distributed among 23 other states. 

The fluctuation in the monthly employment of wage 
earners in the pottery industry was relatively small in 
1921. In March, the month of maximum employment, 
29,739 Wage earners were reported, and in July, the month 
of minimum employment, 26,o88—the minimum repre- 
senting 88 per cent of the maximum. The average num- 
ber employed during the year was 28,458, as compared 
with 27,934 in 1919 and 26,705 in 1914. 

The statistics for 1921, 1919, and 1914, for the respec- 
tive industries, are summarized in the following state- 
ment. The figures for 1921 are preliminary and subject 
to such change and correction as may be found necessary 
from a further examination of the original reports. 


Pottery Statistics 


Number of establishments in 1921* 1919* 1914* 
FP otteryecindustry 2: .cuee. 270 265 244 
Wagemgeatnersen saad e: 97 216 104,849 126,887 
Potteryindustry® 32.2.0... 28,458 27,934 26,705 
WAGES: 

Pottery industry ....... 35,355,500 29,820,300 16,666,400 
Cost oF MATERIALS: 

Fottery industry ...... 25,227,200 20,794,100 12,031,500 
VALUE OF PRODUCTS: 

Potteryeindustry, i. 5... 84,217,400 74,919,200 36,942,600 


* Statistics for establishments with products valued at less 
than $5,000 are not included in the figures for 1921, but for 1919 
and 1914 they are included with the exception of the item “ Num- 
ber of establishments.” 


Detailed statistics of products for the years 1921, 19109, 
and 1914 are given in the following table. The figures 
for 1921 include all products of the establishments en- 
gaged primarily in the manufacture of pottery. The 
figures for 1919 and 1914, from the reports of the U. S. 
Geological Survey, include the clay and refractory prod- 
ucts made by establishments primarily engaged in other 
lines of manufacture. 


Pottery production for 1921, 1919, and 1914 (ton, 
2,000 pounds). 


1921* 1919+ 1914+ 
Pottery productS: J... cjecccesss $84,341,200 $77,857,800 $35,398,200 
Red earthenware ....... Value 2,045,200 1,298,300 1,060,000 
Red and brown, white- 
lined cooking ware ...Value 626,100 724,000 . 


Stoneware (except chem- 
ical) and yellow and 


Rockingham ware..... Value 4,910,400 4,603,000 3,349,300 
White ware, including 

C. C., white granite 

semi-poreclain and 

semi-vitreous porcelain 

ch” dt Oe) ir Value 29,744,300 29,847,300 14,968,100 
Porcelain china, bone 

china, delft and belleek 

Wid LGMMe tue ete wees orale sterule’s Value 4,262,300 7,708,900 2,384,700 
Hotelmcnina: soos. ek ue Value 7,888,200 t uF 
Scr ep Value 1,927,400 2,115,600 A 
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All pottery products, 
brick, tile, terra-cotta, 
fire-clay, non-clay_ re- 
fractOrieS amas ace eee Value 11,514,400 12,108,500 4,797,300 


*Includes statistics of products made in establishments re- 
porting products under $5,000 in value, and also clay and 
refractory products of establishments engaged primarily in other 
lines of manufacture. 

1 The iotal value of products as reported is not strictly com- 
parable with the value of products in the previous table, which 
includes all products of the establishments irrespective of their 
character. 

+ Not reported separately. 


Mail-Order and Chain-Store Sales 


Following will be found a summary of sales of mail- 
order houses and chain stores for February and March 
this year, with comparisons : 

Mail-order Mar., 1923 


Mar., 1922 Feb., 1923 


SeatsoRoebuck wena eeer $19,755,388 $15,801,061 $17,114,759 
Mont. mvWatdstwacreemeeee 12,975,073 8,031,474 9,063,304 
otal ivs. shee one $32,730,411 $23,832,535 $26,178,063 
Chain stores 
F. W. Woolworth....... 15,780,275 11,846,935 11,230,818 
SASH es Sere ere 6,949,545 4,480,946 5,016,053 
SS Kr essu sere ee ee 2,656,346 2,133,649 2,002,079 
McCrorya been MPN. Seon, ee 1,772,284 1,205,238 2579224 
Jz Ca Penney® 54 otras 4,386,913 3,153,020 2,823,132 
LOtaly secre eee $31,545,357 $22,789,788 $22,329,376 
Three months, Gain over 
Mal Order 1923 1922 1922 
Sears OCD UC ann ae En eI $55,800,179 $42,402,791 Leslie 
Mont. Ward keaton 30,515,616 19,410,312 157A 
‘Total "“Sacuese so ee eee $86,315,795 $61,813,103 1 39.6 
Chain stores 
Bae Wioolwortheeeeeee eee $38,057,150 $31,461,476 1 20.9 
SiSs htesce, Bene ee 16,894,962 11,841,841 1 42.6 
SHA Keressiea mee ee eee. 6,718,381 5,600,486 1 19.5 
MicGron yale Seer eee 4,256,129 3,211,039 1325 
in Gon Penne yar rieae 10,009,581 eiileoalyid 1 29.7 
otal ee eres $75,936,173 $59,828,009 1298 


Summary of Exports for February 

On account of the continued delay in the import re- 
ports, these figures are now lagging several months be- 
hind exports for the corresponding months. We are 
therefore publishing the export figures in a separate 
table as soon as received, and will follow with the cor- 
responding statement of imports when the delayed re- 
ports are received from the Department of Commerce. 
Figures for domestic exports for February, 1923, show a 
fair increase in outgoing domestic ware over the month 
of January, 1923, as follows: 


Exports 
China and porcelain— 1922 1923 
Table, toilet and kitchenware ........... $ 11,226 $12,440 
*Other china and porcelain ware ........ 6,522 11,778 
Earthen and stoneware— 
Table, toilet and kitchenware .......... 6,215 7,087 
+Other earthen and stoneware .......... 133°251 67,019 
Total 2. ci.ee eee tee eee $157,214 $98,324 
For Eight Months Ending February 
China and porcelain— 1922 1923 
‘hablewanditkitchenwatem=een ener ete $ 21,304 $129,179 
*Other ‘china and ‘porcelaitens.sanes eens 158,593 74,722 
Earthen and stoneware— 
Dablevandslatchetiwatesss sore 16,411¢ 60,845 
+Other earthen and stoneware ......... 63,319 501,619 
‘LOtal.o2onieks ote ee oe $259,627 $766,365 
DoLts AND Toys 
1922 1923 
Dollsvand*paris oi cdollsm ere emer $15,952 $ 9,438 


{ 


Mechanical “toy Sig, 2's cates step trn eeneeaee 4,639 2,97 
All other toysst..: 2.0.24 see eee 50,039 95,57 
Total 50: Secs ee $74,630 $107,98 
For Eight Months Ending February 
1922 192 
Dollsand: parts. of dolls 554 eece ORE $ 111,418 $ 18415 
Mechanical stoys. :.iufinsccch eke eee 84,587 66,66 
ATs Otherstoy.s 3 te oh omit etiam 1,058,263 1,336,23 
Total. * deka. sath hee top eee $1,254,268 $1,587,05 
GLASSWARE 

1922 1923 
Table glassware. plain ssc cu ree eee eee $63,088 $157,24 
Table and other gl’ware, cut or engraved. 8,864 11,21 
Globésxand «shades !e wales os see 23,883 38,92 
Total sls iko 6 ieee ie ee $95,835 $207,38 

For Eight Months Ending February 
1922 1922 
Table’ elassware,-plain 220. <2 seer $118,169 $1,234.73 
Table and other el’ware, cut or engraved. 75,358 145,37 
Globesvand: ‘shades \2- enamel eeee 59,155£ 293,31} 
Potah 8.2%, 2 eins eee eee $252,682 $1,673,4: 
ENAMELED HOUSEHOLD WARE 
For Eight Months Ending February = | 
1922 1923 1922 1923 5 | 
$28,760 $37,866 $392,785 $724,106 


*Not including electrical porcelain. 
+Not inc:uding sanitary and chemical wares. . 
tJanuary 1 to February 28. 


Merchants to Confer on Port Delay 
New York business men have reached the conclusio 
that drastic steps must be taken to relieve the conge: 
tion of incoming goods at the port. ) 
The first step to secure relief from costly delays wi 
be a conference, arranged by the foreign trade depar 
ment of the Merchants’ Association of New York, to} 
held with Assistant Secretary of the Treasury McKenz 
Moss in Washington on April 26. Business men identifie 
with other organizations have been invited to join, 
It is planned, at this conference, to argue against an 
proposed cut in the customs appraisal force here and { 
urge that increases, not decreases, be made so that di 
lays in securing goods from the Government warehous 
will be lessened considerably. | 
Other phases of the situation will be discussed wit 
Treasury officials with a view to reducing the time 
takes for a case of imported goods to reach the impor 
er’s place of business after being unloaded at the dock. | 
In some instances delays of from three to four weel 
have been experienced by merchants here. This, it willl 
claimed, must be remedied as the losses, particularly wil 
regard to seasonable merchandise, are exceedingly heay 
The New York Board of Trade and Transportatio’ 
the National Council of American Importers & Trader 
Inc., have been investigating this matter for some week 
It is expected that these organizations will be represente 
at the Washington conference. | 


Madrid Toy Market 
There is a fair sale of American toys in the city « 
Madrid, Spain, says Consul Keith Merrill, Madri 
Competition in this line comes chiefly from Germany- 
particularly in the cheaper varieties of toys. Neverth 
less toy shops are numerous in Spain, and these repo 
excellent sales. 
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The Glass Industry in Czecho-Slovakia 

In 1921 the exportations of glass made here were vyal- 
aed at 1,125 million crowns by one or two trade papers 
last year, but the Czecho-Slovak Legation at Brussels has 
pointed out to us that this return is erroneous ; according 
to the official statistics the 1921 exports were worth 2,073 
million crowns, or an increase of 175 millions on the re- 
turns of the preceding year. As regards the technical 
evolution of the country, Prof. Turner, of the Society of 
Glass Technology, stated after a recent trip to this coun- 
try that “ national industry was living on its past.” The 
Czecho-Slovak Legation, although not entirely disputing 
this, points out to us that this opinion entirely forgets 
to make allowance for the recent invention by Dr. Horak 
of “ Silex” glass, which is unbreakable and so fireproof 
that it can be used for making kitchen cooking utensils. 
The exchange rate crisis has now placed the glass in- 
dustry in a very difficult situation, and we learn that the 
Prague Glass Masters’ Society has now had to dismiss 
their staff, as work has been at a standstill for a long 
time past. The bad state of the balance sheet will, it is 
feared, necessitate the concern going into liquidation. In 
hollow-ware a change for the better is again noticeable, 
and 46 per cent of the factories, employing 12,800 hands, 
have resumed operations; five new firms have also com- 
menced business. The Bor (Haida) Glass Works will 
also resume work very shortly. The reserve displayed 
just now by buyers in Western markets, however, is 
causing some uneasiness among these firms. The Prague 
Press recently also reported a fall in the prices of glass- 
ware of from 40 to 50 per cent. in comparison with 1919 
and 1920; in some branches the drop is as much as 75 
per cent. The falling off in the production of flasks and 
small bottles is considerable, and hardly any mirrors are 
being made at all; one mirror firm only is at work and 
can only produce about 20 per cent of the former output. 
In the Gablonz region only a few firms are still running, 
and are really producing very little. Firms making 
blown-glass also report bad business, orders being so rare 
that much difficulty arises in finding work for the hands. 
The opening of blown-glassware factories in adjacent 
States during the course of 1922 is having a sinister 
effect on business, as trained hands out of work at home 
are accepting jobs with these competitors, and this tends 
to aggravate the crisis. Competition abroad is getting 
keener. In Italy four large blown-glass firms have started 
business in the environs of Naples. The Polish Glass- 
works have captured the Galician market, formerly a 
monopoly almost of Czecho-Slovakia, and in new Rou- 
mania, hitherto dependent for glass on Hungary, the glass 
industry is making steady progress; in Roumania alone 
from six to eight new factories are now being arranged 
for. Some 2,000 glass hands, including many of the best 
skilled labour, have now emigrated and will be lost to 
home industry; added to this, fuel is dearer, and costs of 
raw materials and transport are heavy, so that altogether 
the outlook for the industry is not so brilliant as it was. 
The Prague Samples Fair, which opened on March 11, 
was well patronized by exhibitors, except in a few 


branches, such as the Gablonz trade, which invariably 
shows a preference for the Reichenberg and Leipzig 
Fairs. Considering their importance, the glass and china 
industries might have done better. The number of ex- 
hibitors of glass, china, and fine ceramics was seventy- 
one. Special interest was aroused by a new kind of glass, 
called “ Resista,’ and manufactured locally by a sim- 
ilarly named concern, for which it is claimed that, al- 
though not unbreakable, it successfully resists breakage 
when placed in boiling water and immediately afterwards 
wards into icy cold, or vice versa. 

Gimbel and Saks Stores Combine in 16 Million 

Dollar Merger 

Consolidation of Gimbel Bros., Inc., and Saks & Co., 
department store operators, into a unified retail enter- 
prise, one of the largest of its kind in the United States 
or abroad, was announced last Wednesday. 

The two establishments will continue to be conducted 
under separate managements, but the new organization 
will make possible notable economies both in buying and 
selling. Besides the two present properties in New 
York the new organization will control the Gimbel Bros. 
stores in Philadelphia and Milwaukee, which, it was an- 
nounced, will continue to be operated as in the past. 

The consolidation brings together a capitalization of 
more than $16,000,000. The Gimbel capital stock con- 
sists of $7,000,000 common and $5,000,000 preferred. 
The Saks & Co. capital is $200,000 common, $300,000 
preferred and $3,500,000 in sinking fund mortage bonds. 

Gimbel Bros. stocks were active in trading on the New 
York Stock Exchange on the day of the consolidation, 
the common selling at a new high for the year of 51%. 


When Saks & Co. remove to their new Fifth Avenue 
building, Gimbel Bros will take over the management 
of the present 34th street structure in addition to their 
own store at Broadway and 33d street, and operate it as 
a specialty establishment along the lines which have char- 
acterized the Saks business. 

Plans are now under way to modernize this building 
and put into it many improvements of facilities which 
have developed since the store was opened by Saks. 

Isaac N. Gimbel will continue as president of Gimbel 
Bros. Inc., and unification of the two organizations, which 
operate somewhat in the nature of a partnership, was 
effected by a transfer of stock, it is understood. Each 
of the companies has been, for the most part, a family 
unit, the Gimbel family controlling the organization which 
bears its name, and the Saks family of New York con- 
trolling Saks & Co., of which Isadore Saks is president. 


Business Briefs 
The Row China Co., Wilmington, Del., has been in- 
coporated with a capital of $300,000 to manufacture clay 
products of all kinds. 


F. L. Summers, Harrisville, W. Va., has opened a 
variety store on West Main Sc. 


Merchandising News from the Stores 


Sales Notes Which Show What Well Known Retailers Are 


Doing to Promote Trade in China, Glassware and Allied Lines 


' 
e. 


By Beatrice MILLER WISNER 


to the Gift Shop Department Miss Fairchild 

buyer. Many attractive tables have a conspicuous 
exhibit of delightful glass and porcelain objects. A no- 
ticable collection of stemware occupies one of the center 
tables, comprising sherbet glass finely cut, others in crackle 
effects with gold rims and shaded green bases frappe 
glass gold and encrusted borders with a goodly showing 
of fine cut glass tend to make a very enticing display. 
Another table features tea sets imported and domestic, 
plain colors lustre and floral decorations. Japanese sets 
and other importations are quite in evidence. A table 
specially priced at $1.69, includes some specialties ; com- 
port sets, with candlesticks and bowl to match in color 
with black rims, orange, yellow, blue and green are some 
of the seasonable colors shown. Hammered copper and 
brass coffee sets; tray, coffee pot, creamer and sugar, at 
$10.00 for the entire set, add to the gift shop specialties 
in this attractive division, showing taste and discrimina- 
tion in the selections. Springtime artificial flowers; li- 
lacs, fleur de Is and others arranged in large vases con- 
tribute to the refreshing and seasonable atmosphere in 
decorations of the department. 


: SECTION of the third floor, A. Hearn, is devoted 


The Big Store, housefurnishing department which oc- 
cupies the rear of the store, M. Rothberg, buyer, is fea- 
turing a very unusual display of lamps with opalescent 
glass domed-shaped shades, specially priced for the sale 
at $6.95, others with metal bases in various colors, blue 
orange and yellow, two lights at $9.95, compete a very 
compelling assemblage. The housefurnishing depart- 
ment which closely adjoins the lamp division, has a full 
stock of housewares, aluminum ware, pots from 75 cents 
to $1.48, coffee percoators at 89 cents and $1.00, enameled 
ware priced at $1.00, comprising bowls, culindars, coffee 
pots, double boilers and numerous other kitchen neces- 
sities. Dough mixers, at $1.00, and substantial yellow 
earthen bowls, four in the set, at 95 cents are a few of 
the department’s features at the above attractive prices. 


The glass and china department, fifth floor, Gimbel’s, 
Lee Shoenthal, buyer, has an extremely attractive collec- 
tion of black satin finish glassware occupying a table at a 
conspicious elevator entrance, some of the objects are 
fruit dishes, at $1.25 bowls at $2.50, others at $3.95, with 
or without stands, candlesticks and small items add to 
the assemblage of this new and striking black dull finish 
popular glassware, in a variety of special shapes suitable 
for the summer season. English porcelain dinner sets 
“ Titian,” cream white with all-over brown decoration, 


Eighteen 


SOU 


open stock, 105 pieces at $54.00, other imported dinner 
sets very fine porcelain, 107 pieces at $195.00 with gold - 
handles, American porcelain dinner sets, at $14.95, 50 
pieces, and numerous glassware specialties in plain col- 
ors; console sets, yellow, dull finish with brown decora- | 
tion in flora patterns, candy jars; orchid, blue, yellow and 
orange, fruit bowls and bon bon dishes, comprise some _ 
of the seasonable inducements in this well stocked det 
partment of china and glassware novelties. 

An extensive line of refrigerators has a prominent sec- | 
tion of the basement housefurnishing department, Bloom-_ 
ingdale’s, S. Saresky, buyer. Some special values from 
$20.00 up, in solid oak, others more elaborate finish white | 
enamel porcelain lined, also nursery refrigerators all | 
sizes, some at $6.95, others, larger sizes correspondingly » 
low in price compries the varied stock. A full assort- 
ment of bathroom fixtures is well displayed; toothbrush | 
racks, sponge holders, towel rods, sprays, and bath room 
scales, at $6.95 are only a few of the very attractive arti- 
cles above mentioned. Kitchen cabinets, white enameled 
fitted with glass jars, are also a special inducement in 
this fully equipped housewares department. 


—— ee 


With the demand for garden furniture constantly 
growing, John Wanamaker, L. Gaspar buyer, has added 
materially to the stock in this department on the second © 
gallery, New Building, in an exceedingly attractive as- 
semblage of bird baths of classic design at $15.00, and — 
$22.50, also garden benches at $18.50 and $28.00, in white 


—_ ——- - — ———___ — —~- —_--_—___  — _-- 


or gray artcrete, showing a decorated border around seat. 
These are gracefully proportioned and reinforced with 
metal rods. The coming season offers ample scope for 
garden furniture, and in these delightful and appropriate 
specialties there is excellence and grace in modeling and 
artistic development in decoration. 


Business Briefs 
The C. K. Merrill Co., Toledo, O., have opened their 
new store with a most attractive display of china and | 
glassware. é 


The S. S. Kresge Co. will open a new 25 cent to $1 
store at 427 Market Avenue, Canton, O. A fifty year 
lease has been acquired, involving $1,000,000. 


The Crescent Variety Store No. 1, Brooklyn, has been 
incorporated with a capital of $10,000 by O. Oreste, E. 
Gershenson and B. Goldstein. Attorney, L. D. Schwartz, 
150 Nassau Street, New York. 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


this week over the happy event of the arrival of 

a new daughter and granddaughter, who made her 
‘initial bow to this world on Saturday last, at the Moun- 
tainside Hospital, Montclair, N. J., Mary Miller, as the 
little Miss has been named, is the daughter of Robert 
‘D., youngest son of John J. Miller of Maddock & Miller, 
Ine. It would be difficult to find a happier father than 
“Bob,” who registers a continual broad smile, and while 
‘the role of grandfather is not a new one to John Miller, 
he seems as highly elated over the event, as though it 
were the first and only grandchild in the family. 


= is great jubilation in the House of Miller 


| The host of friends of James P. Gordon, well known 
‘traveler for Jones, McDuffee & Stratton Corporation, 
Boston, who has been quite seriously ill since February, 
when he was stricken, while making his annual spring 
exhibit at the Hotel McAlpin, will be more than glad to 
jear that he has improved sufficiently to have been able 
0 leave the Mi. Sinai Hospital, this city, on Monday and 
“0 go to his home at Rochester, N. Y. While it will prob- 
ably be some time before he is able to travel he is very 
‘nuch better. 


_W. E. Pomeroy of the Horace C. Gray Co., leaves on 
Sunday on a week’s trip, which he will spend visiting the 
ous factories his company represents in the New 
: York market. 


. 

Felix Wohlgemuth, formerly salesman with the Hirsch- 
“lalgood Co. for several years, resigned his position with 
he concern to go with Neuwirth,. Robinson & Goldman, 
nanufacturers of lamps and shades for whom he will 
ilso travel, 


W. A. Pendrell is a new member of the Herman C. 
Supper sales staff. He will act as house salesman tem- 


iorarily and will later go on the road. 


| J. E. Shepherd, sales manager of the Star Glass Co., 
Star City, W. Va., is a visitor in New York this week. 


Te is making his headquarters at the office of the Horace 
». Gray Co., who represent his factory locally. 


Graham & Zenger announced this week the acquisi- 
ton of Arthur A. Bean to their sales staff. Mr. Bean 
vho resigned his position as salesman for the Hirsch- 
Malgood Co. to accept the place, will specialize in the 
ale of the concern’s hotel and dinnerware lines, in which 
'e has had most excellent experience through past con- 
ections with Jones, McDuffee & Stratton Corporation, 
nd the Mitchell Woodbury Co., Boston. His popularity 


and ability, undoubtedly will make him a valuable addi- 
tion to the Graham & Zenger sales force. Mr. Bean’s 
compiete territory has not yet been assigned. 


S. J. Lubar, a former housefurnishing salesman, has 
joined the sales force of John L. Pasmantier & Sons, for 


_whom he is covering the Metropolitan district. 


Word was received in New York during the past week, 
that D. F. Richardson, china and glassware buyer for 
the H. & S. Pogue Co., Cincinnati, O., had resigned his 
position with the firm. He is reported to be in ill health 
and contemplates going to California to live. 


Charles A. Postley & Son, are now representing the 
American Foundry Co., Hamilton, O., manufacturers of 
a well known line of hot plates in all sizes, in the New 
York market. 


John L. Pasmantier, head of John L. Pasmantier & 
Sons, china decorators and wholesalers, is spending this 
week on a buying trip to the potteries. 


A. D. Wihelm, who recently resigned his position as 
buyer for the “ White House ” San Francisco, was in the 
city last week to attend the funeral of his mother, who 
passed away at her home in this city. Mr, Wilhelm is 
staying temporarily in Buffalo where he returned after 
the funeral. 


George Guest, buyer for Jordan Marsh Co., Boston, 
spent several days in the local market this week, making 
purchases for his firm. This was his first trip here in 
eight weeks. 


William Spindler formerly buyer for many years for 
Rhodes Bros., Tacoma, Wash., is now manager for the 
Vinton Co., Portland, Ore., and Los Angeles, Calif., im- 
porters and exporters of china and earthenware also 
manufacturers and distributors of a number of house- 
furnishing lines, etc. He became associated with the 
concern about two months ago. Mr. Spindler is well 
known as an experienced and capable buyer. 


W. Hoyng, managing director of the Gouda Art Pot- 
tery, Gouda, Holland, who arrived in New York on his 
first visit to this country on April 7th, for the purpose of 
making a study at first hand of the country’s requirements 
in his line and to consult his American manager, E. Tor- 
lotting, with whom he intended to make a trip through 
the country to call on the trade, was called home suddenly 
by a cablegram, saying his son was seriously ill. He 


Nineteen 


Twenty 


CROCKERY AND GLASS JOURNAL 


April 26, 1993 


accordingly made’ arrangements to sail on the first 
available boat, which sailed on April 18th. Mr. Hoyng 
expressed sincere regret at not being able to 
carry out his plans, but hopes to return again in the near 
future. 


A. Van Roosendael with the Vinton Co., Portland, 
Ore., and Los Angeles, Calif., after spending several days 
in New York sails for Europe today (Thursday) to visit 
the various European factories whose lines are handled 
by his concern here. 


Howe’s Buy China Store 

Howe’s Department Store, Charleston, W. Va., an- 
nounces that they have bought the stock and fixtures of 
the Bradford Noyes China Store of the above city, which 
has been removed to the Howe establishment at 424 
State Street. This is in line with the progressive policy 
of the firm grasping every opportunity to advance the 
interest of their business by offering their customers 
sound values made possible by advantageous merchandis- 
ing, such as the above transaction represents. 


Myers Opens New Store 

Harry S. Meyers, Hagerstown, Md., who has been re- 
modeling the store adjoining the one he has occupied for 
some years, has now opened it to the public. This addi- 
tional space will be devoted to the attractive display of 
china, glassware, lamps, hotel ware and housefurnishings. 
A particularly attractive feature of the new addition is 
the manner in which china and glassware is displayed. 
Dinnerware is most effectually shown by shelves ar- 
ranged in a cabinet form, which enables customers to see 
the complete set of items individually displayed. 


McCurdy Co. to Erect $300,000 Addition 

McCurdy & Co., Inc., Rochester, N. Y., will soon be- 
gin work on the construction of a six story addition to 
their present store. The addition will be in the rear of 
the Elm Street store and the foundation will be laid with 
the view of adding four additional stories later if de- 
sired. 


OBITUARY 
Mrs. Wm. Junor. 


William Junor the well known china and glassware 
dealer of Toronto, Canada, will have the heartfelt sym- 
pathy of a wide circle of friends in the trade, in the death 
of his wife, which occurred at their home in Toronto, on 
Thursday, April 19th, at the age of 66 years. She was 
taken with a severe attack of Angina Pectoris while 
sitting sewing. Mr. Junor was immediately com- 
municated with at the store, but before he arrived she 
was dead. Naturally the shock was beyond expression 
as she had been enjoying good health up to this time. 
Besides her husband she leaves two daughters. Among 
those who attended the funeral which was held last 
Saturday were: B. Rosenfeld, of Lazarus & Rosenfeld ; 
Arthur Renz, salesman for Herman C. Kupper, New 


’ 


York; Louis Reizenstein, Pittsburgh, and many mem-} 
bers of the Canadian trade, including Mare T. Lester of. 
* Pottery, Glass, Housefurnishings and Toys.” i 


Annual Sale at the Palais Royal Scores _ 
Heavily i 

The big annual March sale of china and kitchen wares 
of the Palais Royal, Washington, which is always a biel 
retail trade event, established a new high record this| 
year. Joseph Bason, buyer for the china and housefur-_ 
nishings departments, is certainly to be congratulated for 
the array of appealing merchandise noted in the page ad, 
which appeared in two issues of the Washington Times. — 
Among a few of the many attractive items are, 100 ieee 
Dinner Sets of American Porcelain at $15.95, 52 piece 
English Sets at $15.95, 5 piece Fireproof Oven Glass 
Assortment at 69c., cut glass Water Sets at $8.95, Glass 
Console Sets in attortment of four solid colors at $2.19, 
assortment of Fancy China at 50c. each, wooden chop- 
ping bowls and knives at 49c., heavy aluminum covered 
saucepans at $1.00 and one dozen thin blown etched’ 
table tumblers at $1.00. 


Adee —- 


Demonstrates Niloak Pottery Making 

C. D. Hyten of the Niloak Pottery Co., Benton, Ark. 
gave a very interesting demonstration of how this artistic 
art pottery is manufactured, at the Ad. Carnival, given 
by the Y. W. C. A. Business and Professional Women’s 
Club, Little Rock, Ark., held at the Hotel Marion, April 
13 and 14. It is reported that much Niloak pottery is 
being sold throughout the East as Egyptian ware. 


“Dollar Day” Makes Hit 

So successful has been the “dollar day’”’ department re- 
cently established by a local wholesale concern that if 
has been found necessary to expand it. The result is the 
addition of a number of lines of merchandise not in 
cluded in the original offerings. Yesterday forty-twe 
different kinds of goods were displayed, all of whick 
could be retailed profitably at $1. The “high spots” of 
the collection included a small electric table stove, an 
imported electric immersion water heater, with case; 4 
sturdy bath spray with an attachment which prevents the 
tube from slipping from the faucet under heavy pressure 
and a scissors set. In the last-named are included a pait 
of three-inch embroidery scissors, a pair of five-inel: 
scissors for ordinary cutting and an eight-inch pair of 
shears. The three pairs are retailed together for $1. | 


Buyers in New York 


APRIL (2351923 


J. H. Moser, general merchandise, H. P. Bradley, toys, Klin‘ 
Bros., Altoona, Pa., care of W. T. Knott, 23 E. 26th St. 

J. A. Peter, lamps, The May Co., Cleveland, O., 37 W. 26tl 
St., care of E. M. Sostman. 

F. M. Young, toys, Robert Bros., Portland, Ore., 4 W. 22nd Ss 

aM Ostrowsky, toys, H. Ostrowsky Co., Chicago, IIL, 
sylvania. 


(Continued on page 30) 
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district have read with interest the report from 
Chicago, Ill., that some large distributors there 
have announced they will refuse to confirm orders for 
merchandise where the market has been advanced since 
January. So far as this industry is concerned, it is out- 


(aise have ren pottery manufacturers in this 


side the “orders” of these houses. There has been no 
charge in the selling list of dinnerware since last year, 
following the advance in the wage scale, and, although 
manufacturers have suffered advances in material costs 
and common labor, selling lists remain intact as of January 
Ist last, with no prospect for another advance. How- 
ever, with the dinnerware market stabilized, distributors 
have been alert to take advantage of the situation, and the 
result has been the crowding of factories with new bus- 
iness. Strange as it may seem, yet it is the truth, that 
within the last few weeks carlot orders have been refused 
by some dinnerware manufacturers. It may be said, how- 
ever, that this carlot business was offered such firms who 
admit they are “loaded” with business, and therefore un- 
able to ship such orders within the time limit indicated 
by these particular distributors. There is not an idle 


-generalware kiln in the Ohio, Pennsylvania and West 
Virginia pottery district, so far as the generalware in- 


dustry is concerned, and on the other hand, much new 
kiln construction is now underway, but which will not 
reach production much before January next. Judging 
from all present indications, there will be no revisions in 


| the potters’ wage scale this year, as the present agreement 


has been made effective until 1924. 
With all generalware plants well filled with business, 


both for immediate and future delivery, with demand for 


the general line strong, and no “specials” available, the 


trade is on a sound basis, and the outlook for steady pro- 


duction better than ever before. 


Joseph C. Davis, salesman for the Knowles, Taylor & 
Knowles Co., has been confined to his home for several 
days on account of illness, a reaction from an attack of 


' flu he suffered last January. 
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Construction of the new plant for the Owen China Co., 
Minerva, O., is progressing favorably. However, it is 
believed this new shop will not be on a production basis 


much before next fall. This shop will add 11 kilns to the 


output of this firm. 


A Potters’ Council has been formed here, a revival of 
a similar organization which died several years ago. The 
Council is composed of two or three members of each 
pottery local union, and its object is to discuss conditions 
within the trade, and to review in an unofficial way reso- 


WHAT THE POTTERIES ARE DOING 
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lutions which the different local unions frame for presen- 
tation at the annual convention of the National Brother- 
hood of Operative Potters. The Council, however, has 
no official standing with the Brotherhood. 


Little if any change has been reported here in the 
transportation situation, insofar as the York State and 
New England territory is concerned, Difficulty still con- 
tinues in getting shipments of dinnerware through to 
points in these territories. No trouble is felt in forward- 
ing to the South, West and Northwest. 


Mark J. Donaldson, who will hereafter represent the 
Canonsburg Pottery Co., Cannonsburg, Pa., and the 
Monongah Glass Co., in the Middle West, with headquar- 
ters at Indianapolis, Ind., opened at Cleveland, O., last 
week with these lines. 


“We will not advance package costs as long as labor 
remains at its present schedule,” is the information ad- 
vanced by one of the largest cooperage interests operating 
in the East Liverpool district. “Although heading has 
been advanced from $24 to $32 per thousand board feet, 
and the cost of staves higher, we’ll be able to continue 
selling on our present lists to the pottery manufacturers. 
But, should the coopers get an advance in wages, we'll 
of course have to change our lists,” this package manu- 
facturer concluded. 


During the week of April 3, the number of registra- 
tions at the Employment Exchanges in Stoke-on-Trent, 
England, the pottery centre of the British Isles, was given 
at 7,220 in the pottery trades, as against a record of 
5,886 for the week ending March 27, an increase of 1,334. 


Following a holiday spent at Pinehurst, N. C., John B. 
McDonald, manager of sales for the Knowles, Taylor & 
Knowles Co., has returned to his desk. 


A. D. Slocum has formed the Slocum China Co., Can- 
ton, O., with a capital stock of $15,000. The new com- 
pany will act as distributors of dinnerware and allied 
lines. 


Joseph M. Wells, head of the American Potteries Co., 
has been elected president of the East Liverpool Rotary 
Club for the current fiscal term. 


The Limoges China Co., Sebring, O., suffered a fire 
loss in its straw shed a few nights ago, when shipping 
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cartons, of the estimated value of $10,000, were de- 
stroyed. The cartons were to be used in the shipping of 
dinner sets. It is the opinion of the company that the 
fire was of incendiary origin. 


British Pottery Wage Still Under Fire 

Concerning discussions over the new wage scale, be- 
tween representatives of the British Pottery Manufac- 
turers’ Federation and the National Pottery Workers’ 
Society recent advices from Hanley, England, say that, 
“the position, as it now stands, is that the general body 
of operatives have rejected the manufacturers’ amended 
demand for a reduction of ten per cent in gross wages in 
all branches of the trade except sanitary fireclay, and 15 
per cent in the sanitary fireclay section. 

“As a compromise the trade union leaders suggested 
that the workpeople should accept a reduction of ten per 
cent for male workers in all branches and five per cent 
for female workers, but the operatives declined to adopt 
this course. 

“Tt is hoped that by a thorough re-examination of all 
the points in dispute, including the very controversial 
one of ‘ good from hand’ as against ‘ good from oven,’ 
the basis of a settlement may be reached or the issue, at 
any rate, narrowed down considerably.” 


Minneapolis Toy Fair Scores Success 

Representative retailers of the Northwest showed 
such material interest in an experimental toy fair here, 
at which a score of manufacturers displayed their wares, 
that the event undoubtedly will be made an annual event, 
according to F. E. Forsyth, director. 

The 20 manufacturers who exhibited this year came 
from the Twin Cities, St. Louis, Chicago, Milwaukee 
and the midwest. Heavy toys predominated in the show- 
ing. Lawn or basement gymnasiums, slides, see-saws, 
merry-go-rounds, scooters, motor-bikes, doll carriages, 
kiddie-cars, etc. were in the majority, although dolls, 
blocks, electric trains, animal toys and radio outfits were 
shown. Sailboats, iceboats and electrically driven yachts 
with a cruising radius of 10 miles and electric trains 
which whistled at crossings and as they approached the 
station were displayed. 

Merchants from five States visited the display and 
most of them placed orders, which, while not large indi- 
vidually, totaled a good figure, according to Mr. For- 
syth. Minneapolis retailers took advantage of the fair to 
feature their own toys in windows along Nicollet avenue. 


OBITUARY 


Thomas F. Stevenson 
Thomas F. Stevenson, for 34 years identified with the 
United States Glass Co., in an official capacity, and a di- 
rector of the Manufacturers’ Bank, died at his home in 
Pittsburgh, Pa., at the age of 64 years. Andrew C. Rip- 
ley, formerly with the Ripley Glass Co., was an honorary 
pallbearer. 


Dealers and Salesmen Visit A B C Factory 
on Inspection Trip 


Twenty-seven dealers and salesmen of the Iron City 


Electric Co., Pittsburgh, Pa., recently made a tour of in- | 


spection through the plant where A B C Washing Ma- | 


chines are made. 
gathering inspiration for future sales by observing the 
care and efficiency with which their machines are manu- 
factured. 

The trip was the outcome of an idea conceived by Mr, 
Bickford, vice-president of the Iron City Electric Co., 


Two profitable days were spent in» 


during a visit to Altorfer Bros. Company at Peoria, Ill. 
So impressed was Mr. Bickford by the methods of A BC 


production that he wanted the men who were selling ma- 
chines for him to see for themselves. A list of dealers 


and salesmen who had done over a certain amount of | 


business was made up and a private car chartered to 
take them to Peoria. 


Here’s a snap-shot of the group of live-wire salesmen and dealers 
who inspected the famous A. B. C. plant 


It was very evident that the members of the party ac- 


quired a great deal of sales ammunition during the trip. — 


The clock-like precision of the work and the rigorous 
inspections of the product were an impressive education 
for them. 

Those included in the party were: E. J. Bakem 
Punxsutawney, Pa.; O. M. Diebler, Greensburg, Paj 
B. F Cooper, Johnstown, Pa; Geo. Wolf, Beaver Falls, 


Pa.; J. D. Thomas, Waynesburg, Pa.; F. Florian, Wash= | 


ington, Pa.; J. E Flack, Butler, Pa.; E. E. Rudisell, Am 
toona, Pa.; G. T. Barrows, McKeesport, Pa. From 
Devon Electric Co., Pittsburgh, Pa.: K. M. Rose, am 
Rothrum, J. Geissinger, Earl Niehaus, C. D. Kunz, Roy 
Rowbottom, Wm. Newham. 
Electric Co.: J. E. Davis, W. H. Bechtold, M. L. O’Domg 


Salesmen for Iron City 


nell, E. H. Weigle, J. H. Longstreet, W. N. Kline, T. Be 


Pfischner, J. F. Bacon, J. J. Grant, Paul Hays. 


Business Briefs 
Arthur Carter, Elm Grove, W. Va., has purchased the 
general store of T. Y. Bowman, Clinton, W. Va. 


| [TH the demand for all flint glass products ac- 
) WV tive, distributors are more pleased than ever 
| that factories will operate continuously through 
the season. For some lines of glassware, the demand is 
‘said to be greater than during the war period, although 
it must be taken into consideration that during the war, 
production did not reach the peak of the current season. 
‘Since the market became stabilized late last fall, depart- 
“ment store buyers and other distributors have been happy 
in the knowledge that selling lists are well established, and 
‘that the market is remaining firm on this basis. As 
manufacturers have all along anticipated, orders for all 
| staple items have been heavy, and promptness of delivery 
_rests entirely upon transportation facilities. Production 
| of these lines, so far as factories are concerned, is about 
all that can be turned out, although additional shops are 
being added by some concerns to meet the increased orders 
| for specialties. 


| 
| As recently announced in this department, the change 
‘in the package list may come at any time. During the 
last week, the package industry announced that their sell- 
ing lists were exceedingly firm and that advances have 
been made to the glass manufacturer. As late as Tues- 
day, some manufacturers said that they did not know just 
how long they could continue to absorb these advanced 
costs, so, any change in the list to customers of glass 
factories will cause slight if any comment. 


} 


_ Because of continued activity in the demand for con- 
‘tainers, the Illinois Glass Co., which is operating a large 
factory at Gas City, Ind., plans some extensions to its 
‘plant. In this immediate district container manufac- 
‘turers are working their plants to the limit. 


if 


During May, glass manufacturers are expected to be 
in receipt of the list of changes in the wage scale for the 
term of 1923-1924 as designed by the American Flint 
| Glassworkers’ Union. Until these have been received, 
the manufacturers have no idea what counter propositions 
will be presented by that side for discussion in joint 
wage conference in Atlantic City in July. Last year, it 
was June before the workers submitted their new list of 


i propositions to the manufacturers. 
} 


_ As in other lines of industry, a scarcity of unskilled 


| labor is reported in the glass business. It seems that all 
labor has been absorbed, and in some instances the manu- 
facturers have been compelled to offer higher wages than 
heretofore for common labor. A\ll this has created addi- 


‘tional overhead charges in factory operations. 


t — 


Since the United States Glass Co., completed its new 
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finance program some months ago, the stock of this com- 
pany has been more active in the local financial district 
than formerly. With the new shares listed at $25 par, 
the issue is up firm around 271%. All the concerns’ fac- 
tories are working at peak production, with the volume 
of advance business on file heavy. Earnings for the 
March quarter were $1,352,111 as against $970,647 for 
the same quarter in 1922. 


The reorganized Tampa (Fla.) Glass & Bottle Mfg. 
Co., according to reports received here, proposes to in- 
stall additional tanks and furnaces, and enter the produc- 
tion of fruit jars on a large scale. Perry G. Wall is presi- 
dent of the company. The concern has been reorganized 
with a capital stock of $100,000. 


With the organization of the Roulette Glass Co., Port 
Alleghany, Pa., completed with Dr. George S. Goff of 
Corning, N. Y., as president, it is now proposed to manu- 
facture a line of vacuum bottles under the Rohland proc- 
ess. This item is machine made. Thomas F. Rogers 
of Corning, N. Y., is secretary of the new corporation. 


A new tank is being placed in the plant of the New 
Cumberland (W. Va.) Glass Co.’s plant. Lantern globes 
are being featured in this shop. 


Department store buyers and owners of specialty shops 
have been very active this season in anticipating their 
future wants on decorated glass specialty lines. Fac- 
tories featuring this merchandise, have had an active first 
quarter, and advance business on file is sufficient to guar- 
antee steady operations for months ahead. Those decorat- 
ing shops and plants in this immediate district featuring 
decorated glassware are on a more active production 
basis than ever before. 


“The portable business is good,’ declared Robert G. 
West, manager of the local city sales department of the 
Pittsburgh Lamp, Brass & Glass Co. This company has 
its line well distributed all over the country, and resident 
agencies and road salesmen are doing an excellent busi- 
ness on the entire list of items produced by this concern. 


During the last month, the china and glass departments 
of local department stores have run up better sales records 
than for the corresponding month last year. The 
retail trade is buying actively both of dinnerware and 
glassware. 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Novelties a Feature of the Lippincott Line 

Fancyware, embracing a full line of the items in most 
popular demand, from the Lippincott Glass Co., has been 
placed on display at the salesroom of E. W. Hammond, 
10 West Twenty-third Street, the New York represen- 
tative. The new things which arrived this week include 
a very full assortment of candlesticks and bowls, in 
canary, amber, turquoise, cobalt, orchid, green, amethyst, 
black and iridiscent. In bud vases a noteworthy selec- 
tion, in plain and flared and crimped shapes, are shown 
in a most varied line of colors, and in polished and satin 
finishes. In stemware two-toned effects are conspicuously 
attractive the optic in canary, iridescent and plain crys- 
tal, combined with rich cobalt blue, black and turquoise 
stems and feet are decidedly good numbers. Among the 
charming shapes in table glassware are quaint low-footed 
optic tumblers in crystal, and the solid colors such as 
canary, amethyst and green, and in two-tone effects of 
canary with cobalt blue and light blue stems and feet. 
All these colorful combination are likewise obtainable in 
the full range of table glassware, such as vases, com- 
potes, etc. A complete showing of the large Lippincott 
line of crystal lead blown tableware, in plain, etched, 
engraved and cut designs is also well worth the attention 
of the discriminating buyer. 


Desa Art Pottery Shown By Kupper Unique 
in Form and Color 

Modeled in a diversity of artistic shapes, the eye is at 
once attracted to the display of art pottery from the fac- 
tory of Desalurand & Speckert, Switzerland, appealingly 
arranged on the ground salesfloor of Herman C. Kupper, 
Inc., 39-41 West 23rd st., who are exclusive representa- 
tives. Not only are the varied showings of shapes most un- 
usual but a very high order of craftsmanship and a par- 
ticularly attractive range of decorations, distinguishes this 
noteworthy line of fancies. Among the outstanding num- 
bers is a very charming group of lamp mounts and vases 
particularly well adapted for the use of lamp bases. These 
numbers are shown in several of the most popular sizes 
and in a wide range of decorations. For example there 
are rich blue grounds decorated in enameled colors with 
a simple white spray of flowers. Another delightful 
treatment on the rich blue ground is a deep white lattice 
border enclosing blue flowers, with vertical dotted lines 
in white and finished with white edge band. Likewise 
distinctive are a number of all over designs in floral and 
floral combined with ornamental figure groups of white 
and yellow on a Nile green ground. But by reason of the 
contrasts afforded, the vases decorated with floral bands 
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of strong colors in the dull reds, yellows and enhanced 
by white, on a jet black ground, are quite unique. In tea 
sets, the employment of the black ground, on which the 
conventional flower decoration in simple form and in 
primitive colors of red and yellow, stand out in high relief 
to form a charming effect. The range of candlesticks 
is also a prominent feature of the Desa line. Among the 
shapes shown are quaint low vase forms and unusual 
handled shapes in several sizes. Among the decorations 
are delightful flower stems in soft colors of red on a 
glowing blue ground, border designs in strong colors on 
black ground and floral decorations in green and ivory 
on red ground. Other items included in this comprehen- 
sive line are tobacco ‘jars, flower and lily bowls and 
jardinieres. Particulary pleasing is a decoration con- 
sisting of large flowers in green, yellow and red on an 
ivory ground, while the tea pots and water pitchers in 
rich brown and greens with flower borders in yellow red 
and white, enclosed with narrow yellow and white lines ~ 
and with edge bands in the same colors, are but a few of 
the many individual decorations displayed. 


French Novelties in Glass at Torlotting’s 

From the famous Cristalleries de St. Louis factories, — 
Ik. Torlotting, 35 West 23rd St., is displaying an unusually — 
attractive line of decanters, of distinct and unusual shapes 
and in a range of beautiful colors, including green, ruby | 
and blue. The colorings are striking and the simple cut-_ 
tings greatly enhance the richness of this high quality _ 
glassware. From the same factory a unique display of — 
glass atomizer bottles is shown, in a wide range of shapes — 
and sizes, in ruby and frosted glass decorated with blue 
and gold. Shapes adapted for the mounting of the pump — 
atomizer type are also shown in the various colors and 
decorations. | 


Bonita Line Includes Many Novelties 
Decorated crystal and colored glassware for the table, 
featuring many artistic shapes and affording a wide selec- 
tion of charming decorations, is at once noted in the new 
things originated by the Bonita Art Glass Co., and shown — 
by the metropolitan representatives, Cox & Co., 120 Fifth 
Ave. Refined and colorful is a new number in electric © 
blue glass with coingold encrusted band of 1% inch’ 
width, in white and yellow gold, finished with narrow in- 
side and outside bands. The border is artistically broken 
up by a very appealing geometrical motif, seen to particu- 
larly good advantage on the popular salad plates. An-- 
other encrusted border of 1-inch width in white gold 
(Continued on page 30) © . 
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R. B. Hemenway, Representztive M etn peo 
£WS of the sale of 2,000 shares of the F. E. leading Boston stores will probably be larger than in 
NX Nelson Co. stock held by the L. R. Steel Co., any previous March—larger even than in March, 1920 
- were sold to the J. J. Newbury Co., chain store when commodity prices were considerably higher ia 
perators, New York, who purchased them at public at present,” it was said. ; 
uction in Lowell on April 21, for $277,500. The sale Net sales of the eight largest Boston department stores 
vas made necessary by the foreclosure by the Nelson showed an increase of nearly 14 per cent over last March, 
o., of a mortgage in default of a final payment of $250,- while stores situated in other New England cities re- 
90 on interests of $1,080,000 sold to the Steel Co. in ported an even greater improvement, their sales being 
lecember, 1920. more than 20 per cent higher than in March, 1920. | 
| = ie Part of the increase shown in March over a year ago 
Frank A. Smith, buyer for the Wise Smith Co., Hart- was due to the fact that Easter came on the first day of 
ord, is receiving the sympathy of his friends at the death April this year, while it was about two weeks later last 
f his mother, Mrs. Eliza Smith, at their home 9 Ama- vear while it was about two weeks later last year. There- 
wth Avenue, Medford, last week. Mrs. Smith who was fore all the Easter buying this year came in March while 
ghty years old, was buried from Mr. Smith’s residence last year it was spread over into April. 

ad many of his business associates attended the funeral. Nevertheless preliminary reports indicate that the vol- 

ume of trade so far this month has been above the corre- 

Six new dinnerware creations for the fall trade from ae any kere ee a ues ener 
ie D. E. McNicol Pottery are on exhibition at the Chase dane ake ‘it fe oe ae aeeee nd 
qd Francis show rooms on Pearl Street. They are of Sere: See the date of Faster. It 
| ; ‘ ii eee aS was probably a reflection of the numerous wage increases 
jurse most attractive and quite different from w made throughout New England. 


sually seen and are finding instant favor. 


Tere 


\ What can sound sweeter to the buyer or commission 
ian than these few words:—‘‘ The embargo has been 
fted and we will ship immediately.” 

| Every once in a while Boston is favored with.a visit 
rom some dealer who seldom reaches this mart. This 
yeck James Meserve of S. Meserve & Son of Bar Har- 
or, Maine, spent a day or two in Boston. As one sales- = 


| 
| 
| 
} 
} 
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an expressed it, “ we haven’t seen James for a thousand | C h A P ] 
ibars.” ARE : Oo =, 
® Son 


Announce their removal to 


“Bill” Amidon, 99 Bedford Street, comes to bat this 
eek, with two new lines, one the Newark Art Lamp 
lfg. Co. product and the other the Fischer Cut Glass 
‘0. line. The Newark exhibit consists of metal boudoir, 
rary and bridge lamps and candlesticks which are most 
‘tractive. These are shown in various finishes and in 
isteful designs. The Fischer line specializes in several 
itterns suitable for sales specials. One assortment of 
airty pieces is all a buyer could ask for as a leader com- 
‘ising vases, nut bowls, rose bowls, salad and ice cream 
‘ts, etc. 
| 

| Boston Retail Trade at New Record 
Retail trade in New England was exceptionally large 
ring March according to reports received by the Fed- 
‘al Reserve Bank of Boston. “Net sales in dollars in 
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= Official Announcement LF 


of 
GLASS, POTTERY, LAMPS 
and HOUSEFURNISHINGS 


July 9 to 21, 1923 


HE 1923 Midsummer Exhibit will be held at the 

Hotel Sherman, Chicago, where four floors have 
been reserved. In addition to the Hotel Exhibit, 
displays will be held in the permanent show rooms of 
the Chicago members of the Association, thus making 
this the largest and most comprehensive display of 
this class of merchandise ever held in Chicago! 


UILL 


An extensive advertising campaign to the buyer will 
be started immediately, wherein Exhibitors’ names 
will be prominently featured. 


Manufacturers wishing to display should make im- 
mediate application for space to insure desirable 
location. 


For booklet containing full information regarding 
the Exhibit, size of rooms, rates, etc., address— 


GLASS, POTTERY, LAMPS & 
HOUSEFURNISHINGS ASSOCIATION 


Not for Profit 
9 North Wabash Avenue 
CHICAGO 
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J. H. SMyTHE, REPRESENTATIVE 


Glass, Pottery, Lamp and Housefurnishings show 
to be held in the Sherman Hotel and Local Show- 
| rooms, from July 9 to 21, the members of the Chicago 
association, officers and committee members, have the 
| arrangements for the exhibit well under way. Booklets 
describing the event have been mailed to the manufac- 
turers, and an advertising campaign to secure the at- 
tendance of buyers has commenced in the trade papers. 
The number of applications for display rooms, being 
received at the office of Exhibit manager, D. E. Crum, 
9 N. Wabash Ave., Chicago indicates that the exhibit 
will equal the two previous Chicago exhibits in import- 
ance of exhibitors and attendance of buyers. 


1G cis, Pot into their work on the third Chicago 


Two-twenty-two North State Street is rapidly coming 
to the front as a wholesale china, glass, lamp, house- 
furnishing and doll center. Seven manufacturers’ repre- 
sentatives displaying the lines mentioned are now located 
in the Two-twenty-two building, on State Street just 
north of Lake. The gathering of these displays under 
one roof at this location will revive the memories of the 
old timers in the china and glass trade, bringing back 
‘to their minds the days when the Old Tremont House 
in this district was the headquarters for all traveling men 
‘selling glassware, china and kindred lines. No road man 
would think of stopping at any other hotel for display- 
ing his samples and much trade history could be woven 
‘concerning this famous commercial house and the sur- 
rounding wholesale houses which made “State to Dear- 
born on Lake Street” the china and glass center of 
'Chicago. All of these things were taken into con- 
sideration by the men who recently decided to open 
permanent displays at 222 N. State. The location and 
‘the district have an important place in the memories of 
the older buyers, and the younger buyers will soon ac- 
custom themselves to visiting 222. The following are 
now maintaining displays there: W. T. Darden Co., 
representing the Jackson Vitrified China Co. and the 
Home Electric Sales Co.; Hefter Sales Co., represent- 
ing Kinney & Levan, and selling dinnerware, glassware 
and dutch sivér novelties; J. B. Finn, representing the 
Zanesville Stoneware Co., National Pottery Co., Uhl 
Pottery Co. and E. J. Knapp Candle Co.; Edward J. 
‘Koch representing the Figueroa Cut Glass Co. and the 
Hunt Glass Works; Charles F. Koempel representing 
the J. H. Brauer Art Studios and the Kay Bee China 
Works; Harry N. DePuy representing the Wabash 
Coaster Wagon Co., Peru Basket Co., Onedia Mfg Co., 
Cavanaugh Bros, hardware specialties; and Harry O’ 
Brien showing the Kamenstein metalware line of bread 
Joxes, kitchen accessories, etc. 


CHICAGO OFFICE 


THE CHICAGO MARKET sn 


SOUTH 
CLARK 
STREET 


The owner of the building has provided special store 
room privileges for the china and glass men, and is also 
considering naming the building the Glass, Pottery and 
Houseware building, or some appropriate name decided 
upon by the manufacturers agents located there. 


The capital stock of Kaplan, Inc., manufacturers of 
lamps and shades, was recently increased from $70,000 
to $200,000. 


The Active Home Appliance Co. has been organized 
with offices at 327 S. La Salle St. The capital of the 
company is $5,000 and the incorporators are F. B. Hintz, 
A. T. Llewellyn and N. B. Hewitt. The company will 
deal in washing machines, electric sweepers, irons and 
other home appliances 


The Howard Furniture Co. received a state charter 
last week to do a manufacturing and retail business in 
furniture, lamps, china and household equipment. The 
store will be located at 6160 S. Halsted St. Those inter- 
ested in the firm are A. L. Rittenberg, Edward Hoyer, 
and R. C. Crandall. 


Room rescrvations are now being received for the 
Second Annual Chicago Gift, Art Wares & Novelties 
show to be heid at the Palmer House in August. The 
association has already launched its advertising cam- 
paign to interest the buyers in the event, and it is pre- 
dicted that the success of the first show will be more than 
eclipsed by the event this Summer. Two or three floors 
of the Palmer House will be devoted to the occassion and 
it 1s estimated that 1000 lines of gift merchandise will 
be shown for the inspection of buyers. 


James Simpson, president of Marshall Field & Co. re- 
cently issued the following statement (in part): “Bus- 
iness generally shows a substantial improvement in pro- 
duction, distribution and credit conditions. Wholesale 
and retail sales both show satisfactory increases. We 
look for business to show continued increases for six 
months or possibly a year. When the present building 
boom subsides, a general recession all along the line is 
probable. While Mr. Simpson’s statement applies to 
business in general, it can be specifically applied to the 
china, glass and housefurnishings business in Chicago. 
While recessions will doubtless arrive, this is not the 
time to look forward to them. While business is good, 
make the best of it, push for sales and keep an eye on the 
general situation to prepare for the turn, but forget the 
talk of impending business slump for it is still a myth. 
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HICAG 


READY TO SERVe 


BUYERS OF | 
CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS | 
GIFT SHOP & ART GOODS-DOLLS*& TOYS — 


ap 


WALTER B. ANDREWS 
THE PALMER HOUSE * CorneeWabenteavonied 


i Room No. 405 


invites you to inspect Representing 


1 i MONONGAR GLASS Co. 
the following lines. Co-OPERATIVE FLINT GLass Co. 


THH DUNCAN & MILLER GLASS Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald Tit act ah r 
4523 Racine Ave. Caren i Hh 
Chicago, III. 4 
Phone: Hdgewater 2380 THE SHOPS BUILDING 


Display Room, 1319 So. Michigan Ave. ~ 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines _ 


HELM & SOUKUP | 
Factory Representatives. Imported 


Albright China Co., Room 25 


mira apts Se Oe A BUTCHER & FORLINE and Domestic Table and Illuminat- 
ee 102 Heyworth Bldg and Done 
Phone, Dearborn 4700 os Representing: . Sin eee Glass Coll 
1eeling Decorative Co. as ey | 
Liberty Glass Works Eagle Mfg. Co.; Indiana Glass Co.; | 
Crooksville China Co., Room 591 i Ps oe Lippincott Glass Co.; N. North- 
hon en. 25 . : = | 
Makers of Dinnerware moe Co. Ae oe ae Sek Coz | 
Represented in the Middlewest and RW fore ass Co., and Geo. 
West by J. E. Boring . West ons. 
THE McANULTY CO. 


Telephone Central 5271 : s 
Aluminum Goods for special sales. 


Copper and nickel plated ware. 


Potters Co-operative Co., Room 684 Phone Central 3240. 
Dinnerware, Hotel China and Spe FRENCH CHINA CO. E. M. MEDER 
cialties. Established 1876 at Hast : Direct Representative Lamps, | 
Liverpool. Geo. W. McNicol, Mgr. Office and Display Room Shades, Dinnerware, Glassware, 
136 West Lake Street Aluminum, Baskets, Nickel, Copper, 


Silverware, etc. 
LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville | 
Glass Mfg. Co., and H. R. Wyllie 


China Co. 
W. it PRE a CO. KAY BEE CHINA WORKS Note—Concerns wishing to secure 
Pre sk : space in this building for display pur: | 
Room 406 Manufacturers poses should apply to 
Representing High Grade China ROSENBERG & LURIE 
JACKSON VITRIFIED CHINA CO. 178 W. Jackson Blvd. 
Home Electric Sales Co. CHICAGO ILLINOIS | Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIBHS. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


A few words in this space will bring 
in many dollars 


Phone Wabash 860 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
. Domestic 


CHINAW ARE 
Telephone: West 3645 


R 


| 
: 
| 
| 
| 
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| 
{ 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS on 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


Be A 


EADY 10 SERVE 


LI VERS eae 


CQ N-WABASH AVE 
GaA, Jones ©. 


9 North J Wabash Avenue 
Chicago 

DINNERWARE 

Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. HE. Rainaud Co, 

Wood Art Co. 

Chicago Lamp & Frame Co. 

Haven Co. 

Shepherd Co. 

Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 


GLASSWARE 
Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 
The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 


Fo Sing Yuen & Co. of New York 
Phone Dearborn 3236 


' ON-WABASH AVE | 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel 


Pressed and Blown Phone 


Etchings, Cuttings 
and Teiieacentt: : Central 3497. 


THE LIMOGES CHINA COMPANY 


Joun G. EpMuNDS 


Represented in Chicago by | 
1319 Michigan Ave. | 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
Western Representative for 
W. C. Redmon, Sons & Co., Peru, Ind. 
High Grade Baskets 
The Kersten Co., Chicago, [11. 


Bathroom Fiztures 
L. Pellegrini, Philadelphia 
Art Candlesticks, Lamps and Book Enda 
Wm. Kyle Co. Studios, Philadelphia 
Glassa and Parchment Lamp Shadea 
Shops Building, 17 N. Wabash Ave, 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


CROCKERY AND GLASS 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. 
charge $2, payable in advance. 
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EPRESENTATIVE WANTED in the Eastern States by 

the Canning Pottery Co., Fenton, England, Manufac- 

turers of tea pots and * ‘Decoro” Ware, the latter being a high 
class specialty in ornamental and useful pottery. 


W ANTED—High class man for hotel and club trade by a 

New York house handling a large line of China, Glass, 
Silverware, and Entire Kitchen Equipments. We operate our 
own shops. Applications confidential. Apply to Box 255, care 
CROCKERY AND GLASS JOURNAL. 


SAO PAS ELON See AgN cE D 


IGHLY EFFICIENT BOOKKEEPER, stock man, office 

manager, thoroughly experienced with one of the best known 
china importers in the business, is open for engagement from 
May Ist. Unquestionable references as to ability and character. 
Box 256, care CROCKERY AND GLASS JOURNAL. 


OUNG married man, wishes to make connection with glass 
factory. Has had ten years of experience as executive and 
sales manager. Box 254, care Crockery & GLASS JOURNAL. 


What’s New in the Market 
(Continued from page 24) 
makes charming use of a bunch of grapes motif, including 
the usual items most in demand in fancy lines. Particu- 
larly striking is a new ash tray. In colored glass, a range 
of green orange, blue yellow and pink shades, decorated 
with wide gold bands and with black edge bands are 
unusually striking. Among the range of items are grace- 
ful shapes in sherberts, candy jars, console sets, etc., a 
good array of items is also obtainable in a range of plain 
colors and in the glowing Iris irridescent. Reminiscent 
of I:gypt and the Orient is a new octagon shape in black 
and white and yellow, distinctive new shapes being noted 
in urn-shaped candy jars, bowls, salad plates, candle- 
sticks and a very carming tall footed bowl. The octagon 
shape in blue, orange and green glass with white gold 
panelled lines is an attractive novelty, while ash tray 
and match holders with gold encrusted bands and a nest 


of cigarette trays in plan colors of blue, yellow, orange 
and gree nare most appealing. 
Buyers in New York 
(Continued from page 20) 
F. C. Keffer, china, glassware and housefurnishings, Kline, 


Eppihimer Co., ‘Reading, Pa., 432 4th Ave., D. G. Union. 

J. E. Bason, housefurnishings, Palais Royal, Washington, D. 
C., 220 5th Ave., F. Atkins. 

APRIL 24, 1923 

Miss M. Hall, art goods, W. M. Whitney & Co., Albany, N. ANG! 
Fellows Buying Co., 1164 Broadway. 

G. H. Guest, housefurnishings, Jordan Marsh Co., 
Mass., 432 4th Ave. 

M. C. Mater, housefurnishings, china and glassware, L. S, 
Ayers & Co., Indianapolis, Ind., 225 5th Ave. (Retail Research). 


Boston, 


Minimum initial 
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Miss M. O’Neill, toys, Carson Pirie & Scott, Chicago, IIl., 404 
4th Ave. . 
Mr. Cavanaugh, lamps, Rollman & Sons, Cincinnati, O., 38 | 


W. 32nd St., Littman & Storch. 

I. Feldman, china, glassware and lamps, Stix, Baer & Fuller, 
St. Louis, Mo., 1107 Broadway. 

JXee tele Baum, housefurnishings, M. Goldenberg, Washington, 
Die Pennsylvania. 

Gah Titchener, toys, Dils Bros., 


7th Ave., J. M. Biggins. 
APRIVETZ5) 1923 


G. Walker, china, Geo. B. Peck D. G. Co., 
240 Madison Ave. 
Rel M. Dean, toys, R. H. White Co., 

ve 

B. W. Whittaker, toys, A. Bushnell & Co., Wheeling, W. Va, 
28) laa, Aoda Sve Mdse. Reporting Co. 

See aLiis, mdse. mer., 
Conn., 1150 ‘Broadway, Felix Lilienthal & Co. 

J. R. McGough, toys, Gimbel Bros., Philadelphia, Pa., 
way & 32nd St., N. Y. Office. 

Mrs. B. M. Nugent, dolls, Kaufmann Dept. Store, a 
Pa., 1261 Broadway, M. A. MeNutta. 


U. S. Chamber of Gane to Meet in N. Y. 
in May 


Parkersburg, W. Va., 333 


Kansas City, Mo, 


The Chamber of Commerce of the United States vil | 


Boston, Mass., 432 Fourth | 


Mendel & Harris, Inc., New Haven, 
Broad- | 


| 


} 
\ 


f 


! 
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hold its annual meeting in this city on May 7 to tro. On | 
May 11 parties of members and their wives will go to 


West Point. 
transportation. 

At the general sessions to be held on Tuesday, May 8, 
and Wednesday morning, Thursday morning and after- 
noon, and Tuesday and Thursday evenings, leading au- 
thorities on transportation questions will speak, including 
at least one member of the President’s Cabinet. President 
Barnes of the Chamber of Commerce will open the sub- 
ject of discussion in his annual address. 

The only matter which could possibly measure up to 
the transportation question,’ says the announcement of 
the chamber, “is the European situation which in its ef- 
fect upon American business was the keynote subject of 
the annual meeting last year. It will not be neglected this 
year as it is planned to devote one session to it, making 
use of those officials of the national and international 


The key 


chambers who will have shortly before returned from | 


the meeting of the International Chamber in Rome. 


Silverware Sales Large 
According to a sales executive of one of the principal 
silverware concerns in the Maiden Lane district, the call 


for its products at the moment is the heaviest on record. — 
Not even in the boom days of the post-war period was | 


anything like the present demand experienced. The 
business being done in all kinds and styles of plated ware 
was said by the executive to be literally tremendous, and 
sales of sterling ware also are of large proportions. About 
the only thing that is giving cause for worry is the labor 


subject of discussion will be | 


situation, the shortage of workers being such that the pro- | 


duction of many lines of goods is being seriously retarded. 
The demand was said to be coming from all sections of 
the country. It was attributed in part to the Easter wed- 
ding season, which generally lasts throughout April, and 
in part to the realization by buyers that at the present 
prange of prices both plated and sterling wares are good 
Se Divisae 
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on display from many angles and while the angle 
| is not always the same, the experienced salesman 
‘usually discovers it. But with salespeople, having no 
‘considerable experience to aid them, the long view of 
selling is not understood. When the customer looks and 
goes away without buying, the inexperienced look upon 
their efforts to serve as so much time wasted and that 
they have in consequence scored a zero. This is decidedly 
the wrong attitude to take. It is wrong because it dis- 
‘closes that the salesman knows not of the philosophy of 
selling. And knowing nothing of this state of mind, his 
‘disappointment in failing to sell is likely to keep him 
from being cheerful and agreeable, and the incident be- 
comes a liability instead of an asset for making future 
sales. 
| 
| ITH experience, all who are engaged in selling 
| merchandise, and particularly merchandise at re- 
vail, the philosophy of selling is thoroughly understood. 
And understanding it, a great deal of interest is taken 
-n handling the customer, so that she who does not buy 
‘oday, will likely come in and purchase tomorrow. This 
is the right angle of the long view of selling. The long 
view, because it is impossible to make a sale to every 
‘customer, and it is good business to have people walk out 
of the store with a very good opinion of its personnel and 
service. Everything within reason should be done to 
olease a customer and if the salesman injects a little 
agreeable individuality in his contact with the buying 
oublic, the reaction in the public mind will certainly be 
1ot only favorable to the store but to the particular mem- 
der of the salesforce who created it. 


Per sin walk into a store and look at the goods 
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THE LONG VIEW IN SELLING 


HUUIAAQIANUIULUUUUUOEUQSUUUONUUER LEAL 


HUS it is that experienced and efficient salesmen 

overlook no opportunities to build tomorrow’s sales, 
when circumstance prevents closing the sale today. With 
this long view of selling in mind the salesman thinks, 
“ Sales today are important but not all important. I 
want to build up a following and keep ’em coming, so | 
will keep my eyes open and try to build up future trade.” 
As the potential customer who is only looking and com- 
paring values today, is also numbered among buyers of 
tomorrow, the efficient salesman makes an asset of his 
good humor and tact. This is not entirely a matter of 
how he appears but how he feels. 


Y feeling right about this selling business anyone can 

accomplish a great deal more. Appearing to be good 
humored and courteous is taking a big step forward, but 
feeling good humored and courteous means arriving at 
the proper tempered selling attitude. To prevent the feel- 
ing of disappointment occasioned by lost sales, it is a good 
idea for the salesman to do a little analysing and ask why ? 
Think of the good reasons which may have prompted the 
customer to put off buying today. Not difficult when we 
recall how we ourselves often look and do not buy. 


OING a little deeper into our inquiry, suppose we 

consider and estimate the number of the sales we 
book, but which were prepared by some other salesman 
when the customer was just looking. Then to make more 
practical use of this estimate, we might work out an ap- 
proximate percentage of the sales booked comparable to 
the number of customers waited upon. And if this is 
done, the salesman will not only learn a good deal about 
efficiency in selling but will also find a new interest and 
a greater satisfaction in salesmanship. 


Seventeen 


Making It Easier to Buy 


Instead of Looking at Wholesale Salesmen as a Necessary Evil, Here | 
is a Store That Calls Them an Asset to the Distributing Business ) 


TTUUTON LOCUM UOUUATUUUUHLUUOGTUUUOALIUUOTIDCOLOUUULULOLI EULOGY UCGGLE COLELLO i 


dency on the part of department store executives 

to regard wholesalers’ salesmen as assets instead 
of nuisances, there are still many stores that do not give 
them all a fair chance to show their merchandise to the 
buyers. A number of plans to insure this have been 
worked out by the more helpful stores, however, and one 
of the most comprehensive of them was put into effect 
‘about the middle of last January by A. I. Namm & Son 
of Brooklyn. 

Three months’ operation of this plan, according to ex- 
ecutives of the store, has shown it to be one of the most 
sati factory and workable yet devised. During the period 
it has been in operation, an average of about 2,000 sales- 


: LTHOUGH there is a constantly increasing ten- 


men a week have presented their merchandise at the 
firm’s buying office in the former Herald Building. In 
the biggest single week, according to figures available, 
2,246 salesmen registered there. Tuesday is the most 
active day in the week and, of the record total just given, 
1,152 salesmen registered on that day. The really sig- 
nificant thing from the salesmen’s point of view is that 
every man who called saw the buyer he wanted to see. 

The operation of the system used was outlined last 
week by Alexander Propper, who fathered the plan and 
who is in charge of the office. In his explanation he laid 
particular stress on three things. The first is that every 
salesman gets a chance to see the buyer he comes to see. 
The second is that no buyer knows who the next sales- 
man to call on him or her will be, and the third is that 
all the buying is done in the open. Star chamber pro- 
ceedings are “ out.” 

Another unusual thing about the Namm buying system 
which Mr. Propper pointed out is that salesmen are 
“routed” through the sample room. In other. words, 
the layout is such that a salesman enters by one door and 
leaves by another after he has completed his work. In 
addition to this, the sample room is divided into three 
separate sections, all of which are plainly marked, and in 
these sections specified lines of merchandise are bought. 
These features not only “ speed up” the buying by avoid- 
ing the confusion caused by salesmen passing each other 
in narrow corridors with cases and bulky packages but, 
after his first call, every salesman knows just where to 
go with his merchandise when his turn comes. 

For the benefit of salesmen representing out-of-town 
concerns a special trunk room is provided. A man trav- 
eling for a firm in Cincinnati, for instance, may ship his 
sample trunk to the Namm buying office and it will be 
held there for him, without charge, until he calls for it. 
Another feature of the system is a special section set 
apart for the buyers for the bargain basement. Only the 


Eighteen 


cheaper grades of goods are bought in that section, but, 
the procedure is the same as that used in the main sample) 
room. ig 
The rules of the firm provide that every buyer shall be. 
at the buying office on Tuesday, Wednesday, Thursday | 
and Friday mornings from g to 12:30, Mr. Propper ex: 
plained. There is no deviation from this rule. In cases 
where a buyer purchases more than one kind of mer-| 
chandise, a separate day has been set aside for each) 
variety and a schedule is posted in the salesmen’s 
waiting room. Special appointments may be made. 
for any day, but the firm prefers that they be made for 
the afternoon. A careful record of these appointments 
is made and the buyer is kept posted on the appointments. 
that have been arranged. In event of his or her inability 
to keep an appointment for any reason, it is necessary to 
notify this office at least three hours in advance of the 
time set for it, in order that we may give the salesman| 
ample time to change his plans. It frequently happens 
that a new appointment can be made for him at the time 
we tell him of the cancellation of the old one. | 
It may simplify the explanation of the actual routine 
of handling a salesman if we make an illustration of John 
Jones of the Brown & Smith Company. Mr. Jones has 
called on the buyer before and knows what to do. In 
the back of the waiting room there is a big directory giy- 
ing the various departments of the store, the merchandise 
handled in them and the names of buyers. Near this 
directory is a registration desk in charge of a clerk, and 
to this clerk Mr. Jones gives his name and that of the 
buyer he wants to see. The clerk, who has before her a 
pad of forms for each buyer, pencils a number on the 
form bearing the name of the buyer and hands it to the 
salesman. 
This form is in three sections, and the first thing Mr. 
Jones does is to fill out the top part of it, which shows his 
name, his firm, address, telephone number, the kind of 
merchandise, the department number and the call number, 
The middle part of the form bears only the name of the 
buyer, the department number and the call number thai 
is penciled alongside of the department figure. The bot: 
tom part of the form gives the buyer’s name, the sectior 
number, the desk number of the buyer and the salesman’: 
call number. 
Let us say, for example, that the penciled number i 
10. This shows Salesman Jones that there are nine met 
ahead of him. He takes a seat in the waiting room 


which is arranged something like a small theatre with ¢ 
bulletin board taking the place of a stage. On this boar 


are painted the numbers of the various departments, witl 


spaces beside them in which the call numbers are writter | 


with chalk. 


section number and the desk number. 
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As soon as a buyer finishes the business in hand he or 
she notifies the clerk at the desk at the entrance of the 
sample room. The chalked number beside the depart- 
ment figure is then rubbed out and the next higher one 
inserted. This number is not only written on the board, 
but is called out, thus doubly notifying the salesman hold- 
ing that number that his turn has come. 


To carry out the illustration, we will say that Salesman 
Jones’s number has just been posted. He files the top 
and middle parts of his form with the clerk in charge of 
the desk at the entrance to the sample room, retaining the 
bottom part, and is then admitted. Having been inside 
before, he goes straight to the proper desk, shows his 
samples at the table provided for that purpose adjacent 
to it, gets or fails to get an order and departs. He has 
not been kept waiting a minute longer than necessary, 
he has been given a chance to show his merchandise, and 
if he fails to make a sale it is his fault and not ours. 
Incidentally, if a salesman feels, after several visits, that 
a buyer is discriminating against him, he may notify the 
office and an investigation will be made. If discrim- 
ination is apparent, steps will be taken to correct it. 

Mr. Propper went on to say that, in order to simplify 
matters for salesmen who are making their first call on a 
buyer, each desk is plainly indicated by a small sign giv- 
ing the name of the buyer, the kind of goods bought, the 
So simple is the 
system that it is harder for a salesman to make a mistake 
in locating his buyer than not to. 

Another feature we have, Mr. Propper went on, is a 
little paper called “ Buying News” that we get out for 
the salesmen. In it we give various kinds of informa- 
tion looking to an even more expeditious transaction of 
business than we now enjoy, as well as data on special 
merchandise that is needed. This paper is issued every 
Tuesday, but on Monday sheets showing the special mer- 
chandise wanted are posted on a special bulletin board 
in the waiting room. 

There are two things I would like to lay stress on. One 
is that it would be better for all concerned if fewer sales- 
men would call on Tuesday and more would come on 
Wednesday and Friday, which have so far proved to be 
the dullest days. We would also like to get more men 
calling in the afternoon. Salesmen who accept these sug- 
gestions will find less competition and will get more time 
in which to sell their goods. 


Business Sound, Says Federal Reserve 

Business and financial interests of the United States 
have not yet entered upon an “ era of overexpansion and 
dangerous speculative activities,” although the growth in 
the physical volume of production since the middle of 
1921 “ indicates a rate of industrial recovery almost with- 
out parallel in American business,” the Federal Reserve 
Board declared in an analysis of general conditions. 

The board finds that “ increases in production and em- 
ployment have thus far economically justified the increase 
in the total volume of bank credit.” 


As to the relation of production to consumption at the 
present time, the board contended that “ the current vol- 
ume of wholesale and retail trade indicates that the goods 
now being produced are moving satisfactorily into the 
channels of distribution.” 


The analysis, however, contained a distinct warning 
that over-expansion, and therefore a need for high rates, 
might be brought about by lack of precaution on the part 
of business, one point made being that a continuance of 
the present credit trend, which showed a monthly rate 
of growth in commercial loans at member banks in lead- 
ing cities since the first of the year of nearly 2 per cent, 
must soon result in increased borrowings by member 
banks at the Reserve banks because of the reduced 1m- 
portations of gold. Up to this time there has been no 
strain on the credit facilities of the Reserve banks. 

In comparing conditions today with those faced at the 
period of overexpansion and speculation in 1920, the 
board finds a number of favorable factors which indicate 
that activities at least to the present time are on a sound 
basis. The present volume of currency, it says, is much 
less than in 1920, even though production, trade, employ- 
ment and member bank credit are now at or near 1920 
levels. On April 1, 1923, for instance, the total volume 
of money in circulation was nearly $1,000,000,000 less 
than at its peak in November, 1920, and over $600,000,000 
less than on the corresponding date for 1920. 


Changes in the demand for hand-to-hand currency 
arise chiefly from the pocket money and till money re- 
quirements of retail trade, from payroll needs and from 
the habit of accumulating and holding currency as sav- 
ings, the board’s analysis declares. The volume of retail 
trade, taking the country as a whole, is approximately 
the same now as at this season in 1920, though retail 
prices are lower. In certain agricultural sections, how- 
ever, where hand-to-hand currency is largely used and 
where business recovery has been slow and incomplete, 
the volume of business is still much below the 1920 level, 
and it is probable that in those sections there is a smaller 
demand for currency. There is also at present a much 
reduced amount of currency held as savings. The extent 
of such holdings depends less upon the current volume of 
employment than upon the duration of the period of full 
employment; in 1920 such holdings were doubtless at a 
record figure, since full-time employment and high wages 
had continued for several years. During the subsequent 
period of slack employment much of the currency held 
as savings was spent, and the present period of fuller em- 
ployment has not yet continued long enough to result in 
similar accumulation. 


The volume of goods produced and consumed during 
the first quarter of 1923 probably exceeds that of any sim- 
ilar period in the history of the country. Fuller employ- 
ment of equipment and of labor has produced the addi- 
tional income from which profits and wages were real- 
ized. In fact, profits in many lines of industry have been 
dependent upon quantity production, the lower produc- 
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make employment irregular are not due to the manipula- 
tions of a few, but to the spasmodic actions of the many. 
We are all apt to want what we want at the same time, 
while at other times nothing will tempt us to buy. 

“ Just now labor is fully employed; we are doing all 
we can, and additional pressure will be harmful rather 
than beneficial. The decision a few weeks ago against 
tax-exemption for new dwellings in this State caused 
many undertakings to be canceled; it has been overruled, 
but an increase of building costs may easily be more 
serious than the tax decision. 

“Tt is the same throughout the industries. The danger 
in this situation is not financial, but industrial 
rapid increase of industrial costs,” Mr. Mitchell con- 


a too 


Glass and Pottery in Italy 

These industries, says a report just issued, are suffer- 
ing more than any others from foreign competition, the 
Czecho-Slovaks, Germans and Austrians, owing to their 
depreciated currency, being able to sell in Italy at about 
half the price of Italian products. Some factories have 
had to close down owing to this competition and also 
to the fact that they could not afford to pay the cost of 
the raw products used in their processes, the greater part 
of which had to be imported. Some factories are still 
able to carry on successfully. British designs and finish 
are considered superior to Italian, and British wares are 
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Warns Against Expansion 

Charles E. Mitchell, president of the National City 
Bank, is optimistic over the prospects for business and 
believes there is considerable basis for a period of pros- 
yperity. He warns against too great and rapid business 
‘expansion as this is apt to cause rising industrial costs. 
“Industries are producing at the highest rate ever 
known,” Mr. Mitchell said. “ Railroad traffic in the first 
quarter has been the greatest ever known and trade re- 
ports from all sources are excellent. 

“Prices of agricultural products have been rising of 
late, except cotton, which is off several cents from the top 
because of growing confidence that there will be a better 
crop than was at one time feared. With all this, senti- 
‘ment is conservative, although confidence is growing,’ 
‘Mr. Kitchell said. 

“There is ample basis for a period of sustained pros- 

perity. The country has a great many needs to be 
satisfied. The economies of the last two years, largely 
responsible for the depression, have caused a general 
shortage that must be made up. 
_ “We have not yet made up the deficit in construction 
raused by the war. If our prosperity is short-lived, it 
will be because we try to ride it too hard. All parties 
concerned ought to be level-headed enough to see the 
langer and guard against it. 

“We want stable business, stable prices, steady pro- 
luction, regular employment, instead of booms and de- 
wessions. The great fuctuations that affict business and 


preferred by those who can afford the larger price. The 
demand for china is small in view of Italian and German 
competition. Scientific glassware of English manufac- 
ture is on sale at some of the pharmacies, but local and 
German competition is strong. Domestic glass comes 
largely from Bohemia, or is made locally. English glass 
is stocked by a few firms, but these are chiefly old stocks 
kept for replacements or small orders. 


Business Briefs 
Plans for the enlargement of Soutter’s 25 cent Depart- 
ment Store, Harrisburgh, Pa., have been announced, the 
company having acquired possession of an adjoining 
store which will be remodelled and added to the present 
selling space. 


Schlueter’s, San Francisco, has been incorporated with 
a capital of $50,000 to conduct a crockery, hardware and 
furniture business. A. H. Schlueter, T. A. Schlueter, 
H. J. Swift, I. Moss, and Benjamin Lipton are the in- 
corporators Attorneys, Redman & Alexander, 333 Pine 
Street, San Francisco 


The G. C. Murphy, 5, 1o and 25-cent store has opened 
at Middletown, O. 


Clark’s Variety Store, Hickman, Ky., has opened. 
The Bric-A-Brac Shop has opened at 525 State Street, 


New Haven, Conn., with a full line of china, glassware 
and art and gift wares. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE | 


for the Rorabaugh, Brown D. G. Co., Oklahoma 
City, Okla.; A. S. Williams will spend two weeks 
placing orders in the New York market. Mr. Williams 
who has only been with this firm for the last two weeks, 
was formerly buyer for Joske Bros., San Antonio, Texas. 


‘ RRIVING on Monday on his initial buying visit 


Ira M. Clarke, general manager of the New Martins- 
ville Glass Mfg. Co., New Martinsville, W. Va., is a 
visitor in New York this week seeing his factory’s local 
representatives, Malone & Nicholson, and attending to 
other special matters for his firm. 


Langley Hawthorn, buyer for Abraham & Straus, 
Brooklyn, who has been in Europe since the middle of 
February, placing orders for his departments, is a pas- 
senger aboard the Homeric, due to arrive in New York 
today (Thursday). 


Albert Rehberger of the Saul Mfg. Co. has engaged 
passage to sail for Europe aboard the President Harding 
on May 12th., to be gone three months on a business trip 
in the interest of the importing department of their bus- 
iness. He will first pay a visit to his uncle’s toy factory 
in Saxony, which is represented in this country by their 
firm, as well as visiting various other plants with which 
they have connections. Mrs. Rehberger will accompany 
him. Henry Saul of the firm returned on May tst., from 
a successful road trip and will remain in New York to 
look after the business during his partner’s absence. 

The Nonik Glassware Corp., whose main sales offices 
are in the Mohawk Building, 21st. Street and 5th Avenue, 
have added two new salesmen and a new agent to their 
sales organization. C. S. Swen has been engaged to call 
on the hotel and soda fountain jobbers in New York City, 
while R. B. Leahy formerly with the W. H. Terhune Co., 
will call on the trade through Westchester County and 
Connecticut. Frank C. Branum with office and salesroom 
at 252 Wilcox Bldg., Los Angeles, Calif., has been ap- 
pointed Pacific coast representative for the concern. 

Abraham & Straus, the well-known Brooklyn depart- 
ment store, have added their name to those of the other 
well-known establishments represented by the Associated 
Merchandising Corp., 225 Fifth Avenue. The other 
concerns represented are: L. S. Ayers & Co., Indian- 
apolis, Ind.; L. Bamberger & Co., Newark, N. J.; Bul- 
lock’s, Los Angeles, Calif. ; The Dayton Co., Minneapolis, 
Minn.; The Emporium, San Francisco, Calif.; Harrods, 
Ltd., England, Argentine and Belgium; Joseph Horne 
Co... Pittsburgh,Pas They jeeleek udcone Co; Detnort: 
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CAUGHT IN THE NEWS NET 


Mich.; The La Salle & Koch Co., Toledo, O.; The Fxg! 
R. Lazarus & Co., Columbus, O.; The Rike-Kumler Co., | 
Dayton, O.; The Wm. Taylor & Son Co., Cleveland, O.;| 
Weinstock Lubin & Co., Sacramento, Calif.; and Wood-. 
ward & Lathrop, Washington, D. C. G. J. McCartin, . 
formerly with J. J. Hines, Inc., is the New York buyer. 
of housefurnishings and toys for the corporation. 


In a letter under date of April 2tst, to the Crock 
AND GLass JOURNAL, George O’Hara, buyer for Sharten- | 
berg & Robinson, Pawtucket, R. I., says business has 
shown a wonderful increase in each of his departments, 
dinnerware being particularly active. Housewares, too, 
are making big gains. An instance of this was seen ina 
fifteen-day fireless cooker demonstration recently given 
at the store, during which seventy-nine cookers were 
sold. Mr. O’Hara who has only been with the concern. 
for a comparatively short while, is making a fine record 


in the management of his departments. 


Albert Jasman, buyer for Meier & Frank, Portland, 
Ore., arrived in New York from a European buying trip 
last Wednesday and after making some calls in the local 
market left home on Saturday. | 

i 
Stern Bros. Profits / 

Stern Brothers’ net profits for the fiscal year ended 
Jan. 31, 1923, exceeded those of any other year with the 
exception of 1920, according to the annual report magell 
public recently, which shows net profits of $1, 014,717 
against $929,384 in 1922, and $892,385 in 192T. 

During the year the report shows, $1,013,600 of 8 per 
cent cumulative preferred stock was retired. At a Te 
cent special meeting the preferred stock was reduced by 
this amount, leaving only $2,837,800 outstanding. ¥ 

Current assets were given at $5,413,721 and working) 
capital, $4,471,608. 


Trade Golfers Make Plans For Season 
With the advent of balmy Spring weather, members 
of the Pottery, Glass & Brass Golf Association, begin 
to feel the lure of the links and accordingly met at lunch- 
eon on Tuesday, at one o'clock, at the Hotel Brevout 
to elect officers and formulate plans for their annual 
series of tournaments. 
The gathering included Wm. S. Pitcairn, Edmondson 
Warrin, H. Thurston Owens, L. S. Owen, Clement A, 
Dodson, Eugene Peck, Geo. Lobsitz, and Ira M. Clarke 
General Manager of the New Martinsville Glass Mfg 
Co., New Martinsville, W. Va. The latter mentionec 
gentleman expects to swing a wicked club at each of th 
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six games scheduled for the season, just to show the local 
golfers how they do it in West Virginia and incidentally 
he has high hopes of carrying a prize or two back with 
him. 

Others present at the luncheon were Jos. F. O’Gorman 
of the Pottery, Glass & Brass Salesman and F. Calvin 
Demarest of the Crockery and Glass Journal. 

The officers elected for the year were; Clement A. 
Dodson, President; H. Thurston Owens, Vice President 
and L. S. Owen, Secretary and Treasurer. These officers 
will also constitute a board of management for the asso- 
» ciation, with power to appoint handicap and tournament 
- committees and to generally supervise the affairs of the 
| organization. . 

__ The season’s schedule was discussed and tentative dates 
@f either Tuesday May 15th. or Thursday the 17th. 
| 
} 


t 


selected for the opening game which will probably be 
played at the Essex County Country Club, East Orange, 
N. J. The date and course will be decided upon definitely, 
at a meeting of the officers of the association within the 
, next few days, and the complete schedule will be made 
up following the appointment at that time of a tourna- 
ment committee. . 

A complete list of last year’s prize winners is as fol- 
lows: Association championship, J. E. Killackey; Best 
seasons selected score of eighteen holes, C. A. Dodson; 
nearest net score to par on largest attended day, R. B. 
Cressman. 

Winners at the May tournament, for the best net and 
) selected eighteen holes respectively were: R.A. Jacobus 
and L. S. Owen; June, C. A. Dodson and G. L. Pitcairn; 

Suly, W. S. Pitcairn and J. E. Killackey; August, Geo. 
|L. Lobsitz and Don M. Miller; September, A. W. Mac- 
) kenzie and H. D. McFaddin; October, Thos. Smallwood 
weand H. T. Owens. 

Gilbert Pitcairn stands as a favorable candidate for 
the L. S. Hinman cup offered for the best average gross 
‘score for 1922, 1923 and 1924, he having the best average 
score for 1922 of 90 5-7. 

The Crockery and Glass Journal prize of $25.00 offered 
for the best net score for the season was won by Harry 
Smallwood whose average score was 81. 
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Harry G. Freese 
_ The passing of Harry G. Freese at his home in New 


} 
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| Jersey on Apztil 24th, as the result of ailments due to his 
Midvanced years, takes another old-time crockery man 
from the business, one who was widely known in the trade 
for years. Mr. Freese, who was seventy-seven years 
old at the time of his death, had been in ill health for 
some time. His first experience in the crockery business 
was in the office of a jobbing house in Philadelphia. 
While there in 1884, he met the late Joseph Burroughs 
then one of the partners of the firm of Burroughs & 
Mountford, pottery manufacturers, Trenton, N. J. Tak- 
ing a fancy to young Freese, Mr. Burroughs engaged him 
(Continued on page 34) 
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Davies Glass and Mfg. Co. To Begin 


Operations June 1 

A very interesting announcement, is made this week 
by W. W. Davies, assistant general manager of The 
Davies Glass & Mfg. Co., Martins Ferry, O., that this 
factory will be all in readiness to begin operations June I. 

This plant which has been in the course of construc- 
tion for some time, will specialize in iron mould tankard 
jugs, tableware, novelties, syndicate items and a line 
of staple electric and gas shades in crystal, opal and 
decorated pot glass. 

Another feature of the production of the factory also, 
will be pot glass blanks for cutters, in fact they plan to 
make a specialty of this line. The factory has no tanks 
at the present time and as Wm. Davies puts it—pot 
glass only will be this company’s guarantee as to quality. 


Pease Elected Head of Credit Men 

At the annual meeting, held at the Aldine Club, last 
week, Leroy T. Pease, of Ovington Bros., was unanimous- 
ly elected president of the organization, succeeding W. 
J. Morgan, of Brooks Bros. A feature of the meeting 
was three interesting demonstrations, on credit problems 
presented by the educational committee. 

In the line of publicity it was suggested that all mem- 
bers of the association mention their affiliation with the 
association on their credit department stationery, on bills, 
statements and letter heads. Also that the stores might 
interest their advertising department to insert the lines 
of “ Members of the Associated Retail Credit Men of 
Ney. “in their reeular ads. 

More and better publicity among the general public 
was urged. In this direction it was pointed out that it 
will be of advantage to all concerned to impress upon the 
public the fact that abuse cannot be tolerated, and that 
the association means to eliminate all worthless credit 
seekers, 

The publicity committee is made up of Mr. Miller with 
Gimbel Bros., and the Messrs. Ries, with Sheridan ; 
Mr. Schoen, with Weber & Heilbroner; Mr. Deutsch, 
with Jay-Thorpe; and Mr. Kann, with Bruck-Weiss. 


U.S. P. A. Officials Confer with the President 

The advisability of an investigation in the pottery 
industry by the Tariff Commission was questioned last 
Tuesday by officers of the United States Potter’s Asso- 
ciation, at a conference with President Harding. G. C. 
Mitchell, of the Pope-Gosser China Co., Coshocton, O., 
president of the association; B. E. Salisbury of the On- 
ondaga Pottery Co., Syracuse, N. Y., vice-president, and 
T. A. McNicol, of the T. A. McNicol Pottery Co., of 
East Liverpool, O., called upon the President at the White 
House. 

While questioning the advisability and usefulness of 
a Tariff Commission inquiry into the pottery industry 
at this time on account of the rapidly changing conditions 
in American and foreign pottery centers, the association 

(Continued on page 34) 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


O heavy is the demand this season for open stock 


S dinnerware as well as dinner sets, that many buyers 
are now beginning to anticipate fall and holiday re- 
Numerous orders are now on file with man- 
Specifications for June and 
July delivery are heavy, and practically every general- 


quirements. 
ufacturers in this district. 


ware plant in the tri-state district is going ahead of the 
volume shipped during the first and second quarters of 
last year. Not only are department store buyers and 
jobbing interests heavy consumers of domestic dinner- 
ware this season, but mail order houses are just a little 
more active in this respect than heretofore. 

Many retail furniture houses have opened dinnerware 
sections this year, and this has added to the demand for 
the domestic product. Some of these houses are buying 
the best patterns the market affords. 

Plain white ware is in good request, and reasonable 
promptness is possible to be had in shipping this class 
Semi-porcelain hotel ware is in very 
good movement, both plain white and decorated. Job- 
bing interests have been ordering this line in rather liberal 


of merchandise. 


quantities. 

The specialty business is very active, in breakfast and 
tea sets. The souvenir line of calendar plaques for 1924 
has been placed on the market, and as this is an exclusive 
jobbing proposition, the movement is all that could be 
expected for this early season. 

The shortage of unskilled labor in this district is still 
rather marked, and the wage per hour has advanced con- 
siderably during the last month. Many workers con- 
nected with the Brotherhood of Operative Potters for- 
merly employed at the plant of the Mt. Clemens Pottery 
Co., Mt. Clemens, Mich., have taken employment here 
and in other plants in this part of the pottery district. 
Therefore, the scarcity of unskilled labor in the local 
pottery field is not so marked as even a month ago. 

Three additional kilns have been contracted for by the 
Shenango China Co., New Castle, Pa. With these ready 
for operation, the company will have 16 kilns under fire, 
and will give employment to about 75 additional workers. 
Some months ago this company increased the capacity 
of its decorating department, required on account of the 
increased demand for the hotel china line of this firm. 

R. J. Bernard, salesman for the T. A. McNicol Pottery 
Co., is now traveling through York State and New Eng- 
land territory, showing the full line of this plant, in- 
cluding two new exclusive patterns for fall delivery. 
One of these is a heavy panel border and medallion center 
effect, while another is a new pheasant design creation. 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


Both treatments are to be had on the American plain 
shape of this firm. 

In addition to gathering up all the merchandise he 
could for immediate shipment, Andrew Moser, buyer 
of dinnerware for J. Samuels & Bro., Inc., Providence 
R. I., also specified considerable business for June and 
July delivery. He was also interested in merchandise for 
late fall delivery. 

Other buyers in the market during the last few days 
included Gilbert Smith, of the basement department of 


Marshall Field Co., Chicago, who also was buying for | 


if 


the “upstairs”’ department; Morris Bergman, of New 


Sibley of Chicago, Ill., both representing the Butler in- 
terests. 


York, and W. H. VanDeman of New York and Albert 


The interest in the Smith, Phillips China Co. held for 


many years by V. Q. Hickman, Pittsburgh, Pa., has been 
purchased by Paul V. Robinson, late of Akron, O., who 
has been elected president and secretary of the corpora- 
tion. Other officers just elected include Mrs. E. W. Rob- 
inson, Akron, vice-president; H. Dan Smith, treasurer 
and general manager. 
rectors caused by the retirement of Mr. Hickman has 
been filled by the election of J. Clare Smith, son of the 
late J. T. Smith of this firm. 


Unconfirmed rumor is rife in this district that before 
long there will be a severing of relations between the san- 
itary and the generalware branch of the National Broth- 
erhood of Operative Potters. 
to have about 2,500 members affiliated with the Broth- 
erhood, and the generalware industry has close to 7,500 
members. For over 20 years peace and harmony pre- 
vailed in the generalware industry, and some Brotherhood 
members have openly stated that almost all of the anxious 
moments developed from the sanitary branch. It may 
follow that this subject will be discussed at the July con- 
vention of the Brotherhood. 


Whether or not the United States Potters’ Association 
will hold a summer meeting this year, as they did last 
August at Trenton, N. J., may be considered by the Exe 
ecutive Committee. By designating such special meet- 
ings, the Association is but following the idea of the 
American Ceramic Society, which also holds a summer 
meeting, which is in the form of an excursion and inspec- 
tion of different plants. 

(Continued on page 20) 
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GLASS FACTORY ACTIVITIES 


M. K. ZiMERMAN, REPRESENTATIVE 


MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


| 
HERE THE 


T the close of the annual Pottery and Glass Ex- 
A position at the Ft. Pitt Hotel last January, some 

manufacturers said that it was their opinion that 
about 25 per cent of their possible production for 1923 
had been sold. This of course was speaking in a general 
way. Three months have gone into history since the 
close of the Exposition, and new business is still in heavy 
receipt. This would indicate on the surface that almost 
all glass factories are pretty well loaded up with business, 
this taking a broad view of the situation, and that buyers 
in order to protect their interests should avail themselves 


‘ of the opportunity to anticipate future wants as far in 


advance as possible. 

The scarcity of both skilled and non-skilled labor in 
the industry may have a marked effect in time upon fac- 
tory production, just as it did during the war period. 
All buyers recall the difficulty experienced during those 
years in getting merchandise. Although the situation is 


| changed this year, there is still a possibility that early 


buyers, or those who anticipate wants, will receive the 


| greatest protection, and this means shipment of orders 
rather promptly. 


Department store buyers and specialty shop owners 
)are very much interested at this time, according to the 
trend of the mails different factories receive, in getting 
‘their June requirements shipped promptly. As June is 
considered a “ gift’? month, the demand for glassware at 
that time is always brisk, and this season it is expected 
‘to be more so than ever. Decorated glassware plants are 
in receipt of heavy business for May delivery, while the 


iproducing plants are well filled up on business for the 
light blown cut and etched ware. Dealers are looking 
forward to a big June wedding gift season. 


Seventy-five years after the Joseph Horne store was 
/established here, and the interest opened another large 
addition to its department store, 50 police were required 
, to handle a throng estimated at 30,000 people who passed 
through the store the night of April 24, when the doors 
-were opened.- The china and glass department of the 
Horne store was a ‘“ wonderland” scene, and it never 
| looked prettier. 


, From Buffalo, N. Y., comes the information that the 
) Adams, Meldrum & Anderson Co. will erect a large addi- 
/tion to its department store, and that while these improve- 
/ments are in progress, the china and glass department 
of the store will be crowded into the Main street store. 


Glass manufacturers are approaching that season of 
the year when trouble with small factory help can be 


looked for almost daily. This year the first plant to suffer 
such inconvenience, although for a brief period, was 
the New Martinsville Glass & Manufacturing Co., New 
Martinsville, W. Va. The afternoon of April 25 some of 
the boys in this plant went on strike for higher wages. 
The “summer strike ’’ among glass factory boys is now 


looked upon as a “* seasonable ailment.” 


There is little demand experienced just now for the 
old fashioned lines of table glassware. It is recalled that 
not much was said about these lines during the last Jan- 
uary buying season, and that manufacturers instead of 
“sinking” a lot of money in new table line moulds, ef- 
fort was confined to design moulds for specialties, and 


additions to lines already catalogued. 


Glass salesmen from this district now traveling the 
eastern territory have advised that George S. Pomeroy, 
surviving partner in Dives, Pomeroy & Stewart, will 
acquire the sole control of the department stores bearing 
this name in Reading, Pottstown and Pottsville. The 
death of Josiah Dives last fall has made it possible for 
Mr. Pomeroy to acquire control. 


The Co-operative Flint Glass Co., Beaver Falls, Pa., 
is having an excellent business on its line of colored glass 


plates. The plates are to be had in assorted colors, also 
sizes. 


Spain’s Glassware Trade 
Glass and glassware imports into Spain for the year 
1921 totaled 12,133 metric tons, valued at 7,130,442 pese- 
tas. Imports of kitchen utensils totaled 2,472 metric 
tons, valued at 6,010,321 pesetas. [Exports of glass and 
glassware totaled 5,872 metric tons, valued at 2,264,441 


pesetas. Average rate of exchange is 7.37 pesetas for $1. 


India’s Foreign Trade in Glassware 

During 1922 the foreign trade of India amounted to 
5,195,323,000 rupees ($1,731,774,000), an increase of 5 
per cent over the year 1921. The United States supplied 
practically $40,000,000 less of India’s imports in 1922 
than in previous years. England and Japan also lost 
heavily while German trade increased about $19,000,000, 
while Czechoslovakia entered the market in 1922 with 
heavy sales of glass. Glassware imports are as follows: 


1922 
18,574,000 
3,644,000 


1913 
19,957,000 24,0 
2'652,015 5,038,000 
2 
9) 


Glass and glassware. .“ Rupees 
Great Britain..... - 


Germanys . sa 4)..02- , 2,982,465 3,295,000 2,531,000 
Beleitii Be Sib] ca 1,958,760 2,230,000 1,907,000 
TO Grete te hee sae K 1,689,285 8,607,000 7,415,000 


* 3 Rupees = $1. 
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Another 
Campaign ce 


Wm. Taylor Son & Co., (Cleveland) 
—sells $46,920 worth of A B C’s in 18 days 


ERE again is convincing 
proof that the high grade 
department store can suc- 


cessfully merchandise electric 
washers in volume. 

No house to house canvassing, 
cut prices or free trial offers were 
used during the Wm. Taylor Son 
& Co. sale which moved 358 
A BC washers in 18 days. 

Every washer had a cash de- 
posit and a contract signed be- 
fore leaving the warehouse. 

Taylor’s actual advertising cost 
was 3.9%, which was 
divided between 650 
inches of newspaper ad- 
vertising and mailing one 
broadside. 

Of the 358 A B C’s 
sold during the cam- 
paign, 291 machines, or 
81.3 % were sold on the 
floor. The balance, 67 


machines, or 18.7%, were sold on 
leads furnished to three outside 
men who worked on 10% straight 
commission. 

On the first Saturday of the sale, 42 
machines were sold on the floor. On the 
final day the total was 38. 

This is by far the largest sale of elec- 
tric washers ever conducted by a de- 
partment store at regular list prices. It 
has only been surpassed by three or four 
campaigns conducted by lighting com- 
panies in large cities. 

With the A B C Department Store 
Selling Plan, there is not a store in the 
country but what can dupli- 
cate Taylor’s success in pro- 
portion to the size of its buy- 
ing market. 

Write today to have our 
District Representative call. 
He will lay before you the 
proposition that will enable 
your store to become the 
Electric Washer Headquar- 
ters for your locality. 


ABC 


_Amer icas — 


Leadin 


WASHING S MACHINES 


Altorfer Bros. Company 
PEORIA, ILL. 


New York 


Chicago 


Brantford, Canada 
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Building Boom Boosts Household Utility Sales 
Article 
Since the boom in new homes, there is evidenced a 
greater demand for household articles in every line of 
manufacture devoted to these necessities. The home 
seeker, is eager to equip the new abode with the most 
up-to-date household utilities, hence his early and pru- 
dent shopping for the most trustworthy products. The 
wise dealer has foreseen this condition and is alert to 
stock his shop with the most practical and latest time- 
saving devices; washing machines, electric ironers, and 
a goodly supply of cream-whips, mops, aluminum ware, 
porcelain and tinware. Fort he spring offers the greatest 
sales possibilities for these indispensable household needs. 
The present condition indicates that there will be more 
moving into new homes within the coming months than 
since the great war, even though rents have not declined 
and home buying prices are sky-high. This is a good 
sign for the progressive housefurnishing and hardware 
store, and the live dealer will profit by this premature 
announcement and see to it that he is in the rank and 
ale on the first line with The Early Bird. 
An Attractive, Substantial Mail Box 

Since the Government has made the installation of 
wivate mail boxes obligatory, the demand for these ex- 
seedingly convenient utilities has increased accordingly. 
[he illustration herewith shows an unusually attractive 
|ype of mail box, manufactured by 
the Elkhart Hardware Manufac- 
uring Co., Elkhart, Ind. This sub- 
stantial mail box is made of 22 
‘yauge refined steel and comes in 
Jlive Green Enamel, Oxidized Cop- 
ver Plated, Statuary Bronze Plated, 
3rush Brass Plated and Aluminum 
3ronze. The Box is very Unique 
n Design, with a holding capacity 
or Legal Envelopes, Papers, Wide 
tters and Circulars. The Letter 
Slot extends the whole width of the 


| 


op of the box. It is so constructed 
S to be absolutely storm proof. 
“he cover holds the box shut, whether it is locked or not, 
shen open the entire contents are exposed for quick and 
Se removal. Size—10% inches high, 5% wide 
nd 2% deep. Has a bevel sight glass, a convenient 
tass handle for opening and a brass name plate, also 
quipped with package holder. The concern manufac- 
res five other styles in different finishes; “A Pattern 
nd Price For Every Whim And Purse.” Make an 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers 
and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BratricE MILLER WISNER 


UOTTTOUULILUVYYEOYUYY OCCU UEAUU ELUATE AEDT 


early request for catalogue and prices to procure this 
safe selling, popular product. 


“Whip-All” For All 

When a household device has established its working 
principles to the satisfaction of the discriminating house- 
wife, it is an evidence of its worthiness and success. The 
Whip-All pictured, from the Air-O-Mix Corp., Wilming- 
ton, Del., through its perfect construction, has met the 
requirements of users in a successful and rapid mixer. 
With the increasing popularity of whips 
for light desserts, and mixed drinks, a 
dependable whip is an indispensable 
attribute to household equipment. The 
principle of aeration embodied in the 
patented spindle is one of the pro- 
nounced features of this world-wide 
snown Whip-All. By a simple appli- 
cation of suction, the spindle of the ma- 
chine forces into the ingredients num- 
erous bubbles of air which have two 
purposes; first, to assure a thorough 


mixture of remarkable quality, and 
second, to introduce air which will as- 
sure lighter foods, and therefore greater nutrition and 
digestibility. The machine is strongly built of correct 
design, equipped with proper insulation devices and speed 
regulating screw which allows operation at any speed 
in spite of voltage fluctuation. This Whip-All is unusually 
well adapted to home use, being portable it is easily car- 
tied, and it is also in great demand with hotels, restaurants 
and laboratories where foods such as milk, eggs, cream 
etc. must of necessity be perfectly and rapidly assimilated 
for quick service. It has been indorsed by all the leading 
Domestic Science Bureaus; Modern Priscilla, Today’s 
Housewife and New York Tribune Institute. The de- 
pendable construction of this estimable product and the 
wide advertising campaign conducted by the concern, 
has commended it to dealers throughout the country. 


Bulbs and Plants In High Demand 


From one of the most conversant trade writers of a 
New York City daily, comes the word that department 
stores have never had such demand for garden acces- 
sories, bulbs and flowering plants as during the present 
season. Suburbanites have ordered far ahead of the sea- 
son and premature buying of early plantings has been 
unprecedented. Many department stores are featuring 
bulbs sections, and the coming winter season promises to 
outdo last year in the use of indoor flowering bulbs for 
Holiday decorations and during the cold weather. 


Twenty-seven 


Twenty-eight 


CROCKERY AND GLASS JOURNAL 


May 3, 1923 


oo S 


Notice 


The Davies Glass & Mfg. Company 


Martins Ferry, Ohio 


This plant will start operating June 1, 
1923, and will specialize on Iron Mould 
Tankard Jugs, Tableware, Novelties, Syn- 
dicate Items and a line of staple electric 
and gas shades in Crystal, Opal, and 
Decorated Pot Glass. We solicit pri- 
vate Mould work and are in a position 
to make new moulds on standard items 
that may be submitted to us. Get in 
touch with us at once so that your 
orders may get attention promptly after 
June Ist. 


WM WM. Davies, Asst. Gen. Nor. 
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BOSTON OFFICE 


BOSTON NEWS NOTES s 


By MAY STREET 
| NEEDHAM 
R. B. HEMENWay, Representctive MASSACHUSETTS 
at New Haven for reshipment in the local territory. That 


ment of the American Association of Flint and 

Lime Glass Manufacturers relative to the change 
n rise of the package seriously. A letter broadcasted a 
week ago, said that after April 18 the price of the 
sarrel would be increased to $1.25. This is a jump of 
25 cents made necessary by the rise in the price of coop- 
erage. Practically all the manufacturers of blanks are 
-epresented in the association. Some of the cutters have 
aot as yet made the increase to their customers. Since 
he $1.00 price was set, the price of the barrel has been 
nereased three times to the manufacturer and he has had 
1 steady loss on the package ever since the first raise. 
This puts the glass man in practically the same class as 
he crockery man who has been paying $1.30 for the 
varrel and a corresponding price for the other packages 
or some time. 


BE wee buyers do not seem to take the announce- 


i 


| Ernest F. Malone, the popular buyer for F. Voren- 
verg & Co., who for some unknown reason is called 

‘Eddie ” in the trade, has joined the ranks of the bene- 
ficts. Announcements received during the week tell of 
‘is wedding, on Monday, April 23, to Miss Eldon Louise 
sowman, of Saugus. The couple are to make their home 
fees Parker Street, Saugus. Mr. Malone is in charge 
af the glass, china and aluminum department for the 
ompany and exercises merchandising supervision over 
, a of the other departments. 


“Jim” Turner is fast establishing a reputation for new 
i; His latest acquisition is a line of Opal tumblers 
ind electric light shades and paper weights decorated un- 
yer glaze. Standard decorations are many but the line 
ends itself readily to decorations to order. A small 
a order is enough to get a special stone, which 
‘ives the glassware a hand painted effect. Nursery 
aymes in pictures, animals, mottoes or advertising are 
asily adapted to the ware. He has already had consid- 
sable business in gift shop or beach souvenirs. 

/ 
New England salesmen still have a howl against ‘ The 
actory.” Iver since embargoes cut this section from 
ie railroad map, there has been at least a good excuse 
w not shipping orders placed three and four months 
30; but now—glass and crockery men have learned all 
were is to know about sealed car shipments and they 
ant to know why their orders cannot be shipped. One 
an explained by the statement that reorders from other 
stricts are coming in so fast on the new lines, that the 
ick order book might just as well be a cancellation list. 
Ed” Tucker and “ Joe” Pindar were wearing happy 
ailes during the early part or the week when they re- 
ived notification of the arrival of several full car loads 


is practically the first the Chase and Francis outfit have 
been able to get through from East Liv erpool, but they 
have been told that more will follow. Harry Wheeler 
has jumped into the full car load class and has received 
several for reshipment. The full car is the only way to 
beat the rules that segregate New E ngland and it has 
been put to good advantage by Wallace, Dinkle, Corey, 
Granville and probably several others and is the w ay Otis 
gets his screen door hinges now. 


What the Potteries Are Doing 
(Continued from page 24) 

Within a fortnight operations will be resumed at the 
plant of the Paducah Pottery Co., at Paducah, Ky. For 
years this plant was associated with the stoneware in- 
dustry, but it has been idle during the last year, its for- 
mer owners having sold the plant and erecting another 
in California. In addition to making stoneware the new 
owners of the property may enter the tile field. 


Ray Y. Cliff, general manager of the Saxon China GG. 
Sebring, O., was the principal speaker at a Kiwanis Club 
Ce at Salem, O., last week. He told of the necessity 
for “ pep, punch or enthusiasm if any organization or 
business was to be a successful one.” 


W. Ray Renouf, sales manager for the Niloak Pottery 
Co., Benton, Ark., has returned to his home here follow- 
ing three months spent on the Pacific coast. He is now 
arranging a trip through the York State, New England 
and Canadian territory. This line of art pottery was re- 
cently awarded a gold loving cup as being the “ best ad- 
vertisement the State of Arkansas possesses.” 


The news has been received here that the British Pot- 
tery Manufacturers’ Federation and the National Pot- 
tery Workers’ Society of England have reached a wage 
agreement, and that danger of a strike in the British 
pottery industry has passed. The pottery workers sub- 
mitted to a reduction of 10 per cent in their wages. 


Favorable progress is being made upon the construc- 
tion of the new tunnel kiln plant for the Homer Laugh- 
lin China Co., Newell, W. Va., across the Ohio river 
from here. With the majority of construction and ma- 
terial contracts awarded, erectors are making all possible 
haste in completing their contracts. 


Business Briefs 
Frank Fisbaugh has purchased the 5- and 1o-cent store 
of Heinfeldt & Neimeyer, Monroeville, Ind. 
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HEROFAINT 


MADE IN JAPAN 


Preparedness 


A Keynote of Success 


We are prepared with full stock of 


Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 


Fruits and Waste Baskets— 


Artistic Weave and Shapes 


Bronze Vases— 


Suitable for Lamp Bases or Ornaments 
Lacquered Serving Trays 


Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 


Wal = GAN NES ETAR 
YOURLOsSGUECESS 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 EAST 16th ST. 
NEW YORK 
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Stull 
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We Specialize in Items to Retail for 
$1.00, $3.00, $5.00, $7.50 and $10.00 


“MORECROFT CUT CRYSTAL” 


in the 


DIAMOND-POINSETTIA 


and 


other designs in complete lines and SPECIALS 
in staple pieces for sales purposes may be seen 
in our factory show room or samples will ae 
sent express paid upon request : 


All designs are cut on high- 
est quality full crystal glass 


IDEAL CUT GLASS CO. 


F. L. MORECROFT, President 
Canastota, N. Y. 
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Our New Molasses Can 


Sells Like Hot Cakes 


Something _ entirely 
new in an attractive 


Molasses Can at an 
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unusually attractive 


price. 


Lower cost is made 
possible through vol- 
ume production and 
simplified design of 
both can and metal 


=] 
= 
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top. 


Cutting No. 113 as 
illustrated, has a 
pleasing air of digni- 
fied simplicity and is 


No. 10—10 oz.—10 doz. to bbl. 
Weight 145 lbs. 
No. se stone LEO he doz. to bbl. proving a ready seller 


Supplied in nickel Bees or highly wherever shown. 
polished tin tops. 


New Martinsville Glass Mfg. Co. 


NEW MARTINSVILLE, W. VA. 


MALONE & NICHOLSON, 125 Fifth Avenue 
New York Representatives 


THE CHICAGO MARKET sn 


J. H. SMyTHE, REPRESENTATIVE 


the middle-west coupled with real Spring weather 
| tended greatly to increase the sales of the big State 
‘st. department stores during the past week. The china 
and glass departments expect their usual May activity 


CC tie niddervest of good business conditions in 


300n, coming after the moving season the first week in 
May. In a city the size of Chicago, one hundred thou- 
sand families move the first week in May. This brings 
about demand for new household equipment to fit the 
aeeds of the new residences. Kitchen utensils, table- 
ware and housefurnishing items all come in for a good 
share of business at this time of the year. 


/ 
Nothing but optimism can be heard around the offices 
){ the manufacturers’ representatives and the whole- 
salers. The report of good business is almost unanimous 
ind the prospects for summer and Fall trade are ex- 
seedingly bright. 

_ Approximately twenty-five members of the Glass, Pot- 
ery, Lamp & Housefurnishings Association, gathered at 
the Hamilton Club on Thursday of last week for the 
egular meeting of that organization. F. C. Foster, pres- 
jdent of the association, directed the meeting and called 
or committee reports and special announcements. D. E. 
rum, manager of exhibits, reported that the response 
rom the booklet on the Third Chicago Exhibit to be held 
t the Sherman House and in the private show rooms, 
vas good and that many applications for rooms resulted. 
She Exhibit will be held July oth to 21st, under approx- 
mately the same plan as the two previous shows, having 
he added feature of special displays in the local show 
ooms in addition to the array of merchandise at the 
-xhibit hotel. 


Sam T. Natkin, china, glass and art goods buyer for 
Jandel Brothers, left this week for a trip to Europe. 


| Earl W. Newton, head of Earl W. Newton & Asso- 
lates, 9 N. Wabash Ave. returned Wednesday of this 
veek from an automobile trip to Madison, Ind. 


i Ira A. Jones Co., 9 N. Wabash Ave., is showing a 
ew line of unusually well executed colored glass, made 
y the Thompson Studios, Wilmette, Ill. Bowls, vases, 
omport sets, candle sticks, and other pieces in canary 
fellow, pea green, red, and combinations of colors are 
icluded in this attractive assortment. Mr. Jones’ travel- 
ig men have been keeping the Pullman porters busy 
itely. Geo. Turner returned this week after an exten- 
ve trip in the North, L. C. Larson left Chicago last 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


Monday to cover territory in the central states and G. C. 
Watkins is winding up a trip in the northwest. 


Dressed in a new striped suit, light-colored topcoat 
and carrying an imported handbag bound securely with 
leather straps, W. T. Darden, manager of sales for the 
Albright China Co., made his exit from Chicago early 
this week for a two weeks trip to the West Coast. While 
Hollywood is not on his itinerary, it is said that this 
town will be his principal objective. 


Charles F. Koempel, manufacturers representative with 
display at 222 N. State St., is making an extensive trip 
in the Northwest, selling the J. H. Brauer Art Studios 
line of decorated china and the Kay Bee China Works 
line of white china. 


Among the new things for the buyers on display in 
the Chicago show rooms is a line of “Buttercup Colored 
Glass,” being shown by John S. Ward, 1508 Heyworth 
Bldg. The buttercup yellow seen in these new samples, 
has a soft, rich finish and is set off to advantage by 
black rim decorations and stripes. The line includes 
comports, bowl and base, vases, candle sticks and bas- 
kets. Mr. Ward is also making a special of a five and 
three-quarter inch candle stick with mahogany finish, 
which can be sold by the retailers for fifty cents per pair. 


Among those recently admitted to membership in the 
Glass, Pottery, Lamp and Housefurnishings Association 
are H. Jay Salzman of Salzman & Co., 17 N. Wabash 
Ave. Rudolph H. Soukup of Helm & Soukup, 17 N. 
Wabash Ave., F. K. Markman of The Great American 
Art Co., and Thos. P. Dwyer of the Pottery, Glass, Lamps 
& Housefurnishing Guide. 


“Baby Tut” is the name of an ornamental doll, which 
bids fair to surpass the one-time popular kewpie dolls. 
Baby Tut was designed and is being manufactured in 
Kansas City and is sold in the middle-west by Steinbeck 
Co., 74 E. Roosevelt road, Chicago. Carrying out the 
E-gyptian craze with a clever head dress, this plaster of 
paris novelty, gives great promise of sales. 


Brown-Reddrop of Cleveland has appointed the Man- 
ufacturers Sales Service, 17 N. Wabash, selling agents 
for the Chicago Territory. E. D. Leavitt is in charge 
of the exhibit, which occupies a large portion of the fifth 
floor of the Shops Building. 


Thirty-one 


Thirty-two 
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EADY TO SERVE 


BUYVERS Of 


CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP, & ART GOODS- DOLLS’ & TOYS 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 


Represented in the Middlewest and 
West by J. E. Boring 
Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicel, Mer. 


W. T. DARDEN CO. | 
222 N. STATE ST. 
Room 406 
Representing 
JACKSON VITRIFIED CHINA CO. 
Home Electric Sales Co. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MONONGAB GLASS Co. 
Co-OPERATIVE FLINT GLASS CO. 
THH DUNCAN & MILLER GLASS CO. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, Ill. 
Phone: Hdgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 
Representing: 


Wheeling Decorative Co. 
Liberty Glass Works 
Crescent Glass Co. 


Phone Oen. 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


oo 
09 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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THE UNITED STATES 
GLASS CO. 


Room 409, 30 E. Randolph Street 
F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


DARRAH & CONWAY 
CUT GLASS CO. 

6 N. Michigan Ave., Chicago 
Light cut stemware and tumblers. 
Room 1206 Towers Bldg. 
Telephone State, 7263 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


A few words in this space will bring 
in many dollars 


Phone Wabash 860 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


R 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHIN | 


BOVERS 2Ofe 


GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


Grad 


9 North 


‘ones CO. 


Wabash Avenue 
Chicago 
DINNERWARE 

Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. E. Rainaud Co. 

Wood Art Co. 

Chicago Lamp & Frame Co. 

Haven Co. 

Shepherd Co. 

Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co, 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 


Fo Sing Yuen & Co. of New York 
Phone Dearborn 3236 


- ON-WABASH AVE | 


EADY 10 SERVE 


Thirty-three 


GS ag 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 


Pressed and Blown Phone 


Etchings, Cuttings 
and irdeecents Central 3497. 


THE LIMOGES CHINA COMPANY 


Joun G. EpMUNDS 


Represented in Chicago by | 
1319 Michigan Ave. | 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
House Furnishing 
W. C. REDMON SONS & CO. 
High-Grade Baskets } 
THE KERSTEN COMPANY 
Bathroom Fixtures and Brass Goods 
LUCAS ELECTRICAL 
LABORATORIES 
« High—BEficient—Popular Priced” 
Electric Irons 
PHONE DEARBORN 1983 
Shops Building, 17 N. Wabash Ave. 


Thirty-four 


W 2g SAS Niele ED 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


SITUATIONS WANTED 


ANTED—Position as manager of housefurnishing de- 

partment. I am thoroughly familiar with china, glass- 
ware, silverware and housefurnishings. Have bought these l:nes 
for a number of years and can give best of references. Position 
in Southwest preferred. Salary $200 per month. Address Ralph 
Provine, 193 North 18th Street, Paris, Texas. 


Harry G. Freese 
(Continued from page 23) 
as traveling representative. He covered the Middle 
West with great success for the firm until they discon- 
tinued business. Following this connection, he entered 
business for himself, buying white china which he had 
decorated and resold. Vogt & Dose, the well known 
French china house, from whom he bought most of his 
white china, later made him an offer to join the concern 
which he did about 1896, associating himself with them 
as traveling representative. In 1906 when the business 
was incorporated, he was made president, holding the 
office until 1918 when he retired. Mr. Freese was a man 
of very genial disposition and had a host of friends in 
the business. He was wonderfully fond of poetry and 
wrote verse himself, having been in years past, an occa- 
sional contributor to the CROCKERY AND GLASS JOURNAL. 
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Knowledge Builds Better Business 


Building Retail Business by Letter. By John B. Ruffalo. Pub- 
lished by The John Service, Inc., New York. 


The appeal of the personal touch in sales letters forms 
such a powerful stimulator of sales and good-will that 
well written messages of this kind comprises one of the 
most effective phases of direct advertising. As good 
letters are the direct product of careful study and selec- 
tion of words and phrases, considerable ability is neces- 
sarily required in their preparation. While a good many 
merchants fully appreciate the value of the well written 
sales letter, a good many have not taken advantage of it 
simply because they have found little time to devote to 
this division of business building. The author of this 
practical book on an important subject has put in con- 
venient form a most useful collection of material. Not 
only does it point out the way to write good sales letters, 
but it also gives sound council on the preparation of a 
mailing list and keeping it up to the minute. Unusual 
value is given the many examples of fac-simile letters 
included in the volume by the fact that each letter has 
been slected because it has proven a successful “ go- 
getter” in building sales through the mail. While these 
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letters are grouped under many lines of merchandising, a! 
chapter in the book points out how to make use of them 
to adapt the letters to any line of goods. Illustrations 
are given showing how effective letters are made up by 
combining paragraphs from several letters. In addition 
to the large amount of material in these quickly available 
special letters, other messages taking up publicity for| 
building, good-will, letters applying to the installment 


business, charge accounts, slow accounts and collections. | 


aC. Forbes Pub, Co, New Yok a 

A clear exposition of the underlying principles upon 
which a sound and profitable business is founded—the 
foundation stones of facts and figures, these are the' 
fundamentals of business. The author, head of the Bab-: 
son Statistical Service, points out the use of statistics in 
business and investment, and shows what they foretell. 
in the general trend of economic conditions. The value 
of graphic charts, the cause of business cycles, the law 
of supply and demand, selling methods and the analysis 
of business and investment problems are some of the 
outstanding features which this practical handbook con- 
tains in its eighteen chapters. In brief, this volume is the 
logical and sensible presentment of the essential funda- 


mentals of business success. 


Trade-Marks. Published by Richards & Geier, New York 

This is a short and popular and practical booklet, coy- 
ering all that the merchant or manufacturer need to know | 
upon the subject of trade-marks, trade names and unfair 
competition. In its 46 pages it covers trade-marks in 
general, the use of them in the United States, how trade- 
marks are registered in foreign countries and the sched- 
ule of charges covering fees, etc., required for his pro-| 
tection in the principal countries of the world. The 
booklet is available for gratuitous distribution to all in- 


terested. 


U.S. P. A. Officials Confer with the President 
(Continued from page 23) | 

officials assured the President that if such an investiga- 
tion were undertaken, the industry would do all in its 
power to faciliate the work. 
They protested to the President against reports which 
they declared had appeared in the press to the effect that 
the association was opposed to an investigation of the 
pottery industry. 
The meeting of the Tariff Commission was confined 
to the receipt of reports from its advisory committee Te: 
garding several commodities on which complaints for 
elastic provision relief have been filed and a me 
of commodities which the commission is considering. 
ordering studied on its motion. No action was taken. | 
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Buyers in New York 
APRIL 19, 1923 
Miss I. Gilbaugh, art goods, Lipman Wolfe & Co., Portland 
Ore., 315 Fourth Ave. 
Mrs. G. Schumeman, gift and art goods, La Salle & Kodel 
Toledo, Ohio, 225 Fifth Ave. Retail Research. 
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Bodies for Decorating and 
Coloring 


| 
| Fac-Simile of Label. 
t) “ MADE IN AMERICA.” 
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The Roessler & Hasslacher Chemical Company NEw YorK 


ponent 
Cleveland, O. Chicago, Il. Trenton, N. J. Boston, Mass. Philadelphia, Pa. San Francisco, Cal. 
New Orleans, La. Pittsburgh, Pa 


Liquid Bright Gold 


Overglaze—Color S —Underglaze 
Liquid Lustre Colors—Oxides and 


America’s Leading Ceramic Material House 


Thirty-five 


LUCEY MLLY LEAD AY EEA EERE ASSURED A 


Kansas City, Mo. 


CHEMICALS 
Minerals and Oxides 


—for— 
Pottery, Glass, Enameled Ware. Tile, 
Clay Products 


AVAL NOMESTRIVY ONS LED TTD EEL TDA HAT TN 


ZFIUVUWZIZITEAC IIMS NEATORAMA RRM HNKMMnoNMmNE 
| 2 
1 Manufacturers of : 
i} ’ E 
Bryce Brothers Company Biown Lead | | 
i E 
| Glassware : 
MOUNT PLEASANT, PENNSYLVANIA z 
In Crystal and Colors 3 
NEW YORK OFFICE, 240 FIFTH AVENUE : 
Representative. J. Duncan Dithridge sr as 2 

AVE. : = 

BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL Gf Nae eae 2 
Representative, Robert W. Corey W. H. Duval Myric W. Bryce Harry C. Smallwood E 
eer ee cee ree far regs vac toa foe enna an kabcatmnnnicmmmmaxnaeognPentbaawlasu nn Mashcad axa esedinn eon gvtehGin Gektvtt tao enon tarednteeemtementammen 
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THE LIMOGES CHINA CO., SEBRING, O. 
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SAAMI 


Bote Owner of the Patent Celluloid Cap & Metal Ring Co., Inc. 


le 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; ané 
are also prepared to supply special sizes te 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 

Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 


FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


Miss B. Hake, art goods, Wm. F. Gable & Co., Altoona, Pa., 
‘40 Madison Ave. 
' Mr. Henry, toys and housefurnishings, J. L. Hudson Co., 
Vetroit, Mich., 225 Fifth Ave., Retail Research. 
| Mr. Cohn, toys, The Emporium, San Francisco, Calif., 2 
JAve., Retail Research. 


APRIL 27, 1923 


’ C. H. Hurlbutt, china and glassware, W. W. Taylor, house- 
Warnishings and toys, D. M. Read Co., Bridgeport, Conn., 404 
-ourth Ave., care D. G. Alliance. 

A. Mendel, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 1150 
sroadway, Felix Lilienthal & Co. 

D. L. Pincus, cut glass, Joske Bros. Co., San Antonio, Texas, 
52 Fourth Ave., Kirby, Block & Fischer. 

| M. Stayman, dolls and toys, Stayman’s, 
3reslin, 


225 Fifth 


Worcester, Mass., 


APRIL 28, 1923 


| 
j 
| 
: 
i E. T. Sargent, wholesale toys, Marshall Field & Co., Chicago, 
| , 1107 Broadway. 


IA PRI 30, 1923 
A. Jasmann, china and housefurnishings, Meier & Frank Co., 
Portland, Ore., 212 Fifth Ave. 
E. L. Beck, imported and domestic toys, American Wholesale 
Corp., Baltimore, Md., 354 Fourth Ave. 
MAY 1, 1923 
W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 404 Fourth Ave., D. G. Alliance. 
A. Mendel, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 
1150 Broadway Felix Lilienthal & Co. 
A. Moser, housefurnishings, J. Samuels & Bro., 
R. I, 23 East 26th St., Mdse. Reporting Co. 
MAY 2, 1923 
P. DeLeach, toys, The Fountain Store, Greenwood, Miss., 11 
East 26th St. (McGreevey, Werring & Howell). 
O. Hirschman, toys, Kahn Bros., Oakland, Calif., 404 Fourth 
Ave. 
J. W. Boston, housefurnishings and toys, Famous & Barr Co., 
St. Louis, Mo., 37 West 26th St. (E. M. Sestman). 
L. Weisberger, toys, C. F. Hovey & Co., Boston, Mass., 225 
Fifth Ave. 


Providence, 


T hiriy-six 
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New York Directory 


IMPORTERS 
FERDINAND BING & COS, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 
Catildon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43° Murray: St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


ee C. KUPPER, 39-41 West 23d 
t 


Ahrenfeldt French China. 


apes & MILLER, 39-41 West 23d 
t. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 Eass 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE. 39-4] 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 


& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 


tc 3 eet sil 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


Special- 


ROBERT SLIMMON & CO. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Inc., 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 
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B. TOMBY, 20 West 23d St., Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France: =~. : 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy. 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON., Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 


Fine blown tumblers and stemware. 
FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 


Pressed and blown glassware. 
L. Weddle, Representative. 


patterns. 


Chas. 


GILLINDER & SONS, Inc., 224 Fifth 


Ave. 
Lighting glassware, glass specialties. 
LANCASTER (0.) GLASS CO. 


Pressed ware, lamps, tumblers and 
novelties. T. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
peli Representative, 139 Fifth 
ve. 


WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 


UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSW ARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manufacturers of metalized lamps, 


lighting fixtures, art objects, book- 
ends, etc. 
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ESTABLISHED IN 1874 


the general buying and distributing of merchan- 
- dise in all lines continues large, although there has 
been a slight decline in many lines of new business booked 
in many parts of the country. In the East, wholesale 
trade for immediate and future delivery in practically all 
lines is surprisingly good. In the West business con- 
tinues to expand and the wholesale trade is being main- 
tained at a greatly increased volume over last year. 


F ROM the leading centers of the distributive trades 


T)RODUCTION is maintaining its fast pace in all of 

the basic industries and manufacturers generally are 
following a conservative policy and are making efforts to 
keep prices down to insure a steady volume of orders. 
While prices are now headed upward and higher levels 
are being viewed with great concern throughout business 
circles, there is at this moment no indication that they 
will reach the high limit and restrict buying. As all of 
is learned three years ago, this restriction of buying was 
veflected not only in an increase in the overhead per unit 
of production but resulted in unemployment. In its first 
stage prices go up with sufficient demand to absorb the 
‘mcreased cost. At this point unscrupulous manufac- 
“urers and distributors begin to hold back deliveries and 
‘start to pyramid prices as high as the traffic will bear. 
‘This is the condition in the materials used in the con- 
“struction business just now. Unreasonable demands by 
abor in following the lead of the gougers in raw material 


inas resulted in a setback and building activity is being 
curtailed in an effort to bring down skyrocketing prices. 


CUMMER trade at retail is admittedly secure and a 
few days of delayed warm weather has put new life 
in retail buying in New York, as well as in other large 
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business centers during the past week. While clothing 
naturally led, the public buying of crockery, glassware 
and all the varied merchandise classified under house- 
furnishings. was notably large. Many retailers report 
that buying is being done with more caution than for- 
merly and that the housewife is shopping around a good 
deal, comparing qualities and prices, before purchasing. 
The consensus of retail opinion seems to be, however, 
that the public is not looking for cheap prices merely but 
looking around to get the fullest measure for their money. 
There is no scramble for goods and no return of the reck- 
less buying so conspicuous a few years ago. Apparently 
a larger proportion of the recent wage increases are be- 
ing banked. . 


IGH rents continue to remain one of the biggest 

obstacles in keeping prices down. This is not only 
true of. dwellings but holds equally true with stores. 
Rents are far too high and with an acute shortage in the 
bigger cities throughout the country, advantage is being 
taken to boost up prices. Here in New York, the goug- 
ing landlords are following a plan of increasing rents, to 
pay for the whole of the extra cost of building in the 
shortest period of time possible. In other words a large 
number of landlords here as well as elsewhere are appar- 
ently working on the theory that present highly inflated 
rent values cannot be very long maintained and that they 
should not lose any opportunity to build up a fund for 
amortization. 


HIS high rent situation is naturally reflected in buy- 

ing and is certainly restricting the purchasing power 

of the public. Good as retail buying now is, it would 
(Continued on page 30) 
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” Retailers Adopting New Inventory 
Method 


Many Advantages of Valuing Stock by “ Retail System,’ Appeals 
to Merchants, as it Checks Losses and Eliminates Many Errors 
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ably on the increase, according to those who are 

familiar with this division of department store 
merchandising. Many stores throughout the country 
have already adopted this system and a growing num- 
ber of others, including some having the largest vol- 
ume of sales, have lately signified their intention of 
changing over to this method. 


| ee: in the retail inventory system is not- 


Added impetus was given to the movement recently 
when Internal Revenue Commissioner Blair ruled that 
any fictitious profit which resulted from the change 
from the cost method of valuing inventories would not 
be included as income and therefore would not be tax- 
able. In fact, it is understood that the Internal Rev- 
enue office is highly disposed toward the retail method 
and would encourage its general use throughout the 
country. 

The Controller’s Congress of the National Retail 
Dry Goods Association is furthering the employment 
of the retail method in every way possible. One of 
the members of the Congress, a large store in this city, 
is credited with saying it would lose $600,000 a year in 
added operating expenses if it were to go back to the 
former cost method. Others are said to have ex- 
pressed similar sentiments. 


There are only five ways of determining the profits of 
a retail store, it is explained by the advocates of the 
system. These are the single entry, yearly, costing, 
gross profit and the retail inventory methods, and the 
latter is declared to be the best by far. 

In its essence, the retail method is one based on cost, 
but its operation is different and the rule not inflexible. 
On a constant or rising market, it closely approximates 
the cost method, but on a falling market it may result 
in a reduction to cost or market price, whichever is 
lower. The main point is that the goods in the inven- 
tory are valued at the retail selling prices and the total 
retail value is reduced to approximate cost by deduct- 
ing the percentage which represents the difference be- 
tween the retail selling values and the purchase price. 

In a recent letter to Commissioner Blair, C. B. Clark, 
Chairman of the Taxation Committee of the National 
Retail Dry Goods Association, briefly described the 
broad aspects of the operation of the system as fol- 
lows: 

“To the inventory at the beginning of the year, at 
both cost and retail values, are added the purchases 
during the year at both cost and retail. From the 
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aggregate retail figures, so ascertained, is deducted the 
aggregate cost. The difference is divided by the ag- 


gregate retail, resulting in a percentage of gross profit 


or gross mark-up. At the end of the year the inven- 
tory of each department is taken by items at retail 
only, and the inventory valuation is determined by 


multiplying each department’s retail inventory by 100 — 


per cent. less the percentage of gross mark-up.” 


Many reasons, according to the advocates of the 
system, can be advanced for its adoption. Foremost 
among these is its adaptability to all stores, whether 
they are doing a small business or one of more than 


$25,000,000 a year. It is added that the plan through ~ 


use has demonstrated its success beyond all cavil. 


It is further pointed out that it provides a check on | 


losses, errors and inaccuracies. The book inventory 
can be checked against the physical inventory, verify- 
ing the work of both the book records and those who 
handle the stock. 


Insurance protection is assured, as — 


the retailer can determine cost value whenever neces- — 


sary in case of fire. It is also possible under this 
method to balance without percentages. If there isa 
discrepancy, the retailer knows that something is 
wrong. Shortage and stealing are thus disclosed where 


there is any difference between the books and the fiscal | 


inventory. 

Furthermore, inflation of inventory, it is claimed, is 
practically impossible. This is declared highly import- 
ant as, frequently, stores make contracts with buyers 
based upon the net or gross profits, and the higher the 


inventory the more it is to the buyer’s advantage under | 
that arrangement. Another feature, it is added, is that © 


loss of merchandise is controlled, thus helping to solve 
one of the most serious difficulties involved in the loss 


on remnants, discounts to customers or employes and 


depreciation of merchandise. It is estimated that these 
losses amount to from 2 to 20 per cent. of the sales in 
some departments. 

It is also pointed out that the retail inventory 
method affords a definite and consistent basis of taking 


and valuing inventories for financial statement put- | 


poses. The banker will know definitely, as well as the 
store owner, how the inventory was arrived at. 
Finally, it offers details for a complete monthly oper- 
ating statement, making it possible to issue an accurate 
profit and loss statement for the business as a whole, 
as well as for each individual department. At the same 
time, it acts as the basis for the controlling of merchan- 


dise stocks. Unless the merchandise manager knows, 


ee 
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at least once a week, the amount of stock in each de- 
partment, the size of the inventory cannot be con- 
trolled or stock turnover determined. Control of the 
gross mark-up is‘also afforded. 

Mr. Clark is generally credited in his capacity as 


) Chairman of the Taxation Committee of the National 


Retail Dry Goods Association with securing the favor- 
able income tax ruling referred to above. In his letter 
to Commissioner Blair he dwells on another feature of 
the retail system, that of easier tax records for the 
Government. 

“We believe it superfluous to call your attention to 
the advantages which accrue to the Government from 
the use of the retail method,” says Mr. Clark. “It is 
practically impossible for inspectors to ascertain defi- 
nitely that inventories taken by the cost method are 
correct. Under the retail method, variations from 
book—perpetual inventory—figures are as easily ascer- 
tainable years after the inventory has been taken as at 
its taking. Shortages there are and always will be, 
because of stealing and accounting errors, but they 
are shown distinctly and in exact amount upon the 
records which have been prescribed, and the variations 
in departments of one store may be checked against 
the variations in the same departments in other stores. 


For that reason, we are firmly convinced it is to the 


advantage of the Government to have as many stores 


on the retail method as is possible, and stores willing 


least one year’s 


to make the change should be encouraged to do so.” 
Mr. Clark, however, is of the opinion that it is de- 


. sirable for the store desirous of making the change to 


have “a preliminary experience in the operation of the 
retail method, which shall give a background of at 
records according to the retail 
method.” He suggests that, one year before the re- 
tailer makes the change, he should take the closing 
inventory by departments at both cost and retail on all 
items. During the ensuing year this retailer is to keep 
records of purchases both at cost and retail, and then 
he will be in position to abandon the cost valuation of 
items on hand, taking such items by departments at 
retail only, with a reduction to cost by the percentage 
of mark-up, which the year’s records will have dis- 
closed. This is suggested, according to Mr. Clark, be- 
cause without such complete records for the first year, 


| the Government might possibly be deprived of some 


_ safeguards. 


In connection with mark-downs under the retail in- 


-ventory system, Commissioner Blair recently ruled 


that “these will be recognized where the procedure is 


| proper and consistent. The procedure will be deemed 


_ proper if, in any fiscal year or period of that year, the 


goods so marked down are in proportion to current 
sales, to stock on hand, to mark-downs of correspond- 
ing months of the preceding year, or if evidence can be 
submitted as to market changes which have forced a 


reduction in retail prices to bring about a parity with 


the selling price of the same goods which have been 
purchased at a reduced cost. Arbitrary mark-downs, 
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made to provide for depreciation and obsolescence of 
goods in inventory, will not be recognized unless there 
is actual offering of the goods to the public at such 
reduced prices.” 


Retail Trade 


Following will be found a summary of sales of mail- 
order houses for March and April this year, with com- 
parisons: 


Mail-order Apr., 1923 Apr., 1922 Mar., 1923 
Sears-Roebuck .......... $19,178,350 $14,712,632 $19,755,338 
IMGT UV ALC eeisiere fone sere 11,512,969 7,357,640 12,975,073 

A Raye “Sees oom ame eae $30,691,319 $22,070,272 $32,730,41 1 
Four months 

Mail-order 1923 1922 Change 
Sears-Roebuck ...........---. $74,978,529 $57,115,423 1 31.2 
Where, WEN oosatuoo coocdoend 42,028,585 20707952 te 7-0 

LO Ua lama cecil! egelxeie, x $117,007,114 $83,883,375 1 39.4 


The following table, made up by the Federal Reserve 
Bank of New York, shows the condition of retail trade 
stocks, mainly of department stores, in March, in differ- 


ent districts: 


Comparison of net Stocks end of 


sales with corre- March 
sponding period compared with 
last year. Last Previous 
District Mar. Jan.1ltodate year month 
Bostenss wee eee. ss. 1 144 DiQowes .te 4) ey a 
INe war OL kiaertecliasrs tere 1 12.9 1 89 TL 7, rt 103 
Philadel phiameme cee 1 1 34.1 me AE 1108 ie W)s) 
@levelandmesrtrenice ss: [16 & Pas 1 23.8 r 7.9 19-1 
Richmondeeeeise coe 10, PAS te MEY it~) tee) 1 90 
Atlititste span, ote ed Sec ae | 1 14.4 i as 1 5.4 
Ghica gy Ogee tates: if SRA) 1 23.4 1 10.1 ve AY 
S te leGUIL Suey ere sk oe teehee M252 E45.2 1 10.9 it BRS 
Minneapolis manners (hd dees: 1 12.0 me ALYY. 1 9.0 
Kansas GiLy re yates. ian WIp%4 1 94 nh eS Tere 
Dallastmemnn sero cat sce: ii ARS) ON D) Poo0 
Sane biranciscomaaeiiee: 1 PAW i Wet ig O48) ip ayy 
Wrnitedes tateSimes see: it LAS} Toe ie es} r 8.0 


* Five hundred and one stores reporting. 

The following table shows the changes in value of re- 
tail trade as reported by the New York Federal Reserve 
Bank, the average monthly value in 1919 being taken as 
100: 


Dept. Mail Chain stores 
stores order 
1922 290 4 4 
JEON: 95 okie ne ep Danese ie 90 65 95 
TAR. gicdnd 0: Cee Orem Cee aera 80 59 101 
WEte ade Ovi anAs Aaa opie ooraae 102 84 118 
YN te po De eae 112 77 135 
Mave toiccr neg 8% ciayais'e Fain « 116 70 130- 
Git: > oSetlBR nance re anne 107 69 127 
Vil Vata eye arritals ees). ge fie: alse 3s 80 58 126 
INES.) L558 Beerde SOG OREO Cee 87 57 - 130° 
STU 8 Ce Re oe GREE ener aan 106 75 136 
[OYGe. “were donc eaicop ote GRO UTeS 130 109 157 
INGA. 5 dooe coc td SOR een Oe oOeones 130 110 152 
IB a.nd Sx 6 eed anee coe apo Ucone 186 108 279 
1923 
Pete ete acco oe wae 2 oles « 100 89 116 
IROL. nec OS GRR DRO een 89 84 117 
WER. | pcos ec ease de. coor eas 123 113 163 


Montgomery Ward Sales High 
The April statement of Montgomery Ward & Co., 
shows that all sales records for any April and also all 
sales records for the first four months of any years in 
the history of the company were broken. Total sales for 
April, 1923, amounted to $11,512,969, compared with 
$7,357,040 last year, an increase of $4,155,320. 
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This is the fifteenth consecutive month in which sales 
have shown an increase over the corresponding month of 
the previous year. 

The sales for the first four months of 1923 were $42,- 
028,585 compared with $26,767,952 for the same period 
a year ago, an increase of $15,200,633 or 50.54 per cent. 
and are the largest for any similar period in the fifty years 
the company has been doing business. 


Summary Imports and Exports 

The new tariff law which became effective Septem- 
ber last, has necessitated a revision of the classification 
based on the new rates for imports into the United States. 
As this means that statement of imports under the old 
law must be kept separate from the imports under the 
new classification, no important figures have been pub- 
lished by the Department of Commerce since last Au- 
gust. But the revision has now been completed and we 
give herewith our usual tabulation of imports and ex- 
ports for the month of December, 1922. It should be 
noted that these figures are corrected to April 3, 1923 
although subject to revision. 

Imports 


1921 1922 
China enot.decoralcd tamer eee $57;303 2 aes oa ore 
China decorated: 
From— 
France ieee: nee oer CEE eee. $ 54,006 
Germnanyaer 35356 ee ee eee Seaton 121,066 
Wnited Konedon. 04.0. se ae eee 5,977 
Japanie.t: sat 5 eee erie Bee to ee ee 136,167 
OtherCountri€s eaten seo cen mee ee 67,041 
SAAD $384,257 
For Twelve Months Ending December 
China : 
INOtececorated. ares see ete cr $666,486 $452,929 
China decorated :— 
Brome Prancea ec mee ee er er eet ce 189,433 
Frome Germany sce pean ee ee eee ee 489,602 
Erom®uinited -Kingdom e510. ie eee 21,885 
Froms Japan tet ee co ee eer ee 617,415 
From Other a Gountriesmerei ee eee 210,735 
Posed $1,981,999+ 
Earthenware: 
Notudecoratediiema eect rer $281 90 ee oN ee 
Decorated ea oe ee eae S90 SON Ba eae oe 
All Mothers Rete. Serica ne eee rt ng ns anes 
Lota {aera chk Meee eee S474 2325 Cie Bl ae hice Se 
For Twelve Months Ending December 
Earthenware: 
Noti:decorated weer rc nee eee $429,140 $227 ,556* 
Decorated eer ee eee ie 3,957,231 3,212,928* 
Table, Toilet and ea Blain ae 95,1607 
Decorated :h5 0 Ree Fe eee 782,018 
GLASS 
Glassware, cut or decorated ....... 115,361 89,464 
Total. 52) ete dor Car eee etic $4,501,732 $4,407,126 
Dotits AND Toys 
Dolistandsparisrotedo)| Smetana $45,991 154,596 
Other toys coer ero ere eee 228,671 414,130 
“LOtal Pen hence ence nite $274,662 $568,726 
For Twelve Months Ending December 
1921 1922 
EDyoillleeeewavel SoebmM Gog agosonuucsavtoncanc $1,462,913 $1,638,401 
Other toys? 4 fi coulc pec cee aeeton 5,644,495 5,914,532 
Total Seti von ce ee eee $7,107,408 $7,552,933 
EXPortTs 
1921 1922 


China and Porcelain, Parian, Bisque— 
Not: decoratedsaacesn sete eee $3,821 $1,351 
Décorated eee eae aoe 3,633 3,328 
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Earthen and stonewarc— 1921 1922 ° 
INotadecorated. «eee ete eee 1,664 4}4 | 
Decaratéd (4. 002.2) eee eee 12 56 

Total ¢ Fon Re op a eee $9,130 $5,149 
For Twelve Mouths Ending December i 
1921 1923m | 


China and Porcelain, Parian, Bisaue— 


INGte decorated ieceel cere oe $68,730 $23,492 - 
Weeorated esi. UF.a. ose ee 58,030 52,257 
Earthen and stoneware— ; 
Notudecorated mo sene Ree or ten ene 9 488 11,695 
Detorated Wb. sore ee tae 11,396 6,844 
otal se osc Aes eee ee eee $147,644 $94,288 
DoLis AND Toys : ome 
1921 1922 
Bolissand -parts of «dolls:..% see castes $14,999 $20,543 © 
Other xtays)e S., sestas cei eee ees 98,829 178,450 | 
ete dee { 
tal W517) a hukos See eee $113,828 $198.993 | 
For Twelve Months Ending. December ¥ 
1921 1922 | 
DollSsand=sparts-ordollseem esr eee $143,341 $227,031 
Other’: toys Aas ae ee eee 1,634,685 1,508,486 | 
Totals. fs ae Pies aoe eee $1,778,026 $1,735,0M7 | 
GLASSWARE 
1921 1922 
Table> glassware, plain. <.2, osm. ses os ee ee $153, 127. 
Table & other gl’ware, cut or engraved 6,383 
FALIAOUNED ©, i's. 3 mabe ae sale eee 555,656 154,681 | 
"Lotal *i iiss oe peas ea ee $562,039 $186,209 
For Twelve Months Ending December a 
1921 19225 | 
Tablexclassware, plains sec cme see eee $1,437,184 | 
Table & other gl’ware, cut or engraved ........ 189. 585 
FALL ROth er \a'o oc vs 3.8 Woh eee ee ee 7,689,492 1,676, 202 | 
Total ios bask toe the ee eh coe $7,089,492 $1,865,787 | 


TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Twelve Months Ending December 
1921 1922 1921 
$52,582 $113,006 $1,835,233 
+ Jan. 1 to Sept, 21: 
7 Beginning Sept. 22. 


9 
$780,281 


The Trend of German Exports 
Although no official figures are at present available | 
giving the value of exports, the following tonnage figures | 
will give American business men a very fair estimate of 
the importance of Germany in the export trade of the 
world before the war and today. Clay products exports | 
for 1919, 13,778,750 metric tons; May, 1921, to April, | 
1922, 558,977 metric tons. Glass and glassware, 1913 | 
235,810 metric tons; May, 1921, to April, 1922, 121,375 | 
metric tons. Toys and Christmas tree ornaments to the | 
amount of 56,599 metric tons were exported in 1913, and _ 
tonnage amounting to 44,649 metric tons were exported 
from May, 1921, to April, 1922. 


Spanish Market for Enameled Ware 
The present moment seems favorable for American | 
manufacturers to introduce enamel kitchen and_ toilet | 
utensils into the Spanish market, says Consul Frank A. 
Henry, Barcelona. Enameled ware of these varieties 
finds wide use in Spain, the principal suppliers at present 
being Germany, Czechoslovakia, Sweden and Switzer-_ 
land. Several Spanish factories also produce enamel — 
ware of cheaper grades, but the quality of their outpa 
is by no means equal to that imported. 
Up to now Spain has purchased most of its enameled 
ware from Germany, but deliveries are falling behind 
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and German prices are tending to rise to the level of 
those of other countries. Whether this condition will 
‘be temporary or permanent will depend to a large extent 
i. the outcome of the present internal situation in 
Germany. As an indication of the present favorable con- 
dition for American trade in enameled ware, it may be 
mentioned that a manufacturing company in the United 
States has recently received its first order from Spain, 
‘and that an important Spanish importer of Barcelona has 
‘recently sent a representative to the United States to 
make purchases. 

_ Local importers suggest that American manufacturers 
Eeaform to the established custom of making shipments 
with drafts attached, payable at from 30 to 60 days’ sight ; 
that, if possible, business be started by the visit of a rep- 
resentative with a complete set of samples, and arranye- 
‘ments should be made to maintain stocks at such centers 
las Barcelona and Madrid; and that before undertaking 
any very extensive selling campaign a complete study of 
‘Spanish tastes in this line be made. 

Several Barcelona concerns have received enameled 

ware from the United States, and they have been entirely 
satisfied with its quality, although the prices were found 
somewhat high. Apparently either direct representation 
in this market has been lacking or the lines represented 
ave not been actively pushed. 
Barcelona imports of kitchen utensils (polished, gal- 
-yanized, enameled and tinned), manufactures of tin 
olate and steel spoons and forks (tinned or coated with 
other metal) from the United States have been as follows: 
{n 1920, 1,439,328 kilos, valued at 3,900,579 pesetas ($1 
: squals 6.495 pesetas at present exchange) ; in 1921, 2,046,- 
285 kilos, valued at 5,594,158 pesetas, and in the first 
: tight months of 1922, 514,530 kilos, worth 1,322,342 
desetas. 


t 
Custom Rulings on Artificial Fruit 

' A recent opinion of the customs board lowers the duty 
’n assorted artificial fruit, made of papier-mache, im- 
borted by Sears, Roebuck & Co., of Chicago. Duty was 
assessed on this merchandise at 60 per cent. ad valorem, 
ander Paragraph 347 of the Tariff Act of 1913. In an 
pinion by Judge McClelland the board concludes that 
she rate should have been 25 per cent., under Para- 
‘raph 369, as manufactures of paper-mache. 

_ Edgar & Co., of Philadelphia, win in an opinion by 
he Customs Board fixing the tariff rate on glass imitation 
fruit. Duty was assessed at 60 per cent. under Para- 
raph 347, Tariff Act of 1913. The board finds that the 
tate should have been 45 per cent. under Paragraph 81, as 
: of colored or blown glass. 


| Importers Agree to Co-operate 
Importers here are co-operating with the Bureau of 
\nimal Industry of the Department of Agriculture to 
he the spread in this country of a certain mouth 
lisease, evidence of which was recently disclosed upon 
*Xamination of certain packing material. Under orders 


recently issued by the Department of Agriculture, such 
imported merchandise as glassware, chinaware and other 
breakable goods cannot be entered into the country 
packed in straw, unless the importers agree to burn this 
straw, or take such other precautions as will prevent the 
spread of the disease. 

Investigation in import circles revealed that the ma- 
jority of import houses are rendering every co-operation, 
although several houses have joined together to fight the 
new order. It was stated in official customs circles that 
no change would be made in the ruling requiring that the 
straw in question be burned, and that the new regulation 
would be strictly enforced. When used for repacking 
it is necessary for importers to notify the customs offi- 
cials here, who in turn notify Government officers at the 
point of destination. This is done so that the firms re- 
ceiving this merchandise may be checked up with a view 
to seeing that the straw is destroyed. 

Agreement blanks may be secured from the local office 
of the Bureau of Animal Industry on the fourth floor of 
the Customs House. 


Street Fair a Brilliant Spectacle, Opens With 
Enthusiastic Reception 

The Annual Street Fair for the benefit of crippled chil- 
dren, being held during the week through Friday on 
Park Ave., between 43d and 44th Sts., opened on 
Tuesday afternoon under the most promising auspices. 
Mayor Hylan arrived on the scene at three o’clock, the 
hour scheduled for the opening and his Honor walked 
the whole length of the center of the esplanade escorted 
by trumpeters and cheering crowds, to the theatre, 
“Grand Giggle,” situated at the end of the booth sections, 
where he made an appropriate speech. The gorgeous 
coloring and large, richly-painted Egyptian ornaments 
topping the booths, gave a most oriental aspect to the 
fair ground. One of the popular booths was devoted to 
the “vogue” Chinese game Mah Jong, which was being 
raffled at one dollar a chance. The rich lacquer game 
box elaborated with inlaid pearl, was said to be worth 
$100. This booth was presided over by Chinese gentle- 
men, some in civilian clothes and others in native cos- 
tume, giving a very distinctive air to the booth. Another 
booth equally as popular housed a large donation of crock- 
ery and stemware, from some of the prominent city 
hotels. Louis Sherry gave very generously, including din- 
ner, soup and dessert plates also a quantity of colored and 
white glassware, which was being sold at very modest 
prices considering the quality of the ware. The tradi- 
tional Fair attractions: donkeys, hand organs and mon- 
keys, together with a goodly number of merry-go-rounds 
and Hot Dog booths, were the delight of the youngsters. 
It is to be hoped that a large sum of money will be 
realized from this very novel entertainment, as surely 
every heart is warm for the little suffering cripples who 
are deprived of much of the joys of natural children, and 
purse strings will be loosened to contribute to the aid of 
this splendid cause and to carry on the work of the organ- 
ization. 


[N TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


is that attained by William H. Conway, salesman 
- for James M. Shaw & Co., the well known: hotel 
supply concern, who on May 2 rounded out an even forty 
years in‘the concern’s employ. There are few salesmen 
in the hotel supply business who can match Mr. Conway’s 
years of continuous service in the line. He is not only 
well known in New York City, but also on the road 
where he*has traveled considerably for the firm in the 
past. Mr. Conway, who is in his late fifties, could easily 
be taken for a man a number of years his junior, for he 
not only looks the part but possesses more “ pep” than 
lots of men of thirty. 


A RECORD of which any man might feel proud 


“Dan ” Healy, formerly buyer for Mass Bros., Tampa, 
Fla., who has resigned his position with the firm, is in 
New York this week. - He is understood to be consider- 
ing another buyership. 


When the Paris sails on May 16th, J. H. Venon, the 
importer, will be a passenger on his annual summer visit 
to his factories in France, Sweden, and Finland. He will 
confer with the factory designers on various new ideas in 
decorations he is developing for next season. He expects 
to be away until September. 


- A report was received in New York this week that E. 
F. Loge buyer for Leopold Adler, Savannah, Ga., had re- 
signed his position with the firm. 


C. M. Libby, buyer for the Gilchrist Co., Boston, was a 
visitor in the local market this week. 


Mr. Joske of Joske Bros., San Antonio, Texas, is in 
New York this week interviewing various prospects for 
the buyership of the concerns china, glassware and house- 
furnishing departments formerly held by A. S. Williams. 


Charles B. Levy, southern traveler for Maddock & 
Miller, Inc., returned to headquarters on Monday after 
spending two months covering the territory. 


Langley Hawthorn, buyer for Abraham & Straus, was 
scarcely home from Europe long enough for a good 
breathing spell, before leaving on Monday for a trip to 
the pottery and glass district. 


John Postley is calling on the New England trade this 
week with the Chas. A. Postley & Son, housefurnishing 


lines. 


J. L. Lynch, buyer for J. Bacon & Sons, Louisville, Ky., 
Eighteen 
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placing orders. 


who is vacationing at French Lick Springs, Ind., writes | 
that he expects to be in New York soon on a buying visit, | 


FE. A. Hauptman, buyer for the Broadway Dept. Store, 
Los Angeles, Calif., is spending this week in New York | 


Leon Vallee, traveling representative for J. H. Venon, 
Inc., returned on Monday after being on the road since | 
early in February on a trip that took him as far as Omaha, 
Neb. » Mr. Venon joined him in making a few of the — 
larger cities on his way home. 


The local trade will be surprised and will also regret to 
learn that Howard R. Handy with the “ Pottery, Brass & | 
Glass Salesman ” has been seriously ill. Returning to | 
his office, after making his customary calls a week ago | 
Tuesday, he complained of feeling ill. On reaching his _ 
home in Staten Island that afternoon, his doctor first | 
diagnosed his case as acute indigestion, then pleurisy. 
Late Friday afternoon he showed well developed symp- | 
toms of appendicitis. He was removed to the Staten 
Island Hospital at 6:30 p. m. and operated on at 9 :00 the | 
same night. Complications developed and he was in a. 
critical condition until this Tuesday evening, when he | 
took a turn for the better and the doctors declared he 
had passed the danger point. 


Golf Tournament Announced Pl 
Secretary of the Pottery, Glass & Brass Golf Associa- } 
tion, L. S. Owen, has mailed notices of the May tourna- | 
ment to the members of the organization, as follows: 
‘“ The opening tournament will be held on Thursday, | 
May 17th, at the Essex County Country Club,: West — 
Orange, N. J. ea 
“ Train leaves Hoboken at 8:20 A. M. Automobiles | 
will meet this train at Orange. Later trains 9:30 
A. M., 12:28 P. M.'and 1:52 P. M.” | 
Those intending to be present should reply to Mr. - 
Owen at 126 Fifth Avenue, by Friday of this week, in | 
order that caddies may be secured and other arrange- 
ments made. | 


Board of Management Meet 
At a meeting of the Board of Management of the Pot- ; 
tery, Glass and Brass Salesmen’s Association, held at the — 
Crockery Board of Trade Rooms last Thursday, May | 
3rd, the death claims of Leonard Rouquart, Nathan 
Hasberg and Harry G. Freese were ordered paid. / 
One new member was elected in the person of Chas. 
L. King, Jr., Brooklyn, salesman for the Potomac Glass 
Co. 
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The summer outing was discussed and it was decided 
to call a special meeting of the Board at an early date, 
to consider further plans for the annual event. 


Hopewell Factory Damaged by Fire 
The decorating kilns and warehouse department of the 
Hopewell China Co., Hopewell, Va., which were damaged 
by fire a week ago, will be rebuilt. Damage to kilns, stock 
and buildings has been estimated at about fifty thousand 
dollars. The sprinkling system saved the plant from 
probable destruction although twenty heads were set off. 

The packing department was saved by the clay shop. 


Sales of House Furnishings 

Spring renovation of homes has had the usual effect 
‘of stimulating activity in the house furnishings field. 
Wholesalers here, however, say that they believe that 
current orders reflect more than the usual seasonal in- 
crease. There is an added volume of business that is 
coming, it is said, from the increased industrial and agri- 
cultural activity throughout the country. The buying is 
not restricted to a narrow range as was the case last 
Spring, but it covers a broader assortment of mer- 
ichandise. Many of the retailers are offering these goods 
‘at close prices, capitalizing the increased demand, with 
‘a view to attracting attention to other departments. 


| 


Go-Getter Letters 

Only the other day a letter was returned from South 
Africa written in the “ go-getter”’ style so distasteful to 
many foreigners. The recipient of this letter not only felt 
insulted and humiliated by the patronizing and illiterate 
manner in which the letter was written, but was certain 
to form a low opinion of the average culture of American 
business men. A little study of the predilections of the 
foreigner in this instance might have resulted in creating 
hod will, interest and business. 

There persists in the minds of millions of foreigners 
the erroneous impression that Americans are primarily 
“dollar chasers.” The events of recent years have served 
‘to dissipate this impression to a considerable degree. 
Only the other day, in the foremost literary club of 
Buenos Aires, a great Argentine lawyer delivered an 
address on the idealism of Americans—a discussion that 
has been described as the ablest, most appreciative sum- 
mary and analysis of American characteristics by a man 
of Spanish culture. It behooves Americans to help win 
the esteem of Latin Americans by acts of good-will. 


ees 
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Domestic Toys in Demand 

During the last few weeks there has been a marked im- 
ent in the buying of domestic toys by the retailers. 
Since the latter part of August manufacturers have been 
‘receiving orders that are now close to taxing the capacity 
of their plants. In describing the current situation in the 
ndustry a sales executive of a prominent toy concern 
said that unless many buyers, and these include some of 
he biggest, send in their orders soon they will be left 
vithout a good part of the merchandise they will need. 


Hens & Kelly Occupy New Store 

Hens & Kelly Co., Inc., Buffalo, have moved into the 
first unit of its new $1,000,000 department store at Main, 
West Mohawk and Pearl streets, and construction work 
has been started on the second unit of the structure, ac- 
cording to M. J. Hens, president and general manager 
of the store. 

Directors of the company have decided to rush con- 
struction work so that the entire building will be ready for 
occupancy as soon as possible. It previously had been 
decided to spread the construction over a period of five 
years, but now Mr. Hens says that it is the plan of the 
company to have the entire building completed within 
two years. The first unit is six stories high and fronts 
on Pearl street. The second unit will be the southerly 
building adjoining the new Pearl street unit. This should 
be completed and ready for occupancy early in October, 
Mr. Hens believes, and construction work on the third 
unit will be started early in 1924. 


Shell Flowers 

An important precedent, covering the tariff classifica- 
tion of glass novelty wares, is established in a rather 
unusual decision handed down yesterday by the General 
Appraisers involving the proper rate of duty on mer- 
chandise invoiced as “ shell flowers.” While the duty is 
reduced from 60 to 45 per cent ad valorem on: these 
articles, consisting of electric bulbs in the form of motifs, 
garlands, branches, etc., composed of shell glass or other 
material the importers, Bloomingdale Bros., of New 
York are not accorded relief in this particular case, be- 
cause the wrong claim was made in the protest. 


Business Briefs 
The Saratoga Game Company, New York, has been in- 
corporated to transact a toy business. Capital, $25,000. 
Incorporators, H. G. Babst, E. E. Sondheim, L. Ullman. 
Attorneys, Stroock & Stroock, 141 Broadway, New York. 


Delmer Haffner, Bluffton, Ind., has opened a new 5 
and 10 cent store. 


J. C. Winkler, formerly with the Whitaker-Glessner 
Company, has opened a 10 cent to $1 store at 535 Second 
street, Portsmouth, Ohio. 


The Thompson Company, Cheboygan, Mich., are con- 
structing an addition to their present store to give greater 
sales space to their crockery, glassware and house fur- 
nishings departments. 


Markson Bros., Syracuse, N. Y., has been incorporated 
as a department store, with a capital of $300,000. Incor.. 
porators, I. and E. and A. S. Markson. Attorneys, Levy 
& Schulman, Syracuse, N. Y. 


Walter Shire, Plainville, Mich., has opened a new 5 
and 10 cent store. 
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Pasmantier Builds Rest Room for Employees 

Indicative of the special consideration, the concern 
have for their employees, is seen in the fine rest room 
that has just been built on the third floor of their build- 
ing, for the comfort of the girls employed in their deco- 
rating department, by John L. Pasmantier & Sons, 5 
West 20th St., decorators and dealers in dinnerware and 
pottery specialties. 

Everything possible has been provided to make the 
young ladies comfortable. The room is attractively fur- 
nished and is an ideal place in which to spend their time, 
during the noon hour and at other times when they are 
off duty. 

Still another improvement made by the concern is a 
new stone decorating kiln, which now gives the concern 
four kilns in all. It also gives them a much-needed in- 
crease in capacity to keep pace with the expansion of 
their business. 


David Pasmantier is now sales manager for the firm 
while his brother Mac devotes his entire attention to 
production. 


Buyers in New York 


MAY #2591923 
L. Weisberger, toys, C. F. Hovey & Co., Boston, Mass., 225 


Fifth Ave. 
MAY 3, 1923 
W. M. Sporborg, mdse. manager all departments, D. B. 
Loveman & Co., Chattanooga, Tenn., 23 East 26th St., Mdse Re- 
porting Co. 
J. Hughes, crockery and housefurnishings, Albert Pfeifer & 
Co., Providence, R. I., 352 Fourth Ave., Kirby, Block & Fischer. 
iJ, Be McGough, toys, Gimbel Bros., Philadelphia, Pa., Broad- 
way and 32nd St. 
S. Harris, mdse. mgr., Mendel’s Inc. New Haven Conn. 1150 
Broadway. 
F. H. Sturtevant housefurnishings, Brown, Thompson Co., 
Hartford, Conn., 240 Madison Ave. 
Ii, LE, Frenani, ‘china, glassware, Woodward & Lathrop, Wash- 
ington, D. C., 370 Seventh Ave. 
af Oberlander, toys and eaeero eee Eisenberg Co., Inc., 
Baltimore, Md., 105 Grand St. (Jay C 
Miss R. Rosenblatt, toys, N. Stee & Co., Philadelphia, 
Pa., 1225 Broadway & M. Goldberg). 
MAY 4, 1923 
Miss G. R. Schuneman, art and gift shop goods, LaSalle & 
Koch, Toledo, Ohio, 225 Fifth Ave., Retail Research Assn. 
Ibe, BS Reese, art goods, M. Goldenberg, Washington, D. C., 
Grand. 
J. H. Schoenberg, toys, Rothschild Co., Chicago, IIl., 448 Fourth 
Ave. 
Miss M. Donovan, china, ee etre Martens Co., Columbus, 
Ohio, 319 Seventh Ave., J. M. Giggins. 
A. ‘Mendel, mdse. manager, Mendel’s, Inc., New Haven, Conn, 
1150 Broadway, Felix Lilienthal & Co. 
MAY 5, 1923 
C. L. Patterson, china and glassware, Carson, Pirie & Scott, 
Chicago, IIl., 404 Fourth Ave., Pennsylvania. 
W. B. Elms, housefurnishings, The Emporium, San Francisco, 
Calese25 Fifth Ave., Retail Research. 


MAY 7, 1923 
J. H. Schoenberg, toys, Rothschild & Co., Chicago, Ill, 448 
Fourth Ave. 
MAY 8, 1923 


Mr. Libby, housefurnishings, Gilcrist Co., Boston, Mass., 200 
Fifth Ave. 


L. J. Wagner, toys, J. N. Adam Co., Buffalo, N. Y., 16 West 
39th St. 


W. Peters, lamps, May Co., Cleveland, Ohio, 37 West 26th St. 
care of E. M. Sostman. 
MAY 9, 1923 


M. Wright, housefurnishings and glassware, Missoula Merc. 
Co., Missoula, Mont., 303 Fifth Ave. (C. A. Barnes), Imperial. 

3 Harris, mdse, mer., Mendel & Harris, New Haven, Conn., 
1150 Broadway (F. Lilienthal & Conk 


L. E. Yennaco, lamps, R. H. White & Co., Boston, Mass., 432 
Fourth Ave. 
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* Headquarters ” because here 
are located the New York Of- 
fices and salesrooms of many of 
the leading manufacturers. 
Their sample displays are a per- 
petual exposition, a year-round 
style show changing with the 
seasons as the new styles are 
introduced. The convenience of 
selecting from such a large dis- 
play makes this the logical place 
to begin a buying trip. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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}7T IS considered almost impossible to operate a gen- 
| eral ware pottery plant on a 100 per cent. basis. It 

is the general belief now that production is averaging 
yetween 90 and 95 per cent. Very rarely does the record 
jhow all employes on duty, therefore the decline in out- 
out. A new high record for firing kilns with gas was 
Pe ined a few days ago, when 51 were fired off in one 
‘lay. This record does not include those kilns fired with 
Ether oil or coal. The average number of kilns now 
yeing fired off daily with gas is given at 46, and this is 
onsidered normal production in this respect. These 
ilns, of course, refer only to glost and bisque ware, the 
ecorating kilns being a separate proposition. 

There is a noticeable desire on the part of all general 
yvare manufacturers to keep production at the peak, but 
is not always possible to do this on account of employes 
ot reporting for work. 

The production record of this district is much better 
ow than during parts of the first quarter of the year, 
vhen a shortage of kiln fuel was noted from time to 
ame. But even with production better now than for a 
ong time, the demand continues to keep just a little 
head of output. And all of this when there are no 
eneral ware kilns idle. 


Numerous long distance telephone calls are being re- 
zived by manufacturers from buyers who inquire when 
upments are to go forward. In addition to these 
iquiries there are those by wire and mail. This situa- 
on is taken to indicate that the distributors are in urgent 
2ed of merchandise. 


Department store buyers who have been in the local 
arket of late admit they need matchings badly for their 
yen stock patterns, and that the non-receipt of these 
lipments is holding up the otherwise active movement 
! open stock dinnerware. Buyers who need matchings 
id who have been unable to get them as quickly as 
2sired have come into the market and ordered sets of 
‘fferent compositions. 


Among buyers who have been in the district of late 
cluded Charles R. Patterson, with Carson, Pirie & 
sott, Chicago, Ill., who went from here to Pittsburgh, 
a., enroute to the New York market; C. A. Saunders, 
' Berkley Manufacturing Co., Wichita, Kan.; C. H. 
ulburt, with D. M. Reed Co., Bridgeport, Conn. 


A new shipping record has been established by the 
tuthern Potteries Co., Erwin, Tenn., for the first four 
mnths of the year under the new management of 
aarles W. Foreman, late of Minerva, O. Through 


| WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


efficiency methods, the capacity of the plant is being grad- 
ually increased. Mr. Foreman spent several days in East 
Liverpool recently, when he purchased additional equip- 
ment for this general ware shop. 


In order to increase its production, the Jackson China 
Co., Falls Creek, Pa., is erecting an additional bisque 
kiln. This plant is associated with the china industry, 
and is confining its output to hotel china, both plain and 
decorated. 


Quite a lot of skilled help is required in the general 
ware industry just now. The help needed extends to 
every department. It appears at times as if all skilled 
pottery labor is absorbed, and a vacancy in one shop is 
only filled when a worked in another “ shifts” from one 
plant to another. 


Work on the new plant for the Homer Laughlin China 
Co. will begin within the next few days, the first cars of 
fabricated material having been received. When the 
steel frame roof is in place, then will work begin on the 
erection of the three tunnel kilns. The excavating for 
the basement will be finished within another week. 


W. L. Smith, Jr., who is now on the last lap of an 
extended Pacific Coast trip in the interest of the Taylor, 
Smith & Taylor Co., is expected to return home within a 
fortnight. William C. Lynch, sales manager, is now cov- 
ering the Middle West, and is due back at his desk at 
about the same time as Mr. Smith. 


The Knowles, Taylor & Knowles Co. are now operat- 
ing their several plants and offices on a daylight saving 
schedule. The workday begins at 7 o’clock in the morn- 
ing and ends at 4 o’clock in the afternoon. Other pottery 
plants in this district continue to work on former time 
schedules. 


Ground has been purchased and plans are being pre- 
pared for the erection of a 142-room hotel here. It will 
be located at Fourth and Market Streets, opposite the 
Ceramic Theatre. In this connection, it is reported that 
the Elks’ Club is considering an extension to its building 
so as to include additional sleeping rooms. 


All general ware pottery manufacturers, affiliated with 
the United States Potters’ Association, have notified those 
from whom they obtain clays, to hereafter bill such ship- 
ments as raw clays, instead of “ Kaolin,” “ball” or 
“sagger”’ clays. Instead of clay shippers using a trade 
name for their product, the trade desires that such ship- 
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ments be hereafter billed as “raw” clay. This sugges- 
tion is but following that brought out in the report of 
the Transportation Committee of the Association and 
read at a meeting of the Association held a month ago 
in New York. 


On account of the inability to get freight through 
promptly, over the Pennsylvania lines, practically every 
buyer of dinnerware in the Pittsburgh, Pa., market has 
instructed manufacturers here to ship all casks by water. 
Recently it required two weeks to get a shipment from 
here to Pittsburgh by rail. It is but six hours by water 
route. 


H. Dan Smith, treasurer and general manager of the 
Smith, Phillips China Co., a few days ago acquired the 
interest in this corporation held by William H. Phillips, 
for years secretary of the company, but recently only a 
member of the board of directors. A few weeks previ- 
ous to this deal Paul V. Robinson, president of the cor- 
poration purchased the stock interest in the company 
held for some years by V. Q. Hickman, of Pittsburgh, Pa. 


Sears-Roebuck Sales Increase 30 per cent 

Chicago reports of improving conditions in the coun- 
try districts are very distinctly indicated in the monthly 
sales statement issued today by Sears, Roebuck & Co. 

Compared with the figure recorded for April, 1922, 
Sears-Roebuck sales last month showed an increase of 
30.35 per cent, the actual figures being for April this 
year $19,178,350 and for April last year $14,712,623. 

The volume of business for the first four months of the 
present year totaled $74,978,529, an increase of $17,863, 
106, or 31.28 per cent, compared with the first four 
months of last year. The company’s sales statement 


follows: 
Increase 
1923 1922 per cent. 
January iene enor $18,930,082 $14,188,422 33.42 
Bebruaryecacse er eeciee 17,114,759 12,413,308 37.87 
Marchisteeiecie ce eer 19,755,338 15,801,061 25.03 
APTI wore bie eee 19,178,350 14,712,623 30.35 
‘Lotals*. ee eee $74,978,523 $57,115,423 31.28 


Enamelled Ware Demand in Spain 

The present seems a good time for American manu- 
facturers to introduce enamel kitchen and toilet utensils 
into the Spanish market, says Consul F. A. Henry, 
Barcelona, in a report to the Department of Commerce. 
Enamelled ware of these varieties finds wide use in 
Spain. The principal suppliers at present are Germany, 
Czecho-Slovakia, Sweden, and Switzerland. Several 
Spanish factories produce enamel ware of cheaper grades, 
but the quality of their output is not corsidered equal to 
that imported. Germany is falling behind in deliveries 
and German prices are tending to rise to the level of those 
of other countries. Whether this condition will be tem- 
porary or permanent will depend to a large extent upon 
the outcome of the present internal situation in that coun- 
try. As an indication of the present favorable condition 
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for American trade in this line, a manufacturing compan 


- in the United States has recently received its first orde 


from Spain and an important Spanish importer of Barce 
lona has recently sent a representative to the Unite 
States to make purchases. Business should, if possible 
be started by the visit of a representative with a com 
plete set of samples and arrangements should be mad| 
to maintain stocks at such centers as Barcelona am 
Madrid. Before undertaking any very extensive sellin, 
campaign a complete study of Spanish tastes in this lin| 
should be made. Several Barcelona concerns have re 
ceived enamelled ware from America and they have bee 
entirely satisfied with its quality although the prices wen 
found somewhat high. | 


Special Barrel for Shipping Glassware 

A’ solid wood center head in barrels constructed fo 
shipment of glass tumblers is the latest packing develop 
ment by a Pittsburgh glass concern. As shown in th 
illustration below, a thick disk of hardwood is built int 
the center of the barrel, making it impossible for th 
staves to cave in when the cask is rolled over or whe 
it strikes against a hard obstacle. In addition, corrugater 
paper-board disks, with flat cardboard covers on bot! 
sides of them, are used as parallel partitions, the glass 
ware being packed in straw in the compartments forme 
To give further protection, a half-inch cleat with stee 
ends is placed in the center of the top and of the bottom 
being put on before the respective hoops are nailed dowr 
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TABLE GLASSWARE 


NATIONALLY ADVERTISED 


HE results of our National Advertising 

which are telling the story of NONIK 
to 10,000,000 users of Glassware have been 
tremendous. 
Are you getting your share of the business? 
Inquiries coming from 
the national magazines 
are being referred to 
the nearest dealer hand- 
ling NONIK. 
Send for our beautiful 
illustrated dealers cata- 
log of decorated NO- 
NIK household table 
glassware as well as 
our Special Sales Plan. 
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COPYRIGHT 1922 


The Nonik Glassware Corp. 
Mohawk Bldg., Fifth Ave. at 21st St. 
New York City 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


turers will be officially advised whether or not 
the glassworkers will seek an increase in wages, 
aring the next joint wage conference which is scheduled 
» be held in Atlantic City in July. There is an uncon- 
med rumor heard that one branch of the industry will 
sek an increase of 50 per cent. and another branch 25 
ar cent. Until official word is heard from the head- 
aarters of the glass workers at Toledo, O., the manu- 
icturers do not know what the employes will seek in 
ie way of wage scale changes. 

/While no direct information on the subject is obtain- 
ple at this time, it is intimated by some who are known 
1 be in close touch with the situation in the flint glass 
dustry, that the manufacturers feel that a continuation 
i the existing wage scale should be made a matter of 
‘cord for another year. 

Within a fortnight it is believed that the representa- 
ves of the workers and the manufacturers will inter- 
aange subjects that will come before the joint wage 
mference, and until these are exchanged, no official 
formation upon the subject can be had now. 


VES the next fortnight flint glass manufac- 
: 


The plant of the New Cumberland Glass Co., New 
umberland, W. Va., resumed operations last Monday, 
llowing the completion of a new continuous tank. The 
op is under the management of George Werner, who 
well known in the trade, and the output of the factory 
‘to be confined to chimneys. 


Somewhat of a slump was felt in the decorated glass 
isiness hereabouts during the last 10 days. The line 
‘st at this time is not having the active movement it 
owed during the January buying season, but some of 
e producers hold that this is a seasonable situation. 
ae view is held that if the decorated line is somewhat 
Iw just now, it will regain all lost ground during the 
tly fall season, when holiday specifications will com- 
ence to come in. 


A meeting of the Associateé Glass & Pottery Manu- 
cturers, Inc., will be held here Tuesday, June 19, when 
. Harry Cushwa, sales manager of the United States 
ass Co., and chairman of the Publicity Committee of 
2 Association will present his budget. At this meeting 
so the charter of the Association is expected to be 
esented by President West. The Association is a non- 
ofit corporation and has to do only with the arrange- 
ent for the annual Pottery and Glass Exposition here 


ery January. 


Construction of the new plant for the Midway Glass 


Co., Mid City, near Huntington, W. Va., is progressing 
rapidly. The new shop is expected to be ready for opera- 
tion within the next three months. Daniel Taylor, for- 
merly of Pittsburgh, is at the head of the new interest, 
which will confine its output to chimneys, it is said. 


Harry H. Whitney, who has been showing the line of 
Phoenix Glass Co.’s portables and shades at the Fort 
Pitt Hotel, has left the district to continue over his terri- 
tory. 


Watson W. Lang and his son, Frank H. Lang, have 
been showing the lines of the Kinney & Levan Co., Cleve- 
land, O., those of Harper J. Ransburg, Indianapolis, 
Ind., and the portable line of the Consolidated Glass 
Co. at the Fort Pitt Hotel. 


The voices of two of the office force of the United 
States Glass Co. are now being broadcasted regularly 
by radio from the big broadcasting stations here. They 
are Miss Minnie Elford, secretary to Henry Nickel, city 
sales manager for the “ States,” and Miss Betty Bender, 
stenographer in the commercial department. Miss Elford 
is a soprano and Miss Bender a contralto. Both are 
soloists and frequenty render duets. 


The new line of electric novelty lamps of the United 
States Glass Co. is going big. The all over shades for 
the single bulb have been modeled after the owl, flower 
basket, basket of fruit and a colonial girl—a girl with a 
very wide skirt. An addition to the line is a Torchere. 
Over 100,000 of these lamps have already been sold, and 
advance orders, including repeats, are heavy. One de- 
partment of a factory of this interest is confined solely 
to the production of the line. 


Speaking in a general way, orders for glassware are 
good, and the majority of plants are operating on normal 
schedules. Road salesmen are said to be doing a nice 
business, while mails at times are exceptionally heavy. 


“We expect to do a million dollar business in our de- 
partment this year,” observed C. R. Hoffman, manager 
of the china and glass department of the Rosenbaum 
store, this week. ‘‘ We’re getting rather prompt deliv- 
eries on glass, but matchings for our open stock domestic 
dinner ware are slow. It seems as if the domestic pot- 
teries are crowded with business, but I’m of the opinion 
they are doing the best they can in getting shipments 
through.” 

(Continued on page 30) 
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Interchange Bureau Makes Credit 


Information Available 
Of the many channels through which credit informa- 


tion is available, the one that has enjoyed the most rapid 
growth of late years in all lines of business is the Inter- 
change Bureau for the confidential exchange of ledger 
experiences with concerns whose standing is in question. 
It is the desire of every active and conscientious credit 
man to surround himself with the means of obtaining 
the most reliable, accurate and up-to-the-minute informa- 
tion possible concerning customers’ habits of payment. 
Such information can be obtained through the medium 
of interchange bureaus, because the reports embody 
actual ledger experiences which other sellers have had 
with the same buyers. 

It is a commercial axiom that a business cannot pros- 
per if its bad debt losses are disproportionately large, 
said C. V. Howard, manager of the Interchange Bureau 
of the New York Credit Men’s Association. Checking 
credits with discrimination will safeguard the profits, but 
every credit grantor needs information that will be helpful 
in eliminating the undesirable buyer and that will 
strengthen confidence in the well-meaning debtor. To 
get this information the up-to-date credit man uses his 
interchange bureau, because its reports give facts and not 
gossip, hearsay, rumors or the debtor’s own estimation 
of himself. 

Among the information such a bureau gives is the 
highest credit extended by each concern reporting, 
amounts Owing, amounts past due (if any), how long 
they are past due, dates of last sales, terms of sale, man- 
ner of payments, unfilled orders or contracts, etc. In- 
formation of this character discloses the moral risk. The 
reports are easily and quickly read as the experiences 
are given in simple form, and it is not necessary to read 
long paragraphs of remarks to obtain the vital facts. 
Total amounts owing and past due can be ascertained 
almost ata glance and the entire report quickly summar- 
ized. ie 

At present there are interchange bureaus in many lines 
of trade and in 134 cities of. the United States. During 
the last five years a great many business men have solved 
their credit problems and saved many thousands of dol- 
lars by cooperating with the Interchange Bureau of the 
New York Credit Men’s Association. At the present 
time the bureau is serving about 130 different industries, 
many of which are closely allied, and has in its files the 
names and records of more than 1,200,000 debtors. The 
clearance of debtors’ names by the bureau results in an 
interlocking of information between many trades and 
produces the most effective reports possible. 

The reciprocal branch of the service provides a free 
report for members on each debtor where experiences 
have been exchanged. Many benefits are derived from 
the bureau’s reports, which can be revised within three 
days. They are invaluable in revising accounts, in elim- 
inating undesirable buyers and in determining when ex- 
tensions should be given. They disclose the accounts that 
are discounted or paid when due, minimize the bad debt 


waste that is so burdensome to honest business, and aid_ 
in keping tab on special accounts, of which a great per- 
centage go wrong. They further keep the credit man’s 
files right up to the minute, tell when the customer is over- 
buying or is buying in other than his legitimate terntoaay 
show 1f the customer is paying the new creditor promptly ' 
and allowing others to wait, and sometimes disclosed that | 
a concern may be mistaken in the belief that it is the 
principal creditor. Such reports are invaluable to houses | 
which sell to small, unrated buyers, or those who are 
rated at less than $600. As for expense, the cost of sey- | 
eral years’ experience in an Interchange Bureau may be. 
saved by a single reciprocal report, for which there is no_ 
charge. These reports are especially valuable when a | 
former customer requests a reopening of his account. | 
| 

Good Will | 

Chambers of commerce and trade organizations are in 
an excellent position to perform graceful acts to similar) 
bodies, to municipalities, and to semi-official institutions, 
Libraries and schools can extend courtesies to sister insti-| 
tutions abroad. 4 


The question may be asked: “ What has this to do with | 
business?’ The answer is, “ Inherently nothing —and_ 
that is the secret of the whole matter. The value of these 
acts is that they promote good-will.. Their effect upon the 
recipient is heightened because they are not a calculated 
scheme to obtain an order, to derive profit, to be turned’ 
into dollars and cents. The final consequence is that they | 
create a friendly attitude which must inevitably prove a 
benefit in due time, when business is to be discussed. It 
is a natural instinct for a buyer to do business with people 
that he likes, and it is just as natural to resent insincere) 
friendliness from a person who offers something for sale. | 


! 
7 


In sowing seeds of good-will it is necessary to eliminate| 
all the factors that may endanger the result. It is the 
duty of all commercial organizations and individual busi- 
ness men to register their disapproval whenever the press, 
the stage, or the screen holds up foreigners to ridicule. 
Few things rankle more bitterly than an affront to self- 
respect. 


{ 

It is highly desirable to seek information on those things 
of which a foreign nation is justly proud, and to demon- 
strate occasionally a proper appreciation of a country’s or 
city’s claim to distinction and fame. Recognition should 
be accorded to the jurists, scientists, and statesmen in the 
republics to the south of us (and elsewhere, to be sure) 
who have left a notable impress upon the world’s course 
of events. This is not merely a matter of education—a 
pursuit for which a person is repaid in culture—but also 
often an opportunity for a delicate compliment pleasing to 
the foreigner and increasing his respect for the American. 


Possibly the greatest compliment that one may pay toa 
foreigner is to learn his language; to speak and write to 
him in his native tongue; to visit him in his country; to 
address him in a style to which he is accustomed, and to 
convey to him American ideas in a manner suited to his 
conceptions. 


BOSTON NEWS NOTES 


By 


R. B. HEmMEenway, Representctive 


action as far as the crockery and glass trade is con- 


\3 THIS between period there is very little or no 
cerned. 


Retail stores in Boston are doing their 
normal amount of business, as compared with past years, 
dossibly a little more, but even though the calendar says 
we are well along to spring, there is still some snow in 
Maine, New Hampshire and Vermont and the farmer is 
only just beginning to think of his spring plowing. All this 
aas its effect on business generally. 


| 
ood warm 


In past years a 
“spell” about this time would start the 
store keepers on their summer campaign. One or two of 
he largest stores in New England have curtailed their 
ouying, pared their expenses to the bone, as it were. 
Chat means that the smaller merchants, who are content 
(0 follow along, are not spending any money for new 
ines. It is too bad we cannot operate in the crockery 
ind glass business along the lines of the stock market or 
he grain “change.” Think of what a killing a man 
could make who could corner the available supply of 
2. C. ware, for instance, with an embargo against all but 
sarloads to Boston. He certainly could make some of 
em hustle. 


Speaking of carloads, “ Leary’ had been dubbed the 
| King” of carload shippers. That’s because he has just 
een notified that three carloads of the “ King” mark 
aetal ware is on the way to him for distribution all over 
New England. He has, by the way, received samples of 
-new square metal waste basket to sell at a “ popular 
mice.” It can be furnished in mahogany, green and 
ray from stock or can be decorated to order. It is being 
‘rought out by the Cincinnati Galvanizing Co., who are 
laking a large addition to their factory to be completed 
yy August 1, to care for the fall business. Mr. Leary 
as also added the Atlas Tinware Co. line, and is now 
howing the concern’s light and heavy japanned ware 
nd wash boilers at his office, 99 Bedford Street. 

. eee 
' Announcements have reached the trade that James 
“urner has again taken the representation for New Eng- 
ind for the famous “ Wilwear” line of bathroom fix- 
ires, made by the Novelty Manufacturing Co., Water- 
ury, Conn. The line has been improved in several 
‘espects, and with the addition of plate glass mirrors, 
ompletely outfits the bathroom. 


‘ 


An exhibition of pottery at the rooms of the Society 
f Arts and Crafts, 9 Park Street, is causing no little 
terest among lovers of the unusual. It includes speci- 
tens of Mexican pottery, a trencher from the time of 
lenry VIII, Hispano Moresque plates with Arabic 
ymbols, Gubbic ware from the seventeenth century, 
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Kantigalli ware with its distinguishing device of the sing- 
ing roosters, Persian, Chinese and Japanese ware, Delft 
tiles, modern Italian, Spanish and Portuguese ware of 
aristocratic and peasant origin and many early American 
crocks. Some of the objects show remarkable qualities 
of technique and ingenuity in decorative treatment. Some 
of the objects date back to the time of the Aztecs and 
are still to be found in some districts in Mexico in gen- 
eral use. Nearly all of the exhibit has been loaned by 
collectors in and around Boston. 


New England Merchants Cautious 
While the general outlook for most industries continues 


bright, it is pointed out by the Boston Reserve Bank that 
* beginning in the latter part of March and extending into 
April there was a decline in the volume. of new business 
in many parts of the country. 

“ There have been several similar periods of quietness 
during the business recovery of the last year or two, and 
each was followed by greater activity than before. There 
are no important signs at present to indicate that the 
recent slowing down in orders was of more significance 
or more fundamental than earlier ones. Nevertheless, it 
should be noted that two of the largest industries— build- 
ing and cotton manufacturing—are not doing as well in 
New England as in other parts of the country. 

“The present attitude of business men on the outlook 
for the future is of more importance than usual, because 
probably more effort is now being made than ever before 
to forecast the future trend of business conditions by the 
use of statistical methods. The study of business cycles 
often heightens the impression that hard times inevitably 
follow good business, and has consequently made many 
people more cautious than usual, despite a natural ten- 
dency toward optimism when prices are rising. 

“Almost every one seems to be doing his utmost to 
get along with a relatively small inventory, and retail 
merchants, for example, have comparatively small 
amounts of orders outstanding for merchandise, as well 
as small stocks on hand. Most business men express 
optimistic views on the outlook, yet often make reserva- 
tions for their own industry or company when it involves 
making commitments for several months in the future. 
This attitude, in the last analysis, is in itself a factor 
which fundamentally strengthens the situation.” 


Business Briefs 
The Interstate Mercantile Corporation of Connecti- 


cut, New Haven, Conn., has been incorporated, with a 
capital of $50,000, to conduct a house furnishing busi- 
ness. Incorporators, Herman B. Freedman, Samuel 
Kramer and Samuel M. Reiter. 
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What's New in the Market? : 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Straus Shows Interesting Line of [Italian 
Pottery 


One of the most attractive exhibits of Italian Art Pot- 
tery that has appeared in the market in a long while, was 
recently placed on view at the salesroom of L. Straus & 
Sons, 46 Warren St. The richly-colored designs are par- 
ticularly interesting, being mostly reproductions of very 
rare museum pieces, with decorative work by some of the 
finest artists that Italy has produced. The quaint shapes, 
too, win ready approval, being just the type that is so 
much sought after today. There is a fine range of salable 
pieces shown, in such items as flower bowls, flower hold- 
ers, flower and fruit centers, bon bons, canndle sticks 
and any number of useful articles. Some of the bowls 
are quite fantastic with dragon or snake handles, in fact 
there are several distinguishing features to the line, that 
make it very different. The most surprising thing, how- 
ever, is the moderate prices asked, making it a line of 
excellent money-making possibilities for the dealer. 


Many New Charming Patterns in The Smith- 
Phillips Line 

Diversified in design and varied in coloring, the new 
patterns of The Smith-Phillips China Co. displayed by the 
eastern representatives, Phillips, Thistle & Smith, Inc., 
1107 Broadway, are unusually attractive. Among the 
new things is No. 300, a medium width border, consisting 
of lovely flower sprays in orchid and yellow, in alternat- 
ing panels, broken by smaller panels enclosing small 
flowers in pink and orchid shades. In No. 301, a very 
dainty and appealing treatment has been artistically 
worked out. The design of floral sprays in pink is 
framed in fancy panels on an ivory ground, alternating 
with graceful figured ornaments in lavender and blue, 
with small diamonds enclosing small pink roses. Pattern 
No. 302 is a 34-inch border, with lotus flowers combined 
with small ornaments in red, blue and yellow. Alternat- 
ing with this are panels of basket of flowers and smaller 
panels of flowers in red and blue on an ivory ground. 
Among the medium-width borders, which continue in 
popular favor with dinnerware buyers, is No. 306, a 
5g-inch design. This consists of outside borders 44-inch 
wide of white laurel leaves on a blue ground with an 
3g-inch inside border of diamonds and scrolls in blue and 
brown. Alternating with this graceful ornament are 
pink roses combined with a figured design in blue and 
brown. Likewise on the famous “Princess” shape is 
No. 305, of medium width, consisting of a gray-figured 
ground with blue, red and yellow flowers and green 
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leaves. This is a particularly graceful running spray and 
is finished off with an inside fancy border in gold and: 
gold edge band. It is an unusually rich pattern and har- 
monizes nicely with the graceful lines of the low princess | 
shape. 


Knowles, Taylor & Knowles Patterns Original 
in Design and Charming in | 
Coloring | 

Original in design and embracing an appealing variety. 
of treatments in rich colorings, the new patterns of the 
Knowles, Taylor & Knowles Co.’s dinnerware line, dis- 
played by E. W. Hammond, 10 West 23rd St., are one. 
of the outstanding features in the market. Particularly 
pleasing is No. 20828, an Early Egyptian treatment. This 
is a narrow border formed of horizontal panels, contain-' 
ing small flowers and leaves on a rich, dark ground, with 
the scarab and lotus, forming a quaint touch and nicely 
balancing the paneled lines. In the Ancient Assyria pat-. 
tern, No. 21168, a rich effect is achieved by combining 
blue and white with brown. The motif, an adaption of 
the Sacred Tree, consists of panels of alternating vertical 
blue and white bars outlined with brown. Alternating 
with these panels are ovals enclosing small floral sprays, 
also framed in brown. In contrast to this medium width 
pattern, is No. 21338, a %4-inch border of Persian flowers, 
forming a cluster, framed in a floral ornamental design’ 
in brown, and connected with parallel bars in white and 
cream, carrying a dainty floral festoon of tiny roses. 
Having its origin in a Chino-Persian motif, decoration 
No. 21287 is a graceful pattern, in which the charm of 
form is enhanced by the mellow coloring. Consisting of 
a wide border outlined in blue, the ground is formed of 
fine brown lines on white, with floral groups in pink an¢ 
blue, balanced with the green of leaves and delightfully 
varied by flying birds. From an Indian decoration the 
paneled border treatment, No. 21078, was suggested. Ii 
is a very distinctive design and of medium width, consist’ 
ing of bold latticed border in glowing Persian blue out: 
lined with brown and broken at intervals with scrol 
panels containing a single pink rose. It is a strong, rich 
pattern, satisfying the taste for Oriental form, yet form: 
ing a dignified decoration for the dinner table. Of @ 
more florid type is the Hindu pattern forming the moti 
of No. 21438. The border of good depth, is heavily out 
lined in a variation of the rich rococo form, artisticall) 
broken up in panels of different lengths, the larger con 
taining pink and yellow rose sprays and the smaller pan 
enclosing a single pink rose. While this pattern is ornate 
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(Continued on page 30) 


china and glassware, as well as all classes of 

hourefurnishings. Sales have been big during 
-e entire year, and the promise is for continued business 
rough the remainder of the year and probably longer. 
he only complaint now coming from buyers, is that of 
‘ow deliveries of merchandise. Special sales and price 
ducements are now not necessary to draw the custom- 
-s. Employment situation is good in the Middle West. 
Jenty of work for all, and consequently plenty of money 
h circulation. 


RQ chins and continue to enjoy a healyth trade for 


. 

Those who represent potteries in the Chicago market, 
sport that their factories are far behind in deliveries, 
ad many of them have business booked ahead for the 
emainder of the year. No promises are being made to 
ayers as to delivery dates, and the trade is booming. 
‘uch conditions are more than gratifying to the sales- 
sen, for the factories are producing all they can possibly 
arn out and should continue to produce at capacity until 
ae end of the year. This applies not only to dinnerware, 
at hotel ware as well. 


The popularity of glass plates, iridescent glass decora- 
‘ve and useful objects, such as bowls, vases, baskets, 
omport sets, etc., is daily increasing. Earl W. Newton 
' Associates recently received new samples of fine 
jidescent glass objects and fancy pieces from the Impe- 
al Glass line. These pieces are all hand-modelled, no 
old being used, and reflect the highest art in the produc- 
on of colored and iridescent glassware. Samples are on 
Jisplay at 9 N. Wabash Ave. 


_E. W. Morgan, china and glass buyer for a depart- 
sent store in San Francisco, visited the Chicago market 
Ais week on a business trip. 


' Among the recent advances in the making of lamp 
tades, being shown on the Chicago market, is a line of de- 
‘dedly different table and floor lamp shades, productions 
f the Burke Studios of Chicago and on display in the 
ow rooms of Ira A. Jones Co. These shades are made of 
irchment and have velvet finish that closely resembles 
te cloth. They are the first of this nature ever produced 
1. parchment, and are well worth the inspection of buy- 
*s. The designs, hand painted, floral for the most part, 
“e well up to the standard of high-grade art work pro- 
uaced by these studios. 


Henry Von Hagel, buyers of china and glassware for 
ears, Roebuck & Co., made a trip to the East Liverpool 
i? district last week. 


ee 


THE CHICAGO MARKET = 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


The Albright China Co. has broadcasted a challenge to 
all the pottery and glass factory baseball teams in the 
country. Now that Mr. Mincks, secretary of the Al- 
bright company, has completed arrangements to furnish 
both the Scio and Carrollton plants’ ball teams with new 
uniforms, a better brand of baseball is expected from the 
talent which will represent the Albright China Co. on 
their two teams. 


The National Silver Deposit Co., of New York, has 
placed the sale of their line of silver decorated glassware 
in the hands of W. C. Owen for the middle-west. The 
line is now on display at 17 N. Wabash Ave. 


The Fine Arts Flower Co., 1324 West 52nd St., has 
been incorporated to do a manufacturing business in elec- 
trical flowers and artificial flowers. The incorporators 
are, A. J. Buttny, Louis Rosenblum, and A. McNamara. 


D. M. Campana Art Co., manufacturers of art objects 
of metal, located at 316 S. Wabash Ave., has recently 
been reorganized and the capital stock of the company 
increased from $2,500 to $35,000. 


The Metal Art Studios, makers of high grade metal 
lamp standards, have recently increased their capital stock 
from $20,000 to $30,000. 


The Kapitol Lamp Mfg. Co., Inc., 1442 S. Michigan 
Ave., has been organized in Chicago. The capital stock 
of the company is placed at $40,000 and the firm will 
manufacture and deal in lamps and fixtures. Those in- 
terested in the new company are Anita Sloan, Myer H. 
Gladstone, and Julian H. Luster. 


The Advance Shade Co., 504 E. 63rd St., has been in- 
corporated for $30,000. The incorporators are Max C. 
Weinberg, William Weinberg, and Edward Weinberg. 
The firm will manufacture lamp shades, draperies and 
do an interior decorating business. 


Buyers who visit the sample room of the Potters’ Co- 
Operative Co., in the Palmer House, are entertained by 
a first class radio set, operated by George W. McNicol, 
manager of the Chicago office. All are invited to “ listen 
in.” 
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CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 3 
GIFT SHOP & ART GOODS-DOLLS*& TOYS 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 
Makers of Dinnerware 


Represented in the Middlewest and 
West by J. E. Boring 


Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicol, Mgr. 


ae 


W. T. DARDEN CO. 
222 N. STATE ST: 
Room 406 
Representing 
JACKSON VITRIFIED CHINA CO. 
Home Electric Sales Co. 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representino 
MONONGAR GLASS CO. 
CO-OPERATIVE FLINT GLass Co. 
Tmn DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 
Representing: 


Wheeling: Decorative Co. 
Liberty Glass Works 
Crescent Glass Co. 


Phone Oen. 5125 


FRENCH CHINA CO. 
Office. and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Siiverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co. 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


—— 
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THE UNITED STATES 
GLASS CO. 


30 BH. Randolph Street 
| F. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 


TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIBS. 


This “card” can be made to yield 
' big dividends. Phone Wabash 860 for 


rates. 


| While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


|A few words in this space will bring 
in many dollars 


Phone Wabash 860 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAW ARE 
Telephone: West 3645 


: 


EADY TO 


BYVERS OF- 


222 N.STATE 


A Buying Center for China, Glass, 


Housefurnishings and Toys 


W. T. DARDEN CO. 


Jackson Vitrified China Co. 
Home Electric Sales Co. 


HARRY N. DePUY 
Wabash Coaster Co, 
Peru Basket Co. 

Oneida Mfg. Co. 


Cavanaugh Bros. 


J. B. FINN 
Zanesville Stoneware Co. 
National Pottery Oo. 
Uhl Pottery Co. 


HEFTER SALES CO. 
Kinney & Levan Co. 
Dinnerware 
Glassware 


Dutch Silverware 


EDWARD J. KOCH 
Figueroa Cut Glass Co. 
Hunt Glass Works 
American Crystal Cut Glass 


CHARLES F. KOEMPEL 
J. H. Brauer Art Studios 
Kay Bee China Works 


HARRY O’BRIEN 
Kamenstein Metal Ware Bread 
Bozes, Sugar andCoffee Cans, 
ete. 


&r, 


SERVE 


Twenty-nine 


c; 


ag CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oa 
GIFT SHOP & ART GOODS-DOLLS' & TOYS 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 
Pressed and Blown paar Sees 


Etchings, Cuttings 
and Iridescent. Central 3497. 


THE LIMOGES CHINA COMPANY 


Joun G. EpmMunpDs 


Represented in Chicago by | 
1319 Michigan Ave. | 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


W. C. HOFFMANN 
House Furnishing 


W. C. REDMON SONS & CO. 
High-Grade Baskets 


THE KERSTEN COMPANY 
Bathroom Fictures and Brass Goods 
LUCAS ELECTRICAL 
LABORATORIES 
“« High—Eficient—Popular Priced” 
Electric Irons 
PHONE DEARBORN 1983 
Shops Building, 17 N. Wabash Ave. 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HELP WANTED 


ANTED-—Salesmen for cut, decorated and plate etched 

glassware line. Write us advising what territory and 
lines you are now working. Box 257, care CROCKERY AND GLASS 
JOURNAL. 


Wie for the Central States, a representative to handle 
as a sideline an exclusive line of glass specialties such as 
decorated bowls, vases, candle sticks, etc., calling on the jewelry 
and good department store trade. Peacock Art Glass Co., 
Akron, Ohio. 


Sole ee of the Patent Celluloid Cap & Metal Ring Co., Inc 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper’ Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; ane 
are also prepared to supply special sizes tr 
order. Write us for prices and samples 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coors. Private Moulds Worked. 


FACTORY : 


255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


The Trade Prospect 
(Continued from page 13) 


therefore be considerably better if this excessive rent ex- 
pense had not to be met. The consumer has less money 
to spend than he has every good reason to expect and 
unless rents are brought down in line with other necessi- 
ties, the only way he can spend more on merchandise is 
by forcing up wages to obtain a larger income. And the 
higher up prices go, the greater will be the smash when 
they drop. The trade situation is rendered uncertain to 
this extent and merchants are not stocking up largely 
for the future but are concentrating on turnover. 


Market for Kitchen Utensils in Holland 


Amsterdam offers a great opportunity for the sale of 
American kitchen utensils and other small household 
articles, according to Consul Frank W. Mahin, Amster- 
dam. Many are sold in Amsterdam now, but they are 
relatively high-priced and must compete with cheap Ger- 
man products inferior in quality and durability, but suf- 
ficiently attractive in price to offset the American article. 
The special opportunity is for a store or a chain of stores 
like the five-and-ten-cent stores in the United States. 
There are variety stores in Amsterdam selling low-priced 
articles, but none which has a small maximum price like 
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ten cents. Stores with such a limit and well stocked with 
useful articles would have a great trade in Amsterdam, 
Consul Mahin thinks. 


What’s New in the Market? 
(Continued from page 26) 

the richness of effect has been achieved without a sug- 
gestion of showiness. From many points of view, the 
Arabic motif cleverly worked out in No. 20808, is one of 
the most appealing geometrical patterns we have seen. ~ It 
is of medium width, with the predominating tones in soft 
shades of pink and brown; variety to the eye being 
afforded by alternating panels of different lengths and by 
the artful suggestion of foliage form. 


Glass Factory Activities 
(Continued from page 23) 

J. H. Harris, buyer of china and glass for the Kauf- 
mann Department Stores, Inc., pulled a big sales prop- 
osition during the last two weeks, when he converted the 
spacious auditorium of this store into a “lamp exposi- 
tion.”” The show was to be on only one week, but its 
success was so marked that it was continued. One num- 
ber of the new novelty electric lamps of the United 
States Glass Co. was shown in this display, and 700 of 
the item were sold the first week. The show was the 
first of the kind ever arranged here, and it was a decided 
success, 


Business Briefs 
J. B. Trotter, Wauseon, O., who has been connected 
with Woolworth and Metropolitan stores for the past 
thirteen years, has opened a 5- 10- and 25-cent store. 


The Bedford Toy Co., Brooklyn, N. Y., has been incor- 
porated with a capital of $10,000 by M. Pene, H. Pene 


and A. Pene, Attorney M. M. Gewirtz, 42 Graham Ave. 
Brooklyn, N. Y. 


Samuel Milstein of New York will open a new gen- 
eral merchandise store at 40 North St., Middletown, N, 
Y., about May 1, specializing on merchandise from 5¢ 
to $1. 


The Benjamin Lamp Co. of Chicago was incorporatec 
last week with a capital stock of $10,000. The firm wil 
deal in and manufacture lamps and lighting fixtures 
Those interested in the company are William Gottliel 
and Benjamin Nernig. | 

The Glassware Decorating Co., Cleveland, has beer. 
incorporated with a capital of $500 by Esther Kanarek 
A. L. Krejci, A. J. Phillips, Fred S. Day and Heler 
Steudel, all of Cleveland, O. | 


The Variety Store, Lawrenceburg, Ky., has openec 
with many special sales in china, glassware and househol« 
wares. : 


| 
} 
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i, FIGURING TURNOVER 

E VIDENTLY turnover is one of those subjects ECAUSE figures are not made to be used that way. 


large number of retail merchants. Certainly it has 
been befogged with a bewildering array of figures, and 
as the average man fights shy of figures, perhaps this 
explains why such a very simple proposition as figuring 
‘turnover has been construed and exaggerated into a com- 
‘plicated problem. There is nothing mysterious or com- 
plicated about turnover, although it is true that many of 
the explanations on how to figure it are highly complex. 
It is easy enough to figure turnover, and the smallest 
retailer with a one-room store can do it as well as the 
biggest store executive. But to figure turnover it is first 
mécessary to form a clear idea of what turnover is. 
What is turnover? 


\ 


if UST this: The rate or number of times any commodity 
Lh is bought and sold within a given period of time. But 
fote that turnover refers to the goods only, not to the 
value of the goods. Do not confuse the two, or you will 
make the common mistake of mixing up turnover with 
mark- -up. Now, taking a hypothetical case, suppose you, 
Mr. Retail Merchant, do a gross business of $30,000 on 
an investment of $5,000. Is your turnover six times? 
Not at all. This is jumping at a hasty conclusion, and a 
aasty conclusion is not the rate of turnover. But some 
nerchants think the above example is the way to figure 
utnover. Some figure their own turnover that way, and 
1ever know what their actual turnover is. Why? Because 
vy making the above common error, they divide cost of 
tock into total retail sales. You get an answer that is 
‘ar from the actual turnover. If you buy a piece of 
pottery for $1 and sell it for $2, you are not turning the 


}tem at the rate of two times. Why? 


is turned by dividing inventory figures into gross sales. 
This is so because inventory and gross sales are two dis- 
tinct things. Inventory means the cost of the goods. 
(cross sales are figures representing what you get for your 
goods. See the difference? To get the turnover rate 
made by a store or department, it is necessary to subtract 
the gross profit from the gross sales during the period to 
be computed. Into this figure divide the amount of stock 
carried during this period. Here is an example: 


OUR gross sales are $30,000 and, assuming your 
average profit is 30 per cent., you have $21,000, 
representing the approximate cost of the stock sold during 
the year for $30,000. Now, if your average investment 
is $5,000 and the cost of stock sold is $21,000, the number 
of times you have turned your stock is found by dividing 
$5,000 into $21,000. The result being a turnover rate of 
a little more than four times. This is all there is to 
figuring turnover. 


S turnover is easily figured, so is per cent. on sales. 

A good many manufacturers say that a good many 
retailers do not figure their profits right. That they do 
not know accurately how much it cost them to sell their 
goods. But there is no necessity for this lack of informa- 
tion. To find per cent. on sales all that is necessary is to 
divide your gross expenses into your gross sales. If your 
gross sales amount to $30,000 and your expenses amount 
to $5,870, your per cent. on sales is 19.5. To sum up, you 
may: get your turnover by dividing the average merchan- 
dising investment at cost into the total sales at cost. Or 

(Continued on page 30) 
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Side Lights on Credits and Sales” 


Just What the Credit Man Does for Sales—A 
Little Human Nature and Who Benefits By It. 


CU EEE SECC UU CO CCU 


HE Credit Manager came softly into the Presi- 
dent’s office with a handful of papers and an apol- 
ogetic air, says Charles Austin Bates in Printers’ /nk. 
Hello, Mac, said the President, who is also sales man- 
ager, how much perfectly good business are you trying 
to crab this morning ? 

Well, there are three orders from Katz that I can’t pass, 
on the information I have, unless I get your moral sup- 
port. There’s another (Bliven’s) Steelton account and 
on that the credit risk is all right, but the account is not 
profitable. 

All right, let’s take up Katz’s 
matter with them? 

This Boston order for about $10,000 comes from a con- 
cern Katz says will buy $150,000 a year. Good account, 
live people, prize location. But I can’t find that their net 
worth is over $15,000 with about $10,000 quick, and if 
they do $150,000 a year with us they will sometimes owe 
us $20,000 to $25,000, no matter how much we try to 
hold it down. 

Their statement shows too much stock on hand, too 
much receivables and too much payables. They are 
working their net capital overtime, and their credit to the 
limit. We'll have to take their paper, and if business 
isn’t good we will have to renew it. We'll have to supple- 
ment their capital with ours. We will make a possible 
net profit of $10,000 to $12,000 in a year and we risk 
more than that to do it. 

It is all right if things go all right, but I remember the 
Maine and I also remember the spring and summer of 
1920, when it was distinctly unfashionable for dealers to 
meet their trade acceptances. I know you want sales this 
month to beat last year and to keep the factory on its 
toes, but if you want this order you’ll have to put your 
initials on the credit. The two other orders from Katz 
are fair enough credit risks, but the prices and terms don’t 
look good to me. I know prices and terms aren’t my 
business, but— 

You’re wrong, Mac, prices and terms and quality of 
product and behavior of salesmen and every other blamed 
thing are part of your business. All of us are working for 
one thing in this concern and that is net profit, and any- 
body who has an idea or a thought that might help in that 
direction must come across with it, even if it drops on 

someone else’s toes. Let’s pass the Kittens for a minute. 
What’s wrong with Steelton? 
WORKING ON THE SELLER’S CAPITAL 

Nothing, except that he ties up our capital. He owes 
us now almost as much as he paid us in 1922, and here’s 
an order for about as much more. He is worth the money, 
but he is doing business on our capital and since 1920— 


Kittens first. Whatza 


Fourteen 


Yes, I know, we need the capital ourselves, and since 


the banks aren’t forcing money on us as they did in 1919, 


we can’t carry so many profitable slow accounts. Just 
the same, I want sales this month, but you don’t get my 
initials on anything. 
it is up to you to decide. 


I’ll try to sell you these credits, but — 
I initialed Greenwood, South > 


Carolina, once and Tulsa once, over your veto and I know © 


what it cost us—so, never again. 


But do you realize that 


15,000 units in the factory in a month cost us $10 per 


unit and 20,000 units cost us $9.50 per unit? 

We can take a little risk or a smaller price on the 
5,000 excess and still make a handsome margin. 
best credit man in the world isn’t the one who shows the 
smallest percentage of loss. The best sales manager isn’t 


the one who always gets the top price. What we want, 


The | 


and what Henry Ford wants, is capacity production. Vol- | 


ume works miracles in the profit and loss statement. 


Far | 


be it from me to try to argue you into a bad risk, but don’t - 


forget that we have to take some chances. 
give too much credit to an up-and-coming concern that 


I would rather | 


will give us adequate representation than to sit tight with | 
a gilt-edged credit risk that will let our goods oxidize on | 


its shelves. 
of consumers and be consumed. 

We believe our stuff is right. 
good enough to repeat. 
to us to get it going strongly in any given territory. 


We want our product to get into the hands — 


We believe that it 1s | 
Therefore it is worth something 


We. 


can do this in several ways, and all of them cost some-’ 


thing. 


We can spend money for advertising and sales- | 


men and wait until we get a perfect credit risk—or we 
can make the advertising immediately effective by giving 


credit and backing to a less responsible concern, whose. 
members may not be so solid, but are much more active 
and energetic. The man who “has made his” is a good 
credit risk, but he plays safe, and playing safe doesn’t pile 
up quick volume. Our advertising will in time get us- 
exactly the account we want, but if we loosen up a little’ 
on the credit and get our goods on a live dealer’s shelves, 
today, the advertising begins to make dividends tomor- 
row. 

Bear this in mind—sales of 15,000 units total $225,000 
per month, with $18,000 average net profit—20,000 units | 
mean $300,000 sales and $24,000 profit, to which is to be 
added the 50 cents per unit lower production cost on 
20,000—$10,000. In other words, increasing our sales. 
one-third just about doubles the net profit, less the cost. 
of getting the excess sales—advertising, salesmen, price, 
concessions, long terms, credit losses. 

These boys in Boston are spread out pretty thin, but 
whatever their net worth, it has been made in the business. 
They are successful so far. They have ability, industry 
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and ambition. If we had a branch in Boston we would 
be glad to employ them as managers. 

Suppose you pass half of the order for shipment and 

have Katz watch the account. If the goods move we will 
get our money. If they don’t move we can take them 
back. Meanwhile, they may as well be in Boston exposed 
_ to sale with the bright light of our advertising focused on 
them as lying idle in our stockroom. If the account looks 
better to you in a few months you can loosen up on the 
credit line. 
_ Yes, I know that is the wrong way to figure except on 
a small percentage of our total sales. But half of one per 
cent credit loss frequently costs more than two and a 
half per cent loss. Salesmen, as a rule are poor judges 
of credit, but a credit manager without some selling in- 
stinct is miscast. He not only kills sales, but he kills sales- 
men. 


WHEN CASH IS IMPORTANT 
Now, on the Steelton account, I am with you. Tell 
Blivens he must collect the old balance before you will 
pass this new order. I?ll write him myself. He is one 
who doesn’t realize that a sale is not complete until we 
_ have the money in the till. He must be made to know 
that getting in the cash is as much a part of his job as 
_ getting the dotted line properly decorated. 


eo 


As you got out, Mac, tell Miss Underwood to bring her 

_ book and a nice sharp pencil. 
_ Note to Blivens, Miss Underwood! 
_ Dear Bliv: Mac says your Steelton account is no good 
_and the only way you can get him to pass another ship- 

ment is to send in a settlement of the present account. 
| The condition of the account is your fault and no one 
, else’s. You’ve let yourself be buffaloed. Theoretically 
, this account should bring us $30,000 or more per year, 
| but last year it was only $6,000. The difference went to 
» our wicked competitors and you know as well as I do that 
'they got their money while we haven't. 

If you aren’t strong enough to get the account into 
better shape you better forget it and if necessary forget 
Steelton altogether. I don’t care where your sales come 

from so long as they reach the total you owe us for your 
} draw and expense. Dauphin County isn’t the only one 
in Pennsylvania. As a matter of fact there are forty 
towns of over 5,000 population in your territory and you 
are not covering more than twenty-four of them. You 
can’t cover more than twenty-four and do it right, so 
don’t waste time on dead ones. ; 

You have had our line tied up in Steelton for a year 
and you have put in a lot of time there with no real 
results. It is time to have a show down. The trouble is, 
_ you have let your customer sell himself to you while you 
_haven’t had backbone enough to make him understand 
how valuable our line and our co-operation is to him. 
You owe us and him better service than this. He can do 
more business and make more money with our line than 
with any other.. You have let him make you believe he 
was doing you a favor in buying your goods and your 
weakness has made him believe it, too. That’s no basis 
for good or permanent or satisfactory business. 


eee 
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Don’t forget that no trade is a good trade unless it 
benefits both parties. We don’t want any business that 
we are not entitled to on our quality, price and service, 
because anything we get on any other basis we can’t hope 
to hold. The lad who pays your salary and mine and 
Steelton’s profits and the dividends to our stockholders is 
the consumer. If we, or Steelton, try to make too much 
profit, or run our business extravagantly, the consumer 
gets the short end of the stick and by and by he finds it 
out. If Steelton deals with us in a way to increase our 
cost of operation—which he has been doing—we have 
to add that cost to what the consumer pays. Whenever 
you spend time and expense money out of proportion to 
your results you are doing the same thing. And we must 
either reform you or fire you—just as you must reform 
or fire Steelton. 

WHEN BOTH SIDES BENEFIT 

Make these things plain to him. He has asked-you, 
and you have asked us, for a lot of things—long time, 
special discounts, excess advertising allowances, rebates 
and what not—that would have increased our cost of 
doing business and must have gone into our prices. It 
all looks very smart to a so-called shrewd buyer to do 
these things, but it is uneconomic. Whatever unneces- 
sarily increase the spread between factory cost and con- 
sumer price is bad business. It increases the sales resis- 
tance, and decreases volume. Make your customers 
understand this. Don’t be afraid to talk plainly to them. 
We want their business if it pays them to give it and us 
to take it. Not otherwise. 

You know of course that when I talk about reforming 
or firing you it merely emphasizes the fact that you are 
going to reform and reform Steelton. 

The idea is to make you so darned mad that you'll put 
the account into good shape, just to show me how wrong 
Iam. Go to it—and more power to you!”’ 


How’s Business? 
General business is moving at a slower pace during the 


current week with a slackening in activity marked in 
many lines, lead, of course, by the curtailment of build- 
ing operations. Unseasonable cold weather throughout 
practically the entire country has slowed down retail 
buying. In industry the pace is still fast, however, and 
production of manufacturers, while easing off a little, 1s 
still big. Unemployment is negligible and from Chicago 
come reports that labor is crowding the wage-raise ques- 
tion. The record established by car loading during 
April is a fair index of the big proportion of the business 
revival during the past. few months. Retail and mail- 
order trade is far ahead of last year and Bradstreet’s 
sums up the situation as quieter, with cold weather retard- 
ing retail trade and crops. 
In THE EAst 

In New York wholesale business crockery and glass- 
ware is uniformly good but purchases at retail have' 
declined with the sales volume of all classes of mer- 
chandise, due to unseasonable weather. Trade is, how- 
ever, fair and collections fair to good. In Boston retail 
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trade is reported as good, manufacturing and industry 
active and collections fair. Philadelphia reports trade 
as fair and collections slow. In Pittsburgh retail trade 
continues equal with the boom years, manufacturing and 
industry active and collections fair, Buffalo reports that 
navigation has opened, labor scarce and manufacturing 
active, retail trade good and collections fair. 
In THE WEST 

In Chicago steel industry continues at capacity, more 
wage advances have been made during the week and 
fears of strikes is creating uneasiness. Retail and 
mail-order sales continue in excess of last year and 
collections generally fair. Detroit reports manufacturing 
active, auto plants working at capacity, wholesale trade 
40 per cent greater and retail trade 59 per cent greater 
than in 1922. Kansas City reports retail trade in good 
volume, manufacturing active and collections a_ little 
slow. In St. Louis production and consumption are at a 
new high record but collections are only fair. Milwaukee 
reports that cold weather has curtailed retail buying in 
all lines, manufacturers report business as good and 
collections are fairly good. In Minneapolis retail trade is 
fair, building and materials extremely active, no un- 
employment, and collections fair. Butte reports good 
weather has helped all lines of retail trade and merchants 
anticipate a pickup with state visitors during Market 
Week, building active, mines at 70 per cent of capacity 
and collections fair. Omaha reports retail trade is onlv 
fair, due to cold weather, crop prospects good and collec- 
tions fair. 

In THE SOUTH 

In Baltimore trade and business holding up well, build- 
ing prices close to war levels, manufacturing and industry 
active and collections fair. Nashville reports favorable 
weather helps trade and crops, manufacturing and in- 
dustry active and collections fair. In New Orleans 
retail trade is fair, manufacturing active but excessive 
rains are harming crops.. Dallas reports retail trade 
fair, crop prospect favorable, building active and collec- 
tions fair. 

On Tue Paciric Coast 

In San Francisco retail trade is good, special sales are 
pulling well, labor shortage evident, shipping very active. 
crop prospects good and collections fair. Los Angeles 
reports retail trade fair and collections slow. In Port- 
land, Ore., retail trade is good, manufacturing active, 
lumber very active, fruit crop outlook good and collec- 
tions slow. Seattle reports retail trade shows substantial 
gains over last year, labor well employed, building con- 
tinues active and collections fair. 

IN CANADIAN CITIES 

~In Montreal retail trade is fair, building very active, 
navigation opening and collections fair. Toronto re- 
ports industry very active, no unemployment, retail trade 
fair and collections spotty. In Vancouver retail trade is 
good, crops promising and collections improving. 


Stoke-on-Trent Exports for April 
The total declared exports of all articles from the 
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Consular District of Stoke-on-Trent, England, to the 
United States, during April amounted to £86,924 of which 
amount £72,859 covered shipments of earthenware and 
china. 7 

The total declared exports of all articles to the United 
States, for the four months of the year amounted to 
£343,070, compared with £377,757; £452,895; £308,204; 
£178,289 ; £187,080 ; £208,804 ; £145,504, and £162,704 for 
the period of 1922, 1921, 1920, 1919, 1918, 1917 1916, and 
1915 respectively. ‘ 


Domestic Exports for February 


Outgoing shipments of domestic wares for the month 
of February show a slight increase in domestic exports, 
the increase amounting to $1,787 in value in table, toilet, 
and kitchen ware over the month of February. Figures 
for March, just made public by the Department of Com- 
merce, follow: 


Exports oF CHINA AND PORCELAIN WARE 


Table, toilet Other china 
orkitchen Electrical and porcelain 
ware porcelain ware 
Countries Dollars Dollars Dollars ~ 
Belgitnia 4c. scien sate — - 250 
France. 3s: tenance. Bee — 8,299 151 
(SeRtOaNY ng «seg oe ee 250 -— — 4 
(SEeCCeE” Seco coe Co Meee 90 — —_— 
dialy erosive eee oe arene — 8,703 30 
INGE WAY 4... cee eal ee — Sod — 
Spaliy s.r ss eee — 37,929 — 
Sweden tore eae eee 450 8,588 — 
England re: ocr see 190 34 7,050 
Canada— 
Maritime Provinces ...... 1,446 332 9 
Quebec. and Ontario ..... 4,917 29,612 3,429 
(Ereibaro IeAAONRKCES, Ga nnnac 248 530 190 
British Col. and Yukon .. 144 823 343 
Baiishelongurasees eee 42 — — 
@ostat Rica ate ee ee — 64 — 
Guatemala sere ete ee Cee 60 — 3 
Fonda s aes nae ee 519 30 35 
INicata olden ae tele eee 103 22 22 
Bananaman ce neta ene 68 160 135 
SailsradOtameite ele eae eee WE —~ — 
IVE ESCO Beene, lod eon ed ae 1,218 9.346 615 
Newfoundland and Labrador 152 295 39 A 
[sYeimicolb hic yon te Re SA Gao Bee -- 9 — 
Barbadosaestn tao eer — Pipe — 
| aim aica Pe. fe ctrl ek eee a+ 249 23 
Tvinidad and Tobago... a 79 
Other Brit. West Indies .... 1,233 91 35 
Cabak., he. eee eee 795 5,880 288 
Dominican Republic ........ 124 785 — 
Dutch West Indiessaasece. = 15 14 
FARE. Botte ees eee ee 278 16 102 
Aroentina® peer oe eee eine a 10 — 
Boliviateee tet ec tor eee — 263 — 
Brazi lite: seaaehene eahin ete = 4,544 74 
(CORT eae sce ae ee pee 157 8,487 38 
Colombia tec. eee i eee ie 539 1533 
Brats uianaaee eee ee — 26 — 
erie sacte erence ME oe — 64 -- 
WiETleZ11e] Aumeyrn-:. fe reece 931 67 20 
iMeketlay IRvebe, cogoaceacncons- = 7,500 —_— 
(China Wen hee stake ore 45 1,383 208 
Other Dutch East Indies ..: — 6,172 — 
Japan det ko. bes Se ee: — 1,352 1,026 
Bhibppine islands {scece ee 58 1,942 97 
ANustraliaueee sn ice See ee 342 3,298 678 
French Oceania ......5.4.... — 51 — 
INewnZealandie see ee — 16,670 —- 
British South Africa ..22-:. — 54 — 
HE ovpt te eaeis cana osc ee ae 40 — — 
Portuguese East Africa .... — 2,000 —- 
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Earthen and Stoneware 


Domestic exports in earthen and stoneware show a 
very slight increase during March. Department of Com- 
merce figures for March follow: 


Other 
Table, toilet earthen, stone 
orkitchen and crockery 


ware ware 

Countries Dollars Dollars 
ah Se OT cs ee aT — 19 
MN ie ee. wa Bats cia sng wawais a. 625 
II Phe Gy es b> acs sob Deus 12 410 
(Canada—Quebec and Ontario ......... 331 31,465 
Eeetee Oe TOVINCES os occ ek scl oc es ness 1,242 288 
Rmatish Col. and Yukon’ .....,...2..3% 14 122 
cl LRT at 8 eae a gre ee 345 134 
un Lecre Ey gS A eee i ie a — 
DST S SS esac Bs 2a geen ne en 1,465 391 
MP LOU TA We cre ite ro noe oe a ope sloiste ha 63 103 
SLADSTYELS gad Ml ap SE ete 22 305 
EN oe eS a Se peek pepo “eer 45 90 
ISSO) GuuagicGrliy Glace eee 462 Sheds 
Newfoundland and Labrador.......... — 121 
ESIC SPT SESS bls aude Sie aI ae ee — ye 
ME ACLOSME certs she Cote ote tis dade wea 6 — 14 
MSE THON Bre circ o cycis sp 5 'e) sc bes nie ew din 72 74 
Mrinidad and Tobago ........sc0seerer — 42 
Other British West Indies ............. — 185 
SOL oan Qe ie ere 3,238 12,225 
Dominican Republic .......,.,.-....5> 39 990 
“LOSE a gg aie AS re i es ee — 1,162 
Marom Islands of -U..8. ......s562..--6- — 12 
MIDS Way oo corse) bg pins api ie bE RAY - 1,911 
I SYRALITEE pays Ct a err 320 124 
UGITE) 5 6. Otho CIE Re OR ae rts cae — 55 
| CHISSRAR G be Bas SS x5 ORC Cae aoa 64 — 
SHCA olge Blip RE ee oe neers = = 
EE ee RS er er 96 198 
RGSS Shahi ee at oS a Ba reece ents 24 = 
MEAD Gog ooo pp = Se cE ee Aer: — 180 
MNIRIITe | USTATICS eh oa cage sss a ov — 319 
IEE ne eS Slay. 5's asain of hee tte — 55 
RUMP ANC ere oe ie cei cto ene Foe — 859 
merits Vest Africa .....60.caceesseee = 15 
British East Africa .......-.,.++0+-+- — 14 
UNG iL -< Shen asses eRaie prac aeieeaetenes 7,854 55,774 


Table and Lighting Glassware 


Domestic exports of plain table glassware show an 
increase of $8,882 for the month of March from the 
figures for February. The increase in cut and engraved 
glassware, $8,446, with an increase amounting to $3,882 
in exports of chimneys, lanterns and globes. Department 
of Commerce figures for March follow: 


Table Lamps 

Table & other Lamp &other 

glass- glassware chimneys illumi- 

ware cutoren- &lanterns, nating 
plain graved globes glass 

Countries Dollars Dollars Dollars Dollars 
BTC EM eee ac es oe» © = — as 187 
'BIKy  2.cbeReeie SAR egerenae 50 30 — —- 
BEECHCTAANIOS © ..o..ps% 05000 215 — — — 
OE ee eee - 29 -- — 
Ivssia in Europe ....... — — V2 18 
TE), co neeeero gpa ieee — — a+ 280 
2G be Ce i 58,781 846 55 2515 
Cr ouilliniGl) SR aR eran Be 2,103 79 — — 

Canada— 

Maritime Provinces ... 752 589 34 17 
Sepebec and Ontario .. 19,999 8,854 1,411 20,038 
rairie Provinces ..... 6,539 888 957 — 
Brit. Col. and Yukon .. 1,240 406 = 366 
British Honduras ....... 138 — 125 3 
RUSBTAMINICR. 6 so oc.c o's soe ois 192 — 38 — 
Primatemala. 5.00.0 Suvs~ se 428 126 68 644 
MINTACIIEAS| ccd wscre voce a o.2.e 859 29 303 208 
PIEDETIA np ev Sone od pss 54 13 100 253 
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Seventeen 

Panama ti neyschtd iqthne: 2,058 63 685 gee 
SalwaGOor, soca. ts are = 28 55 _- 
WIEICOMee es me cers s 12,392 303 7,018 2,998 
Miquelon; ete.,. Is. -.-..... 88 — = es 
Newfound. & Labrador .. 1,391 _ 429 
PREM Camre weclexconuk pect aie 252 136 215, 80 
Barbados 638 wwensn ass 26 — 30 35 
Vetoes Bate een seco eas 2s. 33 — 1,278 218 
Trinidad and Tobago ... 206 346 325 164 
Other: Brit. W. Indies... 403 20 330 340 
(ona Geen ole wag’ ss. 10,296 515 2,978 2,058 
Dominican Republic :... ~ 301 — 162 76 
Dutch West Indies ...... 9] — 53 46 
French West Indies .... — — 92 — 
HTANEL ees chet. ss 1,089 = 342 145 
Weroinjiis’ of U.ce. .., +5. 172 — 36 46 
Ar Centinateene nti... 12s cb. 9,645 729 343 27 
5 oa a ul > pe coy ain a ae 194 795 138 983 
Gide ay ee ee eso ciple 526 — 307 — 
Golembiamereneirn: «oc PUIG: — 208 243 
NCH ACOT RE eee auc pisos 810 coe 275 — 
British Giana... 2.3.0) 237 — 354 345 
(Ditch Ciliates errr 148 — Zs a 
Heremetetitana <-ls. ae — = 25 38 
er, ae ees eee 1,538 — 493 96 
WENGZIIC Ame MEE tec. 1,884 — 2 181 
British India @.o...:.... 603 189 3,530 406 
CeyhOn en tees Xe elevar d — — _ 625 
Straits Settlernents ...... — 58 156 — 
Chitra cae ok: 2,299 700 74 — 
Other Dutch E. Indies .. — 90 —~ — 
IB lcopaved yoyeWe? Eegoneuecen sa: 203 31 oye — 
LEVEY © ody ce te aebar pare ere gey or 180 2,012 1,152 2,214 
Philippine Islands ...... 2,898 1,306 376 St 
Seiiat 9 S aR Onwes co aoee = = 15 a 
NS tralia gece a eens ace 18,164 452 6,379 3,766 
British) Oceamameene. i.. - 6 — == 53 
French Ocegnia ........ 40 = 190 72 
intone AsubNl Gas d con bode 2,741 == 1,427 897 
Other Oceania: ... 0.6.03 == = 30 — 
British West Africa .... — — 53 7 
British South Africa .. 987 = 2,595 771 
British East Africa ..... — — 119 210 
LEICA DLE. . cies yA rOmetts c — — 18 — 
Other French Africa .... — = 5 — 
Portuguese E. Africa ... 35 — 66 — 

rhOtaleeche aE 166,122 19,662 37,429 42,398 


Business Boom Due to Business Efficiency 
Says Hoover 


Addressing the United States Chamber of Commerce, 
in the Hippodrome last week, Secretary of Commerce 
Hoover, declared pre-war standards of living and busi- 
ness volume are obsolete, thanks to an increase in 
efficiency in the last ten years of from Io to 15 per cent 
in American industry and agriculture. 

We must get our mind away from the notion that pre- 
war standards of living and volume of business would 
be normal now, he said. Normalcy is a vastly higher 
and more comfortable standard than in 1913. We must 
not judge the state of business activity by pre-war figures, 
but by a hugely increased base. We must not be fright- 
ened when our output of steel, textile, automobiles, lum- 
ber, corn or hogs, or our car loadings amount to figures 
far in excess of those that would be implied by a normal 
growth of population 

The primary safety to continued prosperity, he said, 
will be a continued willingness of our people to save en- 
larged earnings, to resist extravagance and waste and to 
give full individual exertion. Our second safeguard rests 
upon the business man in to-day’s well developed sense 
of caution and resistance to the will-of-the-wisp of higher 


Eighteen 


prices and over expansion and speculation. 

After explaining that the standards of 1913 are obso- 
lete, he continued : 

There has been an unparalleled growth of our indus- 
trial and commercial efficiency and consequent ability to 
consume. 4 

This growth, he said, is not entirely the growth to be 
expected because of an increase of 14,000,000 in popula- 
tion or to the increase in dollar figures due to higher 
prices. This, he said, might have been expected to result 
in an increase of productivity of. about 15. percents 
whereas the actual increase is from’ 25 to 30 per cent., in- 
dicating an increase of efficiency of 10 to 15 per cent. 

We have, said he, been able to add to our standards 
of living by the more general distribution of articles 
which were either altogether luxuries ten years ago or 
which were luxuries to a large portion of.the population. 
Some persons have looked upon these additions of new 
commodities and services in the daily expenditures of our 
people as representing extravagances, but as a matter of 
fact they are no entrenchment upon savings. They are 
the product of better organized effort. 


Glass Industry in France 


According to a report of the Belgian Chamber of Com- 
merce at Paris, a company is about to be floated, with a 
capital of Fr.10,000,000, for working the Libbey-Owens 
process in France; the founders are the V.I.V. of the one 
part, and the “ Verrerie Souchon,” of Lyons, of the other 
part. The offices of the new. company will be at 8-9, Rue 
de la Bourse, Lyons. The Calonne-Ricouart bottle works 
(Pas de Calais) have now resumed work, after having 
been idle for six weeks in order to make some urgent re- 
pairs. In the Aniche, Denain, Dorignies, and Escautpont 
window-glass factories, some trouble is expected, as hands 
are now pressing for an increase of wages, which em- 
ployers do not appear disposed to grant. The workers’ 
syndicate in Normandy, finding that the wages paid here 
are less than in other departments, has also demanded an 
increase of 25 per cent on present rates. At Carmaux 
the glass bottle company have given their hands an in- 
crease of g per cent. Numerous works in other parts of 
France have also granted wage concessions to their hands. 


Belgium Glass Situation 


A 10 percent increase in wages is now general in all 
the goblet works throughout the Borinage, Centre, and 
Liége districts. With regard to the flask factories, the 
question is still pending. The increase dates from March 
1. At Chénée a premium for diligence amounting to 5 frs, 
per week is granted to workers, in addition to the above- 
mentioned increase. In cut-glass and hollow-ware the 
‘‘ Cristalleries de Braine-le-Conte ” have only been idle 
for a few days, owing to lack of coal. It is reported that 
the “ Verreries Liegeoises ’’ have now taken proceedings 
to recover damages from the firm of Mathy for faulty 
construction of their furnace. 
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glass industries in the Government of Volhynia consisted 
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The Volhynia Pottery Industry 


As is known, deposits of kaolin in the Volhynia Goy- 
ernment are remarkable both as to quality and quantity 
of mineral. Volhynia disposes of all the factors requisite | 
for the porcelain industry. Hitherto the porcelain and 


chiefly of the small peasant character, supplying the 
household requirements of the population. But at the. 
present time the Volhynia Porcelain Trust has prepared | 
an extensive programme of production. It has started — 
eleven porcelain works in Volhynia, and these constitute 
86 per cent of the total of such factories in the Ukraine, 
and 25 per cent of such factories in the whole of the’ 
Russian Republic. The consumption of the Volhynia 
group of factories in china and fine clays is considerable, 
amounting to 1,100,000 poods per annum. The porcelain 
productions turned out by the Trust are agreed to be not | 
only satisfactory, but in fact of a fine quality. It is suf- 
ficient to state that in a special laboratory for testing 
laboratory vessels produced by the Baranovsky factory 
they established the high quality of the goods, which are 
considered to be equal to those produced by the well- 
known Petrograd porcelain factory, formerly the Im- 
perial. Porcelain products of a high quality are obtained 
also from the electro-technical factory in Tokarevke. 


Ceramics in Venezuela 


Notwithstanding the encouragement offered by the 
Venezuelan Government for the local manufacture of 
porcelain, glass, crystal, and pottery, the output continues 
inferior to the demand, and is generally of so poor a 
quality as to find little demand except in the cheaper 
markets, says Reuters Trade Service. Such articles have 
been manufactured in Caracas, the capital, since 1912, 
the principal output being from the Manufacturera de 
Vidrios y Cristales, which makes about 12,000 bottles per 
month. A second and smaller factory has been established 
at Maiquetia, a suburb of the port of La Guaira. The 
actual consumption of glass bottles in Venezuela is be- 
tween 40,000 and 45,000 per month. Flat glass is im- 
ported, but a small quantity of inferior table glass, crock- 
ery, and porcelain ware is sold, and competes, to some ex- 
tent, with the imported articles. All the better-class 
houses have European or United States toilet ware, 
chiefly of the floral pattern; but others have hand-painted 
designs with flowers, fruits, and landscapes, such as were 
popular in the British Isles during early Victorian and 
even more modern times. 


Russian Imports of Earthenware 


The balance of trade of Soviet Russia for 1922, while 
remaining heavily adverse, showed less preponderance 
of imports over exports than in 1921. The value of 
exports came to 29 per cent of the imports, exclusive 
of famine relief supplies, as against 9.5 per cent in 1921. 
Imports of earthenware in 1922 amounted to 6,000 long 
tons, valued at 765 thousand gold rubles. 


CAUGHT IN THE NEWS NET 


the Leopold Adler store, Savannah, Ga., was 

published in our issue of May roth, has accepted 
the buyership of china, glassware and housefurnishings 
for Cohen Bros., Jacksonville, Fla., with whom he has 
already assumed his duties. 


EB UGENE F. LOGE, whose resignation as buyer for 


E. W. Hammond is spending this week on a visit to 
the Knowles, Taylor & Knowles plant, East Liverpool, 
O., as well as to other factories which he represents 
locally. 


| Joseph Offley, eastern traveler for B. Tomby, Inc., 
arrived home from a trip through New England last 
Friday. 

Charles Baxter, buyer for La Salle & Koch, Toledo, 
O., is expected in New York next week to place orders 
for his firm. 


F. S. Hogg, housefurnishing buyer for Gimbel Bros., 
accompanied by Mrs. Hogg, sailed aboard the Pittsburgh 
on Tuesday for a two months’ pleasure trip in Europe. 


Announcement has been made of the marriage of E. O. 
Hutchinson, buyer for the Fair Store, Cincinnati, O., to 
| Miss Margaret Hildwein of the above city. 

ME cry S. Clarke, sales manager for B. Tomby, Inc., 
has booked passage on the George Washington, sailing on 
Saturday, for a two months’ visit to the factories in Ger- 
‘many represented by his firm in this country. F. J. 
‘Peters, head of the concern, who is prevented from sail- 
‘ing with Mr. Clarke on account of the illness of Mrs. 
| Peters, expects to leave the last of this month. 


| 


bk 


Kennard L. Wedgwood, head of Josiah Wedgwood & 

Sons., Inc., of America, representatives.in this country 
for. the fell known factory of that name, has arranged 
‘to sail for England on the Carmamia, to be gone all 
summer, 


The Wm. S. Pitcairn Corp. travelers all returned to 
headquarters this week, Chas. H. Hemmings from the 
South, E. C. Ledger from the Middle West, and Gilbert 
Pitcairn from the Far West. 


| 


_ Frank F. Rodgers, New York representative for the 
‘Federal Glass Co., who for so many years was located at 
19 Park Pl., has removed to handsome quarters in the 
attractive new Dodge Building, 53 Park PI., corner of 
West Broadway, where he has much better facilities for 


displaying his lines than formerly. 


[N TERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


re 


To Hold Summer Outing 


At a meeting of the Board of Management of the 
Pottery, Glass & Brass Salesmen’s Association, held at 
the Crockery Board of Trade rooms on Tuesday, which 
was presided over by Director Julius Rosenfeld in the 
absence of President E. W. Hammond, it was definitely 
decided to go ahead immediately with plans for a summer 
outing. 

It was voted to authorize President Hammond to ap- 
point all necessary committees with powers, to proceed 
with the selection of a place to hold the affair and all 
other arrangements. 

Andrew F. Moser, buyer for J. Samuels & Bro., Inc., 
Providence, R. I., was elected to membership and the 
death claim of Augustus G. Stollenwerck was ordered 
paid. 


Modern Glass Co.’s Plant to be Sold 


Public sale of the Modern Glass Co. plant, Toledo, O., 
will be held-at the Court House, Toledo, May 24, at 11 
o’clock a. M. The property consists of 8.62 acres of land, 
with several buildings, machinery, equipment, etc. The 
upset price of the property has been fixed by the court at 
$150,000. <A certified check drawn upon a Toledo bank 
in the amount of twenty-five thousand dollars is neces- 
sary to qualify a bidder. 


Boston Store Celebrates 50th Anniversary 

ety GY carsoon otate Street ~ 
the Boston Store, Chicago. 

The store was decorated to symbolize its growth of 
fifty years, from the time of its founding by Charles 
Netcher to the present. It,.is now one of the largest 
department stores in the world and is managed by 
Mrs. Mollie Netcher Newbury, widow of the founder. 

The Boston Store was established in the days when 
all stores had names, such as the “ Bee Hive” or “ The 
Leader.” The reason for its name is lost in the past, 
but its policies have continued the same for half a cen- 
tury, according to H. G. Hart, general manager. 

“When Mr. Netcher started the Boston Store on 
State street just south of the alley between Madison 
and Washington streets, he made it the policy of the 
store to buy for cash, sell for cash and give bargains,” 
Mr. Hart said to-day. 

“To-day, the Boston store has twenty-three acres 
of floor space in its seventeen stories and three base- 
ments. The volume of business in the first year of the 
store’s existence could not have been more than 
$50,000. Last year the total volume was $28,000,000. 

When the founder of the store died a little more than 


was celebrated by 


Nineteen 


Twenty 
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twenty years. ago the store consisted of a five-story 
building occupying less than half ‘the area to-day, ac- 
cording to Mr. Hart. 
founder’s widow new buildings have been erected, 
which brought it to its present size. 


Bloomingdale’s Club Dine Members of Firm 

Congratulations and sincere appreciation marked the 
speech making at a dinner given by the Men Execu- 
tives’ Club of Bloomingdale Bros., New York, in 
honor of the members of the firm recently. The occa- 
sion was the climax of the Fifty-first Anniversary Sale 
at Bloomingdale’s, the results of which were so enor- 
mous that mutual congratulations were in order. 5. 
J. Bloomingdale, president of Bloomingdale Bros., 
made the principal address of the evening, dwelling 
on the preparations for the anniversary sale, its re- 
sponse from the public, and the final results. 

“T am reminded that this sale does cost a big sum,” 
said Mr. Bloomingdale. ‘To advertise goods at cost 
is not a trifling matter and to sell several hundred 
thousand dollars worth of wnerchandise at cost is also 
a serious matter. But those who are privileged to run 
department stores must be-ready to originate new 
policies and to conduct their business along original 
lines.” 

Addresses were also made by Julius Bellman, gen- 
eral: manager of the store, and Frederick Mossbach, 
president of the club. Following the dinner, S. J. 
Bloomingdale and H. C. Bloomingdale were guests 
or the club ata theatre party: 


Arbitration Week. 

Following the practice which in recent years has been 
found helpful in centering the mind of entire communi- 
ties upon a generally beneficial idea, an Arbitration Edu- 
cational Week is being held May 14 to May 20 in New 
York City. 

Commercial arbitration is a strictly constructive move- 
ment. It is at once profoundly idealistic and intensely 
practical. 

It stands for the ideal of peace, fairness, and honor, 
yet it offers material gains that may be translated into 
terms of money and good business. 

Commercial arbitration provides a prompt, fair, and 
intelligent adjustment of differences between merchants 
in any country or countries through the impartial and 
equitable judgment of men trusted by both parties and 
chosen for expert knowledge of the business in dispute. 
The submission is voluntary. The award leaves no sting 
behind. 

Commercial arbitration would remove, by voluntary 
agreement of the contracting parties, a mass of com- 
mercial litigation from the operation of courts, leaving 
the latter free to deal more promptly with matters that 
can not be solved without judiciary intervention. 

Commercial arbitration has obtained a strong hold 
upon the mind of the progressive element in the mer- 
cantile communities everywhere. American and for- 


Under the management of the . 
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eign trade bodies are rapidly multiplying arbitration facil- 
ities so that in the near future arbitration will be freely 
accessible to merchants in all classes of business and in 
all communities. The Department. of Commerce has 
gladly cooperated with various phases of the movement, 

The problem of commercial arbitration is one that 
must appeal to the producer, to the merchant, and to 
the consumer, for it is essentially a movement for the 
elimination of waste and the prevention of loss. The 
aim of the Arbitration Educational Week is expressed! 
in its slogan: “Learn to arbitrate.” ‘ 


Fowler Store to Have 5 Acres of Floor Space 

With a notable record of serving the public for forty- 
two years the Fowler, Dick & Walker Co., Binghamton, 
N. Y., have acquired the Hirschmann block and plan to 
add it to their store. The Fowler store has been en- 
larged twice before and this new expansion along Court 
Street will give additional window display space with five 
floors for show and sales purposes. The Fowler interest 
includes stores in Wilkesbarre, Auburn, Pittston, Hazle- 
ton, Nanticoke, Plymouth and Glen Lyon, Pa., and a 


store in Evansville, Ind. 
| 


} 


Buyers in New York 
MAY 10, 1923 


W. B. Stanton, toys, china, lamps, and howsefuroishiaa 
Stewart & Co., Baltimore, Md., 16 West 39th St. 

W. W. Taylor, housefurnishings, D. M. Read Co., 
Conn., 404 Fourth Ave. (D. G. Alliance). 

E. A. Kennetts, lamps, J. N. Adam & Co., Buffalo, 
West 39th St 

R. Evans, china and housefurnishings, L. J. Wagner, toys, J 
N. Adam & Co., Buffalo, N. Y., 16 West 39th St. 

Miss E. Wetzel, art goods, Gilcrist Co., Boston, Mass., 200 Fift! 
Ave., Room 602. 

& af Robinson, china, fancy china and glassware, Jordan Mae 
Co., Boston, Mass., 432 Fourth Ave. 

eG. Twitchell, ‘china and bric-a- -brac, Wm. Hengerer & Co! 
Buffalo, N. Y., 16 West 39th St. 

Samuel Burnstine, toys and housefurnishings, J. I. Burnin 
Philadelphia, Pa., Pennsylvania. 


N. Ya 


Bridgepamt . 


ID) Wal Feldman, housefurnishings, china and toys, Miller {— 
Feldman, Richmond, Va., 142 West 31st St. (Reider & Feldman) — 


FA. Lowengart, glassware, china and toys, M. Seller &: Co! 

Seattle, Wash., 395 Broadway (R. A. Keller). 
1, N. Smith housefurnishings, W. L. Milner & Co., 
Ohio, 120 West 32nd St. (A. Fantl). 3 
MAY 11, 1923 “4 


J. H. Harris, china, Kaufmann’s Dept. Store, Pittsburgh, Pa 
1261 Broadway (M. A. McNulita). 

Mrs. S. B. Hathaway, art goods, 
Md., 16 West 39th St. 

A. Mendel, mdse. manager, Mendel’s, Inc., New Haven, Conn 


1150 Broadway. 
MAY 12, 1923 | 


A. H. Houptman, housefurnishings, Broadway Dept. Store, Le 
Be Calif., 77 Madison Ave. 
MAY 14th, 1923. 
A. W. Goldsmith, toys, Dannenberg Co., 
son Ave. 
Mrs. F. Hale. art goods, Kaufmann’s, Dept. Store, Pittsbu 
Pa., 1261 Broadway. (M. A. McNulta.) 
MAY 15, 1923 
Miss E. D. Treat, art goods, J. N. Adam & Co., Buffalo, N. ¥i 
16 West 39th St. 
W. W. Bechtold, toys, M. T.. Garvin & Co., 
115 West 30th St. (Ben F. Levis) York. 
L. Wiesel, housefurnishings, Fine Bros., Laurel, Miss., 352 At 
Ave. (Kirby; Block & Fischer.) 
H. Wagner, toys, crockery and kitchen utensils, Nathan Frank 
Sons, Ogdensburg, Pa., Imperial. 


(Continued on page 30) | 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, OFFICE 
AN, REPRESENTATIVE ee aera: 


EAST LIVERPOOL, OHIO 


when it ts operated on an active basis, is quite 

noticeable in this district. Plant activity is a story 
that is repeated from day to day. The same report is 
told in the different offices with reference to the receipt 
of new business. There has been no decline in shipping 
so far as the manufacturers are concerned, but from 
here and there come reports of transportation delays. 
The latter, of course, is no fault of the shippers. 
_ Buyers who have visited the market of late have not 
only bought what merchandise they could for shipment 
as early as possible, but have begun to anticipate holiday 
requirements, with the request that these orders be for- 
warded as soon as possible. 
The dinnerware market is firm at prevailing prices, and 
nowhere is even an intimation heard of a possible ad- 
vance in the list. The manufacturers are insistent that 
the trade receive every possible consideration. With this 
sound policy, production is on a sound basis and following 
closely conditions of a year ago, when the market appar- 
ently became stabilized last winter, following the advance 
in wages. 

Those buyers who have been in the district during the 

last week were free to admit that manufacturers were 
doing their utmost to get out orders as speedily as the 


physical condition of the plants permit. 


Tv sameness which characterizes every industry 


| 
f 
| Many pottery workers believe that plant activities will 
continue throughout the summer, and that prospects for 
a “loafing” period during July or August grows more 
dim as these months approach. While it is true that many 
pottery workers will take a ten day or fortnight holiday, 
independently at this time, there seems little prospect of 
shops suspending operations in entirety. There may be a 
brief idle period in some plants during the week of July 
4, but even so, it is generally believed here that this holi- 
day period will not last longer than a few days. 


} 
t 


With fire loss adjusted, the Hopewell China Corp., 
Hopewell, Va., has let contracts for rebuilding the dam- 
aged part of their decorating department. The loss sus- 
tained was covered by insurance. There will be some 
little delay in forwarding shipments of decorated ware 
until the damage to the decorating department has been 
rebuilt. 


| 


_ Among buyers in the local market within the last week, 
were Langley Hawthorn, with Abraham & Straus, 
Brooklyn, N. Y., Charles Baxter, with LaSalle & Koch, 
Toledo, O.; Leo Arnstein, and his assistant “ Alf” J. 
'Papke, with the Schuster Stores, Milwaukee, Wis. ; 


| 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


Henry Vieman, assistant to Charles Patterson, with Car- 
son, Pirie & Scott, Chicago. 


Charles C. Ashbaugh, head of the West End Pottery 
Co., has returned to his desk following a brief holiday 
spent at French Lick, Ind. Another visitor at French 
Lick was William J. Mackey, sales manager for the 
Smith, Phillips Co., of this city. 


“ All through the west and along the Pacific Coast I 
found business booming, and a general good feeling ex- 
isting everywhere,” was the expression of W. C. Browne, 
secretary of the Potters Co-Operative Co., upon his re- 
turn to the home office late last week, following a three 
months’ trip through the western territory. ‘I found 
retail demand increasing all along the line, and I certainly 
can say that business was good.” 


Local modelers have been engaged to design a number 
of new art shapes for the Orlando Pottery Co., Orlando, 
Fla. The plant is the only one of its character in that 
state, and 1s now developing its sales activity. 


A survey of the volume of shipments of earthenware 
out of East Liverpool district since plants resumed op- 
eration last December, discloses that approximately 3,000 
or more cars of ware have been forwarded. This in- 
cludes freight out of the immediate East Liverpool dis- 
trict, Chester and Newell, W. Va. While less than car- 
lot shipments are more extensive than bulk car shipping, 
yet there is now such a wide difference in volume. Dur- 
ing the first four full months of the current year, includ- 
ing the half month period in December, the records of the 
different shipping departments show, that from the main 
East Liverpool freight station, 726 bulk cars of earthen- 
ware were shipped up to May 1, and 1,108 cars of less 
than carlot shipments. Here is a total shipping record 
of 1,834 cars, to which must be added the shipments from 
the East End plant of the Homer Laughlin China Co., and 
that of the Smith, Phillips China Co., which are for- 
warded from the Laughlin Station. During the same 
term, these shippers show a forwarding record, equal to 
approximately 650 cars during the same shipping period. 

On top of this record, so that a definite line can be had 
on all earthenware shipping, out of the East Liverpool 
pottery district, should be added the carlot and less than 
carlot movement out of Newell and Chester, W. Va. 
This record, therefore, brings the record up to more than 
3,000 cars of ware forwarded during the period referred 
to. This is the first time that such a survey of pottery 
shipping was ever disclosed, and it shows that production 
of necessity had to be kept at the peak, in order to pro- 
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HAND PAIN 
Sap 


MADE IN JAPAN 


Preparedness 


A Keynote of Success 


We are prepared with full stock of 


Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 


Fruits and Waste Baskets— 


Artistic Weave and Shapes 


Bronze Vases— 


Suitable for Lamp Bases or Ornaments 
Lacquered Serving Trays 


Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 


WEIGBAIN SHE dep 
YOU “IQ. SUCCESS 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 EAST 16th ST. 


NEW YORK 


ee 


duce such a record. In addition to the above shipments 
there is that volume which has been forwarded by boat 
and the less than carlot shipments, forwarded over th 
Youngstown & Ohio River railroad. The record there 
fore, proves beyond all doubt that manufacturers are ex: 
erting every effort to supply demand. 


Demand for special hotel items, such as are includec 
in the line of the Hall China Co., is declared to be th¢ 
heaviest the company has ever experienced. The samc 
report is heard about their line of tea pots. The twe 
plants of this company are being operated to the utmos' 
capacity, and the receipt of new business is more thar 
equal to shipments. 


The new office building of the Thompson Pottery Co 
is now being used, and it is one of the neatest in the dis. 
trict. The part of the plant formerly used for commercia 
purposes has been diverted to other uses. Beneath the 
office department, the space is used for garage and stor. 
age. 


More homes are required for those employed by the 
Chelsea China Co., at New Cumberland, W. Va., and as 
a result the company has contracted for the erection of a 
dozen modern houses. These will contain all modern con- 
veniences, and will be ready for occupancy within 9c 
days. 


Pottery machinery manufacturers have been advised of 
the formation at Athens, Tex., of the Athens Pottery Co, 
The company will manufacture a line of stoneware from 
native clays, it is said. 


Another clay producing company has entered the pot- 
tery field with the incorporation of the Owensboro Clay 
Products Co., Owensboro, Ky., with a capital stock of 
$400,000. i 


Work was suspended in its entirety four days late last 
week on the construction of the new plant of the Homer 
Laughlin China Co., Newell, W. Va., on account of heavy 
rains. Some steel for the new plant has been delivered. 
The excavating for the deep basement for the plant will 
not be finished for at least three weeks, due to weather 
conditions. | 


Glass Trade in Chile | 

There are at present four glass factories in Chile; in 
1920 their production amounted to 29,583,850 bottles 
value one million gold ‘piastres. They make bottles, 
moulded hollow-ware, goblets and tableware, all cheap 
glass articles of slightly greenish colour. All the Chilean 
breweries selling bottled and barrelled beers are financially 
interested in the glass companies, says “ Le Verre,” and 
are bound to them by long-date contracts ; the same is the 
case with all the owners of vineyards. The crystal and 
semi-crystal glassware imported is intended almost ex-, 
clusively for the provinces of Valparaiso and Santiago. 


. 
| 


at this moment, there is a report current in tits 
district that the chimney workers’ department of 


\ LTHOUGH no official information is obtainable 


the American Flint Glassworkers’ Union will, during 
their coming joint wage conference with representatives 
lof the manufacturers, seek an increase of 50 per cent in 
their wages. If this be true, it is the stiffest advance in 
‘wages any section of the glass workers’ union has sought 
in many years. It is believed that the manufacturers’ 
conference committee will resent the granting of such an 
advance, as such an increase in wages in this department 
would be practically ruinous to that branch of the in- 
.dustry. 

_ Just what counter proposals will be submitted to the 
representatives of the Glassworkers’ Union have not been 
disclosed, although it is reasonable to believe that if the 
‘policy of other industries is followed, the manufacturers 
may indicate they are willing to continue for another year 


‘the existing scale of wages. It is likely that several weeks 
will elapse before the details of the demands of the glass 
workers will be made known in detail. 

_ Although the crowds do not appear so large as have 
been seen before, china and glass department managers 
jof local department stores assert sales are above the 
records for the corresponding term of last year. Season- 
‘able merchandise is in heaviest request, although there 
‘is some advance business being done in the summer home 
| furnishing line. 


_ “We're selling all the lamps we can get hold of,” was 
‘the expression of a local department store lamp buyer 
ithis week. This buyer declared that all lines of portables 
were selling well, and that floor and bridge lamps were in 
-very heavy request, with delivery of some numbers slow. 
The novelty lighting numbers are also selling well. 

| The number 5 factory of the Whitall-Tatum Co., Mill- 
ville, N. J., is to be placed in operation as quickly as pos- 
sible, the production to take the place of that of the shop 
of this firm which was recently destroyed by fire. 


_ Although reports have been current for some weeks 
that a Pittsburgh interest contemplated the erection of a 
glass factory on the Pacific Coast, it was said this week 
that “the need for a glass factory in the Los Angeles 
territory is not very great just now.”” And the one who 
made this statement continued: ‘“ About the only ad- 
vantage one would have in operating a factory out there, 
would be a reduction in freight rates to the buyer, and, on 
the other hand, the manufacturer would always be up 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN. REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


against the labor problem. Then, California has a popu- 
lation of about 3,500,000 according to the last census, and 
the production of a glass factory would not have the 
distributing territory as those in the east. There are some 
states suitable for manufacturing purposes, but California 
is not one of those states just now.” 


The Maryland Glass Sand Co., which supplies many 
glass factories in this district, has taken over the business 
and plants of the Round Top Glass Sand Co., near 
Hancock, Md., which gives the interest about the largest 
capacity of any concern of the kind in the business. 


The plant of the Coshocton (O.) Glass Co., which has 
been inactive for quite some time, may be taken over by 
new Coshocton capital, and placed in operation early next 
fall. Charles E. Ransom, Jr., of Coshocton, is back of 
the plan to again place this factory on the active list. 


William Matthews, of Wellsburg, W. Va., plans to 
place a new factory in operation at Brilliant, O., which is 
located across the Ohio River from Wellsburg. Mr. 
Matthews has been identified with the glass trade for 
some vears, and he and associates have taken over an idle 
power plant in Brilliant and will erect two tanks and a 
lehr. Some years ago there was a glass decorating shop 
in Brilliant. 


New business continues in rather active receipt at all 
factories. A spottv period may prevail for a day or two, 
but not longer. Buyers have related that it is easier to 
obtain shipments from glass factories than from pot- 
teries. The general line is in very good request, and 
blown ani stem ware is in such good demand that many 
factories featuring the line are back in shipments. The 
novelty glass line is showing a little dullness, but this is 
expected to revive later in the season. Lighting glass- 
ware is especially active, and all plants operating such 
shops are busy. 


U. S. Glass Co. Increases Wages 10 Per Cent 

The United States Glass Co. has announced an in- 
crease of from five to ten per cent in the wages of com- 
mon labor in its factory at Tiffin, O. All manufacturers 
agree that the shortage of common labor is more marked 
now than for many months, and that even small help is 
not as plentiful as the needs of the trade require. Within 
a few weeks the school term will close, and then it is said 
the scarcity of small help will not be as acute as at 
present. 
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NEW MARTINSVILLE 


We. Specialize in Items to Retail for No. 190-0 Molasses Jug, Coverlandi Plate 


$1:00, $7.00; $5.00, $7.50 and $10.00 


NEW ITEM and one of the largest 
sellers. Supplied in numerous attrac- 
tive cuttings. Can be used as a sani- 

tary molasses or cream jug. Easily washed. 
Suitable for the finest table. 


“MORECROFT CUT CRYSTAL” 


in the 


DIAMOND-POINSET TIA 
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and 


other designs in complete lines and SPECIALS 
in staple pieces for sales purposes may be seen 
in our factory show room or samples will be 
sent express paid upon request. a 


All designs are cut on high- 
est quality full crystal glass 
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IDEAL CUT GLASS CO. | 
F. L. MORECROFT, President 
THe NEw MARTINSVILLE GLASS MF6.Co. 
Canastota, N. Y. 
= Nkw MARTINSVILLE,.W. VA. 
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Tony o, 


Always the Leader in 
the Latest Creation 


European and Japanese 


DINNERWARES 


in 


Exclusive Stock Patterns 


CUPS and SAUCERS 
FANCY CHINA ASSORTMENT 
BRONZE WARES 
LAMPS and SHADES 
NOVELTIESSBrc. Etc: 


VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


HOTELS HOSPITALS 
CLUBS CAFETERIAS 
RAILROADS - STEAMSHIPS 
RESTAURANTS 
THE MAYER CHINA CO. 
BEAVER FALLS, PA. 
SOA GKOVRINO TIA 


Taiyo Trading Co., Inc. 
101 Fifth Ave., New York 


Canadian Representative 


Taiyo Trading Co., Inc. 

325 W. Madison Street H. C. Bedlington 

79 Wellington St., W. 
Toronto, Ontario 


CHICAGO 
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SSS zim” The House of Cups and Saucers ming 
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BOSTON NEWS NOTES : 


By 


R. B. Hemenway, Representctive 


BOSTON OFFICE 


MAY STREET 


NEEDHAM 
MASSACHUSETTS 


for the salesman to take a few days off with his rod 

and line, while the buyer is thinking it over. “ Bob” 
Corey and Maurice Cochrane, have let it be known that 
they have gone trout fishing, destination unknown. AI- 
most with the announcement that “ the ice is out ”’ in some 
of the Maine lakes, “ Bill” Claflin and C. A. Withey an- 
nounce that they are making a trip through Maine in an 
automobile. No one saw just what baggage they took, but 
we all know that Mr. Claflin at least, is a confirmed 
| fisherman. Funny how it gets into one’s blood when they 
are biting well. 


P ter tnes the next week or so might be a good time 


C. R. Carey of the Boston Store & Clothing Co., Con- 
cord, was in town during the week. Mr. Carey is one of 
the men who visit the local market only once or twice a 
year, so the salesman can get him on their own home 
grounds. Others in the same class are FE. V. Power of 
the B. Peck Co., Lewiston, who was a visitor, accom- 
panied by Mrs. Power, and Walter Hallowell of the 
C. T. Sherer organization, Worcester. 


The W. T. Grant Co. has leased for a long term of 
years the street floor and basement of the building, 
| 330-332 Union St., Rockland, and will conduct a store on 

the premises. 


The Marlboro Wire Goods Co., has purchased a plot 
of land on Lincoln St., Marlboro, where it is planned to 
» erect a brick, two-story and basement factory. Contracts 
are to be awarded within a month. 
5 


_ Mr. Fagan, formerly assistant to Everett Mills of the 
R. A. McWhirr Co., Fall River, is reported to have left 
_ that outfit and is to be associated with the J. White’s 
' Sons Co., Boston, who are planning to open a branch in 
| Butler’s Inc., on Tremont St., near the Parker House. 
_ The White Co. is among the oldest of Boston houses in 
the line, having been located for many years on Hanover 
and Salem Sts. 


E. H. Farnsworth, Rockland, who was burned out in 
a disastrous fire, a month or so ago, which caused a loss 
of nearly $300,000, announces that he has at last secured 
_ temporary quarters, and will reopen for business shortly. 


Friends of George F. McKenney, Natick, will be glad 
to know that he is recovering nicely from the effects of 
an operation for appendicitis a week ago. 


W. E. Whipple of Eaton & Whipple, Fitchburg, is con- 


valescing after a siege of two weeks or more following a 
sudden illness. It will probably be some time however, 
before he will be back at his desk. 


James Kershaw, Fall River, is receiving the sympathy 
of his friends following the death of his wife, who passed 
away on May 5. Mrs. Kershaw had been a sufferer for 
a long time. 


Chester Pingree is proudly showing a brand new line 
of lamps from Japan, imported by the Taiyo Trading 
Co., which are being sold in competition with the domestic 
product. They are of lustre ware, in blue, black, tan, 
gold, old rose and orange and are fitted up with standard 
electric fixtures, with silk shades of plain and varicolored. 
The lamps come in table and boudoir sizes. 


At least one glass factory, has sent out a notice during 
the past week announcing an increase in their price 
schedule, effective July 1. Labor conditions are given as 
the cause of the increase and all orders received now, are 
booked with the understanding that the goods will be 
invoiced at prevailing price on date of shipment. It has 
been rumored for some time, that an increase was due to 
come and it may be why many salesmen’s trips now, have 
become just a junket for a couple of trunks instead of a 
selling trip. Perhaps when the new price list has become 
effective the buyer may be expected to sharpen his pencil 
and get set for summer and fall business. 


OBITUARY 


Azel A. Packard 

Azel A. Packard, head of the firm of Meekins, Packard 
& Wheat, Springfield, died at his home on May 11, at the 
age of seventy-three. He was only ill three days. He 
had not been actively associated with the business since 
1915, when a reorganization took over the control of the 
firm. He retained an interest however and served as a 
director until his death. He was born in Conway, Sept. 
27, 1849, and left home at fourteen years of age, to enter 
the employ of Azel D. Matthews & Sons, Brooklyn, 
N. Y., as errand boy. He returned to Conway several 
months later, to complete his schooling at a local academy. 
After a brief clerkship in a Conway store, he was 
employed for a period of six years in the dry goods store 
of T. D. Root & Co., in Greenfield. His cousin and 
future partner, Emory Meekins, was employed in the 
same store. In 1871 Emory Meekins took charge of the 
carpet department of the Tinkham & Co., store at 
Springfield, which was then the largest department store 

(Continued on page 30) 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By Beatrice MILLER WISNER 
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Pewter Ware Artistically Wrought 

The history of pewter ware is interesting from the 
fact that it dates back to the early Romans, being made 
wherever tin mines were found, and, therefore, largely 
in Britain. The modern composition made its appear- 
ance in 1074 when a synod in Rouen sanctioned its use 
for ecclesiastical vessels. Two centuries later the em- 
ployment of pewter for domestic purposes is recorded in 
a document, which tells of boiling nseat in a pewter cal- 
dron at the coronation of Edward I. of England. In 
1848 was founded the Worshipful Company of Pewter- 
ers, who kept a watchful eye on the composition of 
metal, deciding which pieces might be hammered and 
which moulded. This early record and authentic origin 
of pewter has sustained its interest and value in repro- 
ductions for use in American homes. The accompany- 
ing illustrations show some excellent pewter objects 
from Lester H. Vaughan, Taunton, Mass. The metal 
used in the development of this ware is absolutely pure, 
being block tin containing no lead. The wrought articles 
are either worked on a simple lathe with hand tools or 
hammered to shape; 
the: feast ee picceces aie 
poured into bronze 
moulds or cast in sand. 
These pieces include 
candlesticks, handles 
and other items; the 
wrought ware com- 
prise plates, platters, 
bowls, tea and coffee 
sets, ‘etc. The attrac- 
tive and artistic soft 
finish which is shown 
on some of the articles 
is obtained ‘by scouring 
and rubbing by hand. 
The popularity of pew- 
ter ware, through its 
ancient prestige and 
ancestral usage, has 
increased its value as a 
Gift Shop specialty, 
bringing some of the 
old shapes and models back to life in a variety of unique 
and interesting objects. The subjects pictured above are 
delightful specimens of this charming ware for deco- 
rative and useful purposes. In featuring Lester A. 
Vaughan pewter ware is created a desire for artistic 
hand wrought metal, a revival of the artisan’s skill in 
establishing ware of pronounced merit. — 
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Hand Wrought Pewter Ware from Lester H. Vaughan 


Hand Decorated Czechoslovak China Wares 
With the period on for bright coloring, the demand for 
Czechoslovakian china ware is unprecedented. At the 
Czechoslovak Art Shop, Inc., 328 East Seventy-second. 
Street, New York City, there is a most comprehensive 
display in the vast variety of this extremely popular 
ware. Delightful little salt and pepper shakers in all 
sizes, just the thing for inexpensive gifts, ornamented 
with the traditional Slovakian colors, blue, orange, red, 
green, with a predominance of black, a note of candor 
in contrast. Smokers sets, tea sets, tile tea-stands, ink- 
wells and ash trays are only a few of the many extra- 
ordinary offerings from this exceedingly unique shop. 
For the progressive gift shop a collection from this de- 
sirable ware would prove an enticing sales magnet, and 
a beautiful addition in striking coloring of Russian hand- 
craft, the quintessence of glorified effects in harmonious 
tones. A visit to the above shop is a most interesting 
study of what Czechoslovak art has given to America in 
perfect coloring and a truthful conception of decoration 
in native designs. 
Unique Figure 
Incense Burner 
Delightfully modeled 
metal objects are be- 
ing offered by the 
Hennart. (€o.; Tig 
Broadway. For the 
popular incense per- 
fume there is found in 
these _ exceedingly 
novel and well propor- 
tioned stands, with 
graceful figure sup- 
porting the bowl, a 
practical and _ ornate 
utility for desk, mantel 
shelf or table. These 
ornamental stands are 
ten inches high, fin- 
ished in French or 
Verde Bronze with 
removable Copperf 
Bowl, which is well 
adapted for holding flowers, incense, cigar or cigarette 
ashes. The artistic conception of the slim figure in char- 
acteristic pose holding the bowl has proven a most 
attractive Gift Shop specialty, and the fine finish of these 
unusual stands has commended them to exclusive Depart- 
ments featuring worth while gifts. The above concern 1s 
also offering attractive lamps, candlesticks, etc. 
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THE CHICAGO MARKET a 


J. H. SMyTHE, REPRESENTATIVE 


ness was a feature in the Chicago market the past 

week. This was anticipated by the manufacturers’ 
agents, who have been enjoying a good business so far 
this year, but the present condition is not looked upon as 
discouraging. It was inevitable that a lull would come 
in the buying after the retailers had been stocking up 
heavily during the first part of this year. The condition 
is more or less of a seasonable proposition. Fresh stocks 
of china and glasswares are appearing in all the big de- 
partment stores and the buyers consider that they are 
temporarily well fixed with diversified stocks. The lull 
in order-taking for dinnerware is due in a great part to 
the fact that many of the factories are oversold and will 
not accept orders for delivery during 1923. 


A LULL in the wholesale china and glassware busi- 


Weather in Chicago has been unsatisfactory during the 
past week from the retailers’ standpoint. Several days of 
rain and a May blizzard tended to reduce the number of 
shoppers on State St., and consequently reduced the sales 
in the big department stores. Buyers claim that the craze 
for decorated and colored glassware, both popular priced 
and expensive lines, continues to hold sway. - The public, 
in view of the good general business and employment con- 
ditions of the middle-west, has plenty of money to spend 
and much of this is going for ornamental and decorative 


pieces of glassware and china. 


The Trojan Glass Cutter: Works, Chicago, has in- 


creased its capital stock from’$25,000 to $35,000. 


Big things are planned for the Furniture and Lamp 


' trades of Chicago. The American Furniture Mart Build- ° 
‘ing, to be located at 666 Lake Shore Drive, will be the 
largest office building in point of floor space in the world, 
_ surpassing even the great General Motors Building in De- 


troit. The total floor space for exhibit and office pur- 


| 


. 


poses will be 1,500,000 square feet. Over eighty per cent 
of the space has already been, leased, although work on 


_ the new structure has barely started. The building’ when 


completed will cost approximately $10,000,000 and is 


expected to establish Chicago as the greatest furniture 
' market in the world. Doubtless this will be the greatest 


permanent furniture display the world has ever known, 
and many of the lamp, china and glass manufacturers are 
figuring on some space in the new building. 


U. L. Conway, who has been connected with the Fed- 
eral Glass Co. in their Chicago offices for several years, 


has formed a partnership with Sidney C. Bailey, repre- 
sentative for Nirison-Weiskopf Co. in Chicago and sur- 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


rounding territory. The new partnership is known as 
Conway & Bailey and offices and display rooms are lo- 
cated in room 1106 Tower Building, 6 N. Michigan Ave- 
nue. The lines to be represented by this new organiza- 
tion are: The Federal Glass Co., Columbus, O., The 
Nirison-Weiskopf Co., makers of glass jars, salts and 
peppers, glass containers, etc., Cincinnati, O., and the 
Hercules Paper Box Co., Columbus, O. These lines will 
be displayed permanently in their show room. Full sam- 
ples of the lines mentioned are now on display and buyers 
are invited to visit the new show room in the Tower 
Building. 


The Chicago display rooms of the United States Glass 
Co. are being moved into larger quarters in the Atlas 
Block, 30 E. Randolph Street. New mahogany fixtures 
are being installed, and glass shelves with mirror backs 
add to the appearance of the display. When the work is 
completed, this will be one of the most attractive show 
rooms in the Chicago market. F. T. Renshaw is in 
charge of the display and the selling force of the U. S. 
Glass Co., which works from the Chicago office. 


H. Jay Salzman, manufacturers’ representative, an- 
nounced to the trade last week that his display and offices 
are now permanently located in the Capitol Building, 159 
N.-State Street, suite 1425. Mr. Salzman’s organization 


is now representing the following manufacturers: Owen 


Walsh Mfg. Co., Classique Lamp Studios, Acme Manu- 
facturing Co., R. Milt Retherford and Weinstein & 
Deutsch. 


G. P. L. & H. Association Boosting Exhibit 

The Hamilton Club was the scene of a lively meeting 
of the Glass, Pottery; Lamps & Housefurnishings Asso- 
ciation of Chicago on Thursday of last week. About 


twenty members of the association gathered to further 
the work of the third Chicago exhibit which will be held 


July 9 to 21, 1923, at the Sherman Hotel and in the local 


show. rooms. , Reports of the, various committees were 


‘rendered and the officers submitted their reports for the 


information of the members present. The Rooms Com- 
mittee reported that approximately forty rooms had al- 
ready been alloted to the exhibitors at the hotel, in addi- 
tion to the many local display rooms which have joined 
the show and will participate in the publicity of the asso- 
cation. In addition to this many requests for information 
relative to rooms have been received by D. E. Crum, ex- 
hibit manager, 9 N. Wabash Ave. Indications. are that 
the exhibit will go over in good style with a large number 
of exhibitors and a-big attendance of buyers. 


Twenty-seven 


Twenty-eight 
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THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties.. _Established 1876 at Bast 
Liverpool.) Geo, W. McNicol, Mgr. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


i 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP. & ART GOODS-DOLLS’& 


READY 10 SERVE 


BUYERS _OF- 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MoNONGAH GLASS CO. 
CO-OPERATIVE FLINT GLASS CO, 
Tun DUNCAN & MILLER GLass Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


BUTCHER & FORLINE 
302 Heyworth Bldg. 
Representing: 


Wheeling Decorative Co. 
Liberty Glass Works 
Crescent Glass Co. 

Phone Cen. 5125 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


in many dollars 


Phone Wabash 860 


A few words in this space will - bring 


Ca MX, 


TOYS 


THE SHOPS BUILDING 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co,, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 0 
GIFT SHOP & ART GOODS-DOLLS’& TOYS ™ 


922 N.STATE. 


House Phone Central 0480 


A Buying Center for China, Glass, 


Housefurnishings and Toys 


W. T. DARDEN CO. 
Jackson Vitrified China Co, 
Home Electric Sales Co. 


HARRY N. DePUY 


Wabash Manufacturing Co. 
Peru Basket Co. 
Oneida Mfg. Co. 
Cavanaugh Bros. 


J. B. FINN 


Zanesville Stoneware Co. 
National Pottery Co. 

Micheal Blum Silk Shades 

E. J. Knapp Candle & Wax Co. 
Uhl Pottery Co. 


HEFTER SALES CO. 


Kinney & Levan Co. 
Dinnerware, Glassware 
Duteh Silverware 


EDWARD J. KOCH 


Figueroa Cut Glass Co. 
Hunt Glass Works 
American Crystal Cut Glass Mfgrs. 


CHARLES F. KOEMPEL 


J. H. Brauer Art Studios 
Hand Painted China 

Kay Bee China Works 
White China for Decorating 


O’BRIEN & O’BRIEN 


Kamenstein Heavy and Light Tin 
and Japanware 

All WSteel “Good” O’Brien Fruit 
Presses and Potato Ricers 


Wonder Porcelain Toaster Stove 
The “ Good” Mop Stick Holder 


222 N.STATE 
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EADY 10 SERVe 


COUIVYERS “Cie 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
FB. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
JoHn G. Epmunps 
1319 Michigan Ave. 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


Gra A, Jones ©. 


Twenty-nine 


Q N-WABASH AVE 


9 North J Wabash Avenue 
Chicago 

DINNERWARE 

Pope-Gosser China Co. 
GLASSWARE 

Seneca Glass Co. 

Susquehanna Cut Glass Co. 

National Glass Novelty Co. 
LAMPS AND SHADES 

The H. HE. Rainaud Co, 

Wood Art Co. 

Chicago Lamp & Frame Co. 

Haven Co. 

Shepherd Co. 

Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Harl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 


Fo Sing Yuen & Co. of New York 


Phone Dearborn 3236 


Thirty CROCKERY AND GLASS JOURNAL 


May 17, 19 


Wi4CA “EN washes 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. ' 


EEE L:P WANTED 


ANTED—Salesmen for cut, decorated and plate etched 

glassware line. Write us advising what territory and 
lines you are now working. Box 257, care CRocKERY AND GLASS 
JOURNAL. 


ANTED—First class china andglass decorator. Has best 
chance to go into business for himself. Will have: my 
support. F. J. H. Abendroth, P. O. Box B, Forest Park, Ill. A 


suburb of Chicago. 


Business Opportunities 


OR SALE: Complete Iron work, Frames and Bands for 

two Up-Draft Ware Kilns 16 ft. 6 in. Inside Diameter. Also 
complete. Iron .work .in first class condition for six Decorating 
Kilns (8 tile). Mt. Clemens Pottery Co., Mt. Clemens, Mich. 


Buyers In New York 
(Continued from page 20) 


E. B. Witson, hotel kitchen ware, Wilson Chase Co,, St. 
Petersburg, Fla., Pennsylvania. 


: MAY -16, 1923 

C. W, Roykouff, lamps, Hager & Bro., Lancaster, Pa., 404 
Fourth Ave. 

R. J. Orr, toys and housefurnishings, Hager & Bro., Lancaster, 
Pa., 404 Fourth Ave., care D. G. Alliance. 

P. Weil, housefurnishings and toys, B. Nugent & Bro. De 
Co., St. Louis, Mo., 1372 Broadway, Affliated “Stores. 

I. Flynn; -housefurnishings, Kaufmann Dept. Store, Pitts- 
burgh, Pa., 1261 Broadway, care McNulta. E 

LeRoy Jepson, toys, McComas D. G. Co., Los Angeles, Calif., 
250; Ghurehist. (Gs. Eeakice Cox): 

Miss R. Rosenblatt, toys, N. Snellenberg & Co., Philade'phia, 
Pa., 1225 Broadway (S. M. Goldberg). 


Figuring Turnover 
(Continued from page 13) 


you can divide your average investment, plus your mark- 
up, into the total sales. Either method will give you the 
true turnover, but cost figures must be divided into cost 
figures and sales price figures into sales price figures. 
That’s how you can figure turnover and be sure you are 
right. 


Azel A. Packard 
(Continued from page 25) 


in the Connecticut valley, and a few years later became 
a partner in the business, with Mr. Packard as clerk. 
After four years with the Tinkham firm, Meekins and 
Packard formed the firm by that name, to conduct a busi- 
ness in carpets and general house furnishings. Ten years 
later William G. Wheat, who had been a clerk for the 
firm, was admitted as a partner and the firm name was 
changed. In 1900, upon the death of Mr. Meekins, Mr. 
Packard and Mr. Wheat acquired his interest in the firm 


2 SS 


and continued as before until 1915s, when it was inco 
porated. Mr. Packard was public spirited and was coy 
tinually doing service for others. He served for a numb 
of years as a member of the Springfield Board of Pay 
Commissioners and supported many of the wellfare o 
ganizations. He was a director of the Boys’ club, tt 
Y. M. C. A. college and a trustee of the City Lipa 
Association and was a director until recent years in tt 
Union Trust. He was a member of the Winthrop Nayay 
set and Colony clubs. 7 


Standard Sizes in China and Glassware 


The Federal Specifications Board’s committee on chin 
and glassware, at.a meeting on March 26, adopted a li 
of sizes and shapes of chinaware and glassware whic 
was accepted by all members of the committee. Ther 
sulting list shows a very considerable cut in the variety q 
sizes and shapes besides being definite and simple, and | 
will be used in obtaining bids. Drawings of all thes 
articles have already been made and exhibited to a 
members of the Potters’ Association so as to make certail 
that the articles adopted as standard are made by prai 
tically all manufacturers of this type of ware. It ¢ 
happens that the potters are arranging a standard list ¢ 


hotel ware in which only those articles are enumerate 
which are made~by all potters for hotel and railroa| 


service. The list adopted by the committee is similar | 
the list which the potters expect to adopt with very fe 
exceptions. A meeting will be held next month of potter} 
hotel buyers, representatives of the Pullman Compan! 
and the Federal Specifications Board for the purpom ( 
agreeing upon a final list. | 


Sweden’s Crockery and Glassware Trade 
The year 1921 is reported as a depressing one in Swi 
den and foreign trade declined to less than half that ¢ 
the year 1920. Trade and industry suffered severe 
from world-wide depression and from  overwhelmir| 


the year 1921 amounted to $11,486, and glasswal 
$9,471. 


Doll Situation Good 


A number of well-known doll manufacturers het 
said yesterday they were well pleased with the volum 
of orders thus far received. While at the momer 
there is a little seasonal dullness, the business booke 
already is described as much ahead of last year. A fe 
ture is the steady call which has been developed ft 
the doll as an all-year-around item. The mamma d¢ 
is far and away the leading kind in demand. Or 


duction of lines of other dolls which he had made f¢ 
years in order to concentrate production. This do 
may be had to retail from &9 cents up, the cheaper on¢ 
representing the new departure this season. 
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The Roessler & Hasslacher Chemical Company NEw york 


BRANCHES : 
Boston, Mass. 
Pittsburgh, Pa 


Liquid Bright Gold 
Overglaze—C | ors —Undergiaze 


Trenton, N. J. 
ew Orleans, La. 


| Cleveland, O. Chicago, III, Philadelphia, Pa. 
N Mo. 


Kansas City, 


CHEMICALS 
Minerals and Oxides 


San Francisco, Cal. 


— 
Ba 


Fac-Simile of Label. 
“ MADE IN AMERICA.’ 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 
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THE LIMOGES CHINA CO., SEBRING, O. = 
New York Representative = 

BE. V. Weiss, 874 Broadway, corner 18th Street = 
Telephone: Stuyvesant 6667 2 

F  MAMUANMUUEEMNUUCMESUASOANADNNLANNNUESALNUUUNNANSNAUEANUENAUENNUEAAAGOUEAAOASNEOUEANOAADULATOANALAADEAUOANOAASUU AUT Pe 


: Business Briefs 
: The G. C. Murphy Co., Sharon, Pa., has opened a 
Iw 5 and 10 cent store, with the addition of a 35 cent 


t $1 department. 


In the recent fire which destroyed the Caleb & Kauf- 
ian Mercantile Co., Washington, Ind., the loss was 
{00,000. The store was one of the largest in southern 
‘diana and was founded in 1852. 


R. L. Riley has opened a general store at Chilli- 
the, O. 


A. L. Knapp, Norwalk, O., has opened a 5 and: 10 
int store. 


Liquid Lustre Colors—Oxides and eater “ff 
Bodies for Decorating and Pottery, Glass, Enameled Ware. Tile. 
Coloring Clay Products 


America’s Leading Ceramic Material House 


, OCVCENENSETANAN NMA VTL NALNHTTTTTN TOGA VTN TNA ATH TH ATM ENAN ANAT TMNT TAO AN TENNENT EATON HT OT ENT TATTTOTTOO NOONAN OOOUETOD COO OU EOCOO TOGA TOGA TENA FPO OTU TOUTE COUT ey eon ECO 


Bryce Brothers Conary 


MOUNT PLEASANT, PENNSYLVANIA 


HIGHEST GRADES. 
DUNUAED EN UNVLD FUDAN AOD ALOE ORY TN TRAY AY = 


PTUTHUUNVUTATTTCHULOUOTOVANTTUOUNTUVEULOUETEVAGTEVAUEDUOTETOUETLOUETUOCOTEVEULD SU DT UOT ELeVUTDOSSTbVeTLE STUDUSTTTSHTESSTE STE) 
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jg SINUDIVERINNANNNUENCUUAAUNALONNURSUEALONUCOQSUIEN ALA ENA NOUR NARA EMA AATNNEMAAU CENTERS 


Manufacturers of 


Blown Lead 
Glassware | 


In Crystal and Colors 


TRAVELING REPRESENTATIVES: 


Myric W. Bryce Harry C. Smallwood 


HT Eon ttl Sahat | 


Sole sl One weve ave* Celluloid Cap & Metal Ring Co., Inc 


We 
eres 


NEPERA PARE, N. Y¥ 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; ané 
are also prepared to supply special sizes te 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all coLors. Private Moulds Worked. 
FACTORY : : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y 
New York Office: 290 Broadway. 


W. Douglass Sloan has purchased the Mills’ 5-10 
and 25-cent store at Putnam, N. Y. 


The Satz Crockery Store, Poughkeepsie, N. Y., have 
moved into their new home at 281 Main street. 


The Neff-Moon Toy Co., Sandusky, O., has been in- 
corporated with a capital of $25,000. Incorporators, W. 
B. Moon, C. J. Neff, F. J. Hinkey, A. P. Gallagher and 
W. J. O’Brien, all of Sandusky. 


The Roach McLymont Co., Del Rio, Tex., have started 
work on the construction of a new store building to cost 
about $100,000. 


Thirty-two CROCKERY AND GLASS JOURNAL 


May 17, = 


MCEVEAOAY COCA) COMAACQOAA ARR ARERASAT AY AOA ROR ATA AAA HAH A EACH NY POO ANED YONA GALAGA AAO AM 


—— 


Ses Lae 
E 


New York Directory 


IMPORTERS 


FERDINAND BING & COV’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, Marbles and 


Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, 


teapots; George 


Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. 
Gramercy 6626. 


Telephone, 


B. TOMBY, 20 West 23d St., Repre- 
senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 


Cauldon China. Wood &_ Sons’ Myott, Son & Co., Hanley Staffs, Eng- 
Earthenware, Gibson & Sons’ Teapots The Fifth Avenue land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th S:. 
Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


Srey C. KUPPER, 39-41 West 23d 
t. 


Ahrenfeldt French China. 


nie eS & MILLER, 39-4] West 23d 
t. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 Eass 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE. 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


Building 


Sa 1 eS — 


WH Oe me tit 
Lee 


Uptown Headquarters 
for the 


Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc. 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSW ARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
““The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 

GILLINDER & SONS, Inc., 224 Fifth 
Ave. 

Lighting glassware. glass specialties. 

LANCASTER (0.) GLASS CO. 

Pressed ware, lamps. tumblers and 


novelties. JT. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
Haun Representative, 139 Fifth 
ve. 


WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manutacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 


patterns. 


Chas. 
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ESTABLISHED IN 1874 


i] HILE the American dinnerware market so far 
i \\) as domestic wares are considered, is a note- 
| worthy stable one and manufacturers have 
_adopted and adhered to a very definite policy of keeping 
prices down, there is plenty of speculation going on in 
other merchandising lines. And as prices in other manu- 
factured commodities, while not directly related to do- 
mestic wares, are carried by retailers who carry many 
lines of goods, the effect of any considerable boost in 
retail prices, is certain to affect stable domestic wares 
as a matter of course. This effect will, of course, mani- 
fest itself in a slowing down of sales volume. 


UST now there are quite clear indications that retailers 
generally, are beginning to perceive that no enduring 
prosperity accompanies high prices. Yet there is no dis- 
puting the fact that a large number of business men regard 
high levels of value as essential to prosperity. Many will 
_not come out and acknowledge this, it is true, but when 
_ narrowed down their opinion really amounts to this; that 
rising prices are accepted as the outstanding factor in 
commercial success. This opinion is shared by so very 
many merchants that we believe it is worthy of a little 
analysis. 


S there anything to warrant this view of our industrial 

situation? Frankly,-we do not think so. Naturally, 
every business man hopes for a steady advance in the 
value of the merchandise he sells. But it is equally true 
- that most men look thus forward with the expectation that 
_ his lines will remain stable or fall. In other words what 
' the average merchant looks forward to is a margin be- 
tween rising and falling prices, which will assure him a 


profit. Thus, if he is able to sell his goods for a higher 
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unit value than the one figured on he will be so much 
ahead, providing always that he will not be obliged to 
disburse his entire saving in paying out to others at a 
higher rate than he expected. This disposes of the opin- 
ion that prosperity follows higher prices, by distinctly re- 
stricting and limiting it. Rather is it a desire for a 
“ spread” rather than for high or even steadily rising 
prices. 


UT, if this view is accepted, will not the merchant 

be as well off when prices fall as when they rise? The 
same opportunity for a “ spread’ exists between costs and 
incomes and the same possibility exists of additional profit 
secured through shrewd buying. Some economists hold to 
the opinion that slowly rising prices are more stimulating 
to industry and that declining prices have an opposite ef- 
fect. Whatever truth there may be in this latter theory, it 
is equally plain that a good deal of trouble is caused when 
prices vary widely with but little warning. Stability of 
prices and comparative slowness of change is the back- 
bone of business. The price level will never be fixed ab- 
solutely, but ability to reckon reasonably upon stability 
and permanence within moderate limits, is about the only 
protection which business has or can have. Profits made 
from rapid changes in prices are not the result of pro- 
ductiveness or an increased need for goods, but is the 
result of speculation. 


PECULATION and chance does not directly affect 
the dinnerware market but indirectly it affects all 
business and general trade. While it is not the chief factor 
in the slowing up in the markets just now, it does contrib- 
ute to the indifference shown by buyers. 
(Continued on page 30) 
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Making a Success of Selling 


Here is an Interesting Story of How Sales Have Been Increased 
Six-Fold—Last Year Figures Topping 1 1-4 Million of Dollars 
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to distributors and whenever a concern achieves a 

substantial increase of business, there are assured- 
ly many good reasons for it. The reasons invariably 
are based on the fundamental principles which are the 
foundation stones of every solid business enterprise. But 
the means of accomplishment, of course, vary to a great 
extent, for the handling of the many details which form 
the successful business, are arranged and carried out in 
diverse ways. And, believing that the particular business 
methods outlined by one prominent distributor is de- 
cidedly worth reading, we print herewith in part, a most 
informative contribution on Successful Selling by 
Thomas W. Berger, appearing in Administration maga- 
zine. 


S west selling is always an interesting subject 


In the last three years the gross business of the Phila- 
delphia Electric Co.’s appliance sales department has in- 
creased sixfold. It went up the first year from $200,000 
to $500,000. In the year just ended we aimed at one 
million dollars and produced a business of one and one- 
quarter million dollars. The department has been pay- 
ing all its own expenses, including service and over- 
head, and has netted a profit besides. 

There is nothing extraordinary in these figures for 
any business catering to an unlimited market, with norm- 
al conditions of competition and return. But our policy 
is to limit the field definitely to our own consumers of 
current, and hence the figures take on greater import- 
ance. However, restricted as the field is, the merchand- 
izing methods used within it to overcome obstacles such 
as unregulated competition and others considered peculiar 
to the trade, may be applied anywhere. Multiplied in the 
application by the number of strictly local markets to 
which any national concern is catering, they point the 
way to promising fields of new business. 

About two years ago we determined to test certain 
anxioms of the trade—they might almost be called super- 
stitions. Chief among these was the conviction among 
electrical appliance men that the electric light and power 
companies must pay overhead and service charges for 
their appliance sales business out of revenues obtained 
from consumption of light and power. On the other 
hand, it may be thought that as a seller of electrical ap- 
pliances the central station starts with certain advantages, 
such as a relatively unlimited capital and access to all 
consumers of current. But these are to a great extent 
overcome by certain disadvantages. For instance, there 
are 163 makes of electric washing machines now operat- 
ing in the United States. No single retailer, therefore, 
can expect to monopolize the entire city market. Since 
the business of the electric company is primarily to 
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furnish current for power and light, it must encourage 
all distributors of appliances. In doing this we go to the 
extent of publishing in our quarterly house organ, which 
goes to consumers, announcements of the opening of new 
electric appliance stores. But while we cannot expect 
and do not attempt to control the market, we must carry 
the brunt of the service burden. In other words, our 
proportion of the total business done in the market, 
secured though it is on a competitive basis, must eventual- | 
ly pay for this service for all the business, both our own 
and our competitors. | 

As a general proposition the only way to accomplish | 
this is by increasing our share of this total business as. 
far as we consistently can and by increasing efficiency and | 
eliminating waste. In this connection our experience has | 
demonstrated again what business men are forever learn-. 
ing and as quickly forgetting—that it is not good busi- 
ness to take too many things for granted. We found 
profits in fields where tradition had it that the central 
station could not compete. 

Against the weight of habit and tradition our corpora- | 
tion placed the economic doctrine that profits are the 
test by which a business should prove its right to exist. | 
So we threw aside all theories and went after the orders | 
along approved merchandizing lines. The outcome has | 
been that the department is now paying a profit of 10) 
per cent, credit for none of which is due to the growth 
of current-consuming revenues. 

Generally speaking, before the adoption of the new | 
merchandising policy, our sales effort had been scattered 
over the whole field of appliances. We now decided to. 
concentrate on certain leaders and by this new plan we 
increased turnover not only in these leading lines, but in 
the small appliances as well. | 


RiGHT Buyvinc IMPORTANT. 


Sales effort—the production of orders is and should 
be the aim of the appliance department. But in our) 
analysis of the reasons why the department had never 
previously paid a profit, we were forced inevitably to the 
conclusion that we must give more attention to buying: 
before we could begin to expect results from the sales 
organization. | 

It is not clear why in the discussions of business prob-| 
lems, selling is stressed so at the expense of buying. This 
latter is specifically a matter of knowledge, and it would 
seem much easier to give a man the knowledge—to train 
him how to sell, assuming that he is of average intelli- 
gence and indifferent as to whether he does the one or 
the other. The buyer is the sower of sales. It is not what 
one gets for the product that determines success or failure 
but the difference between what he gets and what he 
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pays, minus what it costs to buy, sell, and do business 
generally. 
It has been my observation that bad buying is the 
greatest single cause of failures among retailers. This 
is fundamental. Often a manufacturer or wholesaler 
bears as much responsibility for bad buying on the part 
of the retailers as the retailer himself—sometimes more. 
To buy right the latter ought to know general conditions 
_ in the trade, also values, costs of production, comparative 
character and quality of the goods, freight rates, the cost 
| of money and other items equally as obvious. He ought 
_to know as much about his seller as the seller knows 
about him. But in the very nature of things he cannot 
| get this knowledge, as a rule, except by long experience. 
THE IMPORTANCE OF SERVICE. 
_ Every merchant with any business to speak of, can 
Veet concessions in’ purchasing in the non-standardized 
) and highly competitive lines, if he knows how to go after 
them. But he must be wary about what he gets, for cash 


is only one consideration. In our own organization we 
tried, in buying, to take every legitimate advantage of 
market and competitive conditions. Manifestly, im- 
» mediate profits are but one consideration. The manufac- 
turer as a rule agrees to keep the larger appliances in 
-order for a specific period, generally one year. But even 
_ when he maintains an agency some of the adjustment 
-work during that period, all of it later falls on the central 
_ station, for the owner is using our current. We cannot 
prevent the distribution of cheap appliances which are 
forever getting out of order, and which will be a burden 
) to us later; but in our own department we must encourage 
_ the use of good ones, by buying nothing else. And as has 
been previously said, we must maintain established prices. 
| TERMS AND PRICES 
| Washing machines and vacuum cleaners, which repre- 
/ sent a large part of the total business in an appliance 
| shop, are not bought by people of means. The house- 
»wife who has servants does not think of labor saving 
|devices as a rule. About go per cent of our American 
‘housewives do not have servants, and it is this great 
“middle class’? which we must reach. The larger ap- 
/pliances represent a large amount of expensive material 
_and highly skilled workmanship. Prices therefore are 
too high for cash sales and the business is fundamentally 
an instalment one. And in the instalment business I am 
convinced that terms are more important than price. 

Accordingly we advertise—* Five dollars will put a 
cleaner or a washer in your home.” We never fail to 
get results. In our experience the first payment is what 
makes the sale. 
HANDLING THE SALE 

The well known objection to a small initial payment is 
based on a bad business principle, no matter whether the 
product is a household appliance, real estate, or anything 
else. Manufacturers forced by the nature of their mar- 
ket and the level of prices to finance sales, hold that the 
size of this first cash payment shows good faith. This 
is wrong. That attitude shows that they are in reality 


(Continued on page 25) 


How’s Business? 

Business has entered the uncertain stage during the 
current week and a good deal of caution and conservatism 
is noted in placing orders for the future in many lines. 
In its weekly summary of business, Bradstreet’s reports 
the state of trade is irregular, with trade still affected 
by the weather as well as the quieting movement noted 
in previous weeks. 

In Tue East. 

In New York the wholesale trade in crockery and 
glassware are not complaining of a lack of orders and 
while retail merchants say that buying is being done over 
a longer period than usual, but sales of crockery, glass- 
ware and housefurnishings goods is in heavy volume, 
and that the spring business in this class of merchandise 
this year will be particularly good. Generai retail trade 
is fair as are collections. Boston reports retail trade fair, 
manufacturing and industry quieter and coliections fair. 
In Philadelphia retail trade is fair and collections slow. 
Pittsburgh reports retail trade as continuing good, steel 
orders for future less active and collections fair. In 
Buffalo retail trade is fair, manufacturing and industry 
active, all lines reporting difficulty in getting skilled and 
unskilled labor and collections fair. 

In THE WEST. 

In Chicago retail trade is fair, manufacturing and in- 
dustry active, some let up in building, consumption of 
steel and all commodities heavy and collections good. 
Cincinnati reports retail trade fair, but sales volume is 
curtailed by bad weather, manufacturing and industry 
active and collections slow. In Detroit retail trade is 
good, manufacturing and industry active, number of 
employed showing slight increase over previous week 
and collections good. Kansas City reports retail trade 
fair, building active, crop prospects good and collections 
fair. In St. Louis retail trade is good, manufacturing 
and industry active, labor well employed and in some 
cases working overtime, coal mines at about 60 per cent 
of capacity and collections fair. Milwaukee reports re- 
tail trade fair, manufacturing and industry active, crop 
prospects fair and collections fairly good. Umaha re- 
ports retail trade fair, building active and collections 
somewhat improved. 


In THE SourTuH. 

In Baltimore unseasonable weather has slowed up 
retail trade and retarded collections. The south gives 
evidence of more conservative buying and nearby trade 
is purchasing for immediate needs only. Chattanooga 
reports retail trade good with volume in excess of last 
year, manufacturing in all lines continues at capacity, 
crops are late and collections, while improved are only 
fair. In Atlanta retail trade is fair, manufacturing and 
industry active, excessive rains hinder crops and build- 
ing operations and collections fair. Birmingham reports 
retail trade fair, manufacturing active, coal trade poor, 
lumber quiet and collections fair. San Antonio reports 
retail trade quiet, manufacturing and industry fair, crops 
backward and collections slow. 
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On THE PaciFic Coast 

In San Francisco retail trade is fair, manufacturing 
and industry active, shipping continues active with trade 
cautious, crop prospects good and collections fair. In 
Portland, Ore., retail trade is good, manufacturing active, 
logging strike over and collections slow. Seattle reports 
retail trade good, manufacturing and industry active, crop 
prospects favorable and collections generally slow. 

Summary Imports and Exports 

The new tariff law which became effective Septem- 
ber last, has necessitated a revision of the classification 
based on the new rates for imports into the United States. 
As this means that statement of imports under the old 
law must be kept separate from the imports under the 
new classification, no important figures have been pub- 
lished by the Department of Commerce since last Au- 
gust. But the revision has now been completed and we 
give herewith our usual tabulation of imports and ex- 
ports for the month of January, 1923. It should be 
noted that these figures are corrected to May 4, 1923, 
although subject to revision. 

Imports 


CROCKERY AND GLASS JOURNAL” 


1922 1923 
[Glanbaery, warene leroyemnedl so Ga iw odooadsnon dhoucac $ 39,637 
China, decorated: 
Prom SErancey as eee eee eae eee 39,601 
me Germany? AEG. ecm su ioe eee mn eo 130,710 
x United Mine donmpera teeter 3,421 
Be tag Wa Unb teh Screnr es OR  Atrcnnes a etch rea oriony Sate 126,556 
ry OthermG@ountiles meee nee ee 71,742 
Tata Men ee ee ee ee ee $411,667 
For Seven Months Ending January 
1922 1923 
Chitra note decoratedmnee anes $ 455,050 $163,622* 
China, decorated: 
Krome Eran cesta penne eee 478,167 229,034 
3 Germanyvarcne erry eee eee OL Ul 620,312 
a UWnitede kine domme meee 54,112 25,306 
a Japan sys ach ce ie pees. oe 3,618,186 743,971 
Others Countries eee 1,210,347 282,477 
FROta lie eee eee eee BRO ORZ0S $2,064,722 
Earthenware, not decorated ........ $ DRO Rep OT eines aes 
Earthenware, decorated ............ VASP GO” hc.) Oy eRe 
AI OOtnEt A at coe ee ee ore 1,266,256 291,300 
Total eon ee ee $1,568,528 $291,300 
For Seven Months Ending January 
1922 1923 
Earthenware, not decorated ........ $ 186,729+ $ 80,311* 
Barthenware,) decorated. sen eee to oroos 1,018,973* 
Table, Toilet and Kitchenware, Plain. ....... 143,266+ 
Decorated etnies see eno Eo eee 1,073,318+ 
Total nt.% Seca ko oe eee $2,380,561 $2,315,868 
GLASS 
1922 1923 
Glasswate,, cut of decorated assassin $ 132,574 $ 78,338 
Dotits AND Toys 
1922 1923 
Dolistand) partseo ted oO! Sienna $ 34,484 $ 122,108 
Other: toy sian) euate see a ee 304,294 462,700 
Total ic eck tegen eee SS AVAL SY? $ 663,145 
For Seven Months Ending January 
22 1923 
Dollstandenactsme se trent $ 998,685 Sl aleooe 
Gthers toys, es55 4 ee eee 3,423,329 3,700,310 
“T.6 tale ee as Se eens $4,422,014 $4,871,862 
Expor?s 
1922 1923 
China and Porcelain: 
Table, Toilet and Kitchenware ..... $10,078 $22,692 
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AQ Sother sehen ae eee 29,260 11,7465 | 
Lota lie.) satan eae toe eee 
1922 1923 
Earthen and Stoneware: 
Table, Toilet and Kitchenware .... $10,196 $ 552% 
(All crother tee Pe eee 75,634 34,538 
Totals, tear eGo oe Orr $85,830 $60,065 
For Seven Months Ending January 
1922 1923 
China and Porcelain Ware: 
Table, Toilet and Kitchenware .... $ 10,078 $116,739 
All other*\ inc. ed ee ee eee 152,071 62,944 
Total 2 aS oe ee ee $162,149 $179,783 
1922 1923 
Earthen and Stoneware: 
Table, Toilet and Kitchenware ..... $ 10,196 53,758 
All-other cc) seine eee eee 730,068 434,600 
Total ngcaeeae eee ee $740,264 $488,158 — 
DoLtits AND Toys 
1922 1923 
Dolls and parts. of (dollset.- ee eee $ 6,839 $ 11,613 
Othet: toys'4.c.40 eee tee ee 38,561 87,888 
Totalig, sean Slee eae $ 45,400 $ 99,501 
For Seven Months Ending January 
1922 1923 
Dollsvand = pantssoc.d oll sae eee $ 95,466 $ 174,719 
Other stOys: =. 2 ane. ee 1,008,224 1,479,C68 
Total. cs bea eee ee eee $1,103,690 $1,653,787 
GLASSWARE | 
1922 1923 @ | 
i(Rablemelasswa news plainer eee $55,081 $192,849 
Table & other gl’ware, cut or engraved 5,444 17,409 
Globes -and*ShadesMete noc eee Se Rey e 27,239) | 
TOtalesat eae ace eee $95,797 $237,493 
For Seven Months Ending January 
1923 
‘Table: glassware, (plait... 22s cee eee L $1,077,498 
Table & other gl’ware, cut or engraved $66,494 134.162 
Globes and, Shadesia- syne oee eee 254,389 
otal “aix.i ies eye ete eee $66,494 $1,466,049 


TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 


For Seven Months Ending January 
1922 1923 1922 1923 
$30,746 $126,885 $352,461 $628,111 


* July. 1 to Septr 2): 
+ Beginning Sept. 22. 


Trade Boom Today and 
in 1920. 


“Tt is not to be expected,”’ the Federal Reserve Bank of | 


Minneapolis writes in its monthly review of the financial 


situation, ‘‘that the present business cycle will have the — 
extraordinary features of the cycle culminating in 1920. 


A new generation of business men was initiated in 1920 
with the sad experience of the disorders attending a seri- 
ous slump in business. 


business. 

“One of the principal features of inflation is a rapidly 
advancing price level. Caution, learned in 1920 by the 
present business executives, presumably will not permit a 
repetition of the runaway price situation of 191g and 
1920. In view of this attitude of caution, which is 
evidenced at the present time by the postponement 
building several import- 


of some operations in 


Everywhere there are evidences | 
that business men realize that one way to avoid a disas- 
‘trous business crash is to avoid an unsound inflation of 


i a 


_ the dismissal of many hundreds of workmen. 
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ant cities, and the fact that the number of building per- 
mits is not increasing, the recent price rise in building 
materials is significant and particularly so when com- 
pared with the 1919-20 movement of building prices. 

From the low point of building material prices in 1919 
to the peak in 1920 was a twelve months’ period. During 
this time, building material prices advanced 77 per cent., 
and the advances continued for three months after the 
peak of building volume was reached. It is now again 
just twelve months from the last low point of building 
prices reached in 1922. 

“At that time building prices were somewhat higher 
than the general price level, and during the twelve 
months, there has been an increase of 28 per cent in build- 
ing material prices. A very high point was reached in the 
valuation of building permits in the cities of this district 
in January of this year, after purely seasonal changes are 
allowed for, and it remains to be seen if this or some 
subsequent, month will be the peak month of this move- 
ment.” 


Glass Industry of Czecho-Slovakia 
The British Vice-Consul at Prague has forwarded to 


the Department of Overseas Trade a survey of the indus- 
trial situation in Czecho-Slovakia by Dr. Hodac, the Sec- 
retary-General of the Federation of Czecho-Slovak In- 
dustrials, at a recent meeting of the Federation. Dr. Ho- 
dac said that the position in the glass industry remains 
unfavorable. In the bottle factories 700 workmen are 
employed, instead of 3,500. In the mirror and cast glass 
factories only 1,440 workmen are employed out of 2,400. 
At the end of December the number of workmen em- 
ployed in the manufacture of hollow glass was 7,864, 
and in February 8,375, but the normal number is 20,000. 
Since December work has been resumed in five establish- 
ments of the hollow-glass branch, with six tanks, but five 
other establishments with five tanks closed down. There 


isa danger that in the near future one of the largest glass 


works will have to close down partly, which would mean 
In the 
porcelain industry there are at present 23 per cent of the 
workmen not employed at all, and another 16 per cent 
only partially employed. 

At the commencement of 1922, according to “Le 
Verre,’ most of the glass works succeeded in producing 
a sufficient amount of glass to meet home demands. Only 
the bottle factories, owing to the loss of their French and 
Italian outlets, formed an exception. In view of the con- 
ditions that prevailed in rates of exchange during the first 
six months of the year, the value of the crown-piece being 
very low abroad, purchases paid for in foreign money 
proved very profitable, but later on, when the value rose, 
the export industry of Czecho-Slovak glass became con- 
siderably embarrassed, and as the rise continued during 
the second half of the year a veritable crisis ensued, the 
costs of production not having diminished. The disparity 
between the purchasing power of the Czecho-Sloyak 
crown in the country itself and abroad forced prices down 
to such an extent that not only did they no longer permit 
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of any profit being realized, but they were not even 
enough to cover the costs of production. Naturally, un- 
der these conditions, sales abroad were impossible, and 
the crisis was aggravated still further by the steady fall 
in the value of the mark. As it was found impossible 
to reduce costs, notably of coal and transport, the only 
way to prevent too large an accumulation of stocks was 
to partly stop work; such a situation was, of course, 
untenable. 

Over and above the financial situation, there were still 
other factors which paralysed sales, such as increased 
Customs duties, import restrictions, and the like, in ad- 
jacent countries. Polsnf, Roumania, Italy, and Yugo- 
Slavia, on the other hand, have started several glass works 
of their own during 1922. The crisis through which the 
home glass industry is now passing has greatly accent- 
uated the opening of new industries in foreign competitive 
countries. The hollow-ware production, of which Czecho- 
Slovakia had made a specialty, has now been taken up in 
other countries, especially since the home glass works 
have been idle. Still, it is believed that this competition 
will only be temporary, and that home factories, when 
they resume work, will soon oust all imitations of good 
home products. All these unfavorable circumstances 
have led to the result that of the 32,000 hands employed 
in the glass industry, only 12,000 are now working, ana 
their output is restricted. 


Polish Glass Industry 


The glass industry in Poland had, before the war, al- 
ready attained a considerable degree of development and 
perfection; in spite of the competition from neighboring 
centres of production, it was able to export large quanti- 
ties to Russian markets. Now, of course, this source of 
revenue is closed, and, in addition to this, within her own 
frontiers Poland has to face now a considerable demand 
she cannot meet; thus in 1920 she had to import 5,371 
tons of glass of all kinds and 7,226 tons in 1921; in 1920 
her exports were only 606 tons and 975 tons in 1921. Half 
the glass imported comes from Czecho-Slovaka, the re- 
mainder being supplied by Austria and Germany. Win- 
dow-glass is the chief item manufactured in Poland, fol- 
lowed by bottle glass, tableware, and glass for lighting 
purposes. Tableware is made by one factory only 
at Wawer. Glass for lighting purpose, which forms a 
veritable specialty in Poland, is made at Zabkowice, 
Zawiercie, Czestochowa, Noworadomsk, Piotrkow, Da- 
browka, Niemen, Varsova, Buda, and Opalin. Altogether, 
this country has 35 glass factories, with 50 furnaces, and 
employing 5,000 hands. 


Cuba as a China and Glassware Market 
Within the last few months there has been a decided 
improvement in sales of chinaware and pottery in Cuba, 
says Attaché Paul L. Edwards, Havana. Most of the 
highest grade china comes from England, France, Bel- 
gium and Germany, with the United States supplying the 
bulk of the cheaper grades. Business done with foreign 
firms is usually on the basis of drafts drawn for 90 
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days from date of shipment, but the tendency of Amer- 
ican firms is to allow less time than this. In glassware, 
American firms are strong in the market, although com- 
petition from France and Belgium is keen. Sales to 
Cuba are most frequently based on documents against 
acceptance of attached draft, drawn at 60 or 90 days 
from date. A few firms, however, sell on open account, 
expecting payment in from 30 to 60 days after the goods 
are received. 


ae Retail and Mail-Order Sales 


Following will be found a summary of sales of mail- 
order houses and chain stores for March and April this 
year, with comparisons : 


Mail-order April, 1923 April, 1922 March, 1923 
Sears Oebucki ee ee ee $19,178,350 $14,712,632 $19,755,338 
Wikerie, WMieweal S564 o's don 11,512,969 7,357,640 12,975,073 

Tota] eet. ieee $30,691,319 $22,070,272 $32,730,411 

Chain Stores 
F. W. Woolworth ..... $13,940,314 $13,439,278 $15,780,275 
Suse Kresgesncemen stn 5,861,797 5,208,226 6,949,545 
Sells Kessierane emia 2,495,961 2,396,041 2,656,340 
McCrory ee he coe orer 1,465,585 1,378,636 1,772,284 
eG Penney Mas. hneric 4,457,739 3,942,629 4 386,913 

hota lemepeare cei. $28,221,396 $26,364,810 $31,545,357 
Four months 

Mail-order 1923 1922 Change 
Sears oebiickmener nner $74,978,529 $57,115,423 it HL 
MonteeVialG aerate eer 42,028,585 26,767,952 1 57.0 

*DO tall Ma eta ee erect. $117,007,114 $83,883,375 1 39.4 

Chain Stores 
HW Woolwoxtheeessre $52,002,813 $44,900,755 1 15.8 
Oh SS MTS Bad Socchadnb< 22,756,759 17,050,067 1 33.4 
SH la AiGress Sa joc kceSiadn « 9,214,342 7,996,527 ie hsp 
McCrory tee eek eaters /21, 73 4,589,616 1 24.6 
eGR enneyarc ess ser eke 14,467,320 11,655,805 t 24.1 

ARoycN lk Recpuqeoad seh dec $104,163,965 $86,192,770 1 19.6 


April retail trade was 8.3 per cent. below that of 
March, but the latter included twenty-seven business days 
against twenty-five in April. In addition, the Easter urge 
was present in March while absent in April, which also 
saw cold weather interfere with spring buying. Four 
months’ trade this year was 29 per cent. ahead of 1922. 


Glass Manufacture in South America 
In Argentina there are two fairly important glass 


works. The first is run by Sres. Rigolleau & Cia., who 
make ordinary white glass table sets, glasses, jugs, flasks, 
and the like. No cutters are employed, as all that class 
of work is done by machine; a new apparatus, said to be 
unknown in Europe, cuts the edges of glasses and similar 
hollow-ware. This firm, which also produces ground 
glass and does acid engraving work, has a department for 
making bottles, principally for beer. The second con- 
cern, belonging to Sres. Papini & Cia., is more important 
as regards white glass, and their articles are preferred for 
their beauty and good quality. They make table sets, 
water bottles, glass ornaments, and flasks for perfumery. 
Their plant comprises several cutting, engraving, and 
pantographing machines. These two firms also produce 
colored glass, excepting red glass, which is too expensive. 

At Buenos Aires there are also several glass works run 
by the proprietors, who work in company with a few 
hands. The glass made is poor, but, as they are cheap, 
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their goods also find a certain market. The refractory 
earths and clays used for making the pots used with the 
furnaces is also of bad quality, so that accidents are of 
frequent occurrence at these small concerns. At Buenos 
Aires syphon bottles are also made, but, owing to the bad 
quality of the glass, they often burst on being filled, 
Electric lamps are also being made now, and endeavors 
are now being made to commence the manufacture of 
glass accessories for laboratory use. A group of Belgian 
glass workers recently opened a small factory, but, owing 
to the crisis, it has gone into liquidation. There are also 
several glass works in Brazil. At Rio de Janeiro the firm » 
of Esberard makes various kinds of glassware, excepting 
cut glass; they engrave glass by hand, with the sand blast 
and acid, whilst they produce painted and etched glass | 
articles. The founder of these works used to make glass 
inkstands, which he sold as a start in a small shop; to- 
day he is the owner of a large factory and a considerable 
fortune. | 
At Sao Paolo the glass works Franco-Paulista and Es- | 
caronne manufacture various articles of glass; the cli- 
mate there is better than at Rio, where Belgian workmen > 
frequently fall sick. In all these concerns stoppages of 
work are frequent, due to carelessness in the manufac- 
ture of the pots and furnaces. Furthermore, as the fur- 
naces are heated by petroleum which is somewhat badly 
refined, the burners easily get stopped up, causing fluctua- | 
tions in temperature, which crack the pots. In Uruguay 
there is one small glass works at Montevideo which makes | 
common glassware. According to the latest reports to 
hand, a well-equipped and capably managed glass factory | 
would do well in this Republic. | 


1 
| 
| 
| 
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China Breakage in the Home 
In the wear and tear of dinnerware in the home, the 
risk of breaking is always present. 
One not acquainted with the volume produced in a) 
general ware pottery, and who visits such a plant for the 
first time, generally queries, ‘““ Where does it all go?” 
Here enters the percentage of breakage of ware in the 
home. 
Harry W. Brown, superintendent of the Union Pot- 
teries Co., Los Angeles, Cal., has taken a peep behind the 
scenes, and his observations have led him to believe that) 


a cup runs more risk of being nipped, cracked or broken) 
than any other item used on the table of a home. The 
risk taken by the cup in this particular regard is placed| 
at 100. 
It is no wonder, therefore, that buyers and manufac- 
turers alike are always telling of the shortage of “ teas.” 
Generally speaking, there is always a scarcity of plates, 
but the risk of the plate being broken is not as great as 
that of the cup, so Mr. Brown has worked it out, but it 
stands 81 chances in 100 of being “shot.” 
Next comes the platter, which has 79 per cent of the 
risk of being put out of commission when used day in and 
day out, with the tea plate coming next with a risk of 72 

pemcent. 
(Continued on page 23) 
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CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


to know that A. J. Martin is no longer connected with 

the Standard Furniture Co., Seattle, Wash. He re- 
signed his position as china and glassware buyer for the 
concern about a month ago and has not announced his 
future plans. — 
Kenneth P. Lockitt, New York manager for the Libbey 
Glass Mfg. Co., arrived home from a trip through New 
England in the interest of the concern on Tuesday and 
left again on Wednesday for Toledo, O., where he will 
spend the remainder of the week on a visit to the factory. 


| T will be a surprise to his many friends in the trade, 


Justin Tharaud, head of the importing firm of Justin 
Tharaud Inc., who has been spending a month on a tour 
of the middle west, returned home on Monday, well satis- 
fied with business and the outlook for the future. 

After stopping off in the pottery district, Oliver H. 
Phillips, china and glassware buyer for, “ The Fair,” 
Chicago, arrived in New York this week on a buying visit. 
C. S. Maginnis, housefurnishing buyer for the firm was 
also here for several days. 

John Postley of Chas. A. Postley & Son, is making a 
trip with the Postley housefurnishing specialties through 
the middle west. 


Leon Koster buyer for Katz & Goldsmith, Braddock, 
Pa., spent several days in New York this week, to place 
fill in orders, to revive his stocks, which have been de- 
pleted by several wonderfully successful sales, as well as 
a good steady business, which his departments have been 
enjoying. 


Chamberlain-Johnson Du Bose Co., Atlanta, Ga., were 
represented in the local market this week by G. C. Brun- 
son buyer of china and glassware and Mrs. J. E. Dun- 
woody, housefurnishing buyer. 

Herman H. Henjes, traveler for Theodore Haviland 
& Co., Inc., returned on Monday from a three months’ trip 
over his territory through the West and South. He re- 
ported business in excellent shape all along the line. 

W. D. Davis, buyer for Wm. Hengerer & Co., Buffalo, 
visited the local market this week to place orders. Mr. 
Davis who was formerly with Loveman, Joseph & Loeb, 
Birmingham, Ala., is making a big success of his depart- 
ments with the Buffalo store. 


R. Lober, head designer for S. A. Weller, Zanesville, 
O., paid a visit this week to the offices of Chas. H. Taylor, 


New York representative for the firm. 


President Hammond Appoints Outing 
Committee 

President, E. W. Hammond of the Pottery, Glass & 
Brass Salesmens Association, this week appointed an out- 
ing committee to take full charge of the arrangements 
for the organization’s annual summer outing as follows: 

Thos. G. Jones, chairman; Wm. E. Doctor, vice-chair- 
man, and Chas. A. Postley, secretary. Other members of 
the committee are Jos. E. McCauley, Langley Hawthorn, 
Julius Rosenfeld, Max Herbert, Wm. H De Mars, Fred 
C. Brey, Chas. Wise, M. S. Benford, Samuel Neuwirth, 
FE. Hamblin, Howard R. Handy and F. Calvin Demarest. 

Mr. Jones contemplates holding a meeting early next 
week, notices of which will be mailed to all members of 
the committee. 


Weiss Gets Limoges Line 

E. V. Weiss, who was connected about fifteen years 
ago, in the capacity of salesman, with the Limoges China 
Co., Sebring, O., is again with this pottery as New York 
and Eastern States representative. Mr. Weiss has his 
sample room and office in room 604, at 874 Broadway, 
corner 18th Street, where he is showing a full line 
of up-to-date dinnerware patterns in border, three, 
two and one medallion decorations—exclusive basket and 
spring designs and three different initial decorations, to- 
gether with a complete line of beautiful specialties for the 
premium trade. 

The increasing business of the Limoges China Co., has 
made it necessary for them to make recent additions to 
the factory and additional construction is now under way 
which will increase their production 25% and insure 
reasonably prompt delivery of merchandise. 


L. S. Hinman, Winner At Golf Tournament 

The Pottery Glass & Brass Golf Association, surely had 
luck with them last Thursday, when they played the open- 
ing tournament of the season, at the Essex County Coun- 
try Club, West Orange, N. J., for they could not have 
had a better day had it been made to order. Continuous 
bright sunshine, contributed considerably to the cheerful- 
ness of the occasion. 

“ Billy ” Pitcairn who has the happy faculty of making 
every one feel perfectly at home, was just as agreeable in 
the role of host as ever, which means that everyone had 
a good time. 

Besides twenty-seven players, entered for the tourna- 
ment, there was a gallery of three, consisting of Jos. F. 
O’Gorman and Everett Ward of the Pottery, Glass & 
Brass Salesman, and F. Calvin Demarest of the CROCKERY 
AND GLASS JOURNAL. 


Seventeen 


Eighteen 


Now to the game: 

Many 
scores were concerned. i 

The big competition of the day was the Stamina prize: 


i } a . 
records were broken, that is, as far as high 


the net for 30 holes, which was decided without question 
when past President Hinman made a 2 on the last hole. 

The consolation prize was won by the 1922 champion, 
AB A He had 
to produce the low gross of the day 187, to win, as close 
contenders, for the cherished cup were: L. S. Hinman 
70; Lvs. Owen 75,51. Mayers LL. 1) Mchaddin 7a: 
G. L. Pitcairn 79; and R. A. Jacobus 80. 

The prize for unanimous uniformity went to the host, 
Wiser Pitcairn: 
two courses were :—47-48, 47-48. 

The host’s son Gilbert Pitcairn, 
with a record birdie 4, on the 575 yard 16th., of the lower 
course. 

The longest drive recorded was made by Ira Clarke, of 
the New Martinsville Glass Mfg. Co., New Martinsville 
West Va., who motored from his home in Pittsburgh to 
catch the midnight express for Essex. 

Tournaments for the balance of the 1923 season are 
tentatively scheduled at the following clubs: June, St. 
Albans; July, Arcola; August, Forest Hills; September, 
Searsdale and October, White Beaches. 


Killackey, whose selected 18 was 75 net. 


whose gross scores for each 9 of the 


distinguished himself 


‘THE SCORE 

Morning Afternoon Handicap Net 
[Sy aa bralenea sgn ooh obs < 103 105 15 178 
GorAty Dodsoneer ee mec soe 96 94 5 180 
laly IDE Wiel @evatoliin 655 450 5- 101 89 4 182 
ee skal aelkce vane ene 98 89 2 183 
Wi Sy letqisainae So sonosetcc 95 95 Z 186 
En ScOwenwe tee eee 95 99 4 186 
Bh Maye paeneereriese er 108 96 8 188 
EL eee @ wenseee ae 110 110 16 188 
IR INS IPEVCCIBEIS! ooocgnvsactend Wile 109 16 190 
EP RKeeSato wane eee 106 108 11 192 
Rew ARecks ce eee eee 99 102 4 193 
Glew bitcairneaeee eee 95 100 1 193 
Gy) Ones) Aen ener 113 101 10 194 
WohneDayi se cere 119 121 20 200 
tras Glariker acs ere 109 108 8 201 
G: JES CGDSitz ee eee 143 142 36 213 
Edmonson Warren ....... lial 105 1 214 


The National Merchandise Fair. 
During,the last ten days there has been a notable addi- 
tion to the ranks of the firms which will exhibit at the 


st VOC COCO eee EEE eee 


UCC 


New York 
Headquarters 
for 
House 
Furnishings 


Tn 


VOC OCU t 


CO 


“More than an office building” 


The Fifth Avenue Building 
Broadway and Fifth Avenue at Madison 
Square, New York 
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National Merchandise Fair to be held here from July 23 
to August 3, according to a statement issued yesterday by 
the National Retail Dry Goods Association. There is now 
absolute assurance, it is declared, that both in number | 
of exhibitors and diversity of products the coming fair 
will far eclipse the one held a year ago. Numerous in- | 
quiries are being received at the offices of the association 
regarding the many angles that are of interest. A large 
number of visitors is expected from foreign countries. 
The bulk of these will come from Canada and South | 


! 


America, but Europe, Asia and Australasia are expected 


to be well represented. f 
[ 


Ad Men to Meet in Atlantic City 


‘The country’s playground,” 


lantic City, is a mighty pleasant place in June. So | 
there will be a big crowd there from June 3d to the 7th | 


or, in plain terms, At-— 


of next month. That’s the period for the convention — 


of the Associated Advertising Clubs of the World. 


jority of our readers, during that same convention the — 


And, what is of a great deal more interest to the ma- 
. 


Associated Retail Advertisers, which is a prominent 
division of the A. A. C., will hold its meetings. 

It is further announced that while, of course, the — 
attendance at the convention will be made up largely 


of members of the Associated Advertising Clubs, a | 


cordial invitation is extended to those who are not 
members of the organization, or of any of its divisons. 


Horne Company Occupy New $2,500,000 Store 


The new addition to the Joseph Horne Company - 
store, which was begun in the fall of 1921 and is now : 


completed at a cost of approximately $2,500,000, has been 


opened. The new building occupies a site of 121 by 240 | 


feet and is seven stories high, with the possibilities of — 
It extends along Stanwix street | 


three additional floors. 
from Penn avenue to Duquesne way. 

The new building has had the benefit of every latest 
development in departments were architecture and labor- 
saving equipment and represents the last word in mod- 
ern department stores. The new store permits a great 
enlargement in all the established departments of the 
store and also provides accommodation for various 
service departments which heretofore have been located 
outside the store. Considerable savings are effected in 
rents as well as in the handling of merchandise and time 
saving. 

The new store boasts many features which are new 
to Pittsburgh, including a central wrapping desk, to 
which packages are carried by automatic conveyors from 
all parts of the store to be wrapped and sped on their 
way to the shipping room to be transported to their des- 
tination. The receiving and shipping facilities are pro- 
vided for on the Duquesne way end of the building and 
have a capacity for eighteen trucks to be loaded or un- 
loaded under cover at one time. The platform for this 
work extends 120 feet across the rear end of the build- 
ing and is connected with three modern electric freight 


elevators. This permits the Joseph Horne Company to 
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receive and ship direct from its own building, a facility 
enjoyed by few modern stores, owing to their location 
on congested streets. 

In 1849 Joseph Horne started a business 1n a small 
store at 79 Market street, that boasted a floor space of a 
little less than 1,600 square feet. Last night thousands 
of persons attended the formal opening of the enlarged 
Joseph Horne Company, Penn avenue and Stanwix 
street, and were shown over practically the enure 385,000 
» square feet occupied by the present structure. 

The Joseph Horne Company is a Pittsburgh institution 
and the business has continued uninterruptedly in the 
hands of its founders, their sons and grandsons since its 
beginning more than seventy-four years ago. The officers 
are J. B. Shea, president ; A. H. Burchfield, W. H. Burch- 
field and C. .B. Shea, vice-president; Joseph Horne, sec- 
retary, and William H. Friesell, treasurer. H. M. Phifer 
is manager and F. C. Shatz assistant manager. 


Buyers in New York 


MAY 17, 1923 


Miss M. Hendrington, toys, R. H. White Co., Boston, Mass., 
432 Fourth Ave. 
' Miss M. & B. Fried, art goods, gifts and lamp shades, Fried 
_ Art Shop, Denver, Colo., McAlpin. 


MAY 18, 1923 


_  G.C. Brunson, china and lamps, Chamberlain, Johnson, Dubose 
Co., Atlanta, Ga., 60 West 35th St. (W. Van Buren). 
S. Blum, toys, Cahn, Coblens Co., Baltimore, Md., Penn- 
sylvania. 
A. Blankenmeister, china and glassware, B. Nugent & Bro. 


2) MUU 


The “DAZEY” Flower Holder 


(PATENTED) 


“WILL SAY IT WITH FLOWERS BETTER” 


The three distinct 
advantages of the 
“ Dazey”’ over any 
other flower holder 
made are: 


First, allows the 
stems of flowers to 
be set in at any an- 
gle, giving oppor- 
tunity for display of 
full natural beauty 
and effect. 


Second, is heavy, 
strong and durable, 
and design prevents 
upsetting, 

Third, is cast of a 
metal that will not 
rust or corrode, and 
will not mar or 
scratch the finest 
container. 


Made in four stand- 
ard sizes: 5%, 4, 
3% and 2% inches 
in diameter, and in 
five finishes: Foli- 
age green, electro- 
plate bronze, satin 
silver, gold lacquer 
and ivory enamel, 


Retails from 50c to 
$1.50, allowing a 
liberal margin of 
profit. 


Write for Illustrated Folder and Price List 


DAZEY FLOWER HOLDER N. M. CROSETT 
co. Eastern Sales Agent 
839-845 East 3ist St. Room 609, 1123 Broadway 
Los Angeles, Cal. New York City 
5 mmm ec MTT TTT 
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D. G. Co., St. Louis, Mo., 1372 Broadway (Affiliated Retail 
Stores). 
Mrs. J. E. Dunwoody, housefurnishings, Chamberlain, Johnson, 
Dubose Co., Atlanta, Ga., 60 West 35th St. (W. Van Buren). 
A. Mendel, general mdse, mgr., Mendel & Harris, New Haven, 
Conn., 1150 Broadway (F. Lilienthal & Co.). 
J. R. McGough, toys, Gimbel Bros., Philadelphia, Pa., Broad- 
way and 32nd St. (N. Y. Office). 
MAY 21, 1923 
Charles Smith, lamps, housefurnishings and toys, Brown, 
Thomson & Co., Hartford, Conn., 240 Madison Ave. 
MAY 22, 1923 
L. J. Koster, housefurnishings, china and toys, Katz & Gold- 
smith Co., Braddock, Pa., 38 West 32nd St., care Livingston & 
Cohen. 
_L. J. Koster, housefurnishings, china and toys, The Famous 
Co., McKeesport, Pa., 38 West 32nd St.,-care Livingston & Cohen. 
A. W. Kunzmann, housefurnishings and toys, Bannon’s, Inc., St. 
Paul, Minn., Kirby, Block & Fischer, 352 Fourth Ave. 
J. S. MacFarquhar, toys, S. Kann & Sons Co., Washington, 
D. C., 432 Fourth Ave. 
W. Phillips, housefurnishings, C. P. Sherer Co., Worcester, 
Mass., 105 Grand St. 
E. B. Willson, toys, Willson-Chase Co., St. Petersburg, Fla., 
Pennsylvania. 
J. C. Nourse, lamps, Woodward & Lathrop, Washington, D. C., 
370 Seventh Ave., Room 1701. 
MAY 23, 1923 
W. D. Davis, housefurnishings, Stewart & Co., Baltimore, Md., 
16 West 39th St. » 
Mrs, Nudd, toys, Wm. Filene’s Sons, Boston, Mass., 225 5th 
Ave, 
S. Harris, mdse. mgr., Mendel’s, Inc., New Haven, Conn., 
1150 Broadway, F. Lilienthal & Co. 
C. W. Schwartz, toys, Boggs & Buhl, Pittsburg, Pa., 1140 
Broadway. 
I. D. Campbell, toys, Jos. Horne Co., Pittsburg, Pa., 225 
5th Ave. 
C. W. Benzow, toys, Wm. Hengerer & Co., Buffalo, N. Y., 
16 West 39th St. 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


WHAT THE POTTERIES ARE DOING 


OFFICE M. K. ZIMERMAN, REPRESENTATIVE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


Liverpool district of the pottery industry dur- 
ing the last ten days, proved to be the influx of 


a Rae interesting feature connected with the East 


buyers. It appeared like a January day upon one or two 
occasions. The presence of buyers in such numbers at 
this particular season, would indicate need of mer- 
chandise. 

Practically all who visited the district have back or- 
ders on file, and of course their first thought was to make 
inquiry about this business. Then followed the inquiry 
about what merchandise was available for immediate 
shipment, special sales stocks, etc. With this question 
closed, then came consideration of fall and holiday re- 
quirements. Writing of specifications for third quarter 
delivery were then written. 

On top orders placed personally, came the usual 
amount of mail business. Wire orders are not uncom- 
mon at all this year. Activity in all generalware plant; 
is most pronounced. The number of kilns being fired is 
up to normal. 

Shipments to New England territory from this district 
are ‘easier’ now than for many months, notwithstand- 
ing the New Haven road continues its embargo order 
against less than carlot shipments from this territory. 
Carlot shipments are getting through in very fair shape, 
however. In the New York Central territory, shipping 
conditions are somewhat improved, and as a result more 
or less ware is being released for routing over that road. 
Shipments for the west and south are going forward with 
little delay. 

Earl Monroe, formerly buyer of china and glass for 
the Lyon D. G. Co., Toledo, O., 1s now merchandising 
the china, glass, housefurnishings, toys and Iamps_ for 
“The Fair,” Cincinnati, O. At Toledo, he has been suc- 
ceeded by his former assistant Mr. Goodbaldt, who made 


his initial visit to this market late last week. 


Within the next fortnight, the damage caused by fire 
to the decorating department of the Hopewell China 
Corp., plant, Hopewell, Va., recently will have been re- 
paired.Fhe decorating department of this shop in the 
meantime has been working on a reduced schedule, but 
this situation will not continue much longer. 


Ernst Reinhardt for some time engaged as ceramic 
engineer by the Chelsea China Co., New Cumberland, 
W. Va., and a resident of East Liverpool, has severed 
his connection there to take up similar investigations for 
the Hager Potteries Co., Dundee, Ill Mr. Reinhardt 
some years ago was connected with the pottery business 
in Philadelphia, Pa., and was among the first to use oil. 


Twenty 


Among recent buyers visiting the local market were 
Lee Schoenthal, with the Gimbel Store, New York; Mr. 
Hollepe, with Gimbel’s, Milwaukee, Wis.; Mr. Wykoff, 
assistant to “Jake” Kohnfelder, with Kaufmann & 
Baer, Pittsburgh, Pa.; Louis Klayf, with Bloomingdale 
Bros., New York; O. P. Phillips, with “ The Fair,” Chie 
cago, Ill.; Messrs. Nutting and Henke, with the St. 
Louis Glass and Queensware Co., St. Louis, Mo.; A. 
Blankenmeister and F. A. Cramer, Jr., with B. Nugent 
& Co., St. Louis, Mo.; Mr. Uhri, with -Montgomery, 
Ward, Chicago, III. | 


William Tickell, eastern salesman for the Edwin M. 
Knowles China Co., has returned to the home office for 
a brief season, fallete his first swing around his circuit 
for the year. 

Ik. W. Hammond, New York representative for the 
Knowles, Taylor & Knowles Co., made a hurried trip to 
the home office late last week. | 


F. I. Simmers, in charge of sales for the Hall China 
Co., returned home last Saturday from a four weeks’ 
trip through the eastern territory. He plans a journey 
through the western states at an early date. 


F. A. Cramer, Jr., of St. Louis; Mo., who made his} 
first visit to the local market last week, is a son of the 
head of B. Nugent & Co. Mr. Cramer is getting ac- 
quainted with industries from a merchandising stand- 
point of the products which this house features. 


Stoneware potteries in the Crooksville, O., district are. 
now suffering from the effects of a strike. The workers 
are reported to be demanding an increase in wages, equal 
to about 58 cents per diem. Manufacturers, however, 
have pointed out that this increase cannot be granted 
unless there is an adjustment in the selling lists and this, 
they point out, could not be contemplated just at this’ 
time. The stoneware plants in the Crooksville district 
form the very heart of this industry in the United 
States. 


The board of directors of the Shenango Pottery Co. 
New Castle, Pa., will submit a proposition to the stock- 
holders at a meeting scheduled for July 12 to increase the 
capital stock of the corporation from $230,000 to 
$750,000. The purpose of the increase, is to take care 
of extensions to the plant and business. Three additional 
kilns are being erected at the plant, and enlargements 
made to most all other departments. 
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| Ray Y. Cliff, general manager of the Saxon China 
| Co., Sebring, O., whose name was prominently men- 
tioned for the presidency of the United Potters’ Asso- 
tion recently, has been named sub-chairman for a 
drive to raise $10,000 for the Salvation Army of Alli- 
‘ance, O. 

It is possible that the headquarters of the United States 
Potters’ Association here will be re-located ere long. 
-Some members have held the present headquarters and 
- office of Secretary-treasurer Charles F, Goodwin do not 
-meet the requirements, hence the plan to engage better 
office and conference facilities. 


With all votes for national officers counted by the 
various locals of the National Brotherhood of Operative 
Potters, and the result forwarded to the headquarters of 

_ the organization here, the ballot will be canvassed officially 
within the next fortnight. It has been strongly intimated 
by pottery workers here, that the old executive board has 
been returned for another year, and that the radical ele- 
-ment so-called which sought control of several offices 
_ were defeated on all sides. 


| Testing Hotel China in Service 
The Bureau of Standards has arranged for a series of 
service tests of hotel china at several prominent hotels. 
The tests have already been started at the Biltmore Hotel 
in New York and will be commenced at other places in 
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We 


We Specialize in Items to Retail for 
$1.00, $7.00, $5.00, $7.50 and $10.00 


“MORECROFT CUT CRYSTAL” 


in the 


DIAMOND-POINSETTIA 


and 


other designs in complete lines and SPECIALS 
in staple pieces for sales purposes may be seen 
in our factory show room or samples will be 
sent express paid upon request. a 


All designs are cut on high- 
est quality full crystal glass 


IDEAL CUT GLASS CO. 


F. L. MORECROFT, President 
Canastota, N. Y. 
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the near future. Samples of the plates tested will be sent 
to the Bureau for laboratory examination, and large lots 
of the same ware will be put in service and examined 
from time to time in order to correlate the service given 
by the plates with the laboratory results. 


Newton & Weller Enlarge Hotel Department 

Newton & Weller Co., San Antonio, Tex., have greatly 
improved and enlarged their hotel department and now 
carry larger stocks than ever of dinnerware, glassware, 
silverware, cooking utensils, cutlery and complete hotel 
and restaurant equipment. The firm conducts a whole- 


sale and retail business and issues an attractive catalogue. 


Rike-Kumler Plan 8 Story Building for Future 

With the purchase of the Inn Hotel property adjoin- 
ing, the Rike-Kumler Co., Dayton, O., are planning an 
eight story addition to their present store. The new 
building will conform in design and construction to the 
big store structure which now houses this progressive re- 


tail organization. 


McCurdy Store Expands 
McCurdy & Co., Inc., Rochester, N. Y., have filed plans 
for the construction of a six story addition to its depart- 
ment store on Main Street. The estimated cost of this 
improvement will be $300,000 and the company plans to 
add two additional stores to its present store. 


NEW MARTINSVILLE 
No. 10—Sandwich Tray 


NE of the newest and most improved 
patterns with full finished blanks. -A 
ready seller everywhere. 


@ Supplied in a variety of cuttings at prices 
that permit retailing at one to ten dollars each. 


THe NEW MARTINSVILLEGLASSMFG.Co. >>| 


NEw MARTINSVILLE,W. VA. 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE | 


HILE glassware buyers have not experienced 
difficulty in getting shipments, as has been the 


situation with domestic pottery at times, more 
or less delay in the receipt of such merchandise is re- 
ported. Delayed shipments of glassware are due in the 
main to slow rail movement, and are not due to any fault 
at the factory end. Reasonable delivery of glass ship- 
ments, is reflected in the daily sales report of the major- 
ity of department stores. Seasonable lines of glassware 
are in very good movement at retail, and this has resulted 
in many repeat orders for the factories. All in all, the 
glass trade, so far as utility lines are concerned is on a 
normal basis. 

Before the summer ends, it is reported here that a 
rather large glass interest will open a Pittsburgh sample 
room, probably in the Penn Avenue district. Several 
possible locations are now under consideration. 


“ We're going to sell a million or more of these novelty 
electric lamps,’ remarked D. Harry Cushwa, sales man- 
ager for the United State Glass Co., in explaining the 
early demand for this new specialty which the company 
is now featuring. The lamp is to be had in four unusual 
and most attractive designs. Wired complete, ready for 
use. 

The Roulette Glass Co., which was recently formed at 
Corning, N. Y., plans the manufacture of vacuum bottles 
on a rather large scale. The company is headed by Dr. 
G. S. Goff, as president and Thomas F. Rogers, secretary, 
both of Corning and C. A. Rohland, of Buffalo, N. Y. It 
is related that the company will also make a line of useful 
specialties. 


George F. Heisler, for some years identified with the 
sales department of the Corning Glass Co., of Corning, 
N. Y., Pyrex division, has been transferred to the promo- 
tion department. Mr. Heisler is a native of East Liver- 
pool, O., and for some years was at the head of the 
decorating department of the Warwick China Co., 
Wheeling, W. Va., when that concern featured semi- 
porcelain dinnerware and art specialties, and Iater with 
the East Liverpool office of B. F. Drakenfeld Co. 


The committee on securities of the Pittsburgh Stock 
Exchange, has placed on the list temporary securities for 
20,000 additional shares of the par value of $25 of the 
United States Glass Co. The additional shares have been 
sold for the purpose of furnishing working capital and 
for the retirement of the first general mortgage five per 
cent bonds, due Sept. 1 next. The new issue makes 
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84,000 shares of stock of this company listed on the 
Exchange. The shares of this interest are holding firm 
at 28 on the local board. | 

It is reported, that when the glass manufacturers and 
representatives of the employes go into joint wage con- 
ference at Atlantic City in July, the former will offer 
skilled labor the same scale of wages as has prevailed 
during the past fiscal year. This information, it is said, 
will be conveyed to the officials of the American Flint 
Glassworkers’ Union at an early date. Manufacturers 
have intimated that to increase wages, would of necessity 
result in a revision of selling lists, and that such action 
at this time would not be welcomed by the trade. 


The plant of the St. Marys (W. Va.) Glass Cop 
which recently passed into new hands will be put on a: 
production basis within a few days. Glassworkers are 
now being engaged, and the decorating department is 
also being put into shape for production of a decorated 


line of specialties, including lighting glassware. 


Excellent inquiry prevails for floor and bridge lamps, 
according to manufacturers of these lines in this district. 
The present demand is quite in advance of that of a year 
ago. Department stores are making a big feature of them 
this year, and from every section comes the report that. 
they are in active movement. | 


Salesmen for glass factories in this district, who are 
now on the road, have been forwarding some excellent 
business to home offices. The entire general line is in 
active movement. Mail orders are also heavy. The job- 
bing interests have been active in the local market, with 
the result that carlot business is holding its own. The 
volume of less than carlot shipments is also holding up 
well, with drop shipments for the account of jobbers and 
other distributors showing considerable steadiness. 


Because of the increased demand for containers, due: 
to the development of the fruit industry in Florida, the 
Tampa Glass Mfg. Co., Tampa, Fla., plans to enter this 
field this season. Factory extensions have been planned 
with this end in view. Additional. tanks, machines and 
lehrs are to be installed at a cost of $15,000. 


It is rumored here that the Athens Glass Co., Morgan- 
town, W. Va., is considering plans for the erecting of a 
factory at Ada, Okla., this year. The location is prat- 
tically within the heart of the gas and oil belt of that 
state, which will insure low fuel cost. 


(Continued on page 30) 


What's New in the Market? 


: Here are a Few Answers to This Ques- 
: tion to Post Buyers on New Offerings 
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Edwin M. Knowles Co., Featuring Many 
Beautiful Dinnerware Patterns 

As representative American potters, the dinnerware 
produced by The Edwin M. Knowles China Co., East 
Liverpool, O., has long enjoyed a very high reputation 
and the new decorations recently added to the array of 
appealing patterns, embrace a noteworthy variety of treat- 
ments, showing a most artistic treatment in the design and 
a particularly happy choice of delightful colorings. From 
many points of view No. 364% is regarded as an out- 
standing dinnerware treatment. The motif for this pop- 
ular number is a delicate trellis in soft blue, broken by 
shield ornaments in blue and black, with pink roses adding 
just the requisite touch of color. An outside lavender 
line and a gold edge band forms a delightful finishing 
touch to this piquant pattern. In gold and black an un- 
usual effect has been achieved. This number combines a 
wide gold line with black lines. The Greek fret or key 
motif has been remarkably well utilized in creating an- 
other black and gold pattern of more than ordinary 
charm. Another distinctive decoration employs the 
dragon motif, the rich coloring being in strong orange, 
balanced by floral insertions of softer colors. All of 
these patterns are remarkably effective on the Hampton 
and Mayflower shapes. The popularity of the No. 350 
pattern is at once apparent when viewing this lovely 
creation. Consisting of a graceful running spray of roses, 
framed by an ornamental scroll border, and with center 
decoration of a pheasant and branches, it is well shown 
off on the graceful Hampton shape. In contrast to this 
‘s pattern No 355 on the Mayflower shape. This con- 
sists of a dainty festoon border with ornaments at inter- 
vals and with a dainty festoon of roses inside. Stronger 
n coloring is pattern No. 354%, a narrow width border 
Be tment, consisting of scrolls in relief on a rich ground 
and broken at intervals by fancy inserts of flowers and 
ornamental panels. 


| 
t 

U. S. Glass Co. Display Novelty and Staple 
’ Items 

_ Occupying a prominent place in the latest offerings of 
the United States Glass Co., E. T. W. Craig, New York 
manager, 1107 Broadway, is displaying some appealing 
jew items. Among the fancies are puff boxes and two 
Jew shapes in colognes, all tastefully ornamented with 
light cuttings and obtainable in canary and blue. Quite 
imusual is an assortment of tea tiles. These useful stands, 
vith low feet, are likewise highly ornamental. They are 
obtainable in three practical sizes and in blue, canary, 
\white, and black, plain or ornamented with gold bands. 


In low-priced table glassware, something decidedly attrac- 
tive is shown in machine made glassware. The sets, con- 
sisting of butter, cream and sugars are shown in two at- 
tractive patterns 


a Colonial and Jacobean design. 
Other items include three sizes of jugs, sugars, berries, 
footed jellies, sundaes and nappies. In plates three new 
patterns have just been received. These come in three 
patterns, two being light cuttings in a daisy design and 
the other a graceful Laurel wreath. cuttings. The sizes 
run from 5 inch to 11 inches. 


China Breakage in the Home 
(Continued from page 16) 


There is not so much chance of the saucer being broken 
as the cup, therefore the life of this item is longer than 
that of the cup. Its risk in breakage is placed at 61 per 
cent, and is closely followed by the butter plate, which 
stands a chance of 51 in 100 of being broken. 

The table pitcher or jug has a pretty good chance to 
give continued service, for according to the table prepared 
by Mr. Brown, this item has the low average of 44 
chances in 100 to serve its purpose before being dis- 
carded. The soup plate is not in as good luck as the 
pitcher, as its chance of being broken is 46 in roo. 

The sugar bowl renders pretty good service, according 
to this statistician, as it faces but 17 chances in 100 of 
being broken while the butter platter has 14 in 100. 

In arriving at his conclusions, Mr. Brown points out 
that the cup leads in risk of being broken because of the 
handle. Boiling fluids are apt to crack the cup at times, 
and the edges are always sure to be chipped in the wash- 
ing the dishes. 

By the same conclusion, this student of the life of a 
piece of ware, contends the plate is also high in the 
average of breaking, because of it being not the easiest 
thing to handle in a cast iron kitchen sink. 

And, again, the sugar bowl would be considered a good 
risk by an insurance company, because its longer life is 
assured on account of being cleansed less often than all 
of the other items. 

Here, then, is the reason why the demand for cups and 
plates is always so heavy, and why the supply is so acute. 
The percentage of breakage is greater in the items of the 
cup than any other piece of ware made in a generalware 
pottery. 

The study is an interesting one. Try it out in your 
own home some day, make your own record, and then 
will be found the reason why so much dinnerware is con- 
sumed in the United States—especially “‘teas’ ’and plates. 
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7-9 Mott St. Chinatown New York 
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Making a Success of Selling 
(Continued from page 13) 


afraid of every sale they make—that every time they 
make an instalment sale they assume that the machine 
will be returned in a month, showing perhaps marks of 
use. 

Our experience has shown that the point to be con- 

sidered in fixing the size of the initial payment is not good 
faith, but whether it is within immediate reach of the 
| class from which the bulk of sales must come. If it is 
not, the potential buyer must put off buying until he 
“saves up the amount of this payment. When that has 
happened, he generally finds something else to do with 
his money. 
I would far rather try to sell washing machines for 
$180, $5 down and $20 a month, than for $150 at $20 
-down and $10 amonth. When manufacturers realize that 
instalment buyers are less interested in the total price than 
in the initial and monthly payments, the instalment busi- 
“ness will be better for the retailer. 


| 
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CoLLEcT PAYMENTS WITH CouRTESY. 


No instalment business is any better than its collection 
department. Our collectors are instructed to remember 
‘that even the delinquent instalment buyer must be con- 
sidered a potential customer for additional appliances. 
Our losses are not any larger than those in any ordinary 
‘merchandising business. The vast majority of all instal- 
‘ment buyers intend to pay. It has been our experience 
that swindlers find it easier to operate in other ways than 


through instalment purchases. 
MAKING SALES Grow IN VOLUME. 


It may be said that buying is expert knowledge, and 
advertising is knowing the field, and how to appeal to it; 
ibut selling in my opinion is at bottom instinctive. We 


shave taken girls from candy counters, given them a week 
in the shop to become familiar with the appliances, and 
the first week on the floor they have led the organization 
‘in total sales. It is rather hard to describe just what we 


look for in a sales person. In general it might be called 
the desire to sell. 


Selling requires enthusiasm, too. You cannot get it if 
the instinct to sell is not there, and all the knowledge that 
ean be imparted to a man minus that instinct, will make 
only an indifferent salesman. 

Volume of business has had a great deal to do with 
our success, and this we have achieved by ordinary mer- 
chandising methods such as those described. To sum up, 
we practice close buying, based on a knowledge of mar- 
ket conditions ; in our advertising we stress primarily the 
| proposition and direct the advertising to the class from 
which the bulk of our customers come. We favor in- 
ieective selling, backed up by all the enthusiasm and 
loyalty we can instill into our organization; and our 
prices are based not only on initial cost, but also on the 
cost of essential service and the cost of financial terms. 
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McCrory Stores Plan Capital Readjustment 

Directors of the McCrory Stores Corporation have 
approved a plan of readjustment of the company’s 
capital structure, which is to be submitted to the stock- 
holders at a special meeting on May 21. The plan 
calls for the issuance of four shares of new com- 
mon stock of no par value in exchange for one share 
of common stock now outstanding. 

The stockholders will be asked to approve the issue 
of 30,000 shares of 7 per cent. preferred stock of $100 
a share par value, at total of $3,000,000. At the same 
time they will be asked to approve an issue of 500,- 
ooo shares of no par value common stock and 150,000 
shares of new Class B common stock, also without 
par value. 

The company now has an authorized issue of $7,- 
000,000 common stock of $100 a share par value, of 
which $6,209,100 is outstanding, and $1,250,000 pre- 
ferred stock of $100 par value, of which $963,400 is 
outstanding. The preferred stock has been called for 
redemption on July 1, 1923. 

If the plan is approved the Directors propose to 
issue four shares of new no par value common stock 
for each share of common stock of $100 par. This 
will call for the distribution of 248,364 shares of the 
new common stock. What will be done with the re- 
maining common stock, the Class B common stock 
and the newly created preferred stock was not an- 
nounced in the Directors’ call for the special meeting. 

It is pointed out that the amendment to the certifi- 
cate of incorporation which the stockholders are asked 
to approve for the purpose of making the plan of 
recapitalization operative provides that the new no 
par value common stock and the new Class B com- 
mon stock will share equally in any dividends. Vot- 
ing power will rest exclusively in the common stock, 
except in the event that two quarterly dividends hav- 
ing been passed on the preferred stock, then both com- 
mon and preferred will share equally as to voting 
rights. When back dividends due on the preferred 
stock have been paid, the latter will relinquish its 
voting power. Under no circumstances does the Class 
B common stock carry voting rights. 

The plan also provides that-in the*event that stock 
dividends are declared on both classes of common 
stock, the dividend on the common will be paid in 
common shares and the dividend on the Class B stock 
will be paid in stock of the same issue. 


Gimbel Brothers Buy Warehouse 

Gimbel Brothers, who have been occupying the big 
warehouse at 249-255 West 17th street, under lease, have 
purchased the property from the Big Store Realty Com- 
pany of which J. B. Greenhut is president. 

This structure, six stories in height, covers a_ plot 
97.11x184, running through the block, and includes 236- 
242 West 18th street. The purchasers have obtained 
from the selling company a second mortgage of $80,000 
at 6 per cent for five years. 


In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers 
and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BreatricE MILLER WISNER 


TUVUTHUUHUUGULUGVUUHLUGULUOLUUCCYUULHUUUHT COG ULUAT UDO 


New A. B. C. “ Hydro-Vac ” Unites Two 
Principles. 

It is a great achievement when two sterling principles 
are combined in making a perfect unit. This has been ac- 
complished in the new A. B. C. washer, recently put on 
the market by Altorfer Bros. Company, Peoria, Il. The 
new washer, styled ‘“‘ Hydro-Vac” is an oscillating tub, 
in each side of which, four aluminum vacuum cups have 
been incorporated. This develops both the rocking ac- 


tion of a good oscillator and the squeezing-suction action 
of an eight-cup vacuum washer. The tremendous agita- 


tion thus produced has been pronounced by washer ma-. 


chine authorities the most thorough yet accomplished. To 
gratify the demand for a larger tub in the A. B. C. line, 
the new Oscillator-Vacuum is made with a nine sheet 
capacity. The tub is of heavy polished copper, a noticeable 
feature is the ingenious shift and clutch arrangement, 
which locks the tub automatically when thrown out of 
gear. The special A. B. C. aluminum wringer used, 
swings into any position desired and locks without the use 
of a tightening or loosening device. A quick and positive 
safety release prevents any possibility of accidents. Ma- 
chine cut gears running in oil are used throughout the 
“ Hydro-Vac,” as in all A. B. C. Washers. Large easy 
rolling casters, hinged doors on each end and a heavy 
bolted frame of angle steel, are some of the outstanding 
features of this worthy new washing machine. Dealers 
will do well to investigate this splendid new achievement 
of Altorfer Bros. Co., combining the essential qualities 
for a rapid, efficient, and trustworthy washer, resulting in 
the perfected product pictured above. 
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“ Fry-Pruf ”’ Stove Polish, Canned Safety 


An absolutely fire-proof stove and nickle polish elim- 
inating the worry and anxiety of accident by fire, has 
long been looked for by the mistress of the home. “ Fry- 
Pruf” manufactured by the American Ammone Co., 
Times Building, N. Y., has solved the problem, in a per- 
fectly non-explosive product. This excellent stove black 
and nickle polish, will blacken the stove and shine the 
nickle parts at the same time. It is easily applied with 
brush or cloth, and gives a brilliant black satin lustre. 
“ Fry-Pruf” is a liquid polish already mixed for use in 
half pint cans, it will not burn red or cake on the stove, 
and can be quickly washed from the hands by using cold 
water. This desirable stove and nickle polish is a boon | 
to every housewife, and should be placed in every culinary 
department. The above firm are also manufacturers of 


the famous ‘‘ Ammo,” ammonia in powder form. For 
further particulars write the concern. 


Cake and Bread Cooler A Novel Device 


All good housewives and experienced cooks know the 


disagreeable features resulting from cooling cakes when 
first taken from the oven on a plate or other unventilated | 
surface, cake or bread becomes soggy, unhealthy and un- 
fit to eat when cooled in this way. The excellent cooler | 
herewith illustrated, is manufactured by the Racine Iron 


& Wire Works, Racine, Wis., and is one of the most up- | 
to-date kitchen utilities for the purpose designed. The | 
size of the cooler is 9% inches by 13% inches, with | 
feet %-inch high, which allows the air to circulate beneath 
the cake and cool it quickly. These coolers are packed | 
one dozen in a package, price $1.50 per dozen or $16.50 
per gross. Every household should possess one of these | 
sturdy well made coolers, as many unsatisfactory baking 
results will be avoided in using this efficient, neat and ! 
sanitary product. Supply your customers with this prac-| 


tical kitchen utility and secure repeat sales. 


The above concern will be glad to furnish any further 
information concerning this time-saving and _ useful 
utility, upon request. 


THE CHICAGO MARKET a 


J. H. SMyTHE, REPRESENTATIVE 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


| ORE than 65 per cent of the furniture and lamp 
M manufacturing industry of the country is 

located within 500 miles of Chicago and a total 
of 18,000 of the 32,000 retail furniture buyers are within 
one night’s ride of Chicago, according to W. J. Nichol- 
son, one of the leaders in the movement which has as- 
sured Chicago of a mammoth furniture mart to cost 
$10,000,000, and which is expected to establish Chicago 
definitely as the greatest furniture market in the country. 


: 
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_ The news of the incorporation of the Rock Island De- 
partment Store Co., Rock Island, IIl., with a capital stock 
of $250,000, will prove interesting to the manufacturers 
and selling agents dealing in china, glass and housegoods. 
The men behind the incorporation are W. G. Harms, G. 
W. Roth and B. A. Horn. 


| 


_ The Chicago Asbestos Table Mat Co. has increased 
‘ts capital stock from $25,000 to $75,000. This line of 
table mats has become popular among the department 
storehouse furnishing sections. 


The Netcher Store, Inc., has transferred to the Boston 
Store, Chicago, the property on State St., 490 feet north 
of Sixteenth St. and property on Madison St., 201 feet 
west of Kilbourne St. This property is improved with 
wick buildings, which are used by the store for sub- 
stations and delivery garages. 

| A. V. Boetter Manufacturing Co., 1854 Taylor St., 
jas been incorporated for $15,000 to manufacture table 
ind floor lamps. Those interested in the firm are Herbert 
daase, H. A. Frahm and A. V. Boetter. 


} The Standard Novelty & Lamp Co. has received a 
state charter under the laws of Illinois and will manu- 
acture lamps made of wood and metal and conduct a 
vales organization. Offices and factory are located at 
325 S. Michigan Ave., and the members of the firm are 
darry L. Soloman, Leo Soloman and David Stone. 


| “Pete”? Rinkin, popular crockery and glassware buyer 
or the Boston Store, returned to Chicago on Monday of 
his week after an extended trip to Europe. On the night 
f his return a “ blowout” was held in his honor at his 
tome, attended by many men in the china and_ glass 
rade of Chicago. Arrangements were made by Mr. 
Xinkin’s son, and invitations sent out “B. Y. O. L.” 


Dwight P. Child, for some time past a lamp manufac- 
turer, will join the selling forces of the Ira A. Jones Co. 
on June 1. He will be assigned to “ special lamp service ” 
and should prove a most valuable addition to the Jones 
organization in view of his previous experience in mak- 
ing and selling lamps. 


Market Week to Pep Up Trade 


The Glass, Pottery, Lamps and Housefurnishings As- 
sociation of Chicago has the following important an- 
nouncement to make to the readers of THe CROCKERY 
AND GLASS JOURNAL. The Chicago Association of Com- 
merce has announced dates for the Second Summer Mer- 
chants’ Weeks to be held in Chicago, July 9-16, inclusive, 
1923. For this Market Week, reduced railroad rates of 
fare and one-half for the round trip on the regular certi- 
ficate plan will be available for merchants and buyers 
visiting the Chicago market from the following territory: 

Points in Illinois, Iowa, Minnesota, Missouri, Upper 
Peninsula of Michigan, North Dakota, South Dakota, 
east of the Missouri River and Wisconsin, also from 
Omaha, Nebraska, Atchison and Leavenworth, Kans. 


Tickets will be on sale for this Market Week, July 7 
to July 16, inclusive, and final honoring date for the 
return trip will be July 18. 


These Market Weeks are held for the purpose of 
stimulating trade in the Chicago market, and the reduced 
fares are available to merchants, buyers, etc., in various 
lines of trade. Buyers of glassware, pottery, lamps, art- 
wares and housefurnishing lines from the territory above 
mentioned who will visit the Third Chicago Exhibit will 
be entitled to the reduced fares during the period July 


7-10. 


Buyers and merchants outside of the limits of the 
above mentioned territory may take advantage of the 
reduction by purchasing tickets from their station to the 
nearest point within the above territory and then pur- 
chasing their ticket from that point to Chicago, securing 
a regular certificate at the time of such purchase. 


John J. O’Brien and J. Harry O’Brien have severed 
their connection with the Kreamer line as Chicago dis- 
tributors and have accepted the Chicago distributing 
agency for the famous Kamenstein line of heavy and 
light and japanware. The line includes bread boxes, 
coffee and sugar cans, etc. Their offices and show rooms 
are now located at 222 N. State Street. 
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READY 10 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS*& TOYS 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at East 
Liverpool. - Geoe.-W. McNicol, Mer. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


S 


BUYERS OF 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representina 
MononeGak GLass Co. 
Co-OPERATIVE FLINT GLASS CO. 
THE DUNCAN & MILLER GLAss Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


A few words in this space will bring 


in many dollars 


| Phone Wabash 860 


r LAN 


ERVE 


Q 
oo 


THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.: 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 


E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 


Aluminum, Baskets, Nickel, Copper, . 


Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Har. 4258 


i 
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| THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
FE. T, Renshaw, Chicago Representative 


222 N.STATE 


LAMPS AND SHADES 


Peru Basket Co. : 
The H. HE. Rainaud Co, 


Oneida Mfg. Co. 


House Phone Central 0480 Scene Go DISPLAY eg (5) 
SA .} N 
A Buying Center for China, Glass, DIRECT FROM OUR FACTORIES. VA S/H, {ONES } 
Housefurnishings and Toys a. ee ON saree Aventa 
W. T. DARDEN CO. THE LIMOGES CHINA COMPANY | ‘ Chicago 
Jackson Vitrified China Co. is ‘ hs ; | UNIS eee 
, Electric Sal : epresented in icago -ope-Gosser a Co. 
Home Electric Sales Co see aime to 4 | | GLASSWARE 
- EDM Seneca Glass Co. 

HARRY N. DePUY 1319 Michi A | Susquehanna Cut Glass Co. 
Wabash Manufacturing Co. 1chigan Ave. | National Glass Novelty Co. 

{ 

{ 


Wood Art Co. 


Cavanaugh Bros. : i Chicago Lamp & Frame Co. 
———_— oress | Haven Co. 
Progressive avec oe 
: 3 Shepherd Co. 
J. B. FINN China Decorating Co. Burke Studios 
Zanesville Stoneware Co. 2617 W. Harrison St., Chicago i Phone Central 1606 
National Pottery Co. Wholesale Dealers in Foreign and 
Micheal Blum Silk Shades Domestic A 
E. J. Knapp Candle & Waz Co. CHINAWARE Earl W. Newton & Associates 
Uhl Pottery Oo. Telephone: West 3645 
ae GLASSWARE 
Imperial Glass Co. 
HEFTER SALES CO. are oe Economy Tumbler Co. 


: Ee Teas Marion Glass Mfg. Co. 
Wile in Chicago Visit The Earl W. Newton Co. 


STETSON CHINA CO. | { DINNERWARE 
| 


Kinney & Levan Co. 
Dinnerware, Glassware 
Dutch Silverware 


EDWARD J. KOCH 


Figueroa Cut Glass Co. 


1535-37 S. State Street Hopewell China Corporation 
Phone Calumet 0876 HOUSE FURNISHINGS 


We are prepared to make immediate Sauquoit Toilet Paper Co. 


——— 


Hunt Glass Works shipments. Kewaskum Aluminum Co. 
American Crystal Cut Glass Mfgrs. Re ae eens CO. Co. 
——————— et Ac i Mfg. - 
CHARLES F. KOEMPEL eh Sarees 
J. H. Brauer Art Studios TO LET 


Hand Painted China 
Kay Bee China Works 
White China for Decorating 


O’BRIEN & O’BRIEN 


Kamenstein Heavy and Light Tin Sy 


Whv not Move In? 


GEO. F. RUBY 


Importer of Chinese Goods 
Art Goods, Pottery, Novelties 


Rent at Pre-War Level 


| 
| 
| 
4 


and Japanware Also Representing 
All Steel “Good” O’Brien Fruit Fo Sing Yuen & Co. of New York 
a LPO > ineLye 4 5 ; 
Presses and Potato Ricers FOSTORIA GLASS CO. Phone Dearborn 3236 
Wonder Porcelain Toaster Stove 
The “Good” Mop Stick Holder Chicago Display, 806-7-8 Masonic 


Temple y, « 
222 N.STATE She ee Q N-WABASH AVE . 
® Etchings, Cuttingg 


and Iridescent. Central 3497. 


Thirty CROCKERY AND GLASS JOURNAL 


Wo ANNE ee iD 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hie ol Pe Wear N ED 


ANTED—Salesmen for cut, decorated and plate etched 

glassware line. Write us advising what territory and 
lines you are now working. Box 257, care CRocCKERY AND GLASS 
JOURNAL, 


Soe experienced in selling China and Glassware for 
New York City. Must have first-class following with China 
and MHousefurnishings buyers in large Department Stores. 
Salary or commission. Box 258, care CRocKERY AND GLASS 
JOURNAL. 


Seer ad eepnee oe metal goods manufacturer desires rep- 
resentation as side line, different territories open, on line of 
Book End and Novelty Lamps. Reply in detail Box 259, care 
CROCKERY AND GLASS JOURNAL, 


S ig Uae OMNES aWeaAgN ele E DD 


ANTED—Position as buyer of china, glass, lamps and 

pottery. Several years’ experience with R. H. Macy & Co.; 
good references, E. J. Burdett, 2721 Crestor Ave., Bronx, 
New York City. 


BUSINESS OPPORTUNITIES 


OR SALE: Complete Iron work, Frames and Bands for 

two Up-Draft Ware Kilns 16 ft. 6 in. Inside Diameter, Also 
complete Iron work in first class condition for six Decorating 
Kilns (8 tile). Mt. Clemens Pottery Co., Mt. Clemens, Mich. 


Prosperity and Prices 

(Continued from page 11) 
coming from the stores in many parts of the country 
regarding tardy buying by the public have been blamed 
on the weather. The purchasing power of the public has 
not been questioned. But with rents high and housing 
continuing to absorb too large a proportion of the worker’s 
pay, how high can retail prices go without reaching the 
point when sales begin to seriously fall off? We believe 
the answer is just this: That prices cannot go any higher 
than they are now, without seriously checking the dis- 
tribution of merchandise at retail. We believe the pres- 
ent level of prices rather than the weather, is the controll- 
ing force in the backward retail situation at this moment. 


Glass Factory Activities 
(Continued from page 22) 

Small help employed by the Lippincott Glass Factory, 
Alexandria, Ind., after demanding an increase in wages, 
left the shop, and resulted in operations being suspended. 
Increases sought by the boys were refused at the time by 
the management. 


Plans have been completed by the Lewis County Cut 
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Glass Co., at Weston, W. Va., for an addition to its plant 
which will cost approximately $10,000 or more. The shop 
is the only cut glass concern in that part of the Pan- 
handle state. 


Thomas Hardware Co. Expands 


Organized in 1917 the W. W. Thomas Hardware Co,, 
Tampa, Fla., has made application for an increase of its 
capital stock to $100,000 and a change in name to Thomas 
Hardware Co. Plans for expansion include a compre- 
hensive wholesale department. The addition of new 
departments will include crockery, glassware and house- 
furnishings. With the enlargement of the business the 
owners, W. W. Thomas, president, and W. Henry 
Thomas, secretary-treasurer, have admitted W. E. Lee of 
Plant City, a member in the firm. 


Stratton’s Store Withstands Flood 


From Ellsworth, Me., comes a story of flood conditions 
from H. C. Stratton, one of the leading merchants of the 
town, to his friend, “ Joe”’ Pindar of the Chase & Francis 
Boston. Mr. Stratton’s store, with its stock of china, glass- 
ware, sporting goods, kitchenware and a variety of other 
things was flooded well beyond the flood level, but he 
both suffered and profited by the condition. He reports 
that business in lamps was good after the electric light 
plant was put out of business, but he, with nearly all the 
male population did not get much sleep during the days 
when the river rose and receded. Great canyons are now 
where some of the principal streets were. Main Street, 
the commercial center of the town, once a broad level 
street, almost a boulevard, is now filled with debris from 
the bridge, which was completely destroyed. Sections of 
buildings brought down from up-stream and in some 
cases entire hen houses or sheds line the banks near the 
center of the town. 


The Farmer’s Dollar 


Democrats are getting ready with some figures obtained 
from Secretary of Agriculture Wallace a few weeks ago 
showing that in spite of the emergency tariff enacted im 
1921 the purchasing power of the farmer’s dollar in 1921 
was 84 cents, the lowest since 1899, when it was valued at 
83 cents. In 1890 it was 83 cents and in 1896, 81 cents. 
In 1922 the farmer’s dollar was worth:89 cents and bat- 
ring 1921 it had not been so low since 1906, when it was 
88 cents. The interesting fact to the Democrats is that 
the dollar did more for the farmers during the Wilson 
Administration than before or since. The first time since 
1890 that it bought too cents worth for the farmer was 
in 1909. The next two years it was 96 and 97 cents, 1 
spectively. In 1912 it was 101. The succeeding years it 
was as follows: 1913, 100 cents; 1914, 105 cents; 1915, 
103 cents; 1916, 97 cents; 1917, 107 cents; 1918, 112 
cents; 1919, 112 cents, and 1920, 96 cents. 
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| THE TREND OF BUSINESS 
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HILE there has been a slackening up of busi- 
| \\) ness in the distributive trades during the past 

two weeks, and the same decline has affected 
the production of goods in many lines, the falling off 
does not indicate any halt in business. Broadly, the 
production of manufactured commodities declined but 
slightly over 1 per cent during the past month. Specifi- 
cally, the production of crockery and glassware, so far 
as we are able to determine, has not only held the gains 
of the previous month but is steadily increasing. There 
are some disturbing factors visible on the business hori- 
zon it is true, but the constructive factors clearly in- 
dicate that a period of good business lies in the imme- 
diate future 


N THE wholesale crockery and glassware trades, the 

slight slowing down of the distributive machinery at 
this time is merely seasonal, and this is likewise true 
of the slight slackening in many related and unrelated 
lines of merchandise. The curtailment of building op- 
erations is a restraining influence ‘on general business 
and some economists hold to the opinion that the in- 
crease in wages are already meriacing prosperity To 
a certain and limited extent only do we believe this is 
true. In the building situation the high wage has been 
given a good deal of publicity. But wages are not the 
oly item entering into the cost of building and it is 
significant that building materials have risen far higher 
than they reasonably should From the facts at hand 
the cost.of the latter seems to be the pivot on which the 
righ cost of building turns 


UST now and for some time past a good many are 
comparing the present with the past in an attempt 
‘0 show that wages and prices are away out of line. 


Of course they are, for it must not be lost sight of that 
we are even yet in the period of readjustment and have 
not entirely emerged from the woods. While the rela- 
tive levels of wages and prices maintained before the 
war may be viewed as an approximate normal reiation- 
ship, there is no reason for believing that we will re- 
turn to the pre-war level. Thus, while all available 
indices show that, in the advances during the war and 
post-war periods, wages in industry paralleled fairly 
closely the increase in prices. Now wages are just about 
double pre-war levels and wholesale prices are about 
60 per cent higher than the average of 1913 


HIS advance in wages represents, it is true, an ad- 

ditional cost which must be absorbed by manufac- 
turers or shifted to the consumer in the form of higher 
prices. This has created anxiety, for the country-wide 
consumer sentiment is decidedly against any increase, 
in prices. And it is the unknown quantity of the con- 
sumer in relation to prices that is mainly responsible 
for the conservative and cautious attitude of a good 
many business men just now Looking over the busi- 
ness situation for the past three months, there is no 
essential change in conditions affecting production of 
goods. But the attitude of the consuming public has 
changed. With every industry at almost capacity basis 
and prices rising, not much thought was given to the 
capacity for absorbing goods at higher levels. The 
filling of delayed orders was the chief thing. But with. 
constantly increasing production there comes a_ time 
when the domestic market is saturated, and the jaw of, 
supply and demand automatically comes into force, with 
the result that production falls off. While this is not 


(Continued on page 30) 
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Helping Salesmen to Boost Sales 


Value of Putting Selling Methods on Scientific 
Basis and How it Contributes to Better Business 


UUVNUAUUUUUTUCUUUECCTT CCU ETTDU ATCO ETUC TTD 


sent the memorandum given below, the purpose 

being to impress on them the need of proper 
methods in selling. The idea, it was stated, was “to give 
you some conception of the benefits to be derived from 
the conducting of sales on an efficiency basis through 
practical sales direction and promotion.” The memor- 
andum follows: 

The application, of scientific study to salesmanship 
aroused, at first, much criticism from all classes of busi- 
ness men, who claimed it was nonsensical, as salesman- 
ship was a gift of nature and not developed, but today, 
this attitude has materially changed, and business men 
are discovering that the scientific study of the sales 
force and selling means and methods is an essential for 
the greatest business expansion and growth. Business 
men are daily realizing that, in this day of keen compe- 
tition and close margins of profits, it is necessary to re- 
duce salesmanship to a scientific basis. The careful 
study of every sales person, the development of the 
essential qualities for efficient salesmanship, the appli- 
cation of knowledge to ascertain the best methods of sell- 
ing and training to assure their use in handling cus- 
tomers and making sales are factors increasing sales and 
profits. 

If we do not heed the demands of efficient salesman- 
ship, and continue to allow the sales force to make sales 
under the old methods of chance, haphazard and guess, 
we will shortly find ourselves severely handicapped in our 
struggle for the making of profits. 

It is obvious that the best possible method of selling 
a large volume of products in a competitive market is 
to undersell one’s competitor. The best quality and 
value at the lowest price in the market are two essentials 
for successful competition, but, sometimes, it is for- 
gotten that successful selling is selling at a margin of 
profit. To achieve this lowest price demands the elimin- 
ation of waste in every possible form and the conducting 
of business with the greatest possible efficiency. 

Goops Not SELF-SELLERS 

However, best quality and value do not secure suc- 
cess unless they are accompanied by efficient selling. 
You will readily agree that the success of every business 
enterprise depends primarily on the ability to dispose of a 
quantity of goods at a profit. And success depends 
primarily on three factors—good buying, low costs and 
efficient selling. The most important 1s efficient selling. 
The house that has the most efficient selling force has 
a decided advantage over its competitors. 

Goods seldom sell themselves. Customers can usually 
obtain the same goods at the same price elsewhere. The 
salient point is to induce the customer to make his first 


alee the heads of a large corporation was recently 
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purchase. Then it remains for the selling force to give 
such good service and the management such value that 
the customer will become permanent. Competition is be- 
coming keener. With this increasing keenness is com- 
ing a more intense struggle, first to obtain customers and 
then to hold them. Granted that we may have a most 
efficient system of manufacture and the best and cheap- 
est methods for getting goods in readiness for sale, but 
what value is all this if it cannot dispose of its mer- 
chandise at a profit above the average yield? 

Up until recent years the basis of conducting the 
average business was guesswork, haphazard methods, 
chance and luck. The break in 1920 glaringly brought 
forth many haphazard methods which, if they had been 
condemned before, would have averted tremendous losses 
for many apparently sound businesses. It is a lamentable 
fact that it usually takes a hard knock to awaken the ay- 
erage concern to the benefits that arise from the estab- 
lishment of efficient sales direction and promotion, there- 
by putting the sales force on a sound basis. 

Increased competition has cut our margin of profits 
and this has necessitated an increase in sales in order to 
reach the same amount of profit. The increase of sell- 
ing powers of its sales force is a most serious problem 
for the house to solve. Only through complete co- 
ordination with the sales direction and promotion de- 
partment, and allowing the reduction to a more scientific 
and yet practical basis the principle and methods underly- 
ing the carrying on of the business, can sales be in- 
creased. The success of a sales force is not to be 
judged by the tremendous volume of goods they sell at 
cost or at a loss, but in the amount they sell at a 
profit. In the stress of times this is too often forgotten. 


TRAIN THE SALESMAN 


However, the selling and disposing of goods at a 
profit is only one branch of direction and promotion. 
Business growth and expansion is but another. A con- 
tinual analysis of the various outlets, retail, jobbing and 


mail-order, so that we may sell the best and, if necessary, — 


all of the buyers of any business falling under either 
one of the three classifications is necessary. From a 
preliminary survey and from observations since made we 
must honestly confess that only approximately 50 per 
cent. of the outlets and possible outlets have been covered. 

One of the reasons for the low percentage of business 
obtained is due, in some measure, to the fact that when 
salesmen are engaged the only instructions are practically, 
“Here are the goods, ask some one how to make out 
the sales slips.’ Little do we realize the large number of 
sales lost through inexperience on the part of the sales- 
man, 


/ 
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The salesman, when he is left to himself to discover 
methods for selling, usually does not discover the best 
methods. Ignorance and guess are factors preventing 
sales. The old way, which by the way, is in common prac- 
tice, of putting everything up to the salesman is cer- 
tainly a costly method. It has been only recently that the 
most progressive houses have realized that there are 
fundamental principles underlying efficient salesmanship 
and that it is a business proposition to establish a sales 
director and promoter to properly train the salesman 
in these principles before one step is taken toward actual 
selling. 

Of course, the average salesman imagines that he 
knows all about what is best to do and scoffs at the in- 
timation that there might possibly be a better and more 
efficient way of doing it. To overcome these prejudices 
» may take a length of time. 

Entirely too much is left to the salesman. The sales- 

man (and now I speak of the average house and man) 
has little knowledge of efficient methods of handling 
customers and of making sales, and yet the responsi- 
bility of making as many sales as possible to satisfied 
customers is put up to them. Efficient selling is busi- 
ness building and is based on the greatest number of sales 
to the greatest number of satisfied customers. A large 
number of sales may be made, but many customers may 
feel that they have been taken advantage of and will not 
return. Such sales are business wrecking, not business 
- building. 
Thus the discovering of efficient methods of selling is 
of little use unless they are adopted and consistently fol- 
' lowed. The ideal condition is, of course, to have every 
| line sold by a salesman adapted and fitted both by nature 
and training to sell the line in the most efficient manner. 
It is only through the obtaining of accurate knowledge 
-and its correct application that an efficient sales force 
can be established. Through scientific research, direc- 
tion and promotion the sales cannot only be made to ex- 
ceed fifty million, but we can, unassumingly say twice 
that amount. 


Retail Trade in April 

Retail trade was smaller in most lines of business 
and in most sections of the country in April than in 
_ March, according to the monthly trade review of the 
Federal Reserve Board. A recession is customary after 
Easter and all the Easter purchases this year were 
necessarily made in March. In spite of this and the 
fact that there were two less working days in April 
than in March, sales of department stores only de- 
clined 5 per cent. 

An analysis of these figures by Federal reserve dis- 
tricts shows that most of the decrease occurred in the 
Central and Southern sections of the United States. 
Sales in the Minneapolis and Boston districts were 
larger in April than in March, owing to the postpone- 
ment of Spring buying on account of exceptionally cold 
weather. 

Department store stocks increased about 3 per cent 
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during April, the accumulation being most pronounced 
in the Eastern districts and in the Pacific Coast States. 
Sales of music stores increased about 3 per cent in 
April, while all other reporting chain stores showed sub- 
stantial decreases which ranged from 7 per cent for 
cigar stores to 16 per cent. for shoe stores. Mail order 
sales were 10 per cent. less than in March, but were 
much larger than in the earlier months of the year. 
ApRIL SALES ExCEED 1922. 

Sales in April were larger than a year ago for all 
reporting retail stores except shoe chains. The largest 
increase was in sales of mail order houses and amounted 
to 32 per cent. In comparing retail sales with those in 
April, 1922, it must be remembered that there has been 
a 3 per cent. increase in cost of living and an addition 
of many new stores by most of the reporting chains. 
Department store sales were slightly larger than a year 
ago, despite the fact that Easter buying occurred in 
April last year. The largest increases were reported by 
the Chicago, Minneapolis and San Francisco districts, 
while the Philadelphia and Richmond districts showed 
decreased sales. Stocks of 265 reporting department 
stores were 9 per cent. larger on April 30, 1923, than 
on April 30, 1922. 

The tables which follow show detailed figures by 
lines of trade and geographical divisions: 

TREND OF RETAIL SALES 


(Average month 1919 = 100) 
Dept. Mail Order 


Stores Houses 
1922— 306. 4. 
CMe MEER eee co eoctona tse Pod as ou Re Sal FHA 
OD EUI Ee TERS Moo te fe eae saa 129.9 108.7 
RELIC Ta EI ea Sees oe wave cas 130.1 110.4 
iPiersinadayeie Wael aes @ oe, eee ee ee eee ee 186.1 107.8 
1923— 

OEE er eagete Arateate ae Si sea IR oles lb es ate 99.9 88.7 
PG HIAL VL NO Cense he Ud tera tacts ie Sa Past oe 88.5 83.9 
CIES (oh hp? Se peer ns een, SP ta cl a a a 122.3 112.7 
iN ee eMC At oe takes ees. Na de het 116.6 102.0 

DEPARTMENT STORE SALES BY FEDERAL 

RESERVE DIsTRICTS 
(Monthly average 1919 = 100) 
No. 1 NOvZaeNOs 3 No.7 Index 
BOStOnea Nw Yemen bilan Chicacon aus: 
1922== (24) 3a (64% 18)" (70)* » C06)* 
VAR INT cc cae See ee 126.8 119.1 2M 111.9 ioe 
NAN MT on eae 2 122.8 117.5 126.4 116.5 115.4 
RETO oooh eee 121.9 115.3 108.7 110.3 108.2 
RUINS? Soo ARE eee 81.7 77.9 86.8 83.0 80.1 
NEES ae eee 87.5 78.6 94.9 92.1 87.2 
SCpusaMoyse 5 ooo 4eeenee 114.2 107.0 O72 114.4 106.2 
Weropeime ty Waiinsc: ak 134.8 145.1 143.8 122.1 129.9 
INGweMbers eke... 134.9 142.0 146.8 130.9 130.1 
ae emaber sec ae 197.3 199.5 185.8 184.5 186.1 
1923— 

ESTIMA rattatin cits sls 5.6 + 106.3 108.1 106.1 98.5 99.9 
HCP aT yma sree cuss hs 92.3 87.7 98.0 92.7 88.5 
INITIO Gh ety So ease ene 126.9 123.9 149.0 122.0 122.3 
JAC OYE eae <a een 127.9 121.6 12742 119.2 116.6 

TREND OF DEPARTMENT STORE STOCKS 

BY Districts 

(Average monthly stocks 1919 = 100) 
No.1 INionZ aaa Now No.7 Index 
BostonuNe Yee ee bila ChicacomeUss: 
pp (24)* (64)* (13)* (59)* (265)* 
DEMERS Seika S Sian « 112.2 121.9 115.9 124.6 117.6 
Miavmreeecste 82 acta se 6 ie 110.9 116.8 110.1 122.8 114.1 
thie Were arth... smite se 106.2 110.3 109.8 BES 7/ 108.3 
URES Spee Wee 103.7 104.8 105.6 113.6 105.6 
NTL O(ISC METS: sselevcl bck a 105.0 109.5 111.9 125.0 111.8 
SiiGullaere San eee 116.9 120.6 121.6 128.9 120.5 
CRG Tg es ee 125.1 125.1 127.5 134.8 PAS VA 
NOMA DEL mo abner toc. 3 130.0 132.1 126.7 136.8 128.5 


Eighteen 

DMecemberanes. ooweoe 110.5 111.1 105.9 152 107.7 
1923— 

January Pras ct. s veeee s 104.0 106.8 102.2 111.4 105.4 

February. tears 11S L115 116.5 125.3 114.9 

March ®; 023 Re an ate 119.9 122.9 275 137.2 125.0 

April? eettesehee each 2 125.2 W270 13201 138.4 128.5 


* Number of stores. 


Summary of Exports for March 

On account of the continued delay in the import 
reports, these figures are now lagging several months 
behind exports for the corresponding month. We are 
therefore publishing the export figures in a separate 
table as soon as received, and will follow with the 
corresponding statement of imports when the delayed 
reports are received from the Department of Commerce. 
Figures for domestic exports for March, 1923, show a 
fair increase in outgoing domestic ware over the month 
of February, 1923, as follows: 


EXPORTS 

1922 1923 
Table, toilet and kitchenware.......... $28,814 $14,227 
*Other ‘china and porcelain ware...... 12,103 15,077 
Earthen and stoneware— Pe 
anle toilet»and kitchenware... eee. 6,931 7,854 
+Other earthen and stoneware ........ 78,389 55,774 
"LGtal spire Con. fe eee $126,237 $92,932 

For Nine Months Ending March 

China and porcelain— 1922 1923 
Tablesand) skatchenwaness- sere ere ere $50,118+ $143,457 
+O then ichinae ands poncelainn manent 170,696 89,799 

Earthen and stoneware— 
‘Pahle-ands kitchenware eee ae 23,3424 68,189 
+Other earthen and stoneware ........ 941,708 557,852 
‘Rotal Wawa eee ees $1,185,864 $859,297 
DoL_ts AND Toys 

1922 1923 
Dollseandapartseot doll Sanaa ee $8,323 $22,058 
Mechanicaletoysenm te eee ere ere 3,977 3,993 
All other toys Secon ee eee eee 85,698 134,166 
Totalieen eee ee $97,998 $160,217 

For Nine Months Ending March 

1922 1923 

Dolls and’ parts\or ‘dolls. 3..2 5 eee $119,741 $206,215 


Mechanicaletovcn a teree rect e eenre 88,564 70,662 


All ‘Other: toys> <5 sos cs eee 1,143,691 ‘1,470,396 

otal itr a. ceva sree oe eee $1,351,996 $1,747,273 
GLASSWARE 

1922 1923 

ihable elasswarc plain meee miter $91,127 $166,122 


Table and other gl’ware, cut or eng’ved. S452 19,662 


Globes sand ushadessy. ae eee eee 29,787 39,561 
A Otal Maeets 7s ets eee nee $136,666 $225,345 
For Nine Months Ending March 

1922 1923 

Lableselisswane s-plainmee eee eee $209,296¢ $1,400,860 
Table and other gl’ware, cut or eng’ved 91,110 165,040 
Globessand shades re ae sere 88,9424 332.877 
Total a ee ee $389,348 $1,898,777 


ENAMELED HousEHOLD WARE 
For Nine Months Ending March 
1922 1923 1921 1922 
$49 529 $94 406 $422,314 $818,512 


*Not. including electrical porcelain. 
*Not. including sanitary and chemical wares. 
tJanuary 1 to March 31. . 
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Czechoslovakia’s Exports to U. S. 

The value of declared exports from Czechoslovakia 
to the United States for March, 1923, amounted to 47,- 
017,391 crowns, compared with 41,950,430 crowns for 
February, according to Consul Charles S. Winans, 
Prague. Value of earthenware amounted to 1,252,000 
crowns, glassware 6,708,000 crowns and artificial fruits, 
680,000 crowns. 

N. Y. To Be Well Represented at Credit Men’s 
Convention 

From present indications, a good-sized delegation of 
local credit men, made up of members of the Associated 
Retail Credit Men of New York City, Inc., will attend 
the annual convention of the Retail Credit Men’s National 
Association, which is to be held in Milwaukee on June 
19, 20 and 21. According to present plans, the delega- 
tion will leave this city on Sunday, June 17, at 3 P. M) 
new time, arriving in Chicago at 4:50 P. M. on the fol- 
lowing day. After a short stop in that city the delegation 
will proceed to Milwaukee. The return trip has been 
so arranged as to permit the delegates to be back at their 
desks on the following Monday morning. A special ar- 
rangement of fare and a half for the round trip has been 
made for those who attend. 


Store Controllers’ To Convene at Detroit 
A representative local delegation of department store 


controllers will attend the annual convention of the Con- 
trollers’ Congress to be held in Detroit from June 11 to 
14, inclusive. Controllers of all the leading local stores 
in Manhattan and Brooklyn will be present, while others 
will go from Newark, N. J., and from cities in upper 
New York State. Ten of the leading subjects of cur- 
rent interest to controllers will be discussed by well- 
known authorities in this division of retail merchan- 
dising. In addition, a film never presented before, en- 
titled, “The Merchant from Maysville,” will be shown 
Twelve topics for discussion in the “question box” 
have also been selected. The local controllers will 
leave here a week from tonight, the trip being by train | 
to Buffalo and then by steamer to Detroit. 


House Furnishings Sales Active ) 
House furnishings have been among the most active ~ 


items recently in retail selling. In a number of in-— 
stances the records compiled show that the turnover 
of this class of goods is considerably in excess of last 
year at this time. The unfavorable weather has not 
proved as much of a deterring influence here as it has — 
in the case of other merchandise. Furniture selling has _ 
kept up well, and, with more new homes to be outfitted 
during the next month, it is expected that the turn- | 
over here will continue its favorable ratio. Distinctly 
Summer furniture has come into more prominence lately, — 
with some of the retailers featuring this type much 
more strongly. Other lines of furnishings, including 
electrical items, kitchen utensils and the like, are de- 
scribed as selling well. 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


T will indeed be very gratifying news to a wide circle 


| of friends in the trade, to learn that August Bendig, 

southern traveler for Morimura Bros., is recovering 
satisfactorily, from a serious operation, at the Wykoff 
Heights Hospital, on May 20th. For several days he was 
in such a critical condition, that his life was despaired of, 


_ but he is now progressing so nicely, that before many 


weeks roll around, he should be able to take up the reins 
of business. 


Harry L. Seixas, traveling representative for the 
Edward Boote lines, returned to headquarters last Fri- 
day, after covering his territory through the middle 
west. 


John Kaiser, with the import china department of 
Morimura Bros., is leading the trade vacationists this 
year, having departed on Friday for the Berkshires, 
where he will spend two weeks rusticating. 


David W. Denton, traveling representative for the H. 


| C. Fry Glass Co., Rochester, Pa., called on a number of 


his friends in the local trade on Monday. 


L. Greenwald, sales manager of the Morimura Bros., 


_Inc., lamp and shade departments, is making preparations 


to leave on June 1oth, for a several weeks trip through 
the middle west, on which he will show the concerns latest 


_ conceptions for the fall season. 


Chas. H. West, head of the Westmoreland Specialty 


 Co., Grapeville, Pa., was a visitor in New York the latter 
_half of last week, consulting with his New York agents 
_ the Horace C. Gray Co, 


Visiting America for the first time in several years, 


is Gustave Donnet, general manager of the La Porcelain 
_ Limousine factory, Limoges, France, for which Alfred 
_G. Moment is American representative. 
here principally to confer with Mr. Moment, with whom 
_ he will make a short trip to as many points in the middle 


Mr. Donnet is 


west as the shortness of his stay will permit. He expects 
to sail for France, June 13th. 


| J. F. Price, art manager for the Cauldon Potteries, 


sailed for home on the Mauretania on Tuesday, after 


: : = = aoe 
spending a short time here conferring with the concerns 


American representatives. 


E. Torlotting, the well known importer, will be a pas- 
senger on the Chicago, sailing for France on Saturday. 
His trip, which is for the purpose of visiting his two 


principal factories, the Cristalleries De St. Louis, in 
France, and the Gouda Art Pottery, in Holland, will 
consume about two months. While away he will advise 
with the factory heads, regarding their new fall lines for 
this country. 


Miss Mann, who conducts an_ exclusive | china 
and glassware shop in Chicago, arrived in New York a 
few days ago, aboard the Majestic, from a several weeks’ 
European buying trip. She is spending this week in the 
local market, making purchases for a new summer shop 
which she expects to open at South Hampton, L. I. 


Reports are still being received by the CRocCKERY AND 
GLass JOURNAL that William C. Mitchell, formerly buyer 
for McAtee, Lyddane & Ray, Owensboro, Ky., is in the 
market representing himself as still being the buyer of 
this concern. He has placed orders with some of the 
local dealers, promising later confirmation which never 
arrives. A notice was published in the CRoCKERY AND 
GLASS JOURNAL several weeks ago that Mr. Mitchell was 
no longer connected with the firm. 


Miss G. M. Yingling, secretary to Chas. H. West, 
President of the Westmoreland Specialty Co., is paying 
a visit to New York this week visiting her brother, Dr. 
Yingling, who is a practising physician here, as well as 
enjoying a week of the varied pleasures that the Metro- 
polis offers. 


After June 1, the account of the Emporium Mer- 
cantile Company, St. Paul, Minn., will be handled in 
New York by the Merchandise Reporting Company, 23 
East Twenty-sixth Street. 


Ho! For the Outing 


Thos. G. Jones, Chairman of the Outing Committee, 
fired the opening gun for the big summer event of the 
Pottery, Glass & Brass Salesmen’s Association, by calling 
a meeting of the committee at the Crockery Board of 
Trade rooms on Tuesday. If an enthusiastic committee 
counts for anything, all signs point to “big doings” at 
the affair this summer, the date of which has been tenta- 
tively set for either Saturday, July 28th, or the following 
Saturday, August 4th. 

Mr. Jones appointed Julius Rosenfeld chairman of the 
committee to select a place for holding the picnic, on 
which is also E. W. Hammond, Lee Schoenthal and 
Max Herbert. 


Samuel Neuwirth was made chairman of the Prize 


Nineteen 


Committee, which includes as well Langley Hawthorn, 
Lee Schoenthal, Chas. A. Postley, Lee Moses and F. 
Calvin Demarest. In this connection it might be men- 
tioned that members of the prize committee will be glad 
to hear from anyone wishing to donate a prize. 

The Sports Committee is composed of Wm. H. De 
Mars, chairman, and Joseph E. McCauley, Wm. J. Ken- 
nedy, Wm. Wagner, Wm. E. Doctor and Langley Haw- 
thorn. 

On the Entertainment Committee are Wm. S. Pit- 
cairn, Justin Tharaud, D. King Irwin, W. Q. Wilcox, 
J. Meredith Miller, Frank Katz, Gilbert Pitcairn, Wm. 
H. Schreiber, D. Carlton Tracy, Harry Bigart, Leon 
Levy, Harry P. Muirheid, W. E. Pomeroy, Geo. Kindt, 
Wm. C. Lynch, Nicholas Goetz and Sol Robinson. 

E. W. Hammond and Chas. A. Postley were appointed 
a committee to make arrangements for transportation 
and music, 

F. Calvin Demarest of the CrocKERY AND Glass 
JouRNAL was appointed a committee of one to take 
charge of publicity for the affair. 

The personnel of the general committee, acting in a 
supervisory capacity over the various sub-committees as 
previously published, consists of : Thos. G. Jones, Chair- 
man; Wm. E. Doctor, vice-chairman, and Chas A. Post- 
ley, secretary; also Jos. E. McCauley, Langley Haw- 
thorn, Julius Rosenfeld, Max Herbert, Wm. H. De 
Mars, Fred C. Brey, Chas. Wise, M. S. Benford, Samuel 
Neuwirth, E. Hamblin, Howard R. Handy and F. Calvin 
Demarest. 


Hugo Hart Trades Latest Manufacturers 
Agent 

On Monday of this week a new manufacturers’ repre- 
sentative was added to the list operating in the New 
York market, when Hugo Hart, well known in the trade 
as manager of the L. Barth & Son glassware department, 
and later as salesman for Chas. L. and David L. Wise, 
hung out his sign. 

Mr. Hart has opened a salesroom at 170 Fifth Ave., 
in room 1005, as representative for the West Philadel- 
phia Cut Glass Co., manufacturers of a line of decorated 
and light cut glassware. The concern’s samples are now 
on view at his showroom. 


Edward Gibson to Retire 

It will undoubtedly be a surprise to his many friends 
in the trade to learn that Edward Gibson has decided to 
retire from business, after acting in the capacity of New 
York City salesman for Morimura Bros., Inc., the well 
known Japanese importers of Japanese goods, for thirty- 
two years. 

Following a serious operation, which he underwent 
several months ago, Mr. Gibson has been in poor health 
and only recently returned to business. Realizing that 
the most important thing now is to regain his health, and 
thinking the change of climate would be beneficial, he has 
decided to go to California to remain permanently 

Mr. Gibson is very well known and well liked among 
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the buyers in the Metropolitan district, who will learn of 
his decision with keen regret. 


Gray Co. to Represent Owen China Co. 

Announcement was made this week by the Horace C. 
Gray Co. that the concern had been appointed New York 
representatives for the Owen China Co., Minerva, O.,, 
manufacturers of dinnerware. The complete line of 
samples, consisting of a wide range of attractive treat- 
ments, are now on view at the Gray Company’s sales- 
room in the Fifth Avenue Building. 


Herman Kashins Becomes Manufacturer 

Herman Kashins, well known for many years in the 
glassware and china business, and for the past four 
years connected with Herbert & Neuwirth, Inc., 25 West 
23rd St., manufacturers’ agents and manufacturers of 
shades and lamps, recently resigned his position with the 
firm and has formed a company of his own, known as 
H. Kashins, Inc., which will also engage in the manufac- 
ture of silk shades, under the trade name of “ Silkcraft.” 
The new concern has opened a salesroom on the second 
floor, 180 Fifth Ave., and started operations on Monday 
of this week. 


Macy Employees Give Play 

Members of the R. H. Macy & Co. store organization 
presented their annual musical extravaganza at the Cen- 
tral Opera House last week, with many real luminaries of - 
the vaudeville and dramatic stage, now Macy workers, 
in the cast. This year the show was “ Once Upon a Time,” 
with words, music, scenery, costumes and direction ex- 
clusively prepared by Macy employees. 


Traveling Salesmen Give Valuation Formula 
In a letter to Basil M. Manley, director of the Na- 
tional Conference on Railroad Valuation, the National 
Council of Traveling Salesmen’s Associations gives this 
formula for arriving at valuations: a 
“That rates should be based on original cost of prop- | 


L 


erty and equipment primarily necessary to the business — 


} 


of transportation, excluding oil, mining, real estate and | 
the carriers’ sundry other enterprises, investments and- 
projects, from which would be deducted the proper per- 
centage for depreciation according to relative wear and | 
tear of previously determined divisions of railroad prop- | 
erty and equipment, plus the actual investments made 
for deplacements, improvements and new equipment, 
with due allowance for actual operating costs under 
reasonable Federal supervision of overhead expenses in 
order to prevent unwarranted excesses in management, 
salaries and other operating extravagancies.” 


New Company Formed to Operate Schunk 
Store 

Announcement has been made that a new Wisconsin 

corporation, to be known as the Schunk Department 
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Store Co., has been organized to take over the business 
of the A. E. Schunk Company, former owner of the 
A. E. Schunk department store, Milwaukee, Wis. The 
new company is headed by F. W. McLean, who will 
act as president and general manager. A. E. Schunk, 
founder of the concern, which began business twenty- 
six years ago, sold his interests to Mr. McLean and 
_ Louis Rathman. 


Weinstock-Lubin to Build $850,000 Store 


Plans for the erection of a three-story and basement 
structure to cost approximately $850,000 for Weinstock, 
Lubin & Co. department store at the southwest corner 
_ of Twelfth and K Sts., Sacramento, Cal., has been an- 
nounced. The total investment of land and the building 
' will reach $1,250,000. 


Buyers In New York 


MAY 24th, 1923 
Miss Rudd, toys, Wm. Filene’s Sons Co., Boston, Mass., 225 


Fifth Ave. 
MAY 25th, 1923 

A. Mendel, merchandise manager, Mendel’s Inc., New Haven, 

Conn., 1150 Broadway, F. Lilienthal & Co. 
MAY 26, 1923 
_ I. Rothstein, china and glassware, Rosenbaum Co., Pittsburgh, 
| Pa., 120 West 32nd St., care A. Fantl. 

S. Bourne, mdse. manager, Rike-Kumler Co., Dayton, Ohio, 
225 Fifth Ave., Retail Research Ass’n. 

H. G. Ihrig mdse. manager, Bullock’s, Los Angeles, Calif., 225 
H Fifth Ave., Retail Research Ass’n. 
| MAY 28, 1923 


_. F. E. Deubert, housefurnishings, Montgomery Ward & Co., 

| Chicago, IIl., 309 Sixth Ave. 

tee D. A. Corrie, toys, Hearne D. G. Co., Shreveport, La., 333 

Seventh Ave. (J. M. Biggins.) 

T. H. Murray, dolls, Higginbotham, Bailey, Logan Co., Dallas, 
Texas, 395 Broadway. 

MAY 29, 1923 


| T. H. Murray, dolls, Higginbotham, Bailey & Logan Co., 
_ Dallas, Texas, 395 Broadway. 

Miss Spede, gifts and lamps, F. R. Lazarus Co., Columbus, 
! Ohio, Retail Research, 225 Fifth Ave. 


Morrissey’s 22 Years of Progress 

A double significance is attached to the wonderful 
“Anniversary” sale, which has been held at Morrissey’s, 
Yonkers, N. Y. The sale signalizes the inauguration 
of the concern’s twenty-second year in the Yonkers 
business field, and also marks the completion of exten- 
sive alterations which were in progress for the better 
part of six months and which, at a cost of approxi- 
mately $100,000, have brought the Morrissey store to 
ithe forefront-among the local merchandising establish- 
“ments. 
| It was in 1901 that the late M. F. Morrissey came 
to Yonkers to establish the business, then a dry goods 
establishment on a comparatively small scale. Today, 
as a result of his own industry and the progressiveness 
of his son, there stands a modern department store, 
not far removed from the site of the original establish- 
iifent. 

In the enlarged basement a department of house 
furnishings has been opened with complete stocks of 


en 


everything the housewife may need for her home and 
kitchen. Aluminum ware, refrigerators, agate ware, 
kitchen utensils and gas stoves are only a few of the 
things to be found here. 

Since the concern was incorporated, Mr. Morrissey’s 
mother, Mrs. H. Morrissey, has been the president; Miss 
Catherine Morrissey has been the secretary, and he him- 
self has been the treasurer. 
terests in the company. 


There are no outside in- 


Business Briefs 


The Andersen 5, 10 and 25-cent store has opened at 
Cozad, Neb. 

The Hanan Lamp Co., Danvers, Mass., has been in- 
corporated with a capital of $15,000. Incorporators: 
H. F. Nangle, J. H. Nangle and K. L. Nangle, all of 
Danvers, Mass. 

* Allan Moorxe, owner of a 5 and to-cent store in Mar- 
tinsville, Ind., has opened a store at Morgantown, Ind. 


R. K. Morton and William Hardbarger, Charleston, 
W. Va., are contemplating the erection of a department 
store to cost $75,000 at Graham, Va. 

Thorpe’s Variety Store, Seattle, Wash., has been in- 


corporated with a capital of $25,000 by D. W. Thorpe 
and John H. Binns. 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 


OFFICE 
°15 WEST éth ST. M. K. ZIMERMAN, REPRESENTATIVE 


EAST LIVERPOOL, OHIO 


ENERAL demand for merchandise continues as 
& active as ever, so far as generalware potteries 
are concerned. Mails are very heavy and in 
addition to this volume, there is the receipt of telephone 
and wire orders, which are by no means small. Buyers 
who have been in the market have not only made in- 
quiry about back orders, but have been also anticipating 
fall and holiday requirements. The district as a whole 
is exceptionally active. In some instances new high pro- 
duction records are being established, as is instanced by 
56 kilns being under gas fire at the same time one day 
recently. This does not include those kilns that are fired 
by coal or oil. Not in years has the activity of the 
district been so pronounced as now. Every working 
potter who desires employment is engaged. 


It is reported in this district that the three-kiln general- 
ware pottery at Santa Clara, Cal., which began produc- 
tion several months ago is idle. A number of pottery 
workers from the East Liverpool district have been em- 
ployed at Santa Clara. 


Monroe Patterson, head of the Wellsville China Co., 
Wellsville, O., who has been spending three months in 
Florida, is back at the plant. It has been his custom to 
spend the early spring season in the south. 


It is very likely that several new dinner shapes will be 
placed on the market by manufacturers in this district 
next fall for 1924 delivery. The lines of these will be 
just a little different, it is said, from those now on the 
market. Modelers are now working on these designs. 


The demand hereabouts for merchandise for special 
sales is greater than the supply, in fact there is very little 
such merchandise being offered as was indicated as far 
back as January, when inquiry for such ware was quite 
pronounced. There have been many telephone inquiries 
for sales merchandise, and in several instances these 
interests have been told there was no possible chance to 
accept such business at any price. 


At least one of the smaller generalware potteries in 
this district is considering the plan to add several kilns 
to its production. 


William G. Tickell, eastern salesman for the Edwin 
M. Knowles Co., has returned to his home in Balti- 
more, Md., where he will remain until about June 19, 
when he will again make a trip over his territory. 


Favorable progress is being made upon the erection 
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WHAT THE POTTERIES ARE DOING 


of the new plant of the W. S. George Pottery Co., East 
Palestine, O. The foundation has been finished, and be- 
fore long brick work will begin. Kiln foundations are 
also being completed. 


Erection of the new plant of the Homer Laughlin 
China Co., Newell, W. Va., is progressing under such fa- 
vorable circumstances that observers believe that it may 
be placed on a production basis early in the fall. One 
crew of workers after another follow each other so that 
now a considerable portion of the roof is finished. It will 
not be long until work on the tunnel kilns will begin. 


In addition to this extension at the East Palestine plant, 
the same company is also increasing the capacity of its 
Kittanning, Pa. shop. An additional glost kiln and two 
additional decorating kilns are being built at Kittanning, 
in addition to the erection of a brick addition which will 
be used by the packing and shipping department. With 
the new glost kiln, the Kittanning shop will have a ca- 
pacity of nine bisque and glost kilns. 


W. L. Smith, Jr., of the Taylor, Smith & Taylor Cog 
who has been spending three months in the west and 
on the Pacific Coast in the interest of this firm, has re- 
turned home. “Everything certainly looks fine in the 
west,’ Mr. Smith explained. ‘Business on the coast is 
good, and it is growing right along.” 


A joint meeting of the western chinaware committee 
was held here last week when a number of making-price 
disputes were adjusted. These subjects had been ac- 
cumulating for about a year, and had to do with items 
made in five different plants. Another meeting of the 
committee will be held here in June, when the “slate” 
will be wiped clean. 


With all local unions of the National Brotherhood 
voting, but the official result not announced, it is strongly 
intimated here that every member of the old executive 
board was re-elected. This means that John T. Wood 
will continue at the head of the organization and John 
D. McGillivary secretary. The “radical” element of the 
organization as it has been termed, failed in every ef- 
fort they put forward to change the completion of the 
executive board. 


J. M. Horton, general manager of the Crescent China 
Co., Alliance, O., who has been spending a season in the 
eastern market on business, has returned to his desk. 


Production of yellow ware in this immediate district 
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is being absorbed quickly. The D. E. McNicol Pottery 
Co. is the only producer of the line hereabouts, and 
their only plant working on this line is working to ca- 
The demand for the line is distributed rather 


pacity. 
generally. 


_ The situation in the strike among the stoneware pot- 
tery workers in the Crooksville, O., district remains un- 

changed. Both sides appear to be standing firm—the 
men for an increase in wages and the manufacturers 
yoicing opposition. The Ohio State Department of La- 
bor has offered its good offices in an effort to bring about 


an adjustment of the differences, but in this connection 


Neither side at this 
time seems willing to consider a compromise. 


nothing has been accomplished. 


It is claimed by the Owen China Co., Minerva, O., that 
this shop is operating to capacity, and on a basis of 
100 percent. The company is contemplating the erection 
of an additional unit, and this section is expected to be 
on a production basis within the next six months. 


C. D. Hayten, head of the Niloak Pottery Co., Ben- 
ton, Ark., visited East Liverpool last Friday to consult 
with his sales manager, W. Ray Renouf, while he was 
‘enroute from Pittsburgh back to Benton. He and Mrs. 
' Hayten were summoned to Springfield, O., on account 
‘of the death of the mother of Mr. Hayten, after which 
they motored to Pittsburgh. Their trip east was by 
motor all the way. 


| Although offers have been made to generalware manu- 
| facturers to accept orders for 1924 spring delivery, 
these overtures are being frowned upon. There is no 
indication at this time what the 1924 market will be, and 
_ even now many orders are being accepted at price pre- 
vailing at time of shipment. There is known to be some 
} 1924 orders now on file but all such orders have been 
listed at the market prevailing at time of forwarding. 


| W. R. Renouf left last Saturday night for a two- 
months’ swing around the Atlantic Coast territory in 
the interest of the Niloak Pottery Co., of Benton, Ark. 
He will also touch Canada before he returns home. 


Business Briefs 
Fabiola Bosse, New Bedford, Mass., well known broom 


R. L. Georgeson, for 20 years in the variety store busi- 
/ness in the Northwest, has opened a variety store at 
Ventura, Cal. 


M. W. Canfield, Napoleon, O., has sold his 5 and 
To-cent store to M. H. Bassett. 


The Standard Lamp Works, 763 Broad St., Newark, 
N. J., has been incorporated with a capital of $100,000, 
to manufacture lamps and glass products. 
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Ages 


HAN 
AROFAIN 


MADE IN JAPAN 


Preparedness 


A Keynote of Success 


We are prepared with full stock of 


Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 


Fruits and Waste Baskets— 
Artistic Weave and Shapes 


Bronze Vases— 


Suitable for Lamp Bases or Ornaments 
Lacquered Serving Trays 


Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 


VWs GAIN ees bate 
YOU. TO SUCCESS 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 EAST 16th ST. 

NEW YORK 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


cerns in several foreign countries who maintain 

resident sample rooms, have written friends in 
this district during the last few weeks, inquiring whether 
it would be possible for them to secure lines of American 
dinnerware for export. From one of these inquiries the 
following may be quoted: 

“We are receiving every day inquiries from many of 
our customers who are interested in buying American 
dinnerware, especially hotel ware, eight-inch plates 
double thick, cups, saucers and many other items. A 
big trade awaits some manufacturer of these lines, if we 
can get in touch with them, and all accounts are guar- 
anteed.”’ 

Within the last month no less than five letters of 
similar inquiry have been received in the local district. 
They indicate that a good export business awaits some 
concern in a position to take care of such business. 


PR ces in several for of American glass con- 


Receipt of new business continues active with all glass 
manufacturers in the Western Pennsylvania, Ohio and 
West Virginia territory, especially for staple and util- 
ity lines. Some slackness has been noted in the de- 
mand for decorated glassware, or novelty lines. This situ- 
ation, however, was discounted by the manufacturers, as 
the demand for all such offerings is far larger during the 
holiday season than in the late spring and summer. 
Blown stemware, both light cut and etched lines are in 
good movement, and considerable advance business for 
these lines is on file. 


At a complimentary dinner tendered by M. G. Bryce, 
president of the United States Glass Co., to A. B. Turner, 
Boston, financial underwriter and representative of the 
eastern shareholders of this corporation, given in the 
William Penn Hotel here last Wednesday night, over 100 
executives and department heads were guests. Brief 
addresses were made by Mr. Bryce, Reuben Haley, in 
charge of factory production and general manager, and 
Ernest Nickel, treasurer. Bouquets of roses and hand- 
some souvenirs of glassware were presented to the 
women guests. 


Following long consideration of the plan, the United 
States Glass Co., will soon open a spacious sample room 
on Liberty Ave., in the very heart of the commercial dis- 
trict. This done, it will be no longer necessary for visit- 
ing buyers to cross the Monongahela river to inspect 
samples. The space in the general office building at 
Ninth and Bingham Sts., will hereafter be used for com- 
mercial purposes, and_ this necessitate many 
changes on the second and third floor. It is quite 
likely that the new sample rooms will be in charge of 


will 


Twenty-four 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


D. H. Cushwa, commercial manager and Henry D., 
Nickel, city sales manager. The move will prove to 
be one of convenience to visiting buyers. 


Official notice has been issued that the Warren, O, 
plant of the National Lamp Works will cease operations 
July 16, and employes have been given notice that their 
services will not be required after that date. Much 
machinery in the Warren plant will be removed to an- 
other division unit of this company at Cleveland, O. 


J. H. Hammer, secretary of the Associated Glass and 
Pottery Manufacturers, which was formed here last 
January, has sent out notices that a meeting of the As- 
sociation will be held here Tuesday, June 19, when the 
charter for the organization will be received. The As- 
sociation is formed “not for profit,’ and members are 
confined to those manufacturers who will exhibit lines 
here next January. It is likely that many reservations 
for rooms at the Ft. Pitt Hotel for the next exhibition 
season will be confirmed at this meeting. 


The new addition to the plant of the Gill Glass Co., 
Toronto, O., is now on a production basis. 


Inquiry for glass containers continues to increase as 
the season advances, and, according to all reports re- 
ceived in this district, such factories are operating to 
capacity. This heavy demand has been caused by the 
outlook for an exceptionally heavy fruit crop, and as 
a result, department store buyers have in many in- 
stances, placed orders for carlots of jars and other 
similar items. Long neck patent stopper bottles are also 


being ordered in liberal quantities by department stores. 


Last season some local department stores were caught 
short on jars, and because of this situation, the heavy 
demand has been discounted. The situation as it exists 
here in this respect is no different with other large de- 
partment stores throughout the country, so salesmen 
report. 


Glass factory machinery manufacturers here have 


been advised of the effort now being put forward at 


Red Wing, Minn., for the establishment of a glass fac- 


tory there, for the production of a general line of ware. 


The entire line of lighting goods, including lighting 
glassware, portables and floor lamps, is in excellent de- 
mand. The several concerns in this district featuring 
these items are working on full production, and with 
order files pretty well crowded with future business. 

(Continued on page 30) 


By 


R. B. Hemenway, Representztive 


| 
| BOSTON NEWS NOTES 
| 


BOSTON OFFICE 


MAY STREET 


NEEDHAM 
MASSACHUSETTS 


is quiet, although shipments are coming along 
with something like regularity and the old com- 
mission sheet begins to show signs of a reaction. That 
is all right for May and possibly June, but July, August 
and the rest are going to fare pretty slim if some of 
the retail stores who have dated their orders in August 
cannot be made to see the light. If all June, July and 
August shipments are to be launched in one month, 
shipping facilities are going to break under the strain, 
-and Christmas will roll around again with a shortage 
of goods for the retail market, as well as glutted factories. 
| Trying to do twelve months’ business in three is what, 
‘the economists tell us, caused the coal situation last 
winter. 

fee tucker of Chase & Francis, and Charles W. 
Barnard of the Jones McDuffee and Stratton organiza- 
tion, were present at the sixteenth annual get-together of 
the Quarter Century Traveling Men’s Association of 
Maine, held in Bangor last week. The association num- 
‘bers nearly 150 men who have complied with the re- 
quirements of twenty-five years as a traveling man cov- 
vering the Maine territory for admission to the organiza- 
‘tion. Josiah Stewart of Bangor was elected president 
for the ensuing year, and Ambrose P. Leighton retired. 
The reunion and shore dinner was held in Cape Cottage 
Casino. Jason Weiler of Boston was adjudged the old- 
est present at 82 years of age and ten members boasted 
of years more than seventy. 


| USINESS in New England at the present writing 
| 
) B 


From Rockland, Mass., comes the news of the acqui- 
‘sition of property on long leases by Woolworth and W. 
IT. Grant in the business centre of the town. Woolworth 
has taken the Reed Building, and the property is now 
‘being remodeled. The Grant Co. have taken a block 
‘on Webster St., and they plan to open by the middle 
‘of June. It is rumored that the Kresge Co. is also 
‘seeking a location. All considered, we may well be- 
lieve that Rockland is fast becoming a commercial cen- 
tre. FE. H. Farnsworth, it was announced two weeks 
ago, has decided to occupy temporary quarters, until he 
can rebuild his store, which was burned out several 
months ago with a tremendous loss. 

A fire and a runaway caused accidents to two house 
furnishers in Boston during the week. The fire was 
at 67 Sudbury St., occupied by the E. H. Tate Co., 
manufacturers of mops and similar goods, causing a 
jconsiderable loss. A pair of horses went crazy on Han- 
fover St.; dashing madly on they threw their driver, 
‘crashed into an electric light pole and finally wound up 
jin front of J. White’s Sons’ store, 148 Hanover St., 
wrecking a sidewalk showcase. 


Boston business men banded together as the “Boston 
Better Business Association,” have completed their first 
year's activity. George S. Mumford, president of the 
Commonwealth Trust Co., has been elected president 
for the next year. Taking the position of a referee of 
business ethics, as they pertain to advertising and sell- 
ing, the commission’s efforts are directed to see that 
the buying public is fairly dealt with and hopes to estab- 
lish connection with the buying public in such a way 
that they will feel at liberty to report when they are 
unfairly dealt with. 


W. E. Noyes, foreign buyer for the Grant syndicate, 
was in Massachusetts during the week, making a tour 
of New England and visiting the 58 stores comprising 
the company’s chain. 


Raymond Chaput, son of J. W. Chaput of Harris & 
Mowry, Woonsocket, will enter the West Point Mili- 
tary Academy during July. The young man was the 
successful candidate in a competitive examination held 
by a member of Congress, and after satisfying al -other 
conditions, has been ordered to report to the institution. 
Our best wishes go with him. 


Sol. Goldberg of Lawrence, head of B. Goldberg & 
Son, who is well known in the trade, is back at his 
desk part of the time now and will devote more atten- 
tion to his tasks as he becomes stronger. He was taken 
ill about three weeks ago, but his illness fortunately 
did not prove as serious as it first seemed. 


W. E. Whipple, of Eaton & Whipple, Fitchburg, is 
on the road to recovery after a three weeks’ illness. 
According to members of his family, he may be ex- 
pected back at the store almost any time now. 


“Jack” Barnard, popular salesmanager of the T. A. 
McNichol Pottery Co., who takes along a bagful of golf 
clubs as a part of his traveling equipment, spent part 
of the week in Boston with Chase & Francis. While 
here he had a chance to try out the courses at Brae- 
Burn, Wollaston and Commonwealth before he climbed 
aboard the sleeper. So far there have been no reports 
that old Colonel Bogey has had his sleep interrupted, so 
maybe he’s good. 


“Bill” Claflin has packed up his little red fez and is 
on the way to Washington, to attend the annual con- 
vention of the Shriners, to be held there. “Bill’s”? vaca- 
tion is largely taken in this way, a few days at a time 
and spread over the year. 

(Continued on page 30) 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By BreatricE MILLER WISNER 
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blue, jade green and lavender. These are gracefully pro- 


Finely Hand Decorated Candlesticks and 


Candle 

Harmony in coloring and graceful proportion is evi- 
denced in the candlesticks and candles from the Dec- 
orative Lamp & Shade Co., 305-307 North Eighth St., 
Philadelphia. The decorations on both candles and 
candlestick exactly match and are accomplished by skilled 
artists, in hand painted decorations, in the mastery of 
colors and designs. Candles have established a grow- 
ing popularity for decorative purposes in the home and 
institutions, where a soft gentle light is required, to pro- 


duce desired effects in table or mantelpiece adornment. 
The candles illustrated come in various colors, packed 
in pairs in a gift. box, which affords an attractive and in- 
expensive gift suggestion for all occasions; showers, 
birthdays, weddings or many other festive anniver- 
saries, where the candle adds an artistic touch to the 
table service arrangement. The above concern are also 
manufacturers of Durart Shades of Genuine Parch- 
ment, and silk shades of fine quality and workmanship. 
Many examples of the firm’s products may be seen at 
their display rooms, Bartholdi Bldg., Room 609, 2 East 
22ardaat. 


Unique Seasonable Baskets 


With the coming warm season, baskets for individual 
gifts filled with flowers, or for table decorations, are fast 
becoming one of the most expressive tokens of remem- 
brance. The Studio Shop, 1503 Fannin St., Houston, 
Texas, is offering some delightful flower baskets in rose, 
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portioned, with symmetrical handle and make a most de- 
lightful table adornment for festive occasions, birthdays, 
showers, weddings or special entertainments; dinners, 
luncheons, or teas, and are equally: desirable for piazza 
festivities. The Studio Shop is also offering attractive 
individual Nut Cups in the same colorings, with beauti- 
ful lace edge. These well made baskets are a most en- 
ticing Gift Shop Specialty, creating enthusiastic demand 
through perfect workmanship and refreshing coloring, 


Hand Decorated Bread and Cake Boards 


When practicability and decorative sense is combined 
in producing an artistic and useful article, it is an ac- 
complishment of skilled craftsmanship. The Bread and 
Cake Board illustrated from the McCourt Studios, 116- 
118 South 11th St. Minneapolis, Minn., is perfect 
workmanship in hand decorating and design. These at- 
tractive cake and bread boards are made of selected 
polished birch wood. The knife is best tempered steel, 
with handle decorated in harmonious colors to suit the 
patterns of the boards. There are thirty-six designs in 
bread and cake boards, also thirty-six designs in 
cheese, apple, orange or grape fruit boards to match 
the bread boards. No table accessory has a greater use- 


c SS ape iy 
Pigg" BAS Ge 
£ ks 
oe ORLA 


fulness than the bread or cake board, and for luncheon, 
breakfast or afternoon tea, the most painstaking mis-_ 
tress of the home, will see to it that a bread or cake 
board has been supplied to bring table service up to the 
correct standard of excellence. Gift Shops are adding 
these boards as an attraction for summer trade, being 
well assured of their popularity, fast selling features and — 
repeat demand. The McCourt Studios will send com-_ 
plete information regarding their products, upon inquiry. 


THE CHICAGO MARKET an 


J. H. SMyTHE, REPRESENTATIVE 


| 

| OOR weather this Spring in Chicago has made 
Pp it difficult for the big department stores to move 
their large stocks of women’s ready-to-wear 
clothing and specialties. Inasmuch as this is the largest 


Mlepartment from the point of revenue in the big stores, 


the poor season has worked an indirect hardship on all 
other departments. Purchases have been temporarily 
curtailed in practically all departments, including glass 
and dinnerware. However, it is generally conceded that 
‘stocks of china and glass are not large in the stores, 
and with the June Bride season at hand, it is expected 
that the merchants will again be in position to do quan- 
tity buying by the first of July. 


The Chicago Glass, Pottery, Lamp & Housefurnish- 
ings Association held their regular semi-monthly meet- 
ing at the Hamilton Club on Thursday of last week. 
Reports of the committees were read and progress 
shown in arrangements for the Third Chicago Exhibit, 
to be held at the Sherman Hotel and in local showrooms, 
July 9 to 21. More than fifty of the hotel rooms have 
deen reserved, and equally as much space in the local 
showrooms has been listed with the association for the 
exhibit. 


The Fair has established a hotel supply contract de- 
jartment. Peter H. Lindstrom, formerly with Morris 
& Co., has been named to head the department. L. A. 
cook, for many years with Albert Pick & Co., will head 
the furniture division. J. J. Dempsey, formerly with 
Mandel Bros. contract department and Philip Jeuck, 
*xpert in kitchen and refrigeration equipment. have also 
iaoined the staff. The Fair plans to have one of the 
argest and most efficient wholesale hotel supply busi- 
lesses in the West. 


F. L. Tignor, well known in the pottery trade of the 
‘ountry through his connection with the Zane Pottery 
5o., Zanesville, Ohio, has severed his connection with 
hat concern and has accepted a position with the Mor- 
on Pottery, Morton, Ill., as special representative in 
New York, Néw Jersey, Pennsylvania, Ohio and Mas- 
achusetts. Mr. Tignor was in Chicago Saturday of 
ast week completing arrangements with the Morton 
*ottery officials. Morton Pottery was one of the most 
oteresting lines exhibited at the Chicago Show last 
ebruary. 


I. E. Mincks, Secretary of the Albright China Co., 
nd in charge of their Chicago office, returned to Chi- 
ago this week from a trip to the factories in his new 
Yash roadster. 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


George W. McNicol, manager of the Chicago office 
of the Potters’ Cooperative Co., in the Palmer House, 
with Mrs. McNicol, will leave Chicago the middle of 
June, driving to East Liverpool and returning about July 
first. 


T. H. Butcher of Butcher & Forline, manufacturers’ 
representatives, with display rooms in the Heyworth 
Building, has been away for two weeks on a selling 
trip. Reports received at the home office indicate that 
Mr. Butcher is having a very successful trip. 


The Pacific Importing Co. of Seattle, Wash., is tem- 
porarily displaying its line of pottery, including lustre 
and decorated ware, at the Palmer House. The line was 
open last week and will continue on display during the 
present week. 


The Egyptian Department Store at Nason, IIL, has 
been incorporated for $30,000. The company, which is 
commposed=of W. T. Forsyth, H! P, Ward and G: F. 
Ward, will conduct a general department store business 
in a small way at Nason. 


The Central Toy Shop of Chicago has withdrawn 
their state charter, the company having been dissolved 
recently. 


The Crescent Washing Machine Co. has retired from 
business, according to report from Secretary of State, 
corporation department, last week. 


Hillman Store to Erect 2 Million Dollar 
Building 

Hillman’s, one of Chicago’s large popular priced de- 
partment stores, is to erect a skyscraper on a sixty- 
four-foot frontage on State St., between Washington and 
Madison, it was definitely learned last week. The prob- 
able height of the new store will be twenty stories, and 
the cost will run between $2,000,000 and $3,000,000. 
Work will commence early next year, according to pres- 
ent plans. The lease on Hillman’s present store loca- 
tion will expire in 1926, and the announcement of their 
plans for a new building, to be completed and occupied 
before their present lease expires, puts to an end many 
rumors relative to the future plans of the company. 
Although no architect has been assigned to planning the 
new structure, several preliminary plans have already 
been submitted. The erection of this skyscraper will add 
another mammoth store to State Street, and naturally 
give Hillman’s greater facilities for handling their in- 
creased business, which is rapidly outgrowing their 
present location. 
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THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 
Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo, W. McNicol, Mgr. 
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CROCKERY AND GLASS JOURNAL 


May 31, 1923 


READY TO 


BUYERS OF 


a | B : 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 


MoNONGAH GLAss Co. 
Co-OPERATIVE FLINT GLASS CO, 
Tur DUNCAN & MILLER GLASS CO. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Hdgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


A few words in this space will bring 


in many dollars 


Phone Wabash 860 
| | 


AG 


SERVE 
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THE SHOPS BUILDING 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods fcr special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co, 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur: 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


May 31, 1923 
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222 N.STATE 


House Phone Central 0480 


A Buying Center for China, Glass, 
Housefurnishings and Toys 


W. T. DARDEN CO. 


Jackson Vitrified China Co. 
Home Electric Sales Co. 


HARRY N. DePUY 

Wabash Manufacturing Co. 
: Peru Basket Oo. 

Oneida Mfg. Co. 

Cavanaugh Bros. 


J. B. FINN 


Zanesville Stoneware Co. 
National Pottery Co. 

Micheal Blum Silk Shades 

BE. J. Knapp Candle &-Wax Co. 
Uhl Pottery Co. 


HEFTER SALES CO. 


Kinney & Levan Co. 
Dinnerware, Glassware 
Dutch Silverware 


EDWARD J. KOCH 
| Figueroa Cut Glass Co. 
: Hunt Glass Works 
American Crystal Cut Glass Mfagrs. 


CHARLES F. KOEMPEL 


J. H. Brauer Art Studios 
Hand Painted China 
Kay Bee China Works 

_ White China for Decorating 


’ 

O’BRIEN & O’BRIEN 
Kamenstein Heavy and Light Tin 

and Japanware 

, All Steel “Good” O’Brien Fruit 

Presses and Potato Ricers 

Wonder Porcelain Toaster Stove 
The “ Good” Mop Stick Holder 


222 N.STATE 


R 
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EADY TO 


BUYVYERS OF 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
F. T, Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
JoHn G. EpMUNDS 
1319 Michigan Ave. 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 


Pressed and Blown Phone 


Etchings, Cuttings 
and Iridescent. Central 3497. 


r LN 


SERVE 


Cr 


ag CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS’ & TOYS 


00 
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( Q N-WABASH AVE 
Gra A Jones ©. 


9 North / Wabash Avenue 
Chicago 
DINNERWARE 


Pope-Gosser China Co. 
GLASSWARE 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
National Glass Novelty Co. 
LAMPS AND SHADES 
The H. E. Rainaud Co. 
Wood Art Co. 
Chicago Lamp & Frame Co. 
Haven Co. 
Shepherd Co. 
Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Heonomy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 

DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 
Fo Sing Yuen & Co. of New York 


Phone Dearborn 3236 


CO N-WABASH AVE | 


Thirty CROCKERY AND GLASS JOURNAL 
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Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HeE CL Po WeAeNeT se D 


XPERIENCED salesmen for exceptional line gold and silver 
decorated and engraved glassware; state experience and 
compensation. Give references in first letter. Applications 
strictly confidential. Box 260, care CRoCcKERY AND GLASS JOURNAL. 


SD T.UA ET OsNeS wee AN: LED 


ANTED—Position as buyer of china, glass, lamps and 

pottery. Several years’ experience with R. H. Macy & Co.; 
good references. E. J. Burdett, 2721 Creston Ave., Bronx, 
New York City. 


BUSINESS OPPO RESIN de Es 


OR SALE: Complete Iron work, Frames and Bands for 

two Up-Draft Ware Kilns 16 ft. 6 in. Inside Diameter. Also 
complete Iron work in first class condition for six Decorating 
Kilns (8 tile). Mt. Clemens Pottery Co., Mt. Clemens, Mich. 


DEPARTMENT store, located on the best business corner 

of thriving city of Southern California, catering to popular- 
priced and fine merchandise clientele, offers an opportunity to a 
first class individual or concern to establish a large House- 
furnishing department with them. Owners will lease space for 
period of years on fixed rental or commission basis. Applicant 
must have sufficient capital and good record. Write in detail, 
giving experience, references, etc., to Box 261, care of CROCKERY 
AND GLASS JOURNAL. 


Glass Factory Activities 
(Continued from page 24) 
The Brilliant* Glass, Co, =Paterson;"N-7)J:,. has: been 
formed with a nominal capital stock of $25,000, under 
Delaware laws. 


With glass manufacturers and officials of the Amer- 
ican Flint Glassworkers’ Union having exchanged sub- 
jects which will be the basis of discussion at the forth- 
coming joint wage conference in Atlantic City in July, 
the trade as a whole will await with interest the out- 
come of these conferences. A number of factory de- 
partments, it is said, seek an increase in wages, while 
the manufacturers hold that the existing wage agree- 
ment should be continued for another year at least. 

F. H. Obermeyer, head of the Krenning, Westerman 
Glass Co., St. Louis, Mo., spent last week in the local 
and East Liverpool district. He said that with his con- 
cern, business conditions were good, and that the entire 
Southwest was active in a business way. 


Boston News Notes 

(Continued from page 25) 
“Tom” Maguire of the Louis Wolf Co., has just 
returned from a two weeks’ trip in the interest of the 


# 
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company. The question of freight embargoes does not 
seem to worry “Tom” much, for the bulk of his busi- 
ness at this time of the year is in toys, etc., for the 
Christmas trade. 

L. Phillip Martin of the Lancaster Glass Co., visited 
Harry Wheeler during the week to line up their fall 
campaign. “Harry” has a lot of unusual ideas, and 
Lancaster is likely to spring a surprise with their new 
samples next season. 


“Murt” Wallace was also entertaining during the 
week. John Wetzell of the Ebenezer Cut Glass Co, 
spent part of the week with him going over plans for 
the next season. Wetzell’s itinerary included the New 
York and Philadelphia districts. 


The Trend of Business 
(Continued from page 15) 

true in the crockery and glassware lines ai present, it 
is true in some manufactured commodities, and clearly 
points to the need for opening a bigger outlet via the 
export route. Just how far the crockery and glass indus- | 
tries can travel on the road to greater production and not 
overload the domestic market is an interesting specula- 
tion which only the future can answer. | 

Increased transportation efficiency is now one of 
the constructive factors. Within the past six weeks 
car loadings have increased by 78,764 cars and the car 
shortage has been reduced by 46,415 cars. The present — 
record of daily car movements and averages is particu-_ 
larly good. This big movement of freight clearly shows 
that operations remain on an active scale. Another good 
sign is observed in the way retail trade is holding up. — 
While less than the record volume recorded for March, | 
sales are much larger than for the corresponding month | 
of last year. With our Uncle Henry making 6,700 cars _ 
a day and a profit of between 8 and 10 million dollars a 
month, there is a fair degree of prosperity in the country — 
which makes this possible. To us, the future of business 
and trade is decidedly optimistic. 


Business Briefs 

The Mason & Parker Toy Co., Leominster, Mass., has_ 
purchased the business of the Sterling Toy Works, Stet 
ling, Il. 


J. J. Newberry Co., has opened a 5, 10 and 35-cemt” 
store at Penn Yan, Ny 


The Neff-Moon Toy Co., Sandusky, O., has elected 
the following officers: Wm. B. Moon, president; A. P. 
Gallagher, vice-president ; J. O. Wagner, treasurer; C. J. 
Neff, secretary-general manager. Pi 


Sam Mittenthal, Mobile, Ala., has opened his new de-_ 
partment store. 
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The Roessler & Hasslacher Chemical Company NEw York 


| BRANCHES: 
‘ Boston, Mass. 
Pittsburgh, Pa 


jo. Liquid Bright Gold 


t 
® 
a 


) Cleveland, O. Chicago, Il, Trenton, N. J 


Philadelphia, Pa. 
New Orleans, La. 


Kansas City, Mo. 


CHEMICALS 
Overglaze-Colors—Urtersiaze | Minerals and Oxides 


Liquid Lustre Colors—Oxides and —for— 


Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 
Coloring Clay Products 


San Francisco, Cal. 


> Y 
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Fac-Simile of Label. 
“ MADE IN AMERICA.” HIGHEST GRADES. 
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America’s Leading Ceramic Material House 


PUOTUOTNTUATOU CVU LI TUTPOveTTOVONTOVENDOUVOTHUUTETUUTUOHETLOELHOUETeCTEL SULT COULD CELLECELLOSELOTLOLOSTULSUTLELTTE TE 


a 


fg SRM 0 A eA A YOGA AGA TD NTN HENNA ANON AUTAOUENOUU SOU OULENOUEEOUUEOOUEOUUCOOOOAOESOUESOUOO EAU UENU ANANDA EENU EAN AG AAA 


| Manufacturers of 


Bryce Brothers Company Bineritiead 


| Glassware 
MOUNT PLEASANT, PENNSYLVANIA 
In Crystal and Colors 


; NEW YORK OFFICE, 240 FIFTH AVENUE 
f Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 


TRAVELING REPRESENTATIVES: 


W. H. Duval Myric W. Bryce 


Harry C. Smallwood 


OU UUUOO ULES U CARED COM OEE UL LAN YY 


> Pamcasmsa em A ANN 


CON ODA TY 


alll 


i Pau TTTTTTITUNTOOTONTOOTTOUTUTUTTIUIT UU UUTLUCUUUUUOUUUOUUUOUUTUUIUITELILLUULULUUCUULLCUGCOOUUUUIULUOUULLLELTCLLLLLLLLCLLGOOOOOGOCCUULUPLLPLLLULLLLLLOL LLL cu LLL LLL Loo 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper’’ Caps 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; and 
are also prepared to supply special sizes te 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY : 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y¥ 
New York Office: 290 Broadway. 


New York Representative 
E. V. Weiss, 874 Broadway, corner 18th Street 
Telephone: Stuyvesant 6667 
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called for redemption on July 1. No mention has been 


made thus far, as to what will be done with the new 


New McCrory Stock 

Stockholders of the McCrory Stores Corporation, at a 
' special meeting approved a change in the capital structure 
of the company, calling for the authorization of 30,000 
| shares of $100 par value 7 per cent. preferred stock, 
» 150,000 shares of Class B common stock and 500,000 
shares of no par value common stock. Under the old 
system the company had authorized $10,000,000 common 
stock of $100 par value each and $1,250,000 preferred 
stock also of $100 a share par value. 


Class B common and new preferred stock. 


Customs Appeals Decision on Baskets 
United States vs. American Railway Express Com- 


pany (Martin). Baskets made in Japan and decorated 


in this country with jade ornaments were exported to 
; Canada and returned to this country. They were as- 
The company now has outstanding 70,599 shares of 


| ; : ane : sessed for duty as baskets and were claimed by the im- 
common stock. This will be exchanged on the basis ot z : 
‘ ? porters to be free of duty as American goods returned. 


four shares of new common stock of no par value for one 


share of common of $100 par value now held. Of the The Board of General Appraisers sustained the pro- 


$1,250,000 authorized preferred stock, under the old sys- 
tem, there is only $924,000 outstanding, and this has been 


test of the importers and the decision of the board is 


reversed. 
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IMPORTERS 
FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


‘The Dinnerware House of America.” 


L. D. BLOCH & CO.. 37-41 East 18th St. 


Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 

Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad. 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St. 
Ahrenfeldt French China. 


MADDOCK & MILLER, 39-41 West 23d 
St. 

Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 


& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO., 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc. 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSWARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 


“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 
CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 

Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 
DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 


FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 
Pressed and blown glassware. 
L. Weddle, Representative. 
GILLINDER & SONS, Inc., 224 Fifth 
Ave. 
Lighting glassware, glass specialties. 
LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 


novelties. T. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
Hamilton, Representative, 139 Fifth 
Ave. 

WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 
Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manutacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 


patterns. 
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MAKING PROFITS BY CUTTING COSTS 
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ANUFACTURING costs are formed from a 
M variety of things, and while it is, of course, 
' possible to cut all essential expense to the mini- 
mum through efficient and economical management, this 
thas to a large. extent been accomplished in the domestic 
) pottery industry. This should not be implied as meaning 
i ‘that nothing more can be done by American potters to cut 
_ production costs. Rather does it mhéan that under pres- 
ent manufacturing conditions, there is generally conceded 
| to be but one broad road for eliminating waste, open to 
» all producing staple items of merchandise. This method 
; is through simplification of product. 


SHROUGH the efforts of the Peoetnent of Com- 
merce and the Chamber of Commerce of the United 
' States, a great deal of thorough investigation and study 
has been expended upon this cutting down unnecessary 
» costs now being borne by many manufacturing potters. 
| While the term “ standardization”’ has been applied to 
, manufactured products and methods, this term is not a 
proper definition of the object manufacturers hope to 
achieve. Simplification is a better.phrase in which to 
express it, for it is hoped to not only standardize a sensi- 
_ ble variety of patterns, size, shapes, etc., but to simplify 
the economical marketing of manufactured ware as well. 


HILE the exigencies of the war did a good deal to 

cut out needless waste, it also brought to light that 
many costly methods had to be eliminated to put produc- 
tion at maximum, which means economiéal and profitable 
capacity. Years before the war America was noted for 
its standardized production, which was accomplished, of 
/ course, by mass output which kept unit costs down, while 
wages were retained on a higher level than in any other 
country. But investigation during the war disclosed that 
there existed a tremendous waste due to the multiplicity 


of “sorts.” In other words, almost every manufacturer 
seemed to have his own special methods, which did not 
fit into the products of others. This did not apply specifi- 
cally to pottery manufactures, but to all manufactured 
products in general and hardware and allied merchandise 
in particular. The object of this standardization was to 


make as few sorts as possible. 


HE great benefits of this huge cutting down of costs 

were at once apparent and the lesson then learned has 
not been forgotten. Since then the Government has been 
striving to secure the co-operation of domestic manufac- 
turers, to weed out the unnecessary sorts and adopt a 
fewer number of types. That this elimination of waste 
and reduction in costs through simplification of products 
will be to the manifest advantage of all in the trade is an 
obvious conclusion. _Much has already been accom- 
plished, not only in the iron and steel trades, but likewise 
in the textile industry. This simplification cannot be 
adopted in all lines, but a great deal.can be accomplished 
in every case of staple products which depend for their 
consumption on their utility and service rather than on 
their novelty or timeliness. 


E are very glad to know that American manufac- 

turing potters are co-operating to do whatever is 
possible to cut down costs through simplification of their 
staple lines. During the past week a very big construc- 
tive step in this sensible direction was taken. After a 
conference it was agreed to reduce the types of hotel 
chinaware from 700 to 160. This is a big reduction and, 
while it may not be possible to effect anything like this 
elimination of sorts in the generalware branch of the 
industry, it is the opinion of many that a substantial 
reduction in manufacturing costs can be made to lower 
unit costs considerably. 
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Keeping Orders in the Home lown 


Small-Town Merchants Can Meet Mail Order Competition, Says 
Merchandising Expert, and Here Are Some Instances to Prove It 
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AIL order competition with small-town mer- 
M chants is by no means as difficult to fight as it 
“appears, but in fighting it most of them do not 
make use of the most valuable weapon they have. This, 
according to Frederick Haase, a prominent advertising 
and merchandise counsel, is the comparison of values. 
On first thought this would appear to be a dangerous 
matter for the small merchant to touch upon, inasmuch 
as it is the apparent advantage the mail order houses 
hold in this respect that brings the great bulk of their 
business to them. 

On the other hand, if the comparisons are made prop- 
erly, it is the mail order houses that come out on the 
short end, and Mr. Haase cited a‘number of instances to 
show that this is so. They were obtained from his ex- 


‘perience a few years ago as Director of the St. Joseph, 


Me.;-Service Bureau for Retailers,<a~co-operative or- 
ganization for increasing the business of wholesalers in 
that market. During his tenure of office many instances 
came to his attention of how’small merchants had met 
successfully the menace of mail order competition. 

There is no doubt now about the average small 
merchant's ability to meet mail order competition on a 
basis of comparison of values,-said). Mr. Haase. There 
are hundreds of small-town merchants in every section 
of the country who are proving, day after day, the su- 
periority of their merchandise over that of the mail or- 
der houses. It is needless to say that in these sections 
there is little or no business going away from home. 

If every merchant in the United States advertised to 
his trade that he was prepared to fill any order taken 
from a mail order house catalogue at the same or less 
prices than the mail order house quotes, and also to give 
the same or better service than the mail order house 
gives, the financial reports of the latter would soon have 
to be revised. It is a merchandise situation in which 
the united power of ‘merchants’ associations in every 
part of the country should be brought into motion to 
swing the out-of-town tide of business in favor of the 
home store. The individual effort of one merchant in 
a locality, of course, does some good, but results can be 
accomplished more quickly and effectively if all the mer- 
chants in that locality are working along the same line. 
The plan is the same in either case. 

One of the most interesting single-handed fights against 
mail order houses, as well as one of the most successful, 
was that conducted, while I was located in St. Joseph, 
by a retailer in Roundup, Mont. This man adopted the 
comparison of values scheme, which he put out in his 
publicity matter under the caption of ““ The Deadly Par- 
allel.” In one column he listed the merchandise of one 
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of the most) prominent mail order concerns, with its 
prices, while in an adjoining column he listed his own 
goods and prices. So successful was the plan that, two 
years after the time he started his business on a “ shoe- 
string,” he had an $8,000 stock, all paid for, and money 
in the bank. He handled standard merchandise only, 
and, unlike some of his retail competitors, he did not 
throw in a 75-cent item with a $1o order just to make 
a friend. By not doing so he made a better customer. 

I have kept many of the records of the St. Joseph 
days, and among them are a few samples of the com- 
parisons of value made by the Montana merchant re- 
ferred to. The prices are different, no doubt, from 
those now current, but the plan remains unchanged. 
Here is an idea of the way the Montana retailer 
worked it: 

In the left-hand column of his “deadly parallel” he 
ran the mail order house’s descriptions and prices of 
goods, taken directly from its catalogue. In one’ of the 
comparisons, item No. 1 of the mail order house was 
reproduced this way: (See page 423) 41F 707—water 
set, light cutting; cost (to customer) $1.39, plus 17 cents 
parcel post, three-cent money order and two-cent stamp; 
cost laid down in Roundup, $1.61. 

Opposite this he ran this description of his own goods: 
Water set sells here every day for $1.40, or 21 cents less 
than —— (the mail order house). In a similar way he 
showed how he sold other merchandise less than the 
the mail order house, and gave better value as well. 
Other savings marked his entire list of comparisons. 

Other merchants in the western half of the country 
also made interesting comparisons, which showed that 
the local merchants had other reason to expect home 


buying than the howl so many small retailers put up- 


about the ethics of trading out of town. 

One of the best movements of its kind in fighting mail 
order competition on a comparison of value basis was 
staged in Horton, Kan., while I was located in St. Jo- 
seph. In this case a number of the local merchants 
combined in the fight, and the comparison lists showed 
the mail order houses up pretty badly, in spite of the 
fact that “ specials’? of the home merchants were not 
permitted to figure in the comparisons. 


the mail order houses undeniably undersold the local 
merchants on certain articles, the total costs of various 
combinations of articles selected from the local stocks 
and the mail order catalogues at regular prices of both 
favored the home merchants anywhere from 17 to 22 
per cent. In other words, the home merchants were 
able to demonstrate, through co-operation and publicity, 


The outstanding 
point of the whole affair was found to be that, although — 
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that persons who patronized the mail order houses to the 
more or less general exclusion of the home dealers were 
paying from 17 to 22 per cent of the cost of their pur- 
chases for the privilege of buying out of town. 

A Western merchant, in offering opposition to. the 

mail-order houses operating in his part of the country, 
issued a catalogue of his own, which -he distributed 
_ throughout the territory he could cover reasonably well 
and which contained many bargains. for his big com- 
_petitors to shoot at. His first catalogue was sent out 
early in the Spring, and, in order to have the recipients 
. keep it for reference when they wanted. anything, he 
made a novel offer. On all orders sent: in; providing 
the catalogue was returned at any time between Sept. 
1 and Dec. 31, he gave a cash discount. This was $1 
on orders amounting to $21, 50 cents on orders reaching 
$10.50 and 25 cents on orders amounting to $5.25... Un- 
less the catalogue was returned withm> the specified 
period the discounts did not hold. The plan was very 
successful. 
In another fight against the mail-order concerns a 
merchant in Missouri decided to give away a piano to 
-his most popular customer. With each purchase of a 
given amount the customer was allowed a vote. The 
-contest was moving along well when he conceived an- 
other idea of how to get at his competitors, so he issued 
this notice: “For every catalogue of the mail-order 
‘houses which you will deliver to my store I will give you 
two votes on the piano.” He took in over three tons 
of them, and made a nice profit by selling them as waste 
‘paper. In addition to this, he built up his business con- 
siderably. 

Mention of co-operation brings up a matter on which 
‘many small-town merchants fail miserably. They either 
can’t or won’t co-operate to fight competition that is 
dangerous to them all. That it is more won’t than can’t 
is apparently shown by the concluding sentence of a letter 
\that was received by the St. Joseph Bureau from a mer- 
chant while I was there, and which read: “ Most mer- 
chants that complain so bitterly about the mail order busi- 
ness send there themselves for goods that they want for 
their personal use, rather than patronize a brother mer- 
chant.” It is on just this spirit that mail order competi- 
tion waxes fat. 


Obligations of Foreign Trade 
There is an inescapable community of interest that 
unites all American exporters.. An American firm taking 
up foreign trade falls heir. to a series of privileges and 
obligations, says Commerce Reports. 

The exporter owes his success abroad in a great meas- 
ure to the labor of those who have built up American 
reputation for high quality of goods and_ fair. dealings. 
Every American exporter is under moral obligation so 
to shape his relations with foreign customers and agents 
that the good name of America—the Nation’s most vital 
isset in international commerce—may ‘not be tarnished. 

Mistakes are unavoidable and, as:a rule, can be cor- 
‘ected without lasting injury to American prestige. Ar- 


bitrary and improper actions, fortunately very rare in 
actual experience, are ruled out by the moral force of 
public opinion. and the enlightened conscience of the 
American business world. Perhaps this is why in the 
United States much consideration is given to the com- 
plaints of foreign merchants and the entire business com- 
munity feels a concern in regard to individual infractions 
of sound business practice. 


British Pottery Exports 

Exports of pottery during April were: better than in 
the precedmg month,.but were less im value, though 
greater in quantity, than in the corresponding month of 
last year. 

During April 271,259 ewt. of pottery goods, of the val- 
ue of £444,726, were exported; compared with 269,395 
cwt., of. the value. of £490,121, in» the corresponding 
month of last year. 

Shipments. to. the United States, of the-walue of £82,- 
097, were better than in the preceding month, but less 
than in the same month of last year, when the figure 
was £91,441. 

For the four months ended April 30th the value of 
pottery exports was_£1,806,181, compared with £2,112,- 
883 in the corresponding: period of last year. 


Credit Situation Sound . 

The credit situation is absolutely sound and. there is 
justification for nothing but optimism as to the future 
of business, according to the June monthly letter of Sec- 
retary-Treasurer J. H. Tregoe, to the thirty odd thousand 
commercial and banking credit managers who represent 
their concerns in the National Association. of Credit 
Men. 

“ A nation-wide observation shows clearly that in pro- 
duction there is still considerable activity in many basic 
commodities, but with a tendency to slowing down. A 
decreasing consumption is reflected in the smaller. retail 
businesses in many parts of the country, and there-is a 
consequent decrease in wholesale business. 

“ The happenings of 1920 are still fresh with us. There 
is a fear of high prices. Though on the one hand de- 
mands are insistent for a higher wage, yet, on the other 
hand, the increased prices, caused largely by the increased 
production cost, would not be paid. Thus both ends 
were worked against the middle. 

“We deprecate fear that has been too large an ele- 
ment in our recent activities, a fear of many things, 
particularly of lowering prices. It is serious to 
apply the emergency brake when the car is moving at 
high speed. It is serious to do likewise in our 
business affairs. If we produce cautiously and con- 
trol costs there is no need of fear. Good judgment 
exercised will carry the enterprise through safely. 

“ Our credit situation is absolutely sound, and at pres- 
ent there is not a single germ of inflation anywhere. 

“ Placing the favorable. against the unfavorable, we 
see no reason for the indulgence of pessimism nor do we 
see justification for any attitude but one of optimism.” 
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Trade in the West 


Chicago business men and financiers who were pessi- 
mistic recently owing to a moderate let-up in business 
are taking a more hopeful view of the situation. A 
large volume of business is under way in all lines. While 
‘new buying of steel is not so large as recently, con- 
sumption is heavy and mills are operating up to capacity 
and catching up with old orders, deliveries being larger 
and values steadier. 

Coal is moving in fair volume with values irregular. 
‘Building operations have decreased from the peak, but 
are heavy. A strike in the building trades has been averted 
by an advance of 20 per cent in the wages of members of 
nine unions to $1.25 per hour. 

Dry goods sales by jobbers in May were 15 per cent 
over last year’s, and retailers increased their sales 10 
‘per cent, warmer weather being a big factor. Mail 
order sales for May increased 44% per cent, and for 
five months gained 45 per cent over last year. A healthy 
situation exists in all lines, with a more even distribu- 
tion of labor and less disposition to bid against each other 
for help. Money is plentiful at 5%4 per cent on time 
with the demand mainly from mercantile interests. 


New England Sees Halt in Trade 

Business men, reports the Boston Reserve Bank in its 
monthly bulletin, “ have been somewhat surprised at the 
sudden falling off of the volume of new business in sev- 
eral industries during recent weeks. New orders are 
scarce in certain lines. This condition is not a seasonal 
one in the strict sense of the term, although it may have 
been aggravated by the late Spring. Not all industries 
have experienced it, inasmuch as a number still report 
that their new business is exceptionally good. Neverthe- 
less, adverse reports have come from so many industrial 
districts in the northeastern section of the country, in- 
cluding the larger part of New England, that this condi- 
tion cannot be thought of as one which affects only a few 
isolated industries. 

“New England production statistics for April, while 
showing a large volume of output, give concrete evidence 
of the recent change in conditions, and although May 
production results are not definitely known, there is 
little doubt that they will be lower than those of April 
in many lines. 

“ Another significant factor in the present situation is 
the condition of retail trade. Complaints have been 
heard for several weeks from merchants in practically 
all sections of New England that trade has not been 
what it should be. This condition has frequently been 
attributed to the weather, which was undoubtedly in 
large measure responsible for it. Some consumers, how- 
ever, have postponed certain seasonal purchases so in- 
definitely that they will not be made during the current 
selling season, and to that extent there has been an al- 
mos permanent loss to trade. 

“The current setback has shown that manufacturers 
are determined to curtail their production schedules prac- 
tically as fast as the falling off in‘new business warrants. 
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They are determined not to build up stocks, if that is 
possible, and at the same time retain their organizations. 

‘Many competent observers cannot foresee more than 
a temporary setback to business, while stocks of mer- 
chandise are comparatively low, credit abundant and 
cheap, and labor well employed at high wages, with con- 
sequently a large purchasing power. It should be re- 
membered, on the other hand, that consumption is al- 
ways subject to the influence of commodity prices, and 
under ordinary conditions, it is believed that the produe- 
tive capacity of this country in many industries is some- 
what in excess of the normal consumptive capacity plus 


the export trade. 


Montgomery Ward Sales Jump 69.3% 

Sales of Montgomery Ward & Company for May to- 
taled $10,796,431, an increase of $4,419,355, or 69.3 per 
cent over the same month a year ago, according to an an- 
nouncement by the company. For the five months ended 
May 31 total sales were $52,825,016, contrasted with $33,- 
145,028 for the corresponding period of 1922. This rep- 
resents an increase of $19,679,988, or 59 per cent. The 
percentage of increase for May was the greatest of any 
month this year. 


American Silverware in Africa 

The United States stands second in amount of silver- 
ware exported. to the South African Union. England, 
of course, leads the field by a wide margin, not only on 
account of a tariff advantage but chiefly because British 
manufacturers have systematically catered to this mar- 
ket. Large English firms maintain wholesale as well as 
retail establishments in South Africa and take particular 
pains to cater to the wishes of the market. | South 
Africans in general prefer plain designs in silverware. 
In tableware there is little demand for silver with fancy 
designs or filigree. Plain and fiddle-patterned goods are 
mostly sold in South Africa, one of the reasons given 
therefor being that they are more easily kept clean, 
while the servants can not be relied upon to give the 
care and attention that is necessary to designed or fili-_ 
greed silver. 


Luckey, Platt & Co. New $600,000 Home 

The new building which will be the future home of 
the Luckey, Platt & Co., Poughkeepsie, N. Y., now under 
construction will be ready for occupancy this fall. The 
company, in making plans for the new store, has included 
in its plan provisions for features which will make it a 
meeting place for thousands. One feature will be, on 
the second floor, a waiting room with large easy chairs, 
tables and reading matter. This will serve as a meeting 
place for all who care to make use of it. 

While the company’s plans provide for giving the pub- 
lic ninety per cent of the floor space, all dedicated to 
service and comfort, it has made careful plans for the 
comfort and convenience of its employes. The new store | 


will have two entrances on Main Street and two on 


-amterested in a particular exhibit. 
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Academy Street. All four entrances will open into wide 
aisles without obstructions. At each entrance there will 
be a vestibule, heated in Winter. There are to be four 
passenger elevators. The entire store is to be equipped 
with a sprinkling system for use in case of fire. The 
arrangement of counters and cases on the various floors 
was worked out by an expert in department store plan- 
ning. This new store is to cost $600,000. And it is a 
local enterprise for practically all of the financing is 
being done by the company’s patrons. There was a brisk 
demand for the company’s stock as soon as it was placed 
on the market. 


Does it Pay to Exhibit at Foreign Fairs? 

The numerous trade fairs and exhibitions which are 
held in many countries throughout the world in the 
course of a year offer excellent opportunities for bring- 
ing American products to the attention of foreign pur- 
chasers. However, before going to the expense of plac- 
ing an exhibit in one of these fairs, there are several 
points which the American manufacturer should consider 
carefully, says Commerce Reports. 

The most important consideration is the nature of 
the fair. To justify an exhibit the fair must be of a 
nature that will draw the class of people that will be 
A careful investi- 
gation should be made of the probable success of the fair 


and the efficiency and honesty with which it is likely 
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spective exhibitor then has to determine: 


| ganda or with a view to actual sales. 


to be administered. The relative prominence that will be 
given to goods of foreign origin as against that to be 
_ given to domestic goods will help to determine the ad- 
_ visability of preparing an exhibit. 


The manufacturer should know exactly for what pur- 
pose he wishes to exhibit his product, whether for propa- 
An article which 
requires to be demonstrated or actually operated before 


| it can be sold is especially well adapted for exhibition at 


such a fair. Many trade fairs are attended by thousands 
of persons drawn from an extensive area, and the ad- 
vantage of reaching large numbers of people in one 
place will often justify what may appear to be a large 
expenditure for an exhibit. In this way one can some- 
times accomplish results that otherwise would require 
expensive and protracted educational and sales cam- 
paigns over large areas. 

The cost and the physical difficulties of getting an ex- 
hibit to the fair are two other important factors. They 
are frequently affected by concessions that may be made 
by the Government or by the promoters of the fair in 
order to attract exhibitors. These may include remis- 
sion of customs duties, special arrangements for trans- 
portation to and from the fair, and others varying with 
the nature and location of the fair. 

Having carefully weighed all these factors, the pro- 
Is the fair 
being conducted by responsible and reliable parties? 


' How large a market will it reach, and will it reach the 


particular market for which his product is suited? Is it 


possible to get an effective exhibit there on time? 


Onondaga China Used in New Statler Hotel 

All the equipment such as-china, silver, etc., for the 
service of guests in the new Hotel Statler, Buffalo, 
was especially designed and made for the purpose. 

The utensils in the new Statler cost far in excess of the 
amount necessary to build a hotel in a smaller city. For 
instance, there are approximately 26,000 pieces of sil- 
verware and more than 44,000 pieces of china. 

The number of principal items follow: 

Dinner knives, 6,100; dinner forks, 5,100; 
forks, 2,000 ; teaspoons, 6,000; desert spoons, 2,000 ; bouil- 
lon spoons, 1,200; iced tea spoons, 1,200; cream pitchers, 
500; sauce boats, 150; sugar 350; finger 
bowls, 250; meat platters, 500; ice cream stands, 100; 
parfait stands, 125; coffee and tea pots, 500; bread trays, 
300. 

The china was especially manufactured by the Onon- 
daga Pottery Company of Syracuse, and some of the 
principal items are: 

Dinner plates, 5,500; fish and salad plates, 7,000; bread 
and butter plates, 7,800; coffee cups, 8,100; coffee sau- 
cers, 4,200; soup and cereal plates, 3,400; terrapin 
plates, 1,800; celery and olive dishes, 300; demi-tasse 
cups, 2,100; demi-tasse saucers, 2,100; meat platters, 800. 


oyster 


bowls, 


Marketing Polish Toys 
The Polish Syndicate of Manufacturers of Toys, 
Fancy Goods and Artistic Articles, which comprises ap- 
proximately 75 per cent of the Polish toy manufacturers, 
was recently organized for the purpose of promoting the 
foreign trade of its members. It is claimed that because 
of the abundant supply of wood and the comparatively 
low cost of labor, the Polish wooden-toy industry could 
be sufficiently developed to compete with other countries 
from which the United States imports toys. 
Various toys ranging from ordinary swords and cart 
wheels to the more artistic articles such as houses, pianos, 
and furniture, are now manufactured. 


Business Briefs 
Charles F. Spates has opened a new crockery and 
glassware store at 307 East Center St., Orange, Cal. “Mr. 
Spates has operated a similar store for some time in 
Stockton, Cal., disposing of it to open his new store. 


The Dormont 5 and 10-cent store, Pittsburgh, Pa., has 
been purchased by D. Rubenstein, who has made many 
improvements and added much additional merchandise. 


Rollman & Sons Co. department store, Cincinnati, O., 
have moved into their new building at Fifth & Vine 
Streets. 


The Sol. Lipman Co., New York, has been incorpor- 
ated to conduct a housefurnishing business. Capital 
$20,000. Incorporators: S. Lipman, M. Singer and F. 
L. Garfunkel. Levy, Guttman & Gold- 
berg, 277 Broadway, New York. 


Attorneys: 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


CAUGHT IN THE NEWS NET | 


dock on Saturday, is Wm. G. Benedikt, merchan- 

dise manager of the china, glassware, housefur- 
nishings and lamp departments of the L. Bamberger & 
Co., Store, Newark, N. J. Mr. Benedikt has been abroad 
for several months on a buying expedition. 


. N arrival expected on the Aquitania, booked to 


Fred B. L. Jones, well known for many years as a suc- 
cessful glassware salesman, whose last connection was 
with Phillips, Thistle & Smith for a short time, has de- 
serted the trade to accept a position on the sales staff of 
the Atlantic Hotel Supply Co. 

Word comes from Cannonsburg, Pa., of the arrival‘on 
June rst, of a son and first child to gladden the home of 
Willard C. George, president of the Canonsburg Pottery 
Co. To say that Mr. George is a proud daddy only mildly 
expresses his elation, and an extra special brand of.cigars 
has been ordered, to pass out to his friends in celebration 
of the event. The boy is named after the late John 
George, father of Willard, who was formerly president 
of the Canonsburg plant. 


Getzoffs, Inc., one of the trade’s newest, exclusive gift 
shops, of which Louis Getzoff formerly with Edmondson 
Warrin is the proprietor, has removed from 554 Fifth 
Avenue, to larger quarters at 54 West 5oth Street. 


Otto Jaeger, head of the Bonita Art Glass Co., Wheel- 
ing, W. Va., spent last week in New York calling on the 
trade and consulting with his New York agents, Cox & 
Company. Of course, a part of his program also in- 
cluded a fishing expedition with Bernhard Wicke, sales 
manager for the Cox firm. This was especially needed 
for a fresh supply of fish stories to amuse his friends in 
Wheeling with for the next few months. 


Geo, O'Hara, buyer for Shartenberg & Robinson Co., 
Pawtucket, R. I., left for home on Tuesday after spend- 
ing several days here placing orders for his departments. 
He says business continues very active with his concern. 


Douglas Stone of the Athens Glass Co. is in town this 
week on one of his rare visits here, taking up special mat- 
ters relative to local business with the concern’s New 
York representative, Frederick Skelton. 


Guy Cooke Gets Jeannette Line 
Guy Cooke, the well known manufacturers’ representa- 
tive, who is agent here for the Crooksville China .@6.* 
American Clay Products Co., etc., has also acquired the 
line of the Jeannette Glass Co., Jeannette, Pa., for the 
Eighteen 


Metropolitan territory. The concern makes a line of 
pressed glass specialties. A full line of sampies from 
the factory are now on view at his salesroom in the Fifth 
Avenue Building. 


Paul Fueslein and Mrs. Fueslein Celebrate 
Fiftieth Wedding Anniversary 


A most interesting, as well as a very joyous occasion, 
was the celebration last Sunday, June 3rd, of the fiftieth 
marriage anniversary of the well known veteran sales- 
man, Paul Fueslein and Mrs. Fueslein. 

Beginning on Sunday morning there was a very 1m- 
pressive service in their honor at the Lutheran Emanuel 
Church, Lexington avenue and Eightieth street. March- 
ing to the altar, to the strains of the wedding march, the 
marriage vows of fifty years ago were renewed, in fact 
the ceremony of a half century past was repeated as 
nearly as possible. 

After receiving congratulations from a host of friends 
in the vestibule of the church, an informal reception was. 
held from three to six, at their home, 120 East Eighty- 
sixth street. At least a hundred and fifty friends of the 
couple called to extend congratulations, among them 
being W. E. Pomeroy of the Horace C.-Gray Co. and 
Mrs. Pomeroy, as well as all of Mr. Fueslein’s other 
associates with the Gray Company. The couple were 
also the recipients of many beautiful presents and con- 
gratulatory messages from various parts of the United 
States and Europe. 

Immediately after the reception the bride and groom 
of fifty years ago departed on their honeymoon, whick 
will also duplicate the original trip, with the exception 
that Atlantic City will be substituted for Philadelphia. 
They will remain at the seashore resort this week and 
then proceed to Washington. 

Mr. Fueslein came to this country as a young boy in 
1806, without a single friend here. After trying out vari- 
ous places, in 1882 he was engaged by Oscar Strassburger 
& Co., importers and exporters, a concern in which Mr. 
Borgfeldt was then a partner. During his employment 
there, one of his visits, when he was out on errands, was 
to the concern of Bawo & Dotter on John street. From 
the first time he visited there, young Fueslein’s ambition 
was to get a position with the firm, so when an oppor- 
tunity was offered for him to go on the road for them in 
1884, he eagerly accepted it. He traveled through the 
Middle West, where the trade took to him right away, 
and he soon established himself as one of the concern’s 
most successful salesmen. This connection continued 
until 1915, when the firm went out of business. A short 
time after he joined the sales force of the Horace C. 
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‘Gray Co. and he can still hold his own with salesmen 
many years his junior. 

Both Mr. and Mrs. Fueslein are very active and enjoy 
the best of health. The former says his married life has 
been one of continual happiness and recommends it as 
the ideal sort of existence. The couple have five accom- 
plished daughters, all of whom have been highly educated 
in some special branch of study. 


June Golf Tournament 
Next Wednesday, June 13th, is the date of the next 


tournament of the trade golfers and the St. Albans Golf’ 


and Country Club, St. Albans, L. I., the place. 

Trains leave Seventh Avenue and 33rd Street, Man- 
hattan, at 8.35 and 11.00 A. M. and 12.51 P. M. Leave 
Flatbush Avenue, Brooklyn, at 8.34, 10.56 and 12.50. 

Entries should be in the hands of the Secretary, L. S. 
Owen, 126 Fifth Avenue, by Friday, June 8th, as caddies 


_ must be engaged by Saturday. 


Kitchen Wares in Amsterdam 


Amsterdam offers a great opportunity for the sale of 


- American kitchen utensils and other small household 


articles, says Consul Frank W. Mahin, Amsterdam. Many 
are sold in Amsterdam now, but they are relatively high 
priced and must compete with cheap German. products 
that are inferior in quality and durability, but sufficiently 


attractive in price to offset the better American article. 


—-- 


The special opportunity here is for a store or a chain 


of stores like the 5 and 10 cents stores in the United 
States. 


There are variety stores in Amsterdam selling 
low-priced articles, but none of these has a small maxi- 
mum price like 10 cents. Stores with such a price limit 


and well stocked with useful articles would have a great 


trade in Amsterdam. 
The prices of kitchen and other small household uten- 


sils sold in Amsterdam are generally much higher than 
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those for similar articles in the American 5 and 10 cent 
stores. Pie pans, cake pans and similar cooking utensils, 
and all sorts of small articles used about a house, which 
are sold in such American stores for 5 or 10 cents apiece, 
usually cost at least a guilder (40 American cents) in 
Amsterdam. It seems entirely practicable to sell these 
articles in Amsterdam for one-third of that price, even 
when the cost of freight from the United States is added 
to the tariff duty. Therefore, it should be profitable for 
an American. 5 and 10 cent establishment to operate 
stores in Amsterdam and elsewhere in the Netherlands 
with prices at 15 and 30 Dutch cents—equivalent to 6 and 
12 American cents. These stores would be similar to 
the American three-penny and six-penny stores in Eng- 
land, which are very successful. 

Instead of paying a guilder for small utensils, or hunt- 
ing through the so-called “bazaars” for lower-priced 
ones, the Amsterdam public would be irresistibly drawn 
to stores where they knew that no price would be higher, 
for instance, than 30 Dutch cents—a price which at pres- 
ent will buy almost nothing in this country. 
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Buyers in New York 
MAY 31, 1923 
Miss K. De Luna, art porcelain, pottery cut glass and metal 


lamps, Bullock’s, Los Angeles, Calif., 225 Fifth Ave., Retail 
Research Assn. 


S. Harris, mdse. manager, Mendel’s Inc., New Haven, Conn., 
1150 Broadway, Felix Lilienthal & Co., Inc. 
JUNE Ist., 1923 


A. Elliott, gift shop mdse., A. Hamburger & Sons, Los Angeles, 
Calif., 37 West 26th Street. 
A. Mendel, mdse. manager, Mendel’s Inc., New Haven, Conn., 
care F, Lilienthal & Co., 1150 Broadway. 
JUNE 4th, 1923 


Miss Spede, gift shop goods and lamps, F. & R. Lazarus Co., 
Columbus, Ohio, 225 Fifth Ave., care Retail Research Assn. 


D. S. Poleiner, housefurnishings, toys, china and gift shop 
mdse., W. M. Burdines Sons, Miami, Fla., 23 East 26th St., 
Mdse. Reporting Co. 

JUNE 5, 1923 

E, S. Carlson, housefurnishings, R. H. White Co., Boston, 

Mass., 432 Fourth Ave. 


Mr. Henry, housefurnishings, J. L. Hudson Co., Detroit, Mich., 
225 Fifth Ave., Retail Research Assn. 


Mrs. L. Emmerich, art goods, H. P. Wasson Co., Indianapolis, 
Ind., 38 West 32nd St., Littman & Storch. 


Miss E. Wetzel, art goods, Gilchrist Co., Boston, Mass., 200 
Fifth Ave., Room 602. 


D. L. McCarthy, housefurnishings, Rike-Kumler Co., Dayton, 
Ohio, 225 Fifth Ave., Retail Research Assn. 


Geo. O’Hara, kitchen furnishings, Shartenberg & Robinson, 
Pawtucket, R. I., 404 Fourth Ave., D. G. Alliance. 


Mr. Baxter, housefurnishings, LaSalle & Koch, Toledo, Ohio, 
225 Fifth Ave., Retail Research Assn. 

R. J. Orr, china, housefurnishings and toys, Hager & Bro., 
Lancaster, Pa., 404 Fourth Ave., D. G. Alliance, Herald Square. 


L. Mater housefurnishings, L. S. Ayers & Co., Indianapolis, 
Ind., 225 Fifth Ave., Retail Research Assn. 


JUNE 6, 1923 
A. D. Hutzler, china and glassware, Hutzler Bros. Co., Balti- 
more, Md., 352 Fourth Ave., care Kirby, Block & Fischer. 


J. H. Harris, china, Kaufmann’s Dept. Store, Pittsburgh, Pa., 
1261 Broodway, M. A. McNulta. 


S. Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn., 
1150 Broadway, F. Lilienthal & Co. - 


L. B. Clough, housefurnishings, M. E. Smith & Co., Omaha, 
Neb., 200 Fifth Ave. 


A. Binswanger, housefurnishings, Jos. Horne & Co., Pitts- 
burgh, Pa., 225 Fifth Ave. 


Courtesy in Foreign Correspondence 

For example, an American manufacturer, in a mo- 
ment of irritation over his failure to close a deal with 
a reputable and experienced dealer in construction ma- 
terial, wrote a letter in which he assailed the judgment 
of the dealer, stating that the materials which the 
dealer had finally decided to buy were “ worthless by- 
products, unsuitable for any purpose,” and predicting 
that “no satisfactory results would be obtained.” 


The American trade commissioner in the city in 
which the buyer was located was able to repair the 
damage to a certain extent by sending a formal expres- 
sion of regret to the local firm, but, even so, it is doubt- 
ful whether the American manufacturer who wrote the 
letter will secure any orders from this particular dealer. 

Fortunately, such instances are of rare occurrence, but 
this one case illustrates the futility of “scolding” the 
foreign merchant, when a more sportsmanlike attitude 
might have served as a stepping stone for orders in the 
future. 


aon 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 


215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


ITH the generalware market on a firm basis, 
\ \ / and wholesale and retail distributors in need of 
merchandise, manufacturers in this district are 
in receipt of considerable new business, which, coupled 
with orders already on file, insure peak operations in all 
plants during the remainder of the year. As the situa- 
tion now stands, there is a rush on both sides of the 
mercantile fence, to get shipments started, and on the 
part of buyers, to place orders. There is no denying 
the fact that demand is equal to supply, and in some 
instances the supply is not equal to the demand. Dis- 
tributors are disposing of their stocks rapidly, both in a 
retail and wholesale way. Briefly, the situation in the 
domestic pottery trade is all that could be desired. 


It is currently reported here, that J. B. Rowe, who took 
the initial move in the formation of the Empire China 
Co., at Burbank, Cal., has private plans prepared for the 
erection of. another generalware pottery on the Pacific 
coast. This new plant will probably be located in the 
Los Angeles district. 


The Union Potteries Co., formerly known as _ the 
Standard Pottery Co., Los Angeles, Cal., plan to enter 
the manufacturing of vitreous hotel china. The company 
has added one kiln to its plant for this purpose, and under 
the management of Harry Brown, vice president of the 
company, it is said that extensions are contemplated 
sufficient to supply the demand for this line of ware 
from this plant for the next 12 years. 


Rudolph Geartner, head of the pottery supply firm of 
that name of New York, after spending several days in 
the local district has returned to his desk. 


Local users of English china and ball clays have been 
This makes the 
plant overhead just a little heavier than heretofore. This 
advance was not anticipated by the manufacturers, and 
it has been absorbed by them. Considerable English 
china and ball clays are used in this territory, the yearly 
tonnage being exceptionally heavy. 


advised of an increase in ocean rates. 


Some buyers who have been in the local market of 
late to place orders for future shipment, have indicated 
in rather strong terms, their willingness to have invoices 
made out at the market prevailing at time of shipment. 
Many buyers realize that manufacturing costs are soar- 
ing, not so much with reference to labor, but on mate- 
rials. As a matter of fact there 1s always a limit to 
the advance on materials, so far as the manufacturers are 
concerned, and that sooner or later should these increases 
continue, the manufacturers will be unable to absorb 
everything. 
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WHAT THE POTTERIES ARE DOING |, 


M. K. ZIMERMAN, REPRESENTATIVE 


It is probable that the Executive Committee of the | 
United States Potters’ Association will meet before long 
for the purpose of considering the advisability of holding 
a summer meeting, somewhat similar to that held in- 
Trenton last year. Quite a number of manufacturers _ 
hold that the Trenton gathering was one of those events 
worth while, and, that a similar gathering should be ar- | 
ranged this year. So far, however, no suggestion has | 
been made, as to where the proposed meeting will be 
held. | 


G. M. Vinton, of Portland, Ore., spent the latter part 
of last week in the local market. He is interested in buy- | 
ing for his organization which has distributing houses — 
in Portland, Seattle and Frisco. 


A joint meeting of representatives of the Transpor-_ 
tation Committee of the United States Potters’ Associa-— 
tion and a committee representing the Eastern railroad 
traffic association, was held in New York this week. The | 
members of the Potters’ Transportation Committee went 
into executive session at the McAlpin Hotel last Satur- 
day, and on Monday opened their conference with the | 
representatives of the railroads. Rates on clay was the | 
basis for the initial discussion. 


The official result of the recent election for officers 
of the National Brotherhood of Operative Potters shows | 
the return of all members of the present executive board. 
The “radical” element as it has been called made a | 
hard fight to win two offices, but the count of the vote. 
disclosed that the control of the organization continues in 
the hands of the generalware division, known as the 
conservative side of the Brotherhood. The executive 
board re-elected will take office again in August. The 
33rd annual convention of the Brotherhood will be held 
in Atlantic City this year, beginning July 7. 


H. P. Keeler, Chicago, has been spending several days | 
here investigating the process of casting earthenware and - 
china novelties. His novelty, a china pig, is claimed to | 
be one of the big sellers of the day, and over a million 
of them will be marketed this year. 


It is easier to get shipments through to New England 
points now than for over six months. There has been 
a relaxation in the embargo orders of the New England 
road, and as a result this district has been benefited. 


F. I. Simmers, sales manager for the Hall China Co., 
is now covering the eastern territory, showing the com- 
plete line of hotel and restaurant ware of this factory. 
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Employes of the Taylor, Smith & Taylor Co., took a 
holiday last Saturday and enjoyed the day at Idora Park, 
near Youngstown, O. Four special Youngstown & Ohio 
River interurban cars were engaged for the trip. 

When Goy. Alfred E: Smith of New York affixed his 
signature to the measure repealing the New York State 
prohibition amendment, James C, B.-Beatty, a well known 
East Liverpool pottery broker, filed the following wire to 
Governor Smith: 

“With a vision like that of Columbus, a courage like 


that of Washington and judgment like that of Jefferson, 


you have qualified as the nation’s foremost leader.” 


W. P. Briggs, with Sibley, Lindsay & Curr, Rochester, 
N. Y., who also visited the Pittsburgh glass market, is 
numbered among late visiting buyers. 


Within the next three weeks an influx of buyers is 
expected in the East Liverpool market. Numerous 
letters have been received by manufacturers and sales- 
men this week announcing the intent of buyers to visit 
the district for the purpose of anticipating Fall require- 
ments. 


Pittsburgh Show Promises to Be Biggest 
| Trade Event in Years 
That the Pittsburgh Exhibit in January will continue as 


one of the most important annual happenings of the 


allied trades, as it has been for 43 years, is indicated by 
the perfection of the organization of the Associated 
Glass & Pottery Manufacturers. The large majority of 
the manufacturers of glass and pottery interested in the 
continuation and upbuilding of the Pittsburgh Exhibit 
have joined the supporting organization, and a number 
of others are expected to join before Fall. 

January 7 to 28 are the dates selected by the executive 
committee of manufacturers for the 1924 exhibit. Al- 
ready a large number of new exhibits by manufacturers 
have been provided for and indications are that most of 
the available space in the Fort Pitt Hotel will be occu- 
pied by manufacturers who are members of the associa- 
tion. Several of the manufacturers will have their dis- 
plays in the William Penn Hotel. There is every indica- 
tion, therefore, that the 1924 exhibit will be of increased 
interest to buyers because of the additional lines of manu- 
facturers to be shown. 

Charles H. West, president of the Westmoreland Spe- 
cialty Co., and president of the manufacturers’ associa- 
tion, has called a meeting of officers and committee mem- 
bers to be held in Pittsburgh Tuesday, June 19, to dis- 
cuss and complete plans for the Exhibit. It is hoped 
to have all plans worked out at this meeting so that they 
may be completed smoothly and without hurry in ample 
time before the Exhibit. The Associated Glass & Pottery 
Manufacturers is a voluntary grouping together of manu- 
facturers interested in the Pittsburgh Exhibit so 
so that the annual display may be continued and so that 
the trade may know that the manufacturers believe the 
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January buying season in Pittsburgh and the surrounding 
district is in the interest of the buyers primarily. 

As in the past, the 1924 exhibit in Pittsburgh will find 
the new wares for the new year on display. It has long 
been the custom to bring out new lines, shapes and de- 
signs for the January buying season, and next January 
will see no deviation from this rule which has become an 
established trade practice redounding to the benefit of all 


‘concerned. The buyers visiting Pittsburgh and the sur- 


rounding district in January will be able to obtain a 
better idea of the new and staple lines than can be ob- 
tained anywhere in so short a time. 

The glass and pottery manufacturers forming the 
membership of the organization are as follows: 


GLass MANUFACTURERS 

The Cambridge Glass Co., Cambridge, O.; the Bryce 
Bros. Co., Mt..Pleasant, Pa.; Central Glass Works, 
Wheeling; Co-Operative Flint Glass Co., Beaver Falls, 
Pa.; Consolidated Lamp & Glass Co., Corapolis, Pa.; 
Diamond Glass-Ware Co., Indiana, Pa.; Duncan & Mil- 
ler Glass Co., Washington, Pa.; Dunbar Flint Glass Co. 
Dunbar, W, Va.; Economy Tumbler Coe Morgantown, 
W. Va. 

Federal Glass Co., Columbus, O.; Fenton Art Glass 
Co., Williamstown, W. Va.; A. H. Heisey & Co., New- 
ark, O.; Hocking Glass Co., Lancaster, O.; Indiana Glass 
Co., Dunkirk, Ind.; Jeannette Glass Co., Jeannette, Pa. ; 
the Jefferson Co., Follansbee, W. Va.; D. C. Jenkins 
Glass Co., Kokomo, Indiana. 

Lancaster Glass Co., Lancaster, O.; Libbey Glass 
Mfg. Co., Toledo, O.; Maryland Glass Co., Cumberland, 
Md.; Mound City Glass Co., Lumberport, W. Va.; Mac- 
beth-Evans Glass Co., Pittsburgh; McKee Glass Co., 
Jeannette, Pa.; New Martinsville Glass Mfg. Co., New 
Martinsville, W. Va.; H. Northwood Co., Wheeling. 

Pittsburgh Lamp, Brass & Glass Co., Pittsburgh; 
Phoenix Glass Co., Manaca, Pa.; Paden City Glass Mfg. 
Co., Paden City, W. Va.; Potomac Glass Co., Cumber- 
land, Md.; L. E. Smith Glass Co., Mt. Pleasant, Pa.: 
United States Glass Co., Pittsburgh; Westmoreland Spe- 
cialty Co., Grapeville, Pa. 

POTTERS 

Albright China Co., Carrollton, O.; American Clay 
Products Co., Zanesville, O.; Brush-McCoy Pottery Co., 
Zanesville; Canonsburg Pottery Co., Canonsburg, Pa.; 
Carrollton Pottery Co., Carrollton, O.; Crooksville, 
China Co., Crooksville, O.; Guernseyware China Co., 
Cambridge, O.; Hall China Co., East Liverpool. 

Homer Laughlin China Co., East Liverpool; Edwin 
M. Knowles China Co., East Liverpool; Knowles, Tay- 
lor & Knowles Co., East Liverpool; Mayer China Co., 
Beaver Falls, Pa.; D. C. McNicol Pottery Co., of West 
Virginia, Clarksburg ; National China Co., Salineville, O. ; 
Owen China Co., Minerva, O.; Sebring Pottery Co., 
Sebring, O.; Smith-Phillips China Co., East Liverpool; 
Steubenville Pottery Co., Steubenville, O.; Taylor, Smith 
& Taylor Co., East Liverpool; Vodrey Pottery Co., East 
Liverpool; West End Pottery Co., East Liverpool; H. R. 
Wyllie China Co., Huntington, W. Va.; Zane Pottery 
Co., South Zanesville, O. 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


and seasonable lines are in very active request. 

Factory production is being kept up, and very 
little delay in forwarding shipments is reported by buy- 
ers. Salesmen now on the road are forwarding orders 
in reasonable volume and direct mail business is also re- 
ported active. 


(Cy and ces demand for glassware continues good, 


Operations were to begin last Monday in the new plant 
of the Davies glass plant at Martin’s Ferry, O., which 
was erected on the site of the old Haskins factory. This 
new concern plans to make a feature of blanks. The 
factory has been completed for some time, but arrange- 
ments to get into production were not completed until 
a few weeks ago. 


Some old history of Jefferson County, Ohio, which 
came to light a few days ago, shows that many years 
ago Steubenville was quite a glass manufacturing dis- 
trict. The Ohio Valley Clay Co., in the early days em- 
ployed 38 people, manufacturing glass melting pots, and, 
by the way, this company is still in business. The Sum- 
ner Glass Co. was in the production of bottles and em- 
ployed 140 people, while Gill Brothers & Co. employed 
470 men, manufacturing lamp chimneys. There were 
670 people employed by H. J. Beatty & Son in manu- 
facturing table glassware. Some of the original own- 
ers of this plant are still active in the business, however, 
but under the name of the Federal Glass Co. at Colum- 
bus. The Humphry Glass Co. employed 30 people mak- 
ing glass novelties, and the Steubenville Pottery Co. made 
“decorated ware, etc.,” and employed 175 people. To- 
day, however, the glass business, so far as Steubenville 
is concerned, shows a decided change. 


Tumblers are in very heavy demand so all manufac- 
turers hereabouts report, with future shipping orders 
heavy. The entire line of tumblers is selling well. The 
machine tumbler plants are all in heavy production, and 
no stocks are accumulating in factory warehouses. 


The sites at Rochester, Pa., formerly covered by plants 
of the old National Glass Co., are now occupied by other 
industries. Many of the old glass plants have been 
razed, and only the shell of one shop remains. 


The Co-Operative Flint Glass Co., Beaver Falls, Pa., 
continues to have an excellent demand for its colored 
glass plates, a line that was brought out on an extensive 
scale last January and shown for the first time here at 
the Fort Pitt Hotel by William A. Reaper. The novelty 
was one of those creations which has proved to be 
lasting. | 
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Peak production is reported by Robert G. West, city 
sales manager for the Pittsburgh Lamp, Brass & Glass 
Co. The entire line of lighting glassware is in rather 
heavy request, while orders for their portable and junior 
lamp line show just as much activity now as earlier in 
the season. The distribution of the portable and lamp 
line is over a very wide territory. 

The movement of glass tableware is rather inactive, 
and there is not a factory in the district that is making 
a feature of these lines as was the case some years ago. 
It is recalled when the factories vied with each other 
during a January season, to bring out new table lines, 
but no more is this rule followed. Special and utility 
items have been added to the old lines, and many of 
the old lines have been discontinued. The specialty busi- 
ness seems to be the main feature, with most all factories, 
although utility items are still to be had. 

The Bastrop Glass Co. has been formed at Winchester, 
Ind., with a capital stock of $100,000, by James H. More- 
ney, Charles W. Bowman and Stuart Pierce. 


Information has been received here that the caster 
place department of the Whitall, Tatum Co., at Millville, 
N. J., will be discontinued at an early date—probably 
in July. 


According to W. L. Percy, of the Dobbs & Wey Co., 
Atlanta, Ga., prices of glassware are advancing. “ The 
glass factories are rushed with orders, and are handi- 
capped for the want of help,’ Mr. Percy says. 
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China and glass departments of local department stores 


are doing a very active business on seasonable lines. 
Demand for summer home requirements is good, so 
department managers declare, Popular priced lines, 
however, are selling best. 


New 5-Story Building For J. B. Ivey Co. 


The new department store building of the J. B. Ivey 


Co., Charlotte, N. C., will be the largest of its kind be- 
tween Washington and Atlanta, it is said. 


It will be a- 


five-story building with a frontage on North Tryon St. — 
of 86 feet and a depth along West Fifth St. of 238 feet. 


There will be six floors, including the basement, which 
will have the same dimensions as the other floors. 
entire floor space of the building will be approximately 
126,408 square feet. 

The work of tearing down the old single story build- 


pret 


The — 


ings that formerly occupied the new Ivey building site 


is now about finished and work on the new building is 
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expected to be started within a few weeks. The new 
department store will be of brick, steel and concrete con- 


struction. It will be completed 10 months after the con- 


tract for its construction is let, it is expected. 


1B} QMO: 


Knowledge Builds Better Business 


Exporters’ ENCYCLOPEDIA. 
dia Corp., New York. 


This is the eighteenth annual edition of a standard 
reference guide and manual covering in a convenient 
and readily accessible form, full and authentic informa- 
tion on every export The 
important divisions of foreign trade, such as insurance, 
how shipments are made and financed, etc., are clearly 
and completely covered. A vast amount of practical 
information of foreign countries, their area, customs, 
market conditions and so on, makes this book a very 
valuable reference volume for the American exporter. 


Published by Exporters’ Encyclope- 


phase of shipments. 


Published by Custom House Guide, 


'Custom House GuiIpE. 
New York. 


In this 1923 edition of a standard reference manual 
of foreign trade, established in 1862, a large amount of 
information is available in handy form for importers 
and exporters. In its scope the Guide covers the work- 
ing of the more or less complicated machinery utilized 
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in collecting custom duties, and the industries ccnnected 
with the business of entering, 
imported merchandise. The Tariff Act of 1922 is given 
in full, together with a list of all the U. 
ports, foreign consuls, 
custom 
Board decisions. 


storing and forwarding 


S. customs 
and a useful section devoted to 


regulations, general order rates and Customs 


Business Briefs 
M. L. Fisher, Carrollton, Ga., has opened a new 5-and- 
ro-cent store, making a special feature of crockery and 
housewares. 
The Elsaye Art Co., Wilmington, Del., 
porated with a capital of $100,000 to manufacture lamp 
shades. 


has been incor- 


Paine & Hurst Co., Ogden, Utah, are remodelling the 
Boyle Block in carrying out plans to make a modern de- 
partment store of the property. 


F. W. Woolworth has opened its 1,203rd store at 
Urbana, O. 


Center’s 5-and-10-cent store has opened at 244 West 
Broad St., Savannah, Ga. 


B. Levison has opened a department store at Belle 
Vernon, Pa. 


1% 
= 


MERCER 


Underglaze Decorated 


Hotel Ware 


Half-Thick Roll Edge 


A new and distinctive underglaze print 


“LAUREL” 


: 
: 
E 
3 
Printed in bright green under our rich | 
hard glaze. 
@ 
Every hotel supply house should have 
at least a sample line of this decoration 
which is selling wherever it is shown. 
Write for samples which we will gladly 
supply free of charge. 


CHICAGO OFFICE: dROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE 


MERCER POTTERY COMPANY, Trenton, N.]J. 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Something New in China Coffee Pots 
There are many different ways of making coffee and, 
while all may be good and produce a tasty and enjoyable 


morning cup, some methods are more efficient than. 


others. To some coffee is just coffee, but to many who 
appreciate that such things as bonquet and aroma con- 
tribute in a very large measure to the enjoyment of good 
coffee, the way it is prepared is of even more importance 
than the quality of the coffee itself. Occupying a promi- 
nent place among the devices for making good coffee, is 
the Gardiner all-china double drip coffee pot, made by 
The Gardiner Co., New Orleans. The fact that it is 
entirely made of china is, of course, an outstanding and 
meritorious feature. . But the Gardiner Double-Drip is 
not only made of china, but is particularly well designed 
to make coffee on the table of more than usual excel- 
lence., This is accomplished by its patented construction, 


the coffee being forced through a perforated china disc. 


or plate. It may be used at will for making coffee in 
either the double drip or the single drip. way. In the 


former, two fan plates are fitted to the central. post one- 


above the other, forming beds for the ground coffee. In 
the single drip method but one fan plate is used in com- 
bination with the perforated top plate. Either method 
will produce a fine quality drink. As all parts are made 
of china, it is sanitary, and all parts are easily placed in 
position for use and are quickly and thoroughly cleaned. 
Parts are not easily broken, but any broken part can be 
replaced at a nominal cost. “Made from vitréous, fire- 
proof china, this is non-absorbent and will not crack or 
In appearance, it is of the graceful double pot 
type—one section setting upon the other and it is obtain- 
able in white, brown, green and blue. . 


cTraZe. 


New Imperial Line Rivals World’s Finest 
Glassware _ 

N outstanding achievement of American crafts- 
manship is reflected in the new line made by the 
Imperial Glass Co., Bellaire, Ohio, and attractively 

displayed by the local agents, Cox & Co., 120 Fifth 
Avenue. Original in design and irresistible in its beauty, 
this unique line is a glowing tribute to the high order of 
skill which has created it. It is the result of a long 
cherished ideal of Victor G. Wicke, president of the com- 
pany who, being imbubed with the desire to market a 
hand-made product, has in this consummation of a vision 
spanning some two decades, produced. one of the most 
beautiful lines of art glassware manufactured in America. 
When Mr: Wicke first became active in the glass industry 
some twenty-two years ago, he conceived the idea of 


Twenty-four 


making a line of artistic glassware by the “ Off hand” 


process. This method of production has been but little 
used by domestic manufacturers, not only upon account 
of the scaracity of skilled workers who are conversant 
with the art,-but also by reason of the cost involved in 


producing ware by this expensive method. But neither 
of these difficulties deterred Mr. Wicke in working out his_ 


ideal, and after months of search for skilled men, he at 


last succeeded in getting a little group of artisans to- 


gether. It is because these skilled workers are primarily 
interested in’ their art for art’s sake, that this dream has 
come true. 


Having secured a force of enthusiastic workers, there 


followed a period of experimenting, for by the “ off 
hand ” method no moulds or other devices used in manu- 
facturing commercial wares are used. The new. line is 
entirely. hand-made, blowing -and shaping .depending 
wholly upon the judgment of the blower and finisher. The 


same tools which have been in use for centuries by the- 


Venetians, Muranese’ glass: workers, the makers of the 


Whitefriars and other famous hand-made crystal ware,- 


only are used. These simple tools include the blow pipe, 
shears, calipers and wooden sticks for shaping the molten 
glass. As each piece of ware is individually made, each 
piece is therefore different. 
made, each piece produced carries its own note of individ- 


uality. It is this intimate touch of the skilled craftsman 


While duplicate pieces are” 


which contributes, of course, to the rare beauty of the 


new Imperial line. 


The ware now being produced embraces lustre wares” 


The 


and combinations of brilliant crystal with color. 


coloring is a distinct achievement in itself, varying from ~ 
a glittering icy crystal, merging into the most brilliant - 
colors of the rainbow and the glowing tones of the sky 
at sunset. Beauty and artistic effect is the one big quali-_ 


fication that must be met in the production of this beauti- 


ful ware, hence speed of production is entirely secondary — 


to the artistic result achieved. 


Painstaking care is essen-_ 


tial in every phase of its manufacture and, while but a- 


few pieces can be produced in a day, the ware thus pro- 


duced is comparable with the world’s finest glassware. 


a 


The enthusiastic reception which buyers have accorded 


the entry of this new line in the market is easily perceived 


when looking at the display in Cox & Co.’s salesroom. A 
Dd , 


room has been entirely given over to the individual and 


most effectual showing of the new ware, which no buyer 


in the market should overlook viewing. In shapes all are’ 
lovely 


original and distinctly different. There are 
colognes fashioned in charming irregular shapes, low and 
(Continued on page 30) 
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BOSTON NEWS NOTES s 


By 


R. B. Hemenway, Representctive 


MAY STREET 


NEEDHAM 
MASSACHUSETTS 


ESPITE the disheartening report of the Federal 
iB Board relative to business conditions in general 

some well informed in the crockery and glass 
trade believe that business in the line is due to pick up 
immediately. Many stores are now getting in goods 
since the embargoes have been lifted, and car loads at 
a time are reaching New England, and the turn-over re- 
Retail 


stores are not doing so badly considering the late season 


ports are enough to make any pessimist smile. 


and if there is anything in the old law of averages, 
‘the crockery and glass man is due to come into his own. 
Better weather is another favorable trade indicator. 
Again the fall market is close at hand and the commis- 
sion man can sharpen up his pencil, for the buyer is 
going to be close on his trail before another thirty days. 

Paul Phillips has left for the West to get his fall line 
of samples into shape and expects to be gone until 
about the first of July. His business addressed to. Bos- 
ton, will be handled as usual with dispatch by his able 
assistant Miss Katherine Hurley. 

Cecil Taylor of Smith Taylor & Smith and Everett 
Mills of the H. R. Wyllie China Co. opened up on Mon- 
day at Youngs. Neither get to Boston very often, but 
the trade are always glad to see them. 


| Herbert L. Wellington, the Jones McDuffee and Strat- 
-ton Corp. veteran, who has been on the sick list for 
labout two months, was back on the job on Monday, and 
left on his regular trip with the best wishes of his con- 
ferees. He was in the office the latter part of the week 
previous with a number of the other Jones salesmen for 
a pow-wow at the beginning of the summer schedule. 


Shepard Clark Co., 85 Commercial St., have taken a 
long-term lease on the property on Bowker St., numbered 
from g to 15, and are making extensive alterations to 
accommodate their growing business. This move will 
be made during the next few months and they expect 
to be in their new quarters before the first of September. 
This marks the gradual change of a number of old 
established downtown firms in the produce district who 
are moving nearer to the commercial center of the city. 
The Bowker St. location is easily accessable from all the 
downtown stores and in all probability will mean an in- 
creased business. Ground space is specified at nearly 
five thousand feet in the deed of the property to the 
Bowker St. Trust who have purchased the land. 
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| Announcement has been made of the marriage of 
Earle Perry Charlton, Jr., son of one of the directors 


of F. W. Woolworth Co., at Trinity Church, Boston, on 
Saturday evening last. He was married to Miss Louise 
Moore of Medford, the daughter of Edmund L. Moore. 
Following the wedding a reception was held at the Cop- 
ley Plaza Hotel followed by dancing. The couple will 
take a honeymoon abroad and will be “at home” at 
635 Rock street, Fall River, after September 1. Numer- 
ous letters from the trade in Wellington’s territory with 
expressions of good will and good luck serve to em- 
phasize his popularity among his customers. 


Business Briefs 
Miss Mary Thompson, Holyoke, Mass., has moved her 
lamp and art shop into new quarters at 56 Suffolk St., 
carrying a complete line of lamps, shades and acces- 
sories. 


The Duff Mfg. Co., Bridgeport, Conn., has been in- 
corporated with a capital of $25,000 to manufacture 
dolls. Incorporators are M. J. Duff, T. Hocheiser and 
R. M. Evans, all of Bridgeport, Conn. 


NEW MARTINSVILLE 


No. 10—Ten Inch Plate and Cheese 
Compote 


UPPLIED plain or ina variety of hand- 

some cuttings at prices that encourage 

you to order and make it easy to sell at a 
profit. 


@ A new style that is making a big hit with 
the trade. 


THE NEw MARTINSVILLE GLASS MFoG.Co. 


NEw MARTINSVILLE,W. VA. 
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Mid-summer Market for 


GLASS, POTTERY, LAMPS and HOUSEFURNISHINGS 
Chicago — July 9-21 inc. 


LOCAL SHOW ROOMS and HOTEL SHERMAN 


Another Big Opportunity for Buyers to see the latest and best items with a minimum of 
effort, time and expense. Combine business with pleasure! Come to Chicago, July 9-21, 
enjoy its parks, cool breezes, beaches and boulevards and visit the Exhibit. 

Reduced Railroad Fares are available from certain points West, Northwest and Southwest 
of Chicago. For details, write to the Association. 


Note the lines which will be on display: 


Name Location of Exhibit Name Location of Exhibit 
Acmes Rubbers Mfea Comer stemr) tele ait 9 N. Wabash Ave. Little=Jones iGo). sais aieneye eels ere tells eel orston Hotel Sherman 
AladdentMizs Coss cmre ore citenene + oh ouets 209 S. State St. MotussCuts Glasse Cotes). cnotatetniete son erin Hotel Sherman 
AlbrichtwChiniatCor a apn ete neus etclottmere ls sett Palmer House Maibrunn’ Co: TG. cs, sane colores oceeae vais Hotel Sherman 
Aluminum Cooking Utensil Co...1!1 W. Washington St. Manning, Bowman & Co...... -. .216 N. Michigan Ave. 
‘Aluminum specialty, Gove aca- mero 17 N. Wabash Ave. Marion Glass’ Mfg: Co. .2. ... 4+ «+ ser 9 N. Wabash Ave. 
American Stamping & Enameling Co..9 N. Wabash Ave. Martin Glass Spoon; Co. 255. «os... 17 N. Wabash Ave. 
American Woodenware Co.......... 9. N. Wabash Ave. Martin’s Mercantile: Co... et eece >) see Hotel Sherman 
Anchor Manufacturing Co......... 17 N. Wabash Ave. Maryland GlasseCounmeie es ate eee 17 N. Wabash Ave. 
Applegren, (Ga Gaps vicina sic bbe senor: Hotel Sherman Massillon Aluminum Gout eet .Hotel Sherman 
Art) Industries, [Incase et mcr ie 17 N. Wabash Ave. McAnulty Gol, Dhelsnerereteneisierie clean 17 N. Wabash Ave. 
Arti lndustries,sinch ca tue niet: Hotel Sherman McKee Glass \ Cotes. eran ceactetaetrenees 17 N. Wabash Ave. 
Artistic Metal Products Corp....... 17 N. Wabash Ave. MeNicolssl. At, -Potterys Comme Hotel Sherman 
Athen Glass: Coc cmincrioaek iter 17 N. Wabash Ave. Meder? Ea Miscnc.¢-daiureotecuemomeonere 17 N. Wabash Ave. 
Atlantic: Import> Corpus. 2 2.0555 6s 17 N. Wabash Ave. Mosaic: Shade: Con. % anes cs vicale oie tees Hotel Sherman 
Basket, Importing "Co. .csien ees cise ie Hotel Sherman Mound) City: Glass) Coser ere sir 17 N. Wabash Ave. 
BellairesEnamel Coon elcser sels ianehonone caer = Hotel Sherman Mirellers Wms iG.) Incirr-eeisteieerer enone Hotel Sherman 
Berghott) Importing’ Cot...) ieee ae Hotel Sherman Miitials China JColviaa cieteucte sieneiel ieee ast Hotel Sherman 
Block J 2 12s &pSantes i te oleh nee Hotel Sherman National.Glass Novelty Co............ 9 N. Wabash Ave. 
Borin’) Manufactunme) Gonna cerns 6 Hotel Sherman Newark- Art. Lamp-Mgeor Gon. we. snece 17 N. Wabash Ave. 
Bowmanse Geosehls i COmetr tert irae .17 N. Wabash Ave. New Martinsville Glass Mfg. Co........ Hotel Sherman 
Braun Je Gayest. eee eis Hotel Sherman Newton, Earl W., & Associates........ Hotel Sherman 
Brown-Reddropy eee eer neta eke . Hotel Sherman Newton, Earl W., & Associates...... 9 N. Wabash Ave. 
Buckeyes AluminummCones.o ss sere 17 N. Wabash Ave. Noes) Wins Re eo SonSticatestee ete Siero Hotel Sherman 
BurkesStudiosicrts siee ce Cleveemcrree 9 N. Wabash Ave. Northwood, H., Co............... 17 N. Wabash Ave. 
CambridgerGlassiiCoxer.. opelenes «susne) ore 17 N. Wabash Ave. O’Brien & O’Brien.........--...-.-- 220 N. State St. 

i Owen? Chinaw Comnnicicie) siatvne ts ohenaeeine a iene Hotel Sherman 
Cassidy* Com Inc. .cce ae cee en cos ea eee Hotel Sherman ] 

Chicago Lamp: é& Frame (Co). 2... - 9 N. Wabash Ave. Owen China Co.............+...+-. 9 N. Wabash. Ave. 
Christy i FeaVeae Costin one. 17 N. Wabash Ave. Pacific Importing Co.............-...- Hotel Sherman 
Colonial Lamp & Fixture Works. . ....Hotel Sherman Paden. Citys Pottery; Co......-.... 17 N. Wabash Ave. 
Consolidated Lamp & Shade Co........ Hotel Sherman Paramount Glass Co.............. 17 N. Wabash Ave. 
GontinentaliSilvers Coo ounce te 17 N. Wabash Ave. Peerless Light Co...................-. Hotel Sherman 
Daison Manufacturing Co......... IAIN N/a bashes Phillips Glass Co bre comenoiee te asereteterenement 17 N. Wabash Ave. 
; Pope-Gosser, Chinas Gorm aarderenenees 9 N. Wabash Ave. 
Eagle Manufacturing Co.......... 17 N. Wabash Ave. Queen Manufacturing Co WoteleShernae 
Ebenezer Cut) Glass#Con 2a sees 17 N. Wabash Ave. Queen’s .Pantry Co et chk Pee L7e Nee WabncheAve 
Economy Tumbler Co........-..... 9 N. Wabash Ave. Radiant Light: Firware Coy aoe eee N. Wabash Ave. 
Barbers eos ¥ Woattn state ache reteneie tet oeiele em Hotel Sherman Raina UE Coie eee SEN AWiaAbAshewe! 
FentonvArt. Glass) Colyer nani e cine 17 N. Wabash Ave. Republic Stamping & Enameling Co. 
Fostoria Glass *Gonrrin: sete Sunn ors 159 N. State St. a lileaVesteWachinetonest 
GillBGlassaGo fark cite ee ice ees 17 N. Wabash Ave. Reynolds Aluminum Co........... 7aNG Ae Eace [ers 
GreatyAmericantArt: Mfon Cons.) so cle averers Hotel Sherman Rivicres Brass t&cbroncen Gone Hotcleshemnan 
Greener? (Hi? Ms) Sales™ Cows sma oe. 3 rue Hotel Sherman Robinson: *Frank. Go cn eee [7a NeiWahachwace: 
Hall China Cow... 2 ee ee eee Hotel Sherman Rockford Peerless Furniture Co..... 17 N. Wabash Ave. 
Havens Company err ert eieret nln: 9 N. Wabash Ave. Rome Manufacturing Co........ 14 East Jackson Blvd. 
Pielnme say SOG Up orien: eet arena 17 N. Wabash Ave. Salem. Brothers..cg ene te con ene eer 17 N. Wabash Ave. 
HesseimMichell (2577025 ste cisco eee te ts Hotel Sherman Saunders: Go.,.D°@ee- eee 17 N. Wabash Ave. 
Homeseilectric) salest Gon ric. emer ere Hotel Sherman Sauquoit-loilet=Paper Cos... .c.. =. 9 N. Wabash Ave. 
Hopewell’ ChinaliCorpitan irene iets 9 N. Wabash Ave. echlueters Mio Comsnitemc teeter rete Hotel Sherman 
House Furnishing Journal Co........... Hotel Sherman Schineter Miss Cone nciiatetesieieee mater 9 N. Wabash Ave. 
HuntingtanylumblertCow iicn... . 17 N. Wabash Ave. ochmidty FlugonW., "Conan ce cise eine ae Hotel Sherman 
ImperralaGlacse Comper iter 9 N. Wabash Ave. Senecar GlassiCoit van oan a neaene tee ees 9 N. Wabash Ave. 
Importers Corporation onscreen ies cere: Hotel Sherman Sheboygan Aluminum Co.......... 17 N. Wabash Ave. 
Indiana. Glass*Coanee peer 17 N. Wabash Ave. Shepherd!:Companysison ete eee 9 N. Wabash Ave. 
Interstate Aluminum Co........... 17 N. Wabash Ave. Simpson, Mewis bis ea Comer eee 17 N. Wabash Ave. 
Jeannette Glassi@onmrn iio aia 17 N. Wabash Ave. Smith-Phillips, China «Co. 4.40... 0. 17 N. Wabash Ave. 
Jenkins DG Glass! Cowan eens .17 N. Wabash Ave. Stage-Kashins Cut Glass Co........ 17 N. Wabash Ave. 
Jonesy TralA. jo CoMe eee ice: 9 N. Wabash Ave. Stampingwécmlools Come ae ee 9 N. Wabash Ave. 
Kamenstein;: Magen. cen eh ates cee 220 N. State St. Stemer, AW OLUdIOSmn a eine eee Hotel Sherman 
Katz Franke) Mi, .&yCo teres erm Hotel Sherman Susquehanna Cut Glass Co......... 9 N. Wabash Ave. 
Kellygéc; Reasner. sent cena meee 17 N. Wabash Ave. ikhompson Studios | ae se oe 9 N. Wabash Ave. 
Kewaskum Aluminum Co............ 9 N. Wabash Ave. United. States, Glass Cow... .:....-. 30 E. Randolphwst. 
Kophky Marct(sa'S tiie ten ene ere ee Hotel Sherman Wests Geo: Ra) & Sons ison eee 17 N. Wabash Ave. 
Lippincott) Glass Comrie li ie eis Hotel Sherman Wolfs Ernestelnestae swe ene Hotel Sherman 
LippimeottsGlass® Comer weenie 17 N. Wabash Ave. Wood sArt:-Cow gatas aie nee ieee 9 N. Wabash Ave. 


Manufacturers! For information regarding space, etc., address: 


Glass, Pottery, Lamps & Housefurnishings Association | 
(Not for Profit) 
9 N. Wabash Ave., Chicago, Ill. 


tese~ DON’T FORGET THE DATE—JULY 9-21 == 


THE CHICAGO MARKET a 


J. H. SMyTHE, REPRESENTATIVE 


as well as lamps in a retail way, now follows a 

rather quiet period of two weeks. The retailers 
opened up this week with considerable advertising of 
crockery, glass and lamp merchandise. The Fair 
announced a sale of 3,000 lamps and advertised the sale 
as a sensational purchase from the Chicago Lamp & 
Fixture Co. and the Kernes Mfg. Co., two Chicago large 
lamp makers. The sale included every style of lamp— 
floor, boudoir, bridge, junior, reading, in all the popular 
finishes such as wrought iron, cast, wood turned, and 
shades of silk, parchment and glass and metal. The 
values offered were indeed unusual, and the sale was one 
of the.biggest lamp retailing events of the year. 

Leiter Stores held a sale of enamelware, including a 
dozen or more pieces, large and small, all. priced at 49c 
each. 

Mandel Bros. made a special of colored stemware of 
lead blown type, offering their regular $3.75 six-piece set 
at $2.50. An iridescent bow] for fruit or flowers, with a 
black glass base, was a popular number at one dollar. 
Mandel Bros. also featured Bavarian China, 100-piece 
dinner sets, this week at $34.75. A twenty-four-piece 
tea set, solid colors and border, of imported china, was 
sold under fifteen dollars. 


R a wet of business in crockery and glassware 


Activity in the wholesale trade and business of the 
manufacturers’ representatives is now being directed in 
such a way that big sales should develop at the Chicago 
Exhibit early next month, Chicago’s Third Glass, Pot- 
tery, Lamp and Housefurnishing Show. Road salesmen 
will be kept close to the home offices during the remain- 
ing weeks before the big buying event in Chicago. It is 
reported that the buyers in the Middle West cities are 
telling the road salesmen that they will visit the Show in 
Chicago next month and place their orders then, when 
they will be able to compare many lines at their leisure. 
A total of 150 lines of glassware, china, lamps and house- 
hold goods have already been listed with the Chicago 
Association, with application for exhibit space. These 
lines will be shown at the Sherman Hotel or in the local 
show rooms of Chicago Manufacturers’ Representatives. 


Butcher & Forline, manufacturers’ agents, Heyworth 
Building, recently received new samples from the Wheel- 
ing Decorating Co. These include sandwich plates, con- 
sole sets, candy jars, cheese and crackers and ornamental 
pieces finished in bright black with gold trimming or in 
satin black with gold trimming. 


With the exception of the stairs, the concrete work is 
finished at the new Superior branch of the International 
Lamp Co. at 47th street and Spaulding. The brick, iron 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


and steel work is practically completed. When the 
structure is ready for operation, thirty days hence, the 
International Lamp Co. will move into the largest and 
most modern lamp factory in the country. The building 
will occupy practically an entire city block and its loca- 
tion in the Central Manufacturing District will give the 
company direct rail connections with all roads entering 
Chicago and a private side track will flank the rear of 
the building. 


The Coleman Lamp Co., nationally known as makers 
of Coleman oil lamps for commercial and home use, took 
up new quarters recently in the Larkin Building on the 
Southwest side. 


The Furniture Shops, Inc., received a state charter 
under the laws of Illinois last week. The capital stock 
of the company is $25,000 and headquarters are main- 
tained at 1223 S. Michigan avenue. The firm will manu- 
facture and deal in furniture and furniture novelties, as 
well as handling allied lines. The incorporators are E. M. 
Benson, S. A. Sciarretta and E. A. Sciarretta. 


L. Gould & Co., large woodenware manufacturers and 
wholesalers in toys and housefurnishings, have pur- 
chased the seven-story factory building at 700 W. Lake 
street. The price paid is reported to be $160,000. The 
company has been leasing the building for some time 
past. 


The capital stock of the Metropolitan Picture Frame 
Co. has been increased from $20,000 to $75,000, accord- 
ing to official state report last week. 


The National Art Novelty Co. is expanding its selling 
and producing organization, and the capital stock of the 
company has been increased from $100,000 to $150,000. 


The attention of buyers is again called to the two big 
buying events in Chicago this coming Summer. In July, 
from the oth to the 21st, the Third Glass, Pottery, Lamp 
& Housefurnishing Exhibit will be held at the Sherman 
Hotel and in the local show rooms. From August 6-11 
the second annual Gifts, Art Wares and Novelties Ex- 
hibit will be held at the Palmer House. Both of these 
events have been well planned, both will have hundreds 
of new lines on display, and both are worthy of attention 
by all buyers who can possibly arrange to come. This is 
the season for buying Fall and holiday stocks. Plan to 
attend the exhibits. 
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CHINA- 
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THE PALMER HOUSE 
invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo, W. McNicol, Mgr. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO 


ILLINOIS 


Cc} READY 10 SERVE e 
BOYER SMOl | | 
# GLASSWARE -LAMPS-HOUSEFURNISHINGS 


GIFT SHOP & ART GOODS-DOLLS*& TOYS 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MononGcAH GLASS Co. 
Co-OPERATIVE FLINT GLASS CO. 
TmE DUNCAN & MILLER GLAss Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


A few words in this space will bring 
in many dollars 


Phone Wabash 860 


17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle- Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N..North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. - 

THE McANULTY CO. ; 
Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, - Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass. Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 
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WISAGH 


READY 10 SERVe 


| BUYERS OF 
CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS a 
GIFT SHOP & ART GOODS-DOLLS' & TOYS ~ 


THE UNITED STATES 
GLASS CO. 


30 HE. Randolph Street 
F. T,. Renshaw, Chicago Representative 


QO N-WABASH AVE | 


House Phone Central 0480 OUR CHICAGO DISPLAY ROOM CON- G 
. TAINS COMPLETE SAMPLE LINES / ( re 
A Buying Center for China, Glass, DIRECT FROM OUR FACTORIES. VA ~ /ONeS , 
Housefurnishings and Toys ObNareh t/ Wabash Averde 
W. T. DARDEN CO. THE LIMOGES CHINA COMPANY Chicago 
Jackson Vitrified China Co. DINNERWARE eee 
Home Electric Sales Co. Represented in Chicago by Pope-Gosser China Co. 


GLASSWARE 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
National Glass Novelty Co. 
LAMPS AND SHADES 
The H. E. Rainaud Co. 
Wood Art Co. 
Chicago Lamp & Frame Co. 


Joon G. EpMunps 


HARRY N. DePUY 1319 Michigan Ave. 


Wabash Manufacturing. Co. 
Peru Basket Co. 
Oneida Mfg. Co. 
Cavanaugh Bros. 


Progressive Haven Co. 
: : Shepher¢ Oo. 
J. B. FINN China Decorating Co. Burke Stadics 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


Phone Central 1606 


Zanesville Stoneware Co, 

| National Pottery Co. 
Micheal Blum Silk Shades 
E, J. Knapp Candle & Wax Co. 
Uhl Pottery Co. 


| Earl W. Newton & Associates 
HEFTER SALES CO. 


GLASSWARE 
Imperial Glass Co. 
Eeonomy Tumbler Co. 
Marion Glass Mfg. Co. 
The Earl W. Newton Co. 
DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 


Kinney & Levan Co. 
Dinnerware, Glassware 
Dutch Silverware 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 


EDWARD J. KOCH 


Figueroa Cut Glass Co. 


Hunt Glass Works shipments. Kewaskum Aluminum Co. 
ye eae Y Se a Schlueter Mfg. Co. 
American Crystal Out Glass Mfgrs. American Woodenware Co. 
ae ee Acme Rubber Mfg. Co. 
CHARLES F. KOEMPEL Phone Central 3236 
J. H. Brauer Art Studios 
TO LET 


Hand Painted China 
Kay Bee China Works 
White China for Decorating 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 


Fo Sing Yuen & Co. of New York 


Why not Move In? 
Rent at Pre-War Level 


O’BRIEN & O’BRIEN 


Kamenstein Heavy and Light Tin 
and Japanware 


All Steel “Good” O’Brien Fruit 


Presses.and Potato Ricers FOSTORIA GLASS CO. Phone Dearborn 3236 
Wonder Porcelain Toaster Stove : 3 
The “Good” Mop Stick Holder Chicago Display, 806-7-8 Masonic 
Temple 
: Flint Glassware, Harry G. Dalsell 
N S f A | = Pressed and Blown Phone 
e Etchings, Cuttings 


and Iridescent. Central 3497. 
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W 2 Ags Niele aD 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hebel PP aWrAGN sab sD 


O NE of the oldest glass factories—making a complete line 
of blown tableware, has an opening for an ambitious sales- 
man in excellent territory. The man we want must be capable 
of selling fancy ware at profitable prices instead of car load 
lots of plain blown cheap tumblers only. We will consider a man 
having had experience with one of the better glassware and 
china jobbers who is desirous of making a connection that has 
excellent possibilities. Address Box 262 care Crockery and 


Glass Journal. 


Sol DaUsA wie LON SS Weal Ne lok DD 


ANTED—Position as buyer of china, glass, lamps and 
pottery. Several years’ experience with R. H. Macy & Co.; 
good references. E. J. Burdett, 2721 Creston Ave., Bronx, 


New York City. 


For Sale 
Feldspar Quarry and Mill 


VERMONT 


Property is opened up and large shipments 
made. Two miles from railroad. Inexhaust- 
ible supply. Address 


EDGAR J. ROLLINS 


18 KIDDER AVE. WEST SOMERVILLE, MASS. 


New Imperial Line Rivals World’s Finest 
Glassware 
(Continued from page 24) 


tall flower vases, dainty bud vases, candlesticks, flower 
bowls and fruit centers and comports. The mere men- 
tion of one item, say a candlestick, will indicate the great 
amount of expert craftsmanship required to form its 
exquisite and unusual beauty. This candlestick is of 
crystal, with top and foot of green glass, a green glass 
ring near the foot and spiral threads of green glass 
around the body. The crystal column of glass is first 
made, then one green glass part is added, and this is 
repeated until all have been added, during which opera- 
tions the crystal foundation is reheated as many times. 
All this requires slow and careful work and skill of a 
high order, but the result is an eloquent justification of 
the means employed. We have seen no more beautiful 
glassware than this line, and Mr. Wicke and his crafts- 
men are certainly to be heartily congratulated in produc- 
ing ware such as this with the stamp “ Made in the 
LB he tener a\ 
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Eliminating “ Guessing ” in Exports. 


An order from abroad recently placed in this country 
for pistons, piston pins, and piston rings did not specify 
what proportion of the total was to be oversize, says 
Commerce Reports. As it is a common practice to use 
Oversize rings even in comparatively new cars and both 
rings and pistons of oversize in old cars, the manufac- 
turer was at a loss to know what proportion of the total 
should be oversize. What should he do in such a case, 
and how can he guard against its recurrence ? 


The manufacturer or his export agent may either “ take 
a chance”’ and fill the order in the same proportion in 
which he usually fills domestic orders (jobbers’ assort- 
ment) or hold up shipment until he can receive advice 
from abroad. If he proceeds with the order he risks 
sending an improper proportion of oversizes, as he has 
no way of knowing just what is the prevailing ratio de- 


manded in the particular country or the local tendency 
toward certain oversizes in preference to others. Wait- 
ing for advice from abroad, on the other hand, might 
hold up delivery so long as probably to inconvenience his. 
foreign customer through a depleted stock and delayed 
deliveries. 

The responsibility for the uncertainty rests first with. 
the manufacturer who neglected to furnish his customer 
with a supply of correct order blanks on which the vari- 
ous specifications of the manufacturer’s different pro- 
ducts are provided for. It rests secondly with the buyer, 
who in the absence of such an order blank, placed an 
order without specifying exactly what he wanted. But 
thus placing the responsibility does not relieve the vendor 
of the necessity of discovering what his customer does | 
want now the order is at hand, and the oniy way he can 
do this without unduly delaying the filling of an order 
is to cable the customer for exact information. It is 
true that the cost of the cable is likely to be more than | 
the profit on the order, perhaps it will be more than the | 
entire revenue derived from the order, but in handling — 
a transaction of this kind profit and revenue are not near- _ 
ly so important as service and good will, and by spending ; 
$6 or $10 on a cablegram the manufacturer may so im- 
press the foreign buyer with his desire to serve him if» 
telligently that the buyer will be made into a permanent 


friend and customer. 


Business Briefs 
Albert Barsky, who has conducted a variety store in 
Philadelphia for a number of years, has opened a 5-and- 
10-cent store in Media, Pa. 


The Freese Department Store, Bangor, Me., has begun — 
work of adding another story to its store building. 
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AS THE EDITOR SEES IT 
THE BUSINESS PROSPECT 

supply in many sections of the country, people are sav- 


the business situation at this writing, that the few 

adverse factors need cause no apprehension. Taken 
by and large, American business is in a decidedly healthy 
and growing condition. In fact we rather regard the 
retarding phases now visible in the business outlook 
somewhat in the light of ‘“ growing pains,” for neither 
business or any other human endeavor, can be expected 
to total one hundred per cent. optimistic. And it is now 
clear that the more or less “ spotted” condition, which 
marked the condition of business for the past two or three 
weeks is virtually past. Irregular buying in the primary 
as well as in the retail markets is steadily giving way 
under the active stimulus of a steadily increasing demand 
for merchandise of all kinds. 


g “HERE are so many constructive factors underlying 


NE of the biggest favorable indications of the present 

and one that is certain to have a like effect in the 
future, is the amount of building construction now under 
way throughout the country. It is significant that the 
May construction is the largest on record. Expressed in 
terms of dollars the contracts in thirty-six Eastern states 
for the month of May amounted to $433,906,000. This 
is 9 per cent. greater than for the previous month and 
about 5 per cent. higher than for the previous high record, 
which occurred in May of last year. In the opinion of 
many, the construction program is considerably in excess 
of the capacity to handle it. New York and New Jersey 
are apparently the only exceptions. Of this $433,906,000 
construction contracted for, about 15 per cent is appor- 
tioned for industrial plant construction. 


LSO highly encouraging is the amount of family 
house building under. way and contemplated. With 
no unemployment and demand for labor greater than the 


ing money as never before, and a comparatively large per- 
centage of this saving is going into the construction of 
private homes. Here in New York ofie of the larger 
savings and loan associations reports that they have 
advanced a total of $3,000,000 to borrowers for this pur- 
pose. This amount represents more than 600 separate 
transactions, most of which is for the purpose of building 
new homes. In the opinion of the head of this institution, 
high building costs have.not. prevented..applicants ask- 
ing for loans to assist in erecting dwellings, . And he-also 
said that if the steady growth. of funds in the savings 
department of the institution is maintained-at the present 
ratio, that at least $4,000,000 in small loans will be made 
to home seekers during the next year... Reports from 
other sections of the ‘tountry are similiary encouraging. 
Thus the underlying foundation is being well laid for a 
good future business in china, glassware and all house- 
furnishing merchandise. 


ROM the merchant’s point of view, trade within our 
field is uniformly satisfactory, slthouen buying ‘is 
more or less scattered. But merchandise 1% moving in 


good volume which is the important point, regardless o 


Rh 


how many orders are written. 
still the cause of the greatest concern, and 
portation is slowly improving it is still lagging’ behind 
the requirements of trade. We are still in the quiet sea- 
sonal period and not much before the middle of next 


The delivery of goods is 
while trans- 


month is sustained buying in the wholesale market looked 
for. But indications seem to warrant the belief, that buy- 
ing this year will be done earlier rather than later. In 
retail circles sales volume is beginning to climb and this 
is true, not only throughout the East but in the West and 
even in the prairie provinces in Canada, 
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China and Glass Moving Upstairs 


New Ideas in Store Layouts Result in Greater Convenience 
to Public and Better Display of Merchandise for the Home 


HINA UU LULU UU 


UCH attention is being directed to store layout 
M at present. Quite recently many of the stores 

have revised their ideas of where certain de- 
partments should be located and, from indications, more 
will probably do.so in the near future. In discussing 
the changes taking place, a prominent and well-posted 
authority on this phase of retail merchandising, said re- 
cently: Every department store man is watching the 
re-arrangements which are constantly going on, and the 
question that each one asks is whether there is any gen- 
eral standardization. 


It is easy to see, he continued, from the number of 
stores that are re-arranging and moving their depart- 
ments, that there must be some well established reason 
for this. A comparison shows that most store execu- 
tives seem to be thinking alike nowadays on their prob- 
lems of store arrangement. By collecting and comparing 
a few examples of such changes, a few conclusions may 
be risked. 

First as to basements ; none of the Fifth Avenue stores 
uses its basement for selling purposes. On the other 
hand, the Broadway or Sixth Avenue stores use them 
for either under-price or regular lines. The most striking 
analysis of this development has been made in the case 
of the nineteen concerns grouped together in the Retail 
Research Association, including such stores as Bam- 
berger’s of Newark, Strawbridge & Clothier of Phila- 
delphia, Filene’s of Boston, and so on to the Emporium 
in San Francisco and Bullock’s in Los Angeles. Each 
of these stores now has a bargain basement, and the ones 
which have added them recently, such as Bamberger’s 
and Strawbridge’s, are said to have found the section 
desirable and the best use of the basement. The estab- 
lishment of it tends to raise standards upstairs and at 
the same time to bring in a considerable extra volume of 
sales without extra rent and at a good profit. 


The ground floor layout has followed changes in mer- 
chandising as has the basement. With the increase in 
demand for dress and personal accessories—ranging from 
gloves and hosiery to jewelry and leather goods—the 
ground floor has been found none too large for these 
lines of “ pick-up” merchandise. The ground floor of 
a modern store is fully 50 per cent. aisle space, with 
much of it leading to elevators, that must be kept open 
for traffic, so that only quick “ pick-up ”’ lines are suitable 
They must be lines requiring little daylight, not much 
shopping space, and those which lend themselves to con- 
densed display and selling under artificial light. Lord 
& Taylor’s, for instance, have only the silks left of their 
former ground-floor lines, and these are likely to be 
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moved upstairs when the fast development of the small. 
wares reaches the point where they can absorb the space 
devoted to silks and produce the volume of that depart-. 
ment. Macy’s, in their much-enlarged new ground floor, 
are said to provide space only for men’s furnishings in 


addition to small wares. 


Only Altman’s and Wana-- 


maker’s of the larger local stores have yard goods on 
the ground floor, and in both cases the space on that 


floor is much larger than usual. 


The question arises “ Should there be a mezzanine?” 
It seems generally accepted, if the ceiling is of sufficient 
height, say 22 feet or more, but over only a small por- 
tion in the rear of the store. Its use is for service de- 
partments and not for active lines. It is also suited for 
offices for the handling of credit applications, complaints, 
and the like, which should be easily accessibie to the pub- 
lic. Examples of this are found in all kinds of stores, 
from the popular priced ones to the specialty shops. 

The public is already accustomed to the easier shopping 
in the less crowded second and upper floors and the bet- 
ter light in which to select. 

Stores which carry house furnishings, lamps, china, car- 
pets and rugs have found that they have not suffered in 
moving them from the basement or a lower floor to the 
upper selling floors, even to the eighth or tenth floor. Peo- 
ple who wish to purchase this merchandise will not object 
to the elevator trip. In fact, they prefer to shop in com- 
fort on the upper floors. Once in the elevator they will 
go as readily to the tenth as to the third floor. About the 
only exception in this city is Macy’s, where the kitchen 
and laundry equipment department is in the basement. 


On account of its merchandising policy this store has | 


no need or possibilities for bargain basement operation 
and so the kitchen equipment stays below ground. 

After all, the reasoning back of the apparent stand- 
ardization in department store layout follows logical lines. 


In the final analysis it is a matter of natural grouping and— 


shopping convenience to customers. 


The Austrian Pottery and Glassware Trades 

The collapse and partition of the Austro-Hungarian 
Monarchy left the Austrian Republic without an adequate 
glass and earthenware production. ‘The ancient and 
highly developed glass and earthenware industries of Bo- 
hemia (now a part of Czechoslovakia) not only amply 


supplied the Monarchy’s needs in these articles, but they 


had besides a large surplus for export. 
These industries were therefore left undeveloped in 
other parts of the Monarchy. The territory now com- 
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prised in the Republic of Austria possesses only 18 


‘glass factories, as compared with 150 such factories in 
territory now belonging to Czechoslovakia; and, not 
counting brickyards, there are only to earthenware fac- 


tories in the present Austria. Certain branches of these 
industries were entirely neglected in Austria. There was, 
for instance, not a single porcelain factory in the terri- 
tory of the Republic, no plate-glass factory, no factory 


“making high-class tableware, and only one small glass 


factory producing cheap table glassware. 

After the partition of the former Monarchy, Austria 
became almost completely dependent on imports (espe- 
cially from Czecholovakia) for its supplies of glass and 
pottery. This dependence was also felt by the undevel- 


oped Austrian glass and pottery industries which were, 
‘to a large extent, obliged also to import their coal and 


raw materials chiefly from Czechoslovakia. 
GLAss AND Pottery IMpoRTS 
Of all glassware imported into Austria in 1920, 87 per 
cent came from Czechoslovakia, and in the following year 
89 per cent originated in that country. Czechoslovakia 


also furnished the bulk of Austria’s pottery imports, with 


81 per cent in 1920 and 73 per cent in 1921. 

Germany figures second in Austria’s imports of glass- 
ware and pottery, supplying 8 per cent of imported glass 
in 1920 and 16 per cent of the imported pottery. In 1921 
the German share increased to 10 per cent. of Austria’s 
imports of glassware and 25 per cent of the pottery im- 
ports. This increase in German imports is due to the 
rise in the value of the Czecho-Slovak crown and the 
steady depreciation of the mark. German imports of 
glassware and pottery increased in 1922, with a corre- 
sponding loss to Czechoslovakia. 


GLASS AND PoTTERY EXPporRTS 
The greater part (about three-fourths) of Austria’s 


_glass exports for the years 1920 and 1921 was concave 


_giass. 


In 1920 Italy was the largest customer, buying 


32 per cent of Austria’s glass exports, but in 1921 exports 


of glass to Italy decreased to 21 per cent of the total ex- 
ports. In 1920 Austria’s glass exports to Hungary were 
only 19 per cent of the total, while in 1921 Hungary pur- 
chased 33 per cent of the entire Austrian glass export. 
Exports to Yugoslavia also increased from 12 per cent 
of all glass exported in 1920 to 21 per cent in 1921. 
During the first nine months of 1922 Austria’s exports 
of glass remained about stationary, with 5,407 metric tons 
exported, which would amount to about 7,209 tons for 
the entire year, as compared with 7,524 tons in 1921. 
Raw MATERIALS 


With an increasing glass and pottery production jn 
Austria, steps are being taken to utilize the raw mate- 
rials available in the country, and while the deposits of 
such materials are not equal in quality to those found in 
Czechoslovakia valuable deposits of porcelain clay, pot- 


~ ters’ earths, sands, quartz, and feldspar have been found 


in Austria and a systematic utilization of these deposits 
will lessen Austria’s dependency on Czechoslovakia: for 
raw materials. An improvement in this respect was al- 
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ready noticeable in 1922, when there was no increase in 
the imports of porcelain clay and potter’s earths. 
THE OUTLOOK 
The future of Austria’s glass and pottery industries 
will, of course, depend to a large extent on the price of 
coal, which will always have to be imported in large 
quantities. Czechoslovakia will always be a serious com- 


- petitor of the Austrian glass and pottery industries, since 


the glass and pottery industries of that country not only 
have excellent raw materials but they are also near the 
coal mines, and, therefore, are not hampered by the se- 
rious item of freight, as are these Austrian industries. 
Some Austrian glass factories have been obliged to shut 
down lately because of the recent rise in Austrian freight 
rates, which made the price of coal so high that the glass 
factories could no longer operate at a profit. 


Summary Imports and Exports 

The new tariff law which became effective September 
last, has necessitated a revision of the classification based 
on the new rates for imports into the United States. As 
this means that statements of imports under the old law 
must be kept separate from the imports under the new 
classification, no important figures have been published 
by the Department of Commerce since last August. But 
the revision has now been completed and we give here- 
with our usual tabulation of imports and exports for the 
month of February, 1923. It should be noted that these 
figures are corrected to May 17, 1923, although subject 
to revision. 


IMPORTS 
1922 1923 
Chinainot decorated my aes G4 O40 Gee ns oe emer 
China, decorated: 
Krona hrancer sha aeetacie rast ot Ga ea $ 40,845 
See GrETITIATIY. orctepee te Mente seer ee Gene «6 105,491 
Sm NitedoKinodomeas. veer wee ead 2,734 
BENE ALDATIMRK ae eee ce: Cece Lacan d Sans 108,645 
came (O) flaciar COUT(LICS= | renee aie ee es o/es%s 44,528 
ota laste cic topes guniestee ed $302,243 
For Eight Months Ending February 
1922 1923 
Ghina = toOulCeCOLa ted eomecnis ease $ 503,999 $163,622* 
China, decorated: 
EGOme Tance. eeeA wet. terre | tern = 269,879 
Sem GCEMA I Vw crc eee iia Se ee bk ee ees 725,803 
ame NIted: Kano Or ema. tc tectonics 28,040 
ADA sche be ee reateek Bhs ie 5 UR 852,616 
oe Others Cauntriese oo. 0. cmieeesete Pome aceet te 327,005 
ERG Gall Ree Pe vee cecstOen cae Mc al J citere = $2,203,343 
Earthenware, not decorated ........ SUZ 277 ke aero 
Hanthenware.. decorated -....: wens. 302,863: Gaeaete: 
Ato eile ae nee as einem etn aaa e Se S15 1408 ai eee ae 
For Eight Months Ending February 
1922 1923 
Earthenware, not decorated ......... $ 199,006 80,311* 
Earthenware, decorated ............. 2,496,695 1,018,973* 
Table, Toilet and Kitchenware, Plain. ....... 191,621+ 
IDEGauRRaG! Ee AAA At baad Ocrae cae geo eee 1,325,5847 
ARES UR «ah BAe, Lane Roche cy ieee LET A $2,695,701 $2,616,489 
GLASS 
1922 1923 
Glassware, cut or decorated .......-.. $ 113,836 $ 50,303 
For Eight Months Ending February 
Glassware, cut or decorated .......... $1,048,165 $1,190,566 
Bile (ACR C heme EnO io basbote coca. ao Nwore: 505,314 
THALES, OR onc MEAT eS ER $1,048,165 $1,695,880 
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DoLtits AND Toys 
1922 1923 
Dolls and parts of dolls ..............$ ~ 46,243 $122,532 
Other i0VSWAs so ices eee ee 299,541 346,829 
‘Total et eee ee ee $ 345,784 $469,361 
For Etght Months Ending February 
1922 1923 
Dollstandepactsaasecrer oe eee $1,044,928 $1,294,084 
Otherstoys* <a) Sh racket aca inee ceeee 3,722,870 4,048,160 
Totalapeic 2c toaeterhiekanr nee $4,767,798 $5,342,244 
Exports 
1922 1923 
China and Porcelain: 
Table, Toilet and Kitchenware ..... $11,226 $12,440 
All’ othen S023 eh ae ee eee ee 6,522 11,778 
Total We aance eee eee $17,748 $24,218 
1922 1923 
Earthen and Stoneware: 
Table, Toilet and Kitchenware .... 6,215 $ 7,087 
All dothente Rai ee cnn scsi eee 133,251 67,019 
TRO ta goer tert een eye Ried ee $139,466 $74,106 
For Eight Months Ending February 
1922 1923 
China and Porcelain Ware: 
Table, Toilet and Kitchenware ..... $ 21,304 $129,179 
All Cother see oes ence ee 158,593 74,722 
Total: ise ora cpatar oar eee $179,897 $203,901 
For Eight Months Ending February 
1922 1923 
Earthen and Stoneware: 
Table, Toilet and Kitchenware ..... $ 16,4114 $ 60,845 
All tothernitntees eee eee ae ee 63,319 501,619 
ALOtal 2 sees emt sks fasts ceeeeerererat $79,730 $562,464 
Do_i_s AND Toys 
1922 1923 
Wollssand parts: ofGollseeee emt ecioe $ 15,952 $ 9,438 
Otherktoys soe caki scene orm eee 50,039 95,577 
"LOtal isereea ee acite | Cheer $65,991 $105,015 
For Etght Months Ending February 
1922 1923 
Dollssandenastsno tec Ol Smee eeie eran $§ 111,418 $ 184,157 
OtherBtoyvsste pee owe on eee ee 1,058,263 1,336,230 
sO tal Scab teroks euros tis crea races $1,169,681 $1,520,387 
GLASSWARE 
1922 1923 
Table -classwate, plait ste es. oea sess $63,088 $157,240 
Table & other gl’ware, cut or engraved 8,864 11,216 
Globeseandsshaccsm ee tee cee ernee 23,883 38,927 
TOTAL Gear te eas, cece $95,835 $207,383 
For Eight Months Ending February 
1922 1923 
rlablewglassware, plaintts.-o- een $118, 169% $1,234,738 
Table & other gl’ware, cut or engraved = 75,358 145,378 
Globesmand eshades use. eer eater nia 59,155+ 293,316 
Totaly winch ces cleanses conte icici $252,682 $1,673,432 


TABLE AND KITCHENWARE OF METAL, ENAMELED OR GLAZED 
For Eight Months Ending February 
? 


1922 2 
$392,785 $724,106 


1923 
$37,866 


1922 
$28,760 


* Tuly to wept. 121: 
+ Beginning Sept. 22. 
+ Jan. 1 to Feb. 28. 


The Trend of German Exports 

Although no official figures are at present available 
giving the value of exports, the following tonnage figures 
will give American business men a very fair estimate 
of the importance of Germany in the export trade of the 
world, before the war and today. Clay Products exports 
for 19 13,778,750 metric tons; May 21’ to April ‘22,’ 
558,977 metric tons. Glass and glassware, 1913, 235, 
810 metric tons; May 21’ to April 22,’ 121,375 metric 
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tons. Toys and Christmas tree ornaments to the amount 
or 560,599 metric tons were exported in 1913, and tonnage 
amounting to 44,049 metric tons were exported from 
May 21’ to April 22.’ 


Retailers Doing Well, Says Association 
Substantial increases in retail sales during May as 


compared with the same month last year are indicated 


in the first of the monthly sales barometers of the Na- | 


tional Retail Dry Goods Association. A preliminary 
analysis of the reports received, which was issued by 
the association last week, shows that 85% per cent of 


the stores reporting made gains last month over May, | 


1922. 

By Federal Reserve districts the country-wide in- 
creases as reported are: 
No. 2, 61 per cent; No. 3; 100 per cent;yNo. Os pcm 
cent; No. 5, all show equal or increased figures; No. 7, 
go per cent; No. 8, 78 per cent; No. 9, 75 per cent; No. 


10, 67 per cent, and No. 11, 100 per cent. 
The sales barometer was initiated by the National Re- | 


tail Dry Goods Association, in co-operation with the Con- 
troller’s Congress, for the purpose of supplying its mem- 
bers with prompt reports of country-wide and sectional 
conditions as they developed in retail trade. Under the 
system adopted, a series of “flash cards” is sent out to 
the retailers, who return them with the desired informa- 
tion. 
by departments. The color of the card indicates at a 
glance whether the store had a decrease or an increase, 


blue showing the latter and orange the former, while | 


buff means no change. 

In commenting on the results shown by the barometer 
Lew Hahn, secretary of the association, said: “ The 
average of gains is substantial without being spec- 
tacular. In a few cases stores report large gains over 
May, 1922, but many of these are accounted for by some 
unusual selling event not held last year. 


artificial prosperity. 


Silverware Doing Well on Advance Sales 
Advance Fall purchases of silverware, both sterling 


and plated, that have been made so far by Southern and 
Western buyers now in this market presage one of the 
best seasons in a long time. In the current business the 
South and West are also figuring well, but the demand 


from the East has quieted down noticeably of late. | 
Much of the business passing is in articles suitable for | 


wedding gifts, and in the finer sterling ware there is a 
good call for handle baskets, running up to 24 inches in 
height and ranging in price from $150 to $300 each, for 
use as centrepieces and for sideboard decoration. Also 
active in the finer sterling ware are three-piece console 
sets, consisting of a flower stand and a pair of low can- 
dlesticks, that sell from $250 to $500. The French gray, 
or platinum, finish is favored in this merchandise, as 
well as in other pieces that are selling well at this time. 


— 


District No. 1, 89 per cent; | 


They are to be followed later by detailed reports | 


As a general | 
rule, the increased figures reflect a healthy growth of con- 
sumer buying as opposed to dangerous extravagance of | 


| 


— 


CAUGHT IN THE NEWS NET 


& Dose was a passenger sailing on the Laconia last 

Thursday, for his usual summer visit to the factory 
at Limoges, France, where he will assist the plant’s design- 
-ers in working out the details of the new creations to be 
brought out by the concern. 


d “HIE well known importer Charles G. Vogt of Vogt 


Charles W. Kerr, secretary of the Huntington Tumbler 
Co., Huntington, W. Va., was a visitor in- New York, 
the latter part of last week, consulting with the Horace C. 
Gray Co., the factory's New York representatives. 


Another importer making plans to sail for Europe is 
Ernst B. Koscherak of Koscherak Bros., who has booked 
passage on the Mauretania sailing June 19th. He will 
spend the remainder of the summer abroad in search of 
new items for his business here. 


A. F. Lemcke of the Morimura Bros. sales staff, has 
been busy for the past month, getting his fishing equip- 
ment in order, in readiness for his departure on Satur- 
day, for a two weeks’ vacation in Sullivan County, N. Y. 
There will be some “ big doings ” in fish stories upon his 
return. 

Harry L. Seixas, salesman for the Edw. Boote lines, 
sailed last Saturday aboard the Adriatic, for a six weeks’ 
trip to the factories in England, represented by his firm 
in America. His principal mission is to advise with the 
factory heads, regarding new designs in preparation for 
the trade in this country. 


G. E. Miller, for the past five years with Edward B. 
Dickinson, Inc., has engaged with Edw. Boote as sales- 
man. He will cover the Metropolitan trade for the con- 
cern. 


G. R. Nakayama, well known as house salesman for 
the past eight years with the Taiyo Trading Co., has 
resigned his position with the firm. He has not as yet 
made any plans for the future. 


Importers to Close Saturday Afternoons 
During July and August 

Among the importers who have signified their inten- 
tion of closing Saturdays at noon, during July and 
August, by signing the petition circulated by the Crockery 
Board of Trade are: Geo. F. Bassett & Co., Johnson 
Bros., Hugh C. Edmiston, Haviland & Abbot, Vogt & 
Dose, Alfred G. Moment, Wm. S. Pitcairn Corp., Theo. 
Haviland & Co., Inc., Percy N. Leyland, Inc., Haviland 
& Co., E. Torlotting, Herman C. Kupper, Inc., Edw. B. 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


Dickinson, Inc., John Davison, Inc., and Maddock & 
Miller, Inc. 


Whooping it up for the Outing 

Chairman of the General Outing Committee, Thos. G. 
Jones, in charge of arrangements for the big annual 
summer picinic of the Salesmen’s Association, is keeping 
his associates on this and the various sub-committees 
stepping. Several meetings have already been held and 
plans are going-forward for the affair with the greatest 
expediency possible. 

The date has been set for Saturday, August 4th. 

A committee to select a place to hold the affair com- 
posed of Julius Rosenfeld, Max Herbert, Lee Schoenthal 


‘and E. W. Hammond visited a number of places and 


finally selected Duer’s Whitestone Park, Whitestone 
Landing, L. I., as best suited to all requirements. 

Tickets will be $5.00 each and will be in the hands of 
the various committee members within the next few days. 
Get yours early and avoid the rush. 

It is the intention of the committee to give as big a 
five dollars worth as obtainable ; read what in includes and 
we think you will agree that it’s a bargain. 

There will be a delightful bus ride to the grounds, in 
big sight seeing autos, a buffet luncheon immediately 
upon arrival at the grounds, about noon, ball game, 
athletic events, a brass band, and last but by no means 
least, to top off the day, a bang-up good dinner, in fact 
this will be a very special feature of the affair this year. 
Just read the menu and judge for yourself. 

Steamed Clams 
Olives Radishes 
Broiled Blue Fish 
Broiled Half Chicken 
Corn on the Cob 
Lettuce and Tomato Salad 
Ice Cream Coffee 


Miller & Rhoads Buyers Come to Market in 
Special Car 

Standing in the front line of the most progressive de- 
partment stores in the country is Miller & Rhoads, Inc., 
Richmond, Va. This is pretty well evidenced in many 
ways and one of them is indicated in this big and repre- 
sentative store’s activity forecasted for the next couple 
of months. With an ambitious merchandising program 
adequately prepared, Miller & Rhoads will need the best 
merchandise the market affords, and this is one reason 
why a special car has been used to bring the merchandis- 
ing staff to New York. The party of twenty buyers and 
four members of the firm, headed by W. S. Rhoads, 
arrived in the market bright and early the first of the 


Seventeen 


Eighteen 


week and occupy suites of rooms at the Pennsylvania. 
The buyers are now selecting merchandise, for regular 
needs and for the additional requirements to be met by 
the opening of the big new Grace Street annex of the 
store. Among the list of buyers who have taken this 
unique trip is Mrs. C. H. Newman, buyer for the china, 
glassware, lamp, art goods and electrical utility depart- 
ments. Mrs. Newman has won a very high place among 
her associates and is looked upon as a particularly efficient 
merchandiser for the lines she handles. She was for 
some years assistant buyer and her promotion followed 
the increased business she has built up for her depart- 
ments. Among the officers and executives of the store 
who accompanied the special-car party now in the 
city are: W. S. Rhoads, president; A. B. Laughon, vice- 
president and general manager; L. W. Meador, store 
superintendent ; W. L. Austin, merchandise manager ; and 
R. A. Lewis, display manager. 


Shotton Factory to Be Sold 


On another page of, this issue, will be found a notice 
of the sale of the Shotton Cut Glass Works, Brooklyn, 
which was one of the best known and largest cut glass 
plants in the country under the management of the late 
Thos. Shotton. The sale will take place at the factory, 
Wythe avenue and N. Ninth street, Brooklyn, on June 
28th, at 10:30 A. M. Everything will be disposed of in- 
cluding blanks, cut ware, frames and complete equipment 


‘of the factory. 


Underwood Gets Genesee Line 

J. Carl. Underwood, manufacturers’ representative, 
with office and salesrooms at 170 Fifth avenue, has 
secured the representation here of the Genesee Pottery 
Co., Inc., Chittenango, N. Y., manufacturers of an in- 
teresting line of mixing bowls, cuspidors, jugs, pie plates, 
tea pots, bakers, custards, ete. Mr. Underwood now has 
the complete line on view at his showrooms. 


Macy & Co’s Merchandising College 
Graduates 32 

Thirty-two young men and women of executive calibre 
were graduated yesterday from a ‘‘ merchandising col- 
iege.” They were from the executive training class con- 
ducted by R. H. Macy & Co- At the graduation exer- 
cises Miss Edna Fike received a $100 award for high- 
est standing in the course from Percy S. Straus, Vice- 
President of the organization. Mr. Straus said the firm 
prefers to train and promote its executives from the 
ranks rather than to seek them outside the store. 

In the Macy training course many officials of the store, 
each expert in his field, tell the students the essentials 
of their functions and duties. For the young man who 
aspires to be a buyer, for instance, there are lectures and 
discussions on how a department manager knows what 
to buy, how to place orders, how to buy and sell for 
cash so as to undersell competitors, how to price mer- 
chandise, take stock and exercise good taste in mer- 
chandising. 
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If his interests run in the direction of the non-selling 
activities, he has the opportunity of learning all about the 
functions of a controller’s office, the determination of a 
store’s advertising policy or the operation of a planning 
department. 


Novel Features To Attract Buyers at Mer- 
chandise Fair 


Several features that are out of the ordinary in con- 
nection with affairs of its kind will mark the forthcoming 
National Merchandise Fair, which is to be held in New 
York from July 23 to Aug. 3. One of these will be a 
veteran buyers’ contest, the winner of which will be the 
buyer who has had the longest continuous service in the 
store by which he or she is employed. Gold, silver and 
bronze medals will be awarded, and the standing of the 
contestants will be posted daily. Another contest will 
be based upon old advertisements, and the winner of this 
will be the person submitting a copy of the oldest pub- 
lished advertisement featuring merchandise. It is open 
to both retailers and exhibitors. All advertisements sub- 
mitted, the dates of which must be attested to, will be 
displayed at the fair. 


’ 


In a “ big idea” contest awards will be made for the 
best merchandising idea submitted by exhibitors, retailers 
or buyers for promoting retail sales of any line exhibited. 
The first prize in this contest will be $500, with second 
and third prizes of $100 and $50, respectively. Other 
ideas will be paid for at the rate of $10 each for the 
best fifty selected. No special awards by departments 
will be made. In a contest the winner will be the buyer 
who inspects the greatest number of different lines at 
the fair. Details of this and other contests may be ob- 
tained from the headquarters of the National Mer- 
chandise Fair, 200 Fifth Avenue. 


Last, but not least, according to men “ in the know,” 
will be the Key to the City contest. The buyer who re- 
ceives the pass to the fair which bears the number in- 
scribed upon the key will be entertained by the fair man- 
agement, together with the buyers whose numbers pre- 
cede and follow the number of the key. The entertain- 
ment will consist of tickets to theatres, baseball games 
and the field day to be held at Long Beach. During the 
second week of the fair this contest will be repeated, the 
selections of the winners made on Tuesday of each week. 


Buyers in New York 


JUNES/) 1923. 


W. G. Gilmore, housefurnishings, John Shillito Co., Cleveland, 
Ohio, 432 4th Avenue. 
JUNE 11 1923 


Mrs. Schwantes, toys, Levitus & Flansberg Corp., Chicago, IIL, 
115 West 30th St. Ben. F. Levis. 

T. Stackpole, housefurnishings, May Co., Cleveland, Ohio, 37 
West 26th St. care E. M. Sostman. 

G. B. Clarke, toys, Clark W. Thompson, Galveston, Texas, 
120 West 32nd St., care A. Fantl. 

Mrs. C. H. Newman china and glassware, J. G. Paulette, house- 
furnishings, Miller & Rhodes, Inc., Richmond, Va., 432 Fourth 
Ave., care D. G. Union. 
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J. Boston, housefurnishings and toys, Famous & Barr Co., 
St. Louis, Mo., 37 West 26th St., care E. M. Sostman. 


JUNE 12, 1923 

Miss E. Anderson, glassware and fancy china, Jordan Marsh 
Co., Boston, Mass., 432 Fourth Ave. 

F. D. Harwood, housefurnishings, Carson, Pirie & Scott, 
Chicago, Ill., 404 Fourth Ave. 

Miss E. Eberhard, gift shop goods, Rollman Sons Co., Cin- 
cinnati, Ohio, 38 West 32nd St., Littman & Storch. 

T. D. Stackpole, housefurnishings, May Co., Cleveland, Ohio, 
37 West 26th St., care E.. M. Sostman. 

G. B. Clarke, toys, Clark W. Thompson, Galveston, Texas, 120 
West 32nd St., Alfred Fantl. 

F. V. Zug, houseturnishings, Kaufmann’s, Pittsburgh, Pa., 1150 
_ Broadway, Felix Lilienthal & Co. 
Mrs. C. H. Newman, cut glass and china, candlesticks and 
~ stands, lamp shades; W. L. Austin, housefurnishings, Miss P. 
Lavinka, lamp shades, Millar & Rhodes, Inc., Richmond, Va., 
432 Fourth Ave., D. G. Union, Pennsylvania. 

W. R. Hume housefurnishings, Woodward & Lathrop, Wash- 
ington, D. C., 370 Seventh Ave., Room 1701. 


JUNE 13, 1923 


L. T. Huston, toys, Woodward & Lathrop, Washington, D. C.,, 
370 Seventh Ave. 

S. Harris, mdse. manager, Mendel’s, Inc., New Haven, Conn., 
1150 Broadway, F. Lilienthal & Co. 

Ne): Kauffman, toys, D. Kohlman Co., New Orleans, La., 
_ Pennsylvania. 

W. Hodges, housefurnishings, W. Hodges Co., Philadelphia, 
Pa., Pennsylvania. 


Chain Store Sales Gain 
The larger chain store organizations report increased 


sales for May and for the first five months of the year as 
compared with the same period last year. F. W. Wool- 
worth Company reports gross sales of $14,798,615 last 
month against $12,880,654 in 1922, a gain of 14.89 per 
cent. For the first five months of the year gross sales 
aggregated $66,788,524 against $57,781,660 in the same 
period in 1922, the gain being 15.59 per cent. 

S. S. Kresge reports May sales of $6,369,522 against 
$4,903,106 in 1922, a gain of 29.90 per cent, while the 
total for the five months was $29,126,281 against $21,- 
953,273, a gain of 32.67 per cent. The Waldorf System, 
Inc., reports sales of $1,208,599 in May against $1,026,- 
547 in 1922, and for the five months sales were reported 
as $5,676,148 against $4,773,784 last year. 


Dominican Republic’s Imports 
Previous to the year 1920 imports of crockery to the 
Dominican Republic were grouped with bricks and tiles. 
For the year 1920 earthenware, china and pottery im- 
ports amounted to $134,713 and for 1921, $65,704. 
Glass and glassware imports were as follows: 1913, 


$55,330; 1919, $96,065; 1920, $254,877; 1921, $163,523. 


Electric Stoves and Toasters for $1 Sales 

One of the large local distributers of merchandise for 
_ dollar sales is now offering electric stoves and toasters 
that may be profitably retailed at that figure. Both of 
_ these articles have heating elements that are guaranteed 
for a year. These may be replaced for a small amount 
at the end of that time. The toaster is in the regulation 
upright form, and will receive a slice of bread in each 
side. The stove is low set, with a good quantity 
of heat being given off, so that it is said to prove 

(Continued on page 24) 
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HE \ogical place to begin 

a buying trip. Here are 
located the New York offices 
and salesrooms of the leading 
manufacturers. Convenient 
to railroad and _ steamship 
terminals, subways, elevated 
and surface lines; close to 
hotels, retail and wholesale 
shopping districts, and the 
financial district. 


THE FIFTH AVENUE BUILDING 


Broadway and Fifth Avenue 
at Madison Square, New York 


“More than an office building” 
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TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


ITH production of dinnerware in all general- 
Ny ware potteries at the peak, and with shipping 

facilities greatly improved, with the possible 
exception of the New York Central, manufacturers 
and buyers alike find the situation decidedly more sat- 
isfactory as it now exists in the pottery industry than 
for months. The New York Central is taking carlot 
shipments out of this territory, but less than carlot 
freight is embargoed. As to production, every plant 
is active, and the kiln output is heavier now than for 
several years at this season of the year. There is no 
scarcity of fuel, nor of materials. However, a short- 
age of saggers is reported by a number of manutfac- 
turers. 

Although that season of year is approaching when 
pottery workers will be seeking a summer holiday, it 
is generally believed that only small companies of em- 
ployes will be off duty at one time, so that production 
can be kept as high as possible. Buyers who have 
been in the district of late and have observed condi- 
tions about the potteries have stated that manufac- 
turers are doing the best they can to fill orders, and 
are shipping as promptly as possible. 

Word received here from Los Angeles, Cal., in the 
last few days, is to the effect that Oliver H. Sebring, 
of the French China Co., Sebring, O., is expected to 
arrive in Los Angeles within the next month, for the 
purpose of giving detailed attention to the erection of 
a generalware pottery on the Pacific Coast. Both 
table and hotel ware will be made in this new plant, 
the cost of which has been placed at about $1,000,000. 
Frank P. Howard, of Los Angeles, Pacific Coast rep- 
resentative for the French China Co., is doing consid- 
erable preliminary work on the new project. On the 
Coast the story is told that the new shop will have a 
capacity of 36 kilns, but this volume is doubted here- 
abouts. 


From Cannonsburg, Pa., comes the report that very 
little improvement is noted in the condition of Arthur 
W. Shaw, general manager of the Cannonsburg Pot- 
tery Co. His condition at this time is reported to be 
critical. Mr. Shaw was taken suddenly ill while at- 
tending the recent convention of the United States 
Potters’ Association in New York, and has been un- 
able to attend to his office duties since. His many 
friends will regret to learn of his condition. 


The Executive Committee of the United States Pot- 
ters’ Association has signed a long term lease for a 
new location for its headquarters here, and a commit- 
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WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


tee, headed by C. C. Ashbaugh, of the West End Pot- 
tery Co., has been appointed to remodel and furnish 
the new suite of offices. The new offices will be 
located on the second floor of the Thompson Block, 
Fourth and Market Streets, and opposite the present 
rooms of the Potters’ Club. 


W. Ray Renouf, sales manager for the Niloak Pot- 
tery Co., artware manufacturers of Benton, Ark., is 
now covering eastern territory and at the same time 
arranging with department:stores for an actual demon- 
stration of the making of the concern’s ware. ‘The 
demonstration will continue for a week in each store. 
The old time potters wheel, clays and the like will be 
used, just the same as is required in the pottery. A 
number of the largest department stores in the East 
have booked the demonstration. 


During the annual convention of the National 
Brotherhood of Operative Potters, which will open in 
the Odd Fellows Temple, Atlantic City, July 7 next 
it is said that very little attention will be given the 
generalware section of the industry. The paramount 
issue before the convention this year will be the situa- 
tion in the sanitary section, where a strike has been 
continued since November 1 last. Five per cent. of 
the wages of the generalware workers is being con- 
tributed to the support of these strikers, and in this 
district there is much criticism about the continuance 
of this contribution. That the sanitary strike has been 
lost by the workers is freely admitted by those con- 
versant with the situation. 


Sufficient funds have been guaranteed for the erec- 
tion of a school of ceramics as a part of the Georgia 
School of. Technology at Atlanta, Ga. This will be 
the first school of the kind to be established in the 
South, and as the South abounds in clays used in the 
pottery industry, the value of the school cannot be 
underestimated. 


Lawrence H. Brown, ceramic engineer for the Ed- 
win M. Knowles China Co., has resigned to go with 
the Findlay Electric~Porcelain: Co.; Findlay, O. THs 
research department at the Knowles plant, however, 
will be continued under the direction of another noted 
ceramist. 


Pottery machinery manufacturers here have been 
advised of the intent of Taylor Jackson, general man- 
ager of the Dallas Pottery Co., Dallas, Tex., to double 
the production of the plant by the erection of addi- 


——— 
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added to the line of the Potters Co-operative Co. 


STM mM mn MM MM 


tional buildings at a cost of $75,000. The company 
owns seven and one-half acres of factory site, a part of 
which will be utilized for new additions now planned. 

W. L. Smith, Sr., head of the Taylor, Smith & Tay- 
lor Co., accompanied by Mrs. Smith, have sailed for 
Europe, their intent being to tour France, England, 
Belgium, Switzerland, Italy and Germany. 

A number of exclusive border patterns will soon be 
First 
samples of these have been put through the decorating 
kilns. The design of each pattern is quite different 
from anything now included in the dinnerware line. 


The volume of new business that generalware man- 
ufacturers continue to receive is heavy. : Very few fac- 
tory salesmen are out, and the bulk. of- the new orders 
come direct from both retail and wholesale distribu- 
tors. Demand for all lines manufactured here 1s good, 
and this includes open stock patterns, sets, specialties, 
hotel ware, both plain white and decorated and yel- 
lowware. 

The Eastern Traffic Association has not handed 
down a decision as yet, following the conference early 
last week with a committee representing the United 


“States Potters’ Association, when the subject of rates 


on clay formed the basis of discussion. It has also 
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been arranged that these same committees will meet 
again in July in Atlantic City when the subject of 
packages will be discussed. The effort of the pottery 
manufacturers to have the rates on clay standardized 
is but following the suggestion made in the annual 
report of the Transportation Committee as presented 
at the Potters’ meeting in the Hotel Astor, New York, 
last April. 


Belgium Foreign Trade 

Imports of pottery into Belgium for 1920, were valued 
at 14,955,927 francs and for the year 1921, 18,358,088 
francs, excluding tiles, etc. Imports of glassware (not 
including plate window or bottles) amounted to 10,953,- 
851 francs in 1920 and in 1921 9,027,422 francs. 

Exports of common earthenware for 1920 amounted 
to 2,644,771 francs and for. the year 1921, 1,665,879 
francs. Exports of tumblers- amounted: to. 66,536,545 
francs in 1920 and 55,017,938 francs for the year 1921. 
Other glassware (not including window, mirror or bot- 
tles, etc.) amounted to 8,470,159 francs in 1920 and for 
the year 1921 ware valued at 3,542,002 francs were ex- 
ported. 
Crockery and Glassware Imports to Ecuador 

Crockery and glassware imports at the port of Guaya- 
quil, Ecuador, in 1920 were valued at 624,756 sucres. 
Imports of these commodities for the year 1921 amounted 
to 412,340 sucres. $1 equals 2.054484 sucres. 


SUUUUONUUNEUEONEUAUUAEUAULAEUUU AULA 


MERCER 


Underglaze Decorated 


Hotel Ware 


Half-Thick Roll Edge 


A new and distinctive underglaze print 


“LAUREL” 
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Printed in bright green under our ‘rich 3 
hard glaze. 3 
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Every hotel supply house should have 
at least a sample line of this decoration 
which is selling wherever it is shown. 


| Write for samples which we will gladly 
supply free of charge. 


CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE 


MERCER POTTERY COMPANY, Trenton, N.J. 
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GLASS FACTORY ACTIVITIES 


M. K. ZiMERMAN. REPRESENTATIVE 


for merchandise, is said to be heavier than 

these factories can take care of and guarantee 
early shipping. Throughout this immediate district, 
all factories are working to capacity, and the same is 
related about the plants in the West Virginia and 
Ohio territory. A varied line of merchandise is in- 
cluded in this group of factories, and when all are 
active, it shows that distributors are turning their 
stocks over in very good time. 

The glass market at this time is exceptionally firm 
at prevailing prices. Here and there some particular 
item has been advanced, but there has been no re- 
vision of the entire list. Nothing of this character is 
anticipated by the manufacturers, although all admit 
that factory costs are increasing. 

Not long ago the price of packages was advanced 
and then came the wage advance to unskilled labor. 
Here and there small help went on strike for an in- 
creased wage, and in some instances production was 
tied up. Because of these conditions the glass mar- 
ket of necessity must remain firm. 


> EMAND being made’on some glass concerns 


The Co-Operative Glass Co., Los Angeles, Cal., will 
soon be on a production basis, and in time will be 
manufacturing a general line. Their first business 
will be devoted to the manufacturing of containers, 
after which a general line will be added. The plant 
will be under the management of W. C. Blank. 


Charles H. Coburn, general manager of the Bow- 
man glass factory, Salem, O., and former president of 
the Salem Chamber of Commerce, was the principal 
speaker. at a recent banquet given by. the Lisbon 
Chamber of Commerce. 


Now that the new Davies glass factory at Martins 
Ferry, O., has been placed on a production basis, the 
McKee Glass Co., of Jeanette, Pa., has offered the com- 
pany considerable new business for its account. Rep- 
resentatives of the McKee plant have been in con- 
ference with the management of the Davies Co., with 
this end in view. Seven shops are now being worked 
by the Davies Co., employing about 100 people, and 
this is expected to be increased as soon as the plant is 
placed on a night shift. 


So far as the local situation is concerned, lighting 
fixtures are selling well, with wall lights and chande- 
liers being in heaviest demand. Electric contractors 
declare that sockets and other porcelain parts are hard 
to obtain in large lots, for the reason that plants are 
pretty well sold up. The activity in the distribution 
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of these fixtures is reflected in the glass market, by a_ 
heavy demand for lighting glassware. 


The Pittsburgh Lamp, Brass & Glass Co., have had 
marked success with their new line of lamps recently — 
placed on the market. The standards of one line pos- 
sesses a silvered effect, and the shades are to be had 
in assorted soft colors. 


Officials of the American Flint Glassworkers’ Union | 
have been advised officially that the glass manufac- | 
turers are willing to continue their present wage scale | 
for another year. Many of the workers, however, | 
have prepared resolutions to be presented in joint con- 
ference asking for as high as 50 per cent. advance. It 
is generally believed here, however, that the end of © 
the July conference will show that very few advances — 
in the wage list will have been agreed upon, and that | 
the present phases of the existing scale will be con- 
tinued. 


Tumblers will be manufactured by the Consolidated 
Glass Co., recently formed at Coshocton, O., to take _ 
over the old plant of the Coshocton Glass Co. The 
company to operate the plant was formed from among 
Coshocton business men, assisted by the Coshocton 
Chamber of Commerce, and in which a number of Bel-_ 


laire, O., glass men are interested, including H. A, 
Neff. | 


A new glass factory is being planned by Frederick 
& Demmock Co., for erection’at Millville, N. J. Itis | 
proposed to manufacture containers. | 


Department store managers here declare that ship- 
ments of glassware are coming through with a little | 
more ease than was the case a few months ago. Local — 
department store stocks are not extensive. It is the 
plan of buyers to maintain sufficient quantities for all 
immediate requirements. Particular lines of glassware | 
are admitted rather hard to obtain in large volume. 
Blown ware is selling good at retail here. Decorated 
novelty glassware, however, is in rather slow request 
when compared with the demand during the holiday 
season. 


Three new lehrs will be installed in the plant of the | 
Indiana Glass Co., Dunkirk, Ind., manufacturers of a line | 
of general table ware and novelties. The work will not 
be undertaken until early in the summer. 


The H. C. Fry Co. now have their complete exhibit 
ready in their sales room at 99 Bedford St., with the ex- 
ception of the Beaver Valley line. 


June 14, 1923 


Glass Industry in Finland 


There are now about 10 glass factories in Finland, 
many of which have been greatly enlarged during re- 
cent years. These in 1922 produced glass to a total value 
of 45,000,000 Finnish marks, as compared with 33,720,- 
000 marks in 1921 (1 Finnish mark—$o.193 at par and 
$0.0277 at present exchange). 

The glass industry imports considerable quantities of 
raw materials, such as silicon, quartz sand, fire clay 
for making crucibles, and all the chemicals needed in the 
manufacture of glass. Finland has plenty of quartz but 
it is inconveniently situated. Large quantities of native 
quartz were used by the glass factories during the war 
but are no longer employed since the Belgian and Ger- 
man supplies of quartz sand have become available. The 
cost of foreign raw materials, however, amounts to only 
about one-sixth of the value of the production, the raw 
materials imported by the glass industry in 1920 having 
amounted to 8,300,000 Finnish marks and in 1921 to 
only 5,600,000 marks. 

Although the Finnish glass factories operate mainly 
for supplying the domestic demand, the good quality of 
the products and the favorable rates of exchange have 
greatly helped exportation during recent years. The 
chief articles of export are drinking glasses and bottles, 
which have been shipped principally to Sweden on ac- 
count of the high rate of the Swedish crown. Window- 
panes have been exported to Esthonia and Latvia and in 
small quantities to other countries. Cut-glass goods have 
recently become important export articles. Sweden has 

been the best market for them, but some quantities have 
also been exported to the Netherlands, England, and 
South American countries. 

In 1922 the exports of glass goods were valued at 
: 5,800,000 Finnish marks, as compared with 6,200,000 
| marks in 1921, the exports of table glass alone in 1922 
( amounting to about 5,000,000 marks, as compared with 
_ 2,100,000 marks in 1921. The exports of window glass 
_and bottles, however, decreased in 1922, due to the de- 
(crease in prices and production cost abroad, whereas 
| they remained the same in Finland. The window glass 
| exported in 1922 amounted to 110 tons, valued at 653,- 
| 000 marks, compared with 141 tons in 1921, valued at 
888,000 marks, while the exports of bottles in 1922 
/ amounted to only 286 tons, valued at 1,150,000 marks, 
/ compared with 1,002 tons in 1921, valued at 3,210,000 
| marks. 


_ Glassware and Pottery Trade in Greece 


| Imports of pottery and glassware into Greece for 
‘1913 were valued at 1,808,810 gold drachmas; for 1920, 
_ 39,407,695 paper drachmas and for 1921, 19,199,403 paper 
| drachmas. Exports of glassware and pottery for 1913 
/amounted to 6,255 gold drachmas; 1920, 1,041,347 paper 
| drachmas and for 1921, 691,307 paper drachmas, Value 
of the gold drachma, equivalent to $0.193. Average rate 
of exchange of the paper drachma was 9.50 to the dollar 
in 1920 and 18.18 to the dollar in 1921. 
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MADE IN JAPAN 


Preparedness 


A Keynote of Success 


We are prepared with full stock of 


Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 


Fruits and Waste Baskets— 


Artistic Weave and Shapes 


Bronze Vases— 


Suitable for Lamp Bases or Ornaments 
Lacquered Serving Trays 


Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 


WE CAN HELP 
YOURTOSUCCESS 


Mogi, Momonoi & Co., Inc. 
Importers of Japanese Goods 
105-107 EAST 16th ST. 

NEW YORK 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Westmoreland Line Reflects Master Crafts- 
manship In Glass 


ONSPICUOUS among the few American manu- 
(ig: facturers, who have achieved prominence in pro- 
ducing glassware comparable to the world’s finest 
product, the high attainments of the Westmoreland Spe- 
cialty Co., Grapeville, Pa., is revealed in the beautiful dis- 
play of their varied lines, shown by their metropolitan 
agents, the H. C. Gray Co., 200 Fifth avenue. Making a 
specialty of the highest grade of plain, cut and decorated 
glassware, the varied designs not only bear the distinc- 
tive stamp of orginality, but reflect a high order of 
artistic perception in design and clearly show the delft 
touch of the master hand in every detail of craftsman- 
ship. This is apparent to even the most unobservant 
buyer in viewing the new “ Cloisonne” line of the West- 
moreland innovations. This is a singularly beautiful 
novelty in glass decoration. It resembles in :a general 
way, the irresistible appeal of this form of applied art, 
but it has been cleverly worked out in a unique, modern 
manner. For example, on the body of black cased glass, 
fine lines are engraved in a lovely mosaic pattern, the 
lines giving the effect of the cloisons. By reason of the 
contrast afforded by the fine transparent lines, the black 
number makes a very strong appeal. But the cloisonne 
design is likewise particularly attractively worked out on 
a rich old blue and a brilliant Mephisto red body. 
The items include the most popular ones, such as bowls, 
candlesticks, vases, comports, etc. Another new number 
The motif is a 
graceful fruit decoration in natural colors on a wide black 
band, framed with gold bands of ™%4-inch width and 
narrower bands. Employing a similar fruit motif is an- 


of unusual richness is in raised enamel. 


other new line, in bright but soft colorings, giving the 
mellow effect of stained glass, or an underglazed print on 
the finest china. The fruit clusters are framed in gold 
bands and are shown on a rich ivory body, on Peach 
Blow and also on Robin Blue. Among the items are 
original shapes in bowls, candy boxes, mayonnaise sets, 
etc. The “ King Tut”’ line is also a new novelty in fancy 
glassware which we are confident will catch the flood 
tide of popular favor. For not only does it embrace the 
peculiar mystic appeal which is the greatest charm of the 
ancient craftsman who worked the molten crystal 3,000 
centuries and more ago on the Nile, but-it also is a vigor- 
ous and original decoration. 
vulture with outspreading wings, the designer has happily 


In choosing the sacred 


selected one of the most decorative forms found in ancient 
Egyptian art. This is the nechebet, the patron goddess of 
the King, representing the emblem of sovereignty both 
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over Upper and Lower Egypt—the mistress of heaven 
and regent of the world. This emblem is artistically 
worked out in gold, with gold inside and outside bands 
on a deep black border. The same vigorous design is 
shown on a yellow body with the nechebet in red and 
black, inclosed in black paneled lines ; on ivory glass with 
decorations in red, blue, and black. The King Tut line 
also includes candlesticks, decorated with heads and other 
distinctive Egyptian ornaments. Among the items are 
vases and comports which are reminiscent of the shapes 
found in the tombs of King Tutankhamen and other 
rulers of the Eighteen Dynasty, bowls, and charming 
cigarette boxes and pin trays. In contrast with this old- 


world note, is a charming new line, the design of which 


consists of widely spaced concentric black lines. The 
body, in blue is finished with an ¥-inch black band, above 
which are five fine black lines on clear crystal, spaced 
t%4-inch apart and finished with black edge band. The 
same novel decoration is also shown on a black body and 
on a primrose yellow body with gold lines; mauve body 


| 


with gold, blue with gold and Nancy red with gold and — 


with black lines. All the popular items are, of course, 
included in this appealing number, such as comports, 
bowls in several sizes, salad plates, candlesticks, colognes, 
candy boxes and jars, rose bowls, handled sandwich or 
cake plates, puff boxes, etc. And yet this is but a portion 
of the big Westmoreland line, which includes one of the 
most attractive displays of gold encrusted crystal and 
gold encrusted colored glassware in the market. In fancy 
glassware in solid lustre colors the Westmoreland line 
is also a strong one, the colors in champagne, Bergundy 
and Blue are decidedly good and many original shapes are 
shown, such as the unique and graceful frappe bowl, 
grecian handled urn shaped candy jars, handled com- 
ports, down to the 5-inch lily bowl and ash trays in many 
shapes. Beauty and utility are so well combined in this 
outstanding American glassware line, that their appeal is 


difficult to say in type, although the wares eloquently 


speak for themselves on the buyer’s first visit. 


Electric Stoves for $1 Sales 
(Continued from page 19) 
entirely satisfactory for cooking small amounts of food 
when it is not desired to make more elaborate culinary 
preparations. On each side there is a double socket plug 
which will fit either the screw receptacle or snap outlet. 
The wholesale price of both the stove and toaster is $9 


per dozen if lots of 200 are taken. 


similar to the well known sundial. 
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BOSTON NEWS NOTES ss 


By 


R. B. Hemenway, Representctive 


N old timer who has been watching the Boston 
A market for some time, says the conservative pol- 

icy of buyers during the past few months may 
prove a boomerang. With the coming of the summer 
months, gift shops, which up to this time have devoted 
their attention to a great extent to fancy articles and other 
big profit articles, have come into the market for glass- 
ware, plain and colored, to an extent that would shame 
these department store buyers who are always insistent 
in demanding additional discounts. The gift shop busi- 
ness has now branched out into the suburbs of Boston 
and other big cities, and with lesse overhead, has proved 
that it can sell much of the department merchandise for 
less than many of the big stores. During the spring when 
the large buyer was watching the pendulum swing back 
from the theoretical expenditure account, the gift shop 
buyer was quietly getting his order in, for a dozen of 
this and a dozen of that, and now he has a fine assortment 
on display and more on the way. Christmas buying, with 
the added troubles of suburban travel, is going, accord- 
ing to the oracle, to put an awful crimp in the department 
store glass department. The gift shop business is usually 
all over by the first of June, but this year on account of 
the large number of new stores, to a great extent in 
large suburban communities, it is still in full swing. 


H. P. and H. F. Hunt have added to their extensive 


exhibit of gift goods an interesting assemblage of Mex- 


ican Art Pottery, ranging in price from one cent to 
$15.00, from the McVicar Co., Laredo, Texas. The 
line varies from the simple pin tray or articles of that 
order, to massive vases, all the way through to idols and 


/a replica of the tomb of one of the ancient Aztec Kings. 


One of the interesting features is the Aztec calendar, 
The ware is made of 


\ clay, colored in the mass, rather than decorated by paint, 


_ entire stock by assignment. 


as is usually done. 

Walter M. Hatch, one of the best known agents in this 
part of the country for oriental goods, recently suffered 
a crushing blow in a business way and sold almost his 
He is staging a masterful 


| comeback to the satisfaction of his many friends and in 


missing. 
‘I live, enjoy life and am renewing my youth in some 
charming rooms on the second floor at 296 Boylston St., 


\ friends and customers and new ones too. 


large sized advertisements in the daily papers offers the 


following: 


“TI, Walter M. Hatch, am not dead or among the 
I did get one highly accentuated wallop, but 


I am greeting my old 
Second floor 


two doors from my old shop. 


rentals make it possible for me to offer goods at lower 


MAY STREET 


‘NEEDHAM 
MASSACHUSETTS 


prices than street floor rents permit.” Walter M. Hatch, 
Jr., 1s associated with his father and the trade confidently 
expects to see the firm again a considerable factor in the 
game. 


Burton Wilhams of Ayer, who many will remember 
as the owner of one of the large stores in the town, has 
been out of the crockery and glass business for some 
time, but is now back in Ayer as-Postmaster. Many of 
the old time travelling men find occasion to go in to shake 
hands with him when they hit the burg. 


Colonel F. W. Morse, president of the Fred W. Morse 
Co., made one of his rare visits to Boston during the past 
week. He said that he had not been in Boston for fifteen 
years but that can probably be taken with a grain of salt. 
The Morse Company are handling quite a line of crock- 
ery and glass and kitchen goods as jobbers and are de- 
voting considerable attention to the manufaucture of 
tinware and metal goods. 


(Continued on page 30) 
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In the Household Utility Aisle 


Some Practical Aids for Easier and Better Housekeeping—Time Savers 
and Labor Lighteners That Appeal to Busy and Discriminating Housewives 


By BreatricE MILLER WISNER 


ULEUUUEUUUNLA TOYO UOLALGEUL TERT LCEETL TALL TUH LL TTHH 


Taking Back-Ache Out of Wash Day 


HILE women are not by nature mechanics, they 

appreciate the full value of efficiency in any 

household device, and a perfect working wash- 
ing machine at once appeals to the thrifty housewife as a 
necessary labor-saving utility, indispensable to household 
equipment. The Boss Electric Washer, illustrated here- 
with, manufactured by the Boss Washing Machine Co., 
Cincinnati, Ohio, is not only good looking, an addition 
to kitchen fittings, but it does its work with rapidity and 
thoroughness. The Boss design is so perfect that it can- 
not injure the finest ma- 
terials. The Boss aero- 
wing propeller is made 
of best aluminum, with 
three blades, perforated 
and smooth, its action 
passes the suds through 
every particle of clothing 
or other articles leaving 
them thoroughly 
cleansed. The heavy cy- 
press tub is easy to clean, 
affording strength and 
and is a 


permanency, 
heat retainer. The cover 

is of double thickness and a small auxiliary cover is fur- 
nished for adding more clothes, soap or water without 
stopping the machine. All bolts are brass-capped, abso- 
lutely rustproof. The motor, which is a product of the 
General Electric Company, guaranteed by the manufac- 
turer, is grounded to prevent any part of the machine be- 
coming charged with electricity and develops more than 
4 horsepower ; amply adequate for the heaviest washing. 
The power-driven wringer, is adjustable to four positions, 
reversible and detachable and is strongly supported. It 
has 12-inch rolls, guaranteed by the manufacturer for 
three years and it may be operated separately or at the 
same time as the washer. The legs are so adjusted to 
adapt it for any floor slant, and the easy-rolling swivel 
casters enable the machine to be moved with ease and 
The Boss is made to meet the requirements of 
For fuller informa- 


safety. 
the most conservative pocket-book. 
tion concerning this desirable washing machine, write to 
the Boss Washing Machine Co., Cincinnati, Ohio. 
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Sturdy, Light Weight Waste Basket 


A substantial waste basket combining strength with 
attractiveness has been accomplished by the Motors Sheet 
Steel Co., Beach City, Ohio, in their Mosteel expanded 
metal waste basket. This attractive basket is made of 
expanded metal, not wire, with reinforcing ribs and solid 
steel bottom. It 1s equally well suited for the home, office 
or large institution, being finished in six finishes; Olive 
Green, Mahogany, Ivory Enamel, Black, Copper Buffed 
and Oxidized Bronze. It is extremely well adapted to 
exclusive decorations as the various types of finishes blend 
harmoniously with any interior woodwork or furnishings. 
It is serviceable, light in weight and good looking—a prac- 
tical accessory. Reasonable price has commended the 
‘“ Mosteel”’ waste basket to the far-seeing dealer with 
profit to himself and assurances of repeat sales. 


Family Mop Wringer Woman’s Delight 


Cleanliness of the home is one of the first principles of 
our nation today and with the vast amount of sanitary 
devices on the market, every home has at its door the 
best that manufacturers can produce for the promotion 
of sanitation and health. The splendid Family Mop 
Wringer, pictured herewith, manufactured by the 


Bouquet-Brownson Co., St. Paul, Minn., is one of the | 
foremost home devices for furthering the work in keeping | 


the home clean, sweet and sanitary. This excellent 
‘Family Mop Wringer ” is simple in construction and 
easy to operate, it is mounted in 
a 12-quart, galvanized _ steel 
bucket, double seamed all around 
with hardwood rollers. It can- 
not get out of order and will last 
for many years. It is very light, 
only weighing 5 pounds. Holds 
12 quarts of water, 8 quarts 


when mopping. The step on the | 


board next to roller is an easy way to dry the mop. By 
simply stepping on this board and pulling mop up it is 
dried in a jiffy. This is a feature which every housewife 


will appreciate, eliminating the annoyance of wringing — 


the mop by hand and keeping it dry and sanitary at 
all times after mopping. Sell the 
Wringer ” and preserve woman’s health and the cleanli- 
ness of the home. The above concern also manufactures 
a full line of Fly Swatters, Beaters, etc. Prices and de- 
scription of products will be furnished upon request. 


b 


“Family Mop — 


{ 


glass table set, which sold at $8.40. 
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J. H. SMyTHE, REPRESENTATIVE 


ings is now centering around the big buying events 
De- 


partment Store buyers have been postponing their pur- 


| NTEREST in glass, pottery, lamps and house furnish- 
between this time and the middle of August. 


chases until they had an opportunity to inspect the new 
lines soon to be shown at the Furniture market, the 
Chicago pottery show, and the Giftwares show. The 
furniture market will open in Chicago this week. Much 
buying is expected during this event which is always a 
big season for the lamp manufacturers. The pottery, 
glass, lamp, and house furnishing exhibit will open July 


oth, at the Sherman Hotel, and in local show rooms. 
‘This market event will continue for a period of two 
weeks, and thousands of buyers are expected in Chicago 


to see the new wares. The third big buying event. will 


be the Gift Merchandise show at the Palmer House. 


Here will be seen several hundred representative lines 
for the gift trade, including fancy glassware, decorated 
pottery, leather goods, boxed novelties, favors and greet- 
ing cards. 


The annual convention of the Jewel Tea Co., was 
held at the Hotel Sherman, last week. Mr. Foster, who 
is buyer for this concern, is also president of the Chicago 
Glass Pottery Lamp and House Furnishing Association. 


Carson, Pirie, Scott Co. held a sale of colored and 
crystal glassware this week. The sale included 1,000 
dozen tumblers of thin blown glass with special wreath 
design. These were sold at $1.00 a dozen. Another spe- 
cial item offered by this store was an 18-pice gold band 
The popularity of 
colored glass salad plates continues and Carson’s made 
a special of this during the week at $4.50 to $6.00 a 
dozen. 


The Gifts, Art Wares and Novelties Association held 
a general meeting on Tuesday, June 12, at the Palmer 
House. Plans for the big Chicago Gift Show to be 
held August 6th to 11th are well under way. It is now 
believed that the entire space available for this exhibit 
will be taken far in advance of the opening day. More 
than 200 lines of Gift Merchandise will be exhibited for 
the inspection of buyers from all over the country. The 
show has been well advertised through leading trade 
journals and information received from merchants in- 
dicates that the attendance will be large. 


The Florenre Art Co. has increased its capital stock 


- Schultz, D. D. Fennell and A. C. Turner. 


CHICAGO OFFICE 


SOUTH 
CLARK 
STREET 


from $50,000 to $60,000 and number of directors from 
three to five. 


The Hawthorne Glass Co., 3650 S. 52nd street, Cicero, 
Ill., has been incorporated with a capital stock of 500 
shares no par value. Incorporators are F. H. King, E. 
A. Moynihan, and Thos. J. Harper. 
deal in glass. 


Manufacture and 


The Murphysboro Union House Furnishing Co., 106- 
108 S. 11th street, Murphysboro, Ill.,;has been incor- 
porated to manufacture and deal in floor coverings and 
household goods. Incorporators ‘are Willard Harris and 
Cheany L. Parrish, Jr. 


The board of governors for the new Chicago Furniture 
and Lamp mart are the following leaders of the industry: 
P. B. Kroehler, chairman; Z. G. Simmons, .W. E. 
Showers, J. W. Caswell, C. A. Albrecht, A. D. Gorrel, 
Ja Le Schnadig, E.- Hammett, J.’ J. Madden, E. W. 
The new mart 
will be erected soon at a cost of $10,000,000 and will 
establish Chicago as the leading market in the country 
for furniture and lamps. 


Edward C. Ruttenberg of the Art Lamp Manufacturing 
Co., manufacturers of the Almco lamp, has purchased 
the 99-year leasehold estate, and improvements consisting 
of a modern 7-story and basement building, located at 
1433-37 South Wabash avenue, from Michael Tauber 
and Samuel Winternitz, for an indicated consideration of 
$206,000. There is a frontage of 80 ft. on Wabash 
avenue, and a depth of 171.6 ft. to an alley. This 
property is just north of the Coliseum and the Grace 
Episcopal church. It contains a floor area of 100,000 
square feet. The annual ground rent is $7,750, making 
the ground value on a 5 per cent basis, $155,000. Mr. 
Ruttenberg will occupy the entire building for the manu- 
facture of Almco lamps, moving from his present loca- 
tion at 6 North Franklin street. He says that the first 
floor will be devoted to the finest display of lamps in the 
United States. 


Ira A. Jones and E. M. Meder, well known Chicago 
manufacturers’ representatives have answered the call of 
Spring and have taken their fishing and hunting para- 
phernalia to Lake Owens, for a two weeks’ stay. 
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CHINA-GLASSWARE -LAMPS-HOUSEFURNISHINGS 
GIFT SHOP & ART GOODS-DOLLS*& TOYS 


CROCKERY AND GLASS JOURNAL 


Om AX, 


READY 10 SERVE 


BUYERS .Of- 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr. Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Hast 
Liverpool. Geo. W. McNicel, Mer. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


WALTER B. ANDREWS 
30 East Randolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MoNnoNnGAH GLASs CO. 
CO-OPERATIVE FLINT GLA8Ss CoO. 
THE DUNCAN & MILLER GLAss Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, IIl. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


A few words in this space will bring 
in many dollars 


Phone Wabash 860 


June 14, 1923 


oo 
je} 


THE SHOPS BUILDING 
17 N. Wabash Ave. — 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 

Note—Concerns wishing to _ secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 
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House Phone Central 0480 


i 


aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS a2 
™ GIFT. SHOP & ART GOODS-DOLLS*'& TOYS ~ 


222 N.STATE 


A Buying Center for China, Glass, 


Housefurnishings and Toys 


W. T. DARDEN CO. 


Jackson Vitrified China Co. 
Home Electric Sales Co. 


HARRY N. DePUY 


Wabash Manufacturing Co. 
Peru Basket Co. 
Oneida Mfg. Co. 
Cavanaugh Bros. 


J. B. FINN 


Zanesville Stoneware Co. 
National Pottery Co. 
Micheal Blum Silk Shades 


EH. J. Knapp Candle & Wazx Co. 


Uhl Pottery Co. 


HEFTER SALES CO. 


Kinney & Levan Oo. 
Dinnerware, Glassware 
Dutch Silverware 


EDWARD J. KOCH 


Figueroa Cut Glass Co. 
Hunt Glass Works 


American Crystal Cut Glass Mfgrs. 


CHARLES F. KOEMPEL 


J. H. Brauer Art Studios 
Hand Painted China 

Kay Bee China Works 
White China for Decorating 


O’BRIEN & O’BRIEN 


Kamenstein Heavy and Light Tin 


and Japanware 


All Steel “Good” O’Brien 


Presses and Potato Ricers 
Wonder Porcelain Toaster Stove 
The “ Good” Mop Stick Holder 


Fruit 


R 


EADY 10 


BUYER SEC fe 


THE UNITED STATES 
GLASS CO. 


80 E. Randolph Street 
FE. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


JoHn G. EpMUNDS 


Represented in Chicago by | 
1319 Michigan Ave. | 


Progressive 


China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 
Domestic 


CHINAWARE 
Telephone: West 3645 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments. 


Why not Move In? 


TO LET 
Rent at Pre-War Level 


FOSTORIA GLASS CO. 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsell 


Pressed and Blown Phone 


Htchings, Cuttings 
and Iridescent. Central 3497. 


SERVE 


AGO 


CG N-WABASH AVE | 
Gr a oA, lONeS (O, 


9 North J Wabash Avenue 
Chicago 
DINNERWARE 
Pope-Gosser China Co. 
GLASSWARE 
Seneca Glass Co. 


Susquehanna Cut Glass Co. 
National Glass Novelty Co. 


LAMPS AND SHADES 
The H. BE. Rainaud Co, 
Wood Art Co. 

Chicago Lamp & Frame Co. 
Haven Co. 
Shepherd Co. 
Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co. 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 
Also Representing 
Fo Sing Yuen & Co. of New York 


Phone Dearborn 3236 


W. cA Nee ee 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


Hebel PP WeAgNGiSEsD 


NE of the oldest glass tactories—making a complete line 

of blown tableware, has an opening for an ambitious sales- 
man in excellent territory. The man we want must be capable 
of selling fancy ware at profitable prices instead of car load 
lots of plain blown cheap tumblers only. We will consider a man 
having had experience with one of the better glassware and 
china jobbers who is desirous of making a connection that has 
excellent possibilities. Address Box 262 care Crockery and 
Glass Journal. 


ANTED—By a large retail establishment in Albany’s 

Capital district, a buyer-manager for china, glass and 
house-wares department. Prefer married man—but this is not 
positively essential. Must be of good personality and possessed of 
a keen business acumen, with a record for successful sales promo- 
tions in present place of employment. Give references. All 
information in first letter. Address Box 263, care CROCKERY 
AND GLASS JOURNAL. 

ANTED—First class China and Glass Decorator. Has 

chance to buy or rent studio. Fine line. F. J. H. Abend- 
roth, P. O. Box B, Forest Park, Ill. A suburb of Chicago. 


BUSINESS OPPORTUNITIES 


DEPARTMENT store, located on the best business corner 

of thriving city of Southern California, catering ‘to popular- 
priced and fine merchandise clientele, offers an opportunity to a 
first class individual or concern to establish a large House- 
furnishing department with them. Owners will lease space tor 
period of years on fixed rental or commission basis. Applicant 
must have sufficient capital and good record. Write in detail, 
giving experience, references, etc., to Box 261, care of CROCKERY 
ANp GLASS JOURNAL. 


For Sale 
Feldspar Quarry and Mill 


VERMONT 


Property is opened up and large shipments 
made. Two miles from railroad. Inexhaust- 


ible supply. Address 
EDGAR J. ROLLINS 


18 KIDDER AVE. WEST SOMERVILLE, MASS. 


Boston News 
(Continued from page 25) 

Henry Renaud, of the H. E. Renaud Co., stopped in 
Boston on the way to Maine, in the interests of the lamp 
company. With him were his wife and daughter. 

Rumor has it that two of the leading lights of the 
Jordan Marsh Co. organization are soon to join the ranks 
of the benedicts. John S. Martin left Saturday for his 
annual vacation and on mighty good authority it has been 
said that he was to be married at the start of the trip. 
Wiseacres predict that Joseph Galligan, his assistant, is 


Thirty CROCKERY AND GLASS JOURNAL 


June 14, 1923 


to run in double harness after the twenty-fifth. Whether 
in June or July has not as yet been made clear but our 
matrimonial sleuth will have it ferreted out soon. | 
Business Briefs ) 
The Pioneer Department Store, Jacksonville, Fla., | 
has been incorporated with a capital of $50,000 to do a 
general department store business. Officers and direc- 
tors are: D. D. Oliver, president; J. A. Stanford, vice= 
president; L. Thistlethwaite, secretary and treasurer ;| 
F. R. Oliver, director: 
— 
Burke’s Department Stores, Wilmington, Del., has been 
incorporated with a capital of $80,000. 


of the Fatent Celluloid Cap & Metal Ring Co., Inc. 


Sole Owner 
—— "oe { 

f 

' 


NEPERA PARE, N. Y. 


Celluloid “Salt and Pepper” Caps | 


ALSO CELLULOID DISCS. 


We carry about fifty stock sizes of caps; ané | 
are also prepared to supply special sizes te | 
order. Write us for prices and samples. 


WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE. 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in| 
all cotors. Private Moulds Worked. / 
FACTORY : | 
255-269 McKibbin St. and 256-260 Boerum St.; Brooklyn, N. Y. 
New York Office: 290 Broadway. 


| 


i 


ABSOLUTE AUCTION SALE 
Shotton Cut Glass Works 


| 
| 
at the factory | 
Wythe Ave. and North 9th St. | 
Brooklyn, N. Y. | 
Thursday, June 28th, 1923 

at 10:30 A.M. o'clock | 


| 


BLANKS, CUT GOODS, ]| 
FRAMES, MACHINERY, SPIN- | 
DLES, PULLEYS, BELTING, | 


etc., etc. 
Everything Will Be Sold | 


WILLIAM REID, Auctioneer 
19 Willoughby St. 


JOHN T. WALSH, Esq., Attorney 
Brooklyn Borough 
New York City ) 


26 Court St. 


June 14, 1923 
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The Roessler & Hasslacher Chemical Company NEW YorK 


BRANCHES: 
: Boston, Mass. 
Pittsburgh, Pa 


Cleveland, O. Chicago, Ill. Trenton, N. J 


New Orleans. La. 


Bodies for Decorating and 
Coloring 


Fac-Simile of Label. 
“ MADE IN AMERICA.” 
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Bryce Brothers. Company 


MOUNT PLEASANT, PENNSYLVANIA 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 
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ALLEY MLAS A) CELLU TAU AOU STOTOOES COME UANO NACE EEO CEON CGO GOO ANON POEM URED VOAOAAR NACE ATEN LOMA NATHAN 


New York Representative 
E. V. Weiss, 874 Broadway, corner 18th Street 
Telephone: Stuyvesant 6667 
russe TUTTI MTSU ULLAL LLCO CLUULUUCUO LL LOOUOOOUT LUPLLDUUUUUOUOTUUCUUUUOUTIIDUOOOOGOODOU He Cr cUvOHIMTLUTUOOOOTT TH UNNUCOO OTT TNCOOTT TT se Tt ad 


Retail Trade in North West 


ST TTT TUTTLE eee 


Retail sales of general merchandise in the Northwest, 
‘according to the bulletin of the Minneapolis Reserve 
Bank, increased 9 per cent. between March and April and 
‘have ranged 7 per cent. larger than a year ago. The 
‘Teport continues: “For the first four months of 1923, 
‘sales of general merchandise were 10 per cent larger than 
a year ago, but as the first four months of last year were 
‘the most subnormal of any in the last three years, the 
larger figure this year does not indicate abnormal activity. 

“Purchases from wholesale firms were somewhat 
larger during April than during March in groceries, hard- 
Ware and agricultural implements. In the latter line, the 
‘amcrease was much less than last year, when purchases 
doubled between March and April. However, owing 
° the larger volume of purchases earlier in the year, 
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total purchases of agricultural implements for the first 
four months of 1923 have been 4o per cent. larger than 
a year ago. Retail stocks of general merchandise were 
II per cent. larger at the end of April than a year ago 
and retail lumber stocks were 1 per cent. larger.” 


Belk-Williams Opens New House Furnishing 


Department 
The new home furnishing department of Belk-Will- 


iams Co., Wilmington, N. C., has been formally opened, 
according to announcement made recently by J. C. 
Williams, president of the company. 

The new department is located on the third floor 
of the department store, and included in the large and 
complete stock of household furnishings are such lines 
as glassware, crockery, ovenware, chinaware, aluminum, 
enamel tinware, small hardware and various other wares. 
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ew York Directory 


IMPORTERS 


FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Bronzes, Marbles and 


Lamps. 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“The Dinnerware House of America.” 


L. D. BLOCH & CO., 37-41 East 18th St. 
Importers of China and Glass, Mfrs. 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 West 23rd St. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


A. J. FONDEVILLE & CO., 135 Fifth 
Ave. 
Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


HERMAN C. KUPPER, 39-41 West 23d 
St 


Ahrenfeldt French China. 


weer & MILLER, 39-41 West 23d 
a 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 East 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS.. 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE, 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave. 
King & Barrett, teapots; George 
Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. Telephone, 
Gramercy 6626. 


The Fifth Avenue 
Building 
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Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 
ties in glassware, etc. 


Special- 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 


A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS, 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO., Inc., 101 Fifth 


Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office, 327 West Madison St. 


B. TOMBY, 20 West 23d St., Repre- 


senting: 

Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 

KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 
Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429. 


DOMESTIC GLASSW ARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers “ Nearcut” tableware, 
thin blown tumblers and stemware. 

DIAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan- 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 

GILLINDER & SONS, Inc., 224 Fifth 
Ave. 

Lighting glassware, glass. specialties. 

LANCASTER (0.) GLASS CO. 

Pressed ware, lamps. tumblers and 


novelties. 7. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 


SUSQUEHANA CUT GLASS CO., T. W. 
Hamilton, Representative, 139 Fifth 
Ave. 


WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


LAMPS, SHADES AND LIGHT- 
ING GLASSWARE 


ARMOR BRONZE CO.. Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manufacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 


patterns. 


Chas. 
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PEPPING UP THE SELLING TALK 
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the necessity of indulging in some variety of sell- 

ing talk. Goods cannot be always depended upon 
to sell themselves. Sometimes the price marks which they 
bear and the quality reflected by the merchandise, will 
almost do it. But these occasions are few and far be- 
tween, in the everyday effort to move stocks by the 
quickest turnover route. And in assisting the sale, the 
salesmen must hew pretty close to the line and keep his 
conversation on the “ talking points ” of the sale. 


Fite necessity who sells merchandise is faced with 


ALKING points are “ values.” That is, when a cus- 
tomer comes into the store she has certain needs in 
mind and looks at what the store has to offer, with the 
definite idea of finding the best merchandise she can for 
her money. In doing this she has a number of points in 
mind which she mentally checks off when she looks at 
the goods. These points are “values.” And when the 
salesman sizes up the customer and proceeds to talk 
business by presenting what he judges to be the “ values ”’ 
of the sale, he is presenting his talking points. 


USTOMERS are interested in this or that item of 
merchandise to a great extent by their appearance. 
Style, class or distinction, call it what you will, is also 
a very big appeal. This is true in regard to dinnerware, 
art ware, as it is obviously true in apparel. Serviceablity 
may or may not be a very big point, as all china and glass 
is generally viewed by customers as fragile. Most women 
think that the finest will break as easily as the cheapest. 
Price, however, is a very important point, and the cause 
of a great deal-of. wasted time in selling. Some people 
are sensitive about telling the amount they:want to ‘pay 
and hesitate a good deal until the subject is brought out. 


And the quicker the salesmen can find this out, by tact- 
fully showing his goods, the quicker will the sale get to 
the check writing stage. 


HUS, when a customer enters the store, the salesman 

ought to be pretty well posted on his line of goods, 
so that he can hand out a little interesting and practical 
information regarding the merits of the merchandise he 
sells. If a salesman has the ambition to be something 
more than a human lead pencil, he must acquire this 
knowledge. Selling talk usually is lacking in pep, or lack 
of interest. And the most profitable way of injecting 
pep in the selling talk is to learn something about the 
manufacture of the goods. To call it French china, or 
American porcelain and let it go at that, is the usual 
way, but hardly the best way. The salesmen should not 
only know the difference between china and earthen- 
ware, near-cut and cut glass, but know the characteristics 
which differentiate them. 


N other words, every salesman who is going to amount 
to anything in selling goods, should take the trouble 
to read up on his line. And it should not be left to the 
salesmen entirely. The sales force in the china and glass- 
ware departments of the retail store, should be assisted by 
the buyer. He knows the qualities and characteristics of 
the wares he buys, and he should pass on a little of his 
knowledge: to the sales force who are distributing the 
goods to the public. Some buyers are doing this, but all 
should. It is the only profitable way of pepping up selling 
talk, for it’ dispénses' information which the customer is 
most interested in and: is a very practical.aid to the store 
in serving more customers and serving them better. 
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Pepping Up Young Salesmen 


As Big Oaks from Little Acorns Grow, So Top-Notch 
Business Builders Begin as Modestly—But Neither Will 
Amount to Anything if They Don’t Get a Good Start 
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the story of a very wealthy old man who, dying, 

said to his son: “ More important than the institu- 
‘tion I founded, for the institution would soon die without 
it, is this message that I want you to read again and 
again.” 


F ve: a little manufacturing town out West comes 


On a scrap of wrapping-paper, written in longhand, 
the son found these words: 

Always have understudies for every job in your plant! 
Keep the young men coming along! And above every- 
thing else, find ways and means of encouraging them, 
that their ambitions, the spirit of them, does not droop. 

There is much of truth in this, says S. C. Lambert in an 
interesting article on “ Tonic For the Cub Salesman,” in 
a recent issue of Printers’ Ink magazine, and its appli- 
cation to a sales force is well known to every veteran 
sales manager. But there has always been a problem 
involyed. In a busy firm, nobody, it would seem, finds 
time to study the embryo salesman, cultivate his sym- 
pathy and keep the furnace fires of his ambition burning 
brightly. A young man in the department, observed a 
very wise sales manager, is five times as much trouble 
as an old, seasoned fellow. He is a highly perishable 
hothouse plant. The first cold blast withers him. Nev- 
ertheless the sales manager who wants to weather storms 
must look after these fledgings and keep a fresh crop 
coming on all the while. 

There are certain traditional and established faults in 
the handling of the cubs in a department. I have been 
guilty of some of them, and I know their dangers. He 
went on to list the more damaging: 

Tendency to belittle the amateur and to continually 
make him conscious of his ignorance. 

Holding him down and keeping him on only the very 
smallest and most insignificant undertakings. 

Disinclination to trust him where anything of real im- 
portance is concerned. 

Too much “ badgering ”’ by the old-timers. 

High executives ignoring the younger generation on 
the sales force. 

The “ Go-It-Alone”’ policy. 

Hard-hitting blame when mistakes are made. 


Pay not even commensurate with actual results ac- 
complished. 

The young salesman, just starting out, needs peri- 
odical doses of vigorous tonic. The customary procedure 
is to write out prescriptions, in which high-voltage repri- 
mand is the chief content, mingled with dashes of ridi- 
cule, scorn, intolerance, impatience. 
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The youngster feels his incompetence. He is ever 
conscious of his own shortcomings. And this knowledge 
is a handicap. He is constantly wondering if everybody 
keeps tabs on these defects. They loom larger in his own 
sight, perhaps, than in the vision of others. 


A REsULT-GETTING PLAN 


I have a plan of my own when a-young man comes into 
my department, explained a competent sales manager. 

First of all, hé said, I never stuff an amateur off in a 
remote corner. He has a desk of his own, properly 
equipped. His name is printed on a card and displayed, 
along with the oldest salesman of the staff. 

For the first two weeks I do not ask or expect him to 
go out into the leather-bruising class. He is given com- 
pany literature to read. He is allowed to walk around 
and get acquainted. I insist upon his coming to me for 
conferences at any hour, and I am never impatient. I do 
not smile if rather silly questions are asked. JI am as po- 
lite in his case, as considerate, as I would be with our 
president or the highest salaried star salesman. 

And I tell the older men that if I catch any of them 
laughing at or impatient with any newcomer, they will 
be yanked down a peg or two in my estimation. I never 
neglect these younger men. At frequent intervals they 
are allowed to be present during conferences. Their 
opinions are asked and their judgment consulted and so- 
licited. The loneliest man on earth is the embryo sales- 
man in a new concern who sees the universe spin past 
him, with never a word spoken. 

I want our younger men to feel that they are a vital 
part of the organization. That they amount to some- 
thing. That we look upon them as future high spots in 
our success. And I never, never make them feel that 
they must break records instantly. ) 

In another case we find the sales manager deliberately | 
handing a young newcomer at least one fairly important 
prospect during the first two weeks of his initiation. 
However “ green” he may be, he has a peg upon which 
to hang his courage. And that one live prospect acts 
as an immediate and wonderful incentive. He soon lines 
up one for himself. | 

After the amateur has called on fifteen or a dozen 
customers in a day, only to be told there is “ nothing — 
doing,’ and after he has doggedly trudged back to head- 
quarters, weary in every limb, empty handed, not a little 
shame-faced, the sense of embarrassment is greater than 
most people realize. It hurts to the quick. 

It is amusing but instructive to hear an executive say 
in this regard: “ There is a certain friend of ours who 


June 21, 1923 


acts as a buffer for young salesmen. He loves young 
men and cheerfully assumes the obligation. For many 
years a customer of ours, he portions out his orders. 
When we have a new man, we send him around to see 
‘Mr. X.,’ who is always smilingly encouraging. The new- 
comer tells his story and is finally given an order—a real 
order. This gentleman is responsible for more human 
successes than I could possibly name. He manages to give 
the raw recruit his first essential grip on himself and his 
job.” 

The heart is eaten out of the pathblazer when he has a 
month of indifferent success. And so many sales man- 
agers are prone to pile on blame, rather than build up 
initiative and courage. 

One New York house, with twelve road sales repre- 
sentatives, makes a practice of allowing a competent 
salesman on the road during the preliminary canter. The 
system has worked wonderfully well; so much so that the 
period of breaking in has been shortened by more than 
three months. 

AN INDIVIDUAL TESTIFIES 

Here is a bit of impressive personal testimony from 
a young man who is now, after seven months, occupying 
a responsible position on the sales force of an aggressive 
Eastern institution. He was asked how it happened that 
he, an almost total stranger to the business, had made 
such rapid advances. 

They made me feel as if I amounted to something from 
the first hour, he explained. People were never too busy 
to say, “ Good Morning” and “Good Night.” I was 
noticed. That’s the big idea. And these were executives. 
I had done nothing at the end of the first week, although 
I had worked as best I knew how and as conscientiously. 
I was not reprimanded. On a Saturday night, the sales 
manager called me into his office, patted me on the back, 
and told me it was not a business which could be mas- 
tered in a week, or a month. It would require patience. 
If I had it, he had it. I was gathering knowledge. Then 
he went on to explain how he was nearly six weeks getting 
his first order when he came with the house. 

I left the office with a feeling of intense pride and 
gratification, and with a resolution to do big things. He 
made me believe that I was not a drudge because I had 
brought nothing in that first week. It was not expected 
of me. Did I work my head and heels off the following 
week? I'll say I did, and with real results. 

Keeping young men on forlorn hopes seems to be an- 
other bad practice, popular with some organizations. It 
is handled in this wise: On the company books there 
will be worn-out customers, disgruntled prospect or im- 
possible “‘leads.”” And these are turned over to the cub, 
“to practice on,” although the sales manager will know 
very well, in advance, that in all the list there is not 
one likely customer. 

SWALLOWING A BITTER PILL 

What happens? After a week or two of discourage- 
ment, the young salesman is ready to give up. He has 
faced a particularly ugly kind of prospect. More than 
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Retail Trade 
Following will be found a summary of sales of mail- 
order houses and chain stores for April and May this 
year, with comparisons: 


_ Mail-order May, 1923 May, 1922 April, 1923 
Sears-Roebuck ........ $18,465,379 $14,477,692 $19,178,350 
Montgomery Ward .... 10,796,431 6,377,076 11,512,969 
Siotal cyrsce risen $29,261,810 $20,854,768 $30,691 5319 

Chain stores 
F. W. Woolworth ..... $14,798,615 $12,880,654 $13,940,314 
Se SY ARE xo" AA ee 6,369,522 4,903,106 5,861,797 
Sip llbelpesse we, bs. 2,887,289 2,510,967 2,495,961 
Tee Gar benneyvenncn. 6. 5,031,883 4,066,566 4,457,739 
McGrorveotores 26... 1,640,232 235.227 1,465,585 
Blsotal gee vrei tt $30,727,541 $25,596,520 $28,221,396 

Five months 

Mail-order 1923 1922 Change 
SieaGs=NOebUClo wees oes). $93,443,908 $71,593,117 t 00:5 
Montgomery Ward ...... 52,825,016 33,145,028 1 RES 
LiGicl NS, ae. AA $146,168,924  $104,738,145 1 40.2 

Chain stores 
EeAWVeRVOOlwOrth eee $66,788,524 $57,781,660 i, NG 
PS. URGRESO Anat o ee oeeae 29,126,281 21,953,273 it BYAKG. 
SmliseWiresseene saree oes 12,101,631 10,507,494 1 WS 
Tees PENNey 2. ee tte bo wa 19,499 203 15,722,372 ee, 
IMic@rorymotOres eerie 7,361,963 5,824,843 1 26.3 
TINGE eee Be re one Rane $134,877,602 $111,789,642 1 19.7 


If the Pace Keeps Up 

The comment was made by a well-posted author- 
ity that, if the volume of sales of retailers thus far 
this month is kept up, the June results should be among 
the best of the year. He said that reports received from 
retailers in many sections of the country indicate the 
probability that any loss in turnover the stores may have 
had in their more important departments, because of the 
recent unfavorable weather, will likely be made up this 
month. A feature of the current consumer buying is 
that it appears more concentrated because of having 
been held off and, for the same reason, gives promise 
of covering a longer period. The good consumer re- 
sponse also has a bearing on the Fall situation as, with 
a good prior season, the retailers will be in much better 
mood to enter upon commitments for the Fall. 


Credit Men Forecast Better Trade 

Representatives of fourteen trade groups, covering 
practically every large industry in the United States, 
meeting at Atlanta last week with the twenty-eighth an- 
nual convention of the National Association of Credit 
Men, report that conditions are not only better, but indi- 
cate improvement for the year. 

In connection with the report, Dr. Whyte presented a 
chart showing the figures as to prospects for better busi- 
ness. All of the fourteen lines estimated that their pros- 
pects for the next six months were good, none of them 
reporting that they expected a decrease during that time. 

All the groups reported not only an improvement in 
collections and sales for May, as compared with April, 
1923, but excellent prospects for business in the next six 
months. 

Every agricultural house represented reported better 
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collections and larger sales 4s compared with last year, an 
index of the increase in the buying power of the farmer 
over a year ago. The representatives of these houses 
foresee for the most part a continuance of present condi- 
tions, with only 30 per cent. expecting an improvement in 
the next six months. . They still stress as an obstacle to 
improvement in conditions the spread between the prices 
of farm products and the prices of other products. 

The vast majority of the credit men foresee no obstacles 
to a continuance of prosperity. A small minority are 
more conservative in their forecasts and mention the fol- 
lowing obstacles to a continuance of prosperity: (1) The 
wide spread between price of farm products and other 
products. (2) High and rising construction cost. (3) 
Unseasonable weather that may result in short crops. 


Domestic Exports of China 
Outgoing shipments of domestic wares for the month 
of April show an increase in domestic exports, the in- 
crease amounting to $2,013 in value in table, toilet, and 
kitchen ware over the month of March. Figures for 
April, just made public by the Department of Commerce, 
follow: 
EXPORTS OF CHINA AND PoRCELAIN WARE 


Table, toilet Other china 
or kitchen and porcelain 


ware ware 

Countries Dollars Dollars 
Denmiarl' {ero ae oe ee ee ee 30 126 
Firatice). ..:... eee tee ete one ee eee 40 20 
Germany nee Meta Ae eae ee 500 — 
Italy oc. . Ree eee eee ere 35 500 
latvia... Se ec nee ae eee 85 — 
iNetherland SHINee ee ee eee ee 29 — 
Switzerlandieeeeee eae. See ie = 122 
Bagland:... eee foctne oe a eee 252 1,696 
Scotland. .. ee eee oe eee: 100 — 
Canada—Mantime Provinces! 4... 00s: 851 22 
Ouebeo anduO@ntariose see ere ee 7,141 3,494 
Braine.hOvine comin 569 546 
British Columbia and Yukon ........ 94 96 
Guatemala ties ce eee eee 77 21 
Elonduras).. Seeeei ee nae ee 1,806 18 
Nicaragua. Serer cei iccs ome bere ee 14 — 
Partamia &.. eee eae rey ito See 26 — 
Salvador ete ee oe eee == 43 
IMP EX1COr IL :... Seen merece acon cree eee 1,189 492 
Newioundlandsandmeapradormee eee 147 — 
Bermuda « ."Repees eeeeeeee 90, 37 
JAMAICA”. » RMR ee AR ero eee IS 63 
‘ibrinidad andmlobavoOure eo eee teeree — 27 
Other British West Indies ............ 21 55 
Guba es... ae cece ies hee ee 1,400 1,268 
Dominican GX Ul) 1Ceseee ereeenee 307 10 
Haittic cs: Bee tee. Seo cceeeee ee 110 95 
Wateestot Ik EWaels your WES) oocosoocduAane< a 20 
Aréentina: esc. ch. tem ce emer 694 _ 
Bolivia’ }2:. See Ue ie eee = 15 
Golonibia: . ee ie rere mie cal ene 83 760 
POLL Favs 5 << Oe oe Ont ee 66 76 
Philippine’ disland'Sec aeanatcemeuracw ee 98 — 
Atistralia geen ee oc eee 371 — 
Egypt" .:... Sete: Sei Geek cae ere a 20 
"Tota rete... ees sere eee 16,240 9,742 


Japan’s Exports to the U. S. 

For the year 1920 declared exports of porcelain, 
earthenware and china from Japan to the United States 
amounted to $4,398,536, glassware $449,933 and toys 
$5,090,977. Exports of china and. porcelain wares for 
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the year 1921 amounted to $3,191,887; crockery and 
earthenware,. $288,700; glassware, $90,793; toys 
$1,187,983. 


British Exports and Imports 
The foreign trade in British products for the month of 


March, 1923, shows a decrease in pottery exports to the 
United States compared with the figures for February, 
Figures compiled. by the Pottery Gazette of England fol- 
low: 


Exports oF CHINA, EARTHENWARE AND GLASSWARE 
Month Ended 


March 31 
1922 1923 
ecw t. 

Portery : 

CLORPTANC Gy ....5 MAN Oe ee eee 18,528 10,254 

SU SecA ne... ..< eee Mee ee eee 19,159 34,407 

Sa BLaAzil h.... Reet eet On oe ane 9,950 11,662 

SeATcentinen Repubilc meetin otis eee 18,820 50,282 - 

Bee ritish \OOUUMEA TL LCase yee eee 8,649 5,586 

pee British) Bastelndicsm: se teen 45,917 37,528 

meee 1istralia) | See ie eee eee ee 15,730 14,318 

ia New Zealand 5) ts. eee 5,952 5,485 

soe CGanada :.. . MORee Sheen eee 15,709 42,891 

“ Other Counteiestce.. 26... 0 eee 80,050 108,054 
Made up as follows: 

Porcelain, Chinaware, and Parian 02.2... 1,412 1,014 

General Earthenware, Semi-Porcelain and 

Maysolicas. ape ecco Note eee 67,719 62,033 

Stoneware’... Aaa shies Oe ee ee 2,018 1,081 
GLASS: 

Diltminating — . fee <coeeeree sa eee eee 588 338 

7 Domestic and ahaticy seen ent 1,084 957 

Bottles and Jarg%..-. doses ees. es ss pe ROSSEE es 14,129 


Imports OF CHINA, EARTHENWARE AND GLASS 
POTTERY : 


Porcelain, Chinaware and sbatia tee 622 850 

All other .......Sick.. oa ee oe eee 25871 28,126 
GLASS: 

[laminating “aera 8,562 10,005 

jiWomestic and slancy apes ert eee 42,515 38,084 

Bottlescand ‘Jarsmers > 1 ase gross 101,187 90,225 


Including cooking utensils, table glassware, ornamental glass- 
ware. 
Re-Exports oF CHINA, EARTHENWARE AND GLASS 
Portery : 


Porcelain, Chinaware and) Patianwen eee 111 27 

AIS other: ‘Sorts mere aaeeereie eee eee 78 413 
GLASS: 

omestic and ghancy Geneve ee 273 296 

Battlessand Jarguecu.: 24. eee ee gross 1,811 568 


yIncluding cooking utensils, table glassware, ornamental glass-— 


ware. 


Importers To Aid Merchandise Fair 


All importers have been urged by the National Council 


of American Importers & Traders, Inc., to support the | 


National Merchandise Fair to be held here July 23 to 
August 3. 

The display of imported merchandise will be an im- 
portant feature of the Merchandise Fair, to be held in 


New York July 23 to August 3, 1923, under the auspices _ 


of the National Retail Dry Goods Association, The board 


of directors of the National Council of American Im- 
porters & Traders, Inc., recently appointed a committee 
to co-operate with the National Retail Dry Goods Asso- | 


ciation in any way deemed advisable. 
“This committee believes that the Merchandise Fair 


should receive the indorsement and support of every im-_ 
porter interested in securing a wider distribution of his. 


goods. The committee, therefore, heartily indorses the 
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Merchandise Fair and recommends it to the very careful 
consideration of the members of the national council. 

“Through a special arrangement with the National 
Retail Dry Goods Association the National Council of 
American Importers & Traders, Inc., will have a booth 
at this fair, where an expert in customs and tariff mat- 
ters will be available during the period of the fair. This 
will afford buyers interested in imported merchandise 
an opportunity to obtain any information relative to cus- 
toms and tariff regulations.” 


Belgian Glass Situation 
In the hollowware and cut-glass branch, the Fraire 
Workers’ Glass Factory, established in 1911, following 
upon a strike lasting eighteen months at the “ Verreries 
Morialme,” is engaged in producing bottles, etc. This 
firm started with the ridiculously small capital of 3,500 


frs. and the resources have steadily increased and it is now” 


proposed to double the production. A second furnace, 
much larger than the first, is under construction. Capital 
has been increased to 350 francs, subscribed partly by the 
staff and partly by the “Centrale des Verriers-Gobele- 
tiers.” The concern is now managed by M. Piet, who has 
succeeded M. Mercier, the latter now managing a similar 
concern in the south of France. The Val St. Lambert 
Works have refused to accede to an increase of 15 per 
cent. in wages and the workers threaten to strike. The 
Usines de Boussu, Jemappes, Wasmuel and St. Chislain 
are working full time and the Wasmuel plant is making 
many improvements. Current reports are to the effect 
that a hollow-ware factory is to be established at Hornu. 


Clay Production in Russia 

The Prodasilicat has been devoting much attention to 
the supply of raw material to the porcelain and glass in- 
dustries. Clay is being extensively worked in new pits at 
Latminsk, quartz sand at Lyuberetz, and much interest is 
manifested in the kaolin and spath found in the Southern 
Ural, and the Government is increasing the production of 
kaolin near Gluchoff station, on the South-Western Rail- 
way, in the Government of Kieff. 


Germany’s Exports and Imports 

Germany exported 778,750 metric tons of earthenware 
for the year 1913 and from May 1 to Dec. 31, 1921, ex- 
ports amounted to 381,667 metric tons. Imports for 
these periods were 163,100 and 33,481 respectively. Ex- 
ports of glass and glassware amounted to 245,810 metric 
tons in 1913 and from May 1 to Dec. 31, 1921, 55,223 
metric tons. Hollow glass to the amount of 117,149 
metric tons was exported in 1913 and for the period, 
May 1 to Dec. 31, 1921, 43,839 metric tons. 


Marshall Field’s Toy Lines 
Marshall Field & Co. announce that toys, dolls and 
holiday lines will be opened during the months of June 
and July at the following cities: 
Louisville, Seelbach Hotel, June 25 to June 30; Nash- 
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ville, Hermitage Hotel, June 18 to June 23; Memphis, 
Gayosa Hotel, July 2 to July 7; New Orleans, Grunewald 
Hotel, July 16 to July 28; Birmingham, Tutwiler Hotel, 
July 9 to July 14; Los Angeles, Angeles Hotel, June 4 to 
June 23. 

San Francisco (place to be announced later), July 2 to 
July 28; Spokane, Wash., Spokane Hotel, May 28 to 
June 12; Seattle, New Washington Hotel, June 18 to 
June 30; Portland, Ore., Portland Hotel, July 9 to July 
23. The displays in Chicago are ready for inspection 
now. Additional displays will be held in other cities, 
the dates and places to be announced later. 


Stoke-on-Trent Exports 

The total declared exports of all articles from the 
Consular District of Stoke-on-Trent, England, to the 
United States of America during May amounted to 
£104,163 of which amount £85,199 covered shipments of 
earthenware and china. 

The total declared exports of all articles to the United 
States for the five months of the year amounted to £447,- 
833 compared with. £489,276; £506,352; £369,615; £308,- 
204; £178,289; £187,080; £208,806; and £154,504 for 
the same period of 1922, 1921, 1920, 1919, 1918, 1917, 
1916 and 1915 respectively. 


Transient Retail Merchant Must Pay License 
in Pennsylvania 


Governor Pinchot has signed the Transient Retail Mer- 
chants’ bill prepared by the chamber and supported and 
backed by business bodies in the state as well as by the 
retail merchants of Philadelphia. The bill recently 
passed both branches of the Legislature. The itinerant 
merchant who slips over to this city from New York 
with a lot of merchandise which he either has imported 
or bought at a sale, and who sells it from a room tempo- 
rarily hired in a hotel or on a prominent street to the 
detriment of the regular retail establishments, will be 
put on the same footing as other merchants by the oper- 
ation of this measure. The bill, drawn by James Collins 
Jones, counsel for the Chamber of Commerce, provides 
for the licensing of all persons temporarily engaged in 
the business of retail merchandising, with a fee of from 
$25 to $200 per month. It applies not to traveling sales- 
men of reputable concerns, but to men who have been 
accustomed to hiring rooms for a short period, and who, 
by a driving campaign, sold large quantities of mer- 
chandise without paying taxes for the privilege. 


Business Briefs 
hes etis, Johnson. ws soewell: Co.’ Pierre, SaDs has 
been incorporated with a capital of $50,000 to deal in 
house furnishings. Incorporators: R. L. Plouf, W. F. 
Schwagler and L. Fritz, of Pierre, S. D. 


The Morris 5-and-10-cent Store has leased a three- 
story block on Front street, Sandusky, O., for a period of 
10 years. 


UP HERE AND 
THERE AMONG 


NTERESTING 
ITEMS PICKED 
THE TRADE 


CAUGHT IN THE NEWS NET 


HE veteran salesman, Paul Fueslein, of the 
Horace C. Gray Co. sales staff, who celebrated 
his fiftieth wedding anniversary, with Mrs. 
Fueslein, by making a honeymoon trip, the same 
as the couple made- fifty years ago, returned on 
Saturday, delighted with the good time enjoyed. 
He said they were royally entertained at Wash- 
ington, D. C., by Christian Henrich, a school boy friend, 
whom he had not seen for seventy years. Another priv- 
ilege he greatly enjoyed was shaking hands with Presi- 
dent Harding. 


Robert Slick, buyer for the G. M. McKelvey Co., 
Youngstown, O., is spending this week in New York 
placing orders with the local dealers. He reports that 
business is running away ahead of previous records. It 
has been so good in the housefurnishing end of the busi- 
ness that the concern are enlarging this department a 
third. 


S. J. Nealis, buyer for the Gamble-Desmond Co., New 
Haven, Conn., is spending the greater part of this week, 
in New York, buying goods principally for immediate 
delivery for his July sales. 


L. Benedict, formerly buyer for Mendels, Inc., New 
Haven, Conn., was in the market this week buying for 
the Albert Pfeifer Co., Providence, R. I., with whom he 
became associated recently. 


S. Sorensen, formerly with the Poole D. G. Co., Spring- 
field, Mass., has returned to Mendels, Inc., New Haven, 
Conn., as buyer, having held this position with the con- 
cern before going with the Poole store. 


W. O. Brown, buyer for the Charles Williams Stores, 
is very busy outside of business hours these days master- 
ing the details of running a fine new car. 


Robert E. Evans, buyer for the J. N. Adam Co., Buf- 
falo, N .Y., is another buyer who is devoting his time in 
the local market this week HEN sales purchases for his sum- 
mer sales. 


George L. Lobsitz, well known for years as one of 
the trades most prominent buyers, who since his retire- 
ment from the buyership with Hahne & Co., Newark, 
N. J., has maintained his headquarters with the S. Her- 
bert Cut Glass Co., where he handled several lines of 
house furnishings, has leased part of the show room oc- 
cupied by Henry Witte, 24 West 23rd St., where he lo- 
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cated on June Ist. The additional room afforded at his 
new address will enable him to make an excellent dis- 
play of the wares handled by him and will also allow 
for the contemplated expansion of his business. 


Fernand Desmaison, salesman for L. Bernardaud & 
Co., returned to New York last Saturday after spending 
two weeks calling on the Canadian trade. 

Vincent Sociats, Jr., representing V. Sociats, whole- 
salers, retailers and importers, Barcelona, Spain, who is 
in New York with an assistant placing orders, was a 
caller at the office of the CROCKERY AND GLASS JOURNAL, 
during the past week. He is very anxious to receive 
catalogues of china, glassware, house furnishings and 
lamps from American manufacturers, for as his time 
here is limited, he will not be able to see all the lines on 
the market. 


Robert Slimmon, the importer, and Mrs. Slimmon, 
have mailed announcements of the marriage of their 
daughter, Miss Janet Hastings Slimmon, to James Law- 
son Nesbitt, which occurred at Norfolk, Conn., on Satur- 
day, June 16. 

William S, Pitcairn, head of the William S. Pitcairn 
Corp., American representatives of a number of well 
known English lines, sailed last Saturday for a several 
weeks visit to the factories. He was accompanied by 
Mrs. Pitcairn. 


Edw. B. Dickinson, Inc., To Move 

Announcement was made during the past week, by 
Edward B. Dickinson, Inc., the well known importer, that 
the concern had leased the westerly half of the store 
floor and basement of the building 35-37 West 23d Street. 
The portion of the building to be used by the Dickinson 
firm bears the number 37 West 23d Street. The entire 
store floor which will be divided is now occupied by the 
5, Herbert CuiGlass Go: 

This will make a very convenient location as well as a 
commodious and attractive salesroom for the Dickinson 
concern, with excellent stock facilities afforded in the 
spacious basement. 


To Invite Credit Men To New York 
Justin H. Edgerton, credit manager for James Mc- 
Creery & Co., will on behalf of the Associated Retail 
Credit Men of New York City, extend an invitation to 
the Retail Credit Men’s National Association, when they 
convene at Milwaukee this week to hold their Annual 
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Convention in 1924, in New York. The Merchants As- 
sociation as well as the City of New York, joins the As- 
sociated Retail Credit Men, in extending this invitation 
and all the large hotels have offered rooms and halls for 
the meetings and exhibitions. 


The Owens Shine At June Golf Tournament 

When H. Thurston Owens and L. S. Owen, had fin- 
ished at the June Tournament, played by the Pottery, 
Glass & Brass Golf Association, on Wednesday, June 
13th, at the St. Albans Country Club, St. Albans, L. L., 
there was nothing left in prizes for the other players, in 
other words, it was a great day for the Owen family. 

H. Thurston Owens won the prize for the low net 
score for 36 holes and L. S. Owen the prize for the best 
selected 18 out of 36 holes. 

Thomas Smallwood the host of the day showed con- 
sistent modesty by not winning a prize. 

There were thirteen players entered, among them 
being George Hamilton who had not attended a game for 
some time. Owing to his having to make an early de- 
parture, he did not turn in a score card, or at least that 
was the excuse he gave. 

The only 5, on the 555 yd., 7th hole, was made by 
Donald Miller, while L. S. Owen distinguished himself 
by making the 11th hole in 2. 

W. S. Pitcairn repeated his performance at the Essex 
County Club of having a selected 43-43 for the day. He 
felt so good over the performance that he acted as host 
during the evening, at an impromptu and very enjoy- 
able dinner at the Hotel Brevoort. 

The scores for the day were as follows: 

Morning Afternoon Handicap Net Selected 


its. Killackey. +88 go 2 174 82 
im. 1. Owens. . 169 99 16 176 84 
W. S. Pitcairn 94 gI 2 181 85 
i >. Owen... 99 go 4 181 81 
1. Pitcairn. 93 go I 181 82 
T. Smallwood.144 100 16 182 86 
Peto Elurshi. 2 O4 97 4 183 86 
D. M. Miller. : 100 99 7 185 85 
H. K. Satow. .105 107 II 190 84 
C. A. Dodson.. 98 104 5 1g2 87 
ee tl Peck. 4. 10L 103 4 196 94 
Grek. Lobsitz. 132 144 30 204 98 


Twitchell Makes Noticeable Changes in 
Hengerer Department 
Bernard’ G. Twitchell, buyer for the William Hen- 
gerer Co., Buffalo, has rearranged his china depart- 
ment, so that it is much more attractive than formerly 
and permits of a much better display of the wares than 
formerly. Many new patterns have been added by Mr. 
Twitchell both in dinnerwawre and fancy china, which 
makes the department still more interesting to customers. 
What is more important however, is the decided increase 
in business, which ran ahead 80 per cent. in April and 
also showed a substantial gain in May which speaks well 
for Mr. Twitchell’s efficient management. 
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Tickets Ready For Outing 

At a meeting of the Outing Committee held on Tues- 
day of this week, the final details for the affair were 
worked out and all signs point to a big time. 

Arrangements have progressed under the guidance of 
Thos. G. Jones, Chairman of the General Committee, with 
clocklike smoothness and now nothing remains to be 
done, but for those interested, to lose no time in securing 
their tickets. 

Tickets were distributed for sale, among the various 
committee members, by Secretary Chas. A. Postley, and 
they may be also secured at the office of the Crockery 
and Glass Journal. 


Frank M. Katz & Co., Lease Building 


Frank M. Katz & Co., manufacturers and wholesalers 
of fancy lines lamps, glassware, etc., now at 13-15 West 
24th Street, have taken a long lease on the building at 
22 West 23rd Street. The structure consists of five 
floors and basement, which will provide needed room 
for extending the business and allow for a most ad- 
vantageous display of the concern’s lines. The new 
building is splendidly located, on the south side of the 
street, next door to the building occupied by B. Tomby, 
Inc. The lease calls for occupancy by February Ist, but 
Mr. Katz and his associate Nathan Dalsimer, are hoping 
to secure possession before that time. 


Woolworth Lease Rothenberg Building 


Announcement has been made that F. W. Woolworth 
& Co. have leased the building at 34-42 W. 14th St. now 
occupied by Rothenberg & Co. The building contains 
Over 150,000 square feet and after the expiration of the 
lease of the Rothenberg & Co. extensive alterations will 
be made by the Woolworth Co., who will occupy the 
greater part of the store and basement. The lease is for 
30 years at an aggregate rental of nearly $4,000,000. This 
transaction evidently marks the passing of the Rothenberg 
store, which has been in this section for twenty-two years. 
Plans for the future have not as yet been announced by 
Rothenberg & Co. 


OBITUARY 
W. Arthur Shaw 

Word of the death of W. Arthur Shaw, secretary and 
general manager of the Canonsburg Pottery Co., 
Canonsburg, Pa., was received with an unusual degree 
of sadness, among his great number of friends in the 
trade, in fact, few of the younger generation of potters 
will be more generally missed than he. He was taken 
ill during the United States Potters Convention in New 
York, in April, and was confined to his room at the Hotel 
Astor for several days with what was thought to be a 
mild case of influenza. He seemed improved when he 
left for home, but never fully recovered and after every- 
thing possible known to medical science was resorted to, 
he passed away on Sunday night, from what the doctors 
diagnosed as a complication of diseases, at the age of 
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thirty-nine years. Mr. Shaw was employed as a young 
man at the plant of the Canonsburg Pottery Co., when 
his father, James Shaw, was formerly secretary and gen- 
eral manager. He later became connected with Rudolph 
Gaertner, the decalcomania manufacturer, when he en- 
tered Mr. Gaertner’s New York office. He remained 
here for only six or eight months, having shown such 
efficiency in his work, that he was placed in charge 
of the concern’s East Liverpool office in 1908. After 
four years in East Liverpool, he went to the Canonsburg 
Pottery Co, factory, where he succeeded his father, as 
secretary and general manager, when the latter resigned 
to go into business for himself, about ten years ago. 
Again Mr. Shaw demonstrated ability as an executive, 
as evidenced by the success of the Canonsburg plant, 
under the associated management of Willard George, 
President and himself. He is survived by a widow, two 
daughters and one son, also his mother and father, the 
latter now being western representative for the Canons- 
burg Pottery Co. The funeral services held at the United 
Presbyterian Church, Canonsburg, Wednesday afternoon 
at 2.30 o’clock, were attended by many men prominent 
in the pottery industry, among whom was H. Benedikt, 
New York representative for the Canonsburg factory. 


L. Bernardaud, Well Known Limoges Manu- 
facturer, Dead 


A cablegram announcing the death on Tuesday of 
Leonard Bernardaud, head of L. Bernardaud & Co., 
Limoges, France, an outstanding figure in the French 
China industry for years, was received at the concern’s 
American headquarters, 46 Murray Street, New York, 
on Tuesday. The news came as a distinct shock to 
those associated with the concern’s office here, as it will 
also to the trade in general in this country, where he had 
very many warm friends, particularly among the older 
generation, among which he had an extensive personal 
acquaintance. As far as can. be ascertained, from the 
meagre details received by letter, previous to the receipt 
of the cablegram, containing the sad news, Mr. Ber- 
nardaud had not been in the best of health since early 
this year, having suffered from what was thought to 
be stomach trouble, but evidently not considered serious 
until very recently. Mr. Bernardaud’s last trip to this 
country was two years ago, when he came here for a 
short stay with his son Michel. At that time he was 
apparently enjoying the best of health. His passing will 
be regarded as a distinct loss among the Limoges manu- 
facturers, where his advice on matters pertaining to man- 
ufacturing, was constantly sought and freely given from 
the wonderful -store of knowledge he possessed. He 
was recognized as an authority on the subject, in fact, 
he was a man of unusual versatility. It is said that few 
lawyers were better posted on law than he. His great 
success was all the more commendable, as he was entirely 
a self-made made man having been employed from prac- 
tically a boy, at the factory which now bears his name. 
He leaves two sons, Jacques and Michel, both connected 


with the factory in Limoges, in fact the former, who is 
also well known in this country, has been active in the 
management of the business for some time, assuming 
many of the duties formerly taken care of by his 
father. Mr. Bernardaud also leaves a married daughter. 
The New York office of the firm will be closed all a 
Thursday out of respect to his memory. 


Buyers in New York 
JUNE 14, 1923 


F. E. Beck, toys, Armbuster Co., Columbus, Ohio, 23 East 26th 
St., Mdse. Reporting Co. 

W. H. Hager, mdse. manager, Hager Bros. Lancaster, Pa. 
315 Fourth Ave. (D. G. Alliance). 


JUNE 15, 1923 


R. J. Flannery, Housefurnishings, Scranton D. G. Co., Scran- 
tonw awe tS West 30th St., care Weill & Hartman. 

INGA ’ Gillespie, Housefurnishinugs, Wallace Co., Schenectady, 
N. Y., Imperial Hotel. 

A. Mendel, Mdse. Manager, Mendel’s, Inc., New Haven, Conn., 
1150 Broadway, care F. Lillienthal & Co. 


JUNE 16, 1923 


L. Goldsmith, Housefurnishings, Scranton D. Ge Co., Scran= 
ton, Pa., 115 West 30th St., care Ben F. Levis. 


JUNE 18, 1923 


E. Klinstiver, Housefurnishings, Herman Strauss & Sons, 
Louisville, Ky... 11 East 26th St. (McGreevey, Werring & 
Howell). 

J. E. Driscoll, Housefurnishings, C. M. Guggenheimer Co., 
Lynchburg, Va., 352 Fourth Ave., Gregorian. 

Ik. 1G Wesselman, Toys and Housefurnishings, Bailey Co., 
1372 Broadway, Affiliated Retail Stores. 

A. Rosener, Housefurnishings, Bry Block Merc. Co., Memphis, 
Venn., 1372 Broadway, Affiliated Retail Stores. 


JUNE 19, 1923 


E. H. Zeller, Toys, W. Koch Importing Co., Baltimore, Md. 
Imperial. 

W. B. Stanton, Housefurnishings and Toys, Stewart & Co., 
Baltimore, Md., 16 West 39th Sa 

M. Kaufman, China and Glassware, Levitus & Filansberg, 
Chicago, I1., Imperial. 

Miss M. Reidell, Gift and Art goods, J. L. Hudson Co., Detroit, 
Mich., 225 Fifth Ave. 

1 Jansing, Housefurnishings, Stewart D. G. Co., Louisvilig 
Ky., 16 West 39th St. 

Miss C. H. Eustes, Lamps, Dayton Co., Minneapolis, Minn., 225 
Fifth Ave. ; 
P. Weill, Housefurnishings, B. Nugent & Bro. D. G. Co., St. 
Louis, Mo., 1372 Broadway (Affiliated Retail Stores). 
R. M. Slick, Housefurnishings, G. M. McKelvey Co., Youngs- 
town, Ohio, 333 Seventh Ave. (J. M. Biggins). 

E. H. Zeller, Foreign & Toys, Wm. Koch Importing Co., 
Baltimore Md., Imperial. 

L. G. Wesselman, Housefurnishings, Bailey Co., Cleveland, 
Ohio, 1372 Broadway. 

E. D. Archambeau, Toys and Housefurnishings, Wallace Co., 
Pittsfield, Mass., Latham. 


JUNE 20, 1923 


P. W. Flanagan, Toys, M. O’Neil Co., Akron, Ohio, 37 West 
26th St. (E. M. Sostman). 

M. Klester, Housefurnishings, Stewart & Co., Baltimore, Md., 
16 West 39th St. 

W. H. Bader, Toys, Hens & Kelly, Buffalo, N. Y., 1164 Broad- 
way, Fellows Buying Go: 


Purchasing Power of $1 Now 62c. 

Irving Fisher, professor of economics at Yale Uni- 
versity, announced today that’ last week’s commodity 
prices averaged 150 per cent of the pre-war level. The 
purchasing power of the dollar, he said, was 62 8-10 prey 
war cents. 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TRANGE as it may seem, credit department man- 
S agers of generalware potteries in this territory 

report collections a bit slow. Some of the New 
England trade want to take go days, although the usual 
terms of all invoices are 30 days net. Collections from 
the west are quite prompt it is said. East of the Mis- 
sissippi and north of the Ohio river collections from that 
territory are reported from fair to good. Just what is 
the cause for this slowness in collections has not been 
definitely defined, although some buyers have advised 
manufacturers that local crop conditions has had some- 
thing to do with the situation. 


Notwithstanding the fact that collections are reported 
slow, demand for merchandise is continuing just as 
active as ever. New business is in liberal receipt from 
practically every section of the country. Both jobbers 
and department store buyers are anticipating future re- 
quirements, and no small amount of fall and holiday 
business is now on file. In fact, potteries have from three 
to six months business now on file, and in more than one 
instance. 1924 business has been accepted, but at prices 
prevailing at time of shipment. In all generalware plants, 
production is being kept at the peak point, and shipments 
are being forwarded as fast as the ware can be put 
through the kilns and decorating shops. The rather cool 
weather has caused operating forces to remain at work, 
although should hot weather prevail, a slight decline in 
output may be anticipated. 


Concrete foundations for the tunnel kilns for the new 
plant of the Homer Laughlin China Co., are now being 
poured, and within a few weeks the brick work will start. 
Construction of the new plant is progressing under the 
most favorable circumstances. The steel frame and roof 
has been completed for one section of the plant. Con- 
struction material is being received daily, but like in all 
other industries there is a scarcity of labor available on 
this job. 


W. C. Browne, secretary of the Potters Co-Operative 
Co., and salesman for this company, is also a judge of 
good horses.’ A few days ago at Dover, O., Mr. Browne 
was judge of the saddle horses entered in the Dover Rid- 
ing Horse Association annual show at the Dover fair 
grounds—an annual event, and the horses in the ladies’ 
riding class were judged by Mr. Browne. 


According to information received here, the Rowe 
China Co. has been formed at Los Angeles, Cal., with a 
capital stock of $2,500,000. J. B. Rowe, who is at the 
head of this new enterprise, also initiated the movement 
which resulted in the formation and erection of the plant 
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of the Empire China Co., at Burbank, Cal., a suburb of 
Los Angeles. A general line of dinnerware and hotel 
ware will be made in the new plant. As there are not 
enough operative potters on the Pacific coast now, when 
the new Rowe plant goes into production, forces will 
have to be recruited from the eastern pottery districts. 


Warehousemen employed in the Sebring potteries 
threatened to go on strike a few days ago for an advance 
in wages, but fortunately no suspension of work resulted. 
The Sebring warehousemen sought an advance in 
wages of 75c. or $6 per day, but before a strike was called 
the warehousemen decided to discuss the proposition fur- 
ther with the employers. 


The Hopewell China Corp., Hopewell, Va., has placed 
its decorating department on full time, as damage 
caused by the recent fire at that plant has been repaired. 
The company is now arranging to erect an addition to its 
office and also a garage for the use of its employes, the 
improvement to cost upwards of $10,000. It is also 
likely that this company will erect several more kilns 
next year. 


Continuous kilns installed in the plant of the E. H. 
Sebring China Co., Sebring, some years ago are being 
razed, and the space occupied by the kilns will hereafter 
be used for warehouse purposes. This company is also 
erecting a new office building, which will be ready for 
occupancy, it is expected, within the next sixty days. 


A new stoneware specialty plant is to be erected in 
the South Zanesville district by the Burley Clay Products 
Co., which has been formed at Zanesville by S. V. and 
Z. W. Burley, and incorporated with a capital stock of 
$150,000. The shop will have a capacity of two kilns. 


Construction of a new office building for the Limoges 
China Co., at Sebring, O., has begun. The decorating 
department of this plant is being enlarged, as a part of 
the shop was destroyed by fire several years ago. The 
new office building will occupy a site 60 by 9o feet, and 
is expected to be ready for occupancy within ninety 
days. 


Employes of the Knowles, Taylor & Knowles Co., took 
a holiday last Saturday and went to Idora Park, near 
Youngstown, O. Five special interurban cars being run 
over the Youngstown & Ohio River road were char- 
tered. Most every generalware plant in this district will 
have individual plant outings this year. 


Capacity of the decorating department of the W. S. 


Seventeen 


Eighteen 


George Pottery .Co., East Palestine, O., is being 
augmented by the installation of modern decorating 
shop equipment. The two machines being erected here 
are of the latest type designed for use in decal work, and 
their use is expected to increase production of decorated 
ware one-fourth or more. Erection of the new five-kiln 
plant for this company at East Palestine is progressing 
rapidly, but it will not like be ready for operation much 
before the year end. 


Pacific coast salesmen for local potteries have been 
advised that Arthur Letts, Jr., has been elected presi- 
dent of the board of directors of the Broadway Depart- 
ment Store, Los Angeles, Cal., succeeding his father, who 
died May 18th last. 


The Hall China Co., of this city, has furnished upward 
of 50,000 pieces of its ware for the new steamship 
Leviathan, which will soon start from Boston south- 
ward over the Atlantic on a five day trial cruise. All of 
the ware has been shipped. The order was one of the 
largest of its kind ever given an eastern Ohio pottery 
concern. 


Roy Henderson, general manager of the Carrollton 
Pottery Co., Carrollton, O., spent several days here late 
last week. 


Among buyers who have been in the local district of 
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late included L. J. Gaspar with the Wanamaker store, 
New York; L. F. Gillman, with the Wanamaker store, 
Philadelphia; Leon Moses, with Frederick Loesier & 
Co., Brooklyn, .N. Y:; Paul Schneelock, with George | 
Borgfeldt Co., New York; John Pasmantier, New York. | 


The Marietta Rustic Co., manufacturers of various” 
forms of clay “logs” for fire places, is erecting an addi- | 
tional kiln at its plant, Zanesville, O., giving it the largest | 
capacity of the three concerns in the United States en- 
gaged in this kind of ceramic activity. The two other. 
gas “log” plants, of one kiln each, are located in New- | 
ark, N. J., and Philadelphia, Pa. | 


Royal Dinner Set Brings $600 | 
The sale of the blue and gold English dinner service, | 
bearing the three feathers of the Prince of Wales and - 
used by the late King Edward of Great Britain at a din- 
ner given in his honor at Delmonico’s when, as heir to : 
the throne, he visited this country some sixty years ago, 
was the special feature of the auction of the appointments | 
of the famous old restaurant. It went to Colonel Walter 
Scott for $600. | 
Glasses which were used with the service, about fifty-_ 
six pieces, were bought by Robert Treat, proprietor of the 
Robert Treat Hotel, Newark, for $100. The two big 
chandeliers of the main dining room went to Deputy 
Police Commissioner John A. Harris for $125 each. 


MERCER 


Underglaze Decorated 


Hotel Ware 


Half-Thick 23 Roll Edge 


A new and distinctive underglaze print 


“LAUREL” 


Printed in bright green under our rich 
hard glaze. 
e 
Every hotel supply house should have 


at least a sample line of this decoration 
which is selling wherever it is shown. 
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| Write for samples which we will gladly 


supply free of charge. 


CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A. G. HALLGREN, REPRESENTATIVE 


MERCER POTTERY COMPANY, Trenton, N.J. 
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GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


ing lists, will insure unusual activity in the glass 

trade during the fall and winter months, according 
to those well informed in the glass market here. At times 
there seems to be a tendency on the part of some buyers 
to issue orders for only current requirements, although 
it is said by others that should an advance in lists be 
necessitated by reason of an advanced wage scale, there 
will be a rush to get orders placed. However, most all 
glass orders are now being accepted on a basis of price 
prevailing at time of shipment, or guarantee against ad- 
vance for a particular small period of time. 


iz stability of the market, with reference to sell- 


S. R. Frazier and H. E. Erickson, salesmen for the 
United States Glass Co., left Sunday ‘for a brief trip 
through the southwest, opening at Cincinnati, O., last 
Monday. 


The Central Glass Works, Wheeling, W. Va., has de- 
clared a I per cent. cash dividend, payable July 2 to 
stock of record as of July 20. 


Transfer books of the Hazel-Atlas Glass Co. closed 
June 15 for a cash dividend of 50c. per share payable 


July 2. 


Iced-tea sets, jugs, and tumblers are now being pro- 
duced in large volume by the new Davies Glass Co., 
which begun operations at Martins Ferry, O., a fortnight 
ago. The plant is under the management of C. O. Kerns, 
and it is said that the present line will be augmented just 
as soon as the new plant becomes adjusted to obtain 
greater production. 


At a cost of perhaps $20,000 an addition is to be 
erected to the plant of the Maryland Glass Co., Cumber- 
land, Md., and it is expected that the improvement will 
be finished within sixty days after the erectors have 
begun work. Production of the plant will then be in- 
creased. 


The J. T. & A. Hamilton Glass Co., manufacturers of 
containers and one of the oldest concerns of the kind in 
the local district has purchased the land upon which its 
factories have stood for years under lease, for a con- 
sideration of $124,000. 


Within a short time the Pittsburgh Lamp, Brass & 
Glass Co. will bring out a number of new items, accord- 
ing to Harry A. Ross, manager of sales for this company. 
This new line is now being worked out, and some of the 
first samples have been finished, but not placed before 
the trade. Items of the new line will be forwarded to 


all resident sample rooms in due season, and it is said 
they will be quite different from anything the company 
is now marketing. 


Traffic managers of glass concerns here have been 
advised that the embargo against less than carlot ship- 
ments on the New York Central railroad was lifted June 
15. This will permit of greater shipping into that part 
of the country. Carlot freight has always been accepted 
by this carrier, both out of the glass and pottery districts 
in the Eastern Ohio territory. 


S. Herbert, of the S. Herbert Cut Glass Co., New 
York, was in the local market a few days ago placing 
business for early delivery and anticipating future 
requirements. 


Over 6,000 square feet of floor space will be occupied 
by the United States Glass Co. for its new city sample 
rooms, which will be opened in the Jackson building, 
Liberty Avenue, near Smithfield, probably in September. 
This building is just in the rear of the Chamber of Com- 
merce Building, in which is located the sample rooms 
of the Pittsburgh Lamp, Brass & Glass Co., and within 
two minutes from the Fort Pitt Hotel. The entire third 
floor of the building will be used by the “ States,” a 
long term lease having been taken Friday of last week. 


Glass Wage Conference Slated for July 18 

Within a few days the conference program: between 
committees representing the glass manufacturers and the 
workers’ will be distributed. The wage conferences will 
be held in. the parlors of the Marlborough-Blenheim at 
Atlantic City, and will open the morning of July 18, The 
annual meeting of the American Association of Flint & 
Lime Glass Manufacturers, Inc., will be held July 16 at 
two o’clock P.M. while the National Association of 
Manufacturers of Pressed and Blown Glassware will go 
into session July 16 at 10 o’clock A.M., and continue over 
until July 17. The manufacturers entertain the hope that 
the wage conference will result in the present wage scale 
being continued for another year, as it has been stated 
that the manufacturers are opposed to increasing sell- 
ing lists this season. Should a wage advance be agreed 
to, there is reason for believing that some items will of 
course have to be advanced. 


U. S. Glass Stock Goes Up As Earnings Climb 

Of considerable interest to the glass trade during the 

last few days, was the rapid advance in the shares of the 

United States. Glass Co., which was re-organized a few 
(Continued on page 26) 
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SOY KEE & CO. 


Chinese Importers of 


Gold Medallion Dinnerware 


Blue and White Canton China, Nankin and 
Chop Suey China, Tea Sets, Porcelains, Ete. 


We import. direct 
and have a complete 
stock at _ pre-war 
prices of the famous 
gold medallion and 
Blue and White 
Canton. 


Write for Price List /)” 
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Gold Medallion Dinnerware 
7-9 Mott St. Chinatown New York 
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The “DAZEY” Flower Holder 


“WILL SAY IT WITH FLOWERS BETTER” 


The three distinct 
advantages of the 
“Dazey’”’ over any 
other flower holder 
made are: 


First, allows’ the 
stems of flowers to 
be set in at any an- 
gle, giving oppor- 
tunity for display of 
full natural beauty 
and effect. 


Second, is heavy, 
strong and durable, 
and design prevents 
upsetting, 


Third, is cast of a 
metal that will not 
rust or corrode, and 
will not mar or 
scratch the finest 
container. 


Made in four stand- 
ard sizes: 5%, 4, 
3% and 2% inches 
in diameter, and in 
five finishes: Foli- 
age green, electro- 
Plate bronze, satin 
silver, gold lacquer 
and ivory enamel, 


Retails from 50c to 
$1.50, allowing a 
liberal margin of 


‘profit. 


Write for Illustrated Folder and Price List 


DAZEY FLOWER HOLDER 


co. 
839-845 East 3ist St. 
Los Angeles, Cal. 
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N. M. CROSETT 
Eastern Sales Agent 
Room 609, 1123 Broadway 
New York City 
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NEW MARTINSVILLE 
No. 727—Twelve Inch Display Vase 


HANDSOME 

display vasein 
two parts that can 
be shipped knocked 
down — increasing 
packing from 100 to 
200 per cent. Con- 
nection is by means 
of a heavy gauge 
nickel plated brass 
ferrule. 


@ Vase is true to 

measurement and 

a superior item in 
We know you will order every way. 
Ask for prices 


THE NEw MARTINSVILLE GLASS MFe6.Co. 


NEw MARTINSVILLE,W. VA. 
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BOSTON NEWS NOTES ss 


By 


R. B. Hemenway, Representative 


MAY STREET 


NEEDHAM 
MASSACHUSETTS 


in New England, particularly in Eastern Massa- 


‘ 


[ie holidays are causing no little inconvenience 
chusetts. The merchants from “ up-state” ofter 
find showrooms closed when they have scheduled a busy 
day with salesmen here. Besides the national holidays, 
come Evacuation Day,-March 17. The British troops 
chose to sail from Boston harbor on St. Patrick’s day, 
back in the 1700s, so that day is given over to parades, 
military and religious. Then comes April 19, Patriots’ 
Day, when the Minute men of Lexington and Concord 
chased His Majesty’s troops from Boston to Lexington 
and Concord and back again, firing “the shot heard 
‘round the: world.” Then comes June 19, given over 
to the observance of the battle of Bunker Hill. These 
with the growing sentiment to observe Lincoln’s birthday, 
on February 12, give Eastern Massachusetts more than 
the usual share of days off. Sentiment is also agitating 
Armistice Day observance, which with Thanksgiving only 
a few days later cuts up November. This paragraph may 
be thought to be a far cry from the crockery and glass 
business, but the facts are that many Merchants’ Associa- 
tions are endeaoring to force legislation to reduce the days 
off to the holidays observed in other states. The situation 
retards business in Boston, particularly where a mul- 
tiplicity of parades and conventions in the summer 
months serve to break into the work week. There is 
only one way to stop it and that is for business men 
through trade associations to “start something.” 


Reports from North Adams indicate that the Payne 
Cummings Hardware Co. store suffered a fire loss esti- 
mated at $10,000 last week. The Spruill Furniture 
Co. are also said to have lost heavily from fire and water 
in the same blaze. 

Another blaze caused a $10,000 loss in the South End 
of Boston to the stock and fixtures of the American 
Furniture Co. It was confined to the floor where it 
started. 


F. E. Nelson, who for many years headed the Nelson 
Syndicate organization, has returned from California and 
is now located at his summer home at Sutton, New 
Hampshire. Mr. Nelson, like many others, believes New 
England is a wonderful place to live in, but. for two or 
three months in the winter the kind of climate they 
serve in California or Florida surely looks good. 


The recently published will of Otis Norcross, son of 
oné of the founders of the present Jones McDuffee & 
Stratton Co., who bore the same name, left the sum of 
$25,000 to Harvard University, to establish: scholarships 


in the College of Business Administration. The scholar- 
ships will be dedicated to Jerome Jones, and are con- 
sidered a very pretty compliment to Mr. Jones, from his 
former partner. This is a very unusual tribute and one 
over which the many friends of Mr. Jones can well be 


proud. 


George Turner of the Timothy Smith Co. organization 
spent the week-end on a motor trip through upper New 
England. Lots of us like to get into New Hampshire 
and Maine during the vacation period, for it makes vaca- 
tioning a joy, rather than a period of personal discom- 
fort, which the two weeks’ vacation in the woods some- 
times becomes. 


C. A. Witey, well known in the house furnishing trade, 
is A. W. O. L. for a week or two. He is making a trip 
to Chicago, Grand Rapids and many other middle west 
points in the interest of his business. 


Five days of last week were given over to the National 
League of Masonic Clubs and thousands of good fel- 
lows came to the home of the bean for convention. Al- 
most every activity was represented and many of the 
crockery and glass men practically gave up business dur- 
ing that period and kept open house, either at their homes 
or places of business, entertaining visitors in the fra- 
ternity. 


Pepping Up Young Salesmen 
(Continued from page 11) 
likely he has been openly insulted and all but kicked from 
the office. 

The young salesman should be given a few likely leads, 
and no hopeless ones, upon which the entire office has 
failed. 

Yet this practice of leading the innocents to slaughter 
is a popular sales department diversion. Speaking of 
“tonics” for salesmen who are just starting on the long 
trail, another competent sales manager states: 

We have a “ professional encourager’”’ in my depart- 
ment. That is his official title. The cubs never know 
that there is such a job. Nominally, the man is known as 
a salesman. He is past fifty and with a perfect disposi- 
tion. His smile is a tonic in itself. As we have some- 
thing like twenty or more young understudies in the 
office all the while, we can afford to have such a master 
optimist. 

While not appearing to do so at all, he keeps a sharp 
eye on all of the youngsters. He talks with them after 
hours and during hours. He invites them to come to him’ 

(Continued on page 26) 
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Novelties in Fascination Lane 


Selected Items Representative of the Best Offer- 
ings of Master Craftsmen in Art and Gift Goods 


By BEATRICE MILLER WISNER 
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Pottery and Glass Flower Holders Stimulate 
Florists Sales 


It has been demonstrated by progressive florists, that 
featuring glassware and pottery containers as Gift Spe- 
cialties, combining the beauty of floral tributes is a wise 
experiment. Many prominent florists along Fifth Avenue 
are devoting special departments in their shops featuring 
gift shop merchandise, and attractive containers which 
sell the blossoms more readily. Out-of-town customers, 
who are making New York their headquarters before 
sailing abroad, and those in town for wedding festivities, 
are making floral gifts and the addition of-some beauti- 
ful vase, basket, hanging wall pocket or other artistic 
and appropriate container, adds one more thoughtful sen- 
timent to the loving remembrance. June—Brides’ Month, 
offers a special opportunity for floral tributes in attrac- 
tive receptacles and far seeing florists are seeking to 
further this addition to their establishment which has al- 
ready proved to be a good selling venture and a lure for 
Cosmopolitan trade. 


Colorful, Attractive Shade Pull 


Any novelty which will heighten the beauty of home 
furnishings, adds greatly to the interior decoration of a 
room. The bird-pull illustrated for electric light or shade, 
by Jack Olson, 2107 Fairmont Ave., Philadelphia, Pa., 
is very unique in construction and a delightful novelty in 


life-like coloring and truthful modeling. The selection in- 
cludes thirteen assorted birds and also a black cat. The 
rings can be had in gilt, white, black and other colors. 
The brilliant coloring of the birds, harmonizing with every 
color scheme of room furnishings, make them especially 
desirable, and a most attractive addition for light or 
shades. While adding a pleasing and distinctive touch 
of color, they do not clash with other tones used in dec- 
orative treatments. This usefulness in the home has 
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popularized them with Gift Shops desiring a real novelty 
anda fast selling practical item for all-year trade. In- 
formation and further details will be furnished upon re- 
quest by Mr. Olson. 


Bird Baths A Summer Attraction 
All humane-thinking people have deep down in their 
hearts a love for bird life, and any product which will 
bring the little creatures nearer the home, at once appeals 
to those sensitive to the delicate beauty of birds, and in- 


terested in the study of their innate thrift. In the spring 
and summer months when birds are wont to congre- 
gate in the yard or open spaces about the home there 
is no garden accessory more desirable than an attractive 
bird bath. The natural instinct of birds is to seek a 
bathing place, as much of their life depends upon the re- 
freshing bath. The attractive Bird Bath pictured from 
the Garden Craft Corp., Crystal Lake, Ill., is made of 
stone, with bowl 2014” in diameter and 26” high. It is 
graceful in proportion and its simple modeling, commends 
it to those desiring an especially appropriate piece of 
garden furniture. Garden equipment is becoming a spe- 
cial feature of the American country home, and no matter 
how small the plot, there is ample room to allow for one 
of these extremely ornate bird baths. The dealer’s price 
for these baths is $6.00, retail price $12.00. The above 
concern will gladly send samples to dealers wishing to 
feature these bird baths as an attractive addition to their 
stock and as an inducement for summer trade in Garden 
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THE CHICAGO MARKET sn 


J. H. SMyTHE, REPRESENTATIVE 


the past week. Buyers and Manufacturers are 

awaiting the opening of the third Chicago Glass, 
Pottery, Lamp and House Furnishing market. Only a 
few out-of-town buyers were seen in the Chicago show- 
rooms, but word had been received from many of them 
saying that they will be in Chicago the second week in 
July, when they will inspect the new merchandise from 
many lines. Chicago retailers report that business in cut 
glass, china and silverware has been good this month. 
This they attribute to a good “ June Bride” season. 


(CC tv pas Trade has been marking time during 


The regular business meeting of the Glass, Pottery 
Lamp and Housefurnishing Association was held on 
Thursday of last week at the Hamilton Club. About 
twenty members were in attendance. Reports from the 
various committees and officers were read and discussion 
of details for handling the July exhibit followed. The 
report of the rooms committee showed a healthy increase 
in the number of applications for space by manufacturers. 
More than 200 lines have been listed with the associa- 
tion for the exhibit and these lines will be shown at the 
Sherman Hotel or in the local show rooms of the vari- 
ous representatives. 


The Ira A. Jones Co. will open an exhibit this week 
at the Chicago Furniture Show where they will display 
their various lines of lamps and shades. Among the lines 
to be shown are The Haven Co., the Wood Art Co., Chi- 
cago Lamp and Frame Co., H. E. Rainaud Co. and the 
Shepherd Co. 


The following statement from the head of Butler 
Brothers is interesting to all merchants: “ Butler Broth- 
ers’ 1923 sales are running 25 to 30 per cent. higher than 
the same period in 1922,” according to Frank S. Cun- 
ningham, president. He added that business is excep- 
tionally good and predicted that sales for this year will 
reach the peak levels of 1919 and 1920. He said that 
the farmer is buying more goods now than he ever has 
before. “ Business was never bottom on as solid a foun- 
dation as it is now,” declared Mr. Cunningham. “ All 
the people in the country who want to work can, and 
they are getting good pay. They are also spending money 
which in turn in being reflected in business throughout 
the country. The retail merchant is not buying on a 
speculative scale now, and is confining his needs to what 
he knows he can sell,” asserted Mr. Cummingham. “Bus- 
iness men well remember the lesson of 1920 but in spite 
of their conservatism business is on the upgrade with us.” 


CHICAGO OFFICE 
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Petition asking an adjudication in bankruptcy was filed 
against the Mid-West Lamp Co., 143 Austin Street, 
Chicago, last week, by Nitrogen Electric Co., E. A. Tracy 
and Economic Lamp Co., The liabilities are $1,000 and 
upward and assets, not listed. 


Ornamental Brass & Fixture Co., 728-730 West Ran- 
dolph Street was incorporated last week. Capital, 
$10,000. Incorporators are Frank Goldberg, Mitchell 
Edelson, Rose Benjamin. Manufacture and deal in 
ornaments, fixtures, novelties and electrical supplies for 
lamp manufacturers. 


At a meeting of the Gifts, Art Wares & Novelties Asso- 
ciation held at the Palmer House last week, M. Harris, 
sales manager for Schwartz Picture Frame Co., was 
elected secretary. This. will fill the vacancy caused by 
the resignation of Mr. J. W. Power. The meeting was 
devoted to discussions of plans and arrangements for the 
Big Chicago Gift Show to be held at the Palmer House 
the week of Aug. 5th. More than 60 rooms have already 
been reserved by manufacturers who will display their 
wares for the benefit of visiting buyers. 


H. L. Kelly of Kelly & Reasner, manufacturers’ agents, 
17 N. Wabash, led a committee to visit Oscar Eckland 
at New Buffalo, Mich., on Saturday of last week. The 
committee is in charge of arrangements for a picnic and 
outing to be given the visiting buyers during the pottery, 
glass, lamp and house-furnishings show in Chicago July 
g to 22. The tentative plan is to charter a train to carry 
the buyers and salesmen to New Buffalo where it is pro- 
posed to hold the outing. 


D. C. Jenkins and Addison Jenkins of the D. C. Jen- 
kins Glass Co., Kokomo, Ind., visited his Chicago repre- 
sentatives this week. 


E. S. Craig, buyer for Pays Art Store at Sioux Falls, 
S. D., came to Chicago last week on a buying trip. 


Egypt’s Imports of Crockery and Glassware 


Imports of earthenware stone and glassware into Egypt 
for the years 1913 were 582,899; 1920, 1,931,538; 1921, 
1,128,880. These figures represent values in £H1, con- 
versions being made as follows: 1913, ££ 1=$4.99; 
1920, £LE1=$3.7453; 1921, £E=$3.9526. 


Czecho-Slovak Glass Prices Reduced 
The “ Gazette de Prague” reports that the prices of 


blown glass have been lowered by 10 per cent. 
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READY 10 


CHINA- 


aa 


THE PALMER HOUSE 


invites you to inspect 
the following lines. 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. 
I. E. Mincks, Sect’y and Manager. 
W. T. Darden, Mgr, Sales. 

Phone, Dearborn 4700 


Crooksville China Co., Room 591 


Makers of Dinnerware 

Represented in the Middlewest and 
West by J. E. Boring 

Telephone Central 5271 


Potters Co-operative Co., Room 684 


Dinnerware, Hotel China and Spe 
cialties. Established 1876 at Bast 
Liverpool. Geo. W. McNicol, Mgr. 


KAY BEE CHINA WORKS 


Manufacturers 


High Grade China 
CHICAGO ILLINOIS 


BOUVERS OF 


GLASSWARE -LAMPS-HOUSEFURNISHINGS 


GIFT SHOP & ART GOODS-DOLLS*& TOYS 


WALTER B. ANDREWS 
30 Kast Kandolph Street 
Corner Wabash Avenue 
Room No. 405 


Representing 
MOoONONGAH GLASS Co. 
Co-OPERATIVE FLINT GLAss Co, 
Tur DuNcAN & MILLER GLaAss Co. 


THE SEBRING POTTERY CO. 
Mr. W. L. Gerald 
4523 Racine Ave. 
Chicago, III. 
Phone: Edgewater 2380 
Display Room, 1319 So. Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates. 


FRENCH CHINA CO. 
Office and Display Room 
136 West Lake Street 


A few words in this space will bring 
in many dollars 
Phone Wabash 860 


Q 
oo 


THE SHOPS BUILDI 
17 N. Wabash Ave. 
Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 
and Domestic Table and Illuminat- 
ing Glassware. 

KELLY & REASNER 
Representing McKee Glass Co.; 
Eagle Mfg. Co.; Indiana Glass Co.; 
Lippincott’ Glass Co.; N. North- 
wood Co.; Mound City Glass Co.; 
D. C. Jenkins Glass Co., and Geo. 
R. West & Sons. 

THE McANULTY CO. 

Aluminum Goods for special sales. 
Copper and nickel plated ware. 
Phone Central 3240. 

E. M. MEDER 
Direct Representative Lamps, 
Shades, Dinnerware, Glassware, 
Aluminum, Baskets, Nickel, Copper, 
Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie ., 
China Co. 

Note—Concerns wishing to secure 

space in this building for display pur- 

poses should apply to 
ROSENBERG & LURIE 
178 W. Jackson Blvd. 
Phone Wabash 6589 


—— 
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LBYVERS OF 
aa CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS oo 
“ GIFT SHOP & ART GOODS-DOLLS’& TOYS 


| THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
B®. T. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON. 
TAINS COMPLETE SAMPLE LINES 
DIRECT FROM OUR FACTORIES. 


222 N.STATE 


House Phone Central 0480 
A Buying Center for China, Glass, 


Housefurnishings and Toys 


Gra A, Jones ©. 


9 North J Wabash Avenue 


W. T. DARDEN CO. THE LIMOGES CHINA COMPANY Chicago 
Jackson Vitrified China Co. fs eR ray , aN eta ere 

NMectric. e - s é ; 
Home Blectric Sales Co. presented in tcago by CLASSWARE 


Joun G. EpMunps 
1319 Michigan Ave. 


Seneca Glass Co. 
Susquehanna Cut Glass Co. 
National Glass Novelty Co. 
LAMPS AND SHADES 
The H. E. Rainaud Co, 
Wood Art Co. 
Chicago Lamp & Frame Co. 
Haven Co. 
Shepherd Co. 
Burke Studios 
Phone Central 1606 


HARRY N. DePUY 
Wabash Manufacturing Co. 
Peru Basket Co. 

Oneida Mfg. Co. 
Cavanaugh Bros. 


J. B. FINN 


Zanesville Stoneware Oo. 

National Pottery Co. 

Micheal Blum Silk Shades 

BE. J. Knapp Candle & Waz Co. 
' Uhl Pottery Co. 


HEFTER SALES CO. 


Kinney & Levan Co. 
Dinnerware, Glassware 
Dutch. Silverware 


ee 


Progressive 
China Decorating Co. 
2617 W. Harrison St., Chicago 


Wholesale Dealers in Foreign and 


Domestic 


CHINAWARE 
Telephone: West 3645 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Economy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 


HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co, 
Kewaskum Aluminum Co. 
Schlueter Mfg. Co. 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


While in Chicago Visit 
STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediate 
shipments, 


EDWARD J. KOCH 


Figueroa Cut Glass Oo. 
Hunt Glass Works 
American Orystal Cut Glass Mfgrs. 


CHARLES F. KOEMPEL 


J. H. Brauer Art Studios 

- Hand Painted China 
Kay Bee China Works 
White China for Decorating 


O’BRIEN & O’BRIEN 


Kamenstein Heavy and Light Tin 
and Japanware 

All Steel “Good” O’Brien Fruit 
Presses and Potato Ricers 

Wonder Porcelain Toaster Stove 

The “Good” Mop Stick Holder 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


GEO. F. RUBY 


Importer of Chinese Goods 
Art Goods, Pottery, Novelties 
Also Representing 


Fo Sing Yuen & Co. of New York 
Phone Dearborn 3236 


FOSTORIA GLASS CO. | 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsell 
Pressed and Blown Ph 
Etchings, Cuttings eae 
and Iridescent. Central 3497. 
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W Ass Neel Eee 


Rates: 40 cents per line for first insertion; 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 


HakersP = WANT Ee 


O NE of the oldest glass factories—making a complete line 
of blown tableware, has an opening for an ambitious sales- 
man in excellent territory. The man we want must be capable 
of selling fancy ware at profitable prices instead of car load 
lots of plain blown cheap tumblers only. We will consider a man 
having had experience with one of the better glassware and 
china jobbers who is desirous of making a connection that has 
excellent possibilities. Address Box 262 care Crockery and 
Glass Journal. 


ALESMEN wanted by manufacturing importers to sell 

popular line on Bavarian china to dealers and department 
stores. Quality prices and liberal commission insures excellent 
results for hustlers. Territories open in all latge cities west of 
New England and Eastern States.° Address Box 264, care of 
Crockery and Glass Journal. 


VV ONS eee ran to take care of buyers in table 
elassware manufacturer’s ofhce, must also be able to do 
typewriting; salary $25.00 week to start. Please state age and 
experience. Box 265, care of CRocKERY AND GLASS JOURNAL. 


BUSINESS OPPO Re UNG SIELE S 


AX old established manufacturer of Art Wares, such as 
Lustres, Gold Encrusted China and Fine Pottery. Lamps, 
which are recognized as the very best produced anywhere, and 
are handled by all the leading stores throughout the country, 
would like to negotiate with a firm to represent them in New 
England, Pennsylvania, New York State and Canada. Only 
such houses who command a large sales organization, and could 
guarantee a real volume of business would be considered. Re- 
ply to Box 266, care CrocKERY AND GLASS JOURNAL. 


Pepping Up Young Salesmen 
(Continued from page 21) 
with questions. And no question is ever too trivial for 
him to answer. seriously, carefully and with sublime 
patience. 
The boys always feel, as a consequence, that they have 


a real friend at court. They go to him with all their 


troubles and he smooths out the wrinkles. And it is also 
his duty to keep them in a happy frame of mind. ‘If he 
happens to see a chap who is down in the mouth, because 
of indifferent results after a long period, he builds up new 
confidence and reminds him that Rome was not built in 
a day, and that folks have been trying to unearth valu- 
able pieces of it for centuries, 


The trouble in most sales organizations is that there is 
no headquarters for the lonely soul. He just drifts and 
drifts—neglected. Everybody is up to his own ears in 
rush, 

The amateur in the sales department of today is the 
professional of tomorrow. There would be a greater per- 
centage of competent, efficient salesmen, if more care 
was taken in the handling of the youngsters, the fledglings. 
They are allowed to go rudderless and uninspired. Often, 
while winning success, their experiences are so bitter and 
unpleasant, they grow into bitter men, 
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must write out frequent prescriptions for his “ patients,”, 
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We know a sales manager who has a unique method 
of reminding himself and his associates of his duty by his 
younger men. It serves as a suggestion, a hint, a never- 
failing inspiration. On the wall of his office there is a 
small cabinet. And in that cabinet there is a shelf of 
tiny phials, each bearing a label. It was the cabinet which 
prompted the writing of this story. 

These labels read Hope, Encouragement, Fair Treat- 
ment and Toleration. And when a young man enters 
the department he is given a dose of “ tonic,’ as occasion 
arises. There is no bitter medicine. Often the contents 
of the cabinet is shown to the cubs as an indication of the 
firm’s policy. 

In a sense, an efficient sales manager is a doctor, who 

99 


especially for his younger patients. 


U. S. Glass Stock Goes Up 
(Continued from page 19) 
months ago. The stock went up on the local board to 
29% asked, and was sold at 2914 when the market closed 
last Saturday, an advance of 4% with par at $25. The 
demand for the stock is said to be based upon the recent 
teport of sales of the company and of the earnings of. 
the company of $2,368,773 for the first five months of 
the current year as against $1,699,945 for the same period 
during 1922. A quarterly dividend of 2 per cent. was 
paid on the new stock issue last April, and it is currently 
believed in financial: circles here, that a similar dividend. 
will be authorized by the board of directors for the next 
quarter. Last December stockholders of this company’ 
authorized a decrease in the capital stock from $3,200,000 


» to $1,600,000 and a change in the par value from $50 to 


Following this action an increase in — 


$28 ‘per share. 
capital stock to $3,000,000 was authorized. Many are of. 
the opinion that the stock will sell above 30 before long, 


General business with the company is pronounced good, _ 
and production of all plants is averaging 80 per cent or — 
more, in some instances capacity output is recorded. é | 


Bayless Bros. Building Badly Damaged by Fire © 

Fire of unknown origin burned out in a building at 704-_ 
700 West Main St., Louisville, Ky., occupied by Bayless’ 
Bros. & Co,, wholesale china, causing an estimated loss of | 
$80,000 to the building and contents and to the contents of © 
adjoining structures. Other companies suffering losses 
were the American Doll Company, Stuckey-Quest Com- 
pany, 708 West Main St.; Kentucky Clothing Company, 
700 West. Main, and the Weatherly-McKennie Company, 
which occupied part of the Bayless Building. The dam- 
age, unofficially estimated, is partially covered by in- 
surance. 

J. Lyle Bayless, president of the Bayless Bros. & Co., 
said he could not estimate the loss to the firm, but that 
he carried insurance, and did not know how much. J. M. 
Owens is secretary and treasurer of the company. 


SUMMON NTA 


VOL. 96 


JUNE 28, 1923 


ik 


= ESTABLISHED IN 1874 PHONE STUYVESANT 6052 = 
= = 
‘Crockery and Glass Journal § 
= The Representative Paper of the Industry $< = 
= BUSINESS STAFF Devoted to BRANCH OFFICES = 
= General Manager CROCKERY, GLASS, HOUSEFURNISHINGS sp i = 
Belinea so: LAMPS, GIFT SHOP GOODS, 312 South Clark 8t. || = 
= STILLMAN TAYLOR DOLLS AND TOYS Ba dap eels = 
= assootate Balter Published Every Thursday "98 May St. = 
= B. M. WISNER By Needham, Mass. = 
: DEMAREST PUBLICATIONS, Inc. || ze zieerson ff | 
Be erecacotceonven|| 45 EAST ith STREET NEW YORK J rlebiier = 
= SUBSCRIPTION RATES: SISO TAEGRNT = 
= Art Director Peles States eae me ek: ie 215 West 6th St. = 
= ROBERT BAUER Other reountvtes in postal ‘union 5.50 East Liverpool =) 
= Single copies . . 6 5 F ‘ > 5 ; z : 10 | | 
Leen eee 


No. 26 


\Splilgics EDI R@KeSEESSIEE 


THE TRADE OUTLOOK 


Cee ee ee od ee ed TT TTT 


ITH American business resting on a solid foun- 
\ \, dation, and with all economic factors indicating 
that nation-wide activity is entirely due to a 
healthy demand for merchandise, the prosperity of the 
present is certainly likely to expand in the future. There 
are, of course, cross currents in the business stream, but 
these eddies have but little effect upon the sweep of the 
flood tide. For the tide of business is assuredly rising 
steadily, but how high a mark it will reach is uncertain. 
From many points of view it is apparent that the scale of 
prices is becoming a very important factor. 


HE high cost of living continues to be a highly im- 

portant phase and will doubtless figure largely as a 
determining factor during the balance of the year. 
Increased wages in some industries has, it is true, provided 
an enlarged buying capacity for a few classes, but un- 
fortunately the gain of a relatively few does not make it 
any easier for those not favored to satisfy their needs. 
The high price of shelter has not declined, but is slowly 
advancing. With demand running so far behind supply, 
there is no business reason why this cost should decline. 
In fact, the evidence is for a rise and not for a fall. 


HIS condition makes merchandising for the future 
more or less uncertain, and is about the only reason 

why buying is not broadening out more than it has during 
the past six weeks. With the unsettled price question 
unanswered, buyers are looking for present needs and 
hesitate to sign many orders for future requirements. As 
the situation now appears, those close to the market and 
consumer are pretty well convinced that consumer buy- 
ing in some lines is going to be stinted. As not much sav- 
ing can be done on food, and but little will be economized 
on recreation, a good many conclude that the two lines 
most likely to be affected will be apparel and household 


wares. We do not entirely agree with this conclusion, 
reached through the simple process of elimination, but 
there seems to be some good reason for thinking curtail- 
ment in buying will appear if any attempts are made to 
raise prices appreciably. This is the biggest uncertainity 
the merchant is facing just now. 


OME merchants believe that prices need readjusting ; 

that this readjustment is likely to send some lines 
downward and others upward. Hence the caution now 
apparent in many mercantile transactions. Buying is pro- 
ceeding moderately and prudently, and no one seems to be 
hurrying to place substantial orders. This is in the main, 
applicable to raw materials down to finished products, and 
the intimation that prices will be likely to be higher later 
on, 1s apparently having but little weight. The potential 
buying power of the consumer continues to be viewed as 
an unknown and uncertain quantity by a rather large ma- 
jority of business men and merchants in all lines, and 
they are willing to take their chance with the market 
rather than buy liberally and risking the chance of accu- 
mulating stocks that may be hard to turn over quickly. 


HIS hand to mouth buying, while present in all mer- 
chandising lines, is less in evidence in the crockery 
and glassware line than in lamps and general housefur- 
nishing merchandise. Retail stocks are generally conceded 
to be small and the majority of buyers are trying to keep 
their stocks as nicely balanced in the scales of supply and 
demand as possible in order to make the best showing 
for their departments. Ware for special sales is eagerly 
sought for but hard to find, and with a good volume of 
back orders on the books of most domestic potteries and a 
good many glass plants, goods at a price are scarce. But 
retail sales are picking up nicely and the trade outlook is 
unqualifiedly bright. 
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Selling Efficiency in Small Stores 


As Sales Volume and Fast Turnover is Chiefly Dependent Upon Good Salesman- 
ship, Little Stores Should Follow Training Methods Adopted by Big Distributors 
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salers and manufacturers in the schooling and 

training of their sales representatives, the seem- 
-ing lack of realization of the importance of these things 
‘on the part of the average retailer is declared to stand 
out prominently. The situation is an anomaious one, ac- 
cording to a well known sales manager, as, if anything, 
it is more desirable that the retailer in his own interest 
pay greater attention to developing an efficient sales force, 
thoroughly trained in the good points of the merchandise 
they are selling, than the wholesaler, 

He pointed out that, of all the elements that make up 
he structure of curren retailing, the sales clerk is, by vir- 
tue of his position, at the top. The clerk is the only part 
of the store organization who is in direct selling contact 
with the consumer. All efforts of judicious buying and 
careful preparation of merchandise, advertising, fixtures, 
arrangements, display, and the fate of the capital invested 
in the store depend to no small extent on what success 
the clerk meets with for their justification and support. 
How then, does the average retailer tackle the problem? 

I have had retailers come to me, he said, and ask me 
what was the matter with their clerks and why couldn't 
they get better results from them. These merchants 
told me their clerks were constantly shifting, and wanted 
to know why they wouldn’t show a greater interest in 
the business. When I asked them, ‘ What have you done 
to train your clerks in the fundamentals of your business 
and in the basic features of the particular products 
which you are handling? I invariably would get a rather 
surprised look and the answer, Why, nothing in par- 
ticular. 

I then ask, What do you do when you hire a clerk? 
The answer invariably would be, Well, I try to get a 
man who is familiar with such a department, or with 
such a line, and I show him how to handle our cash and 
how our sales are recorded. I put him behind the counter 
and let the other clerks show him just how we carry our 
stock. 

Isn’t it rather pathetic to have a merchant tie up thou- 
sands of dollars in a wonderful store, tie up still more 
thousands in inventory, spend large amounts in advertis- 
ing, prepare all of the divisions of his campaign and 
leave the one big point of contact on his own resources? 
What good is the store, the stocks, the bank connections, 
the purchasing corps and the advertising effort if the 
clerk isn’t made sympathetic and conscious of the big 
scheme of things. How on earth can he successfully 
move the merhandise, and moving the merchandise is 
the power that keeps the wheels running. The clerk must 
be given much more attention and thought by the retailer 
if his business is to be kept up at a high revenue point. 

Do not misunderstand me. JI am thoroughly aware 


B: consrast with the remarkable progress of whole- 
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of the notable steps which are being taken in the educa- 
tion of their sales forces by the big retail establishments 
all over the country. But the very fact that they are doing 
so only gives added force to the necessity of the average 
or smaller retailer taking a page out of the same book 
and doing likewise. It is without question that, if they 
did, it would be a marked factor toward reduction of the 
tremendously high cost of retailing. The wholesalers 
and the large stores have realized the situation, and it is 
now up to the smaller retailers to follow suit. The mat- 
ter of size makes absolutely no difference. 

In England the training of retail clerks is taken in a 
much more serious way than in this country. The Eng- 
lish clerk is trained to be a specialist. He is taught how 
to be an authority on the very thing which he is selling. 
He is given such a thorough training in the various 
products he sells that he can properly fit them to his 
customers’ needs. If a manufacturer has concluded ne- 
gotiations with an English merchant whereby the latter 
will carry the manufacture’s lines of goods, the mer- 
chant will close the deal by saying, “ How soon can you 
have an expert on your product come to my store and give 
my clerks a lecture and demonstration? It can be done 
early in the morning or after store hours, to suit your 
convenience, but it must be done before the goods 
actually go on sale.” 

The English merchant evidently realizes that his clerk 
or the sales person is figuratively the neck of the bottle, 
and that clerk or sales person should have every dollar 
spent on him which should make him a smoother source 
of flow for the merchandise of that store. 

For some years I have been trying to preach the gospel 
to the retail merchants of this country that they should 
not put a single line of goods on their shelves which were — 
not thoroughly demonstrated and sold to their own sales 
people. Simply demonstrating a product to a depart- 
ment head, buyer or merchandise man is far from suffi- 
cient. If the merchandise man is sold on the value of a 
product, half the job is done, but only half. He repre- 
sents the “ inflow,” 

Now if the “inflow” is a six-inch pipe and the outlet 


is a one-inch pipe, the speed of the “ inflow ” through the 


former is only equal to what the outlet can handle. 
What I am trying to make clear is that all of the knowl- 
edge which the merchandise man may have of a product 
amounts to nothing, if the clerks behind the counter 
haven’t got an equal amount of that knowledge. 

Business must be done on a basis of faith. Legitimate 
stores should confine their dealings to legitimate manu- 
facturers, with the reverse being also true. One a policy 
of square dealing, no store should fear to have a repre- 
sentative of a manufacturer whose line it has decided to 


(Continued on page 26) 
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Prosperity on Solid Foundation, Says Guar- 
anty Report 

That there is a better basis for prosperity in the coun- 
try now than for a long time past is the opinion voiced 
in the latest issue, of the “Guaranty Survey.” It is espe- 
cially pointed out that, while the volume of bank credit 
now employed in the country is the largest on record, the 
volume of loans has been kept well within safe limits. 

It is pointed out that a wave of pessimism has recently 
spread over the country. It says: 

“The belief that excessive caution is now curtailing 
prosperity has supplanted in some quarters the earlier 
fear that general inflation of prices and bank credit was 
developing, to be followed in due time by the familiar 
liquidation and depression which boom activity has 
usually induced. The relaxation in forward buying of 
important classes of commodities in recent weeks, the halt 
in expansion of bank loans, and recessions in prices have 
been cited as reasons for the present anxiety. 

“ Heretofore production as a whole has exceeded cur- 
rent consumption, while inventories were being replen- 
ished. The fact that stocks of commodities in most cases 
are now apparently adequate for the current require- 
ments of trade eliminates an extraordinary stimulus to 
expanding production. A further general expansion 
of production may be expected only in the event of in- 
creased domestic consumption or a growth in the export 
trade, in the absence of a disposition to speculate for a 
rise in commodity prices. This is a condition making 
for more stable, even if less intense, business activity. 

“Tt is not safe to assume, however, that every unfa- 
vorable element in the industrial and financial situation 
has been eliminated. Ample bank reserves and easy 

money rates would still.invite inflation, in the absence 
of restraining influences. And there are many who be- 
lieve that prosperity is chiefly dependent upon cheap 
money end rising prices. The recent demonstration of 
the fact that the fortunes of business are the reflection 
of human behavior rather than the results of blind force 
which drive men involuntarily into alternating condi- 
tions of prosperity and depression, is not unprecedented. 
Men have learned and forgotten before. Failure to main- 
tain the discriminating conservatism which is now a 
wholesome influence upon business and banking policies 
would remove the strongest existing support of sound 
economic progress.” 


Cycles of Prosperity 

The distinguishing characteristic of the present period 
of industrial activity is that the driving stimulus of busi- 
ness has largely consisted in making up the shortages that 
accumulated during the war period and the recent de- 
pression, says the mid-month bulletin of the Cleveland 
Trust Company. These deficits have not yet been fully 
made good, but in large measure they have been. During 
the past forty-four years there have been thirteen periods 
of prosperity and twelve intervening periods of depression 
in this country. A study of this long series of recurring 
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Thirteen 


periods of good and bad times discloses the interesting 
fact that a lengthy period of prosperity has never followed 
a great depression. The rule has been that great pros- 
perities are followed by great depressions, but great de- 
pressions are followed by brief prosperities. 


Domestic Glassware Exports 


Domestic exports of plain table glassware show a very 
large increase for the month of April. This increase in 
value of outgoing ware amounting to $21,056. I-xports of 
cut and engraved table glassware show a slight decline 
for April, the decrease amounting to $2,497; outgoing 
shipments of lamp chimneys and lantern globes also show 
a decline for April, compared to figures for March, the 
decline amounting to $5,144. 


Table Lamps 
Table & other Lamp &other 
glass- glassware chimneys illumi- 
ware cutoren- lanterns, nating 
plain graved globes glass 


Countries Dollars Dollars Dollars Dollars 
Azores & Madeira Is. ... — — 4 — 
Wethetlandss ..2..05'0.2 274 — —— 

EW at ge eips nectar de es — — — 36 
Site el ose ag alae os 205 _. = 
Dg ZeGlanicliananwen ede 6 oF 472 — == — 
Tenmlatmibae tien ait ee. 46,270 3,433 47 3,896 
SOLAN Ur aht, bo. oe ees 2,839 — 120 at 
Canada 

Maritime Provinces ... 975 620 156 47 

Quebec and Ontario .. 23,621 5,810 876 =16,615 

Prairie Provinces ..... 2,766 534 2742 en Oye 

Brit. Col. & Yukon ... 2,955 451 61 463 
Britisa Honduras... .\. 103 — 48 189 
Costa «Rice ei ee Sls — 50 42 
Guatemalan es... ae 749 110 257 261 
lonGttta Same ae ee 2,667 143 97 36 
icaraota tae ho eck cot 87 32 143 35 
Panainawmueesey.  ecsces 1,077 442 1,047 194 
Salvador Miers Aan Pek 164 — 141 — 
RE CRAC GM tie. lias oan b 14,684 506 6,352 1,907 
Newfoundland & Labrador 121 — 11 129 
Deronnd aaa te foc ts oe 300 25 584 80 
BARS GSS: Bs hive nek wee es 125 — 91 80 
Jamaica LAO ENs 9 £5 aes EONS 240 — 6064 303 
Trinidad and Tobago ... 15 30 141 196 
Other Brit. West Indies. . 681 4 672 351 
Cuba nu i Ain Cet tbe she 29,641 2,380 1,081 Aaksls 
Dominican Republic .... 434 — 832 43 
Dutch West Indies ..... 70 = 61 53 
French West Indies ..... — — 40 — 
Haiti Pe AES A ree 646 — 188 92 
Virgin Isiands of U.S. .. 118 _ 45 79 
LENE EY, 4 ate ogee 13,220 — — 590 
Hoe ADS Catan can ar oie 1,451 — — — 

TAZ aes eee eh ee 50 — i 
Chilew era wee. 7 8 572 70 > 26 
Golompide say wee ck 3,419 471 252 1,144 
Ecutdor. Gite... 45, 1,487 — 495 pe 
British. Giranaee oe ae. 163 — — 208 
Ditch Guranasi ess Fal — —_— ah — 
A at EBT ye ee Re 2,656 — 1,611 1,020 
WUC WAY Bites 6s 5 Sach — -— 7, 
WVeneziicla sors. oh kk isl 35 80 96 
British alndia.....c<a0 oti. 55 98 6,544 = 
Straits Settlements ...... — — 129 32 
iistaneets ok ee eee eo et 3,793 286 116 128 
Giiosengeye $5.0 44 oe — — 33 a 
Far Eastern Republic ... — —- PA — 
[Gaede oh 0 er _- -~ ~ Boe 
Tapa Hy). cr in bee oe 41 134 71 = 
Palestine and Syria ..... 34 — 56 12 
Philippine Islands ...... 2,179 18 31 —_ 
uastea lites os oa clk 18,066 905 3,614 4,42. 
British Oceania ......... 194 — 71 5 
French Oceania ........ 20 — 38 60 
ewan Zealand y peiisus os 2. 4718 40 819 1,698 


Other: Oceania”. =... — — 35 70 


June 28, 1923 


Namm & Son Offer 3% Million in Bonds 

An issue of $3,500,000 first mortgage 6 per cent sink- 
ing fund gold loan bonds of A. I. Namm & Son, Brook- 
lyn, is being offered by the Manufacturers’ Trust Com- 
pany. According to announcement by the trust com- 
pany, A. I. Namm & Son is the “ third largest cash de- 
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British West Africa .... — — 207 667 
British South Africa .... 543 58 270 400 
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Other French Africa .... — — 12 58 
Liberia (ooee ee eee 42 — == 21 
Other Portuguese Africa. — 10 — 
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Merchandising Conferences At Fair 

A series of merchandising conferences will feature the 
mid-Summer conventions of the National Retail Dry 
Goods Association and the National Garment Retailers’ 
Association to be held here during the period of the Mer- 
chandise Fair. The meetings are divided into seven 
different sessions, the first being scheduled for July 24 
and the last for August 2. Each of them will deal with 
the problem of merchandising a different line of goods. 
Among the various divisions will be included house 
furnishings and basement departments. A leading mer- 
chandise executive will be the Chairman of each meeting. 
The conferences will be held at the Grand Central Palace. 


Lord & Taylor To Enlarge Housefurnishings 


Sections 

In making provision for the enlargment and develop- 
ments of a number of departments with the idea of pro- 
viding greater service to the public, Lord & Taylor have 
decided upon a plan for the re-arrangement of their 
seventh floor. In speaking of the contemplated changes, 
L. W. Reyburn, president of the company, said: 

“ Notwithstanding the satisfactory volume of sales in 
our House Furnishing Department, which has in every 
degree come up to our expectations, we have decided to 
discontinue the strictly Kitchen Wares Section of this 
department in order to obtain room to expand depart- 
ments adjusting themselves more readily to our general 
plan of development. 

“We take this opportunity of publicly expressing to 
the House Furnishing Trade in general our appreciation 
for the co-operation and courtesy extended to us. 

“Mr. George E. Bruorton has conducted our House 
Furnishing Department to our entire satisfaction for a 
period of almost six years, and it gives me great pleasure 
to express the great esteem in which he is held by us on 
account of the careful and capable management he has 
exhibited in the conduct of the affairs of this department.” 


Merchants Favor Arbitration 

Of 810 ballots received by the Merchants Association 
on the question of commercial arbitration, 806 declared 
in favor of arbitration with pledges to provide for it in 
contracts. 

The ballot explained the benefits of settling disagree- 
ments through commercial arbitration rather than 
through resort to the courts, and asked the members of 
the Association to record whether they were interested 
in foreign or domestic sales, and whether they were in 
favor of arbitration rather than law suits. 


partment store in the United States.” The bonds will 
mature in 1943 and are being offered at 99 to yield 6.10 
per cent. They are redeemable at 107% up to 1928; at 
106 to 1933; at 105 to 1934, and thereafter at 105 minus 
Y, per cent for each year of the unexpired term. 


Abraham & Straus Acquire More Frontage 

With the acquisition of property at 414-420 Fulton 
Street, Abraham & Straus, Inc., Brooklyn, will have the 
largest unbroken frontage along the downtown shopping 
thoroughfare of Fulton Street. 

Discussing the importance of the new acquisition, a 
statement given out by Abraham & Straus said: 

“ It is interesting to note that the policies of fair dealing 
with the public, the trade and his own employes with 
which Abraham Abraham opened the small store in lower 
Fulton Street on St. Valentine’s Day fifty-eight years ago, 
were so sound that they have resulted in the tremendous 
expansion from the space 25x100 feet to the present hold- 
ings occupying almost a square block. 

“ The present management have continued and will con- 
tinue these sound policies, and in order to maintain their 
prestige and meet the constantly increasing volume of 
business are planning great developments within their 
present store buildings for the coming fall. The entire 
main floor will be refixtured in walnut. 

“Escalators are being added which will be capable of 
carrying 34,000 passengers a day to the upper floors, and 
in addition to opening new china and housefurnishings 
departments in the basement, a great under-priced store 
is to be opened there.” 


Business Briefs 


The Morris 5 and 10 cent Store has opened at Hunting-— 
burg, Ind. 


The F. & W. Grand Co., which recently purchased the 
property at 130-132 Broad Street, Elizabeth, N. J., has 
awarded a contract for the erection of a store building to 
cost $125,000. 

The Dyff Mfg. Co., Bridgeport, Conn., has been incor- 
porated with a capital of $25,000 to manufacture dolls 
and novelties. Incorporatior, M. J. Duff, 78 Haddon 
Street, Bridgeport. 


Construction work has been started on the new Graham 
Department Store building at Bluefield, W. Va. 

Investigation of the fire which damaged the plant of 
the American Doll Co., Louisville, Ky., recently has been 
unable to determine the origin of the fire which did an 
estimated damage of $70,000. 


CAUGHT IN THE NEWS NET 


NTERESTING 
ITEMS PICKED 
UP HERE AND 
THERE AMONG 
THE TRADE 


N August of this year, Max Strensch, a prominent 

figure in the china and glassware business for many 

years, will complete a twenty-five year association with 
Koscherak Bros. Making the event still more interesting, 
A. Klayf, well-known as house salesman for the firm 
and Miss Annie Daly, general assistant, will also round 
out the same period of service with the concern at about 
the same time. In honor of the event there will be a 
triple celebration, the date of which will be set upon the 
arrival home of Ernst B. Koscherak, head of the firm, 
who is now in Europe. 


Charles A. Postley and other members of the trade, 
were glad to have the opportunity of meeting the two 
brothers of S. J. Nealis, veteran buyer for the Gamble 
Desmond Co., New Haven, Conn., who accompanied the 
latter on a buying visit to New York this week. Mr. 
Nealis himself was delighted to receive a surprise visit 
from his brothers and their families, who are residents 
of California and both managers for Woolworth Stores, 
one at Sacramento and the other at Oakland. 


Maurice Berthe, traveling representative for E. Tor- 
lotting, returned to New York last Friday, after com- 
pleting a two week’s trip to Boston, Philadelphia, Balti- 
more and Washington. 


W. R. Renouf, sales manager for the Niloak Pottery, 
Benton, Ark., spent all of last week in New York making 
a canvass of the trade in the Metropolitan district. 


Henry Witte is spending this week visiting the Mary- 
land Glass Co., factory Cumberland, Md., which he rep- 
resents in the local market. 


A. J. Strikow, head of the Hopewell China Corp., Hope- 
well, Va., was a visitor in New York the latter part of 
last week, calling on the plant’s local agents, Herbert & 
Neuwirth, Inc. He said that the various improvements to 
increase production had progressed to a point near com- 
pletion. 


B. Rosenfeld of Lazarus & Rosenfeld, the well known 
importing house, sailed last Saturday for Europe on a 
combination business and pleasure trip. 


I’. J. Peters, head of the importing firm of B. Tomby, 
Inc., sailed last Saturday for a two months’ European 
trip to visit the concern’s factories which they represent in 
this country. He will meet Harry S. Clarke, sales man- 
ager for the firm, who sailed several weeks ago, to com- 
plete arrangements for the new sample lines now in prep- 
aration. 


Miss Pearl Abrams, formerly assistant to Simon Roth, 
buyer for the A. I. Namm Store, Brooklyn, who has been 
with Abraham & Straus for some time, has returned to 
her former position with the Namm establishment. 


John Postley, of Charles A. Postley & Sons, is prepar- 
ing to leave next Wednesday for a two weeks’ motor trip 
to New England and Canada. Judging from the elab- 
orate new wardrobe he is taking along, it is something 
more than simply a vacation that is taking him so far 
away from home. 


T. C. Heisey, of A. H. Heisey & Co., stopped off in 
New York last Friday on his way home from the gradua- 
tion exercises at Amherst College, to consult with the 
concern’s local manager, Wm. J. Kennedy. 


Justin Tharaud braved the heat of the past week, 
making a trip to Boston to call on the trade with his 
imported dinnerware lines. 


J.-H. Rogers, with George F. Bassett & Co., left by 
automobile last Saturday, with a party of friends, for 
Lake Winnepesaukee, N. H., where he will enjoy two 
weeks rusticating. 


With the coming torrid weather, Max Herbert, of 
Herbert & Neuwirth, Inc., was seized with the wander- 
lust, and left last Friday for Elizabethtown, in the Adiron- 
dacks, where he will devote two weeks to just being lazy. 
He will leave his family at the resort for the remainder of 
the summer. 


has 


THE Late W. ArTHUR SHAW 


The funeral held at the United Presbyterian Church, 
Canonsburg, Pa., on Wednesday, June 2oth, OL eA. 
Arthur Shaw, secretary and treasurer of the Canonsburg 
Pottery Co., Canonsburg, Pa., notice of whose death, on 
June 17th, was published in the June 21st, issue of the 
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CROCKERY AND GLASS JOURNAL, was very largely at- 


tended. There were many prominent potters and others 
interested in the business present. The display of 
flowers was also unusual, showing the very high esteem 
in which Mr. Shaw was held in the trade. 


Skelton Acquires Representation of New 


Factory 

On a trip to the plant of the Davies Glass & Mfg. Co., 
Martins Ferry, Ohio, where he was summoned by the 
heads of the firm last week, Frederick Skelton, the well- 
known manufacturers’ agent, completed arrangements 
with them while there to take the New York representa- 
tion of the line. 

The concern, which began operations June Ist, has 
a thoroughly modern, up-to-date plant and will specialize 
on iron mould tankard jugs, tableware, novelties and syn- 
dicate items. They will also make a line of staple elec- 
tric and gas shades in crystal, opal and decorated pot 
glass. 

Mr. Skelton expects to have his samples on display at 
his showroom in the Fifth Avenue Building very soon. 


Buyers in New York 


JUNE 21, 1923 

C. H. Hurlburt, china and glassware, D. M. Read Co., Bridge- 
port, Conn. 315 4th Ave. (D. G. Alliance). 

H. Keim, toys, Hens & Kelly Co., Buffalo, N. Y., 1164 Broad- 
way (Fellows Buying Co.). 

E. F. Ochs, housefurnishings, china and glassware, Miller, 
Rhoads & Swartz, Norfolk, Va., 432 4th Ave., care D. G. Union. 

P. H. Davis, toys, The Cohn Co., Richmond, Va., 1150 Broad- 
way, F. Lilienthal & Co. 

R J. Butt, toys, housefurnishings, china and glass, Miss E. 
Schussler, toys, Brager’s, Baltimore Md., 115 West 30th St. 
(B. F. Levis). 

E. A. Kennets, lamps, J. N. Adam Co., Buffalo, N. Y., 16 
West 39th St. 

INTE 225 1.923 

W. W. Taylor, housefurnishings and toys, D. M. Read Co., 
Bridgeport, Conn., 315 4th Ave., D. G. Alliance. 

Mr. Cassill, mdse. manager, L S. Ayers & Co., Indianapolis, 
Ind., 225 5th Ave., Retail Research Assn. 

A. B. Springsteen, dolls and toys, O’Falk’s D. G. Co., Tampa, 
Fla., 1150 Broadway, F. Lilienthal & Co, 

JUNE 25, 1923 

R. Evans, china and housefurnishings, J. N. Adam & Co., 
Buffalo, N. Y., 16 West 39th St. 

L. W. Lansing, housefurnishings, Stewart D. G. Co., Louisville, 
Ky., 16 West 39th St. 

J. A. Peters, lamps, May Company, Cleveland, Ohio, 37 West 


26th St. 
; JUNE 26, 1923 
Miss Van Valkenburg, gift shop goods, Herpolsheimer Co., 
Grand Rapids, Mich., 1170 Broadway, care of Morgan & Ahrens. 
Miss K. M. Connelly, exclusive gift novelties, C. C. Hartwell 
Co., New Orleans, La., Martinique. 
JUNE 27, 1923 
A. H. Baum, housefurnishings, M. Goldenberg, Washington, 
D. C., Pennsylvania. 
T. F. Morrison, housefurnishings, Parks-Bellk Co., Concord, 
N. C., 120 West 32nd St., A.. Fantl. 
H. A. Allred, T. F. Morrison, housefurnishings, Parks-Belk 
Co., Kanapolis, N. C., 120 West 32nd St., A. Fantl. 


Business Briefs 
The Gustavel Furniture and Rug Store, Monticello, 
Ind., having remodeled the four floors of their store, have 
added a comprehensive line of china, glassware and silver- 
ware. These departments are attractively arranged on 
the first floor. 
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China and Glassware Committee Pledge Aid 


to Federation 
At a recent luncheon of the Business Men’s Council 


of the Federation for the Support of Jewish Philan- 
thropic Societies, held at the Hotel Pennsylvania, quotas 
assuring the raising of $500,000, to wipe out the deficit 
in the current budget was assured. The China and Glass- 
ware Committee has pledged $5,000. Richard I. Ratner, 
Treasurer, Nonik Glassware Co., is Division Head and 
after much success in the Buyers and Sellers Committee 
has brought the tactics used in that field last year into 
the work of the glassware manufacturers. The men on 
Mr. Ratner’s committee are cooperating with buyers and 
sellers of large department stores and through these gain- 
ing contacts with the manufacturers which they are sure 
will result in new members of Federation. Monroe Hitz 
of Hitz, Jacob and Kassler, Joseph Gutman, Louis Levy 
of B. Ilfelder & Co. and Leo Schlesinger are working 
on the Notions, Novelties and Toys Trades. The former 
group will raise $10,000 during the last half year and 
the toys, $1,000. 


Hines Has Fine Shade Factory 


Back of the extensive and varied display of beautiful 
silk shades at the salesroom of John J. Hines, Inc., 39-41 
West 23rd St., is a splendidly equipped factory, recently 
opened by the concern, which turns out all the shades sold 
by the firm. 

The factory is located at 45 West 15th Street, where it 
occupies 4,000 square feet of floor space. 

An idea of the volume of work done at the plant may 
be gained from the fact that the factory employs a head 
designer with twenty-eight girls working under her. 

Metropolitan Art Opens in Greenwich 
Village 

The Metropolitan Art Company, 24 Greenwich Ave- 
nue, West roth Street, had a happy thought in its little 
card of invitation, announcing the opening on Thursday, 
June 21st, of its new salesrooms and factory, in recalling 
“The Seven Seas”: North Atlantic, South Atlante 
North Pacific, South Pacific, Arctic, Antarctic and the 
Indian Ocean, which have been immortalized in poetry 
and song for a decade, bringing to mind the splendors of 
the Orient, and that in this country there is established a 
shop producing color in its wares even more perfect and 
brilliant than is found in the countries touching these 
sea-ports, adaptable to any idea or temperament. 

In opening this unique Gift Shop, there has been given 
to the trade a delightful showroom in the heart of Green- 
wich Village, accessible by trolley or subway, filled to the 
brim with interesting china and glassware, unrivalled in 
its brilliant coloring and attractive designs. 

At the entrance of the shop there are two large display 
windows artistically arranged, and curtained with cream 
lace; a tasteful background for the bright colored ob- 
jects exhibited. The large front room is devoted to spe- 


- cial items harmoniously arranged, on tables and shelves, 


with numerous small colored glass lamps lending a note 
(Continued on page 26) 


WHAT THE POTTERIES ARE DOING 


M. K. ZIMERMAN, REPRESENTATIVE 


TERSE NEWS OF 
THE INDUSTRY IN 
THE EAST LIVER- 
POOL DISTRICT 


PITTSBURGH AND 
EAST LIVERPOOL 
OFFICE 
215 WEST 6th ST. 
EAST LIVERPOOL, OHIO 


N account of the extreme heat of the last fort- 
(e) night, a slight decrease in the production of gen- 

eralware has been noticed, but this was to be ex- 
pected. The dry heat of the clay shops and other depart- 
ments of the potteries, at times is such that the physical 
system can hardly stand, and therefore pottery employes 
are forced at times against their will to leave their places. 
It may follow, that many plants will be closed all of next 
week, on account of the Fourth of July holiday. During 
the current week, these holiday schedules will be worked 
out, although several plants have already indicated that 
operations will be suspended next week. 

Throughout the last six months, plant production in 
this district has been at peak, only occasionally have shops 
been compelled to suspend in part because of either a 
scarcity of gas or other minor causes. 

Any decline in production at this season of the year, 
due to the torrid wave, can always be expected. So far 
this year, however, kiln production has been considerable 
in excess of the record for the corresponding term in 
1922. 


From present indications probably about 100 new din- 
nerware decorations will be presented next January for 
the approval of the trade. So far as the decal patterns 
are concerned, the majority of these have been selected, 
and in the meantime a number of new gold stamp designs 
are to.be worked up. The decal patterns will lean to- 
ward borders, many of the designs being rather wide. 
Sample patterns have been put through the decorating 
kilns of late, but the complete lines will not be displayed 
until next December. 


Pete Rinkin of the Boston Store, Chicago, has been 
spending some time in the local market, not only for the 
purpose of looking up back orders, but to also anticipate 
future requirements. 

M. J. Ryan, with Mitchell, Woodbury, Boston, was also 
in the district for several days last week. 


Just as soon as the semi-annual inventories are taken, 
many dinnérware buyers are expected to visit the local 
market. Letters from many houses received here within 
the last fortnight have indicated that trips here are con- 
templated. 


During the Ohio Amateur Gold tournament held at 
Toledo, O., last week, Joseph Wells, of the American 
Potteries Co., East Liverpool, and R. L. Wintringer, a 
son of Harry D. Wintringer, head of the Steubenville 
(O.) Pottery Co., were paired in one of the final rounds. 


Announcement has been made here of the retirement 


of John A. McNicol, of the Clarksburg, W. Va., plant 
of the D. E. McNicol Pottery Co. He has been asso- 
ciated with the management of the plant since it started 
operations. Mr. McNicol is one of the incorporators of 
the American Sheet Glass Co., Clarksburg, which has 
arranged to take over the plant of the Liberty Glass Co., 
there, and which will begin operations about November 1. 


Generalware pottery workers hereafter will not have 
to contribute five per cent of their earnings to the sup- 
port of striking sanitary pottery workers, as the strike 
in the sanitary branch of the industry has been “ called 
off.”’ This means that the striking potters lost the issue, 
that the sanitary potteries are now operating under the 
“open shop” rule, and that those who left their places 
will now have to go back to the plants whenever oppor- 
tunity affords, also at the current rate of wage, which is 
10 per cent less than before the strike. The workers went 
on strike Nov. 1, last, refusing to take a 10 per cent re- 
duction in wages. 


Two additional kilns have been ordered erected at the 
plant of the Southern Potteries Co., Erwin, Tenn., ac- 
cording to Charles W. Foreman, president of the com- 
pany. An additional 18.6 bisque and one 17.6 glost kiln 
are to be built immediately, and ready for placing not 
later than Sept. 1. This addition will increase the pro- 
duction of the plant about 20 per cent. As all the kiins 
of this pottery are of large size, the output of the shop 
after Sept. 1, will be equal to a plant containing 11 smaller 
kilns. The Erwin shop is operating on a capacity basis, 
with demand absorbing the entire production. Advance 
orders are exceptionally active. 


Whims of fashion are varied, one of the latest bearing 
upon the use of pottery at social gatherings features 
brown and yellow ware as the smart table service. The 
old fashioned Rockingham plate, is being brought back 
and flowers are being placed in the little brown jug. The 
old fashioned brown and yellow teapot service is also 
being revived. It is but to recall that brown and yellow 
ware was the very first product made in the East Liver- 
pool territory, in the first little pottery built here. 


Within the next fortnight, a decision will be made by 
the Executive Committee of the United States Potters’ 
Association whether or not a summer meeting will be 
held, and where. The general belief is, that a meeting 
will be held. 


The Standard Pottery will suspend operations next 
week, So many of the employes advised the firm they 
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MADE IN JAPAN 


Preparedness 


A Keynote of Success 


We are prepared with full stock of 


Hand Painted China— 


Table Ware, Lamp Bases, Flower 
Bowls, Etc. 


Fruits and Waste Baskets— 


Artistic Weave and Shapes 


Bronze Vases— 


Suitable for Lamp Bases or Ornaments 
Lacquered Serving Trays 


Artificial Flowers 


for decoration and numerous other 
things suitable for Gifts. 


WESC AN Sri 
YOUFLO SUCCESS 


DeD 


Mogi, Momonoi & Co., Inc. 


Importers of Japanese Goods 
105-107 EAST 16th ST. 
NEW YORK 
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proposed to go out of the city for the Fourth, that the 
company, rather than operate with a reduced force de- 
cided to close for the week. Plant repairs will be made 
during the idle period. 


In order to show them “how it is done,” graduates 
of the McKinley High School, Youngstown, spent a day 
last week going through the plant of the Atlas China 
Co., Niles, O: 


One pottery concern in this district is doing a rather 
large export business, its shipments to South America in- 
creasing right along. Production of American potteries, 
as a rule, is absorbed locally, but this particular firm 1s 
making a special character of ware that appeals to South 
American buyers. 


Word has been received here that fire caused a loss of 
$25,000 last week to the plant of the Northwestern Pot- 
tery Co., Chicago, Ill. 


Carr to Retire from Active Management 

Thomas Carr, for some years head of the Carr China 
Co., Grafton, W. Va., has arranged to retire from the 
active management of that plant, a fact that is regretted 
by his host of friends. He proposes to leave the affairs 
of the plant in the hands of others, and will soon jeave 
for the Blue Ridge Mountains, where he will spend the 
summer in company with Mrs. Carr. Mr. Carr also pro- 
poses to spend the winter season in Florida. For years 
associated with the management of the Warwick China 
Co., Wheeling, W. Va., Mr. Carr retired from there some 
time ago and later took the factory management of the 
Smith, Phillips China Co,, East Liverpool. Leaving the 
latter factory he went to Grafton and formed the Carr 
China Co., where he began to manufacture a general 
line of hotel ware. 


No Extra Dividend Say Woolworth Directors 

An organization meeting of the directors of the F. W. 
Woolworth Company was held June 13, after which a 
statement was issued announcing that the board has no 
intention of declaring any extra dividends on the common 
capital stock of the company. Rumors that such a divi- 
dend was contemplated had been circulated in Wall Street 
recently. 

At the meeting E. O’Neil, manager of the Dallas dis- 
trict, was elected a member of the board in place of C. F. 
Valentine, deceased. H. W. Geyo was eiected Secretary, 
succeeding Mr. Valentine, who was Treasury in addition 
to being Secretary. B. D. Miller, who is a Vice-Pres- 
ident, will serve as treasurer, in addition to his other 
duties. 


Purchasing Power of $1 Now 63 Cents 
Irving Fisher, professor of economics, Yale University, 
has announced that last week’s prices averaged 158 per 
cent of the pre-war level. The purchasing power of the 
dollar, he said, was 63 1/10 pre-war cents. 


GLASS FACTORY ACTIVITIES 


M. K. ZIMERMAN, REPRESENTATIVE 


OW that the summer season is here, glass man- 
N ufacturers, instead of encountering a lull, and 
A. being confronted by a suspension of production, 
are €xperiencing en active demand for merchandise. 

At the spring conference between manufacturers and 
officials of the glassworkers organization, the old rule of 
discontinuing production for six weeks or two months 
during the summer was again cancelled. Factory em- 
ployees, however, will not be deprived of a holiday, 1f they 
desire one, but at no time will the different plants be put 
to any inconvenience, and shipping will continue as usual. 

Buyers, representing both retail department stores and 
jobbing interests, are pleased with the situation in the 
glass trade this season, both with reference to continued 
production, and also better shipping facilities. 


Transfer books of the Imperial Glass Co., Bellaire, O., 
closed June 23, for a cash dividend payment of 1% per 
cent, payable July 2. 


On account of the falling off in the demand for light- 
ing glassware at this time, several factories featuring 
such merchandise have begun to give attention to other 
propositions. One concern is said to be about ready to 
enter the portable business—a new proposition—while 
another is about to place a fixture line on the market. 
The idea of these manufacturers is to keep plants going, 
if not on one line, then on another. 


As a protest to Gov. Pinchot, for his failure to re- 
appoint the present head of the Pennsylvania state edu- 
cational system, Marcus Aaron, of the Homer Laughlin 
China Co., East Liverpool, O., also president of the 
Pittsburgh Board of Education, has resigned as a mem- 
ber of the Pennsylvania State Council of Education. 


According to reports received here within the last few 
days, the Rose City Cut Glass Co., Portland, Ore., is 
actively engaged. The plant is under the management of 
A. L. Brodeur, and blanks from this district are used. 


When they remove their sample room from the present 
location on the southside, to the Jackson Building on 
Liberty Avenue, Pittsburgh, the United States Glass Co. 
will have one of the largest commercial offices in the 
Pittsburgh district. The second and third floors of the 
present office building, now used for sample room pur- 
poses are to be devoted to commercial work, and the 
office help now compelled to use the basement, will be 
quartered on the upper floors. A number of private office 
rooms are to be arranged on these upper floors. 


The Glass Service Co. is the name of a new concern 


HERE THE 

MOLTEN 
CRYSTAL OF MAN’S 
INGENUITY BE- 
COMES PRACTICAL 
MERCHANDISE OF 
PERMANENT BEAUTY 


incorporated in Pennsylvania, which will begin business 
at Clarion, Pa. The incorporators are C. E. Frazier and 
Bareeriazelton; Jr. 

On account of being in a position to obtain a number 
of skilled workmen, additional shops have been added 
to the production of the Davies Glass Co., which started 
operations at Martins Ferry, O., three weeks ago. In 
addition to having a line of blanks for cutting purposes, 
the new plant is also featuring a number of utility items. 


The plant of the Upland Flint Glass Co., Marion, Ind., 
that was severely damaged by fire several months ago, 
has been rebuilt, and last week resumed operations, em- 
ploying 250 people. 


According to information received here, from sales- 
men now on the road, buyers are rather pleased with the 
attitude the manufacturers have taken with reference 
to their effort to continue the wage scale for another year 
at least. It has been pointed out by the trade, that pres- 
ent lists are satisfactory, but should the manufacturers 
be compelled to increase wages, with the added burden 
of soaring material costs, any advance in the list would 
not come as a surprise. The manufacturers have from 
time to time indicated very plainly, that they frown upon 
any thing that would cause them to change current lists, 
but that an advance in the present wage scale would very 
likely cause revision in the price list of some items. The 
workers have asked the manufacturers for an advance 
ranging from 25 to 50 per cent on some items, but there 
is no one who believes that any such wage increase will 
be agreed to. The forthcoming wage conference is an 
important one, in which three interests are vitally con- 
cerned, the buyer, the manufacturer and the workmen, 


Lancaster, O., interests are back of a company that 
will begin the immediate ereétion of a plant at Monroe, 
La., under the name of the Louisiana Glass Mfg. Co. 

Consideration is now being given to the plan by the 
United States Glass Co., to open resident agency sample 
rooms in Detroit, Mich., and Seattle, Wash. Definite 
announcement concerning these suggestions will probably 
be made within the next month. 


Glass Production in Poland 
At present there are 81 glass factories in all Poland, 
64 being in former Russian Poland, to in former Aus- 
trian Poland, and 7 in former German Poland. As 
before the war, various kinds of glass are made. While 


(Continued on page 20) 
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NEW MARTINSVILLE 


No. 727—Hotel Water Tray and 
No. 10 Hall Boy Jug 


NE of the newest and handsomest items 
of this kind shown this year. Made from 
the finest clear pot glass and available 

at prices that for the quality have never be- 
fore been approached. 


Always the Leader in 
the Latest Creation 


European and Japanese 


DINNERWARES 


in 


Exclusive Stock Patterns 


CUPS and SALCERS 
FANCY CHINA ASSORTMENT 
BRONZE WARES 
LAMPS and SHADES 
NOVELTIES ete Ete; 


Taiyo Trading Co., Inc. 
101 Fifth Ave., New York 


Taiyo Trading Co., Inc. Canadian ee 
325 W. Madison Street H. C. Bedlington THE NEw MARTINSVILLE GLASS MF6.Co. 
CHICAGO 79 Wellington St., W. 


Toronto, Ontario 
NrEw MARTINSVILLE,W. VA. 
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HERE IT IS! 


We know you want our in- 
dividual, economical 


Sanitary 
Sugar Bowls 


In 3 Sizes 


NY 
S 
Sy 

fy 


for tray and cafeteria service 
but perhaps you did not know 
where to buy them. We will 
fill your orders direct, and 
without delay. 


VITRIFIED HOTEL WARE 


ROUND EDCE THICK 
PLAIN WHITE DECORATED 


We guarantee these bowls as represented 


eee 


HOTELS HOSPITALS 
ce CLUBS CAFETERIAS z Write for Catalog and Prices 
HM RAILROADS - STEAMSHIPS ie The Sanitary Sugar Bowl Co. 
M RESTAURANTS 


Successors to Schoenheit & Pierce 
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pr 
43 THE MAYER CHINA CO. Manufacturers 
SAY BEAVER FALLS, PA. h ° 

SCE OL See 6230 Penn Ave., Pittsburgh, U. S. A. 
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R. B. Hemenway, Representztive 


| BOSTON NEWS NOTES : 


BOSTON OFFICE 


MAY STREET 


NEEDHAM 
MASSACHUSETTS 


CY YSTEMATIC thievery in commercial houses un- 
S doubtedly causes great losses to department stores 

and other large firms. Every little while same new 
system is turned up and the detectives learn a lot about 
the “criminal mind.” During the past week three em- 
ployees of the Jones McDuffee and Stratton Corp., or- 
ganization were arrested with two others, not employees, 
charged with the larceny of merchandise from the firm 
valued at $1,000. This may be the figure, or it may be 
considerable in excess of that amount but as recovery is 
impossible it is probably just as good a figure as any 
other, Two were salesmen, one a bundle boy, another 
a delivery bey and the fifth was implicated in much the 
same manner, These are charged with selling crockery 
and glassware and other merchandise to their friends at 
much less than the usual price and are said to have con- 
spired with the bundle boy and messenger to get goods 
delivered. The case comes up in the Municipal Court 
during next week. Two of the lads are but eighteen 
years of age and another is nineteen. 


T. C. Heisey of the A: H. Heisey Co., Newark, O., 
was in Boston for a couple of days on his way to the 
fifteenth anniversary celebration of his graduation at 
Amherst. 1908 and 1808 celebrated in nearly all New 
England Coleges this year along with 1903 and Mr. 
Heisey is one who “ wouldn’t have missed the fun for 
anything.” 


Nathan H. Gilbert of the J. R. Libby Co., organization « 


has resigned his-position with that firm effective July I. 
He hasn’t made his future plans known but undoubtedly 
will be well located. 


Another resignation became known during the week, 
that of Ben Lifshitz, for several years manager of the B. 
Goldberg & Son store, Lawrence. Mr. Lifshitz resigns 
to open a store of his own on Essex Street, which is the 
main street of the town. 


“ Sol” Goldberg, by the way, was the victim of a 
singular, yet serious accident, or rather his son Raymond 
was. Riding with his family from Boston to Lawrence 
Jast Sunday, a bottle hurled from another machine shat- 
tered the windshield of the Goldberg machine, severely 
cutting the young man’s face. Mr. Goldberg rushed the 
lad to a nearby drug store and a surgeon found it neces- 
sary to take several stitches to close the wound. 

Is the Business Man a Political “ Lame Duck?” 

Retiring last March after twenty-six years of service 
in the House of Representatives Frank W. Mondell, who 
is now serving as one of the directors of the War Finance 


Corp., expressed the belief that the conservative business 
men often overlooked a number of practical considera- 
tions in seeking to express their views. In replying to 
the question “ Why is it that business men do not wield 
more influence in shaping legislation? ’’ Mr. Mondell said 
in part as follows: . 

“The business man is in a much different position 
from that of the representative of labor or of any other 
organized group. The labor leader can come before a 
committee and state his ‘demands.’ While it is hardly 
necessary, in many instances, he refers to the fact that 
he has the votes, which will be used against a member 
of Congress who ‘ doesn’t do the right thing.’ Even the 
farmers have been organized so that the spokesmen for 
the large organizations can come to a committee and 
allude to the millions of votes standing behind the repre- 
sentations. The business man, however, can not wield 
this cudgel. He has to show the framers of the legisla- 
tion that what he wants is clearly in the public interest— 
that it is the proper thing. 

“Frankly, I must confess that the business men are 
the lamest group appearing before Congressional com- 


(Continued on page 23) 
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What's New in the Market? 


Here are a Few Answers to This Ques- 
tion to Post Buyers on New Offerings 
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Fred Reimer Showing Many New Things in 
China and Glass 
EAUTY and utility is particularly well exempli- 
B fied in the imported lines of the Fred C. Reimer 
Co., Inc., 141 Fifth Avenue, who are displaying 
a variety of new things in dinnerware, fancy ware and 
in table glassware. In “ Theresienthal ” glass, the show- 
ing of many graceful and out of the ordinary variations of 
the patented ‘“ Palermo” shape, in a notable selection of 
beautiful colorings, is one of the prominent offerings in 
the local market. This line of table glassware is offered 
in crystal and in blue, canary, antique green, amber and 
rose, and various two-tone combinations. The twisted 
optic on a straight flaring shape with tall stems, is greatly 
enhanced by the distinctive three balls, which is exclusive 
in the Palermo shape. This touch of blue, yellow, red, 
black, etc., adds a delightful and refined note of color 
to the crystal. The color range includes silvertone 
iridescent, solid colors in the most popular shades and a 
variety of beautiful two-tone effects. The items embrace 
practically the entire assortment of fancy, table and stem- 
ware lines and available in stock and import. From the 
same factory a number of unique fancy lines is also 
shown, consisting of vases, candy jars, candlesticks, 
bowls, console sets, etc., in a variety of shape and colors. 
In the famous “ Schierholz” ware, a new decoration 
known as “ Rose la France” is rarely beautiful. The 
new items include baskets in many shapes and sizes, vases, 
place card holders, and many pieces suitable for lamp 
mounting and for table decoration. In the fancy line of 
this factory, twig baskets and pierced ware in Chinese 
shapes and in such items as puff boxes, vases, etc., in 
Persimmon red and in Chinese blue, are well worth 
mentioning. In “Krautheim” dinnerware, over twenty 
new patterns, including the lovely “ Princess ” on the new 
patented “ Martha Washington” shape is shown. And 
not the least important is a feature consisting of a 100- 
piece dinnerset in a blue and black checkered border treat- 
ment with festoons and small flowers, at a very special 
price. 
U.S. Glass Display New Utility Items 
In addition to a number of new fancy lines, in colored 
glass, combined with light cuttings, Ed. Craig, manager 
of the New York office of the United States Glass Co., 
1107 Broadway, is showing two cleverly designed items 
in pressed table glassware. One is a very gracefully 
designed molasses can, with cover and attached base, 
which is about the neatest and most practical item we 
have seen. Another utility item is a graduate measuring 
jug, in pint and quart sizes, with a well formed handle, 
which will find a big appeal among housewives. 
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Bassett Featuring Strong Dinnerware Lines 

Particularly impressive in the variety of patterns and 
embracing a noteworthy selection of attractive and ex- 
clusive shapes, is evident to the buyer who views the im- 
ported dinnerware lines of the Geo. F. Bassett & Co., 73 
Barclay Street. One of the outstanding attractions is the 
special offering of the importers, known as the “ Tulip ” 
pattern on a charming shape and on a fine body known 
as ‘ Bassett Porcelain.”’ The treatment is quite unusual 
and is suggestive of the Persian, consisting of a rich 
powdered blue ground with inserted panels of red and 
blue flowers. From Johnson Bros., three charming pat- 
terns are shown, two on the ‘“‘ Senate” and one on the 
“Embassy” shape. On the former, is a medium wide 
band known as the “ Beryl.’”’ This consists of alternating 
leaf motifs in yellow and white, with inserts of blue 
ornamental figures on a yellow ground, and rose bud 
knobs. On the same shape is the Villa pattern, formed 
of rose buds in yellow and blue, with a charming basket 
of flowers decoration in yellow and blue. On the Em- 
bassy shape, the “ Thiers” patterns, is also a dainty 
French type of decoration. It is formed of a blue, broken 
ornamental border with baskets of flowers in the appeal- 
ing French spirit. From J. & G. Meakin, the “ Cali- 
fornia’ pattern on a new shape suggestive of the Grecian 
form, consists of a wide border of figured floral design 
on a light blue ground, alternating and delightfully con- 
trasted with round medallions, framing a cluster of fruit 
in soft, natural colors. Also from the Meakin pottery is 
the “ Royal” pattern, formed of a border of horizontal 
panels connected by fine gold lines, the floral and figured 
ornaments being in strong blue, red and yellow, giving 
a rich and dignified Oriental effect. From Burgess & 
Leigh the famous “ Burleigh” ware is attracting a great 
deal of well merited attention. This is a distinctive 
number, the shape of every piece being made on a special 
mold and the pattern is a lovely floral treatment in under 
glaze rich blue. 


The Five-Day Week 

Out of forty manufacturers replying to a questionnaire 
by the Merchants’ Association through its Industrial 
Bureau, regarding their experience with the five-day 
week plan of operation, three reported that they had used 
it only as a summer plan and three only as a slack period 
plan. Among the thirty-four who had tried it out as a 
permanent all-year-round plan, sixteen expressed them- 
selves as well pleased with the results, fifteen were 
strongly opposed to it, two were in favor of it only when 
operating on a weekly schedule of forty-eight hours or 
less, and one took a neutral attitude. 
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HE hot weather, although decidedly displeasing 
| from the standpoint of comfort has proved a big 
stimulant to the State street stores. During the 
last week with the thermometer reaching 90° every day, 
the sales of ready-to-wear and summer merchandise have 
been big. This naturally brought thousands of buyers 
into the stores, and once in the store the customer did not 
confine his purchases to a single department. In this 
manner the crockery, glass and lamp departments have 
come in for good business during the week. The stocks 
of china and glass are now not large in the retail store. 
The buyers have curtailed their purchases for more than 
a month and it is anticipated that they will start their 
buying in a good way at the opening of the Glass Pottery, 
Lamp and House Furnishing Show, July 5th, at the 
Sherman Hotel, and in the Chicago show rooms. Big 
preparations are being made to entertain out-of-town 
buyers during the “ market weeks” event. It is antici- 
pated that from 1,000 to 1,500 buyers will visit Chicago 
to purchase Holiday and Fall merchandise. The new 
samples from manufacturers the country over will be 
assembled and displayed for the selection of buyers. 


’ 


Wholesalers and retailers have been rearranging their 
stocks and preparing for the big Chicago show, in July. 
Their business was stimulated somewhat during the 
middle of June by the Semi-Annual Pre-Inventory Clear- 
ance Sale, held by many of the big jobbing concerns. This 
event brought in many variety store and general store 
merchants from the smaller towns a large percentage of 
whom carry moderate stocks of china, glass and house 
furnishings. 


F. C. Struve, factory representative, is now dispaying 
a new line of light and heavy cuttings made by St. Mary’s 
Glass Co. The display is maintained in the Manufac- 
turers Sale Service Rooms, 5th floor, Shop Bldg. 


A petition in bankruptcy has been filed against Sam 
Siegal, as Palace Furniture House, 1441 W. 55th Street, 
Chicago. Liabilities are $2,289.38, and assets, $491.50. 


Potomac Glass Co., is now represented in Chicago by 
F. B. Tinker, Heyworth Bldg., 29 E. Madison Street. 


The capital stock of the Novelty Products, Inc., has 
been decreased from $100,000 to $50,000. 


The Illinois Lamp and Novelty Co., of Chicago, has 
increased their stock from $20,000 to $50,000, and in- 


creased their directors from three to four. 


The Expert Wood Turning Co., makers of floor and 
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table lamps, have leased from Joseph Downey, the three- 
story and one-story buildings at 2952-60 West Chicago 
Avenue, at Sacramento Boulvard, containing 45,000 
square feet, for ten years at a term rental reported to be 
$130,000. 


Montgomery Ward & Co., sales increased 59.04 per 
cent in the last five months, compared with the same 
period in 1922, while May sales jumped 69.30 per cent 
as against last year’s. April sales gained 56.48 per cent; 
March sales, 51.68 per cent, and January sales, 51.54 
per cent. Two factors are known to have influenced the 
company’s business this year. One was the growing 1n- 
clination of farmers to stock up with goods, following 
a prolonged buyers’ strike due to low prices for farm 
products. The other was inclement weather which 
caused buyers in rural communities to deal through mail 
order houses rather than go to nearby cities for supplies. 


The Aristo Co., 1206 N. State Street, was incorporated 
last week, with a capital stock of $7,500. To manufacture 
and deal in lamps, shades, and furniture is the business of 
the company. The incorporators are: Dwight Chapman, 
Frederick Tellander, and Pasto Magno. 


The Vogue Shade Corp., has been formed in Chicago 
by a group of experienced lamp shade manufacturers, and 
the purpose of the new organization will be to manufac- 
ture quality shades only. In the announcement made by 
the concern last week they stated their intentions of man- 
ufacturing shades up to a standard rather than down to a 
price. Offices and display room of this concern are 
located at 1416-1418 Michigan Avenue. 


Is the Business Man a Lame Duck? 

(Continued from page 21) 
mittees. They present their cases in a sort of haphazard 
fashion, seemingly not knowing just what they do want 
The members of Congress are reasonable men, who want 
to act in the interest of the whole people. If they can 
be shown in a convincing way that what is proposed will 
have this result, they are generally willing to stand be- 
hind the legislation.” 

“ Then, what would be your advice to business men?” 
Mr. Mondell was asked. 

“T would urge them to give more care to the prepara- 
tion of their case, so that they can prove what they con- 
tend in a convincing fashion,” Mr. Mondell responded. 
“The business man must be less impatient. He must be 
better natured and not get ruffled so easily. He has got 
to learn how to stand up with better humor under the 
grilling that he is sometimes subjected to by members 

(Continued on page 27) 
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BUYERS OF | 
“a_ CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 
88 GIFT SHOP & ART GOODS-DOLLS'& TOYS 
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302 


WALTER B. ANDREWS 
THE PALMER HOUSE Commer WabeehiaTenien 


Room No. 405 


invites you to inspect Representino 


‘ 4 MoNnonGaw GLASS CO. 
the following lines. CO-OPERATIVE FLINT GLass Co. 


THE DUNCAN & MILLER GLASS CO. 


THE SEBRING POTTERY CO. 's 
Mr. W. L. Gerald Sy 
4523 Racine Ave. a _:) 
Chicago, II. z 
Phone: Edgewater 2380 THE SHOPS BUILDING 


Display Room, 1319 So. Michigan Ave. 
17 N. Wabash Ave. 


Buyers are urged to inspect these lines 


HELM & SOUKUP 
Factory Representatives. Imported 


Albright China Co., Room 25 


Fine Dinnerware and Fancy China. and Domestic Table and Illuminat- 
I. E. Mincks, Sect’y and Manager. This “card” can be made to yield ing Glassware. 
W. T. Darden, Mgr. Sales. ee KELLY & REASNER 
Phone, Dearborn 4700 big dividends. Phone Wabash 860 for Representing McKee Glass Co.; 
rales: Eaxle Mfg. ee, Brose eee eee 
; : ippincott ass Co.; N. North- 
Crooksville ehine Co., Room 591 wood Co.; Mound City Glass Co.; 
Makers of Dinnerware Oo D. C. Jenkins Glass Co., and Geo. 
Represented in the Middlewest and R. West & Sons. 
West by J. E. Boring THE McANULTY CO. 


PRU TEEN A Aluminum Goods for special sales. 


Copper and nickel plated ware. 


Potters Co-operative Co., Room 684 Phone Central 3240. 
2 FRENCH CHINA CO. E. M. MEDER 
Dinnerware, Hotel China and Spe Direct | Representatveameleeteoe 
pence maven cieney cS raat Office and Display Room Shades, Dinnerware, Glassware, 
iverpool. . W. - : S; , ’ 
136 Weat Lake Street Aluminum, Baskets, Nickel, Copper, 


Silverware, etc. 

LEWIS H. SIMPSON & CO. 
Representing Athens Glass Co., 
Fenton Art Glass Co., Huntington 
Tumbler Co., New Martinsville 
Glass Mfg. Co., and H. R. Wyllie 
China Co. 


KAY BEE CHINA WORKS . } ' ; Note—Concerns wishing to secure 
A few words in this space will bring space in this building for display pur- 
Manufacturers in A otis poses should apply to 
High Grade China ‘ ROSENBERG & LURIE 
Phone Wabash 860 178 W. Jackson Blvd. 
CHICAGO ILLINOIS | Phone Wabash 6589 
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222 N.STATE 
House Phone Central 0480 


A Buying Center for China, Glass, 
Tousefurnishings and Toys 
H f hing 1 Toy 


W. T. DARDEN CO. 
Jackson Vitrified China Co. 


Home Electric Sales Co. 


HARRY N. DePUY 
Wabash Manufacturing Co. 
Peru Basket Co. 

Oneida Mfg. Co. 
Cavanaugh Bros. 


J. B. FINN 
Zanesville Stoneware Co. 
National Pottery Co. 

Micheal Blum Silk Shades 
BE. J, Knapp Candle & War Co. 
Uhl Pottery Co. 


HEFTER SALES CO. 


Kinney & Levan Co. 
Dinnerware, Glassware 
Dutch Silverware 


EDWARD J. KOCH 
Figueroa Cut Glass Co. 

Hunt Glass Works 

American Crystal Cut Glass Mfors. 


CHARLES F. KOEMPEL 


J. AH. Brauer Art Studios 
Hand Painted China 

Kay Bee China Works 
White China for Decorating 


O’BRIEN & O’BRIEN 


Kamenstein Heavy and Light Tin 
and Japanware 


All Steel “Good” 


O’Brien Fruit 


Presses and Potato Ricers 
Wonder Porcelain Toaster Stove 
The “ Good” Mop Stick Holder 


222 N.STATE 


tlt 


BYVYERS OF 


CHINA-GLASSWARE-LAMPS-HOUSEFURNISHINGS 2 
GIFT SHOP & ART GOODS-DOLLS'& TOYS ~ 


THE UNITED STATES 
GLASS CO. 


30 E. Randolph Street 
Bf. T,. Renshaw, Chicago Representative 


OUR CHICAGO DISPLAY ROOM CON- 


TAINS COMPLETE SAMPLE LINHS 
DIRECT FROM OUR FACTORIES. 


THE LIMOGES CHINA COMPANY 


Represented in Chicago by 
JoHN G. EpMuUNDsS 
1319 Michigan Ave. 


This “card” can be made to yield 
big dividends. Phone Wabash 860 for 


rates, 


While in Chicago Visit 


STETSON CHINA CO. 


1535-37 S. State Street 
Phone Calumet 0876 


We are prepared to make immediata 
shipments, 


TO LET 
Why not Move In? 
Rent at Pre-War Level 


FOSTORIA GLASS CO. | 


Chicago Display, 806-7-8 Masonic 
Temple 
Flint Glassware, Harry G. Dalsel) 


Pressed and Blown Phone 


Ktchings, Cuttings 
and Iridescent. Central 3497. 


9 N-WABASH AVE 


Gra SA, ONeS (%, 


9 North J Wabash Avenue 
Chicago 
DINNERWARE 


Pope-Gosser China Co. 


GLASSWARE 
Seneca Glass Co. 
Susquehanna Cut Glass Co. 
National Glass Novelty Co. 


LAMPS AND SHADES 
The H. EH. Rainaud Co, 
Wood Art Co, 
Chicago Lamp & Frame Co. 
Haven Co. 
Shepherd Co. 
Burke Studios 
Phone Central 1606 


Earl W. Newton & Associates 
GLASSWARE 


Imperial Glass Co. 
Eeonomy Tumbler Co. 
Marion Glass Mfg. Co. 

The Earl W. Newton Co. 


DINNERWARE 


Hopewell China Corporation 
HOUSE FURNISHINGS 


Sauquoit Toilet Paper Co, 
Kewaskum Aluminum 
Schlueter Mfg. Co 
American Woodenware Co. 
Acme Rubber Mfg. Co. 


Phone Central 3236 


GEO. F. RUBY 


Importer of Chinese Goods 


Art Goods, Pottery, Novelties 


Also Representing 
Fo Sing Yuen & Co. of New York 


Phone Dearborn 32386 


ON-W 
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Rates: 40 cents per line for first insertion: 20 cents per line for 
following insertions. Seven words per line. Minimum initial 
charge $2, payable in advance. 
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NE of the oldest glass factories—making a complete line 

of blown tableware, has an opening for an ambitious sales- 
man in excellent territory. The man we want must be capab‘e 
of selling fancy ware at profitable prices instead of car load 
lots of plain blown cheap tumblers only. We will consider a man 
having had experience with one of the better glassware and 
china jobbers who is desirous of making a connection that has 
excelent possibilities. Address Box 262 care Crockery and 
Glass Journal. 


Selling Efficiency in Small Stores 
(Continued from page 12) 

carry come in, meet the clerks and demonstrate the 
sales points of that particular line thoroughly. A man 
cannot sell what he knows little or nothing about. Ii 
such a policy as this were pursued, the savings in market- 
ing costs would be stupendous. Goods which formerly 
lay on shelves would begin to move. Consumers who 
looked upon a store simply as a market place, would 
begin to look upon it as an authority. 

The average consumer likes to think the clerk behind 
the counter knows what he is talking about. When he 
comes into the store with a probiem of dress, furnishings 
or, possibly, house decorating, he really expects the clerk 
to know his wares and to honestly give him the kind of 
advice which will be of benefit. He certainly doesn’t 
like to feel, as in many instances, that the clerk is handing 
him a line of “idle chatter,” trying by volume of con- 
versation to etherize his negative reactions and endeavor- 
ing to overcome by power of talk and not by convincing 
argument. 

Why shouldn’t the clerk be a specialist ? Why shouldn’t 
he have more time spent on him and more care spent on 
his selection so as to really fit him for the job he is to 
perform? 

If some of the merchants of the country who are 
wondering what’s wrong with their business would stop 
to think how they would feel were they to go to some 
doctor to have a cold cured and, if after they had talked 
to the physician for a while he would say in a_ puzzled 
way, “ Well, what can I do for you?” Suppose the 
doctor then continued, ‘‘ Well, now let’s look over this 
shelf where you see some green pills, blue pills, pink 
pills and some five-grain pills, some three-grain pills and 
some two-grain pills. Let me know how many you 
want and I’ll wrap them up for you.” They might buy 
a few pills, but what would they think of that doctor? 
Would they go back again or would they shun him and 
spread the report among their friends and acquaintances 
that he was just in business to make money and wasn’t 
interested in giving the customer or patient the stuff 
which really fitted his needs. 

This may be an exaggerated example but, nevertheless, 


it applies to hundreds of retail stores throughout the 
country. In innumerable cases, prospective customers 
go into a store seeking guidance in the particular prod- 
ucts which they believe they need, and the clerk’s lack of 
true knowledge causes the customer to gradually lose 
faith in the organization and in the products themselves, 
and he floats away from that merchant and takes his 
trade to one better entitled to his patronage. 


Glass Production in Poland 

(Continued from page 19) 
51 glass factories are making bottle glass, 17 make plate 
glass, and 12 manufacture crystal glass. About 60 per 
cent of the glass produced in Poland is used within the 
country, leaving 40 per cent for export. Glass is exported 
principally to Rumania and Hungary. So far as imports 
are concerned, according to the Commerce Ministry’s 
figures, 7,300 metric tons were imported in 1921, while 
in 1922 little was imported besides mirror glass, optical 
glass, watchmaker’s glass, and high-grade giass for tech- 
nical purposes. 


Falk’s Department Store Expands 
(Continued from page 16) 

This addition will give this progressive store some 33,000 
feet of space. The third floor will be occupied by house- 
furnishings, where will also be located the general offices, 
rest room and service departments. ©. Falk’s is one of 
Tampa’s oldest firms, having been founded in 1895 by Mr. 
O. Falk, who is still the active head of the firm. This is 
the seventh time that the firm has expanded, but the 
present move on their part brings them to a point where 
they are one of the largest firms in the state. 


Metropolitan Art Opens 
(Continued from page 160) 
of distinction to the lighting effect. The tables in the cen- 
ter of the room show the special objects which have 
made the Metropolitan Art Company’s decorations 
famous: Tea sets in rich orange coloring, some with 
black outside and orange inside, the teapot, creamer and 
sugar having black handles, which intensify the decora- 
tive treatment, ultramarine blue chocolate sets and tea 
sets, sea green tea sets and smaller items in various col- 
ors; yellow, henna, rose, pink, ete.; all emphasizing the 
firm’s splendid art in coloring and decoration. Some ex- 
cellent dinner and breakfast sets with border effects in 
banded color, add to the extensive collection of art celor 
work. The spacious office at the rear of the shop was 
utilized, on this opening occasion, to exhibit a variety of 
bowls, vases, pitchers, candlesticks, comports, etc., while 
in the center of the room a large table covered with a 
Madeira centerpiece, displayed the concern’s special 
achievement ; black satin-finish glassware with hammered 
sterling silver border, platinum finish, the splendid black 
standing out in bas-relief against the pure whiteness of 
the linen cover. The extreme rear of the shop is given 
over to the factory, where several new kilns have been in- 
stalled, adequately adapted to take care of the company’s 
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| Manufacturers of 
Bryce Brothers Company Blown Lead 
| (Glassware 


MOUNT PLEASANT, PENNSYLVANIA InvOrystalpanda Coldrs 


NEW YORK OFFICE, 240 FIFTH AVENUE 
Representative. J. Duncan Dithridge 


BOSTON OFFICE, ROOMS 3-4, YOUNG’S HOTEL 
Representative, Robert W. Corey 


TRAVELING REPRESENTATIVES: 


W. H. Duval Myric W. Bryce Harry C. Smallwood 


p as yt UV EUUU2UHU.ULRAUYEQUUOEOYVOLOKUQULUUVLUORUUOLNOOuORyUeMeneenYTOOUeeynavnonceceeeyeageve agonal eerAeeeereserorm A 


MMS TEND HAA NALLY VALU 000A EYEE TA AVMLUUNNDLLSUALSV0Q00 00000000000 0000Q0A00LAD NUN OUR 8 


The Roessler & Hasslacher Chemical Company NEw york 


BRANCHES: 
Boston, Mass. 


; Philadelphia, Pa. 
Pittsburgh, Pa 


[ San Francisco, Cal. 
Kansas City, Mo. 


Cleveland, O. Chicago, IIl, Trenton, N. J 


New Orleans, La. 


Liquid Bright Gold) CHEMICALS 
Overalaze-Colors—U»erse |Minerals and Oxides 


Liquid Lustre Colors—Oxides and —for— 
Bodies for Decorating and Pottery, Glass, Enameled Ware, Tile, 


Coloring 


Fac-Simile of Label. 
“ MADE IN AMERICA.” 


Es 
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New York Representative = 

HE. V. Weiss, 874 Broadway, corner 18th Street Ee 

Telephone: Stuyvesant 6667 = 
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output. The firm announces it is ready to take and fill 
orders in any color decoration desired. Although this 
shop is surrounded by the renowned freakish Greenwich 
Village atmosphere, the concern assures its patrons there 
is no spook to greet you, or no Pirate to stab you in the 
back upon leaving. This shop is a real twentieth century 
shop, where attentive service, quality of ware and color 
decorations are the firm’s special pride. A visit to the 
“Greenwich Village Gift Shop” is interesting, compen- 
sating and refreshing. 


Is the Business Man a “ Lame Duck’’? 
(Continued from page 23) 
of the committees, who perhaps do not share his views 
on the legislation under consideration. 


America’s Leading Ceramic Material House 
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se eee. Celluloid Cap & Metal Ring Co., Inc. 


pe 


Clay Products 


NEPERA PARK, N. Y. 


Celluloid “Salt and Pepper” Caps 


ALSO CELLULOID DISCS, 


We carry about fifty stock sizes of caps; ang 
are also prepared to supply special sizes te 
order. Write us for prices and samples. 


~ WILLIAMSBURGH FLINT GLASS CO. 


MANUFACTURERS OF GLASSWARE, 
Lamp Chimneys, Lamps, Lantern and Fish Globes, Shades, 
Founts, Towel Bars. Cane, Tubing. Gas and Electric Globes in 
all cotors. Private Moulds Worked. 
FACTORY: 
255-269 McKibbin St. and 256-260 Boerum St., Brooklyn, N. Y. 
New York Office: 290 Broadway. 


“He should keep in mind the fact that quite often the 
practical situation prevents the leaders in Congress from 
doing what they think is the best thing to do. The 
views of various elements must be considered and recon- 
ciled. The spirit of give and take enters into legislative 
matters far more than many of the outsiders can appre- 
ciate. While the business man should take a firm position 
in demonstrating that what he proposes is the best step 
that can be taken, he should be prepared to realize there 
is generally at least two sides to almost everything.” 

“Does Congress pay any attention to the resolutions 
that are constantly drafted by business organizations and 
forwarded in the form of memorials ?” 

“In some cases, yes; in others, no,” he responded. “ It 
depends upon the common sense that is behind the reso- 
lution.” 
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New York Directory 


IMPORTERS 
FERDINAND BING & CO.’S, Successors, 
67-69 Irving Place, near 18th St. 


Art Pottery, Marbles and 
Lamps. 


Bronzes, 


EDWARD BOOTE, 35-37 West 23d St. 
Cauldon China. Wood & Sons’ 
Earthenware, Gibson & Sons’ Teapots 


GEO. F. BASSETT & CO., 73 Barclay 
St. 


“ The Dinnerware House of America.” 


L.. D. BLOCH & CO., 37-41 East 18th St. 


Importers of China and Glass, Mfrs 
of Lamps, Shades and Novelties. 


COPELAND SPODE CHINA AGENCY, 
43 Wesi 23rd Si. 


Copeland’s China, Earthenware and 
White China Fancies. Phone Gram- 
ercy 6275. 


JOHN DAVISON, Inc., 14 Barclay St. 


English China, Earthenware and 
Glass. 


4. J. FONDEVILLE & CO., 135 Fifth 
Ave. 


Successors to Fondeville & Van Ider- 
stine. Importers of China, Glass and 
Earthenware. 


OTTO GOETZ, 43 Murray St. 


Importer of Crockery, China and 
Glassware for immediate delivery. 


HAVILAND & ABBOT CO., 920 Broad- 
way, corner 21st St. 


HAVILAND & CO., 11 East 36th St. 


The Famous “Haviland China” 
known since 1840. 


ieee C. KUPPER, 39-41 West 23d 
t. 


Abrenfeldt French China. 


oper & MILLER, 39-41 West 23d 
t. 
Royal Worcester China, John Mad- 
dock & Sons, England, Allerton’s Line 
Earthenware and China, Price Bros.’ 
Teapots, Wileman & Co., China. 


MOGI, MOMONOI & CO., 105-107 Eass 
16th St. 


Importers of Japanese Goods. 
phone—Stuyvesant 1056. 


Tele- 


MORIMURA BROS., 53-57 West 23d St. 
Japanese Goods. 


LA PORCELAINE LIMOUSINE. 39-41 
West 23rd St. 
Formerly M. Redon. 
ment, Agent. 


Alfred G. Mo- 


PERCY N. LEYLAND, Inc., 184 Fifth 
Ave, 


King & Barrett, teapots; George 


Jones & Sons, Ltd., china; Wedgwood 
& Co., Ltd., earthenware. 
Gramercy 6626. 


Telephone, 


The Fifth Avenue 
Building 


See mercer 


Uptown Headquarters 


for the 
Pottery Glass China 
Metal Goods and House- 


wares Trades 


PAUL A. STRAUB & CO., 105-107 Fifth 
Ave. 


Tirschenreuth Dinnerware, 


Pirsc Special- 
ties in glassware, etc. 


ROBERT SLIMMON & CO.. 96 to 102 
Church St. 
A. J. Wilkinson’s, Ltd., J. H. Weather- 
by & Sons, Bourne & Leigh, R. Sud- 
low & Sons, Shorter & Sons, Royal 
Aller Vale and Watcombe Pottery. 


L. STRAUS & SONS. 42, 44, 46 Warren 
and 116 Chambers Sts. 


Importers and Manufacturers. 


TAIYO TRADING CO.. Inc. 101 Fifth 
Ave. 


Successors to Takito, Ogawa & Co. 
and the Tajimi Co. Japanese and 
Chinese Goods. Catalogues upon ap- 
plication. Tel.—Stuyvesant 3823. 
Chicago Office. 327 West Madison St. 


B. TOMBY, 20 West 23d St. Repre- 

senting: 
Royal Dresden, Lorenz Hutschenreuther, 
Koenigszelt, Paul Mueller, Reinhold 
Schlegelmilch, Royal Karlsruhe, 
Majolica. 

JUSTIN THARAUD, 24 West 23d St. 
Sole agent for L’Union Ceramique, 
Limoges, France. 

Myott, Son & Co., Hanley Staffs, Eng- 
land. Poszellanfabrik Fraureuth, 
Saxony. Telephone Gramercy 5150. 

VOGT & DOSE, 65 Barclay St. 
Open stock dinnerware 
White China for decorating. 

J. H. VENON, Inc., 104 Fifth Ave. 
Martin China, Limoges; Gustafsberg 
China and Earthenware, Sweden; 
Kosta Crystal, Sweden; Rorstrand 
China and Earthenware, Sweden. 


KENNARD L. WEDGWOOD, 255 Fifth 
Ave., between 28th and 29th Sts. 


Josiah Wedgwood & Sons, Ltd. Tele- 
phone Madison Square 7429, 


DOMESTIC GLASSW ARE 


BONITA ART GLASS CO., Cox & Com- 
pany, Representatives, 120 Fifth Ave. 
“The House of New Ideas.” Cameo 
Etchings and Encrusted Coin Gold. 

CAMBRIDGE (0.) GLASS CO., New 
York Salesroom, 184 Fifth Avenue. 
Manufacturers ‘ Nearcut” tableware, 
thin blown tumblers and stemware. 
1tAMOND GLASSWARE CO., Fredk. 
Skelton, Representative, 200 Fifth Ave. 
Colored and Iridescent Glassware. 


ECONOMY TUMBLER CO., Morgan. 
town, W. Va. Cox & Co., Representa- 
tives, 120 Fifth Ave. 

Fine blown tumblers and stemware. 

FOSTORIA GLASS CO., 141-147 Fifth 
Ave. 

Pressed and blown glassware. 
L. Weddle, Representative. 

GILLINDER & SONS, Ine., 224 Fifth 
Ave. 

Lighting glassware, glass specialties. 


LANCASTER (0.) GLASS CO. 
Pressed ware, lamps, tumblers and 
novelties. 7. W. Hamilton, Repre- 
sentative, 139 Fifth Ave. 

SUSQUEHANA CUT GLASS CO., T. W. 
Hamilton, Representative, 139 Fifth 
Ave. 

WESTON GLASS CO., T. W. Hamilton, 
Representative, 139 Fifth Ave. 

UNITED STATES GLASS CO., Albe- 
marle Bldg., 24th St. and Broadway. 


Pressed and blown glassware. 


patterns. 


Chas. 


LAMPS, SHADES AND LIGHT. 


ING GLASSWARE 


ARMOR BRONZE CO., Factory, Gar- 
wood, N. J. Showrooms, 6 East 39th St. 
Manutacturers of metalized lamps, 
lighting fixtures, art objects, book- 
ends, etc. 
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From the 
Ancient Orient 


This is a clever adaptation of the 
Assyrian Sacred Tree and the pro- 
nounced cross bars used by the 
Assyrian decorators to break up 
long narrow areas. 


Decorations in a blue tint, rich buff, 


maroon and gold with floral panel 
in natural colors. 


A very striking 
display number 
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The Smith-Phillips China Co. 


East Liverpool, Ohio 
VIAEN C8 SS 


Oinmnerwa-re. 


mm PT teeth 


**ORADOR’”’ Open Stock—Pattern in Red and Green 
Shown on the famous **PRINCESS” Shape 


J. W. MACKEY 


Sales Manager 


Eastern Representatives: Chicago Representative: 


Phillips, Thistle & Smith, Inc. E. M. Meder 
1107 Broadway 17 N. Wabash Ave. 
NEW YORE CHICAGO 
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ANOTHER SUCCESS. Our delightful new No. 95 
Pattern as illustrated will meet the unqualified 
approval of the most discriminating. 


ol mT Th 


THE DUNCAN & MILLER GLASS CO. 
WASHINGTON, PA. 


Paul Joseph, 86-93 West Broadway, New York. 
Murt Wallace, 157 Summer &t., Boston, Mass. 
W. B. Andrews. 80 BH. Randolph St., Chicago, Ill. 
Jeseph Tomkineon 218 Commercial Bldg., Philadelphia. 
Harry T. Thomas & Co., 29 S. Hanover St., Baltimore. 
Marsh & Kidd, 617 Mission St., San Francisco, Cal. 
BE. B. Hill, Factory Rep., 5453 Kenmore Ave., Chicago 
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Westmoreland Specialty Co. 


Grapeville, Pa. 
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No. 1800-S Cigarette Set 


Manufacturers of High Grade Glassware 
Plain, Cut_and Decorated 
For Gift Shops, Florists and Table Use 


Representatives 
NEw YORK PHILADELPHIA 
H. C. Gray Co., Fred Stott 
200 Fifth Avenue 1007 Filbert Street 
BOSTON BALTIMORE 


HP. Se. Hunt; 
41 Pearl Street 
San FRANCISCO 
Himmelstern Bros. D. D. Otstott, Inc., 
718 Mission Street Southland Hotel Building 
Traveling Representative 
R. B. Reineck, 1422 BH. Marquette Road, Chicago, Ill. 
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L. 8. Fiteman, 
404 W. Baltimore Street 


DALLAS 
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Carrollton Pottery Co. 


Carrollton, Ohio 


SEMI-PORCELAIN 


DINNERWAR 


[ORR ETT CN 


Manufacturers __ Decorators 


New Dinner Service 


“SUPERIOR” 


(Plain) 


Our efficient factory and office organization effers 
guaranteed quality and excellent service to 
the department store trade 


Representatives: 


Herbert K. Connor George B. Fowler 
East West 


Roy E. Henderson 
Gen. Mgr. 
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and 


ASSORTED CRATES 


Samples, 


cheerfully furnished upon 
request. 
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One of Our Latest Controlled Patterns in English Dinnerware 


RIPLEY 


This is an attractive 
J. & G. Meakin 
CREATION 


Available in 
OPEN STOCK 


Make arrangements for 
the CONTROL of this 
pattern in your City. 


Quotations and 
full particulars will be 


Write us TODAY 
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Emboss your stationery with 


A GOOD FAIRY EMBOSSER 


“Be a Good Fairy” 


Nothing counts so much as “ Service” 
and that is what being a GOOD FAIRY 
means, sservice-.to others seeline = (00d 
Fairy movement is being broadcasted all 


THE KINNEY & LEVAN CO. 
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Overithe United Statesearl ute ea stock 
of Good Fairy Embossers now ane meet 
the demand as it grows. 
THE JAPANA SPECIALTY CO. 
24 Washington Street, Grand Haven, Michizan 
“ Heart of the Nation’s Playground ” 
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RIBEESY. 


Modern in Style 


Perfect in Execution 


This pattern is a timely re- 
sponse to the whim of 
Fashion in Dinnerware de- 
signs. The Border is a 
smart, colorful inspiration 
of Egyptian Origin that 
will never fail to arouse a 
desire for possession. A 
Gold Line is on the edge, 
supported by three Lines 
of Black and one of 
Yellow, alternately broken 
by small conventional 
panels and_ scrolls’ in 
Orange, Black and Yellow. 
The handles are half Mat 
Gold. 


- Cleveland, Ohio 
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Quality 
Dinnezwwate 


pattern . No 264 La Rosa 


THE NATIONAL CHINA CO. 


F. A. Miner, 5 Prospect St., Rochester, N. Y. 


. Nickey, Room 61, Loan & Trust Bldg., Milwaukee, Ass 


E. E. Wilgus, 78 Elmcre St., Newton Center, Mass. 


SALINEVILLE, 0O. 
REPRESENTATIVES 
D. King Irwin, 2¢0 Fifth Avenue, New York City 
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NEW YORK LIMOGES PARIS 
New Samples on View 


Guerin-Pouyat-E lite, Led. 
WHITE AND DECORATED CHINA 
LIMOGES, FRANCE © 


SOLE AGENTS 
FOR THE UNITED STATES. AND CANADA 


Cristalleries de Baccarat 


(BACCARAT GLASSWARE) 
oe NAN ee 


43-47 WEST 23RD STREET 
NEW YORK — 
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MERCER 


Underglaze Decorated 


Hotel Ware 


Half-Thick :: Roll Edge 


A new and distinctive underglaze print 


“LAUREL” 


Printed in bright green under our rich 
hard glaze. 
© 
Every hotel supply house should have 
at least a sample line of this decoration 
which is selling wherever it is shown. 
| Write for samples which we will gladly 
supply free of charge. 


CHICAGO OFFICE: ROOM 408, GARLAND BUILDING, A, G. HALLGREN, REPRESENTATIVE 


MERCER POTTERY COMPANY, Trenton, N. J. 
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Vogt & Dose 


65 Barclay Street, ve sie New York 
FRENCH CHINA DINNERWARE and FANCY CHINA 


is 


“Springtime 
Pattern” : 
(as Illustrated) 


An inimitable con- 
ception, consisting of 
dainty floral clusters, . 
worked out in delight- : 
ful harmony of color- : 
ing, on a charmingly: 
quaint shape. 


One o.1 many smart 
new designs now on 
display and one of 
twenty-five open stock 
patterns carried in 
New York. 
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United States Glass 
Sugar Pours 


= 


== 


Se 


Designed to meet a fast growing de- 


mand for a strong, attractive and sani- 


nae 


tary sugar pour. Finds a ready sale to 


lunch rooms, restaurants, cafeterias. 


Heavy nickel screw-on base. Fills 


readily through wide mouth base— 


pours through small hole at top. A 


fast selling profitable item. 
ui 


UNITED STATES GLASS COMPANY 


General Offices and Salesrooms 


South Ninth and Bingham Sts., Pittsburgh, Pa. 


New York: ‘1107 Broadway, Boston: 99 Bedford Street, Baltimore: 110 Hopkins Place, 
E. T. W. Craig, Representative M. A. Lovell, Representative John A. Dobson Co., Representative 
Philadelphia: 10th and Market Sts., Los Angeles: 643 South Olive Street, Chicago: 30 East Randolph Street, 
J. A. Hemple, Representative J. F. Stirk, Representative F. T. Renshaw, Representative 
San Francisco: 682 Mission Street, Dallas: Southland Hotel Building, Denver, 404 Jacobson Building, 
F. M. Dunn, Representative D. D. Otstott, Inc., Representative Norton C. Boyer, Representative 


St. Louis: 1017 Olive Street, J. Donald Fisher, Representative 
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EDWIN M. KNOWLES 
CHINA CO. 


Delights Young and Old 


Never in our experience has an innovation 

in nursery china decoration been received 2 
with the enthusiasm that has been accorded UU 
our Sampler Pattern. : 


Its fanciful figures, worked out in brilliant 
coloring in reproduction of the quaint cross- 
stitch of long ago, is as unique as anything 
\ r=) =} could possibly be conceived. 
Wau A Ge ed os A window or display table devoted to the line TT 
ap | to attract those who are thinking of gifts for ae 
the youngsters, invariably proves profitable. i ema aar: 
: 


She Oduin NC Knowles (Sina (2, 


Gast Liverpool Ohio. 
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Allerton’s “Blue Willow” 
Dinnerware of Enduring Charm 


No other factor has con- 
a a | tributed more materially to the 
Allerton’s (Famous) Old English | perpetuation of popularity of 
oA BLUE WILLOW |@ this centuries old pattern, than 


ent ono” The Ware Your Grandmother Used 
ENGLAND. 
a . 


EST 


charming productions, such as 
Allerton’s famous Old English 
Blue Willow, generally con- 
ceded one of the best “ Blue 
Willows ” on the market. 


The quaintness and grace of q 
line of the artistic shape, which 
was modeled especially for the 
decoration, is a thing of beauty 
in itself, while the quality of the 
ware and in fact every detail has 
been worked out to a degree of 
perfection, that places it in a 
class quite by itself and insures 
the dealer, the best moderate 
priced Blue Willow obtainable. 


A large stock of assorted 
crates and open stock is carried 
in New York for immediate 
delivery. 


Import orders taken for any 
assortments desired. 


MADDOCK & MILLER, Inc. 


39-4 | West 23rd St. 
New York 
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Sheraton White and Gold 
on Pilgrim Shape 


4 WONDERFULLY simple, yet so attrac- 
tive a treatment of White and Gold, that 
to see it creates the desire to own tt. 


The shape lends itself perfectly to this type of 


decoration. 


It 1s a reminder of the Colonial, without los- 
ing the note of newness and freshness, which sug- 
gest perfect harmony with any decoration of the 


Dinner Table. 


THEODORE HAVILAND & CO. | 


INCORPORATED 


200 LIF TEP AVENE NEW YORK 
| SILIMIBeE Sigs 
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WM. R. NOE & SONS, 43-47 East 10th 
Ss. 


Illuminating glassware, 
lamps and siik shades. 


mahogany 


PHOENIX GLASS CO., 230 Fifth Ave. 
Illuminating glassware, electric port- 


ables, oil lamps, etc. Telephones, 
Madison Square 6435 and 6436. 


THE H. E. RAINAUD CO.. 19 Madison 
Ave. 


Table, Boudoir, Desk, Piano, and 
Floor Lamps in exclusive designs and 
finishes. Chas. J. Dela Croix Co., rep- 
resentatives. 


THE MAIBRUNN CO., Inc., 44-46 East 
25th St. 


Lamp Shades and Lamps. 
Madison Square 8860-8861. 


Telephone 


CUT GLASS 
LIBBEY GLASS MANUFACTURING 
co. 


Cut and Engraved Crystal. Room 
209 Fifth Avenue Bldg. Represented 
by K. P. Lockitt. 


THE LIMOGES CHINA CO., Sebring, 
Ohio. 
High Grade Semi-Porcelain Dinner- 
ware. New York Representative, E. 
V. Weiss, 874 Broadway, Cor. i8th St. 
Telephone Stuyvesant 6667. 


THE PAIRPOINT CORPORATION, 43 
W est 23d St. 
Complete line of cut glass, electro- 


liers, hand painted shades, silver plate 
and prize cups. 


DOMESTIC POTTERY 


FRENCH CHINA CO., Sebring, Ohio. 


Henry J. Weiss, Sales Manager, 
Rooms 904-5,.874 Broadway. High- 
Grade Semi-Porcelain Dinnerware. 


ROSEVILLE POTTERY CO., 292 Fifth 
Ave., between 30th and 31st Sts. F. D. 
Van Arsdale, New York Manager. 
Lustre Art Pottery, Jardinieres, etc. 
Nursery Items and Black Tea Pots. 


THE SAXON CHINA CO.., Sebring, Ohio. 


Henry J. Weiss, Sales Manager, 
Rooms 904-5, 874 Broadway. High- 
Grade Semi-Porcelain Dinnerware. 


THE SEBRING POTTERY CO.. Sebring, 
Ohio. 


THE WORCESTER CHINA CO. Se. 
bring, Ohio. 


M. J. George, Representative. Fourth 
Floor, Armion Building, 7th Ave. and 
36th St. High-Grade Dinner Ware. 


JOHN L. PASMANTIER & SONS, 5 
West 20th St. 


Quality Dinnerware and _ Pottery 
specialties. Telephones, Chelsea 8265 
and 0540. 


DECORATORS 


FLOGEL DECORATING WORKS, 129. 
131 Fifth Ave. 


Dealers and Decorators of Fine 
Glass and China. R. H. Flogel, Pro- 
prietor. ’Phone, Ashland, 2355. 


COX & COMPANY 


120 5th Avenue 
N. W. corner of 17th Street 


Glassware 


Imperial Glass Company 
Economy Tumbler Co. 
Bonita Art Glass Co. 

T. B. Clark & Co. 

S. K. Bitner & Co. 


Dinnerware 
The Homer Laughlin China 


Co. 


Pottery 


Oxford Pottery Co. 
Brush McCoy Pottery Co. 


Housefurnishings 


Toledo Cooker Co. 
Wapak Hollowware Co. 


Gas and Elec. Table Lamps 
Wm. B. Young Co. 


MANUFACTURERS’ AGENTS 
EB. BENEDIKT, 7 West 22d St. 


Representing Canonsburg Pottery Co.. 
W. S. George Pottery Co., The Cowan 
Pottery, Atlantic Cut Glass Works, 
Eureka Tumbler Co., The Crescent 
Brass Products Co., Telephone, Gra- 
mercy 5144. 


CHAS. J. DELA CROIX CO., 19 Madi- 


son Ave. 


Representing H. Northwood Co.: H. 
E. Rainaud Co.; Lustre Art Glass Co. 
Telephone, Madison Sq. 9723. 


HORACE C. GRAY CO. Fifth Avenue 
Building. 


Representing Fenton Art Glass Co., 
Glassware, cut, colored and plain. 
Star Glass Co., Jiiuminating Glass- 
ware. Sterling Glass Co., Fine Heavy 
Cut Glass. Westmoreland Specialty 
Co., High Grade Table Glassware 
and Specialties. Marion Glass Mfg. 
Co., Popular priced light cuttings. 
Indiana Glass Co., Pressed Table 
Glassware and Lamps. Huntington 
Tumbler Co., Blown Glassware, Plain, 
Cut, Enameled and Etched. West 
End Pottery Co., Dinnerware and 
Specialties. Co-Operative Flint Glass 
Co., Table and Soda Fountain Glass- 
ware, Aquaria, etc. Telephone, Gram- 
ercy 6311. 


D. KING IRWIN, Fifth Avenue Building. 


Iroquois China Co., Hotel China. Na- 
tional China Co., Quality dinnerware. 
and George W. Murphy, Heavy cut 
glass. Paden City Glass Mfg. Co., 
Table, soda fountain glassware. Suite 
305, telephone, Grammercy 6571. 


THOMAS G. 
Building. 


Representing McKee Glass Co., Bel- 
grade Glass Co., D. C. Jenkins Glass 
Co., Mound City Glass Co. Pressed 
and Blown Glassware. Telephones, 
Gramercy 291-292. 


JONES, Fifth 


Avenue 


GEO. C. KINDT & CO., Inc. 19-21 Ww. 
24th St. 


Manufacturers and Factory Agents. 
Brass wares, mahogany goods, serving 
trays, mahogany candlesticks, floor 
lamps, electroliers, silk shades, silver- 
plated wares, decorated basket wares, 
toys, dolls. Telephone, [Farragut 
8850. 


McKENNA BROS. SALES CORP., 1271 
Broadway, corner 32d St. 


Kelly & Steinman, Inc., McKenna 
Bros. Cut Glass Factory, Camden 
City Cut Glass Co., National Mir- 
ror Plateaux Mfg. Co. Our Gold 
Decorated Lines, Special Value Lamp 


Lines, John FE. Rohrbeck’s Mirror 
Plateaux. Telephone, Pennsylvania 
2165. 


PHILLIPS, THISTLE & SMITH, INC, 


Albemarle Building, 1107 Broudway, 
at 24th St. 

Seneca Glass Co., lead blown table 
and lighting glassware. Smith-Phil- 
lips China Co., “Princess” dinner- 
ware. Telephone Watkins 8634. 


HENRY WITTE. 24 West 23rd St. 


Representing Marvland Glass Co., 
Cumberland. Md.; The Krantz & Sell 
Co., Inc.. Honesdale. Pa.; William H. 
Gibbs & Co.. Inc.. Stroudsburg, Pa.; 
Toiedo Star Cut Giass Co.. Toledo, O. 
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THE ALBRIGHT CHINA CO. 


Factories at 


Carrollton, Ohio Scio, Ohio 


POPULAR PRICED DINNERWARE 
OF QUALITY 


Three shapes 


Glendere—Fancy Shape 
Highland—Plain Shape 


Pilgrim—Octagon Shape 
EXCLUSIVE DECORATIONS 


MAIN SALES OFFICB 
Room 25 
Palmer House 
Chicago, Ill. 
I. B. Mincks, Sec’y. and W. T. DaRpEN, Mgr. of 
Sales, in charge. 
Factory Office 
Carrollton, O. 
J. i. Logg, Treas. in charge. 
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Photographs 


Since the erection of our new studio, 
we are specializing in the production 
of photographs of glassware 
and china. 


The experience of years 

guarantees results, and our 

facilities make possible most 
attractive prices. 


Write today for quotations on 
photographs. We can 
save you money. 


ROBERT RAWSTHORNE 
COMPANY 


ARTISTS : PHOTOGRAPHERS : ENGRAVERS 
PRODUCERS OF DISTINCTIVE ADVERTISING 


“*Pittsburgh’s Complete Advertising Service’’ 


HEBREN BUILDING AT EIGHTH AND PBNN 
PITTSBURGH, PA. 
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LAMPS OF 
DISTINCTION 


S-1557% 
On Display at Our Principal Show Rooms 
Pittsburgh New York Philadelphia Chicago St. Louis 
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PITTSBURGH LAMP, BRASS & GLASS CO. 
PITTSBURGH, PA. 
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CANONSBURG 
POA TERY -G@} 


Canonsburg, Penna. 


Offer Their New 


CLARMONT 
SINE te! 


ATTRACTIVELY DECORATED 


REPRESENTATIVES: 


El BENEID Gia ast 
JAMES SHAW, West 


SAMPLE ROOM AT FACTORY 
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Perfected 
Earthenware 
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For the million and 


gs the millionaire 


The Homer Laughlin China Company 
Newell. W. Va., and East Liverpool, Ohio 


| 


Haviland China 


is stamped 


apvilay, on white china 


France 


ae stage nk on decorated china 


We respectfully remind dealers that the 
china stamped “Haviland or Haviland & Co. 
is the only china known since | 840 as Haviland 
China and that any other ware with the name 
Haviland in its stamp cannot be lawfully sold 
as Haviland China, or without the mention of 
the name in full with which it is stamped. 

Any infringement upon our exclusive right 
to the denomination of “Haviland China” for 


our ware would oblige us to sue the offender 


for damages. 
tiaviland & Co. 
[1 East 36th St., New York 
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